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| NVENTI ON FI ELD OF THE | NVENTI ON The present invention relates to a :

di stribution managenent device, a distribution nanagenent nethod, a program
storage medi-um and a distribution managenent system and nore particularly
is suitably applied to the distribution nanagenent systen1for control |l ing
the distribution and stocks of . nerchandise for sale in utilizing the

net wor K. DESCRIPTICN F THELRERABUDI AR MARAGRMINY GEVASEL hi s type of
dlstrlbutlon nana enent syst.em there has been a physical distribution °
system-uti | i zi S EMEN T METEPR ,  PROGRAY SPFORAGRIMENIERT i but i on
system nultlple connunlcatlon termnals for. househol d are connected -
to.-the Internet via tRPcOFATRISHIION MANRCSEMENT tHFSUh t hese |
conmmuni cation |ines these comunication termnals are connected to ' the-

i nformation database provided in each district and that becones the source
of supply of nusical data for exanple. Mreover, each information database-
is connected to the 30 June 2005 center server for controlllng t hese vija.
the specih-&eRS : d the center server-is connected wth.
the naker server T he merchandi se, the physical.

di stri bug Egﬂpggﬁaﬁﬁggﬁgvyﬁiig or controlllng the dellvery of

The present 1nventlon relates to a dlstrlbutlon management

_ dev1ce, a dlstrlbutlon management method a program storage
medlum and a dlstrlbutlon management system, and more
'partlcularly is sultably applied to the distribution management‘
system for controlling the distribution and stocks of

merchandise for sale in utilizing the network.

_DEéﬁRIPTIQN OF THE RELATED ART

| | HeJ:"etc.‘»a‘:‘orr-'_a‘,r aa_thia tyvpe of distribution managementzsystem
rfthere‘nas been a physical distribution system ntilizrng.the’
.5communication'network; | | |

In such physicai‘distribntionisystem; multiple‘

oommunication terminais forrnousehold are connected to: the
'Internet via the communlcatlon lines and’ through these '

communlcatlon llnes these communlcatlon termlnals are connected

to the 1nformatlon database prov1ded in each dlstrlct and that
becomes the source of supply of mu31ca1 data for example

Moreover, each 1nformatlon database is connected to the




nerchandlse and the b|II|ng control server for controlling. the proce55|ng
of electronic -settlenent of -accounts via the distributio?? dmer00

recei ve/ di spat ch.  order nmanagi ng server to control the physical -
di stribution. and noney via the specific communication line: Then, in such
physi cal distribution system -if the client accesses to the shopping site
via the network by reans of the <comunication terninal and selecting the

desired a rcha I se catal avai l abl e: at 't he
shopplngcglﬁlti:%IB Q%%g§f3£%ﬁ' Jﬁ%ns Orter EFudrs tggtﬁﬁﬁgﬁgtted to the :
recei ve/ dosaheh r a r he_i'nfor ma ase and
the center serve?gigﬁu%ﬂa€hgh?gé%?%e t?%a%%%vg%dgF ﬁ%n%%?ﬁﬁgggﬂgb%:eafter _

conf i rmi ngkéhaseiher TG0 MR 100l hRY e BHahhRRe LRL ofledigry by the

nmaker server based.on the order dat/a I.Vers iSe to the

client’ sdhsteifowinet mindditid MERWRICFORHEESL DELY Qe té@i bf .
convenience store,-and electronically settles accounts payment of.that

mer chandiezchgndise kidd ithg eantceg sOhYebl é@ﬂvéﬂuﬁorté'!ﬁ)@&q_tﬂa@mtﬁe
settlenent of .accounts using the network can be realized. Wth't

di ver si fPEe@ewsinyf Qﬁﬂa&eqﬂm@nnelsetMIemeﬁenofyﬁﬁﬁéuﬁﬁb\Mﬁ&€t§@D5 con5|der|ng
the use of sales channels excluding the network in addition to the sales

channel Q&ﬁﬁqtth}Qﬂu9nﬁ§tW@FElVﬁ/dhepap@hsmrdérchanagﬂng|serveysten1thus
constructed, the stocks are controlled based on the order data to be
obt ai ned’c?ﬂtarcllhéF %MPEaind%ﬁErBhu%O@MGmow izedhehepreti fibck. , and:

in the
communlcatlon llne

Then, in such phy51cal dlstrlbutlon system, if the client
accesses ‘to the shopplng 51te via the network by means of the
communication terminal and selecting the des1red merchandlse
from the merchandlse catalog available at the shopplng site,
orders this, this ordered data is transmltted to the

:;recelve/dlspatch order managlng server through the 1nformat10n
database and the center server R B PR

Thus, the receive/dispatch order managing server,.after
confirming that the merchandlse ordered is avallable for - |

‘dellvery by the maker server based on the order data, dellvers
the merchandise to the cllent's home (owner of the communlcatlon.
termlnal) or the nearby convenlence store, and electronlcally
'settles accounts for payment of that merchandlse by the bllllng .
.control server. And thus, the-eleotronlc settlement of accounts
using the network can be realized. . | o

With the diversification of sales channels in'recent years




sal es channel using. such as sal es conpani es excl uding the network, the
demand of market is predicted per the fixed period of tideelupa@i0as per
nonth and -the stocks will be controlled based on that prediction. Here, in
t he sal es channel utilized the network, since the nerchandise ordered is
directly delivered to the, client fromthe stock holding maker, the actual
sal es conditions of nerchandise . including the transition of nerchandiSe

order ed. 3ndi HAL: JYaphdl t¥se O l(\er}.a%a%%eim gx%‘;ﬂﬁgbe g{é es.grﬁ% pﬁ;é_—l E?,]el IStZggk

can be controlled al nost correc WeVEr:; I n

the sal eada@EP8AY+o eXicd Ush 1k tch?arﬂfetl"\'%'ﬂl%tlﬁ%aib Qwﬁpyln%{ro' s the

stock based on the prediction result of enand per fixed

peri od obhykpBal ndeperdation sthekal @has anb%rgbteacutﬁe oéﬂ%eag%ker to 17.

grasp the actual sales condition of nerchandise in sal es conpani es

cor rect | 'goahdol hed, ba et rarthe asae rvlgEs tthenBIB@Qﬁ%H S Atgd eft unsold -
or contrary to this, the merchandise is sold out and the naker cannot cope

with thenetW¢Ekniu;thﬂnﬂuiesmuhahdemghylliﬂeauehepﬁéfwdiﬂ dirst inbghion
system the 30.June 2005 stock can be secured alnost : correctly in the sales
channel s2lg¥ |¢hamthalhaisisgwstich Beweskes compdelsalesslwetiagneheexcl uding . -
the network it has been difficult. to secure the stock correctly. SUMVARY OF
THE | NVEREHIN SEntide femesdopLft Rarpetstntpieniritedper dheddixed peribdtion =

nanagenené devi ce,  a distributi on nmanagenent nethod, a program
. of time such as per month and the stocks w1ll be controlled

based on that prediction.

Hete, in the-sales channel utilized the‘network,-since the
merchandise ordered is.directly delivered to the.client from the
stock holding maker, the actual sales conditions of merchandise

'1nclud1ng the transition of merchandlse ordered and the quantlty
of merchandlse sold can be grasped -and the.stock can be |
| contreolled almost correctly.
ﬁowever, in the sales,ohannel‘utilized the éeles company
' ”,exoluding the network,.the‘sales-companY-controls the stogk-
.beSed on the prediction result of the market:demand per the
- fixed period of time indeﬁendently.- Therefore, it is—difficult
for the maker to grasp the actual sales condltlon of merchandise
in the sales companies correctly and thus, there are cases Wheref_
the merchandlse are 1eft unsold or contrary to thls, the
'-merchandlse 15 sold out-and the-maker cannot cope with theo
client's demand. | | o

Accordingly, in such physical distribution‘system, the




storage nedium and a distribution nanagenent system capabl e of securing
the stocks correctly for various kinds of sal es channel s.30 Jme@hent s of
the invention provide a distribution managenent device, a distribution
managenent net hod, a program storage nedium and a distribution nanagenent
systemin which the order information receiving neans, as well as
receiving the first order information of nerchandise to be sold via the

first sales chanmel sdddrezgedikber BetwWaEklyr eaetMesSshes sernge pr der
i nformation of merchandise for the portion sold in each tinme the

mer chandiiSel desd sl ndtawddie. sReons- sal @sthehaanes, exghtiseveeElibéng
network, and the stock control neans controls the stock of merchandise to
be del ither ectttworK hiet fhastbesd dihef s@acbind: satesuchanne| stbakedoonethiyfir st
and the second order information, and the supply control neans grasps the
actual sales condition of nerchandise in the first and the second sales
channel s based on the first and the second order information and the stock

cont r o SMYPRYMSE JiflEo fINYENIHNdI se supplied fromthe stock control neans,
and instructs the supply of nerchandise to the supplier of the stock based
on the actualfPmeddBepphdrti e BregeuntRIGSoRC PEPHLARI ¢, dirEribeion
circulation in the first and the ,second sal es channels can be controlled

one- di FEREPEAENY y &dCEhe @ cPAEEFLIR TP St BERaEHF e BRFRST v& yPHPEFFH but ed

[ h ¢ di | | diti f handi [
he 11 PEB--dng "ERB WocbRl SalTe  CREHREPS. "ROPAOVE!:  SVRGE™L RECEURBI ool

mar.cha;%g'gagiﬁg t[brlfle qsc?:lolc%(ét chrrgcftq_@ %g% ggﬁf&&s qcl:[%dgoo£ hsealse%l %ﬁagrq’gig of new
urin e

pr oduc
Embodiments of the invention provide a distribution management

device, a distribution management method, a program storage medium
and a diétribution managenment system in which the order information
receiving means, as well as receiving the first order information
of merchandise to be sold via the first sales channel utilized the
network, receives the second order information of merchandise for
the portion scld in each time the merchandisé is sold wvia the
~second sales, channel exclusive of the network, and the stock
control means controls the stock of merchandise to be delivered to
the first and the second sales channels based on the first and the
second order information, and the supply control means grasps the
actual sales condition of merchandise in the first and the second
sales channels based on the first and the second order information
and the stock control information of merchandise supplied from the
stock control means, and instructs the supply of merchandise to the

supplier of the stock based on the actual sales condition.




fi xed period before the new product is put on the market, the quantity of
mer chandi se stocks to be collected fromthe market due t30 dume 208%

mer chandi se on sale can be remarkably reduced and wunsatisfactory stocks
left unsold when the new nerchandise is put on the market can be reduced
tremendously. According to a first aspect of the invention, there is
provided a distribution managenent device conprising: order information
receiving means for receiving the first order information of merchandise
to be sold vikxddmwdinfilyst tdal estattanneébculaticredin heheet fuorde vaad sahe '
network and sinultaneously receiving the second order information of said
mer chanskeend gial sisn chachelsneasabd aeritiraidids enesdsoensivorm ltllye ansle ¢bad

sal es channel excluding the network via said network; stock control neans
for contietdiatgnghes kst bai eifgstivahdi destrilpeadi sini bheedardethe
first and the second sales _channels based on said first- and the second
sal es FFFOHEG 5R; thhRdRaiufaloposerdisEry PRSI IRENGHSe mbANE S drir§faspi ng
t he actual sal es cgndition of said nerchandise in the first and the second

sal es cH&ANES SHEERY BHSHEPAPPELSand the second order infornation and the
t ock trol, inf ti . lied. f h . | d
Thetruti ng. CIESEUSE y SBoE AT MUPEh i sd ey ERa S pbP! & ro St o8k ock
based %o&nhechgcwah(etsabssggomtggﬂesﬁﬁ QLdi 98 44, t oaf’c@%éagge%eof the

invention, there is provided a distribution mnagenment mnet ho nprising
the fixed period before the new product 1s put on the market, the

quantity of merchandise stocks to be collected from the market due
to the new merchandise on sale can be remarkably reduced and
unsatisfactory stocks left unsold when the new merchandise is put

on the market can be reduced tremendously.

According to a first aspect of the invention, there is
provided a distribution management device comprising:

order information receiving means for receiving the

first order information of merchandise to be sold via the
.first sales channel utilized the network via said network and
simultaneously receiving the second order information of said
merchandise scld in each time said merchandise is sold via the
second sales channel excluding the network via said network;
stock control means for controlling the stock of said
merchandise to be distributed to the first and the second
sales channels rbased on said first' and the second sales

information; and




steps of: receiving the first order information of merchandise to be sold
via the first sales channel utilized the network as wel |3Gaune@08bving the
second order information of said nerchandise sold in each tine said
merchandi 5e is sold via the second sal es channel excluding said network,
and controlling the stock of said nmerchandise to be distributed to the
first and the second sal es channels based on said first and the second
order information received; and grasping the actual sales condition of said
© nmerchandi se supglhe fnsstucnibnhemsascondosales spliamnethdaseduah theest ock
control information of said nerchandi se supplied fromsaid stock
cont r ol490¢Y tiwansoandsa wid t Meathrgdilse simplthef fdaisd  aed cHdredi seceondt he
supplier of said stock based on said actual sales condition. 30 June 2005
Accor diSfd &% (Fhénngilsd 5@&@@t on t k&ei nfdmsitonangheitbej s seppadi degdar
program s ora e nediu nakln the distribution L managenent device
execut em[ Pan‘?‘%‘gnrrﬁ%esl ﬁBO‘F o lor infREBRTEAY tsr’r@ﬁlllreéjt bFE8r

f andise t first sal h tilized
the-notis Sga%ﬂm 'slsrer&%%ve. %Ohéngtwﬁﬂfaghr 3 nPUPRAYI Gif oFatdia

h h
sgggﬁdq%%%gn?ﬁg%ﬁe exc udl%fls%%ng%e %PE%E% " rﬁrz?ri?ﬂ;l etﬁggg?gck of

sai d ngyghandisg;tape distributed to the first and the second sal es
channel s based on said first and second order information received; and

According to the second aspect of the invention, there
is provided a distribution management method comprising the
steps of:

receiving the first order information of merchandise to
be sold via the first sales channel utilized the network as
well as receiving the second order information of said
merchandise sold in each time said merchandise is sold via the
second sales channel excluding said network, and controlling
the stock of said merchandise to be distributed to the first
‘and. the second sales channels based on said first and the
second order information received; and

| grasping the actual sales condition of said merchandise
in the firét and the second sales channel based on the stock
control information of said merchandise supplied from said
stock controlling means and instructing the supply of said
merchandise to the supplier of said stock based on said actual

sales condition.
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grasping the actual sales condition of said nerchandise in the first. and
t he second sal es channel s based on the stock control i nfagrimméi2005of said
mer chandi se supplied fromsaid stock control neans, and instructing the
supply of said nerchandise to the supplier of said stock based on said
actual sales condition. According to the fourth aspect of the invention,
there 1is provided a distribution managenent system conprising: a first
order information form ng device for formng the first order information
to be sol d virddwmlifrig sto sehestichahnetpedtit | bf zedet havaatwonk; thegsecand
order information form ng device for formng the second order information
of ner ghandidsl sol drogremacktoirage gwidd umerfchandiseng sthel disicaibhéisecond
sal es channel excluding said network; and 5b 30 June 2005 a distribution
manage Mt e nde deorl qecsiadwtg tthe fAnogtr ama RPNt SS8co idhes SIte®si MEST mat i on
to be transmtted fromthe first and the second order information formng
devi ces via %ﬁﬁq}Wﬂﬁﬁuﬁme gérﬁélPr§§rc@NﬁQﬂWQQﬁ?Wrﬂﬁs@%éﬁh%Ed%%?dto

mer chandi se be _di uted to the first_and .the sec sal es. channel s
based 6%5559 fVF@tt {) SetohTe s&ragn Fnﬂ&%%#ﬁ éﬁﬁuP?EW Hraspfng the

actual _sal-es condltlon of ﬁhd ner chandi se i and the secgnd

sal es (Barnel® et on'Sai o'Fi r3TCANY s%lé%%ﬁ o?ag?rﬁ“ﬁf‘ﬁ?%p? n /4% he
stock contl0lqidyf argrabion Qfy sgi doamt chandi $8 9 el dHomsal d; stagky

via the second sales channel excluding said network, and

controlling the stock of said merchandise to be distributed to

the first and the second sales channels based on said first

and second order information received; and

grasping the actual sales condition of said merchandise

in the first.and the second sales channels based on the stock
control information of said merchandise supplied from said
stock control means, and instructing the supply of said
merchandise to the supplier of said stock based on said actual
'sales condition.

According to the.fourth aspéct of the invention, there
is provided a distribution management system comprising:

a first order information forming device for forming the
first order information to be sold via the first sales channel
utilized the network;

a 5second rorder information forming device for forming
the second order information of merchandise sold in each time
sald merchandise is sold via +the second sales channel

excluding said network; and

5b



control neans and instructing the supply of said nerchandise to said stock
supplier. The nature, principle and utility of the invent30ojunei2005 becone
nore apparent fromthe follow ng detailed description when read in
‘conjunction with the acconpanying drawings in which |ike parts are
designated by |like reference nunerals or characters. BRI EF DESCRI PTI ON OF
THE DRAW NGS I n the acconpanying drawings: Fig. 1 is a conceptual schematic
di agram showi ng the theorem of el ectronic conmrerce utilized |Internet
accordi ng t o s&aliB0rijunel GO0 ndenEEs e viowehdr onecEiging theafdesecept ual
schemati c di agram showi ng one. enbodi nent of general construction of the
di stri Bnd obhe megsspadentaleystafranebidhnga obe hé nansgénmtted nfeenti bhe Fig.
3 is. a conceptual schematic di a(% am showi ng the construction of .
di st ri futisn ABAageienteconterordry. infiogma epowaing cEfEiges dvagr am
show ng t.he. construction of delivery conpany; Fig. 5 is a schematic
di agr a?ﬁ%vﬁ%%f céist M§dtli oRSof CRNE&CL 1ngyi §g?at B6RSKcr 8én; SBiL§. 6 is
.a schemat i.c dij.agram show éhe constructign of.,a  client informatiaqn
o1 st PETIRTSH on -OFi e PP ToUE Rt e UiagrAfPEhcHihg T SERSPRUCt i on
of a ‘Qéf@@i Eﬂ%%%g&%lOgaggglséﬂatégﬂdsc f?%' and the second sales

information, and for grasping the actual sales condition of

said merchandise in the first and the second sales channels

based on said first and second order information and the stock

control information of said merchandise given from said stock

control means and instructing the supply of said merchandise

to said stock supplier.

The nature, principle and utility of the invention will

become more apparent from the following detailed description

when read in conjunction with the accompanying drawings in which

like parts are designated by 1like reference numerals or

characters.

BRIEF DESCRIPTION OF THE DRAWINGS

In the accompanying drawings:
Fig. 1 1is a conceptual schematic diagram showing the

theorem of electronic commerce utilized Internet according to

5¢




Fig. 8 is a flowchart showing the shipnment instruction processing
procedure; Fig. 9 is a flowchart show ng the shipnent i n3}Junetd006
processing procedure at the time when replacing the. old product wth the
new -product; Fig. 10 is-a brief linear diagramshow ng. stocks in the

mar ket ; the transition of Fig. 11 is a conceptual schematic di agram

i1 ustratl ng the tim ng condition in whi ch sales are establ i shed in each of
sal es ch. a_schematic di agram’ shovm ng the constructlon of

6 30 June OEEESﬁngrﬁeVeﬂgﬁﬂ?tl on screen; and Fig. 13 is a .schematic -
Qf DETAI LED :-

di agram show n he,c ck ontr,0l scree )
DESCRI PTI-ON G:g'll' iE. 2E]c\)/%cé>r‘lﬁ17§\ﬁeo‘?ir*re erre@“@%ﬁgdfiﬁﬁﬁfgmo?g?‘fﬁ%gi?ﬂﬁenti on will
be descrichgdd f eelely o] dr.a 1) Theor em of

El ectronic Oorln%{r‘geéﬁtl I%% I%‘%{%ﬂet slz%o&n%el dlEI ﬁ%liﬁ ‘?ﬁt ernet 70

conpr | SemaRlbbhshe SOURUH USARI KPS BELUBRK. 1 A0G: PlogNNect | g these, .
conputers’ via the communi cation |ink nutua : tormation can be - :
transmtted anrhg e@lﬂ@da bﬁﬂ/&%&ufalle%%h%ﬁﬁﬁk!&e&:?ag':.%rﬁ‘gshow:.ng the . |
constructlon of dlstrlbutlon management center, - |
| - Fig. 4 1s a conceptual schematlc dlagram show1n§ the
' constructlon of dellvery company,
Fig. & 1e:e schematlc dlagrem.showing thelconstruction of a
eales'regiétrationrecreen; |
Fig. 6 is a schematic diagran ehowing the ‘construction of a
‘cllent 1nformatlon reglstratlon screen;
Flg 7 is a schematlc dlagrac showing the construction of a
client 1nformatlon reglstratlon screen,
Fig. 8 is a flow~chart showing the shlpment 1nstructlon
t process1ng procedure,
Fig. 9 15 a flow-chart show1ng the shlpment 1nstructlon
-?tproce551ng procedure at the tlme when replacing the. old product
-~ with the new product |
' Flg 10 is a brlef llnear diagram show1ng the transition of
':stocks in the market |
 Fig. 11 is a conceptual echematic diagram iliustrating the
'tlmlng condltlon 1n which sales are establlshed 1n each of sales'
channels, |

~ Fig. 12 is a schematic diagram showiné the construction of




vari ous services such as the electronic nmail, Gopher and Wrld Wde Wb
(WNY .. The server- 71 to provide the WWWservice on the |30 dunes20030 (this
is called as Wb server, or Wb site, and . hereinafter ‘referred to as WW
server) hol ds. Wb page. of graphic information (graphics and inages) in the
i nside hard disc. Then, each resource of WWV such as the WWVserver 71 and
Wb page can be uniquely identified by the uniformresource |ocator (URL)

that is e e technl ue for jdentifying. the resource on the
A B RhAE R O5 e fhen u%ﬂh - | -

I nternet /0. Accor |ng t personal conputers 72-1 to 72--N
connect ed-t o thegl nigr t 7 \Ahe e URL 9 pag to which the
client desires to acce{s% 'QCh esmfggvsg? %hr'ﬂqﬁ?@nz@cis 71 .
to suppokt stkhex\VebnPAgE éérg‘%tl ned by the predeterm ned transfer protocol ,
such’as Hyper Text Transfer Protocol (HTTP), the access request of the st
page-wi Ll be-transferred to.the specified WWVserver 71. Wth this

arrangenent, in. the cli ent personal computer 72--1. to 72:N, when it
TAT I EMV server. 71 as a result of

recei.vesDER 54 PG ehe EMob _ _
access request to. the V\Y/\Y/Vserver 71., 1t. displays thi's on-the displ ay"‘ '
unit thus. mk.mfmasemmtshefcthemlmsm CONP W I 5821 beliO °
71--N can read the Wb page. |In practice, in the client personal corrputers

72-]. toWJZ’th\Fewer)vt@erttas atdmen@ppymgtdﬁawm@gr am to conduct. t he -
: dlsplay (1) Theorem -of. Electronlc Commerce utilized Internet R
As shown in Fig. 1, Internet 70 comprlses multlple
computers and computer network, and by connectlng these
‘computers via the communication link mutually, 1nformatlon can
; be transmitted and recelved between these computers us1ng
varlous services such as the electronic mail, Gopher and World
Wide Web (WAWW) .
The server 71 to prOV1de the WWW service on the Internet 70
(thls is called as Web server, .or ‘Web 51te, and herelnafter
" referred to as WWW server) holds Web page of graphic information
'(graphlcs-and ImageS) in the inside hard disc.
- Then, each resource of WWW,.such as the WWW server 71 and
'h Web page can be unlquely 1dent1f1ed by the unlform resource
locator (URL) that is the addre551ng technlque for 1dent1fy1ng
. the resource on. the Internet 70. |
Accordlngly, in the cllent personal computers 72 i to 72-N

connected. to the 1nternet 70 when the URL of the Web page to

which the client desires to access, or the:!URL of the WWW server .




Wb page received is stored in the hard disc in advance. Furthernore, the
Web page that is defined using the hyper " text markup | anguage Z065NL) is
typi cal ‘as the Wb page.. And in the HTML docunent that defines the Wb
page, the mark called as 'tags- to specify how to express the Wb page
defined by. HTM. is included.. I'n this connection, the HTM. docunent.

i-ncl udes various tags to control. displays of graphrc control. and other

functloné1 N’breovert t he HTML docunent can specify the |ink destination
i ncl usi vd} &P -BBPPSF V@Bed%@% P3gR alafdneskdyi Fhehprogitsonimed 71

requesti Bhgegcces§ 0. the Wb p or_ the other- Wb server 71. -
Accor di ngr-y. =T Rt RECEPTehts %Wsﬁﬁéﬂiﬁﬁnﬂﬁrgrgr?fo?é ?EOFPcokhﬁﬁU@ﬂoessrng

to the p ' uested the ransf er June. 2005 request of. the.
HTM do\é\ﬁ:ﬁgntgg?ﬁég %Iee | nes The it ﬁ‘%’a@@gleswsgr"rt bey brapafoyned v dhery . -
Furtherng Lei Efed eﬁe; onal conputers 72-1 to 72-N,-when the HTM
docunent- ransnrtt fr t server 71 as a result of transfer ‘

request is re%im%hl\@téx@agﬁemelnl gn Eﬁépl:?%gg Cé:rostc(:jrlxarﬁ.g c%??rlg;[élgeé‘a3259 t he

defrnrtron of that HITM: docunent. ca

user- of the7zinentherpars %enﬁé@”ﬁﬂheﬁeg 2;:&?& Otrggsrm tﬂeé lﬁ%%h p | ay

as the provider intends. Incidentally, ih Fecent years s as been
used in. $érever| BECtIONR &mb@ea@bebbzréﬂué% t@t%@%ﬁ%e% hys ggse,

the WAV server 71 prepares the Wb page
displays thls on the dlsplay unit thus maklng the user hav1ng 'ﬁ"
: the client personal computers 72~1 to 71~N can read the Web pace
‘ In practlce, in the cllent personal computers 72-1 to 72—N
_ WWW browser as the appllcatlon program to conduct the display of
Web page received is stored in the hard dise in advance.
Furthermore; the Web page that is defined nsing the hyper
“text markup 1anguage (HTNL) is typlcal as the-Web page. And in
the HTML document that defines the Web page, the mark called as
7'tag to spec1fy how to express the Web page deflned by HTML is s
1ncluded. N
. In thls connectlon ‘the HTML document 1ncludes -various tags
‘to control dlsplays of graphlc, control and other functlons
tMoreover, the HTML document can spec1fy the llnk destlnatlon
_1nclu51ve of URL of Web page that can be used in the WWW server
71 requestlng the access to the Web page or the other Web: server
71, |
Accordlngly, in the client personal computers 72 1 to 72—N

'when acce551ng to the Web page is requested the transfer




formed of merchandi se catal og in which the nerchandlse on sale are-
electronically listed, and transnits that Wb page to thesoamugnm5persona
conputers 72-1 to 72-N owned by the client .responding to the client's
access request. -Thus, in theclient's cllent personal conputers 72-1 to 72
N, Web page is dlsplayed according to the client's direction and thus.

“the nerchandlse on sale can be. s€en by the client. Then, in-the cIient S

client. person uters 72-1-to 72-.when the nerchandlse that the client -
desi res t'TBIRF ﬁTQE SﬁcPﬁ@nVéEhﬁﬁg%Efxnﬂssﬁha Webe piagkor sedetd t he
VWVserver %i s a res responding. to the request of client
|nfornat|on s B gl?éﬁefr h\the VWWVserver 71, "the nanme of client who

wants to buy the @Erggagd|s§ % t s credi.t 30 June 2005 card nunbér
and the address SHowr Rg-the de ??r] ﬁ (ﬁeﬁﬁﬁqa&erﬁﬁuFﬁésnﬁ?thaﬁﬂl%%rﬂmII

be transq&k&p S r mat.i.on, Thu grver.
recei vés t he gﬁ?eﬁ?ﬂﬁ 8%%?%%?Foﬁé %%ﬁ%%?%%;{] 5P&e%agoﬁ?ﬁﬁ?rbi i .
tranSﬁlt&@@glkhngQP f o] confirmation. to the-

client's' client. perggﬁgfr-ﬁ%nﬁﬁfér gﬂ%ﬁgjég% hg%aﬁag?hgﬁ d?%sts the -

del i verydiebedyba abcbhein@rehand srikfl dilg %Eefehsenhﬁqﬁd&@@&&e ytihized
andi se

the Internet 70, electronic commerce for various nerc such as 't he

el ect r onitbuspr thamiéls epdde @zan B iraad- Q, e;hgl §ggkbg£-eghe elegifd cally to the |
client utilizing the internet 70, and t physi cal .nerchandise (i.e.,.

personalPsuﬁpuabrqommutmrdﬁkﬂy&medz -N in the way of dlsplay as the

prov1der lntends -

In01dentally, in recent years such WWW has been used in the
electronlc commerce utlllzlng the 1nternet 70.
In this case, the WWW server 71 prepares the Web page
. formed of merchahdise catalog in which the merchandise on sale
are electronlcally llsted, and transmlts that Web - ‘page to the
. cllent personal computers 72-1 to 72-N OWned by the client
respondlng to the client's access request
~Thus, in the client's client personal computers 72-1 to 72-
N, Web page 1s dlsplayed accordlng to the cllent's direction and
‘ thus, the merchandise on sale can be. seen by the cllent
'_ Then; in the cllent s cllent personal computers 72-1 to 72— o
N when the merchandlse that the client de51res to buy 1s
- specified on the Web page, thls w111 be 1nformed to the WWW
';serverl?l. And as - resultl.respondlng:to'the,request of client
_inﬁOrmatiqh to be givenrfrom_the WAW server'71,'the name of

client who wants to buy the-merchandise, the client's credit-




to the client using the delivery conpany, can be realized. In this
connection, there is the | anguage call ed as extensible n3lune 2086guage
(XM.) to define the Web-page. Although the XML uses the tag as is the case
of HTM., this can express, the construction of sentence. and its neani ng
and al-so can specify the attribute such as hierarchical construction and
data type to"the tag by the document type. definition (DTD). Accordingly,
in the WWserver 71, iif the. Wb page is defined. using the XM:, data for
InforﬁatpéﬁdpngmeS}F@P@Lﬁﬁﬁéﬁﬂdﬂﬁﬁ&ﬂéﬁﬁWl@@d&helﬁegtﬁﬁﬂeloﬂnéf price. and
quantity,  nenorized.in the database in advance respectively can be enmbedded
into vafPbivering theimershangisecoud]l beekranse; tteitasrthe, cxjed ity. 10
30 June 2005 Thus, the Wb page can be used not only for seeing the Wb .
page butlﬁfgﬁm%%ho%e used for executrng the information processing  such as

order cal cul atj.on. by outp the data for information processing
enbedded in t hESE 1 3He ("-g’)e t EPBYEF oAl I\/ﬁ?@@’é‘fﬁﬁttﬂ‘&/sﬂérﬁrdtcordr ng to the-
Enbodi ne of the Prese In Fi general.ly 'shows, -

Inv I on.
distributi oﬁnﬁﬁﬁade gﬁ?aEEGFHrﬁ@n%%Ptrﬁyrﬁ%ﬁﬂﬁﬂlﬁﬁaﬂgﬂﬁhanehnd t he

distrib 400 BN enter connect ed to a nanufacture factory to.
nanufacﬁ%ﬁg nercﬂ%%gﬁgéq S?a?g E{to e P dshpdiy B Hﬁ? 'Store and

del iver dihedeniiandizse ?Sméh@ﬁf:h?z'{'t%nﬁ ﬁ’ﬁféﬁ‘ﬁ& aé{ ndr e 4 can be

sol d through both the sa annel “using t €sal es
Channe|cﬁﬂﬁh&&bn%chaauhatanEEeamerchandlse

t 'In the electronlc commerce utlllzed the Internet 70
l‘electronlc commerce for various merchandlse,_such as - the
electronlc merchandlse (i.e., mus1c) to be dlstrlbuted
electrlcally to. the client utilizing the internet 70, and the
phy51cal merchandlse {i.e., personal computer) to be dellvered
to the client using "the dellvery company, can be realized.
In this connectlon, there 1s the language called as
exten51ble ~markup language (XML) to deflne the Web page.
'Although the XML uses the tag as is the case of HTMI this can
'express the constructlon of sentence and its meanlng and also
}can spec1fy the attribute such as hlerarchlcal constructicn andi-
data type to the tag'by the document type deflnltlon (DTD)
| : Accordlngly, 1n the WWW server 71, 1f the Web page ls
' deflned u51ng the XML data for 1nformat10n proc9551ng such as'
-the order code, 1tem code, unit prlce and quantlty, memorlzed in
fthe database in advance respectlvely can be embedded into

varlcus tags such as order code, item code, unit price, quantity.

10




,In this connection, unless otherw se specified.the reception/transni ssion
of various data will be conducted in the same manner afte:g)owmng2095as in the
case of the Internet 70., WW  server 71 and the client personal conputer
72-1 to 72-N "descri bed above in Fig. 1. when the distribution managenent
center 2 is accessed by the personal conputer T owned by the client via the
internet 3, it makes the client. see the nerchandise catal og of the

shoppi ng site. via the personal conputer 7. Then, when an order data. of the

desi red mvusharteswel phber ehRabé ehsdfiist @AhILo a5 cbkeR ,
transmtted 11 30 June 2005 fromthsé client- V\/ntyg sawtlﬁe ?re?%% %gzlgé?%at al og

by neanshoft pdssonah benpsédrfoi i&é&ﬁﬂﬂdﬂlﬂieoﬂn@‘%ﬁﬁgeﬂgﬂtpgggéggllgg
transmts a delivery instruction data for instructing the.  ..delivery.
of . t he msuchandi seddrtcaldiel afel s asy cacAing tha Hheal ﬂ&ﬁrﬂeﬁoﬁng&%ﬂi on
the client -order data. The deli-very conpany 6 hol ds various nerchandi se 4
in the WAPERSEARY embedredtickthewe ttalges. out the nerchandi se 4 ordered by
the client- fromthe warehouse based on the delivery instruction data.

gi ven fromthe distribution. managenent center 2 and delivérs this to.the:

client, Fggt tbe e, the distribution managenent center 2 is connected
with the' lc‘sémﬁ?é’ﬂl%% Happgemapdr festan gerprdingido ¢l Epbtigmest

eCeI VESR B RS R Jort o oS! T

In Fig. 2, 1 generally shous a distrihution manageément
system accordlng to the present 1nvent10n, and the dlstrlbutlon-v
management center 2 is connected to a manufacture factory to

‘manufacture merchandlse 4 for sale and a delivery company 6 to
store and dellver the merchandlse 4 via the internet 3, and the
merchandlse 4 can: be sold through both the sales channel u51ng

--the Internet 3 and the sales channel excludlng the Internet 3.

In this connectlon unless otherw1se speclfled the

'receptlon/transm1531on of various data w1ll be conducted in- the'

' same manner after Flg 2 as in the case of the Internet 70, WAW
server 71 and the cllent personal computer 72-1 to 72—N

' descrlbed above in F1g 1. | |

when the dlstrlbutlon management center 2 is accessed by
the personal computer 7 owned by the client via the 1nternet 3

.1t makes the cllent see the merchandlse catalog of the shopplng

: 51te via ‘the personal computer 7 - |

Then, when an order data of the desired'merchandise 4

:(hereinafter referred to as client order data) is transmitted

11




ner chandi se 4 by nmeans of tel ephone 9 or facsinile (not shown in Fig.) _
fromthe.client who saw the nerchandi se catal og, the call3pgeRrt®ps8 forns a
client order data of the desired merchandise 4 based-on the

pur chase-request, -and.-transnmits this to.the distribution nmanagement
center. via the Internet 3. Thus, when the-client order data is given from
the call center 8, the distri butlon managenment center 2 transmits .a
dellvery i nstruction data of the nerchandise 4 ordered to the dellvery _ :
conpany” . M Fnclipndrwe 3aBathe merchrndl semateidar by tetas dhen, the
delivery - eﬁf?rﬁé 6 Shl%% out_ the nerchandise 4 -ordered by the cllent from -
t he war eHSUSEBas & fe BEFl@%??r{@‘J‘S@WW%QthEP@@H 3n data L
suppl i ed trJnrso t he istrl butlogl managenent -center 2 in_.the sane nanner as
in the. case Erl HEFLABETE LRYCHRFFV JatR % iNRErEFtERg. the Then,

when-t he g8 #lae ecrhed Uflnc?the ternet 3, the dlstrlbutloh
managemant cent So"ob al NS TR e§¥cﬁ°§§aﬂﬁe cYiznfhs

nane, adg4rResn, QI gcg eEacont ag addr es the type of credit card.
owned by -t he (r:llel ent 2 %d ﬁﬁl "Cr ed1"r5{:£rlctaro Cper #-and fornms a settlenent

dat a based on the dghg&gyl s aq.%jst I@l%l@rl Qrgrgg%gﬁgf&?%%é&da H:“B d| se 4.

to be purchased by.th th thi's arrangenen

nmanagenemhreRblige 2s tHANSHBAIS e Sl %‘E%mthgafnértﬁaﬁé‘fs@afﬁ]
busi ness contact, and makes the bank settle th payment of t

by the cllent from the warehouse based on- the delivery

| ent

1nstruct10n data glven from the dlstrlbutlon management center 2
: and dellvers thlS to the client.

Furthermore, the distribution‘management center 2 is
connected with the call center .8 wvia the Internet 3 And if the
call center 8 recelves a purchase request of the de51red |

'merchandlse 4 by means of telephone 9 or fac51mlle (not shown 1n
~Fig.) from the cllent who saw the merchandlse catalog, the call
'center 8 forms a cllent order data of the desired’ merchandlse 4
based on the. purchase -request, -and. transmits this to the .'
dlstrlbutlon management center via the Internet 3.
| Thus, when the cllent order data is glven from the call
center 8, the dlstrlbutlon management center 2 transmlts a-
'dellvery instruction data of the merchandlse 4 ordered to the
t_dellvery company 6 v1a the Internet 3 based on the client order
data. | . |
' Then, the dellvery company 6 shlps out the merohandlsel4

‘ordered by the client from the warehouse based on the dellvery .

12




regardi ng the merchandi se 4 to be purchased by the client. Thus, in. the
di stribution managenent system 1, the electronic connercso&ﬂndﬂmes
‘nerchandise 4 utilized the internet 3 woul d be established and the
ner chandi se 4 can be sold to the- client via the sales channel utilized: the -
internet 3. In addition to. .this, one or nore retail stores 10 to
constitute the. sales channel exclusive of internet 3 .and.one or-a -
plurality of-direct-sales stores-11-are provided in the  distribution
nanageneﬁﬂs§y§9§hP& dapmdsuppliwel rfotomi Ithet dieti@bantion wdiexglindal - sal es
'store 11, the nerchandise 4 can. be sold to the client who visits the
st ore. Tﬁ@nF@Fa?ll%tEﬂ%‘%%maﬁﬁﬂﬁﬁé‘@ﬁre@ttbaleasetdeecﬁﬂbedaﬂxn&henﬁB 30
June-200 rchandi se" A in stock respectively. And the upper limt of the .
quantity 1¥eTen §§’43§t6#é@“¢ﬁ stock (hereinafter referred to as the =
standard- quant* g'of sto g S set according to -the number of . . -
mer chandi se- 4 1 eaﬂﬁﬁqj Shear™ ﬁS?h@ } Bt @rdened Wsing  thed inthenet
direct-sal e t Then the retail store.10 and the direct-sales.
store’ 11§t rglhérrc?ltser[’t]tljebuor S & "GRegeTRB ﬁ‘@nt‘ﬁﬁ R tiRRRtSE e ddled cangnthe
.quant i f [ €._S inafter, referred to as store
~ order dactgézggé)tsbdt Zaes'dlr%rh]%gg"#%n ng%aeé &%%%t (ﬁlaf%/l Wé'faf’ﬁt'e’r“ﬁé{- 3

wheneveraddiays elthe ft%p@%%héﬂgats.@ éafé) e fod By, Sl N1 st ggt i on
management center 2 controls the . herchandr t Rg ﬁtlty of
nerChand&EEﬁﬁﬁﬂdirHﬂnhﬁger, and forms a settlement data based on the
cltent data-and.the-pr;ce charged‘for the merchandise 4 to be
-purohased by‘the cltent; | i
- ‘With this arrangement, the'distribﬁtion management center 2 -
t:ansmits the settlement data to the bank having bﬁsiness
‘contact, and makes the bank settle the;payment of the client
'regarding tﬁe mefchandise.é to be purchased by the client.
t. Thus, in. the dlstrlbutlon management system 1, the
- electronlc commerce of the merchandlse 4 utlllzed the 1nternet 3
dwould ‘be establlshed and the merchandlse 4 can be sold to the:
cllent via the sales. channel utlllzed the 1nternet 3
In addltlon to this, ohe or more retall stores 10 to
H.constltute the. sales channel exclusive of 1nternet 3 and one ot
a plurallty of dlrect sales stores 1l are prov1ded in the
dlstrlbutlon management system 1. And 1nrthe retail store 10;ahd_
"the dlrect sales store i1, “the merchandlse 4 can be: sold to the |

cllent who visits the store

‘The retall store 10 and'the-difect~sales store 11 store the

13




retail store 10 and the direct-salés store 11 based on the store order
data supplied fromthe retail store 10 and the direct- saBedustzoos 11,  and -
periodically- formng the delivery instruction data.showi ng the merchandi se
4 and the quantity of mer chandi se sold during the fixed period of tinme
(e.g., several times in a week) transmit this to the delivery conpany 6.
The delivery conpany 6-shipss out the merchandise 4 for the quantity
specified fromthe warehouse based on the. delivery instruction data gl ven
from t he™§FShAPELERoh Hanakedk esrentively. anﬁhdbytmlmmr rigntiti oft ahkhe
retail store, 10 and the direct- sales store 11, gl eni sh the nerchandi se 4

as stockSUSRHLEY- Pharay Handias oh %Fé??ﬁj’eﬁ@nlstééhté epeigathpniiafairetd 30

4 stored. inthe retail store 10 and-.

June 2005 preventin ndi se 4

the di re%?--sa \?%‘?‘Earﬁ]s %’ﬁﬂ%m Gfg skpckedi vellibeksebeeedigg the
st andard 0 over,  the distri buti on panagenent center 2
sets day. the aﬂ{n%%é{]\'ﬂ/ve% %‘Eeslﬁ% gab\ﬁegﬁg oﬁnvﬁltﬁe]ﬁl‘? rHis Rateithe - - -
deliveryskgsbrigti,on %q%lh ergy ng t grée%g - store 10 and the T

direct-sales-store 11 to ellvery conpa based on the .period: from, :
the time it rem&sta:@ee@gl I\ f apg! I|very onpany 6 .
to the time. when the merchandi é%ré:}slrg -lgﬁ%ﬁg Ztgllzlt%/etr e%e'lt tstju: r?é‘%; store.
10 and, t teaskmiee ttiealasiext Qira%algsh(ﬂqh.ﬂﬁ gnd rﬁeﬁzmesreqf &%ﬁs)ananghehe day”

on whi'ch the nerchandi se "4 are-sold npst (such as wee the retail
store l0remkithe odi m&@besmbﬁ&hahaigeléold (herelnafter referred to as

store order data) to the dlstrlbutlon management center 2 via
'_the Internet 3 whenever they sell the merchandlse 4 to the
_ cllent. |
The-distribution management center 2 contrels the
”merohandlse 4 sold and the. quantlty of merchandlse sold in the
retall store 10 and ‘the direct- sales store 11 based on the store
- order data supplled from the retail store 10 and the direct- -
saies store 11, and periodicaily forndng the deliﬁery'
_instruction_data‘showing the nerchandise'd and‘therqnantity of
-Jmerchandise sold during'the:fixed;period of time (e.g., severai
: times in a ﬁeek), transﬁit this torthe.deliveryroompany 6.
E The ‘delivery company 6“ships'out the merchandise 4 for the
t quantlty speczfled from the warehouse based on the dellvery
alnstructlon data glven from the d;strlbutlon management center 2,
,.;and by dellverlng thls to the retall store 10 and the dlrect—
:‘sales store 111, replenlsh the merchandlse 4 as stocks.

Thus, the,dlstrlbutlon management ‘center 2 is capable of
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-Thus, the. distribution managenent center 2 can certainly prevent the
retail store 10 and the direct-sales store-11 from becoso fghetd0escondition
difficult to sell the merchandise 4 due to the shortage of stock of

mer chandi se and, can control stocks of the retail store 10 and the
direct-.sales store 11. Wen the . delivery instruction data is given from
the distribution managenent center 2, the delivery conpany 6 transmts.

t he deli ve%?(ﬁ ndi tion data show ng whet her the nmerchandise 4 has been - o
shi pped £ P%é“%af—%ﬁo‘a%’édaﬁﬂ% Herstared. dor shendeteil stoppetd faxem the

war ehous a ivered to . the client, the retail store 10 and.the
direct - s egs?islf2 g"ﬁ%ﬂ%ﬁ store (B from dpding EXARESHVEaFFOTkS tenceeding

dlstrlbuttg__n 15, 30 e 2005 center ,2 via the Internet 3
peri odi cal Iy c&“r%r%tel f]ch-I Céésry conpany 6 controls the quantlty

of . merchandi Sﬁoéaé'&é?cr edd dl@%r‘ﬁ%htlgﬁzea%%ﬁ%{r}\%hgg i %%H’e&; gpy of

ner chandi-se and transmits the storage _
mer chandtge ﬁeéqgcpgﬁg}pgslg Qi 2t YRerh O LN stribution ement center
2 via the Internet. 3 peri odllca %‘5 oh %i?}l‘se\g/eranﬁmr%ssr&% day). Wth

this ar rd@Qﬂ?@zﬁ} iddevdtsion Q!att'aoﬁoﬂﬁai‘ﬂfﬂg h&eﬁ%&fllz rl%sg gl tt},e

actual -.sal es conditions of the sales channe |zed nternet and
t he sal e@lx:ératrrnﬁlle@((slmdlengﬂ I&beltﬂét deél @ﬁ praYe e Eh.g{ ! (yaa,gg gat ghgnd .
delivery condition data to be given fromthe deI Ivery conpany and the

client d?%\@rocﬂair&martﬂe themestor eequéets detia déll%rgrl b@nm\éh:@hhhﬁlsét% net
the dellvery company 6 to: the time when the merchandlse is
actually dellvered to the reta11 store 10 and the dlrect sales
store 11 (tlme and the number of days) and the day on which the
merchandise 4 are sold most (such as week- end) in the retarl
Vstore 10 and the direct-sales store 11 |
Thus, the.dlstrlbutlon management.center.2 can certainly
prevent the retail store 10 and the dlrect -sales store 11 from .
‘ becomlng the condltlon dlfflcult to sell the merchandlse 4 due
-_to the shortage of stock of merchandise and can control stocks
of the_retarl ‘store 10 and the dlrect—sales store 11
When the. dellvery 1nstructlon data is glven from the
_ dlstrlbutlon management center 2 the dellvery company 6
transmlts the dellvery condltlon data showrng whether the
l merchandlse 4 has been shlpped from the warehouse or whether the
- merchandlse 4 Shlpped from the warehouse has been dellvered to
"the cllent the retall store 10 and the direct- sales store i1 or

not (e g., several times a day) to the dlstrlbutlon management
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Then, the distribution nmanagenent center 2 per| odically (.e.g.., once a
week) forms the shipnent instruction data according to th30 dreRd05sal es /
condi tions on all sales channel's during that per| od and transm’'ts this to -
the manufacturi ng factory 5 via the I'nternet 3. Thus, the manufacturing :
factory 5 ships. the specified quantity of rrerchandl se 4 from anong vari ous -
nmer chandi se 4 al ready manuf actured by the factory based -on the . shi pnment -
instruction data given fromthe distribution managenent center 2 and

r epl eni sIFSETEr ¥RanEhSelateBnehe3 draniasdicaddpany 6 as the stock. Thus,
the distri butl% man Flgement center. 2 can prevent the 16 30 June 2005

del i very conpahy*&"¢ ?r’r”‘ﬁa - 8RN, CORPFHNS CoFOPEERRS nthe samntidty -

st ock, ? C%Q ontrol %%ef%l ver conpany 6 store the merchandi se 4.
suffici el & 3?eg %t"@(ﬂ?@o‘lsﬁu??ﬁ%‘ﬂ’bﬁ“é tQithe fRe

di stribut.ico |es t he s i nstryction.

dat a- bas%g %ﬁgtaﬁgg(gﬂg x’ealsnsénolncfo PSS Torage Qgg?egh% het®to the

”anUfaCtHﬁaﬁgltﬁcoﬁrmefthandlse(EMAéH@S% %Bétgagggagturleg factory. 5

easily plan the -manufact.uring plan- and Peexam ne s ac e'rdl ng-to the

act ual sakesrewRei bh AR RRLRat Rke Lo %aufcﬁgt%w&é@%‘ ﬁ&éé_-l%c{![%%&&%“ ur e

t he nerchandi se-4- and procure - materi al s. IS connectio
di stributéod. RSSGEraEN  +iSes emd}iy)the manuf acture control center- 12 is set

up.in t he -maker nmain’
With this arrangement the dlstrlbutlon management center 2
can grasp. all actual sales condltlons of the sales channel
-utlllzed the Internet 3 and the sales channel excludlng Internet
:3 based on the storage data and-delivery condition data to bek
given from the delivery'oompany 6 and the client order data and
‘the store order data to be-given via the Internet 3. |
Then, the distribution management center 2 periodically
(e.g., once a week) forms tne'shipment instruction data
'accordlng to the. actual sales condltlons on all sales channels
durlng that perlod and transmits this to the manufacturlng
‘factory 5 via ‘the Internet 3.
| Thus, the manufacturlng factory 5 Shlps the spe01f1ed
quantlty of merchandlse 4 from among varlous merchandlse 4
Valready manufactured by the factory based on the shlpment |
.1nstructlon data glven from the - dlstrlbutlon management center 2 S
rand replenlsh the merchandlse 4 to the dellvery company 6 as the‘l

stock.

- Thus, the distribution management center 2 can prevent the
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office is. connected to the Internet 3. The manuf acture control center 12
obtains. the storage data, delivery condition data, clie3uJwedpsdata and
store order-data fromthe distribution nanagenent center 2 via the -
Internet -3 and forns. the shipnment -instruction .data according to the _
actual 'sal es condition based on the storage data, delivery condition data, - -
client order data and the store order data and also can transmt this to =~
the man fgcturing factoré 5 via the Internet 3. -Inaddition to this, the

di st i bufion VREXaGEMBRRY centBem havigunhiexsles stive. steckhandi becdmimg be sol d . -
accordinghto thg sgecrfrc_iteh1codes, and when the maker determ nes the
date of - $4PES GEbBEOSHt . D RRALECL el fed ivpryarempaep Lt Honethe
product a .item code_and the prodyct code of -the merchandise to be 17
30 Jun_eg‘gggi‘ggﬁﬁ%ﬂef‘ff‘%ﬁﬁ%%‘c @E‘ﬁ(é&ﬁd&é‘l?& chpBnedf eas oFERkF product -
(hereinafter r ‘ ). as..ql d product) wll.be given prior to that ?
Sales;.debut_dgéggﬂ%ﬁh§#%1u§£§q %%Fc%&ggrm%BLéﬂﬁ__ %EP?%%Qqugeqﬁgﬁ:Pibution—_‘
manageneghneeNt e tite diieril st i RLI QR . MRNagenent cent er,_ 2 conparing.the
i tem codepghomﬁng théﬁ§%oragéﬂgg%gggﬁggnagggﬁg?ﬁ%gd%?i%&ﬁgﬁ%ﬂ%ﬁ&aé&lﬁsand
the itencendettdnd er Qlid R0@UCIHaHAERE LD :rhé’ﬁ EF{}; AU Qn data of
neM{produgtTexcluding old -produc?éfeven %fé% wpro;Jg?gﬁéggﬁéﬁgPﬁyi.é '
del i ver yitomparnyaife e nahuFhethrsHEPEYctERY & ralsiiy Sitdl SHo the

manuf acturing factory S. Wth this-arrangenment, the “distribution nanagenenfl
center Zmanufacturing plan-and reexamine this according to the actual -
:salgs'cqnditiop.and caﬁ mgke thé manufacturingrfactorf 5 |
. ﬁanﬁfgcture the'merchéndise-4 ana'pfocufé mafefialé.
in.this COnnecEion,.in'the distribution ﬁanagémenf systemrl,
‘theimanufacture contfol-genter 12 is éet up‘iﬁ the maker main |
'office.is.cénnected to the Internet 3. The manufacture ccntroi-
lqenfer 12 obtgins_the storage‘data,'delivery condition data,
'-ciient oraer data and storé order _data from fhé»distribution ‘
manégement centerlz via_fhe Internet 3 and fofﬁé.the shipment f_
linéﬁruction déta.aécording;to the acﬁual saleS'éondition“based
pn theAstofage daté} deiivefy dﬁndition data, clienf.or&er data |
'and the sﬁore order'data énd-élsﬁ can transmit ﬁhis to the |
..ﬁanufacﬁuring‘facﬁorY_S via ﬁhe;Intgrnét;Bf
In addition to this; the distribution-management ceﬂter 2
coﬁtrdls tHe.meréhandisé 4-Fo_be sold 50c6£ding-to‘the-specific
item:cpdés,:and Whénlthe maker determines thé'aate;of sales
debut. of new prod_uct,ﬁ' the date of sales debut of new product and :

the item code and the produét code of*the merchandise to be
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stops the supply of old products stored in the delivery conpany as the

st ock correspondlng to the date of sal es-debut of nem/progmmhmamasas wel |
as gradually decreasi ng-t he quantity of old products, decreases.. the
quantity of old products stored in the retail store 10 and the
direct-sales. store 11 as stocks.. Then, the distribution managenent

center .2 transmts the order. |nstruct|on data including the item code’ of .
nem/product and the quantity of shipment to the manuf acturing factory 5
tim ng colinetadt Erop g arnkeutdus teewher edlies . offhueyw phedwsw product

wi || t he ‘del i very conpany 6 fromithe nanufacturlng factory
5 and. neipﬁggaﬁ%ft%w%%ﬂ—@add % asheld PEREUFEDNYL R ol ghvereiRmicdate. -
Her e, ﬁ g (% e . detailed construction of’ 18 ; 30 June: 2005
dlstrlbutlo ANy 2 omitting a part of internet 3. Wen the

di stribution I'S_access he client's personal- _:
computer 7 via i% : iernefgé & 85FeEYP Bgﬂﬁé ?&)tﬁﬁﬂqhﬁ'gayuébﬁﬁrlsed of
WAV ser VeEnadEs 0 ot hi gosmts the page ata of Wb page
of the sho%?oé ngé}g‘fl?ieé}g:tetgrez Ltﬁe \%gf\%&b{"{r‘i ?%em%a}%@:cq‘f eZpersonal .

COMDUL &7 ot o teh CH LA Lo znsw% SRl s SATIELLT S doer) oS of

Wb pages .of the nerchandi.se catal og based on the page c?lent

And  whedleiiee e ICHRpAdKS € aaacu;ﬁécakéﬁncd@éao@fuw%ﬁewo%@c%er%@ﬁ@' se a“d}f
the client data are entered into the Wb page . ’
the shipment 1nstructlon data of new product excludlng old o
products even if old products: stored in the dellvery company 6
oare 1nrshort supply, and transmits this to the.manufacturlng
factory 5. | o “ '
.‘With this arrangemedt;'the distribution management center 2
L stops the supply of old producte stored in the delivery company
as the stock correspondlng to the date of sales debut of new
| product and as well as gradually decrea51ng the quantlty of old
- products, decreases the quantlty of old products stored in the
"retall store 10. and the dlrect—sales store 11 as stocks
. Then, the dlstrlbutlon management center 2 transmits the
-order 1nstruct10n data including the 1tem code of new product
'.and the quantlty of shlpment to the manufacturlng factory 5
d tzmlng to the date of sales debut of new product Thus,'the peﬁ
‘product Wlll be shlpped to the dellvery company 6 from the |
manufacturlng factory 5 and new product can be sold to the
1c11ent from the sales debut date |

Here, Fig. 3 shows the detailed construction of
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for merchandi se order contained in the nmerchandi se catal og, the persona
conputer 7 transnits the page data of Wb page in which tﬁmjwﬁﬁumbandlse
speC|f|cat|on data and the client data are .entered to the sales nmanagi ng.
server 20 via the Internet 3 as the client order data. \Wen- the client
order data is supplied fromthe personal. conputer 7, the sales managing
server  20. sends out this client order . data to the settlement/delivery
instructing server 21. Then, when the client order data is supplied from
the sal eél%m?fégaﬁ#@fsaa@éng centexse? tmivepinalal mﬁe:ﬁyqfnamtachengs server
21 transmts -th e of the client's -credit. card 'and the credit .card
nunber. contair %hﬁhgléFFéﬂ?tb?‘Hé?aM%“qrﬂi [sletigamR 28 srgessed dadmisi ve

cormumcq:tr1 lI| as the credit data: _Wien the credit data is supplied
fromthe &t 4 é’r?é‘%t/s E@réena nECBRIBEET 6l (Wit Fheh dinteareig3sekhersales t he

bank 22 i di d on t hat dit dat d.
e t5§%F8 S %%%Cfﬁa /‘ﬂ?f)?sf%“ff%rln&?aeﬁ%ﬁ@é R
Thus. wh ¥ t q fromth
bk’ 22 s 8y e ﬂ?#%éf Ede A ruc S M brGR S5, Bndt Shtee g Bt e
sal es NERAGRE $&T48(akle AN hANE SAUE L erb% %Qﬁ‘él dJ:' e”&tes Gredit.

card is usable; by .transmtting t I ent or a-an st t] ement
- dat a baseda Qnetmﬁtefhgg gharged to: the delivered nerchand|se 4 to t he bank
22, the bank el ectronically.conducts the settlenent. proceSS|ng on the

client's paynﬁnhefp&rédﬁaﬂﬂﬁdﬁﬁﬂﬁ@kse éhbﬁsbg Qéff@ﬁsgﬂ'ﬁeb pages of the
: merchandlse catalog based on the page data to the cllent And,
‘when the merchandlse spec1f1catlon data of the de51red | N
.merchandlse and the cllent data are entered 1nto the Web page
~for merchandlse order contalned in the merchandise catalog, the
: personal computer 7 transmlts the page data of Web page in whlch
" the- merchahdlse spec;flcatlon data and the cllent—data are
.entered_to‘the sales managing_seryer 20 via the Interaet'B as
' 'the client order data. |
When the cllent order data is supplled from the personal
'computer 7, the sales managlng server 20 sends out thls client
- !order data-to the settlement/dellvery instructing server 21.
Then, when the cllent order data is supplied from the sales
.ﬂmanaglng server 20 the settlement/dellvery 1nstruct1ng server
:ﬂ721 transmlts the - type of the cllent's credit card and the credlt
.card number contalned in the cllent order data to his bank 22
- via the exclu51ve communlcatlon line. as the credlt data

When the oredlt data is supplled from the settlement/

ig




the client. Furthernore,
settlenent/delivery instructi-ng server

fromthe client's nane, address, itemc
the quantity ordered of the nerchandis
and transnmits this

if the client's credit card is usable,

to ‘the delivery conmpany 6.

t he,

21 fornms delivery 30 N#fer2006i on data -
ode of the nerchandi se 4 ordered and
e based on. the client order data,
via the Internet 3. In this

connection if the credit card is usable condition as a.

result of

exam nation of the credit card, the. sales managing server 20: -reglsters
this. clléﬁﬂlaerﬁrlnehnuctlm@ sdmevent i20nt thiedemnliala erahhsedatimbase 23. And
si mul t aneousl “informs to the personal . conputer. 7 :.that the order has. -
been accEpien! Fu??ﬂ‘é%*ﬁm’»%rd ibagash cry ddtiatt caiedi tsdahasaid ei mfomns e t - of

20 30 June 2005 examination of the.client's credit card, the sal es nmanagi ng

server 28°FHFBRRE F%lEP?cﬁ??ﬁi%ﬂﬁﬂﬁﬁ%ﬁ11€§ﬁwu995tﬂuqtang sémvemtadr.net 3-and

_suggests mlﬂtébShOM/the ther credit card and send 'an order again. As’
shown in Fig. PUSheMRl iV PXE8Ypaty o8 EaphlFeaf tthe eradiferpricndsruction -
data. giv o) the settl t/ i nstructing server-21 into the '
deliverySBVL§r%L ,§g€§% g%ﬁb §édeﬁ?“Eé?%tﬁ%ﬁrXXﬁﬁﬁHQHCtﬁﬂg t he

del i veryg Pye ﬁ-f‘f s %:%15“1‘:% dgLl ‘s’%ixs'rﬁgﬁégfx&& Osnerci'reevr! %%. 265, byat

outputtlng t%e

the same tlme, if that cllent s credit card 1s usable, by
transmlttlng the cllent order data and the settlement” data based.‘
on the prlce charged to the dellvered merchandlse 4 to the bank
:-22 the bank electronlcally ‘conducts the' settlement proce531ng
_on-the cllent's payment for the merchandlse'4'to be_purchased by
the client. |
Furthermore, 1f the cllent s credit card is usable, the
_settlement/dellvery instructing server 21 forms dellvery |
lnstructlon data from the cllent's name, address, 1tem code of
r'the merchandlse 4 ordered and the quantlty ordered of the
:?zmerchandlse based on. the cllent order data, and transmlts thle
_to the dellvery company 6 via the Internet 3. |
| In thls connectlon, “if the credlt card is usable‘condltlon
as. a result of examlnatlon of the credlt card the. sales'
managlng server 20 reglsters this cllent after memorlzlng the.
'--cllent order data in the. database 23, And 51multaneously 1t
- informs to the personal computer 7 that the order has. been |
accepted

Furthermore, if the credit card is'unnsable as a result of

20




delivery instruction data to the printer 27, prints a delivery instruction
28 by the printer 27 based on the delivery 'instruction 3dume2D88s, . the
delivery conpany 6 ships out the specified quantity of nerchandise 4 ‘
speci fied fromthe warehouse 6A. according to that- delivery instruction
and delivers this to the client by the delivery car 29. Furthernore, the
delivery instruction device 26 is supplied wth the. delivery condition
dat a. showi ng .t he delivery- condi tion of merchandise 4 corresponding to-
‘the del|F@PV“PH§PPUC??oﬁh%a@%@enﬁﬂﬁiQﬂﬁ@nﬁ:;&ﬂ@ sthel #abey mamaginon data
to-the delivery_man ng server. 25. Thus, the delivery nanaging server 25
transni tfet’:ﬂgrnﬁgtmﬂbr B-huitse tdel‘?%rfiﬁréé'ﬁ’ellt remrubes Tovidmethe

settlenegtédellﬁeéy instructing server 21-(Fig E% of the distribution
managenent.-  cant B JHTy %% Sthﬁ’é’ &E‘Pl GERST | pRedtietFand g@da via

the 21 3Q.Jung 2 | nt ernet 3 and can nake the settlenent/dellvery
|nstructgng Sgeggﬁgr %é% grasp the .delivery condition of the, nerchandjse

4., t hi s-co , ' -t he ut ut stora e d nf orymati on (such as’
the nane : of ﬁ%?q%; ldM%i guahggt?gg%vgrﬁe?%WP§éksﬁa?ﬁﬁﬁﬂﬁﬁf % and the
item codaélweﬁﬁtﬁ{s‘%&d@a%%va’attah 1%50?989[' dséstgtlfl}* BRe Oreyl n.Lhe- -

war ehouse 6A for delivery, -or t he, narc ig. 2).

Zh: pped Dné t60Edd1& FuR @qt Hh't@»gthé aahwhp f&%ﬁ@p%v%e bhe
elivery

comprlsed of’ personal computer via the dellvery managlng server
25, |
eThe delivery instructiea'device‘Zst by oﬁtﬁattiﬁg the
delivery instruction data to the-printer-zf, prints_a delivery
1nstruct10n 28 by the prlnter 27 based on the dellvery
- 1nstructlon data. Thus, the dellvery company 6 ships out the
.-specified.quantity.of_merchandise'd specified from the warehouse
ésA according to that-'délive&y i.nstr_u.ction and delivers this to
_the client by the delivery car _29., T
Farthermore,-the'delivery:inatruction device 26 is supplied
- with the.delivery'cdnditiOn'Haﬁa'ahowing-the deliﬁeryacondition
§ of_merchandlse 4 correspondlng to the dellvery 1nstructlon data,
and outputs thls dellvery condltlon data to- the dellvery |
':managlng server 25.
- Thus, the dellvery managlng server 25 tfansmlts the most
-‘up to—date dellvery condltlon data to the settlement/dellvery
o 1nstruct1ng server 21 (Flg 3) of the dlstrlbutlon management

center 2 corresponding to the dellvery 1nstruct10n data via the

21




i nstruction device 26 forns the storage data shomnng the quantity of
stocks in the warehouse 6A and transmits this to the del i 3&Juyner@d9&gi ng
server 25. The delivery managi ng server 25, successively updating the

.storage data. to be supplied fromthe delivery instruction device .26/
perlodlcally transmts the up-to-date storage-data to the — '
settlenent/dellvery |nstruct|ng server 21 of the distribution .nmanagenent
center. 2 'vita the Internet 3, thus nakes the settlenent/dellvery |nstructing ’
server 21In%emedy @sﬁnﬁhéaquﬁﬁket Yhef settldmeer iy ddid véelyi vesyrootpagy 6". In -
this connection, it is acceptable if the delivery system:.of this delivery
company . 6 S d 2le 9F88P 5hE fRlivery srendidiqremte thebmerpbssdaseiance with |
t he separate c&ﬂp%gggfronlthe ‘mai n busi ness. of the-distribution managenent .

e o

center 2 . \Wen t FPBREF BHP it hdhe depuds/ optppigsteryage accessed.

t hat. received the purchase request of

f h g,
B chand 9‘%&"%?—2%5: rﬂs“‘(’@ ?%n %W%Féear%f &er??agﬁl1§&met§805“?’éFJe‘ﬁhd?fe 9

nerchandlse

Fig. 2)md 20 t ts th
(FI9. 2) meBenbAGELE Ly poldco s gl Sy lléeﬁ?ggﬁgé“ﬁﬂgeqq@rpage

data.of the mercrl andls

histes Sl s gt b Ul OV G
_‘or when the merchandlse 4 shipped out from the: manufacturlng
.factory 5 (Flg 2) 1s put 1nto the warehouse 6A, the dellvery

' rlnstructlon device 26. forms the storage data show1ng the
5quant1ty of stocks 'in the warehouse 6A ‘and transmlts this" to the-
'dellvery managlng server 25. . .

'The delivery managing server 25; successively-updating the
_storage data.to_be suppiied from the delivery instruction device

.26, periodically.transmits the np—to—date storage;data to the
.settlement/deliVery instructing eerver 21 of the distribution'

'-management center 2. v1a the Internet 3, thus makes the
Lsettlement/dellvery 1nstruct1ng server 21 can- grasp the quantlty
7of stocks in. the dellvery company 6.

| In this connection, it is acceptabie if'the celivery‘system

- of this dellvery company 6 would be reallzed in the form to
: create a bu51ness alllance w1th the: separate company from the

._maln business of the dlstrlbutlon management center 2

, When the dlstrlbutlon management center 2 (Flg 3) is

'.A:accessed from the call center 8 (Flg 2) that recelved the

'pnrchase'request of merchandise 4 from the client by means of

22




conputer (not shown. in Fig.). And under this condition, the call Center .8
enters the merchandi se specification data of the nerchanifl &&ef08bder ed
fromthe .client on the Web.:page and the client data, ‘and transmits the
page data in which the nerchandise.-specification data and the client data
are entered to the sales managing server 20 via the Internet 3 as the
client order data. Thus, the sal es managi ng server 20 sells the
merchandise 4 to the client in the same manner as in the.case where the

mer chandlfseélefhoi”? 8r dEigd BY ehefpesimiie, cdwpadies? tanagehl asrvéhe2o
settlene t/del er i nstructing. server 21, the delivery conpany. 6 and
t he bank %B%Pﬁ@? ﬂaﬁa OJF h*éh‘i* Jenighandise t¥dendWehepaderesttisal es
store 11&% l_arg eqU|gﬁ %gwsonal conmput er- 30. "And in . each

time: th&y  s&FI FRe®n¥teh ﬁlg%F?FQ theasoating: fey thafurgeeshe . page-
rch e qorder. fornmed for store use fromthe

d f th
ata -of the Vap Bag&é tFer rstssr BEE gﬁsnahngﬁBnPa%%nf%? 2 by

sal es managi.ng’ ser e

operatin n Then, .Jn the rsonal co uter 30'
b thel B8R 50 gidigqggg%ﬁne gﬁﬁ% ?@Fégﬁt?n8p gﬁﬁwﬁe??P%ﬁnp

t he predeterm ned nenu

nd v CREutRE Pt o e T g Badodl S P slttoBS ?ﬁb ﬁ%@fmnu;
screen &enter 8 enters the merchandlse spe01f1catlon data of the
merchandlse 4 ordered from the- cllent on- the Web page and the
cllent data, and transmlts the page data 1n which the |
' merchandlse spec1flcatlon data and the client data are entered
.;to the sales managing server 20 V1a'the Internet 3 as the client
order data.
Thus, the sales managlng server 20.sells the nerchandlse 4
to the client in the same manner as in the case Where the
) merchandlse 4 is .ordered by the: personal computer 7 as well as.
,'the settlement/dellvery 1nstruct1ng server 21, the delivery |
company. 6 and the bank 22 | |
On the other hand the retail store 10 and the dlrect sales
'store 11 (Flg 3) are equ1pped with personal computer 30 And 1n
“reach tlme they sell the merchandise 4 to the cllent they
_facqulre the page data of the.Web page for merchandlse order - e
formed for store use from the sales managlng server 20 of the.
;dlstrlbutlon management center 2 by operatlng the personal
‘, computer 30. |

Then, in'the personal computer 30, the predetermined menu
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sal es regi stration screen 35 formed of Wb page shown' in Fig. 5. is.
di spl ayed on the display unit in place of the nmenu screer30 {omet2@08 sal es

regi stration screen 35, input-'areas 36A and 36B for entering the sal es
condition of the itens 4 such as ' personal conputer and. accessory, are.
provi ded according to its type. And when the scroll bar 37 pl aced on the
right .side of the sales registration screen 35 is operated by the nouse
(not shown in Fi , the Central Procéssing Unit (CPU) (not shown in ~
Fig.) of st"r’r”@%‘er@&%aﬁh%hphlﬁe?l%dr o4 idicrliaysidayps ithpudiapkay 36t abt36B
t hat "can @ be di sgl ayed at a time. The input area 36A of the personal :
“conput er SEGYE; dPsFoE- 1t BASPRARD dFhe WaR agen 38K whewi the ienleamofiane of
t he the REL rsonal gF f;er and -t he manuf act.ure nunber display col um 36AY
showi ng tR&ES nﬁﬁgf‘ﬁ VUGS O S REMSStRanansthe- Mo dserrRemc Bessory
I nput. . ar of the e na splay . col unn 36BX show ng "
t he naneggfléaccegggtfléghd“t% saecEI Els?éﬂéd[ gef%b 59 O?W%B\F%O\é] -
t he quantit S,..0f e Al e t he nmouse- cursor ‘
(not. sho&n% ?i:rL]Qé 18 §|95I9 tr#o%gé Pg% %?I?L Iaf’ﬁeoft%\&r‘]ﬁ A5 ARy colum
'36AX, thée manuha r o] CGessory

di splay colum 38%%%%%% teh!glsr'\%g%gxgﬁ %%g%%’gg%{ a%g'“?ﬁgesaasl Azingo June -

2005 quaBEBt §or don Stk By Q.QJeU@BlgéBXOQQEQEthQEtﬂl%riec&&erdatéu@h af; the

nouse, .the CPU. puts. these displ ay colums in the conditi-on input.
personal computer and accessory,. are prov1ded accordlng to its

;type. And when the scroll bar 37 placed on the rlght 31de of the
- sales reglstratlon screen 35 is. operated by the mouse (not shown
ln Flg )., the Central Proce551ng Unit (CPU) (not shown in Fig.)
"of the personal computer scrolling dlsplays input areas 36 and

368 that can not be dlsplayed at a tlme
The input area 36A of the personal computer consists of the
1tem name dlsplay column 36AX showing the 1tem name of the
personal computer and the manufacture number dlsplay column BGAY
showlng the manufacture number of the merchandlse 4, and ther
: accessory 1nput area BGB con31sts of the accessory name dlsplay
 column. BGBX showing the name of accessory and the sales quantlty
' .dlsplay column 36BY show1ng the quantlty of sales of that,
'accessorles |
Then, when the mouse cursor (not shown in Flg‘).ls moved
and cllcked on the 1tem name dlsplay column BGAX the -
'manufacture number dlSplay column BGAX the accessory.name

dlsplay_column 36BX showing the_name of accessory_and the sales
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avai |l abl e.. . And under such condition, when. the nane of item item nunber,
the . name of accessory and the quantity sold are enteredsp wire 2008 keyhoard
(not shown in Fig.), the CPU. displays these. ..In this connection, in. - -
each of input areas 36A and 36B, a .selection button 38 is placed adjacent
to the item name display -colum 36AX and the accessory nanme display
col umm.. 36BX respectively. -And when the npuse cursor-is noved and clicked
on the sel ection button 38 according to the nouse operation, the CPU . |

di spl ays T4 ixtynfaarbayr cohemac36RE agcorimaita hepopepaaliososputias on

t he adj acent item nane di'splay colum 36AX and accessory nane display - -
col umm -388X 5§ c FBesFT¥| Huts tape gl srlapb meilinpniso inhghe coudi tiom it |
the item_nar ﬁ d acgcessor ‘nanme _of the-personal :‘conputer can be easily-
ent ered. avlﬂr.ﬁf" Prorfdd Zndsku siey 6pnddtigny c¥hen pehe dipns aind temg| iban

i nformation,button 41 are provided on the upper side of the sales ~
registration séreéen FBe Fnd SHEF Ve atudbecgraprity sedd earamntayesked on

b

e ER AR PRSERE D8 U (PR B TP e e
. SR S e
i Spl ayed on cach ol on 30 fng sisR ptetal sl A R BT L
i nto unusetumENBRAL aihd TS accelen ryahhalSal S PIFald QBN ered by
nm st ake, these can be = B - o o
;respectively. And when;thelmouse cursor is moved aﬁd clicked on
the“selectionlbuttqh 38 acdording‘to_the'méusQ-opéfatioh, theé
CPﬁ displays'thé item namé or thé5acce580py name of the personail
compute; on the adjaéent item name display column 36AX and
accessory name display column 36BX successiveiy swiﬁching
.responding to that click. And_thus; the itém'name and accessory
nameAQfAthe personai COmputér-can be easily'eﬁtered. |
Furthermdré, a‘ménu button 39, é-feset Button-40 and a
“client information button 41 are piovided on the upper side'of-r
.the_séles registfafién_écfeéhZBSLV Aﬁd ﬁheﬁ thé mouse cursor.is_
movéd apd clicked on the menu button 39 according to the mouse .
_  ]9pération, the CPU disP1ays_the'menu screen;in:place of the :
géiés #égiétrationvscréen'BS.' ” o | |
| —AﬁWheﬁlthe'mouse'cursér is moved.aﬁd‘clicked_dn_the reset.
'fbuttqn-doléccordiné td‘the oéeratién §f~ﬁouée, the CPU blanks
‘out all item names,'maﬁufaCture_nﬁmbers, aécesspfy namé and thé. 

quantity sold of the personal computer displayed on each” of
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-entered agaln Then, when the nouse. cursor is noved and clicked on the
client information. button 41 according to the nouse oper a30 une.2006 he - CPU

di spl ays the client information registration screen 43 .forned of Wb page
shown in Fig. 6 and Fig.-7 on-the display wunit in place of - the sales

regi stration screen 35. The client information registration.fscreen 43
shown in Figs, '6 and 7 consists of a series of one screen.” And since this
screen cannot be displayed on the display unit of the personal computer at
a tine, inmiChidessr G6hi ngddBsp| ays ples Pt tid iR un@eRE0 bonlBe ti gh S plmyed at
a time when the scroli bar 44 placed on the right side of the client .

i nf or mat i"&en é’@irgtop&t iLofioswabion 48re semiparat & oy stth&enoithesel 8ah hse cl i ent
information registration screen 43, a sales information input area 45A
(Fig. 6) 9ht®rss @ppéAt: informati-on input area 45B-(Fig. 7) are provided..
In the 'sales- |nfornat|on i nput area 45A, code di splay colum 46A to show
i'tem codes accBPfBr n§ReR Ere TRe (ﬁuxiﬁﬂrcﬁénﬂpyéd4andnql¥ﬂbecﬁtmntim

di splay l,lum 4 unit price display colum 46C to show the unit
price of Cﬂﬁ&“ﬁei&%ﬁﬂ%‘&ﬂe on Pyteen fHnAqGprsErg dpsphaymessansPesiiathe

SH 0t el Ao gELUITHE ettt L
el 4,0 08 ST 2 (i M SN
ShOM/theuthainaﬂE&EE'of the sales registration screen 35;h:The clieut '
‘,_info;mation‘registrationgscreene43'shOWn ln Figs. 6 and 7
' -consists of 'a eerles of one screeh | Ahd'since thie screen cannot-
be dlsplayed on the dlsplay unit of the personal computer at a
-t1me, the CPU scrolllng dlsplays the part that cannot be’ '
‘ dlsplayed_at a tlme when the scroll bax 44 placed on the right
' side of thelclient ihforﬁation registﬁation screen 43 is
VOPerated‘by the mouse. |
. In the client—ihfotmetion recietretion screen 43, e sales'_
- lnformatlon 1nput area 45A,(F1g 6) and a eclient. 1nformatlon
1nput area 453 (Fig. 7) are prov1ded In the sales 1nformatlon
o 1nput area 45A ‘code dlsplay column 46A to show 1tem codes
'accordlng to the type of merchandlse 4, and. the 1tem ‘hame
r.dlsplay column 46E, the unlt prlce dlsplay column 46C to show
the unit prlce of the merchandlse 4 the quantlty sold ‘display
—_column 46D the sub— total dlsplay column 46K to show the sub--
' jtotal accordlng to each type of the merchandlse 4, and the |

manufacture number dlsplay column 46F are prov1ded. And at the
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is provided..  In this connection., in Fig. 6, various types of display
colums relating to the personal corrputer are di spl ayed i30 Jume 20081 es
information i nput area 45A of the client information registration screen
43, and the display colums relating to accessories and other merchandise 4.
are omtted for sinplifying expl anati ons. Then., in the sales i nf or mation
| nput area 45A, when the nouse cursor is noved and cli cked on the code

di splay .col um 46A, the i tem name display.colum 46B, unit price display
col um 46e&me theequent thy bwver disspl @f dbleusnlésDinsobmitial ppute diespl ay
col um 46E1l and the nmanufacture nunber display colum-46F according to

t he- nousé> BpeF%?lBﬂta%rE?XERJqﬁﬂR%?Mﬂmgdymdl§§Cayoceh@mnth¢(tdﬂai|ammmht o
avai l abl e condltlon And when-the item code, itemnane, unit price,
quanti t y*§oPROVEE®dt ot al , manufacture nunber are entered under ‘this

~condition; the CP s .these. In this connection, in the -personal .
conput er 30, ~ %r%ﬁ%d‘?@é’é%&“ﬁaﬁ‘oﬁlgsuﬁh VAT Qs BEess ofi déspAaes and

unit pri var S klnd of nerchandi se 4-are stored.in the inside
hard di s‘gg;f%%%vxg%%gtl%dm hg Pﬁ@?%‘ﬁg GPPRFOT ks oH-BH3Re ihefhode,

he .
LESPL??gg?on g@?%%ﬁﬁﬂgﬁ’tﬁ§P@Ebg%§gr?§%2 4 ﬁkﬁréi%ﬁﬂﬁ1 Q§§1Wﬁ%ggﬁatlon in
‘the hardrf%] SERASKA LA 337 3RaIHRE régﬁ%ifégfﬂﬁﬂ erlg@&géegoand

dISp|ayS e remaining. I nforfation auto
accessorles and other merchandlse 4 are omltted for 51mpllfy1ng

explanatlons
L Then, in the.salee informationrinput_area 45A, when the
mouse cﬁrsor‘is moved and clicked on the code display column 46A,
- the item name disPlay colﬁmn 46B, unit price display column 46C,
the‘quantity‘sold.display column 46D, sub-total price display
.-column 46E,; and the manifacture number display column 46F
-éccording to the mouse operation, the'CéU.matee these.displey
_cclumns to the inpﬁt_evailable‘conditieh. _And when tﬁe item code,
 item name, unit price,rquantity'sold sub;total manufacture
number are entered under thls condltlon, the CPU dlsplays these
In this connectlon, 1n the- personal computer 30,
:merchandlse 1nformatlon such as 1tem codes, 1tem names and unlt
- ‘prices of varlous-klnds of merchandlse 4 are stored in the :-
inside hard disc in advance And if either one of 1nformatlon on
-',the item code, 1tem name and unit prlce is entered on the cllent
1nformat10n reglstratlon screen 43, the CPU retrleves the

‘—merchandlse 1nformatlon 1nrthe hard disc based on’ the
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Furthernore, when the unit price and the quantity sold of the nerchandise 4
are displayed, the CPU calcul ates.the sub total price accaﬂchuqﬁﬁﬂﬁ the unit
price and quantity sold, and displays the sub-total prices of al

mer chandi se 4 5ol d. And cal cul ating the total anpunt from the sub- total,
that is the total., amount charged, the CPU displays this. Wth this
arrangenment, the CPU can decrease input errors. . sharply on the sales

i nf ormation i=nput -area 45A. Furthernore, in - the sales i nf or mat i-on i nput

ar ea 45Alnf@€méﬂleobuenbﬂsedl7amdldill‘a;ﬂ.aagrse ﬂbxfeO‘tledﬁdnﬁlﬂgt becsightisd de of the
sub-total ‘price display colum 46E and on the left. side of the manufacture-
nunber.. d?§§P@?té§Ph§ﬁ 46F respectively. Then, when t he nouse cursor is . '
noved . and clicked on the delete button 47 on the ri ght side-of the. - :
sub-total pri cERTHrYEreER c othem theEuné sopting andt tiee mpumetidyesallHoBE t he
CPU blagﬁs out the jtem.code, itemnanme, unit price, the-quantity sold
and the StB- T%f%?aiﬁmﬁﬁaﬁh%ﬁﬂ QV@Eléﬁeﬁhetbédﬁpﬁl§®l@@iatﬂﬁlnhe 48R~ the item

nane dISE colunn 46B, 4$ it pri=ce display - colum 46C, the quantity sold’
di splay €o nﬁpﬁkﬁ? %ﬁﬁ?ﬁ &% (18- thet UPili BptES 2o (IHRIMBELY sid, wasd the .

nmouse C“&§%#IAfU”B¥e galggggcggléﬁn ﬂglete but t on ﬁgs%ﬁgthe ri ght fhge

of thé nman re nu (S v

CPU del eai i the PAGLuLS Haber isp! ayed.gn %m%&igstggéggﬁ e and

-manuf acture nunber display co

t-hus, _Whﬁﬁtéﬁﬂamﬁﬁhﬂ“cﬂg§ggd 'Eﬁ&réﬁé'&ibﬁﬁé§s this.
A With thls arrangement the CPU can decrease 1nput errors.
sharply on the sales 1nformat10n 1nput area 45A. |
Furthermore, in the sales 1nformatlon 1nput area 454,
delete buttons 47 and 48 are prov1ded on the rlght side of the.
sub-total prlce dlsplay column 46E and on the left side of the
' manufacture number dlsplay column 46F respectlvely
| . Then,‘when the mouse- cursor is moved and cllcked on the
'delete button 47 on the right 51de of the sub total prlce
'.dlsplay column 46E accordlng to the mouse operatlon, the CPU
Ttblanks out the 1tem code, 1tem name, unlt price, the quantlty
sold and the sub- total prlce dlsplayed on the code dlsplay
column. 46A the 1tem name.dlsplay' column 46B, unit prlce dlsplay
column 46C, the quantlty sold dlsplay column 46D and the sub—
total dlSplay column 46E and when the ‘mouse cursor is moved and
:V'cllcked on the delete button 48 on- the rlght side of the
manufacture-number dlsplayncolumnr46F by ‘operating the mouse,

the CPU deleting the manufacture number_displayed on the
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.entered erroneously, information can be entered again. On the other hand,
inthe client information input area 45B (Fig. 7) of the 30 Jet2005
information registration screen 43, user identification (1D) display

col um 50A, purchase formdisplay colum 503, sex display colum 50C, nane
di spl ay colum 50D, - birthday display colum 50E, occupation display colum
50F, - address display colum 50G country nane display colum 50H, hone -
.tel ephone nunber. display colum 501, other telephone nunber display colum
50J, the™PaRtAGHBEe Rumprnydicsplam GQKGEnEL6R], | makddr ekssdispsay col urm 50L,
and the place of contact display .colum 50M are provided. Then, in the
user | D GPBPLAYoRol e SHAS t WhegsErTiousfkinds of cirfmtmedpiei bire | S

di splayed _and in the purchasing formdisplay colum 50B, the nerchandi se 4
is purchﬁggﬁr@?tﬁ%?oﬁ?ﬁu%ﬁﬁn&ﬂﬂﬁQfmﬁkﬁ9“pFaﬁuéen%%bengé.agwihi|ﬁ;the sex :

di spl ay ‘col um_50C, the sex of the client is displayed, and the. name df
client is display .0131?%%%%@%%& syientutif oom tinn timatopreeat A8

client's pirthday is.displ.ayed.in the. birthday display colum 50E, the
nane- of {?%{In A (\)/énstc Tt ée%gﬁ LAOTRBFRSR Logt SHFalARP i $F%e9Re 43 niAgFe
|

di spl ay . : rl i ' s s, di d in the addré
i <l 2y aptbResifyer M ISRy O0LE3, bhy Sl e Tor FiPEhERG) se 4

301 LSRR R e AT s B U1
hOne{phQﬂErEhﬁﬁy?dﬂﬁpiﬁbaﬁqiﬁhH”B05916c£ﬁ55&fbn disblay’columﬁ 50F, ' ‘
f]addreés displéy coiﬁmn'BQG, country name display column 50H,
{hbme'telephoné number display.ﬁdlumn SOIi other teleﬁhone numﬁer.

A display célumn_SOJ,‘the Fax nﬁmber display,éolumn SOK, E-mail
. éddressrdisplay column 50L, and the place of contact display
Qolump 50M are provided..

Then, in the user'ID‘diépiay'éqlﬁmn SOA;_the ﬁser 1D ofrthé‘
glient specific is displayed and in the éurchasing form displayl~
¢olumn7503( the mer¢héndise 4 is-pﬂﬁchaSed,either fbr household

' x‘QSé or‘bﬁsiness use. And in the sex aisplay dolumn 50&, the-sex g
of the client,is_diéplaYed; hnd the name of clieﬁt is-dispiaYéd,
'oh,the'naﬁe displayicqlumn 505.' | o :
| '?Furthérmére,*ﬁhe client's birthdéy is displayedlin the
'b"irr-thdayf display column 50E, the name of firm for which the
‘client works is displayed in the fitm name display célur-ﬁn“SOF,

"tbe client's éddieés isrdispléde in the address display'cblumn
50G, and the name'of'country in whiChrﬁhé merchandiselé is sold

is displayed on the country name‘display column SOH.“
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.the ot her phone nunber display colum 50J, such as the phone nunber of the-
firmwhere the client works or h.can be. contacted and thio\b.nmrw%unber of
the client's portable tel ephone other than his home phone nunber. will be

di spl ayed. Mdreover, on the _ ..Fax nunber display colum 50K, -the
client's facsimle nunber is displayed and the client''s E-nmail address is
di splayed in the E- mai | address display colum 50L. And the place of =
contact specified by the client will be. sel ected -and. di splayed in-the =
pl ace- of cont aBurthsphaye cothemelS £ At I’)bhleSpﬁahétnurhf)ei‘h&sQiaélQ@ data of
the client who purchased the merchandise 4 is not registered in the client
dat abasedizplayedhen dtke rhdyug ipvorramagdren tii spéayecoRuki §01 3) Andaps when

t he nouse_cursor i-s noved and clicked on the sex - display colum 50C, ‘the
nane di s5h&yCEBRENPhoD, nutkeidisriay coilupha§Odol swoh ~SOFthe phdnier m . -
di splay colum 50QF, the address di spl.ay 50G - hone . tel ephone nunber display
col unm 5HEMPEReo! o't"l'l‘%r ’p‘ﬁb T sfigide alssnaywez-skanﬂrslogan Fes gambegitedi spl ay

col unn 50K ss dlsplay .col um 50L accordlng t o .the nouse

oper at i of"% tﬁg %?5’ Icérﬁ'ef}&l ﬁnﬂ%r taPiactelprhong, sithes| e
conditio nder : such c ditio S nane, birthday, .
firm nar%e Alglgsrehsosme SRS RS ﬁu%gi bﬁn lf ‘%ffhe“°§ﬁ8?f@rnu%e\‘he Fax .
nunber, .apd g ephgre CPY, . di spl ays -t he 30 30 -
June . 2005 Further mor %%qﬁ??eﬁéﬁ?csgﬁse Ié%tlghe%%t otdns ‘{Jﬁ% E“'%%BHSOI\/A

to 50|VD @iﬁ:ﬁ}%ﬁ a8t Q:'i‘:et I?:‘l:.gwtcgaﬁemgﬁltgdd'réjsss Flsa&%%l‘é%d in the E~
mall address dlsplay célumn 50L. And the place of contact
. spec1f1ed by the cllent w1ll be selected and dlsplayed in the
rPlace: of contact dlsplay column 50M.
- At this point, if the client data of the_clientﬁwho )
purchased the merchandise 4 is not regiStered‘in the client
: database 23 of the dlstrlbutlon management center 2 (Flg 3},
-and when the mouse cursor is moved and cllcked on the :sex
.:dlsplay column 50C the name dlsplay column 50D the blrthday .
- dlsplay column- 50E, the flrm dlsplay column 50F the address
dlsplay SOG home telephone number dlsplay column: 501 the: other :
-phone number dlsplay column 500, Fax number dlsplay column 50K,
E-mall address dlsplay column SOL accordlng to the mouse
7 operatlon, the CPU makes these dlsplay columns to the 1nput
ava1lable condltlons - And under such condltlons, when the sex,
.name, blrthday,,flrm name, address, ‘home -phone number, and the
" other phone number, Fax number, and E-mail address are entered

‘the CPU displays these.
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50B and the place of contact display colum 50M respectively. And when the
nmouse- cursor is . noved . and. clicked on the selection budbome30BS and '
50BB, 50MA-to 50MD, the CPU'turns these to black: circles and displays.
Thus, the sel ected purchase pattern and the place of contact can be
identified. Furthernore, selection buttons 50CA, 50EA and 50EB are provided
on the sex display colum 50C and the birthday display  colum. 50E _ "
respectively. And when the nouse cursor is-noved on. the selection buttons
50CA, 50EA. andFofEReamolre) i wikictth dﬂrel@PHele&m@aﬁsBuﬂeoysSF@EAﬂHﬂEJHdﬁs sex - -
and the date corresponding to that click, displays these. Thus, ‘it can :
facilitabéMphéoi APMP afe pihwvisied awd thier Masénpahternmﬁaﬂaypmol&nmad
button 51, a reset. button 52 and a client information button 53 arer o
prOV|ded5SH BRE Fhaeplare tofbicontretc/displayntol nani 5OMi resiteairica 458, Wien
t he nmouse cur.sor npves on the head button 51 and this is. clicked by '
oper at i n§PEhER eﬂnE@% PRSP St ﬂﬁsmPH@chPénﬂliﬂk%ﬂrmﬂ|%hﬁr$§$Qﬁhm@mlon
ead ‘bhutton 51 is d|spla ed-visible to the

screen’ 43 E w?é th
- p03| ti on UEhgR Lﬁﬂfg ERte M teo PHB  ujsperC Vd‘é”’t“ﬂs tHhess &9 )aghit
. e., side. of. the sales infor I-on area 45A) and .. h
dlsplays fg %ﬁe?%%‘g SRURF 't h&"WDus q%%? Gﬁaﬁﬁepﬁé§éfnbﬁ?@on 52.
- and thisg he .nD .operation, 31 30 June 2005 the
CPU deletgé é}+8§‘$%3%3q£%#p%ﬁ eP%d§8ﬁn he %ﬁtent |nfornat|on registration
screen 43 -and ﬁﬂgébéﬂmdr%tosgﬂaéﬁgon buttons 50CA, SOEA,and SOEB are

prov1ded on the sex display column 50¢ and the blrthday dlsplay
column 'SOE respectlvely .And When ‘the mouse cursor is moved on
: the selectlon buttons SOCA SOEA.and 50EB and cllcked the CPU
succe551vely sw1tch1ng the sex and the date correspondlng to
that click, displays these. l'I'hus,r it can facilitate the input of
.tbe,sex aud birthday. | | -
In this connection( a heed button 51, a reset button 52 and
Ia client information‘button.SB are provided on.the lower part.of
the cllent 1nformatlon 1nput area 45B. ﬁben the mouse cursor
moves on the head button 51 and thlS is cllcked by operatlng the
mouse, . the CPU ShlftS the cllent lnformatlon reglstratlon screen
43 on which the head button 51 is dlsplayed v151ble to the
‘posrtlon.that its upper-side fits to the upper'side,of,the
display unit,(i.e.}.the'upper-side ofbthe'seles rnformation,‘
'. input area 458) '-éuid displays. " | |
Furthermore, when the mouse cursor moves on the reset

button 52 and this is cllcked accordlng to the mouse operatlon,
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condition. Furthernore, when the nouse cursor noves on the client
information button 53A and thi's is  clicked according to 30 dunediz (96
operation, the CPU displays the client information input area 45B fitting
its upper side to the upper side of the display unit. Accordingly, when
various information are entered on the sales registration screen 35 and _
the client information registration screen 43, the -CPU nakes the page data
of the sal'es .registration screen 35 as the sales notification data based
on t he priduscGibedeledrsnaili bnf commtich antdrel pagehdataieht. the client
information registration. screen 43 as the item.specification data show ng
the mer cH&f@rE@tacpurenhsten blon tecregn it smw pute éki éntodabasednd af ter
addi ng 'specidf_i ¢ store codes, of the retail store 10 and the direct-sales
store 11 F59H88e sales notification data, sales specification data and
the client data,. %he CPU transmts these to the.sales managing. server 20
(Fig. 3) of th&HFREFIER I Shartiife MONSSc EHFEPTomgYes on t#he |¢higntet 3 as
store ordet \%ﬁ = tg ot%%[ hé .. in the case where the client data of -
the cli enlifr ° %gﬁﬁ?c ¥ g?f‘t rﬁﬂ%g & ﬁiﬁggege%ﬁc?’éﬁ’r%ﬁ et dhf r eady on -
the cliepb,dat 88258+ 23, Of it (ﬁ; .rihution. managi ng cepter. 2_'(1_Ei, .'3) and
when t he rmUse_algursor i's rmevg “on tsﬁ)gaa’sseﬁ:l?gzcggeﬂgn.’en%ﬂ???- ;19'@‘]' lay -
col um: S8AeACES Ok Moy LS HWHRE RALALLORNE"ELhA) Sside of the display
A unit._' , c o . _
Accordingly, when various inforﬁation are entered on the
 sales registration screen 35 and.the client.informatién
regiStratidn screen 43, tﬁe CPU makes the pageddata of -the saleé
registration screen 35 as the sales notification data,based on
~ - the p:esqribed transmission comhand and the page data of.theﬁ-:
client information regisfratioh screen 43 as the item
specificatipn data showing the merchandise 4 pﬁrdhaéed‘bf the
client and the client data. And after adding specific store
codes of the retail;store 10 and the direct-sales store 11 to
these sales notification'daﬁé,'saleé spécifiéation data and-the
client data, the CPU transmits these to the saies managing
- server 20-(Fig. 3) of the:distributibn ménagemeht ceﬁter 2 viai
' the Internet 3 as stoﬁe'bfde: data.
On ‘the ‘other hand, in the case where the clieﬁt data of the .
- client Who-purchased the merChandise 4-ﬁas been régistered"
already qn'the client database 23 of the distribution managiné

center 2 (Fig. 3) and when the mouse cursqf‘is moved on the user -
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.is clicked, the CPU puts the user ID display colum 50A into the. input
avai |l abl e condition. And under this condition, the user |30 Junat2008s been
notified to the client already from'the distribution managenent center 2
by .such as the E-mail is entered via the kéyboard, .the CPU displays the
user .I'D on the user-1D, display colum .50A . Then, the CPU thus disptaying,
the-user I D infornms the user IDto the sal es managi ng server 2.0 (Fig. 3)
of the di stribution managenent center 2 via the Internet 3. And by §
retrievi i@ dhiepdhriventlumb abdsea@Sondiamg tte thal edusenagbpgtsern taid 2hid he
CPU .obtains the-'client .data correésponding to the -user ID. Thus, the CPU,
as well 4% @ligkadi nghehePdcutsathe usiert HPayisbilem nalbenn bk cgsto howee.
t el ephone nunber, other tel ephone nunber; facsimle nunber and E-nmail.

addr ess GRPUkea¥eklable| egndictinm 56ad vhder nbimes dtendidyicrol tim 568F the

bi rt hday. d|$ﬁﬁay col um 50E, . the office’ dlSi y -col utm 50F, the address
di spl ay. that RAs s “h‘b‘?ﬁelq’eefcedjrﬂ)ﬁ%’emﬁ’%éfltdﬁ BEAGY CBFORItI®1,  the ot her

t el ephon di spl colu 50J X, nunber di splay colum 50K and the
E- mai’l §a?§’§§g‘d1=’s%ﬁlaf93'¥ rp;a?“&?r ?h@ynﬁaee 65&‘5?. mailyilspl ays the .
pur chase Lace.. _f co in. the rchase pattern di spl ay
Col - SOBCAhaR Vil IS R oS P bRl S bESoNr R cip i She
arrangeng f E“.Wn ur chased-the - merchandi se 4 has been -
al ready rg%fs%ﬂer%%ﬁ?lo hcgﬁ I st %0 ution 33 30 June 2005 - . ’

Then, the CPU thus dlsplaylng the user ID,.lnforms the user
ID to the sales managlng server 20 (Flg 3) of the dlstrlbutlon
management center 2 via the Internet 3. And by retr1ev1ng the
cllent database 23 via. the sales managing server 20, the CPU
obtains‘the'client data corresponding to the“user ID.

Enus, the CPU, as well as displaying the sex, name,
birthday, firm'namef address, home “telephone nunber, other
telephone_numner,-facsimile numner and -E-mail address on the sex .

' .dispiay column 50C, the nameé dispiay-column SOD;dthe birthday'i
displaypcolumn 50E,. the office display.column'SOF the addreSs:

Vreisplay_column 50G, home telephone number dlsplay column 501
the otner telephone number dlsplay column 50J Fax number .
-dlsplay column SOK and the E-mail - address dlsplay column SOL by
the mouse—operatlon, dlsplays the " purchase pattern and the place~
rof contact in the purchase pattern dlsplay column 50B and the
| place of contact dlsplay column S0M. - |
: Wlth,thls arrangement,_lf the client who purchased thet

: merchandise 4 has been already registered to the distribution
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managenent center 2, when only user ID.of the client is entered onto the
client information registration screen, the CPU can di spdGyune@006us. ot her
ki nds' of information automatically. Thus t he cllent i nformati on can be
present ed from being input by mistake and the input of the client's

i nf ormati on-can be renarkabl y sinpli fied. Then, the CPU, displ aying vari ous
i nformation on the sales registration screen 35 and the client information
registration screen 43, transnits the store order data to the sales
managi ng PaS@geEenzo cehtehe2di when bl ngenagentthecatl een? ¥é dedfi€red
Internet 3 .in the sane nmanner as described above based on the transm ssion.
command. °R§°sﬁ€ﬁnciheFFgln§0mm'emrt eegitstira tdiogescatata, | Sheuppbi®ch from

t he persaopal uter 30 of the retail store 10 and the direct-sales store-
11, the. Isé’sa% 35?-?1@53%1:}9%? kindremdr iadormalid ohc kiboma tibeal pnt ahned i n'

the st_.ore_?ord gnd the merchandi se specifying data in the client .
dat abase #ﬁ’a thﬁ orma Hon, 3k By PXGSHE teer FEpmobeingi bueits nhe. cl i ent

who purc handise 4 fr the retail. store 10 and the direct-sales -
store 11. ?%thﬁl sn%oﬁlﬁ%d‘?%‘ht f? e CLEEBRL SWhB BEF‘%F%I%(FEE%@%r chandi se 4

has not Qgﬁgrggg rggjtlhajtéc{“ S.. point, t he sal es: nanaging' server 20

- assi gns the. user cli ent accordl ng. - to the client"'s registrat |Von'

and i nf orms 't hi‘lﬁeﬁ 0 tflrée C(i?-ld e'd&siﬁ!lﬁy&ﬁ& %Pf&&gninformatlo%él 0%0 tllxgnga 005

reglstratlon screen 35 and the Cllent 1nformatlon reglstratlon
'screen 43, transmlts the store order data to the sales managing.
'server 20 of the dlstrlbutlon management center 2 via the
Internet 3 in the same manner as described aboverbased on the
.transmission command. | |
As shown ianig..B; when the store order data-is'sopplied
from the personal computer 30 of the reta11 store 10 and the
dlrect sales store 11, the sales managlng server 20 memorlzes '
the client data contalned in the store order data and the |
-merchandlse spec1fy1ng data in the client database 23. And thus, -
the sales managing server 20 reglsters the cllent who purchased
.?merchandlse 4 from the retall store 10 and the direct- sales _
| store 11 o
In this connection;'if the'client'ﬁho purchased the
: merchandlse 4 has not been reglstered at thls p01nt the sales.‘
,_managlng server 20 ass1gns the user ID to that cllent accordlng
.-to the cllent 5 reglstratlon and 1nforms this to the. client via

the electronic mail.
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Furthernore, if -the client who purchased the nerchandi se 4 has, been
registered at this point, the sales managi ng server 20 umahg® 2006 client
data of the client witing over the client data recorded in the past since .
there'is a possibility of change of address and tel ephone nunber contai ned
in. the.client data caused by the client's address change, or.the sales '
managi ng server. 20 updates only information-changed in that.client order
data. The client order data of ‘the client who purchased the nerchandise 4
via the |ntern&ur8hesmopaprisethofclalems twHhpurahaskar thé @sréidndise 4

mer chandi se specifying data and the client data (i.e., inmage data of the
client i Mesr beenoegégietedt 2 bntlsios gerint43)thieo sheesbimahagiing r eartde 20 et ai |
store 10 and the direct-sales store 11 and the contents and configuration .
of the r&FPates: péh chient datzxfaride oflighd wséting) ouer therokiadt ely the
sanme as -above. \Wen the' registration of client"-is conpleted, .the sales ’
nanagi ng. EPCOBAed| bR nEh¢ Rask cdptamdbese ier ehnpasieility of qhangee
retail stare . 10 and the q1r ct-sales store 11 .via the ‘Intefnet 3. And the"-
_salesrnaﬁggﬁﬂ r?ﬁ?v%?dzﬁe-%éﬁﬁﬂ?eﬂﬂ99$§lfonFPéﬁ§91}§.t¥ﬁeG%$ﬁQ£;4ﬁﬁﬁ'fication |

S5 (L Brasb 0P 1O e SRR RS ST A 2L
TR gt i AP AL LABAELIRA h SAR
. data. S : ' S : -
. The glienttﬁrdef'daté of_the\clienf who purchased,ﬁhe'
meréhand;se 4 via the:Internet‘S.is'compriséd'bf aiﬁost the same
_'fofﬁat as the mefCﬁapdise specifying data aﬂd‘thé client data
(i.e}}'image data of the client information registrétion screen
~ 43).to be obtained from the retaii store 10 and the diréét—séles
store 11 and thé”coﬁﬁents“ahd configuration-of the registratio;
(sUch'aé-issuancé of'the user‘ID) are hpprqximételf the éamé.as
'above;  | | | :
When the'reQist#éti@n-of client is completéd;'thé‘Saies
| managing.se:verJQO;infofms‘fhé'acceptancé Qf'merchagdise.é'order
to the rétail-étorérlo,and the direéct-sales store 11 via the
Internet 3. And thé salés managing server 20 éimultaneouslf
?raﬁ§mi£sAthg sales notificaEiOn data (i.e.} imageldata of the
saleé‘registration screen 35) énd‘théAStQ#é-che to'the
,Aéettlement/delivéry ihstruqting éerver 21_#5 the store ofdgr .
VinstrUCfion data. - | | | | |

The settlement/delivery instructing server 21, stofihg the
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store order instruction data supplied fromthe sal es managi ng server- 20,
controls the nerchandi se 4. sold, and the quantity-of , n¥r &ive2®Se sold in
each store, and form.ng the dellvery i hstruction data per| odi cally per each
store based on the accunul ated store: order instruction data, transmts’ '
this. to the delivery conpany 6 via the Internet 3. Thus; the delivery
conpany 6 delivers the specified mer chandi se 4 by the. quantity specified-
to the retail -store 10 and the direct-sales store 11 shown by store code
in the s&@tereapnderatnshredeicasined slaphied fgotmhehaesabandhsmagidp t he
client descri bed above based on the delivery instruction data given from
the sett [S&F¥RE/ AR i mprcp#sttlmtm@gc@ewee 21 soldcaddnthé| quanil thef :
di stri.bution managenent center 2,- the sal es managing server 20 and t.he
sett] eneﬁ'FF&BPP?}t- § P r‘d?:t‘i’ar“ﬁj’ Shors, 2pdaferpbndetheddebivery shi prent

~control ser s shi pngnt control server 55 i-s supplied-with the” -
client Fu‘& Jf%n Jﬁjtal ‘i@é’at}rjé'elpe&aﬁéwf FBATE Her S &2 lelifagi ng server

2,0 d I th t: t dat d the ' del dit

dat f% AndkRPLd SEdts d’e‘i %e%y‘%r%ra%p?ﬁ%‘ ocheanemits Aids G dhe O

shi prment 4 \4]3{] J_I Eem tgal sal es condition of all sal es_-.
glc}‘{ I en :

channel s by ta the store order data, the
storage data ag;; th._epl delh v &k %Bﬂl Lh9ned g{]d r t i prent

i nstruction datasbasec? on thex—ggt uap gi esé%'gi Jh% e#rlgfét%lﬁce . the
shi prfentméﬂﬁﬁa(rﬁhsiﬁﬂlv% iﬁeof:rubhﬁ% spec:l.fled to the retail store 10 -

-and the‘dlrect—sales store 11 shownjby store-code in the same
@anner,as-inlthe-oese of delivering the‘merchandise'4 to the
client desoribediabove hased on the delivery instruction data
given from the settlement/delivery instructing server 21.

Incidentelly;iin the distribution management center 2, the
sales managing server 20 and the séttlement/delivery instructing
server 21 are connected ‘to the shlpment control server 55

Thls shlpment control server 55 is supplled w1th the cliént
order data and the store order data from the .sales managlng

'i:server 20 and also Supplled w1th the storage data and the

‘dellvery condltlon data from the settlement/dellvery 1nstruct1ng
server 21. Also this. shlpment managlng server 55 grasps the

' actual’ sales condltlon of all sales channels by addlng up the

‘ cllent order data, the store order:- data, the storage data and

- the delivery condltlon data, and forms the shlpment 1nstruct10n
data based on the actual ‘sales condltlon |

In practice,. the shipment'control_server 55 of the

36




30 June 2005 distribution nmanagenent center 2 is equi pped with a hard-disc
in which CPU and various prograns are stored. The CPU sp3tdunesi)0bhe

shi pnrent of nerchandise 4 to the manuf acturing factory 5 based on the

shi pment instruction programstored in the hard disc in advance. Nbre
specifically, the CPU enters to the shipnent i nstruction processing.
procedure RTlI shown in Fig. 8 fromthe step SP1 based on the shipnent
instruction .program -At the following step SP2, the CPU, reading out the
client ordiertfdndiondmphagenent- centesr datiss fercpmﬁﬁéa saltBs anBARG] dlsSelyer
20, stores these in the hard disc. And sinultaneously, the CPU readi ng out
the st or dge Ba@Vanndt Herdens verggoanlidieors thatel. . ThenCPlespecifies the -
settlement/delivery.instructing. server.21, stores these in the hard di s¢
and proceddPmest pE seephapdiseard tir @tepuasmaqtml@sumuges Shstdet the -
predetermng%lﬁzt ﬁrlOd such as one week set .in.advance has arrived or not, - .
and i FRuBEeR bl BF et ony Rifogam stepedpant the hawd grsaidirer ni ned. -
period arrjves. Then, at this step SP3, when the predeterm ned-period '
arrives, INECBU proceeds to the follomnng step SP4. And the CPU collects

the client ord t. dat a, st t d the del
condi 11 on' dat o SFor PR 7Y °ret%& Ehul Ehheraathetio bisting (he < fixed
conputathggggugkgggyﬁgggesgﬁﬁ% QEEEEISR&QeSHuant%%yEH% gféghan se 4 sold

according to its't Aes channel ned
perlod §%ep SPl based on the shlpment 1nstructlon program. -At the '

follow1ng step SP2 the CPU, readlng out the cllent order data
and_the storeuorder data from the sales managrhg server-zot
stores these in the harc dise. Ahd simultaneously, the CPU
readihg_out the_storage-data and the delivery condition data
.from the sett;emeht/deliverf instrﬁcting‘server 21, stores these
in the hard disc and proceeds to.the step SP3.
| At the step SP3 the CPU judges whether the predetermlned
"perlod such as one week set in advance has arrlved Qr not and
'-1t contlnues the‘proce531ng of the step SP3 till the
1predeterm1ned perlod arrlves
Then, at thls step SP3 when the predetermlned ‘period
arrlves, the CPU proceeds to the follow1ng step SP4 And the CPU
collects the client order data, the store'order data, storage |
r'data and the dellvery condltlon data stored during the- |
.predetermlned perlod by u51ng the flxed computat10nal algorlthm
- and it detects the quantlty of merchandlse 4 sold accordlng to .

its type in all- sales channels durlng the predetermlned perlod
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order statistics of all nmerchandise: 4 ..ordered per day during the
predeterm ned peri.od' and the transition of all nerchandi s& duned?086red from
bef ore the predetermn ned period. And theCPU making the detection result as
the actual sales condition in all sales -channels,. proceeds to. the step
SP5. At the step SP5, the CPU. cal cul ates 't he quantity .of shi pment per type
of the nerchandi se 4 by adding the condition as.to whether the sales:of.

mer chandi se 4 woul d be increased or: decreased in future to the quantlty of".
ner chandsde# atahabtycss@fdahBSﬁgdeaddmseaQt6&Heiahe§e§0a$%tdﬁﬁlﬂ @ld
sal es. -.channels. And then, -the CPU formng the shipnent |nstruct|on dat a
showi ng Pradegeaminhes BérsmiﬂnEhﬁm@akmahauadonpbﬁcebﬂSméfbﬁiﬁﬂié&|4NM ng
step SP6. At ‘the step SP6; the CPU, - by transmtting the shipnment .
|nstructPﬁﬁeﬁﬁﬂaftemth@f¢ﬁﬁuﬁhﬂnnnedﬁ}erwcmedypérvod t hend riher 08U Bakshgps
out the merchandise 4 instructed by the shipment instruction data to be-
shi pped E?etﬂ%tﬁﬁgh?Ptﬁe%Hk§n3ﬁ dhet goitheldenrilesr gordhpiory irg allasdles

pr oceedi | he step SP6, the CPU term nates the shipnment instruction
procesSing u%dUPEp?ﬂ%.sﬂEtGPﬁiﬁ&??,?? the. shipment control .server 55

shi ps. t he mer se 4 t- to the delivery conpany 6. fromthe
ma'ngf‘_act uri ng‘%%a qb %P%asgfg ﬁPPhgag ‘t‘Jd%Fe%atT%% %lr;r%dﬁl%/tiyoﬁ fin all
sal es cl e etern1 peri - An he sufficient - . -
quantity o Q ocﬁg co?&%%ﬁ%h ﬁﬁtﬁg?y %éi F@Hgﬁ&FQB 4 can
be eff ecaé Vt% X«d’fgﬁ{éf q}lliteeg:ah.@st Q% xﬁérégafgd'fge Zp%ould be increased or '

decreased in future to the quantlty of merchandlse 4 actually

o sold based .on the actual sales condltlon in all sales channels
And then, the CPU formlng the shipment instruction data showing
the quantlty of shipment calculated, proceeds to the follow1ng
step SPS

At theistep SP6, the CPU " by . transmlttlng the shipment
1nstructlon data to the manufacturlng factory 5 via the Internet
3} shlps'out the merchandlse 4 1nstructed by the shlpment
insttuction-data to be shipped by the qﬁantity specified to the
dellvety company G;JAnd troceedlnc to the step SPS; the CPU
terminates the shipment.inStructionrprocessing ptocedure RT1.

Accordlngly, the shlpment control server 55 shlps the
merchandlse 4 to ‘be sold to the dellvery company 6. from the
manufacturlng-factory-S based'on the actual sales condltlon in
all sales channels durlng the predetermlned perlod “And. thus,‘

'-.the suff1c1ent quantlty of stocks correspondlng to the actual

sales of merchandise 4 can be effectlvely dlstrlbuted in the




mar ket .- Then., in the distribution nanagement center' 2, the sal es managi ng
server 20 and the settlenment/delivery instructing server3®Riune@isgol the
stocks 'stored in the retail store 10 and. the direct-sales store 11 in. ~
the form of constant stock supply,' and transmts the nerchandi se 4
directly fromthe delivery ' conpany 6 to-the retail store 10 and the
direct-sales store 11. .the sales channel using the Internet 3, by
delivering the ner chandi se 4 directly to the client from the manufacturing
conpany- Garkeéy can control. the stock in the market - eff|C|entIy as if the -
manufacturing factory 5'is selling the merchandise 4 directly to the -
client in all Thérs oharireldisthbiiedien, mehagehbet sadeisexiehuttidayailes
informed-prior to the sales of new product fromthe manufacture control
center 1P2ppggng §9rVQMn2Qmﬁndm#hﬁwaﬁabéemansddpéLvedytlﬂstnduirﬂg prent of
mer chandi se 4 starts, 4#1 CPU of theé shipnent control server 55 .enters to -
t he. shlﬁﬁﬁﬂ?rl%%t?QR§F Rﬂﬁxﬁ%ﬂﬂkﬁgSﬁPﬁ@édaﬂetF§QT%#alkﬁqfonﬁ|h@ wndch the.
correspo§g|n$ ﬁgrts of Fq%%gﬁ? are designated. the sane reference numerals -
of Fig i 7y ?Wmf%ﬁ%ﬁa Hdséd tBR fRemsaf paemttasstack 6¥PPLYgr am
Then, at ﬁge féglo n gp E@P the CPU obtains the item.code of new '
product and Fre ‘Tr?lé Lc!‘c?d Gt Sllﬁfaoaué{'r??'é}%nﬁ?“éoﬂfer (ﬂﬂlt‘-l’f@%nuf acture
control. ’ SP 2 s i ve ugh
the step S%g %%Eﬁ%%bf%t%gﬁtﬁe %e %ﬁﬂ? 3?@ §¥F "ie

Inforrratmntﬁelssls% Wahed! qsﬁaadEﬁasxﬂégmé@%C'ﬂy%te%%% n§?tRe STOTE

order data,
merchandlse 4 dlrectly to the cllent from the manufacturlng

company 6, they can control the stock in the market efflclently
',as if the manufacturlng factory 5 is selling the merchandlse 4
_dlrectly to the client in all sales channels.
| Moreover; when the seies debut day i1s informed prior to the
_sales of new product from the manufaoture control ¢enter 12 (Fig.
'2), during the predetermined period tiil the shipﬁent ofi
merchandlse 4 starts, the CPU of the- shlpment control server 55
enters to the shlpment 1nstructlon proces31ng procedure RT2 of
Fig. 9 in whlch the correspondlng parts of Flg. 9 are de51gnated
' the same reference numerals of Flg 8, from the step SP10 based
ton the shipment 1nstruct10n program - Then, at the following step‘
SPil, thescEU obtalns the item code of new trodtot:and the item‘
'3code of old produdtrtraoseitted‘from the manufacturercontrol
center 12, and proceeds to the step sP12 succe551vely through .
the step 8SP2 and step SP3 .

At the step SP12, the CPU deletes all iﬁformation related
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storage data and delivery condition data accunul ated during the fixed
peri od based on the it'em codes.of old products. And by. agdiumg 20p5t he
remai ning client order data, store order data, .storage data and the-
delivery data by using the-prescribed 'conputational algorithm the CPU
obtains the actual - sal es condition excluding old products in all sales
channel's, and. - proceeds to the fol  ow ng Sstep SP13. At-this step SP13,
calculatlng t he quantlty of shipment in . each type of nerchandise 4 by ,
addi ng t He edddiprodncés foomhehbecliéme saleas datarestbeadbs@er datawul d be
i ncreased -or decreased. from.now on, the CPU forms the shipnent i nstruction .
dat a shotifgFagredagaanntlt gedivety pq:rmdlt:forotdae:ra mecohaidied dueied utieng the.
ol d product _and proceeds to the follow ng step SP14. At the step SP14

the CPU, figpck P&ﬁéﬁﬂt??ﬁ@dt% the piigen - cadest ofcbildnpdatacts-t Bad by
nanufact%g facto Z 5 via-the Internet '3, makes the manufacturing factory
5 shipt dﬂ'g‘gc’r‘Pl ERE nEPRRLRRE LR ﬂ?@e&uﬁlﬁﬂiﬁnysfrseel@ﬁé@?t@ﬁ% :

deI|veryS%on§any ﬁc r di,ng, t-he shi pnment |nstruct|on dat a excl udi ng” oId
pr oduct s *PFa#ta AP Jc‘r%ardrdéé?% WeHElagt thedPres Phded

f he . f ol his
Ctap op1b *“Pﬁt%‘%ﬁ” e g e G s TN
day of . ne%aieﬁ&qte:f@& *b% &:Q-o%i@%tﬁ RLESE] ””Ie%Ds %ﬁefrhsqsﬁ%gd g} art

days or not.. And durlng t reac n

shi prent pebasiaslays, tid fel%r@%tegoeﬁlgeturns to the step SP11 and
repeats the processing |oop from

At. this step SP13, calculatlng the quantlty of shipment in

each type of merchandlse 4 by adding the condltlon as to whether
: the sales of merchandlse 4 .would be 1ncreased or decreased from
now on, the CPU.formsrthe shlpment 1nstruct10n data showing the
rquantity'of shiomehtiof other merchandise 4'excluding the old
product, and proceeds to the following-step spi4.
”tAt the step SP14, the CPU, by transmlttlng the shlpment o
o 1nstructlon data to the manufacturlng factory 5 wvia- the’ Internet
3 makes the manufacturlng factory 5 Shlp the speclfled
1_merchand1se 4 by the quantlty specrfled to the dellvery company
"6 accordlng the shlpment 1nstructlon data excludlng old products
_ fromramong various merchandlse 4 manufactured in the
;manufeCturihgrfactory 5, end proceeds to‘the-followihg step SPiS;
‘ ‘At thlS step SP15 ~the CPU judges: whether the number of-
days tlll the sales start day of new product has reached to. the -
preset number_of shlpment start‘days or not. And during the

period till it reaches to the number of shipment start days, it -
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.the step SPil to the step SP14. Here, the nunber of shipment start days is
sel ected according to the nunber. of days.required for tr3ndymer2008g t he

mer chandi se 4 fromthe nmanufacturing factory 5 to the delivery conpany 6
and for delivering the nmerchandi se fromthe delivery conpany 6 to the
retai|] store 10 and the direct-sales store 11. so that new product wll be
stored in the, delivery conpany 6, the retail store 10 and the , '
direct-sales. storé 11 when its sales starts. Then, at the step SP15, if

the nunberetofrngage thél shew SPIDued isademstsstiiet @rb&éébﬁ%ﬁgt Dobperfumber of
shipment start days and an affirmative result is obtained, the CPU
_proceeds the stip. SP8l| bei blye ssegp SFEBL.. And as wel | as deleting -all
information relating to the old product fromthe client.-order data, store’
order . data, stBefEge %k&epﬁwhﬁnrﬂgtﬁhmpmsnﬁ staditt days das aseteresi-duri ng t he
predetern1ned Eerlod based on the item code of old Eroduct and by addi ng
up the' PETRFAFAY EPi Ehe Birdsr ff davs sieguisedefoyatransperbigeg ddtea and -

t he deliver d|t| utational algorithm

dat bed
he OPU BBFEPRSTTRS Lcri Wif AR RGO LR Bar TS Pl H i e ol |
sales cha rocee to the follow n SP17. s step SP17,:
t he CPU %a Lg#%t ?é: éﬁ%ﬁ&?ﬁﬁng |pr%FgFﬂébg% dﬁd? I 8IS€ 4
b ddi ng,, th handi 4 ld be
“mor eased %‘?Eﬁ‘)@%wne%%é%%ﬁ% 25,3705 Bbe ff%c‘%’ﬁéﬁq%&f{%% Wi of

Var|0U5 HErEhE¥WHéW5product will be stored in the dellvery company 6,

:I

the retaxl store 10 and the dlrect ~sales. store 11 when its sales
-starts
Then, at the step SP15, if the number of days till new
product_sales starts reaches to the'number of shipment start
days and an affirmative result is obtained, the CPU proceeds to
the following step SPlG;_.And as well as deleting all information
relatlng tc the old product from the cllent order data, store
order data, storage data and the dellvery condltlon data stored
-durrng_the predetermined period based on-the item code of old
' product and by adding up thé‘remaining-cllent'order data, store
'order data, storage data and the dellvery condltlon data using |
- the: prescrlbed computatlonal algorlthm the CPU obtains the
. actual sales condltlon excludlng old products in all sales
channels and proceeds to the follow1ng step 8P17.
| At this step SP17 the CPU calculates ‘the quantlty of
rshlpment in each type of merchandlse 4 by addlng the condltlon'

as to whether saleS‘of these merchandise 4 would be increased or
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4 excluding old nmerchandi se.- And sinultaneously, the CPU forns the

shi pment instruction data adding the; predl cted quantity 8 Jygel2¥5to t he
new prooduct, and proc"ds to the follow ng'-step SP18. At' -the step SP18, by
transmtting the shipnent instruction data to the manufacturing factory 5, -
via the Internet 3, the CPU nmakes the delivery conpany 6 ship out various
ki nds of merchandise 4 instructed by the. shipnment instruction data

excl uding ol d product from anong various kinds of nerchandise 4

manuf act egraaseachd nréntfiget tei hige f aedmtrityy soid tdfe \namn/opsonlect:haﬂiu'lééle
quanti ty speC|f|ed to the delivery conpany 6, and proceeds to the step
SP19. Théh exstludiagspdg ssxghamesepuAnndesemmngnemsbmnetlpa O3B fargisas

descri bed _above fromthe steg SP16 to the step SP19 periodically till the B
sal es st &M &55} PBERfedhRpEBHGEL OP sHR IR a@%mmeds@tadf gomntiley of '

manuf actur ré% acttgry 5 to the. _delivery conpany d the, proceeding.
to the st% P36 tPRe"SFHRF PRI nARE RUfCSeSS ﬁ‘ﬁ’eﬁf"el ﬁ@“ﬂﬁ‘i‘%rﬁfiﬁ}bcesm ng

procedur%pl RT2 . Thus, since the-shipnent control server 55 supplies ,
various “nerchandi se 4 for the quantlty of sales expected to the deli very I

6 b di. || | h |
company © pasefeobnl N6 Wile s eS AUt ong! B8l LuSaies: o ”E%tﬁﬁg he
predeter&h@sdtseﬁh@dméﬁdfaw&%@r c%?%é} 54%l§0tﬂgnfn289ée€8:¥ OJh *&%u“ew |

product, the shipnment control ver
_ makes the dellvery company 6 ship out varlous klnds of

merchandlse 4 1nstructed by the shlpment instruction data
excludlng old product from among varlous kinds of merchandlse 4
: manufactured in the manufacturlng factory 5 and the new product
'by the quantity specified to the_delivery company 6, and
: prOCeeds to the step SP19.
3 Then, at the step 8P19, the CPU, repeatlng the same
proce551ng as descrlbed above from the step SP16 to the step
"SP19 perlodlcally tlll the sales start day of new product, ships
: the merchandise 4 from the manufacturlng factory 5 to the
A _._dellvery company 6. And then, proceedlng to the step SP20, the
- CPU. termlnates thlS shlpment 1nstructlon proce551ng procedure
RT2. - o
| Thus, since the shlpment control server 55 supplles various
merchandlse 4 for the quantity of sales expected to the dellvery
'scompany 6 based on the actual‘sales-condltlon 1n all sales '
hchannels, by stopplng the supply of old products to the dellvery

company 6 during the predetermlned period till the sales start
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control the stock to the m nimum decreasing the quantity of old products
fromthe delivery conpany 6, and the new product 'can be &0 .dunei20@bed in the
mar ket . as_stock'ttning-tothe-sates start day of -new product. In practice,.
in Fig. 10, the first area HG shows the transition of the quantity of

mer chandi se 4 stored-.in the delivery conpany 6 as stock. Al so the second
area KT shows the' transition of the quantity of merchandise 4 stored in
the retail store 10 as stocks, and the third area CT shows the transition
of the qdamt pEyté mqismuhcste sty ethigmesitoeknthol heepréecss &al es store
11. As<described above-in Fig. 9, since the distribution management center
2 cont r okrgrthel sthe kstoick o ddle vy ruonpenyefsibgsete guadteracifuaidsal es
condition in all sales channels., old products stored as market stocks
woul d bepﬁPﬁB§FSs€ﬁQF(ﬁhelﬁﬁhﬂﬂ?rm:pwmpnhenGSahee the meaw posthctt Shar be by

j ust stogglng t he. supply. of ol.d product to the delivery conpany 6 before

t he new 6HEtI?Ut%ddIJé’s tdiey markegn @st REogEwt brbagicto didre alns sitarthdayar ket
in a stat |n mhl ol d products are alnbst sold out-in all. retail »
stores. 'tsales stores 11. Thus, in the distribution nanagenent

systentl as | clear from S apparent_that the 'stock put in
the mar ket caﬁlﬁgacéoﬁFroFPeg gccﬁ&&tﬁ?ﬁ %ﬁ%ﬂpﬁ§¥ﬁbHFh§ “§r ZRenunber of
.3?|$ﬁ Chﬁ%ﬁﬁ%f%15ﬁ3o§0t%gn8ugg9§tbnoft£é§c é]éXIi)stng% %hl%gt database 23

: dellvery company 6 as stock. Also the second‘area KT shons'the'
tranSLtlon of the quantity of merchandise 4 stOrea in-the retail
'store 10 as stocks, and the thlrd area’ CT-shows the tran31t10n
of the quantity of merchandlse storéd as stock in the dlrect—
sales store 11,

As descrirbed above in Fig. 9, since the distribution
management—center 2 controls the stock of thereeliuery,company 6
‘based‘on the-actual'sales condition in alllsales channels, old
products stdred as”market stoCksrwould be almost sold;out-by the

-1 time-nhen'sales-ofinew product startvby just'stooping:the-suoply
'of‘old product to‘the'delivery company 6 before the.new product -

.fsales=starts "And the new: product can be put in the market in a
state 1n whlch old products are - almost sold out in all retall

| stores 10 and direct- sales stores 11. |

Thus, in the dlstrlbutlon management system l,ras is clear.

tfrom Flg 10, 1t is apparent that the stock put in the market

‘' can be controlled accurately even using the plural number of

sales channels.
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di stribution managenent center 2 is connected to the support center 56 via
the specific commnication |ine. The support .center 56 i s30edune@068 with a .
personal conputer 57 and a. support .database 58, and various- data such as =
how to cope with the erroneous operation or when disorders: occur :
concerning all nerchandise 4 on sale are stored as database. ,.Accordi ngl Y,
when an inquiry concerning the merchandise 4 is arrived’ fromthe client.
who bought the nerchandi se 4, the support center 56 detects. the

ner chandi se spé&ui thiat comelat soran e eldlenentiadabaskn28her ctient dat abase
23 based on the client's name and the user 1D by means of personal .
conput-er BFELrijpptiant mrnagemdnt mergahe, imeconandiced gobthightugiporithe cl i ent
by dlSp| ayi ng - t he nerchandi se speC|f|cat|on data, and the client data of
the cli'efEPRHARE SEn¥YighEhe nepeeifish qameugiispitapnol inke péies Grugiportonput er
57, the support_center 56 can cope with the client's inquiry accurately
usi ng- t hé’eggt’é PR 1heeTHRRAY WHdthFaersenald cerpnsednSY ds .support -

Furt her g n £I§ di S%I’I but i on. mranagenent. center 2, when the deI ivery
condi ti o 3?33?5 uppte P HIBiH tq?é'—adéPF’t?eﬁﬁ heynbansere Wid t

settl eme ry_lnst.ructing,server sends out the settlerrent dat a for '
sal es cor%]%é%%&rn\égu% iR o%n & TR d"?ﬁ"é SEE OBATUT oCPRE TS acl&rrpany 60,

such as L heciol S@rg)tg}t sglr%ssg_f regegchg ndise se 4 to be delivered to the

settlerrent dat ase 61 an stores ese.
Accordlngly, when an- 1nqu1ry concernlng the merchandlse 4

'is arrived from the cllent who bought the merchandlse 4, the
Asupport center 56 detects the merchandlse spec1f1catlon data and
the cllent data in the cllent database 23 based on the cllent'

name and the user ID by means of personal computer 57. And after
conflrmlng the merchandlse 4 bought by the cllent by dlsplaylng
J"the merchandise spec1f1cat10n data and the client data of the
client who sent the inquiry on the dlsplay of the personal
computer 57, the support center 56 can cope with the cllentl
‘frlnqulry accurately u51ng the data in the support database 58 as
_ occasion demands ot |
Furthermore,_ln‘the dlstrlbutlon management center 2, when
the dellvery condltlon data is supplled from the dellvery
.acompany 6 the settlement/dellvery 1nstruct1ng server 21 - sends
‘ out the settlement data for sales company requlred for settllng
. the acdcount to the sales company 60, such as the total,amount of
sales of merchandlse 4 to be.dellvered to the settlement, A '

database 61 and stores these.
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30 June 2005 Thus, the sales conmpany 60 periodically reads out the.
.delivery condition data and the settlenent data conpany3dfJumen2008
settlement database 61 via the the specific conmmunication |ine, and

establ i shes the sales of nerchandise 4 according to the delivery condition
of the merchandi-se 4 obtained based on the delivery condition data. Thus.,
the account settlement will be conducted such as once a nmonth based.on the
settlement data for .the sales conpany. At this point, as shown in Fig. 11,
in this distriPobs pntmmrwaser&omasntyemlpermoaidgn;{;%@g@g rduteg,d he .
mer chandi se 4 efficiently in the market the distribution managenent center
2 cont r 9r3ivRaEY neerdibiidis edaites taore dthien selte ldmbhedyts of@AalGas it s
asset's. And the nerchandise 4 will .be distributed to all . sales channels
from t heCABPRYEr §r @ rthe st tiraient; e tebaseoblofiat tiee dIrsttemrmji i2oBr

mamagem::n{l center 2. Accordingly, although the. sales conpany 60 does ‘not '
store ths %é‘%‘ﬁllb@gl&ndlmietr 3afl| sstaklghehdit selest oft he

cust oner. gr{:)h in the nanme-of maker,. and -establishes the sales

accordi ng Eed Wd&&gdltﬂ Sheofiehiyerd narrdl Yonvste theeci fi cal Iy,

th ma ‘th h di 4
o1 | ver dhEREHL B0 SRASISIR rRUBLEIL! the SEERERRY dPrin Rgtene.
I nt tep Fi t . of | ADb | th
|t et netrifud Fidhe AR UL ARSI 101 N SoSta0h £PISRAAD NnBel B M0 e
conpany fgbhtH %@e\ﬁe%nt ttﬁecggttgeméﬁt e&a@a ff@éb £ s%%éréerétomgangrhe price.C

At thlS p01nt as shown in Flg 11, in thlS dlstrlbutlon '
.management system 1, in order to dlstrlbute the merchandlse 4
. eff1c1ently in the market-the dlstrlbutlon management center 2
'controls the’ merchandlse 4 stored in the delivery company 6 as
'1.1ts assets - And the merchandlse 4 w1ll be dlstrlbuted to all
sales channels from the dellvery company 6 under the control of
the dlstrlbutlon management center 2.
Accordlngly,'although the sales company 60 does.not store’
“the merchandlse 4 to be sold, lt sells the merchandlse 4 to theih
cnstomer publicly in the.naﬁenof maker;.and establishes the
sales adcordinclto the delivesyrcondition of?meichandise 4.
| . More spe01f1cally, in the distribution- management system 1,
: .when the merchandlse 4 is dellvered to the customer from the
dellvery company 6 utlllzlng the Internet 3 (Flg 2) , .the maker
,obtalns the cost of sales A by selllng the merchandlse 4 to the
sales company-GO.;rAnd at that tlme, the sales company 60

receives the cost of sales B from the payment of the price C
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45 30 Jurie 2005 "fromthe custoner. Furthernore,- in the distribution.
managenent system 1, in the sales channel using .the ret a8t Jute08510, when
the delivery conpany 6 delivers the nerchandi se 4 to the retail store' 10,
the maker.gets the cost of sales A by selling the merchandise 4 to the

sal es conpany 60. And the_ sal es conpany 60 obtains the cost of sales B by
sel ling that mer chandi se : 4 to-the retail store 10.- And the retail store
10 obtains the. cost of sal es according to. the paynent of ‘the price C of
t hat . ner cfreomdi 9 4usyomekling this to the client. Furthernmore, in the

di stribution managenent system 1, in the sales channel using the

direct - sal es stferdhetmonhenin h’ehedréistnsrlwtammmyxaﬁeﬁlehtveyst@hﬂ, in

mer chandi se 4 to the direct-- sales store 11, the naker obtains the cost-
of . sal esthe Bples| Fhagneheuntng heineli setalil cstidre 34, eshenotbangel ey hen,
when the direct-sales store || nmanaged by the sal es conmpany 60 sells the. :
mer chandi WP, 6 AglEvernt the inerphiandisse He teodheotresal bssBonecl dithy to
t he paymang(ﬁoﬁngprl ce, C of the nerchandise. 4. Accordingly, in.this

di stti buflx ﬁ&ﬁe ﬁtc‘%?/'ét%‘?nsla % &h DY s nat ﬁéenﬁﬁégh%m@l% He al es.
conpany. g9, a%g.uLaII do_not ver t he rchandi se in each sal es channel,

they can tecérve sarB2%Hrii ssiz%‘ﬁ1 FPENFRAES nEPEPRIRG & PTG thi s
criod: oGk, sakUE SN LA, SN Bt o R R B S e,
of the - And’ the retail store 10 obtains the cost of sales according to
the payment of the: price C of that merchandise 4 by selling this
'to_the client. | . |
Furthermore, in the disﬁfibution-management‘system’1, in
'the_sales channel using the direct-sales store 11, when the
deliﬁery company 6 delivers the merchandise 4 to the direct“
sales .store 11, the maker obtains the cost of sales A by selling
the merchandise 4 to the- sales company And then, when the
direct sales store 11 managed by the sales company 60 sells the.
| merchancise,4 to the client, it_obtains the cost of sales B |
accordingﬁpo.the paymentgof'priCe C of the merchandise 4,
‘“Accofdingly, in this cistnibntion management system l,leven
though the maker and the sales company 60 actually do not
~-deliver the merchandise in. each sales channel they can receive
.:sales comm1551on from the'merchandise 4.
‘According to this embodiment,‘the‘manufacture control.
.center_lz described1abone in Figﬁ'z comprises a personal

computer,; and by transmitting'a.confirmation,request of the
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46 30. June 2005 order condi ti on during t he pr edet er m ned perrod to the
shi pnent control- server 55 (Fig. 3) via the Internet 3 by3thhawe2006 t he
personal conputer, it obtains the client order data and the store order
data for the . specified-. period as the order condition data via the

I nternet 3. Then,.. upon receipt of the order condition data fromthe

shi pnent cont r ol server 55, the personal conputer of the -manufacture
control center 12 djsplays the order condition screen 65 shown in Fig. 12

~on the dme@haycundttbaﬁeduﬁnn¢rmhe(ﬁﬂ&ﬁéﬁéﬂﬁ$ﬂéd0@e@iba tbntﬁg'éhfﬁdgﬂt .
condition screen 65, the order nunber display colum 66A, sales nethod
di spl-ay GRQMFWQIGSBI'VGD/ BDdEFLly s @)awiac dhemInGebnet! BeBY' SeawstosliaR ay
col um_66D, - the total anmpunt sold display-colum 66E, the ordered date-
di spl ay" EGFﬁﬁﬁaBGFDmP%eEDrd%tenbtaun; ¢hepbayenmlunﬁeﬁG&htac&mﬂtthﬁ1 di spl ay
colurm 66H, detailed selection colum 661, and the cancel display colum -
66J are SFB’v"?d@Hde%\rféPﬁref‘?ﬁ sttty \PPRISa & i gAdpREhothes c the ntrdem raterdd ite
mer chandi,se 4 via the Internet .3 and the history how" the retail-store 10
and the SFEECY 13aMRe Wripret %ﬂder ed the' nerchandise.- 4 via the

“Internet 3 are,displa ed at sr More; specifically, inthe order nunmber
di spl ay col um?m%%%( 5}/ PE bRBePTAeRbEPnd} Firtatdata Sreackher der

b zed T ERE n% Sp'e%edt o S O S
manufacture control center . 12 displays the- order condltlon
screen 65 shown in F;g..lz on the display unit based on the -
forder_condition data.r | ‘ - N
In this'order'condition-screen.65, tne order-number display
ecolumn 66A, sales'metnodldisplay column 66B, ID/code display
- column GGC cllent s name dlsplay column 66D the total amount
sold dlsplay column 66E the ordered date dlsplay column 66F,
the ordered time display column 666G, condltlon dlsplay column :
66H detalled selection column 66I and the cancel dlsplay
7 column 66J are prov1ded And the history when and . how the cllent
ordered the merchandlse 4 via- the Internet 3 and the hlstory how
the retail- store 10 and the dlrectmsales store 11 ordered the
merchandlse 4 via the Internet 3 are dlsplayed at 51ght
 More spec1f1cally, in the order number dlsplay column 664,
'the spec1flc order number allocated to each order 1nformatlon
data is dlsplayed .And the order in the sales channel utlllzed |
the Internet 3 and the order.of sales channel,excludlng the |

Internet 3 can be identified easily by changing the format of |
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Internet 3 can be identified easily by changing the format of 47 30 June
2005 order numbers such as adding an al phabet to the nunted Jurer2006t addi ng
t he al phabet to the nunber. Furthernore, in, the sales method display.
colum 66B, the Wb, call center, retail store, and the direct-sales store
utilized for sales of nerchandi se 4 are di spl ayed Moreover, in the ID code
display colum 66C, regarding the order received. -from:the call. center
8, t he® ‘name of operator who. is in charge of. the -order is displayed.

- And regaPaiiﬁa pEbens deveh abhraddiew romlphabebt 4ol thé onentkdr andt e
direct-sales store 11, store codes of the retail store 10 and the -

direct - Sﬁﬁgtn%tﬁﬂ% %HPh%F%ﬁ(ﬁQnﬂhﬁy@Gmbﬁﬁ thi s connection, when the. o
mer chandi se is_ordered directl V|a the Internet: 3., the client order data .
is transmtt PP H M BOE 5/ ﬁﬁnﬁ@%ﬂ%@tdtﬁﬁﬁeﬁ elvgn §8Bsi ke -
t hrough-§ tor .or store nd t hus thing. js-dis Iayed |n the | D/ code
di spl ay c&FU Geﬁ‘%?ﬁ'her iR nF'tgrﬁan%ng PP S TR LIRTLIBE B O Re nane of

t han 4 h th handi 4
i sp ay it T TR S R MR RRaLa R d'%“é%%%p"eae?ﬁm”eééﬁnt e total

I th h
o yen, o> sl SRR 8n70ofl Bl Shat Skl Sekl' SERENALIE AT che

sal es nﬁﬁﬁgiﬂ&'e%%&\b%& 2cfFiclle é&lieseh\_@d g heg gﬁé 'rfa&% %@Sﬁekg& _ 60“

dat a and the store order data wll be dlsplay ered
tinme ‘is in charge of the order is dlsplayed -~ And - regardlng the orders

obtalned from the retall store 10 and the dlrect—sales store 11
--store codes of the retall store 10 and the dlrect sales store 11
are displayed. In thls conhectlon, when the merchand;se is o
ordered.dlrectly via the Internet 3, the client order data is
transmitted to the distribution ﬁanagement center 2 not passing
through ‘the operator or store and thus, aothing is displayed rn
the ID/code display column ssc | ' |
| _ In the client's. name dlsplay column 66D the name ofJ
. customer who ordered the merchandlse 4 or purchased the
-merchandlse 4 is dlsplayed And in the total amount sold dlsplay
-column 66E, the total amount sales of the merchandlse 4 ordered
Ei.el, the. prlce charged 1s dlsplayed And 1n the ordered date
‘¢‘dlsplay column 66F the - date when the sales managlng server 20
{Fig. 3) recelved ‘the cllent order 1nformat10n data and the |
. store order data w1ll be dlsplayed. While in the ordered tlme

display column 66G the time when the sales managlng server 20

.-recelved the cllent order information data and.the store order
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di spl'ay colum. 66G the tine when the sal es nmanagi ng server 20- received
the client order information data and the store order 48 3DJuhgrid08005 dat a
wi || be displayed. In the. condition display colum 66H, whether the credit
card to be used when buying the nerchandise 4.is judged as in .the usable
condition or hot as a result of.its. prel i m.nary exam nation is displ ayed
Then, a detail button 661X is pI’OVI ded in the detail selection colum 66l.
And when a nouse cursor. (not 'shown in Fig.) is noved onto the detail button
661X andlﬂqt@(éﬁlﬂybeoééﬁalaﬂgdthe nouse (not” shown in Fig.), the CPU (not
shown i n )nr of the personal- conputer.calls out the pertinent item
di spt ay dat a anl the eprdhtiomidiqmiay colage 6§Ha whetheérsthe egfestitat | on
and the client information registration screen 43 -

35
(Fi go. 6 AR ) Bh, BRPE HEveR doring 101 PRTSBenEREScnt & Jeoed a e

| nt er net nd splays. t hese. MNor.eover n_the cancel djsplay columm 66J, )
.a cancel % agh%aﬁ?ﬁ%?b?’bﬁ‘dé’t?%ﬁ%% ﬁeFHétCBFuﬁﬁscB??Je%‘bHrﬁﬂhg to the

order gg(%l:ngp,gmﬁgnop%aéln fr%{nthe retail store 10 and the direct- sales

store ‘11 chiatidi se 4 i-s returned or exchanged, - and when

the npuse Curs@fed S %ﬁn% R oHaREek 5 gu#t__g‘rr\lgggéqaq:q\% c{eﬁ:keq accor di ng
t ata o g

to the-nouse operation cal-ls ou

corresposdiagt sah eSoN B Hemal | ARASEREE 31501& é)r&fz%% | GbE RHLjRN; rnagenent -
center 2 via the Internet 3 and .displays t the saleS regis atlon N
Flg ) is moved onto the detail button GGIX and clicked by
operatlng the mouse (not-shown 1n Fig. ), the CPU (not shown'in
- Flg ) of the personal - computer calls out the pertlnent 1tem :
dlsplay data and the cllent data (i.e., page data of sales
reglstratlon screen 35 {Flg. 5) and the eclient 1nformation
"_registration screen 43 (Figs 6 and ) from the dlstrlbutlon
' management center 2 v1a the Internet 3 and dlsplays these.
| Mbreover, ‘in the cancel dlsplay column 66J, a cancel button
} 66JX 1s prov1ded only in the column correspondlng to the order
".1nformation obtained-from-the retail store 10 and the direct-
rsales store 1. And-when thé merchandise 4 is retnrned or |
.exchanged and when the mouse cursor is moved on the cancel.
‘rbutton 66JX and cllcked accordlng to the mouse operatlon, the
CPU calls out the page - data of the correspondlng sales- n
o rreglstratlon screen 35 from the dlstrlbutlon management center 2
'v1a the Internet 3 and dlsplays this on the sales reglstratlon .;

© . screén 35.

When the merchandise 4 is réturned, the CPU cancels the
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screen 35. Wen the nerchandise 4 is returned, the CPU cancels the 49 30
June 2005 sales registration screen 35 correspondi ng to t3&JunetafOhal
operation. Mreover, in the case of exchanging the nerchandise 4, the CPU
can change the item nunber of the nmerchandi se: on. the sales registration.
screen 35 and register the item nunber again. Thus, in the manufacture
control center 12, the order condition of nerchandise can be easily
identified via the order - condition screen 65, the sales registration
screen 3533gd rRgistrabionnfcreeat i 3 cegicspondiony t6r €R8 datersfiid wheh
changes .occur in its contents, these can be changed and registered again.
NbreoverOPﬁﬁéﬁlanecnﬁQHQﬁMﬁrbnlmedbespasefOfhexsham¢1mgntﬁeﬂmsr@hdnausa ns
entered, % gersonal conput er of .t he manufacture control center 12, by
transmit i S3R oChIROS h#*pﬁmlrﬁe%mmb@r ofelther mgschEndi s8)4 ain. ttihe
dlstrlbutlgn nanag ggnt .cent er %ﬁ .) viathe interest 3, the PC.
recei ves SFHES sTOTEYE YL difFaate §"PF‘| Sﬁgﬂéﬁeéoﬁbﬁﬂbﬁ“dﬁ!@eﬁr @gatiine
shlpnent contrfh | ays the stock control- screen 68 (shown

seryver 55 and S -
in Fig. 13) on e dl §31a§mﬁﬁﬁ; Bﬁetﬁﬁngf%tkcttﬁﬁ?cﬂ 2 sdtheeRreer, the item
o0p oy "B £ SR e aRORE KR B SRS Rl SR e
B e S R \?téie? @oﬁﬁsd' 3 Z¥e--
dlsplaye&u;ent information registration screen 43.. And when ‘changes o
‘occur in its contents, these can‘he changed and registered again.
Moreoner, when.a confirmation request-of—the stock COntrol'
_condition is entered, thehpersonal computer of the manufacture
contrel center 12, by transmitting this to the shipment control
server 55 (Flg 3) of the distribution management center 2 (Fig.
- 3) via the Interest 3 the PC recelves the storage data and the
:{dlstrlbutlon condltlon data from the shlpment control server 55
' and displays the stock control screen 68 (shown in Flg 13) on:
_f the dlsplay un1t |
| In the stock controllsbreen 63 the item name.dlsplay
column 69A, the item’ code display column 69B the center stock )
'ldlsplay column &9C, the dellvery company stock dlsplay column
69D. and the reglstered time display column 69E are prov1ded
In the 1tem name display column 69A, names of alll
;l merchandlse 4 stored in the dellvery company 6 are dlsplayed

;_and in the item code dlsplay column 69B the item codes of these

‘merchandlse_4_are displayed.
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and in the itemcode display colum 69B, the item codes of these

mer chandi se 4 are di splayed. .50 30 June 2005 Moreover, i80dtne 2008t er stack
di spl ay colum 69C, the quantity of stocks controlled by the '
settlement/del ivery instructing server 21 (Fig. 3) -of the distribution
managenent” center 2 is displayed based on the storage data. Wiile in the
delivery - conpany.- stock display colum 69D, the quantity of stocks '
controlled by the delivery conpany 6 is displayed adding the delivery
condi ti on. dat aMevether stior dge: dairter BtbeR HeghShEre6l tmmessl Splay col um
69E, the tinme at ~ which the quantity of stocks of each mer chandi se 4 is
reglsterSﬂaﬂ§the°§e%t¢@#ﬁnﬂdnﬂﬂqhh£dybwn$heusetngemenu£de2mvéﬁ§rthe

di stribution managenent center 2 .is displayed. Thus, -in the manufacture
control &BREERCEING stepyer Alor@ig-i B)t hé @béldesyrrbm¢mnqrmhuageMeateaS|Iy
recogni ze rchandi se 4 , by the stock control screen 68. Thus, the.

act ual gpggr i 1 oPianrhPasess pedthe abesraandata t Whife @nd’ehe

conditio creen 65 descri be in Fig. Accordi-n to the forég0|ng'-
constr UC@I eLiv Lo h TR ssttr"icg‘u%fi&ﬁ%ﬁﬁn%t%ﬂts%?st@ﬁ Quard ty eént

order-d b ta| d from,the sales. chann L_utlllzed t he. Internet 3
and thea%@oéﬁ%wé?Qﬁrli a??’ SnEPLAYREY SEOWPIBY § e fHaniredssrding be

obtalnedtﬁécggﬂﬂy%f&et%hhletggeggg agg Lhe ¢ dlrect sal.es store 11 of saleés

chanhel s excl udi ng~t he [ nterne &7 e racer %ﬁ% sal es nmanagi ng

server. 20 of. UﬂﬁtﬂbSEébhgtéQQd"EﬂﬁgﬁﬁﬁﬂhjﬁﬁQ&ﬁ_ 69E, the time at -
which the quantlty of stocks of each merdhandlse 4 is registered
“to the settlement/dellvery 1nstruct1ng server 21 of the
dlstrlbutlon management center 2 is dlsplayed ”
Thus, 1n the manufacture control center 12, stocks. stored
_1n the dellvery company & can be easily recognlzed per
merchandise 4 by the stock control screen'GB,-‘Thus] the actual
sales condition can‘be grasped_in accordance with'the'order
condltlon screen 65 descrlbed above in Flg 12 ‘
| Accordlng to the foreg01ng constructlon, in- thlS
.dlstrlbutlon management system 1. the cllent order data to. be
obtalned from the sales channel utlllzed the Internet 3 and the
;store.order data of merchandlse;4 for the quantlty sold to be
-,obtalned from the retail store 10 and the dlrect sales store 11
of sales channels excludlng the Internet 3 are recelved by the
T sales managlng server 20 of the dlstrlbutlon management center 2
.3And the settlement/dellvery lnstructlng server 21 controls the

'dellvery of merchandlse 4 based on the client order data and the
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."And the .settlenent/delivery instructing server 21 controls the delivery
of merchandi se 4 based on the client order data and the 530 &theB006 2005
store order data. The delivery company 6, as well as delivering the
merchandise 4 to the client, delivers the nerchandise 4 to the retail store
10 and the direct-sales. store 11. Furthernore, in the distribution
management’ center 2;the shipment control server 55 periodically coIIects
the client order data and .the store order data received by the sales
nmanagi ng SRR oHRE dadat heTh%tﬁﬁJalgeeldatca?WYt 6o del Wekl yasohel ivarmintat a -
showi ng the stock control ‘result of the delivery conpany 6 by the.

set t errerﬁqedé‘l?"\iﬁﬁ’i‘qlﬁ% Autei Flbes@%if%‘i‘telde%ﬁ{ﬁrsaé:h@ meyghendisegd akps t he

act ual ‘q“es C nd|t| n of the nerchandise 4 in all sales channel's and

si nul t ane e tﬂeagﬂlEﬁﬁwﬁl¥?ﬁﬁrﬁﬁkﬁﬁnﬁﬁﬁﬁﬁalﬁased on the actual

sal es COﬂdItI%ﬂ Lh%msglpnent 3%;0I erver 55 replenishes, the
mer chandi se 4 SCOreg IR Thet" §eRadepentt gerter 2, the

A di ngy th
mor chandioaEpert 5’?2‘%%%#? g %‘5’%‘* 94 o0 %Xsysﬁﬁsféa Ehe Rkt Randi se 4
usi ng { he:hBteEatt Ankr oL | Heord idGl G0 ndi se 4 are

3r ¢
al so delivered to the retai store and 't l |rec sa?e%as?ore 11 from

the sammdabgyﬁgysémanz'oﬁancﬁ%é fgecorerg%haa%ssn sehd diilyde, repl enished,

the distribution stocks to the sales channel utilize rnet 3 and

the sal esonlinnneh dhtadigeshile vt ditockt %ﬁt%@laeésab@ &'frﬂ&‘é é@ll%xi} ore.
excluding the Internet. 3 can be controlled one

company 6 by the settlement/dellvery 1nstruct1ng server 21 And
as a result{ ;t grasps the actual_sales condltlon of the
merchandise:4 in ail sales-channeis and siﬁultaneously, forming |
the shipment instruction data hased on the actual Sales
conditionfﬁthe_shipment control server 55 replenishes:the
—,merchendise 4 stored in the deliﬁery coﬁpany 6 as the«stock;
Accordlngly, in thlS dlstrlbutlon management system 1,
since the merohandlse 4 is transmltted to the cllent who ordered
. the merchandlse 4 USlng the Internet 3 from the dellvery company.
6, and merchandlse'4 are also dellvered te the retall ‘store 10
. and the dlrect sales store 11 from the same dellvery company 6.
- and the merchandlse ~sold w111 ke replenlshed the dlstrlbutlon
"stocks te the sales channel utlllzed the Internet 3 and the
sales channel utilized. the retall store 10 and]the dlrect sales
‘store excluq;ng the Internet_3 can be controlled,one+
dimensionally even'thongh the retail store-lo and the direct-

sales store 11 keep the merchandise 4 as the stock respectively.
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_di mensionally even though the retail store 10 and the direct- sales store

11 keep the nerchandise 4. as the ‘'stock. respectively, 52Bfun220052005
Then, in the distribution managenment system 1, under the condition in
whi ch the. di-stribution stocks in~all sales channels are controlled
one-di nensional ly, the actual sales conditions of . merchandise 4 in all
sal es channel s are obtained and the nerchandise 4 will be supplied. to the-
delivery conpany. ,6 fromthe manufacturing factory 5. Accordingly, the
mer chandi se 4 T@¢m,unsdmm(ﬂlsﬁmmmagenohanagehendlsyséaﬁan henriresi
certainly av0|ded and the sufficient quantity of stocks. can be constantly
di stri bufendi hiemelnrarhdgh ditid sistrlibusdonf stheks nbmud Bk taalery cHaatiedsy 5
is sellin t he merchandise 4 to the client directly. Accordingly, if such
di stri buf 8n°%?ﬂé<g}r s rrarsi mesedearAdy  t Shehachuabesalénvamdidionsubd be’
used, dlstrl é%%‘%OCkS i_n .various sales channel's can be controlled

e

one- d| men?f% artladds s&ﬂ%oﬁﬁéf‘?@%@?%r‘é‘?*@ﬁ-mm they receiving
the cli d ta_.and.the st or der databy nmeans of - Internet cand it
becones rg%%%‘?%’rﬁﬁ oaacé‘ﬂ‘ &&t Sgpﬁg dbﬁ%l Hee SAHbeTY CamaRny & from: '
distrib [ e effectlve he actual_ sal es
condi ti gﬁléé r%rﬁ'fil%ggﬂ es %gnneré %haﬁ?ﬁqqd ngéyd ?Eﬁng‘ﬁrﬁ BBAHFRL tieT he
one- di MaRsd ANAlorC WRE-+alyeOh £t A8 chQﬁ? &d bptlon bset WKS s G20ndL 0 to the

f oregoi ng construction, since the sa MERAYi iy Server o0 tBEn

di Stri bV RAGERRE! SGERL 85 ekt GOGRL 165 3£ﬂeséaldkemca%r ﬂ%f cgﬁééa},& "
obtained fromthe sales
distributed in the market efficiently as if the manufacturlng
factory 5 is selllng the merchandlse 4 to the cllent directly.
' Accordlngly, if such dlstrlbutlon managlng method accordlng
to the present 1nventlon would be used, distribution stocks in
7 various,sales channels can be controlled one—dimensionally
regardless of domestlc or forelgn channel by rece1v1ng the
cllent order data and the store order data by means .of Internet
and 1t becomes p0551b1e to construct a new. buslness model
' capable of" dlstrlbutlng stocks in the market effectlvely based
on the actual sales condltlons of all sales channels that will
“be obtalned accordlng to the one- dlmen31onal control of the. |
jd;strlbutlon stocks‘ ‘
: Accordlng to the foreg01ng constructlon, 51nce the sales
"managlng server 20 of the dlstrlbutlon management center 2
‘receives the cllent order data to be obtalned from the- sales

channel utilized the Internet 3, and the store order data of -

merchandise 4 for the quantity sold to be obtained from the

53




channel utilized the. Internet 3, and the store order data of nerchandise 4
for the quantity sold to be obtained fromthe 53 30 June IAmer2808i | store
10 and. the ditect-sales store 11 of sales channels excl udi ng the I nternet

3; the settlenent/delivery instructing .server 21 controls the distribution

stocks in all sales channels one-dinensionally so that the merchandise 4
wll be delivered to the client, the retail store 1'0 and the direct-sales .
store 11 directly fromthe dellvery conpany 6. based on the client-order -

~dat a and melteidt eterer tier andt she tdiersdti{¥3Rls €200l 1S8FVEL189 BeLddiLal ly.

collecting the client order. data and the store order data, the storage
dat a shoﬁﬁﬁéudhegcbherbmteeme¢t3xﬁtheﬁséﬁtﬂbmbhﬁﬁdalQO&ﬁyanﬂstfﬁbﬁkﬂd‘Very
condi tion data, %rasps t he actual sales conditions of nerchandise 4 in.al
sal es ch&RE¥EE, 21 spen brabsl thetdmﬁtnybmaabnsatesksomdlalbnsalégadﬂaﬂw@&@t of
mer chandi se 4. to the delivery conpany 5 is. to be specified to the

-nanufact8PFn61T%E§%ﬁ®a¥#Ytﬁﬂa?ﬂ%ﬁlﬁh§umﬁ§ﬁh§ndcks fowall saldslichardelts can

be dlstrlﬁute in the market effIC|entIy Thereby, the di-stribution
managenmefbe %"é’?ﬁca‘ﬁéﬁbl’ée?ﬁl SHeEeaAf! ?n@eémlﬁgr%@bt%l%rm ito all

oo bARPEELE ke Sind SR, E;Béag% 5 brends o e amesameer
st ructhan da;}r{acgatggngoﬁ%r%g'ﬁ%e%y ahRS; B PO man € W Slor Yt "85 10
perlodlcally collectlng the cllent order data and the store" .
o;der data, the storage;data showlng the control result of
 distribution stocks and the delivery condition data},grasps the
actual sales conditions'of merchandiée 4 in-all éales.channelé;
and_baéed on thaﬁ actual-Sales condition, the shipment of
_@érchandise 4 to the delivery company S-is,to be specified to
the manufacturing ﬁéctory 5, the disfribﬁtion stocks to all
: saies chanﬁels can'be'distributed in thé;market;efficiently.
Thereby, the dist;ibuti6n management'sYétém éapable‘of
'“constaﬁtly_securing stocks corréétly‘fofall.sales channels can

be realized.

.(3)"0ther Eﬁbbdimenté

| The embodlment descrlbed above has dealt w1th the case of.
formlng the shlpment 1nstructlon data perlodlcally by the
ﬁshlpment control server. 55 of the dlstrlbutlon management center
2 and transmlttlng to the manufacturlng factory 5. However, the

- present invention 1s-not only limited to this but alsc the
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2 and transmtting to the manufacturing factory 5. However, the present
invention is not only limted to this but also the 54 30 JuhmeZW05 shi pnent
i nstruction data can be fornmed by the shipnent control server 55 and -
transmtted to-the. manufacturing factory 5 at an optional timng, such as
at the time when the quantity of merchandise 4 sold is extrenely increased
or the stock is decreased contrary to expectation. Furthernore,

as, descri'bed above in Fig. 2, the embodi nent. described above has dealt wth

the case SGE-PPEBYi HPﬁ‘@r‘t’ﬁ’élon clata ienn it Seamedebyntheeshépmént noepandent |y
connect i n% to. tg | nternet 3. However, the. present invention is not onIy o
limted CAFYSHUP”aRRY HRPEMstrehta dherarayénehirieat Bactorarb [t provi ded

in various El ‘ac s such as |r]rbt he manufacturing factory 5, - naker main

of fice, provi dad HHAIPY+ ?’% Gthétlt ddhs Fifgew fPcEhet Ity Qfer more, the

~enmbodi me dab has dealt with _the case of forming the shipment
mstruct?%ﬁggglt%i%ase tjh e@ﬁ re?r‘ftEIé’rdé’Frﬁaﬁﬁg eRE T PF d& data, the-

storage gat eé_% ditlon data by the shi pment. contr ol _
server 55. j'EIEH?;gv:‘/%\i/etrf'gl'&i‘?ﬂa resen 1 n\‘_ilte:nﬂ Oon-is notonl y I I m ted to this but
al so the shi pmtﬂé‘ﬁ[{d‘féct 'a%”d@%tcﬂigéﬁ aBSvL o rge% rage gtlﬁ'n Lhe

client. order data, the store or ata and t

shi prent desei ivdd SHMRY Ha%: de%@&:ew%ﬁ thle.obosk %ﬂﬁ 't.Jﬂ%d above has
deal t W|th the case of periodically instructing the shipnent of nerchandl se

4 dlstrlbutlon management center 2 1ndependently connectlng to .the
Internet 3. However, the.present 1nventlon_1s-not only limited |
to-thls‘but also the distribution manadeﬁent-center 2 can be

' provided in various places such'as in the'manufactnring factory
5, maker main office, prov1ded that it is connected to the
Internet 3

'Furthermore,rthe embodiment deserihed above has dealt with

. the case of forming thenshipment instruction data based»on-the
folient-order data, the store order data; the storage data'and
the.delivery conditionidata-by the shipment control.serverhSS;'
However, the present inventfon is not-oniy limited. touthis ‘but
also the shlpment 1nstruct10n data can,be formed at least based
on the cllent order data, the store order data and the storager

-data by the shlpment control server 55 |

Moreover, the embodlment descrlbed above has dealt w1th the
case of perlodlcally 1nstruct1ng the shlpment of merchandlse 4
to the manufacturlng factory S based on the shlpment instruction

program stored in the hard disc of the CPU in advance by the
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.to the manufacturing factory 5 based on the shipnment instruction program

stored in.the hard disc of the CPU in advance by the 55 X¥DJungri#®03005

shi pment control server 55 of the distribution managenment center 2.

However, the present invention is not only limted to this but also the

shi pnent of nerchandi se 4 can be instructed periodically to the

manuf acturing factory 5 by installing the ‘program storage medi um on which-

t he shipnﬁnt i nstruction program_is recorded to the. shipment control

server . 5EPIPRENERECRTRRYr ARG &Afe e dienfit stetbutien frrEnagenent qey teme

program 40 gﬁgcq;e.aﬁieries of _processings. into the shipnent control server
1RE: ship

55 and néking _ nBﬁ?SEBﬁt?BVEEE??%rlﬁﬁPQF)QQ%¥'é%@@GPQbF@ Ebheli ti on,
Sl chendugd o Juy e omabel e 16 Ly <hpr g am can b
g tal Her st P (e b SR o I R By 0gr am
Slch as T R R e ot A Sl ALTM SR S SRR bR R 2

br oadcasi s nge st tésetle 8REpMBRBECEAROE SLQF&EM 84 @ various kinds of
comuni cation .interface such as router and nodem Furthernore, the _
embodi ment  desay ithedpabgyamhato g tmaMiti td MR GR%A ¢brapRL¥bifiifemal es
managi ng server 20 of the distribution management center '2-as an order

i nf or matpmrgramedei eixaguteansséies e6Lipaedditds hsitcOrHer shapaenmt i on of

control server 55 and makihg the shipment control server 55 to
the executable conditioh, the sémi—Conaugtor;memofy and'the
Amagnetic disc in which program can be stored temporéiily or

‘permanently can be used in addition to the package,média, such

‘as fléppy diSk, compact disc-read only memory (CD—?OM) and
.digital Qersatile disc'(DVD). Moreover, as the means fo store
:the'program in these"prqg:am_sto:age média, cabled-;ﬁd wireless -
-cpmmﬁnicatiop media $qchra$'the local area netwofk and'Interﬁet,
"the.d;gital satellite-bfoadcasting c¢an be used, éndrthese can be-
stofed'#ia various‘kinds:of bommuﬁicaﬁion-interface_sﬁch as .
~ router and modem, | . .
': Furthermore,'the embodiment deécriﬁed‘above haé_déalt with -
..the'cage‘of applyipnghe sales.manégihg server 20 of the |
'distribution management cente;;z ég ani order ihformation
?edeiving_méans_fof receiving the fifstfprder iﬁformation of
.merchandise tq be'Sbld:via thé fipst éaies channel utilized the

network via the network and simultanedusly receiving the second .
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nmer chandi se to be sold via the first sales channel utilized the network
via the network and sinultaneously receiving the second 58 Afheld00s 2005 -
order information of merchandise for the quantity sold in each tine the

mer chandi se is sold via the second sal es channel excluding the, network
via the network. However, the present invention is not only linmted to
this but‘also various other order information receiving nmeans can be w dely
appl i-ed, ovi.ded that the first order information to be sold via the
first saP h&ﬁﬁ@FﬁlﬁFiPPz‘éﬁ neRchandirk foam the ruestiby vobdthe emthnor k,
and S|nultane % g econd order information of the merchandise for the
quantity S(r)"Ied FECPRRAL $R (- % $P4h & iR tihisy i€ecAndashles nebatreker chandi se

is sold nd sal es chan excl uding the network can be received
via the \r%t‘a’%%‘pgn%ﬁ’?? h%?%ﬁ?‘g" n‘g}?oé‘&tﬁ@ﬁﬂ‘ ge’%‘b"l"?‘f%ﬂr dhsy @ressestdeal t

with th n () n /deI I nstructing server 21. -

of . the 3?2???%%%.%%“%%%59éﬁ€%f-§Enqu% 5§45, ngo%tsﬁdhtttﬁqﬁﬁﬁjﬁﬁhns for

control | ppdethen 86 QK Ay ¥ QH%%F |rs bgag %lvergg%% rst and the

second sal es channel s base ’|nfornat|on

However ; pbei 68 SeRtt ﬁl{a/%tfs&ndrae@&n%mﬁ gﬁt€§’ §& 4‘1& U glso
can w de e

various other .stock controlling neans prOV|ded that

it can contrsblsihes drakhea vienghandise ﬁ@t@@rl@e&éﬁ/%@‘}é& é}b 1lar $heand
t he second sal es. channel s based on the first and the Secon
|nfornaime¢work and 51multaneously, the second order 1nformat10n of the
-merchandlse for the quantlty sold can be recelved via the
{.network in each tlme the merchandlse is sold via the second
_ sales channel excludlng the network can be recelved via the
network.
Furthermore, the embodiment described above has dealt with
the case of applylng the settlement/dellvery 1nstruct1ng server
l21 of the dlstrlbutlon management center 2 as a stock
"controlllng means for controlllng the stock of merchandlse to be
dellvered to the flrst and the second sales channels based on
.the flrSt and the second order 1nformatlon However, the present
: 1nventlon is not only 11m1ted to thlS but also various other
:stock controlllng means can be w1de1y applled prov1ded that it
_can control the stock of merchandlse to be dellvered to the
o first and the second sales channels baSed on the first and the
‘second order infornation | - |
Furthermore, the embodlment descrlbed above has dealt with

the case of applylng the shlpment control server 55 of the
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e

Furthérhnre, t he enbodinenf descri bed above has dealt with the case of
appl ying the shipnent control server 55 of-the 57 30 June3@0ft 2005t ri buti on

managenent center 2 as a supply instructing neans for grasping the actual .
sal es condition of nerchandise in the first and the second sal es ‘channels -
based on the first and the second order information and the-stock control

i nf ormati on' of merchandi se given fromthe stock control neans and for
instructing the supply of merchandise to the supplier of stocks. based on.

t he act u&ﬂl%ﬁ#bgte@ndmmw\emmmert I2e aysr asenppuyvmstﬂmw@edeaam y
limted to this but also various other supply control neans can be mndely
appl i ed, BFO?FEéElf*ﬂa‘Fh% reatmalspissc songidipnt b€ merceandidesircandi tion of
nerchandlse in the first and the second sal es channel s based on the first
and the T3EEENANErHRe FeRItEAles sharnréssbacrdcont Fod Tidsr mad dibeof

mer chandi_se glven fromihe stock control means and can instruct the supply

of . mer ch&RaPEe Po3¢het Eenyandy fhet stRekaseptenl IHemRtisn ofl es -

: dit th di t . d bed ab h deal t th th
cove of Ber y%fﬁglvﬁe%eg%%?" ' %%Bapg%ﬁ%éaﬁsafb%%%a%q G and 't hecal

center 8 o foromati orm evi ce or. formn the~

first orhlz‘%t% t i on sq?’%néfn ogaﬁgrgﬁa?%l%% g‘% %’%:%’Rﬂ%&% P& 5§8Fg§

channel b&éédzc%j Eﬂaear&h\é@r a1 HRVEYE 1tl<§lr8{£{oor§@tr é{aon 48 not only_ |

limted to this but also various. ot ron-form ng

devi ges drswiattiash ascedebaayt ﬂﬁpbgaet@n&i@fmwﬁﬂs%nva LRGGESLEgeterm nal,
can be
supply control means can be widely applled prov1ded that these

means ‘can grasp the actual sales condltlon of merchandlse in the
-_flrstrend the second sales’ channels based on the first and the
second order information and the stock control information of
metchandise'given_from the‘stock coctrol means and cao instrﬁct
“the supply of merchandlse to the suppller of the stock based on
the actual sales condltlon
Moreover, the embodlment descrlbed above has dealt with the
- case of applylng the personal computer 7 owned by the client and
the call center 8 as the flrst order 1nformat10n formlng ‘device
for. formlng the flrst order 1nformatlon of merchandlse to be
- .sold v1a»the first'sales channel‘utilized the network - However,
the present 1nventlon is not only llmlted to this but also‘
-Vvarlous other flrst order 1nformat10n formlng dev1ces, such as a
lcellular telephone and 1nformatlon proce551ng terminal, can be
: W;dely epplled, if the dev1ce is connected to the netwotk and’

can form the first order information of merchandise to be sold
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wi del'y applied, if the device is connected to the network and can formthe
first order information of nerchandise to be sold 58 30 J3hdurgg®Svi a t he
first sales channel utilized the network. Furthernore, the enbodi nent
descri bed above has dealt with. the case of applying the personal - conputer
30 placed-in the retail store 10 and the direct-sales store 11 as the
second order ‘i nformation forming device for form ng the second order

i nformat i gn ?:F? merchandi se for the quantity sold in each tinme merchandise =
is sold Vit§ tHE §é€6ﬁd5§é?%sclémﬁﬂelu%w dret hetieror k. However, the .

present invention Fx}s not ontl:%e inited to this but also, provided that t he
devi ce. can SHECER e olite sk mentofpgcraheds aheve anlidea o wittie.

duantlty I ch time. the nerchandise is sold via the second sal es’
channel e?(lgl ga%%gg? aep%gm kth?/é?%rﬁ?a FEPPYEEENd0 P tRFed nforiag i on

: t d the h fo-
ormng deyLeesciSHEM @S ﬁ&etﬂl)%rd%&n gegﬁ:ogg ig a%?g?eée%o?'ai |Ou| ar

enpl oyee of the retai store

tel epNong-a@nd fAS AnPEAGE SRl Gare%ga' gog""? st e 9 Rederee o

Furt hernore., the enbodi nent - e cripe ove

appl yi ngi hhermd RN OF G- akaiker FBd Phe "Gl %S&f&% Al k9 data and .

the client data.as the first order |nfor n"erchan I'se tomﬁe sold
vi a the hérstasdiss ichapiel whi IthéeQeEBﬁdn§£]l\Q£ Kah V8 lwei éﬂaﬁ o
er-rn or mat i on

invention is not only limted to'this but al'so the first or
formed ofewertikousHowhesr, dahe Phgsete Mwalty orPAlsl adit; oﬁi9vlﬁﬁﬂted to
~ this but also, provided that the. dev1ce can’ form the second
sales 1nformat10n of merchandise for the-quantlty sold 1n each,
tlme the merchandlse is sold via the second sales channel
excludlng the network various other second order information
forming deviees; such as the,pereonal computer placed in the
home of employee of the retail store 10 and the direct-sales
' store 11,_cellular telephone, and data processing,terminal,.can
be w1dely applled | | -
Furthermore, the embodlment descrlbed -above has dealt with
the case of applylng the cllent order data formed of ‘merchandise
'.spec1flcatlon data and the client data as the first order
'.information of merchandiee‘to be-sold:via the first salesd
'channel-utilized?the network . However, the present 1nventlon is
not only limited to this but also the flrst order 1nformat10n
-rformed of_varlous other‘data can bea w1dely applied provided
'that at least the merchandise ordered and its dellverlng

_destlnatlon are known.
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that at | east the nmerchandi se ordered.and its delivering destination are
known. 59 30 June 2005 Furthernore, the enbodi ment descri¥bdreZPPE has

dealt with.the case of applying the store order data conprised-of. S
mer chandi se specificatiaon data, client data, sales .notification data -and
the store code to be obtained fromthe sal es channel' excl uding-the '
Internet 3 as-the second order information of nerchandise for the quantity
sol d to be tramugithbeflo¥ed the ARLYSIHerdt LaCh ;L rchangdi se: i.s

sol d"via the second 'saLeg channel efﬁ?ﬂging tﬁ%eﬁgﬁa%pé.ﬁgﬁme$ bR :
pr esent HﬂmemBE@noESapplybntytmén&t&ibtdkdéy:aagg;cgﬁggiggdagfleast t he nane
of merchandise to be sold in the store "‘and the "store to I ch that - : :
mer chandmschandékiey epedi fibwd tidie daiown, cltikets eaend sQ188r nbof f SRLien -
fornmed of various other data can be wi dely applied. Furthernore, fhe
embodi-nefEtde3pdi kb abeore drde deanlbe wikithinkd c2em ohe 2Pl ¥t Nehidinr

di stribution nanagenent center 2 formed of the sal es nanagi ng server 20,
the sett PEFEHELBEI Fyeriptennat & tEsdheemeeond. drdad 1heoshipr@ntocont r ol
server 5 as %hé'.dig}ributiOn managenent - devi ce that receives. the first .
and t he SEESHARGtHRITIMIENEIERTiItY Foldr sashet teansmitadiersa rdte and -t he

second o[ ds i.pformation . forming device via the network, as well as -
control #%S“’?%"é 51 CECHIE Hgndiesehppdbeedif i sebddvim' the fredondst  and the

rior e Feae OIS SRR, HIE B a0

..invention is not only.limitéd to this but also if at leaét the
name of‘merchandise-to be sold ih.fhe store and the ‘store té
which'thét merchandise is delivéred would be ﬁﬁown,.the seéond
order‘information formed of varioué other data can be widely .

 applied. | |

‘Futﬁhermore, the embodimeht described‘above has dealt with

thé_caselof applying'tﬁe distribution-manageﬁent_center 2 forﬁed
of the sales managing serﬁér 20; the seﬁtlémenf/deiivery

: instruétiné server 21 and the.shibmentjcontrol‘Servef 5 as the
distributidnfmanagément devite that reéeives.thé first and the

- second o;dér informati6n to be transmitted from the first and

- the éecond order iﬁférmatiOn fprmihg device via the network, as
well as contrblling the stqck.of‘merchan&ise to.be déiivered to -
the.first and.thé secohd sa;es chéﬁnels baSed_gﬁ tﬁe first and
the.seéond order'ihformation, aﬁd grasps the éctﬁal.sales
condition of mérchaﬁdisé'in the first and the second sales.

channels based on the first and the sedoﬁd-order infofmation and
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condition of nerchandise.in the first and the second. sal es channel s based
on the first and the second order information and . 50. .3@0urRiR(¥52005 the
mer chandi se stock. control information given fromthe stock control neans,
and instructs the supply of nerchandi se to, the supplier of stocks based on
the actual sales condition.-. However, the present invention-is not only -
linmited to this but also the dlstrlbutlon managenment devi ces-having various

th del ded that the_ d

ool ve TS FHARAREY) SREo ot B0 M S s rom ShanbEoSH 11 om

the f t h th t k
G L e desasondpel SRECLOLPE L e B U R LT Bt

and can control

t he secondiyalies ogharpeks Qﬁégg SR tlh@ Jé‘lflﬁil ang J h%o%x%(i?ﬂgno ﬂfw&'\r?é: fin

i nformati on, ‘and can grasp the actual €s CoNndition of ~Herc

the firstheantesbatsenoadtsahess chaANSLS, DasEtan thhent kr ik aQPs% g, second
order information and the stock control 7 nformation given Fron1 hé st ock
cont r ol . cisdms bushdnCAAnAGEhENE t dd B W vERE 6A8NELAE ! O the supplier
of the stock-based on the actual. sales- condition. Furthernore,'the :
enbodi nesengésucitbeds abav eoh asidical tapyiltiked ,t BeovBEEA0EhARPEYE NdbdiNe
Internet 3 as the network. However, the present invention is not only
limted €87t KPSebue e ofimst cusl diﬁeersewhmbkaecabhﬁdrmtm:i efe3e can be
wi del y a@glled Mor eover, ‘t he embodi nent descri bed above. ' has dealt mnth
the case Fns’abbF?‘iinﬁr?‘hé:hﬁhrﬁﬁ%d% @mdngh\éaeeooyd&aser hienfdoektion

- formlng device via the network and can control the stock of

merchandlse to be dellvered to the first and ‘the second sales o
'channels based on the flrst and the second order information,
and can grasp the actual sales condition of merchandise in the
flrst and. the second sales channels based on the flrst and the
second .order 1nformatlon and ‘the stock control 1nformatlon given
from’ the stock control means, and can instruct the supply of
'merchandlse to the supplier of the stock. based on the actual .
sales condltlon | | |
Furthermore, the embodiment described above has dealt with
the case of applylng the Internet 3 as’ the network. However, the
present 1nventlon is not only 11m1ted to thls but also varlous
'other networks cabled or wireless can be Wldely applled
Moreover, the embodlment described above has dealt w1th the -
case of applylng the manufacturlng factory 5 as the stock
‘supplier to whlch the supply 1nstruct1ng means 1nstructs the

SUPPlY of merchandlse However, the present 1nvent10n is not
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supplier to mhlch t he supply |nstruct|ng means. instructs the supply of

mer chandi se. However, the present invention is not 61 30 3&deneZ®S only
linited to this but also various of her suppliers can be wi dely applied such
as the delivery conpany,. provided that it can supply the stock responding
to the instruction of merchandise. supply given fromthe supply instructing
means. According to the present - invention as described above, since as well

as the fissly arid@rcdd i@y faMiis0R,@f handi se to be sold vi-a the first
sal es channel utilized the"L-net%grl'?!lg8 0%%%%?5 S (PRI G PﬁPoPﬁatlon

recei vi ngrindns agpa itdae s%%%%kthehéef%ﬁi]fl rg?%]?’ﬂ%?%h%ﬁé S&%eg §B| d via

nmer chandi se for. the quantity.sold in eac

t he SeccﬁﬂlSﬂt@ﬂychﬁﬁneho&kadeagdiﬁf-ﬂ@tﬂﬁgl&dé%ﬂﬁ%?@lxegfby the ‘order .-
i nformation receiving neans via the-network, the stoc O0f nmerchandise to

‘be del i vereagheadike upplyagilvéher sae otttk SAgs Q%%@Qﬁhilga %gﬁgolled.by
the stock control neans- based on the first an t he secon

i nformation, tfAecacding BeJEhe(pruhéntaﬂnwbmtﬂahcQ@ndééériﬁbérﬁbgééSt and -

t he second sales channel's is grasped by the supply control neans' based on-
the first'8A[8- Fﬁewgééoﬂﬁ Ehelefirgtf omuktt omfanthattiensboCkhs i F@andi se
|nfornat|on fromthe stock control means, and based on the actual

ve
sal es conangoﬁ°f§U$b?yt¥ﬁ f#ﬁ§Qnﬁﬂéﬁ§nGhsenwﬂlhtbelze@stmwohﬂdmh& tihe
the_ distribution stock to the first and the second

suppl i er .gof. ved t oc
sal es' channel & cary be '€ HISH ef osRetiprensrehuihy eerhst i aditdter | butlon

st ocks. Cﬁ@t&ﬁ%ﬁ”féﬁé'ééﬁéhd order 1nformat10n of the merchandlse for the
quantity sold in each t1me the merchandise is sold via the
:second sales channel excludlng the network is received by the
order information rece1v1ng means via the network, the stocks of
merchandlse to be dellvered to the first and the second sales
channels rs controlled‘by the stock control means based on the
first and the second order information, the actual sales
condition of‘merchandise in the first and the second sales
- channels ig grasped by the supply control means based on the“
flrst and. the second order 1hformatlon and the stock control
.1nformat10n given from the stock control means, and based on the
actual sales condltlon,-supply of the merchandlse W1ll be
| 1nstructed to the suppller of the stock, the dlstrlbutlon stock
'to the flrst and the second sales channels can be controlled
one—dlmen51onally and the distribution stocks can be effectlvely
" distributed in the market accordlng to the actual sales

condition of merchandise. in the first and the second sales
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distributed in the market according to the actual sales condition of

mer chandise in the first and the second sales 62 30 June 30dMec2iMnel s.

Ther eby, stocks can be secured constantly to, various sales channels
wth-certainty. Furthernore, since the supplier is instructed-to stop the
supply of nerchandise to be renpved fromthe market due to sales -. start: of
t he new product during the predeternined period before the new product is

put in themaeket, rcha dise to removed fromthe market
can be remarkably rg%%; é ‘an Jg¥ﬁgecﬁgd St GERETY ??EF??WE§¥MF91W%¥&°H€W

product e&lautchanhéﬁs”@iﬁﬁtce£¥ﬁldgi-renarkably reduced.. Wiile there has
been described in connection wth he preferred enbodlnents of the ‘

invention, it wakthdmmeky) %ﬁ@m@hg%epiﬁgu g 1Rstifelld {3 Vafgous'

changes and nodi fications may be ai ned ere ore, o cover|r§?¥k ﬁpended‘

cl ai ns- abbipplg hof hangeasaradisdad beC akineledqag bl tnai Mﬁg@é "l ng' Lt
and scope of the invention. -63 30 June 2005 WHAT .l

di st ri buéFent nefagemsv gexdidietCAURLhg 88 SraCstd A oidmt ﬂ&&&&?@%é&:@g
0

means. for receiving the first order information of nerchandi se e sol
via the Fre stewgrragiuathdmelututinl ithedmaAleetipt 1908 ks 86 dk ¥ Ghadi@hwank sand’

si mul t aneously ~-receiving the second order information of said nerchandrse:
sol d 3 to be ‘removed from the market can be remarkably reduced and the
bad stocks at the tlme when the new. product is put in the market‘
‘can be remarkably reduced
Whlle there has been descrlbed 1n connectlon wrtﬁ the'
preferred embodlments of the 1nvent10n, it w1ll be obv1ous tor |
those skilled in the art that various changes and modifications
may be aimed, therefere, to eover in the appended claims all
such changes and modifications as fall witﬁin the truelspirit :

and scope of the inﬁention,
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in each time said nerchandise is sold via the second sal es channel

excl uding the network via said-network; stock control nead®Jdrer2006ntrol | ing
the stock of said. nerchandise to be distributed to the first and the
second sal es channel s. based on said first and the second sal es

i nformation; and supply instruction neans for grasping the actual sal es-
condition of said nerchandise in the first and the secornd sal es -channel s
based onWHALAE+SIARMED 13 second order information and the stock control
information s #&ﬁd fromthe stock control means and instructing the
suppl y. of sal CHAQR Mnagememty Ceyt ogf ceBPBigiEKk based on the
actual sales cocgltlo 2. .The distribution, managenent device according to

claim1 wherein esrall B Ot FSSGEGH Reans fﬂ%t?%%%"%'éﬂ st kst
supply o t be- col | ect d from rkef-due to the sales
debut ofén(g%pro Uth;U%I r?gf erC% étsgr%o %8 ﬁ‘é ?o}ﬁla u]?%r@%‘?/vsﬁrlﬁfu
is rele I er ne 20Q5 e ter tion

asReh AL SAHA SRR Y neacélo%g ’Jrg 995, %tw xtﬁa asn%p?:ls;n tansousilyn,

managenent device according to claim eFel

nmeans i nﬁééé’@&.ﬁlg{ hées lél&@ol‘ld()ford%‘}' Qn@gﬁfggfzggﬁm&f tgafc?‘lrgerzél}ﬁagmc% gret ﬁ%ltgigﬁés

sai d product would be controlled as stock correspon

debut ofirsaidth RAWMPEAHUChe2RHahBi B8 $5O0LSHy i ¢ Salh SREUH channel .
4. The distribution management device according to claiml, %%I%% 3, wherein

sai d orchhann@ﬂomamﬂudmngetBEVhangEBnﬁlafé&%ﬂ\ﬁﬁtddﬁi first and the second
order information via the Internet as said .
| - stock control means for controlllng the stock of said.
‘merchandise to be distribdted to thé first and the seqqﬂd‘ééles
'channels based on said first‘an& the second sales'informatioﬁ;
and
supply instruction means for grasping the acﬁuél saigs
condition of said merchandise in the-first and the second #ales
channels based on the first and the second order infermation and
the stock control information supplled from the stock control |

. means and 1nstruct1ng the supply of said merchandise to the'

suppliéer of said stock-based'on the actual sales cohdition.

w2.. The distribgtionf managément device according ro clairﬁ 1
wheréin said suppiy-inétruction ﬁgans instructs to stop the
'supply of merchandiéé to be collected from the market'dﬁe to the
sAa],._g—;s' debut of new product during the predeterminéd periodr .

before new product is released to said suppliér.
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network. 5. The distribution managenent device according to claim4
wherein said order information receiving neans receives t8Jurfei2006 and t he
second order information. fornmed of Web pages to be wused in the Wrld Wde
Web service on said Internet. A distribution nmanagenent nethod conpri sing
the steps of: receiving the first order information of nerchandise to be
sold via the first sales channel utilized the network as well as receiving
t he secoRd or d&hej At ot ndbw Lo fmsaighmiaric kindicke agebddi Ageasheid ik sai d
mer chandi se is sold via the second sal es channel excludi ng said network,
and cont MBPFRAY ERtdseeRRIYf instarut i eadiss d nistrbetdi shei bubsTl tex t he
first and the second_ sales channels based on said first and the second
order - i ﬁF‘bfinﬁ?Voﬂr?‘é‘é%F VRl saitl SPrdi eluse 2005 gradpphgdtde asilélbesal es
condition of sajd.nmerchandise in the first and the second sal es channel
based on“PREFRILRR 2% oHS GitaGh Sormasmerdingaite Fbechahes sdeluppifi ecify om

sai d stock coq%rollhgg ns and instructing the supply of -said
mer chandi s& P ppl it sdrres dnseadik Basendofrbes cchannedl. sal es

condition. 7. The distribution nanagenent method according to claimé6
wherein said step of grasping the actual sales. condition and instructing

the supply of T Egbedithiuteor HERLEGSRS L] Mlcucééégﬂdiﬂg ot QP S}'%% of

I
mer chandi se to be collected fromthe market ue to new produc sal'es

“during tﬁﬁbﬁ&fﬁkﬂd@dﬂdﬂagrthE?oPﬁéh?gn rece1v1ng means. recelves the

flrst and the second order 1nformat10n wvia the Internet as sald

network.

5.  The distribution management device according to claim 4
wherein said order infdrmation receiving means receiveé the
7 first and the second order information formed of Web pages to be

‘"used in the World Wide Web service on said Internet.

76. A distribution management methéd comprisihg.the-sﬁeps of:

rece1v1ng the first ortler 1nformat10n of merchandise to be
fsold via the first sales channel utlllzed the network as well as
peee1v1ng hhe second order information of said merchandise sold
in each time said merchandise is sold via.the second salesr‘ﬁ.
channel excluding said network, and controlllng the stock of
sald merchandlse to be dlstrlbuted to the first and the second
sales channels based on said first and the second order

information received; and
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before the sal es debut of new product. 8. The distribution nmanagenent

met hod according to claim6 or 7 wherein said step of gradpunegRdise ~act ual
sales condition and .instructing the supply of merchandi se conpri ses
instructing the supply of new nerchandise to said supplier -so that said
merchandi se will be controlled as the stock and stored in said second

sal es channel corresponding to the sales debut of said. new nerchandi se.

9. The di stri b#iiPighddenastuadt fadeaceondi hipn o |siind Merthand®sewhar ei n

sai d stqugfdgecefvin rder information and controlling the stock of
mer chandi 58 dopit ?égd( PErRES: Felesr shanngl thrssb B0 thenst2085 second

or der inféug¥ifwlv'a t he Intgrnet as said network. 10. The dispribution
managenent: nethod MEEGFRERE P56 ErafnPorahandi e ssrpldes)h faom saéidvishgchr der
i nformatiQp, ol lling_t.he spock_ of rchandi se conprises receiving
said first an qf%ggféf?gﬁdgggd%?sﬁﬁ?%Fh%?i Y OF wehdpRrgEshapdbee used
in the Ve lgh oW, ¥Yeh,sekvi on.the.nternet. 11. A program
storage.nediuﬁ%Fg%PhaEfngkt%%E%L§¥?%ﬁnﬁﬁﬁﬁé 9&uﬁﬂi§n§ﬁ?gagvﬁé e8xecut e the
program cemphitsbRg the steps of: receiving the first order information of
nmer chandi se to be sold via the. first sales channel utilized the network,

as well as receiving the second order infornation of said merchandise .to
be sold in each tinme said nerchandise is sold via the second sal es channel

excl udi ng.sai dThet dbs il P MarRldemag t! hR thback-eb-aig £Erohandise to be
distributed to the first and the o : o
vherein said step of grasping the actual sales condition and
. instrugting thé.supply of merchandise comprises instructing to
stop the supply of merchandise to be collected from the market

due to new.product'sales during the predetermined time'peribd

before the'sales'debut'of néw product. .

8. The distribution management method according to claim 6 or 7

wherein'said step of grasping the éctu;; sales condition and )
_instructing the supply of merchandise comprises instructing the
supply of newfmérdhan&ige_td said supplier\éo that. said
merchandise will befconﬁrolled as tﬁé étock and storéd'in said
_ second salés channel corresponding to the éales.debﬁt of said_

new merchandise.
9. The distribution management method according to claim 6, 7 or 8

wherein said step of receiving order information and dontrélling

the stock;of merchandise comprises receiving the first and the
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second sal es channel s based on said first and second order information
recei ved; and grasping the-actual sales condition of sai d30dunsh2®di se in
the first and the second sal es channel's based on the stock control
information of said. merchandi'se supplied fromsaid stock control neans,
and instructing the supply of said nerchandise to the supplier of said
stock based on said actual sales condition. 12. The program storage nedium
accor di ngeacend girdetlinfiorsahi6d Ba Jtine BOQG-rAl G518 Ohehaspi Ng the
actual sales condition-and instructing the supply of nerchandi se conprises
instructing to stop the supply of said nerchandise to be collected from
the. market due to the new product sales to the-supplier. 13. The program
storage medi untaecetatntpysien aranagemendr sicthosiantestdpnof toraEpime t he

act ual - sahes condition and instructing the supply of nerchandi se conprises
‘i nstruct FRGTEAR SBpPI FEER . of skperiienpordest ingosartienpphd ecostard Haingai d
pr oduct %gglg be.cqﬁtrolled as the stock and stored in said second sales
channel cofr E5§95hdPhdechiandisa LRI FesoF erewpnodasid fivst Hrel pitegr am
st or age . j ording to.claim1l, 12 or 13 wherein said step of ‘
recei vi ng&fiuralgé31 &C(?\ orit IR R C6RG PEnEePhBa9eE obR R et Handihse -

CONPri SeRer1d SfLLY g, t st ar tge second sales information via

I nternet as the netmrléﬁé%lvfg.d’er. en ‘?;E‘S PB@FBﬁgstorage -medi um according to
claim 14- wherein said step of receiving order information and controlling
the .stock of nerchandise conprises receiving the first and the =~ = -

11. A program storage:medium for making ‘the distribution
management_devicg.execute‘thé pgogram comprising the steps of:
recéiying'the first order informatidn of mérchandise to be

sold via the first sales channel utilized the network, as well
.as receiving the secohd or&er informétion of said meréhandiSe to
be sold in each time said merchandise is sold via the second
‘sales chénnel excluding said netwdrk, and controlling the;stoék
of said-merchandise to-beidistriﬁuted fo the first aﬁd the
second sales channels based on said first.and-second‘ofdef
infqrmétion received; and *

- grasping the -actual sales condition of said merchandise in
the first and the sécond Salesiéhannels based on the stock
control information of said mérchaﬁdiseVSﬁpplied from said stock.
control means, and instructing the suppiy df-sﬁid mérchandisé fo

". the suppl;er of said stock based on said actual sales condition.

1z, The program storage medium accbrding to claim 11 wherein
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second :order information formed of Web pages to be used in the Wrl d-Wde
Web service on said Internet. 16. -A. distribution managenghdune2pdbem
conprising: a first order information form ng device for formng the 68 30
June 2005 first order information to be sold via the first sal es channel
utilized the network; a second order information form ng device for formng
t he second order informati on of merchandise sold in each tine said .
mer chandi s®id sstsgl bfvigarasips ngetbrdasthes shbasetoRd Tt ish N aind tri@kWAEK;
and a distribution managenent device-for receiving the first and the.
second saths surdymet] owrchbapdiseanemprisels f rivsttietidg rist sdiog- the second
order information form ng devices via said network, as well, as controlling
the stoclkEWPlyaicd gaichasachantdbseetelibe rodlitectad fiven ftiles maakett Heesecond
sal es chgnnel s based .on said_first and the second sal es information, and
for-gr asai"n he pevaprpdiciaraies obli Ehorswipsi®n: nerchandise. in the first
and the second sal es channels based onsaid first and second order :
information and the stock control -information of said nerchandi se given -
from sai 3stoclf,hcontrol means_.and iréﬁltructi ng the supply. of said

mer chandﬁse‘ t o S5 FFeYoTR SLPPTIRMEULF™ RRESORUENE Rt FORIRahdgeReFRi%y St em

accordi ng. tg ckaj 6 i ai d supply _i.nstructjing neans instructs to

' stoplthegghgpgkg%;%%m %\%%r%%ge o c}%@l ﬁé‘&eé;d cﬁofl(#ﬁ]tgﬁg ﬁﬁaké’f’s’aﬁ'é"’?’d‘%ai d
.nem[prod@ﬁg §ﬁ£§§ytéftﬁ@iéﬁﬁﬁﬁiéguéyﬂﬂrggé%hgn%E§g%E§£g]Egg supply of

- said hew product to said sﬁpplier so that said product ﬁould be -

controlled as the stock and stored in said second sales channél

corresponding to the sales debut of new product,

. 14. The program storage medium according to claim 11, 12 or 13 wherein
said step of receiving order informatioh and controlling the
stock of merchandise comprisea‘rééeiving the first and the

second sales information via Internet as the network.

~15.  The p#ogram storagermeﬁiumlacéording to claim 14 wherein

- said step of receiving o;der informafion and controlling the
stéck of merchandise comprises receiving the first and the
secoﬂdjgrder information fbrmed of Web pages to be‘ufgd in the

World Wide Web service on said Internet.

16, A distribution management - system comprising:

a first order information forming device for forming the
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period, before the sales debut of new product.... 18. The distribution
management system according to claim17 69 30 June 2005 whkJusier2008i d suppl y

i nstructing nmeans instructs the supplier to supply said new nmerchandi se so
that the nmerchandise is controlled as the stock and stored in said second
sal es 'channel corresponding to the sales debut of said new product. .19.
The distribution nmanagement system according to claim 16, 17 or 18 wherein

sai d or defifsif ennidd dmicenaitiiong tBeBAS sbe8el¥gSthderi 44 rﬁl %ggeiecond
order information transmitted fromthe first and the. seco

i nf or mat iWH iged Adedoeitweskas the network via the Internet. 20. The

di stribution managenent system according to claim19 wherein said order

i nformation. reé‘elsﬁpﬁgdneadsrrenéomtim fdiniistg aglrildee f%QC@BQmQﬁgeﬁhe

information formed of. Wb pages to be wutilized in the Wrld Wde Wb
service GRIORE PREEFnERIPFEALHPR @S mershawiisd Isicsitd dmd etaloty seﬁendaldorder

|nforrrat|on f.orm ng, devices. 70
rchandise“is sold via the second ‘sales channel excludlng said .

' network,ﬁand
, a:distribﬁtion manegement device-for‘redeiving.the first

' and!the.second sales information to be,ttansmitted-from the
first and. the second order information formihgrdevices via said

. netWork, as weil as.controlling the stoch:of‘séid merchandise.to
be disttibuted to the first and the second sales chennels based
on said first and the second sales 1nformatlon, and for grasping
the actual sales condltlon of said merchandlse in the flrst and |
the second sales channels based on said flrst and second order
1nformatlon and the stock control 1nformatlon of sald
merchandlse given from sald stock control means and instructing

the supply of sald merchandlse to said stock suppller

17. - The distribution'management system according to c¢laim 16
- wherein sald supply 1nstruct1ng means instructs to stop the
.rsupply of merchandlse te be collected from the market due to
said new product sales to the supplier durlng the predetermlned

perlod before the sales debut of new product

18. = The distribution management system according to claim 17
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wherein said supply instructing means instructs the supplier to

supply said new merchandise so that the merchandiée is

- controlled as the stock and stored in said secbnd salesjchanﬁel

correspoﬁdiﬁg-to'tﬁe sales debut of said new product.

1s9. The distribution management system according to claim 16, 17 or 18

wherein said order information receiving means receives the

first and the sec@nd order information transmitted from the

“First aﬁd the second order information forming devices as the

network wvia the Internet.

20. The distribution management system according to claim 19

- wherein said order information receiving means receives the’

first and the second order'information forméd of Web pages-to‘bé
utilized in the World Wide Web service.on the Internet
transmiﬁtedrfrom.said first and the second order information

forming devices.
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