METHOD FOR CROSS- PROMOTI NG COVMUNI CATI ONS SERVI CES ABSTRACT A nethod to
pronote use of one communi cation service by associating it with another
service service and offering incentives to use the first service in return
for use of the second service. O her enbodinments are al so described and
clainmed. FIGURE 2

METHOD FOR CROSS-PROMOTING COMMUNICATIONS SERVICES
ABSTRACT

A method to promote use of one communication service by associating it with

another service service and offering incentives to use the first service in return for

use of the second service. Other embodiments are also described and claimed.
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