
A method in a telecommunica- tion system wherein a call connection between
two subscribers is billed to a third subscriber. The first subscriber dials
a subscriber number, preferably preceded by a prefix, that leads to said
third subscriber and dials a sub- scriber number that leads to the second
subscriber. An advertisement is sent on the call connection established be-
tween first and second subscriber. In conjunction with the advertising mes-
sage, the first and/or second subscriber is asked whether or not they wish
to establish further contact with the ad- vertiser.    


