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5 The invention concerns a paynent network for
settling loyalty points in a loyalty programe
between a plurality of issuipg nerchants and
redenption mer chants. Background of the Invention 10
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Summary of the Invention

In a first preferred-aspect, there is provided a payment method for purchasing a
product from a redemption merchant in a loyalty programme, the method
30  comprising:
reading a device of an account hoider to determine whether a redeemable
amount of loyalty points for redeeming the product has been acquired in a points
account of the account holder, the loyaity points of the account holder being
écquired through purchases made at issuing merchants in the loyalty programme;
35  wherein if a redeemable amount of loyalty points has been acquired in the
points account of the account holder, transferring said loyalty points from the points
account of the account holder to the points account of the redemption ‘merchant,



poi nts account of the account hol der, transferring
said loyalty points fromthe points account of the
account hol dér to the points account of the redenption

nmerchant, 1 4 JUL 2005 2 and at the end of a

predeterm ned settl enment period, settling the points
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The predetermined settlement period may be one day or until a redemption is

made.
The product may include goods or services.

The redemption merchant may be one of a plurality of redemption merchants. The

redemption merchant may also be an issuing merchant.

In a second aspect, there is provided a payment network for settling loyalty points
in a loyalty programme between a plurality of issuing merchants and redemption

~ merchants, the network comprising:

0o\ Epits g@&su.ﬂ%f SRl RIBG Lor HSkichEa 2o WRGRANS Sccbirtiopthe.

14 JuL 2005



)

nmerchants, the network conprising: 1 4 JUL 2005 3
readi ng devices provided to the issuing nerchants and
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amount of funds corresponding to said loyalty points from a monetary account of

30 the issuing merchant to a fund pool of the loyalty programme.

The issuing merchant may transfer funds to the fund poo! when the account holder
redeems an amount of loyalty points corresponding to the value of the transferred
funds.
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redeens an anmount of loyalty points corresponding to
the value of the transferred funds. 35 E 1 4 JUL 2005
4 1n a fourth aspect, there is provided a nethod for
issuing loyalty points to reward purchases nade by an
account holder at an issuing nerchant in a loyalty
programme, the nethod ci riSi e T ' i fePre@hird
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Figure 3 is a transactional flow diagram of the
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Figure 5 is a interactivity diagram of a points issuer and primary and secondary

25 account holders;
Figure 6 is a process flow diagram of points issuance,
Figure 7 is a process flow diagram of points redemption;
Figure 8 is a process flow diagram of settlement for issuing merchants; and
Figure 9 is a process flow diagram of settlement for redemption merchants.

30
Detailed Description of the Drawings

Referring to Figure 1, a payment network 10 for settling loyalty points in a loyailty

programme is described. The IoYalty programme involves the interaction between

35  a plurality of issuing merchants 11 and redemption merchants 12 and account

holders 13. The network 10 comprises: devices (not shown) of redemption and

issuing merchants such as card reading devices for obtaining account holder
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Det ai |l ed Description of the Drawings Referring to 14 JUL 2005
Figure 1, a paynent network 10 for settling loyalty -

points in a loyalty progranme is described. ‘The '

| oyalty progranme involves the interaction between 35
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The account holder 13 is able to eam points from muttiple issuing merchants 11
and redeem points from muiltiple redemption merchants 12 through the payment
network 10. The network 10 is open and allows for seamless transfer of funds
between entities. The settlement system 30 in the payment network 10 facilitates
35  funds transfer easily between various issuing 11 and redemption merchants 12

even if the merchants 11, 12 not recognise each other under the same [oyalty

programme.
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Access Card, the account holder 13 is automatically enrolied under the Carrefour
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completed by the account holder 13 or an Access Card to be issued from Carrefour
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20 earn basic points. The ratio of the value of 1
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35  participating points issuers 11. A redemptlon begins by the account holder 13

presenting 71 the Access Card at the point of sale at a redemption merechant 12

By swiping the Access Card through a card reader provided to the redemption
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P Sh%gcrh%gt 1@%&% aigﬂaﬁ& thtervéfﬁé oFhhe idyBiEsHtY Addeahed: ettiemient for
a redemption merchant 12 begms 91 by computing 92 the dollar value of the
redeemed points received by the redemption merchant 12 before the end of the
settlement period. Then, the redemption merchant 12 submits 93 for settlement
through the settlement system 30. Next, an instruction is made to effect a funds

transfer 94 of the computed dollar value from the fund pool 20 to the bank account

. of the redemption merchant 12.
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15 20 at the end of the settlement period, typically, 14 JUL 2005
one day. In another exanple, the settlenent period
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 settlement, the issuer 11 must match the issuance of points by transferring $3,000
(assuming there is a 100 points to $1 conversion ratio) into the fund pool 20. This

lis in contrast to existing loyalty programmes, where issuers do not realise the

35  actual value of their issued loyalty points until the point of redemption. The
payment network 10 allows loyalty points issuers 11 to match expenses to the

current accounting period and maintain proper accounts. -




choice of nerchants 12 or "limts in recruiting new 14 jyL 2005
merchants 12. A termnal application (not shown) can

be depl oyed into card readers which currently accept

credit cards like Visa or MggterCard, in order to now

read the Access Cards. The 15 term nal application may
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5. | The method according to claim 1, wherein the device of the account holder

39 is a mobile phone. '

6. The mrethod according to claim 5, wherein the mobile phone is read by &

reading device of the redemption merchant via Bluetooth.

35 7. The method according to claim 1, wherein a merchant discount rate or

merchant fee is subtracted from the amount of funds transferred.
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claim1, wherein the redenption nerchant is al so

15. The method according to claim 1, wherein the redemption merchant is also

an issuing merchant.
25 .
16. A payment network for settling loyalty points in a loyalty programme
between a plurality of issuing rﬁerchants and redemption merchants, the network
comprising:

' reading devices provided to the issuing merchants and redemption
30  merchants to read devices of account holders in the loyalty programme and obtain

account holder identification information for identifying points accounts of the

account holders;
a fund pool to receive inward funds from monetary accounts of the issuing

merchants, the inward funds corresponding to the amount of loyalty points issued

.35 by the issuing merchants, and to disburse outward funds to monetary accounts of

the redemption merchants, the outward funds corresponding to the amount of
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cor respondi ng, 10, I SSHE, LaRld rBRmba rnagBblihe cantarsed
S O

rmn@tary C _ he Tssuing nerchants to the
15f unat inglosiual phitsligsuertaek AGOWYr k according to claim 16,
wherein the account holder identification infornmation

is transpmitted fo.an acc 6dd hade byhsh
bal ¥hce HMmeiig ’Iﬁbi'sﬁi"gg og%%h@ntg]?t L?ﬁgégc%gﬁﬁt ho derﬂy

18. acktut theldaniek andssvingi MErchant dr 4 JRYEl PRYETEDG, PRTeted
furkq, .is a centralised 15 or individual points

! ﬁ%llg- . .

[ ssug{B ank account. 19 A ho Myl NGcdde ! Hold
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hol der to n account der,.identjfi [ ;
i nfroarehent toihg pRints afé?ﬁt"?ff’ﬁhﬁj‘c‘é"”ﬁbﬁ‘%éjeéﬂé% BinlcP byatty points

ac BHEpohdMiS the vald of purchases made by the account holder at the issuing
25 merchant and the loyalty points acquired by the account holder being redeemable

for products at redemption merchants in the loyalty programme;
wherein at the end of a predetermined settlement period, transferring an

amount of funds cotresponding to said loyalty points from a monetary account of

the issuing merchant to a fund poot of the loyalty programme.

30
20. The method according to claim 19, wherein the issuing merchant transfers

funds to the fund pool when the account holder redeems an amount of loyalty

points corresponding to the vaiue of the transferred funds.

35 21 A method for issuing loyaity points to reward purchases made by an

account holder at an issuing merchant in a loyalty programme, the method

comprising:
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account of the issuing nerchant to the points account
of the account hol der, the amount of loyalty points
correspondi ng to the val ue ofs purchases nmade by the
account holder at the issuing 25 nerchant and the
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conprising: 1 4 JUL 2005 15 reading a device of the
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identification information for identifying a points
account of the account holder, determning if the
account holder is known to the issuing nerchant;
wherein if the account holder is unknown to the
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15 the redemption merchants (12) after redemption by the accoun
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Figure 1




