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WO 2004/ 055700 PCT/ AU2003/001686 - 1 A Method of
Provi di ng I ncentives to Custoners Technical Field The

wones@s7obnvention relates to a nethod of provipdirag2003/001686

incentives to custonmers. In 5 particular, the present
invention relates to a nethod of providing incentives
to custoners to purchase goods or services from
anongst an excl usive network of vendors. Background of
the I'nvention Various incentivé schenmes have been used
to generate custoner traffic anongst certain 10
vendor stores. For instance discount coupons or the
like may beA Wiethéo@WfRrdvidphy Iheentives be Custdmers
custonmers which are redeemable for a discount on the
price of goods or services offered by a specified
vendor. However, such schenes are deficient in that

hey . .y.tend to encourage custoners to shop at a
iFﬁéP@ﬁSQ%ﬁor store or chain of stores. Moreover,
once the benefit of the discount coupon has been
Vg derment mvqRHen irelateptip) @ mehA%f BEOVIPE Rcepiges fo customers. Tn

t it [ ' 1 r

R e ol Biton PR o IRV A R o Rstomers to
purdkast igoodsTdreepices dom amemgst arexchsalesietworrod wendora

nmet hod of providing incentives for a custonmer to 20
pur chase goods or services from anongst an excl usive
network of vendors. In a first broad form the present

BaM&buRd oPfHRMInd&stich et hod of providing incentives
for custonmers to purchase goods or services from

IS frcsh e eREHeChaveeRdA TR ed M';&?érﬁg JubtBmed t@PFiOhmongst certain
providing a customer with a reward whenever the

vasioo istoreshdier Snstancewdisabuot icowona d@Sthoflike meywdreddisgibuted freely to

vendor.. wherein the,said rewa .S redeenabl e a

VBB SORAD M PRIk Nin BN B (yarice of goods or
§ERGIESs Gfféred 8YMRtdpedfied vERiora IfwdvBe st StheRde 8rd dicient in that they
vendor, whereby, the redenption of the reward results

PHytted fegBeaWaty uskaests 5o cuPRliahg fumgle vendor store or chain of stores.
Moreover, once the benefit of the discount coupon has been redeemed, there is little

motivation for the customer to continue shopping with that same vendor or chain of

vendors on an on-going basis.

Summary of the Invention

The present invention seeks to provide a method of providing incentives for a customer to

purchase goods or services from amongst an exclusive network of vendors.

In a first broad form, the present invention provides a method of providing incentives for
customers to purchase goods or services from amongst a network of vendors including the
step of providing a customer with a reward whenever the customer meets a reward criteria
of a rewarding vendor, wherein the said reward is redeemable by a redeeming vendor in
the network when the customer meets a redemption criteria of the said redeeming vendor,
whereby, the redemption of the reward results in the redeeming vendor providing the

customer with a further reward.
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custonmer with a further reward. W 2004/ 055700

PCT/ AU2003/ 001686 - 2 Preferably, the reward criteria
wonel4demot he customer having to purchase goodBCDMAU2003/001686

services fromthe rewardi ng vendor in the network.

Al so preferably, the reward criteria includes the

custoner having to present a nenbership card to the

rewar di ng vendor in the network. According to one

aspect of the present i nventi-c, customers pay a

menbership fee in order 5 to receive a nenbership

card. According to a further aspect of the present
Préfeeblyl, tit rewatisériteria nchrdes firecrisattr hiavihg ém pighaseagoods or services

ffer of a. di 1 ices f t . east
A g R BRINET AR HALRB RO ASEUMEIRIEY. e (RGP 6 (oA detudes he
cg%oﬁepﬁ%ﬁ% 25] #)PesgﬂrgmeMe%hips car@ab tthé %V@Jrhﬁﬁé vendor in the network.

vant ageo n encouragi ng customers to make an _
Adebtding topanecipmeof the prasentivadion] qustommsrhpaywomgmittskip fee in order

LS8 AR RSN LLcRod U Hat el B PSS mcnin,

AASoWREKare BrA ARy igPAehitRASFer of Ty dikceint ¥ gddiR or @évives fidm at least
provided in the formof a coupon which may be either

ane ehdorf ior e a¥etveorlirin texehangeifek the, pusehase @f anmembershiprgagd. This is

format. such as_an .e- naj ccessi [ l;

ORGP Bbne TSRl ey n (R Bifohace from

walst & el hethoin gficredapmplihe chstomer wild bdi oatdsd withtineentives to

cost of goods or services provided by a redeenfqg. .

opatiaest shoppingeat sharofeRdors AR dBe BPETE A dieongp@gtbagss. yaically, the

cﬁfe@%ﬁ gl‘ox}i&\ﬁeﬂtthg Born} BE a' qﬁ@ﬂ'%hagl 55 Bk teithsr AR ERA of a written
y t vendor 1ssuing the reward at” the poi nt of

tfokke or, Ah he eRetronie format suchas bl elneailavdessitlovid thy Ingernet.

person skilled in the art that in other enbodi nents of

the present invention, a third party may be

responsi ble for administering the issuing of a reward

BrfePati ShO PRFartI IR dTBddeerdbIvidiliid, Reidr ere@it Befigl fcBEdniable for a

of a vendor in the network. According to an aspect of

dismupt es thetcoshafegooido pr sarvieecpretided by tseeqping iveredpr 4y #ie network.
hat ..it is only redeemabl.e at .a |jmt [y

AgiBboine aqiSue st THE BHE By hl<uBfp BRI recorded by the

RSN AARO U Tevafd 4tUBE ip6ihs ofVesle EATtémbtivetigdi watildebed understood by a

steer. custoner traffic towards a specific ) ) .
person skilled in the art that in other embodiments of the present invention, a third party

may be responsible for administering the issuing of a reward to a customer who has met

with the reward criteria of a vendor in the network.

According to an aspect of the present invention, the credit may be provided such that it is
only redeemable at a limited number of specified vendors in the network. This is
advantageous in situations where it is desirable to steer customer traffic towards a specific

vendor or vendors in the network.

According to an aspect of the present invention, credit is redeemable within a specified
time period. This provides an added incentive for customers to redeem credit in a timely

manner. More preferably, the specified time period allocated to any given lot of issued
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25 vendor or vendors in the network. According to an

aspect of the present invention, credit is redeemable
wonbdsossamospeci fied time period. This provi deBCaAU2003/001686

added incentive for custoners to redeemcredit in a

timely manner. Mre preferably, the specified tine

period allocated to any given |ot of issued WO

2004/ 055700 PCT/ AU2003/001686 _ - 3 credit i s dependant

upon the val ue of a purchase‘ﬁ%id by a customer in

order to obtain the <credit in question. This

encourages custoners to spend a | arger anount of nobney
cfedit ia dependa@ruppnghoddueot a;pm\chmaaaumby) raestomer inegrdenie obtain the

credit with a longer life to a

cepieidt queptiom ey é%f@ﬁ{agﬁﬁ%%‘? g, ¢ OsSHﬁl?CF j alg%ﬁ*u%felaoney for
V@ﬁd&r@% H?ﬁ?‘esr AR in 6RIHR reQGFOERHR Y ithQ lanéé# i §¥an.

aspect® of the present Invention, information may be

recorded on the snart card |nclud|ng, anongst ot her
things, the identity of the custoner in possession of

Aseauliee iy PBreok o Preer ARty it st §RIRRAhs tho membership
BrRf RE@&HM& tb BEuitidr QEpERt bPhe PResthicinddtiion, ddrehation may be recorded
updat ed whenever the custoner nmakes a purch

ane thee maﬂr@ml tincindingy aMRGST oother &gb&%tthefld?% ﬁggn gustomer in
i nventio o

redReE o O i MBS TP L e e fpony 02?%&%%2%%‘3%36“ available to the
MSRERY -at ARG 1ddarﬂ ggieo Peeftrablyhehe asfpmadtionf on tlee spegsend is updated
i nvention, the redenption criteria also i ncl udes the
whenewerdhe pusioer mekes g PB{ﬂhéWé edfSBESISHE ser vi ces from

the redeem ng vendor in order to redeemany credit for

a discount on goods and or services fromthe vendor,

and, if the purchase neets the reward criteria of the
Aeoedingrtg areasfuet ofi taiptdsert insenticd, Wy rssmipsign eqiterép includes the

‘%JE'?%FI(}:% gglglgtrtﬁ éefgpl’tn Clr?‘f{aﬁ at(%ﬁeéefgé)@? Sf\r‘%l oav}\ %ogdl%guslasfﬁﬂher aspect of

setn@ 1n96rf?1\$hd €heR réatlptioRf critefe nldov afclvdee rtﬁb ycdsl'dﬁ‘ier having to
cus oner nmay be rewarded on an on-going basis 20 for

mhdpse ggOdﬂ onserrdenssrom the redednsng Fendsr RO OMISE &t tﬁdﬁ@n@ey credit for a
q}{lg(%o&l?l 01%1 Eg{)]dsa eogssfvflcets ond [h%sx%ﬂhoﬂ, gﬂtf, Nk H%npura{bse meets the reward

criteria of the redeeming vendor, a further reward may be issued to the customer. Thus, it

would be evident to a person skilled in the art that this system advantageously secks to
provide a cycle of incentives whereby the customer may be rewarded on an on-going basis

for shopping at vendors within the network.

According to yet another aspect of the present invention, an information directory is
provided wherein the information directory may include, amongst other things, details of
the reward criteria, redemption criteria and the nature and availability of goods or services
provided by each vendor in the network at any given time. Typically, the information
directory is presented as a publication in World Wide Web page format accessible via the
Internet. The information directory provides an added incentive for customers o shop at
vendor stores within the network rather than shop with a vendor outside of the network, as

it provides convenient and streamlined access to information regarding goods or services
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provi ded wherein the information directory may
i ncl ude, anongst other things, details of the reward

wonrbi@mssa) redenption criteria and the nature BQWAU2003/001686

avai l ability of goods or services 25 provided by each

vendor in the network at any given tinme. Typically,

the information directory is presented as a

publication in Wrld Wde Wb page format accessible

via the Internet. The informaffon directory provides

an added incentive for custoners to shop at vendor

stores within the network rather than shop with a
thehchorbembttainetEbyfedtdmging @hyworedit aasistoirer fla@hatescquired. In accordance
copve ienh and streanlined access to information )
VB bR g BReCtor! BErmie Bl Menbup #Ag55amipr in the network will have
S AYARORNILEEO dirsorly RBY i SR Qﬁuﬁgﬁ% RREhRYr 2 customer receives or
redeem ng any credit a”custoner y have ach|re§.I?n
T&d@msﬂ@ngiéwiwthmsajéveminnt her aspect of the present

i nvention, each vendor in the network will have

access to the information directory and is able to

update it whenever a customer receives or redeens

Kradilier wbebt dfhBle prkeht VRRAA6R, the VELRROIMNEE nASREE &nllﬁ’\ially agree as to

%%e resent invention, the vendors in the networ

ValKe of anyrexwrdsoffesed tohand/er rewarsfrienie thetwansd de aiet by edstomers.

to, and/or reward criteria that nust be net by

custoners. In accordance with yet another aspect of

the present invention, each vendor in the network 10

Iy cdrd aust wiitla yeteniethnr mpeatarfdioy prassht inviedN@t, @het0ven@BARY the network
a . cust.oner nagwgg%ain a credit fromany given

Th
Pkl POTHR TECTABEISPACT A3t TeMariv & uensor  Hascp eutemen may obtain o
dredit i%aBny \LBRAOFenlOF irPtHl RERUAL 3%@ t%l%]‘? gegi% L cg%ﬁfj%sthat same

or services provided by that ven esire
venderc &ur @ dissewti arh thencisherf gaspeot sefvidehgrovidskby that vendor if so
&£¥&ption, the network of vendors is established by
seﬁedting prospective vendors which neet a selection
criteria. The selection criteria may include, anongst

ot her things, a consideration as to the |ocation of

the prospective vendor and/or the nature of goods or
Igeogprdances Bty anpthen aspaeb 9 dhe prasenteinsiention, the network of vendors is

established by selecting prospective vendors which meet a selection criteria. The selection
criteria may include, amongst other things, a consideration as to the location of the
prospective vendor and/or the nature of goods or services sold by the prospective vendor.
This selection process helps to control the overall make-up of the network. This is
advantageous for instance in order to place a limit upon the numbers of similar vendors
within the network such that vendors within the network will not be faced with excessive

competition by other vendors within the network.

In accordange with a further aspect of the present invention, all vendors in the network are

issued with a vendor membership card.

Brief Description of Drawings

The present invention will become more fully understood from the following detailed

description of a preferred but non-limiting embodiment thereof, described in connection
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Thi s sel ection process helps to control the overall
make-up of the network. This is 20 advantageous for

wonsi4ass@oi n order to place a |imt upon the neabAT03001686

simlar vendors wthin the network such that vendors

within the network will not be faced with excessive
conpetition by other vendors within the network. In
accordance with a further aspect of the present

invention, all vendors in the-Aetwork are 25 issued

with a vendor nenbership card. Brief Description of

Drawi ngs The present invention will becone nore fully
witensieeshphieng theiie| Wawehg detailed description of

a preferred but non-limting enbodi ment thereof,

descri bed in connection WO 2004/ 055700

PCT/ AU2003/ 001686 - 5 with the acconpanyi ng draw ngs,

wher ei Nig:s. . Ei op; | ' -
vendor rEuSy f hEyy FROHoBAPRRNBE RS VMR hRhp used in a firs
present ambodithérdof tHe prefengmvent®nshows a fi r st

enbodi nent of a coupon which provides an incentive for

cust omerEigie 2hewsa firsrdattodlimént i@ coapomowkich prdviidisrag idcentive for
shows a first enbodi nent of a vendor nenbership card.

- Fi gur €vatogiesyie bscame BembsisdithasiRtwerk. cust oner

menbership card. - Figure 5 shows a fl|ow di agram

i ndi cat i FigureReshewe pdirstgrmedimend of ¢ vendoagwatbersbip ¢did

10 first enbodi ment of the present invention. - Figure

6 shows Rigidedvshdivagfashembadidoadnit nfcushengtrepsbarspnaidn a

second aspect of the first enbodi nent of the present

I nvent i diigudyBcshews arflosadiagtangindicatihdthelstope ndkiearin 4 Jirst aspect of the
Figures 1 to 4 broadly depict, the architecture

under | yifgt ahadment Rt yentioRe present

invention, and Figs. 5 and 6 indicate steps involved

i n aspedtiguigf6 shewsfa floyy diagise indiea(ing ghe steps taken in a second aspect of

the first embodiment of the present invention.

Modes for Carrying out the Invention

Figures 1 to 4 broadly depict the architecture underlying a first embodiment of the present
invention, and Figs. 5 and 6 indicate steps involved in aspects of the first embodiment in
the form of flow diagrams. In this embodiment, a network (1) of vendor stores is formed

by firstly implementing a selection criteria (20) to select vendors as part of the network (1).

Figure 5 indicates the steps that are taken in implementing the selection criteria (20) in the
first embodiment. The selection criteria (20) includes, amongst other things, a
consideration of the demand (13) for the goods and services of a prospective network
vendor. By way of example, the selected network vendors includes a service station (2), a
dentist (3), a butcher (4), a florist (5), a plumber (6) and an Internet service provider (7) all
of which have been selected on the basis that there will be an on-going demand for the

particular goods or services of each of these member vendors.
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the formof flow diagrans. In this enbodi ment, a

network (1) of vendor stores is fornmed by firstly
wonp4@sendi ng a selection criteria (20) to sel 8CT/AU2003/001686

vendors as part of the network (1). 20 Figure 5

indicates the steps that are taken in inplenmenting the

selection criteria (20) in the first enbodi nent. The

selection criteria (20) includes, anongst other

things, a consideration of tt®& demand (13) for the

goods and services of a prospective network vendor.

By way of exanple, the selected network vendors _
THeCsalsteidn acrB@ia/ (309 Mdoatrichnie 2) cormiderhtinhiastto( @hsther the prospective

butcher (4), a florist (%), a plunb 6) a an
qeﬁy@rﬂ(,y@p&cgé}rwlggs s‘glnggq gp@!ds Pyﬁer\zpfps to g{ugg \11@%1 tryaqpealready' selected
REFHLSLhE a%%h&g? Lh@4 ﬁISFig. § hatinik hehe cdel theR®vacompetition within
on- goi ng demand for the articul ar goods or services

thé nemaik afaytrhedte Thesrbe the/Brstl embodinent 0047 @B5EDdor is selected at any
PCT/ AU2003/ 001686 -.g The selgctkgn criteria (20)

RedBnG WRICHPELIGES ST HE FAFBYN P800 KREHEY: t he

prospective network vendor provides simlar goods or
services to those provided by an already sel ected

network vendor as shown at éé4) in Fig. . 5. If thisis | )
AHertiecastep inibninglementatigreef the salegiamerieria (R0) drglygdss|e consideration

resul t. Thus, i fI LS ' .
RS e Py bt SRR el PO SR04 i
19M@R Ginf the neaibegof Hetwbrigeadsrsoallosexdy This stepAsfinditdted aslSp of Fig. 5.
in the inplenmentation of the selectjon criteria (20)

By cTaydeiserqmpdh 81y e p aRaxgmumaQf foyr m@qﬁ% pret ?%fnétéq%e%% fspbers of the

i i ilfed in the art that th
PP ER 0 00K DESRERE YL AR n e i e
abkiowed nuhbes of vadotsswithitli thatnetivark ({)LBkydfe Eeger 60 feber than four
By way of exanpl.e only, a maxi num of f.qur vendors ar
ddending @BO%@G%@PQ %fﬁulelﬁ@mq%éms?f{é of %e V;pggmn eighvork (1).
tinme. It would be appreciated by a person skilled in
the art that the maxi num nunber of vendors within the

network (1) may be greater or fewer than four
Hethe rpdéseyt erpboditket, veartloys wiigh keve heap iniied Jo dpinfhe ggtwork (1) are

of the vendors, i he .ne [ r .
bR % B e B B B S B 85082070 whic
shR116REIBY 4 dedignac®verdet igreediupcn Pethicabmdnbes éfitht exmber vendors.
step of paying an annual nenbership. fee of $297.00 . )

hiis step is indicated at (16) in Fig, 5. In this embodiment, the Internet service provider (7)
is designated as the collecting vendor. Membership fees are used to cover the costs of
advertising and promoting the network (1) as well as the costs involved in maintaining the
information directory. Member vendors are provided with a vendor membership card (12)
upon payment of the membership fee whereby the membership card provides proof that the
vendor is a valid member of the network (1). The step of providing the vendor

membership card (12) to a valid member vendor is indicated at (17) of Fig. 5.

If a prospective vendor fails to meet the selection criteria (20), then it is rejected from

joining the network (1). This is indicated at (19) of Fig. 5.
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is collected by a designated vendor agreed upon by the
consensus of the nenber vendors. This step is

wondi4pasmad at (16) in Fig. 5. In this enbodi meRCT/AUR@3/001686

Internet service provider (7) is designated as the
col l ecting vendor. Menbership fees are used to cover
the costs of 20 advertising and pronoting the network
(1) as well as the costs involved in nmaintaining the
i nformation directory. Menber -Vendors are provi ded
with a vendor nmenbership card (12) wupon paynent of
the nmenbership fee whereby the nenbership card

Phevesties paledd tohsd parhef theametoorki () ann@liyCagiesrieto e value of any
the network (1). The step of providing the vendor
m@%%fﬁ@ o toapl theapwang caitena that mEsHE s} Sigenstqmacrs shopping within

r§g1)|atﬂﬁsls7t%%f§fm<ﬁh&e% éﬁ(l@ inHig. 3. Pr ospect i ve

ven s to fon"criteria (20), then
it |s rejected from joining the network (1). This is
indicated at (19) of Fig. 5. WD 2004/055700

RPCT/ A 003/0 86 .- 7.7 to b t

A (S i Iy S5 0 A B o phmertE customers of

ﬁfﬁ)het\ﬁﬁw ‘ﬁ@tw‘b?l& QERFbr lofiletd n& Jvﬁ'&e‘!?&w e@twet &{sioﬁleﬁ@@f the network

must be met b customers sh t he network

(Wyare Ikely tOsc@xgmg@tq Al¢ ccpupon élt3§) cht)des @an l@ffgr tegthe Bugtomer to become
h f

B PLePiED o BHRE b o T8 Mielhef P05 i 16, %R aligmer may present

the coepMD(1R) wen detivodlt v érkios t(&'g”eth&h Qﬁtﬁ\@glﬂéﬁ@@m%ﬁnﬁ@l membership fee.

custoners of the network are likely to

Bynyte pit eampire tbwﬁahal(ﬁas)m $R3-Qf eAftemprssendingt diet gpupon and the
N t

fillih QAL 18 A8 AFBpoP (FRIE's -G FilR ity I Soctftne rogular

pliee cOppmis {nliBerticesgproeided by veadetsrin g astherk ‘(\l)t |The initial one-off

ment of an ual., menbership fee. 10 By way
Sffdirees Bsra AN AntiegBeTison Sustomers ot I&Coﬁee@%b?rﬁ gind commence

SBpERUR IBh RRIw iR th@ﬁém% Q Prii€ep ﬁﬂﬁ%}%g%& gf'??? I1'1neF ig. 6. In other

recei ves a one-off 1niti a scount of
cmdelmentSMhs @Btldfdlsgooulsmajnbb sithey lacgs op smulletatlarblyas been specified in

ﬁjg:}{d{%;e%@lé’ ne_tvvork (1). The initial one-off offer

n|t|al enti cenent for custoners to
becone nenbers and commence

The coupon (13) also allows a customer to provide his or her personal details such that
when the customer presents the coupon (13) to a vendor to obtain membership, the vendor
will have the customer’s details at hand and can record these details accordingly for future

reference.

The customer is also issued with a customer membership card (11) upon payment of the
membership fee, which serves as a verification of the customer's membership. This step is
also indicated at (22) in Fig. 6. The customer membership cards (11) are smart cards upon

which the customer’s details are stored including:

o the identity of the customer;
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shoppi ng at vendors within the network (1). This step
is indicated at (22) in Fig. 6. In other 15

wenbakhssent s, the initial discount may be eit heCcTiAArgBr001686

or smaller than has been specified in the first
enbodi nent. The coupon (13) also allows a custoner to
provide his or her personal details such that when
the custonmer presents the coupon (13) to a vendor to
obtai n nenbership, the vendor-820 will have the
custonmer's details at hand and can record these
details accordingly for future reference. The

Cust OB hunbePd SR db&sihesl cidit avaibRt torthe custoider sthary given point in
card (11) upon paynent of the nenbership fee, which

servéyneis a verification of the custoner’'s nenbership

This step is 25 also indicated at (22) in Fig. 6. The

cust ahedurinbef shliditycel oy redgemabtecrsdits avagdablddo thsosustomer at any
whi ch .the.custoner's details are stored including:

the iQERTPG of the custonmer; WO 2004/ 055700

PCT/ AU2003/ 001686 - 8 the nunmber of redeenabl e

credits available to the custoner at any given point

in time;, the duration of validity of any redeemable |

Bree ¢istomay anmbgrship ocarfle (Id)siso ftialised awith” gifrapationpgegarding the
5 The ,custoner hP. CAL Do Ls, bRt alk:

O R PSR i%eﬁnggggér |1n"g1;S @ﬁg«a%eug %’%?ﬁ{sﬁlp@%@ﬁ% customer may

Khﬁ%.al'n' this @&SeWat linieis]l fcbieenvablaleredft valiybei recdriled ac $8@0. tThe customer's
the custoner ma have. In this case, the initia
nfao SRS BRNeIN & BEPBECRISE dacoison 4 el database (8). The

GHRLL ARabake {)8221? riﬁ%%ii% ESncAbemy $A8F 48didifdiRaBon of the customer

custoner acc ated on a central database (8).
mbebdShipevatd @l1).dEtisbiap as {(Blcatesl atr(23) @f Figed. The information stored on

concurrently with the inpitjaljsation. of the . custone

e FBUPBAY lﬁle%%?fa}_n?fﬂ ,(Hr_ﬂfngi it i,cqngrafﬁag?liag? lgppcfaﬁ whenever the
Qfstonh @ habredddified BE@E FRIHhOAINSH ¥e8H h@been acquired. This step is indicated
at (27) of Fig. 6.

A customer who is a member of the network (1) is eligible to receive rewards from
vendors in the network (1) whenever the customer meets a reward criteria of any given
vendor. The provision of these rewards to the customer provides an incentive for the
customer to continue shopping within the network (1). In this present embodiment there
are two criteria which must be met in order for a reward to be issued. Firstly, the customer
must make a purchase of goods or services from the vendor. This step is indicated at (25)
in Fig. 6. Secondly, the customer must present a valid customer membership card (11) to
the vendor as shown by step (26) in Fig. 6. The presentation of the customer merhbership
card (11) provides verification that the customer is a valid member of the network (1) and

thus entitled to receive benefits from shopping within the network (1).

In the present embodiment, the customer is rewarded by a rewarding vendor with a discrete
amount of redeemable credit which is proportional to the purchase price of any goods or

services purchased from the rewarding vendor. For instance, the plumber may decide to
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the custoner nenbership card (11) and in the centra
dat abase (8) is updated whenever the custoner has

woede@sewocredit or when new credit has been aequiAta3/001686

This step is indicated at (27) of Fig. 6. 15 A

custonmer who is a nenber of the network (1) is

eligible to receive rewards from vendors in the

network (1) whenever the customer neets a reward

criteria of any given vendor:9The provision of these

rewards to the custoner provides an incentive for the

custoner to continue shopping wthin the network (1).

Ijmaﬁdﬂhscu@tfoﬁfge nvitle abededratie chelitee@l a0 d 0w dhe tvahieaof plumbing

i.ch must be met in order for. a reward to be issug

serviess) Bpid foreby: ihor Gfiamer L be ThalEnbing s émafmfg@oiﬁ)ooa then the

1?5?5:?&51@ &E{fit féx%%eghcg e R mer [{WySriB § €60, | BinlsNHeCRkiBfhefls now able
in Fig. 6. Secondly, the custoner must present a

te akdadnc tist$108 rwortnbecrsdit ps ealigtofit19ff the pridecofigaods or agrvice at any

sh mnwgg ste 2 in Fig. 6. The presentation of the

EUS o SHirp card (11) provides verification

that the custonmer is a valid nmenber of the network (1)

and 25 thus entitled to receive benefits from

shopping within the network (1). In the present i

lortho giesenitemberisnantsweehiat of sredievider t9ya eustaperEpsi e redeemed in

ndar w th a di . f r.edi
R celhonte bRl bFrgfy TS, 5 AERARIREUR 6 e o platter of
Beadsorathe bchdrq@y npriillyasadekd 480t foe ardiwmondi g redeeming the $100

vendor. For instance, the plunber y decide to WO .
aedin1sessoothpeimRe 603 hsrrsgmer Wogﬂf%‘iﬁ:gﬁﬁl redegmidhe prgire $100 lot of

&13&1]9 & A& Qﬁﬁg@@ érogfd%g,idlﬁ %gtlégér ﬁlﬁy 76 qhe LM 1880 a purchase
plunbing sefvices pal ?or y the custorer - 1.e It

of a1fdvibeg $8@ platteest meatuto tmoxdom$EaDO fult hane bfithe $100 credit discount on
d bl, di ded [

effeso Thetn dethe CHUOREE Simds PHISHTRS, MG iFet 80 PIAYGE | Pel the customer

t%gang Sﬁ/égref RetOfante 86640 B5thR HikcheP wNbbiafl the heoPIIOCHladrs of meat at a

goo r service at any 5 vendor within the network.
dincauntopH$ e thearch 8ol penchase paich phidtto dife el mayreaw tegustomer a

2 hgr r%l\'zlvsétr gF cgre(%]fJ %vthic Sn Qgr%eﬁg%je tedeemed in full at a vendor store within the

network so as to perpetuate the cycle of incentives.

It can be seen that, in this way, a customer may accumulate any number of discrete lots of
redeemable credit at any given time. It is also possible for the customer to redeem multiple
lots of redeemable credit to obtain a cumulative discount off the price of certain goods or

services bearing in mind that each lot of credit redeemed is redeemed in full.

It should be noted that in this present embodiment, each vendor in the network may
provide customers with redeemable credits which are calculated at different percentage
rates to the purchase price spent on goods or services. For instance, the service station (2)
may offer a reward of redeemable credit valued at 20% of the value of petrol purchased at
the service station (2) whilst the dentist (3) may reward credit at the percentage rate of

15% of service fees paid, and so on. In this embodiment, the vendors will have mutually
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full and cannot be redeened partially. Thus, if a

custoner seeks to purchase a platter of neat fromthe
woubeiss7004) nornmal ly valued at $80 for a di sceamiathayo3/001686

redeem ng the $100 10 credit issued by the plunber

(6), the custoner would need to redeemthe entire $100

ot of credit. As no change is provided, the butcher

may entice the custoner to nake a purchase of a

further $80 platter of meat t-dOmaxinise the full val ue

of the $100 credit discount on offer. Thus, if the

custoner opts to purchase the further $80 pI atter of

;{%@etd ugol8hé&p érEéHfE% e did6duhtd dFRyedbynedchwander inf thS@etwook to avoid any

the butcher to obtain the two $80 platters of neat at

@nfigiafi. scount of $100. The net $60 purchase price paid

to the butcher may earn the custoner a further reward

of credit which in turn may be redeened in fall at a

vendor store within the network so as to perpetuate

B4 l6yet edif whith éniskwmesio aldustoarr brssleredednmed atj avendpisstore within

L It nb f di
Vet 8 Bt oS T bt E°G L fo oGl Sy e

{fﬂr @orp(?tstplé gg@%@{w eSSkl ﬁu@cﬁa@ﬁ@%g}fbbﬂ ®} £customer in order

e credit to obtain a cunulative
i mcmmgomfsfortsmlq@s ifoen efvendart Ewmng@mws ifghe cugpmpicpychases goods
beari.n | n.m

Pla to; q]ilefvgﬁ}e 0 etglg%hh ﬁ@%gg {:: Lgfge%tst r%gee %ﬁe {n’?tﬂ a maximum

CrERIEsHs RIBRES invRNIhe RGCH WiAEK Ble drédit Wes ﬁk&fu‘ﬁ@d,klf mieycus@mer spends
rovi de custoners with redeenabl e credits which are

betiveen S5@ldS H00ditefasedints rodveneableagier armEEBIUpPeRd of 4 months from

on
B SR, 58 R0 B o RE L5 bRl oy ap 1000, e
efedft 20RaERRIME: 6V dithai@utiestrdd c2@%nodths Femviab datealt which the credit
petrol purchased at the service station

whi | st
wae agatitedsin {3y Waky CUsERRRETY aES erfPrraged {4 &P )rléléqﬁlf 3%‘8“11“3 of money
rgﬁ%f“n Qe n%‘far/ %lg élf/%?‘@eﬁ&oéel 1@@1l % r@&‘ijvcs %d%@maﬁl@ &Bdifs of greater

odimen endors w ave nut ual
30R46055700 PCT/ AU2003/ 001686 - 10 agreed upon t he
per cent age di scounts offered by each vendor in the
network to avoid any confusion. Each |ot of credit
which is issued to a custoner nust be redeened at a

WeREREh RleRbEr YWerddBisMin the network (1) are able to set their own threshold purchase
amounts for the expiry dates for credits, in this present embodiment, the vendors adhere to

the same system to ensure consistency across the network (1).

In the present embodiment, the credit issued to a customer as a reward for making a
purchase is redeemable at any vendor store including the store at which the credit was
issued. In alternative embodiments of the present invention, a given lot of credit may be
issued to a customer wherein the given lot of credit is not redeemable at the store at which
the credit was acquired such that the customer is encouraged to shop at other vendors

within the network (1).
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5 the network (1) before an expiry date assigned to
the given lot of credit wherein the duration of the

wexpiqogsmat e i ncreases with the purchasi ng pri eeTparas/001686

by a custonmer in order to receive goods or services

froma vendor. For instance, if the custoner purchases

goods or services to the value of between $0-$500,

the credit is redeenmable until a maxi nrum period of 3

nonths fromthe date at which-the credit was acqui r ed;

if the custoner spends 10 between $501-$1000, the

credit is redeenmabl e over a nmaxi mum peri od of 4 nonths
fAromfornietion atiectatry i privideefor peblid avass aceuiht Geter@P@sing a World

i cust omer spends pore than $1000, the credit is o
NidedfelbEvaTe ks T qreriopapsEenés e relhawing dnformation which is
dptifly abceddibieho bl WA ]ﬁlten‘{@%c&‘éﬂu: red. I'n this way,

custoners are encouraged to spend | arger amounts of
nmoney w thin the network (1) of vendors in order to

recei ye. r.ede ble credits of great 15 durati on.

Al thod gﬁ{lﬁ%?ﬁ%fvvgﬂ@o‘? oR frepbrss 9\%&@ n?tyxjorlépg; able to

set th%i [ own threshol d purchase anounts for the

expl r ¢ 4R OF gapdscoreterviees avgilahle drom sadmembpowéndenin the network
t he V@Qdors adhere to the sane systemto ensure

consi stency across the network (1). 20 In the present

- evir etk AP EOE igh BRiERe 1<defhach Braan g0ty service offered

vendoby stmioes inthé Hetiwogk {1)e store at which the credit
was issued. In alternative enbodi nents of the present

invention, a given lot of credit nay be issued to a
custoner wherein the given ot of credit is not
redeemabl e at the store at which 25 the credit was

Abeiriforadhition divettont alkhpregeits MG akisn mmha%e! ohB RB&Rible to valid

at ot her. vendors gﬁthin t he netmorkﬁél).

BB AN IICPAUD OBIE GPRETTd aggess igingeomsronly known to persons
i j i . lic access over the

i@ E#ahY ark S Rh BiibeEdr GholBUEL

I nternet using a b browser. The
information directory presents the foll ow ng
i nfeor the o endridotxpiry datepetetedite acaRbletbLrddempiMOBS a Widtbmer at any

I nt er net PCCESSZ
given time;

e the expiry date assigned to credits for purchases of goods or services of any given

amount,

Information which is published in the information directory is stored and retrieved from a
central database (8) by a computer server (9). The server communicates with computer
terminals (10) located at each vendor premises via the Internet and is physically located at

a designated vendor store determined by the consensus of the member vendors which in

this embodiment is the Internet service provider .

Each vendor in the network (1) is provided with a computer terminal (10) at its premises
which is linked to the central database (8) via a dial-up communication link. Vendors are

able to access and update information stored in the central database (8) using its computer
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5 alisting of all vendors which are nenbers of the
network (1); a listing of goods or services avail able

wonewossoh nenber vendor in the network (1); PCDRAU2003/001686

nunber of credits which nust be redeened for certain

goods or services offered by vendors in the network

(1); 10 The information directory also presents

i nformati on which nay be only accessible to valid

menbers of the network (1) usfﬁ%‘a password access

scheme comonly known to persons skilled in the art.

Such information includes: the nunber and expiry date

ddrmenad 10)s Irathas Embbdindent, cuﬁdmnmh%’@rmalﬁ}bn&s Qpl@etéél{my tldét vendors using
ny, 15 giyen fine;, the expir ate assigned to o

Bgrga ¢ Fwhetriees cuorag Gasshumdetmih ey’ Grdiny, redecms existing
giedRNTh& IR atioh RbRfRE iR ﬂaev\’fﬂsfé)ﬂ*iér(si h&hbd: ggal#dn%f_lr?ﬁ also updated
information directory Is stored and retrieved fr a
siudienequaly. dat abase (8) by a conputer server (9). The

server communicates with conputer termnals (10)

| ocated at each vendor prem ses via the Internet and
is physically located at a designated vendor store

tiehey, by ve diyexbiples @ b SustdméPhd R @ked 674 Phrficular product will
ich in_ this enbodinment is the |Internet service o
g? icgasult the infomnatioanliseeteroto determine westhraay Of thei wndors within the

[ ' l.nal 0 .1ts prenise
SO o S OPHL e B R, Hig ) G088 a o0 o
Higalb- Tihe omemtinei toadonsult therikforMeislodBecdtsrs exadd B thet the customer may
gccess and update informatiogn stored in the central

AeAsaLEd 8y nstankg 314 weshplitcdecnble oodit By pest purchases within the
RSk ALA9 8R4 AOF S8hes 1o Pe%]@érﬁ Y é]%n ot crgééi? leI} dﬁl%l;fm[‘ %giscount.

enbodi ment, custoner 1 nformation I's up
vendors using the termnals (10) whenever a custoner
is rewarded with new credit, or, redeens existing

Once the customer has found a listing in the information directory for a vendor that is able
to supply the product in question, the customer will visit the relevant vendor’s premises,
and present his membership card (11). The customer will also nominate which lot of credit
he wishes to redeem and the nominated credit will be discounted from the overall purchase
price accordingly. Thus, if the normal cost of a bunch of flowers from the florist is $200,
the customer would redeem the full $100 lot of credit rewarded by the plumber as a

discount so as to pay a net purchase price of $100.

The vendor will also verify whether the customer has a valid customer membership card,
and, whether the customer's credits have expired before a discount of the purchase price is
provided to the customer. These steps are indicated at (26) and (28) respectively in Fig. 6.
If these requirements are not satisfied, then the network vendor will refuse to provide a

discount for the credit in question as indicated by (29) in Fig. 6.

After the transaction has completed, the changes to the customer’s personal information
are updated by the vendor both on the membership card (11) , and, via the dial-up network
(1) to the central database (8). In this example, the $100 credit used to obtain the discount
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credit. The information contained in the custoner's
menbership card (11) is al so updated sinultaneously.
wo 2blemsg700 by way of exanpl e, a nmenber customer PGIAU2603/001686
in need of a particular product will firstly consult
the information directory to determ ne whet her any of
the vendors within the network (1) are able to
provi de the product in question. This step is
indicated at (24) of Fig. 6-1%he incentive to consult
the information directory exists in that the custoner
may 10 have acquired for instance $100 worth of

wigidRerEahded &Y fdi fforh HieneusRater'procoiasnd th vdhaof dny new credit reward
network (1) and now wi shes_to redeemthe ven

woded 10 fh¢ ensiomer ap areesd fer Hieoprebienut! g ddded to the
found ,a |1 f n L ed)Y ahPr customer's
SySiREGr® kit B bief W R TSR AERERE. Y i or the
Iﬁé&ﬁSérlslﬁﬁ ,caﬁdf’(e 1% UBlieseretepsnark indicaséd at (BB andl(é@x)anﬁ ig. 6.

vendor's prem ses, 15 and present his nenbership card

(11). The custoner will also nom nate which | ot of ‘
credit he wishes to redeem and the nom nated credit. _
Ths| itbwiltlibs aeiteht do farpmsdnhsid}lmbhathe pmrthataag:eincpmti\@els provided to
accordi ngly it the nor of a n of . .
USRS 1O GO HW%@OPP]&&PE{O“EQ Vﬁg%ﬁs ik %k gﬂe"#’ Sty gping basis.
redeemthe full $100 |ot of credit rewarded by the

plunber as a discount so as to pay a net purchase

price of $100. 20 The vendor will also verify whet ta)
Thereferst@nteranyayica aytain talsCsp@eléﬁ@ronmﬁ MSbraiN; siouldyppt be taken as, an

et her the ust
B G T 35 8 B PR e o e common
%@mﬁngn@wﬁﬁgaﬁ{Aughgse steps are |nd|cated at (26) and
28) respectively in Fig. 6. |f these requirenents
are not satisfied, then the network vendor will refuse
to provide a 25 di scount for the credit in question

ThodenHilkatie thdurt (A9 ypprecikie ghat he ibfereiont chascmbedd@am isomusceptible to
has conpl eted, the chan o t he 0 per
ViiegoRRE RO Rt P d By e REDGR LD dratibedny gt departng from
ﬁ@?ﬁ %T' tHe ﬁ“ﬁ’regtl&'ﬁ %%}1 suc rif‘alq.at‘fdn% ahﬁ ?ncﬁhf?éa‘tlﬁﬁ vflﬁ‘&ﬁ"@écbme apparent to
) t'o the centr ata ase : hi s exanpl e,

$dBéhscekilitidt inuthe drty shaid bt monShéerdd m:fa]hwuhm the spirit and scope of the
invention as broadly hereinbefore described. It is to be understood that the invention
includes all such variations and modifications. The invention also includes all of the steps
and features, referred or indicated in the specification, individually or collectively, and any

and all combinations of any two or more of said steps or features.
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WO 2004/ 055700 PCT/ AU2003/001686 - 13 will be
deducted in full fromthe custoner's records and the

woabu@ssfoany new credit reward provided to tReET/AU2003/001686

custonmer as a reward for making the purchase will be

added to the custoner's records both stored in the

central database (8) and on the custoner's nenbership

card (11). These steps are indicated at (27) and (30)

in Fig. 6. 5 Thus, it will belévident to a person

skilled in the art that an incentive is provided to

custoners to continue shoppi ng anongst vendors in the
TEEWOLKIME: Oon an on-going basis. The reference to

any prior art in this specification is not, and shoul d

ot bg {takshoBstoviathgilcAtlaonl eakismeat t@purehdseigobdd @fservices from
suggestion that thag prior art forms part of the .

amongsna ngevek aif vienduwh éwrdiding theusten af PEpviding 8 cusipper with a reward

in the art will a eciate, .t hat.t [ i . .
Whiiep o0 R et et i s (Y lecRadar, yherein the said
1R {scRidpmbldbiareddialing hasir P eed ictwalll whee sier ¢ustther meets a

wi t hout departing from_ 15 the scope of the inventio?.'
miemptierhciitaria of snsidrrdeorsiisricaden smetmycihegedapion of the reward
a rent t [ i) i .
BB 6 2e.is e B3 R PRI Ploviiflp e Aubonft iSRG fard,
i nvention as broadly hereinbefore described. It is to
be understood that the invention includes all such
variation nd di ficatiops. The_inventjon also
Pl ubeuciled b elaimed Bdsim | g fiageaard Plpds figlpdss the customer
g LR RGCH k€ AbmARe rdwigldivik Seidor Yn B network.
%%?+ cﬁﬁggFﬁ?%&§§§P§%§ﬁ%§% andegll éo%binatféngngf(gny
two or nore of said steps or features. WO 2004/ 055700
PCT/ AU2003/ 001686 -14- THE CLAIMS: 1. A nethod of
rovi di nq, i ncentives for cus . T
r e tunened i Bhmin Rk oSSl BTRlPrdiBs YRS ARG HARE oward critera

iﬂéﬁid@giHéG:uEtBﬁleﬁ hain®io feRvi sinegbarshipsdapdrer thewdwarding vendor.
r ewar

4. A method as claimed in any one of the preceding claims wherein the reward
includes a redeemable credit, said credit being redeemable for a discount on the cost of

goods or services provided by the redeeming vendor.

5. A method as claimed in claim 4 wherein the credit is redeemable only at specified

redeeming vendors in the network.

6. A method as claimed in either one of claims 4 or 5 wherein the credit is redeemable

within a specified time period.

7. A method as claimed in claim 6 wherein the specified time period is dependant

upon the value of a purchase by a customer in order to obtain the credit.
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whenever the custonmer neets a reward criteria of a
rewar di ng vendor, wherein the said 5 reward is

woeodemssobe by a redeem ng vendor in the net woPKTMURON3/001686
the custonmer neets a redenption criteria of the said
redeem ng vendor, whereby, the redenption of the
reward results in the redeem ng vendor providing the
custoner with a further reward. 2. A nmethod as cl ai ned
in claim1 wherein the reward ériteria includes the
custoner 10 having to purchase goods or services from
the rewardi ng vendor in the network. 3. A nethod as
& ai NR4ndtRod@AY cRffedin dofyeorRlcfatadingP ’Hmremharoastnmbhfs provided
reward criteria includes the custoner havin
mﬂege offenofre diseputiiop SeadHiox FIYIRES FMASAIGTS 1R Bivdistworkgn exchange

A net.hod any one of the preceding
@Fgfer&m%%?% nmtelﬁlgegg%é}ragj' i ncludes a redeennbl e
credit, said credit being redeenmable for a discount on

the cost of goods or services provided by the

redeem ng_ vendor, 5,. A netho clajmed. in claiimé4

her ormehes 8t i i POGEBREoT BeroH e Bi1ok atp Righ g form of 2
&ﬁ§88n1ng vendors in the network. 6. A nethod as

clarned in either one of clains 4 or 5 wherein the

credit is redeemable wthin a specified tine period.

25 7. A nethod as clainmed in claim6 wherein the

i(? ec ur élﬁgdg (il))a)s 8136 h I(f %ﬁf{ﬁlrﬁd& 9@? {hte g{l};‘ {Sh&ﬁ\fl@d féethQ customer via

gﬁ@@&&mnygkaggﬂ/0557oo PCT/AU2003/001686 - 15 8. A
method as clained in any one of clains 3 to 7 wherein
a custoner is provided wth an offer of a discount on
goods or services fromvendors in the network in

ii(.frgtaﬁ%geth&?ﬁ 51Q§négil‘lﬁ %IL\?@% he?eﬂ?ﬁg\?ﬁéc?wnﬁ Iﬁédlgm 1§th% Internet.

as” & & me erein the of
is provided in the formof a coupon. 10. A nethod as
claimed in claim9 wherein the coupon is offered to
tlg.e ¢ Srtngtged as claimed in any one of claims 3 to 11 wherein the membership card is a

smart card.

13. A method as claimed in claim 12 wherein information is recorded on the smart card
including the identity of the customer and the number of redeemable credit available to the

customer at any given time.

14. A method as claimed in claim 13 wherein the information on the smart card is

updated whenever the customer makes a purchase or redeems credit.

15. A method as claimed in any one of the preceding claims wherein the redemption

criteria includes the customer having to redeem credit.

16. A method as claimed in claim 15 wherein the redemption criteria includes the

customer having to redeem credit in full.
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an electronic medium 10 11. A nmethod as clained in
claim 10 wherein the electronic nediumis the

wono@roseto 12. A nmethod as clainmed in any one 8CTRIAIIBRN1686

3 to 11 wherein the nmenbership card is a smart card.

15 13. A nethod as clained in claim12 wherein

information is recorded on the smart card including

the identity of the customer and the nunber of

redeenmabl e credit available tolfhe customer at any

given tinme. 20 14. A nmethod as clainmed in claim13

wherein the information on the smart card is wupdated

Ufieneve methvd fsudiiaidarin MRk eae af the plRBsEnD tlaiRél@ABRin the redemption
credit. 15. A nmethod as clained in any one of the ‘ _
SHEE@dnAydes Biepysipmer pving e Prechasepe igopd ot servisei fiom the redeeming
Bgdgsdes the custoner having to redeemcredit. 25 16.

A nethod as claimed in claim15 wherein the redenption
criteria includes the custonmer having to redeem

credit in full. WO 2004/ 055700 PCT/ AU2003/001686 - 16

. Anethod as claijed in any _gne of the preceding
3 el el 7 TSRt B of 2R propding i csciplas the step of
SHSEEAR anN Ao iithtibA RMEEPRASRIA BRI "?&Ydrg%n&h&ﬂy dails of the
redeemng vendor. 5 18."A nethod as clainmed in an
evearg feritdren, pedepadioneriséréa amd thechaiaierapdt dvailstibity of goods or services

i di apn_information directory, said infornmation

gl{o%\é%et%o y aFfquFn 8?3’?’88?&? " of the reward criteria,
redenption criteria and the nature and availability of
goods or services provided by each vendor in the
7§t work

method as claimed in claim 18 wherein the information directory is accessible

electronically via the Internet using a World Wide Web browser.

20. A method as claimed in any one of claims 18 to 19 wherein the information

directory is updated periodically.

21. A method as claimed in any one of the preceding claims wherein the vendors in the
network mutually agree as to the value of any rewards offered to, and/or reward criteria

that must be met by the customer.

22. A method as claimed in any one of the preceding claims wherein each vendor in the

network is both a redeeming vendor and a rewarding vendor.

23. A method as claimed in any one of the preceding claims wherein the network of

vendors is established by selecting prospective vendors which meet a selection criteria.

24. A method as claimed in any one of the preceding claims wherein the selection
criteria includes the location, and nature of goods or services sold by the prospective

vendor.



10 19. A nethod as clained in claim18 wherein the

information directory is accessible electronically
woize04t0ag7ob nt er net using a Wrld Wde Wb br owsecT/A2Q003A01686

nmet hod as clainmed in any one of clains 18 to 19

wherein the information directory is updated

periodically. 15 21. A nethod as clained in any one of

the preceding clainms wherein the vendors in the

network mutual ly agree as to tHé value of any rewards

offered to, and/or reward criteria that nust be net

by the custoner. 20 22. A nethod as clained in any one

@5. t he\ pretieidisngaigledi iftanyhume &ifithe pedtcdia R @dimb AvHdasin vendors in the
networyk is both a redeem ng vendor and a rewarding

PENEBk areigsued with gradgismemBergg ceil any one of t he
precedi ng clainms wherein the network of vendors is
establ i shed by sel ecting prospective vendors which
nmeet a selection criteria. 25 24. A nethod as cl ai ned
in any one of the preceding clains wherein the
selection criteria includes the |location, and nature
of goods or services sold by the prospective vendor.
WD 2004/ 055700 PCT/ AU2003/001686 - 17 25. A nethod as
clainmed in any one of the preceding clains wherein
vendors in the network are issued with a vendor
menber shi p card



