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(57) Abstract: Provided are a method and apparatus for carrying out recommendation marketing by means of deep reinforcement
learning. The method comprises: comprehensively acquiring state information of an execution environment, wherein the state infor-
mation at least comprises user information of a current user, and may also comprise scene information of a scene that the user is in;
then, according to a marketing policy, determining a corresponding marketing action according to the state information, wherein the
marketing action comprises a combination of a marketing channel, marketing content and a marketing period; and next, acquiring a
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current bonus score of the execution environment for the marketing action, and updating the marketing policy according to the current
bonus score, so as to comprehensively learn a marketing service process.
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