19 SOCI AL MEDI A DATA ANALYSI S SYSTEM AND METHOD ABSTRACT [ 0057] A system for
anal yzing data to determ ne an activity around a product is provided. The
system conpri ses a user interface conﬂggured to enabl e one or nore data
anal ysts to provide input data and an acqui sition nodul e coupled to user
interface and configured to retrieve social nedia data in response to the

i nput data. The social nedia data is received fromone nore social nedia

pl atforms. The SYCIANMMEDIANBA TCOAPIAISESI S8 Y ESI ANDMETHIAD Yy coupl ed to the
acqui sition nodul e and conprises an anal ysis nodul e configured to analyze
the social nedia data to generate processed data and classify the processed
data based on a plurality of criteABSTRAdTa vi sualization nodule coupled to
t he anal ysis nodul e and configured to generate a plurality of visua

represent %OIS%]S %f sstlte%aS %(i)rf eilneaﬁjyzglnagt gdta [tcg) %gt% an uarneactllvity around a product is
provided. The system comprises a user interface configured to enable one or more
data analysts to provide input data and an acquisition module coupled to user interface
and configured to retrieve social media data in response to the input data. The social
media data is received from one more social media platforms. The system further
comprises processing circuitry coupled to the acquisition module and comprises an
analysis module configured to analyze the social media data to generate processed
data and classify the processed data based on a plurality of criteria and a visualization
module coupled to the analysis module and configured to generate a plurality of

visual representations of classified data.
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