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In other aspects the present invention relates to
sponsorshi p. Preferred arrangenents of the present

i nvention provide online nethods and systens for

of fering and selling distresged advertising space. The
media may include print, internet, or any form of
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- Most forms of media have a designated percenfage or amount of space
which is set aside or made available for advettising such that, individuals andfor
companies are able to advertise their products and/or services in return for the
money they provide to the publication for exposure of their advertisement.

In this connection the present invention seeks to provide an improvement,
or at least provide the public with a useful choice. -
| Furthermore.these forms of media are subject to deadlines which can be
problematic considering the designated space set aside for advertising.
Consequently, when a deadline is approaching, for a given media, any last

minute advertising space which has not vet been sold will generally be offered by
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medi a publisher at a discounted rate to existing
clients or given away as a bonus to ensure that
publication of the nedia can be conpleted on tine. In
this connection the present invention seeks to provide
an inprovemsnt or at |east provi de the public with a
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SUMMARY OF INVENTION

A Advertising

According to an aspect of the invention there is provided an advertising
method comprising:

receiving advertisement information associated with advertising space; and

sending advertisement information having a relationship  with the -
advertisement information received. ‘

The advertisement information may relate to at least any one of retail
advertising, discount advertising or distreéssed advertising.

The term “distressed advertising” is hereby defined as last minute or
unsold advertising. The media is preferably online publishing media.
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The nmedia is preferably online publishing nedia.B

D stressed Advertising According to an aspect of the

invention there is provided a nethod for coordinating

information for use in advertgsing, the nethod
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information associ ated with adverti senents for
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For example, the method preferably includes receiving sets of

advertisement information each offering.a distressed advertising space for sale
and the receiving means for receiving the sets of advertisement information

preferably comprises means for receiving sets of advertisement information each

- offering a distressed advertisement space for sale.

The method preferably includes receiving sets of advertisement
information each offering a distressed advertising space for sale.

The receiving means for receiving the sets of advertisement information is
preferably for recelving sets of advertisement information each offering a
distressed advertising space for sale '
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25 It is preferred that the system includes means for providing an online
graphical user interface via a world wide system such that buyer(s) and seller(s)
are able to send the sets of xm‘ormatlon to means for recelvmg the information.

. The system may be a mobile telephone system. The system may provide an
online interface associated with a website using which the buyer(s) and selier(s)

30 can access on a computer connected to the server in order to interact with the

server.
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receiving the information. The system may be a nobile
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interface associated with a website using which the
buyer(s) and seller(s) can access on a conputer

connected to the server in order to interact with the
server. For exanple a nethod & system nay be provided
which facilitates openng and selling distressed
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n@ftﬁoq&isﬂgﬁ/ iQorm¥ kiR Al bl Grdd ok GbalaRAtd the existing or
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part i Bre’seifwt?itﬂe thnpP MRLAR 3ndBRANSsWHsCRVABBR! &8 relation to
advertising in an online environment invoive websites which allow an individual
and/or company to pléce an advertisement for their product(s) and/or service(s).
These existing systems fail to provide a solution for advertising space in
publications and media and in particular, fail to provide a means which enables
publication companies andfor media suppliers to offer and sell distressed
advertising to marketers, advertising buyers and other professionals who wish to
purchase median advertising. .

It is considered that publication companies andfor media suppliers seeking
to sell distressed advertising and marketers, advertising buyers and other
professionals wishing to purchase' median advertising will find preferred
arrangements of the present invention most advantageous.
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t ent vertrserrent and -t he distressed
Preferabfy the method includes recezvmg a set of advertssement

information associated with an advertisement for use in distressed advertrsrng,
the set of information containing the advertising criteria.

The advertisement may be a potential advertisement and the distressed
advertising space may be a potential distressed advertising space. Preferably the
method includes receiving at least one confirmation. |

Further aspects and preferred aspects are disclosed in the specification
berow and/or defined in the appended claims, forming a part of the description ofA
the invention. This statement applies equally to all parts of this specification. |
cC Prepopulation

Preferably the method includes prepopulating items for use in the set of
advertisement information offering distressed advertising space for sale. The set
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and preferred aspects are disclosed in the
speci fication bel ow and/or defined in the appended
clains, formng a part of the description of the
invention. This statenment apflies equally to all parts
of this specification. C Prepopulation Preferably the
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Preferably the method includes providing an option of modifying a set of
advertisement information to include a particular item. The item may consist of a
background colour optionally selected for the distressed ad{/ertiSEng. Preferably
the methbd includes determining a sale amount according to the option,

According fo another aspect of the invention there is provided a method for
coordinating information'for use in advertising, the method comprising:

receiving a set of advertisement information associated with
advertisements for advertising space, the set thereafter becoming a member of a
number of received sets of advertisement information; and '

prdviding an option of controliing the set of advertisément information to
include a particulér item and determining a sale amount according to the option.



advertisenent information to include a particul ar
item The item nmay consi st of a background col our

wopvicomssdsily sel ected for the di stressed advert PeT/ag2006/000883

10

15

20

25

30

Preferably the nmethod includes determ ning a sale
anount according to the option. According to another
aspect of the invention there is provided a nethod for
coordi nating information for guse in advertising, the
nmet hod conprising: receiving a set of advertisemant
informati on assocjated wi th advertiseng
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aé&?é?%ﬁf%n%?ﬁkag%f &aﬁiatfoaﬂmasw&dmgeocqmttwg &esgrg%tsgﬁ of

PAGKAER MR Rinthrin@fidh B tHRCIedehd et &P BN RtigRendnh mfcfrnfas@n
set of advertisenent information and the second se

adver threteraiy sair BRiNg; @nsuqﬁ"%ft%r%l%t ithe £87Rh BUI?'@&“O”

sw@u%cnge.ﬁg? dffeRireed the ﬂr:éaq)usmﬁaﬁi niadm. | wtm@rﬁegmahuae method
being dif Cj_jrent to the fi

ubl
¢ Riedotelaly iR S SRTTiRD @r%?%@ 'ﬁ?ﬁtusolfﬂ%@ua@e?‘m il the

aﬁ@@ﬂ:maéw%ed@ & diffsre t§QI@éJQéc,©ﬂd BUMIRALIOH h)@ﬂlat he first
publication media is different to the second

bubl | daEFEIbes AnetBOdRFIHIAS, reasdiie Bt Jéik o fslyertisement

I RERMAtiAY chd 88sceRted Rfth adi@pbdtive FRBlicAtioh @rﬁémé ithe tler@@ hsets
assocjiated with a respective publijcation ne

t Weluding dpg first and second sets, an sub;ect to the respe&xve pgbhcatlon

media being different, said forming including combining the respective sets of
advertisement information. '
Preferably the sets are combined according to predetermined criteria,
G Search Services Matching
According to an aspect of the invention there is provided a method of
| coordinating information for use in advertising, the method comprising:
receiving sets of advertisement information associated with advertisements
for advertising space;
‘storing the sets of advertisement information; and :
controliing the input of advertising criteria to specify a search selected from
a group specifying at least a national or international based search;



including the first and second sets, and subject to

the respective publication nedia being different, said
woanswmspsiincl udi ng conbi ni ng the respective sePeTAU2006/000883

advertisenment information. Preferably the sets are

conmbi ned according to predetermned criteria. G Search

Services Matching According to an aspect of the

invention there is provided & nmethod of coordinating

information for use in advertising, the nethod

conprising, receiving set f advertisenent

" f or R QN TE S EH e P A EErb REREOR dp looate at feast
. agMEeEkt thbtBeBPARR adSdrBsihdaitbie sets of advertisenent

informatio ﬁgg@d controliing of. adverti sing

| . the i nput ,
ori t erararis Pecvgriang spcis SRt T PERTG PGRIp
speci fréngs@bediefst a national or international based
search;searching the st ofr1_||eq vertis

d sets of ad nt '
S infor n%qqo Gk chaéP%Cta? Edg‘fe"@ﬂ% tR]IE 1§ Wé?v“ﬁegfsmﬁﬁh% for
agy@thbShdiafoBhhiRr foRuse InRdeéM@EiaY)| the itthoachepiirisiighg
space i s dist resseg adverti si.n s,gace. Rever se .
Sear cHeRRI¥EY a¢tR §T pdveriresRat dtorgat eSS qverigement
| forRES dleebstedBERPEEiA®Bngoor di nati ng i nformation for
use in advertising, the nmethod conprising: receiving
sets oﬁ‘{orﬁ@\; ?F‘?@Q?f@%‘ferﬁ*w qrﬁ‘ﬁg@hch offering an
10 adver twr@ﬁﬁraacﬁwf t?@ %gtsnofda@feﬁgsm@dt ?ﬂm@timl mxh &rling an
~storing the sets g vertisepent . infornmation; erein
SAEYPHEMARE QoS df AaVeTseH SeHERIS NN fIGHTNR B SSeRied sele
0hB LMY efdbla duATHInG @EBSHING A6 didiesdell ddivatising Batkria specifying
adI{e[tl,S| ngt i ncl ude, an assocj ated sal e anmount to
efd; m‘téf’%b‘ﬁ‘r Eﬁ!aﬁ%fc ehP fﬁ_ﬁ?OHBt_Sdi stressed advertising
cr : t eer@o&fﬁ@Cioaném %Q;é@cﬂ dfnthé abvePtio® thdrd ?s @ﬁamaoah atlethod for
sal e anpunts. carding tq ap .aspect of the invention
15 (PRAFUNAEOIR BT EIER 19" Y I GEV BPnG dot BeiagGrgprising
i nf or ratdiamy S oﬂé@drﬂmembhern]fdr&ﬂgﬁ@ eddreoffeRih @ advertisement
c risipg: regcejving sets .adverti senment )
R By dieinseabarvartoia st Tacluclad &R pRecialed S8 AMQUEt
di st r essipg teelsas b sdvagisan@nt Adrwdiiory an associ at ed
sal e amoupt ; ﬁtorl n tpe Peés of advertls?,nent .
i nfor ﬁ;g@chlﬁg the stored sets of advertisement information each offering an
20 advertisement to locate at least one set that meets with distressed advertising
criteria specifying a limitation on the associated sale amounts.

The advertising industry is particularly cut throat especially in particular
industry areas such as the newspaper industry in which prices are set with many
variables according to media buyers and their staff. In the industry leads are

25 particularly difficult to obtain especially on a nationally basis for small media
companies and also large media companies who deal predominantly with
advertisement agencies.

The reverse search preferably caters for these typical variables and allows
for an auction systern. This advantageously will enable media companies to curb

30 costs by having their staff focus on retail sales instead of trying to move

distressed stock. In embodiments the method .is geared to either providing a



searching the stored sets of advertisenment information

each offering an advertisenent to | ocate at | east one
weeatodisdsineet s with di stressed adverti si ng criPCEATR006/000883

specifying a limtation on the associ ated sal e

anounts. The advertising industry is particularly cut

throat especially in particular industry areas such as

t he newspaper industry in whiigh prices are set with

many vari abl es according to nmedia buyers and their

N the industry |eads are parti uI ar |
grer e o0 T R bt BP0 o ey Tt Buver of
f dhe soedrtisineshageconpani es and al so iarge nedia
cogpanl glst .Who deal predominantly with adverti senent
agenC| e reverse search preferably caters for
t hese Agpirdiab tvam adpees otttk alveans fhere %npr@w@lbd%method for

| Ssy%%a‘g@g{rﬁo adl @63@%%%%%%%@?“&?%?”@%us on

ret ai |l indiatiesan es(tt@apl of trying to nove distressed-
st ock eared to either

odi nent s the nmethod js _ '
provi dfeﬁﬁivgﬁlsﬁﬂe &%V?%@%&%ﬂ@‘%@m%&%@ Wéh advertisements
adoreligtiesseadipatisihgaipage laﬁu@écl'pfnblg&nb @ésdd’&e@é@l@ Ean‘@funts and
t he advertisin on Accord 0

aspect "R ewﬁﬂgg?ﬁ F‘éﬁ'of‘h g Of g‘epﬁe&/i’fd%ﬁ’eﬁ'sﬁﬁleﬂb@fq@?t'on
10 cbeseti orathersgsooiited sabisomoungy. use i n advertising, the

nmet hod CS i niti an a ion; receivin
sets of g’% dr"ﬁérggr%ﬁtad?’# "H%ft? B??VQ&WGY’Q?%EP thiet qys%mers in
adueutionedommdts for di stressed advertising space and

h i ssoc:| ated sal e anmobunts; and sel ecti ng,
Wlﬁfhl naﬁ‘r?gﬁaeu ¥It® one of the sets of advertisement

i nf or ranmmgoa:sed aspetthef thesinwdraibrdhsralie RENEEY & méthod for

vertisements b rovided to the
15 ¢ us(?{illln 'iﬁfﬁ)rrg%t'o 3df NSV RREEing. ﬁﬁw I\?@&?‘ﬁ’SWpes
. Accor de:r:agvmgos?ﬁ ogaqb.mﬁseo‘feng hﬁvr{rﬁﬂ@rﬂhé%@ﬁuaté@?&uﬁw éc]?vertlsements :
P 0 or coordinating information for use
. fo?é’\ggezﬁ’st ﬁ%%g ng 1 ni I ol

in a e met hod conprising: receiving sets
of adwstrringdlearssts of mﬁ\@nmtﬁennlnﬁﬁm@ﬁdrabﬂd Wi th

advert 'egr%%attﬁe s?oreci71 se s o Sc%veﬁlsz-:‘%ae(r:nte lnformation to locate at least
20 one set that meets with distressed advertising criteria;
wherein the sets of advertisement information relate to at least one media
type selected from the group of print advertising, television advertising, radio
advertising. ‘
. The provision of a web portal that caters for a plurality of media types is
25 particularly advantageous. Specific combinations may include print, television
radio advertising and bill board advertising. With major media companies various;
departments are provided for various publication types. In embodiments of the .
‘ invention a single web portal allows a member to manage many media types or
publications in one system if they choose to. The group may include media
30 including online media, outdoor media, ambient media, electronic media, other
. media, inclusive of new media types as they become available.
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storing the sets of advertisenment information; and
searching the stored sets of advertisenent information
| east one set that neets with di stradke/ 000883
advertising criteria; wherein the sets of

advertisenent information relate to at | east one nedia
type selected fromthe group of print adverti sing,

tel evi sion advertising, raditiadvertising. The

provi sion of a web portal that caters for a plurality

OL rre%a types is particularly advantageous. Specific
conbi ?‘T’%%g may include print, television radio

adver tAcbntng tud ahi dspebloaf the adweatibn sherg.is \tiketiderhjpgnethod for

e oS RERRY BTkt S nSRRRbBIhS PR

i nventrecdiviag sianglset welh paivediberabhtownmicamatiorberasseciated  with

manage man ia types.or publications in one system
i ?gﬁ%wnbeﬁ)blsoggg?@e%ﬁ%erﬁ?'%gnq‘ﬁgygﬁcI ude medi a
i ncl ucisegciatiig neheredieq, withit deorreapstiiee  dmbhent adeeftisgment.

e oL ARG BESR, oAU BSkPud S Re Bl B9

abuiitpetbt bafindriaevénizsenemnton there is provi ded a net hod

o o e 8 G W RO 5 s
adyedinbrenefotmatidroiorase bradasisisiog.ahe chettiadhcomprising:

'ZSQE}%?%@ %%fgfog égyeﬁ{kﬁﬁeg?ﬂtéﬁggﬁ \Q/%,o%%ﬁegcg\é«itﬁg&emsements

aftv eatnes adeattisind\sgaa; ahdng t he set with a respective

banner_ adverti ,.nc) i | di g
adver (e ERp 2R BE bt ) BRHARIP rorRisloh th BAEEGER cot e
t bssoeiatesl witlo i rdegkdiventihoat ddyertisingrapebaendg respective banner
i nfor nghl?gp for use in advertising, the nethod

cs?‘&?.fﬁ‘s recei ving sets of advertisenent
i nf or rRrtietablya siso ceh tod dadiettisermdnte infireatiem teonfooised @amn effer of

BB PR s T SEPRE R EARR R =,
associfatiecably tthea metlspecdhcludesbestoring dioky es4ts s bhgadyedisement
Do Bl GROED LB PE AR 0 b STl BBl O et
at least one set that meets with banner advertising criteria.
J Charity Features |
According to another aspect of the invention there is provided a methad for
coordinating information for use in advertising, the method comprising:
receiving a set of advertisement Iinformation associated with
advertisements for advertising space, the set thereafter becoming a one qf a
number of received sets of advertisement informatjon; and
providing an option of including a particular item associated with a
donation to community conscious party.
Preferably each of the sets of advertisement information each offer an
advertisement space for sale and the option comprises feﬁihg the community
conscious party use the advertisement space if the advertisement space is not

sold within a predetermined time period.



banner advertising space or an offer of a banner
advertisenent, Preferably the nethod includes storing
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the stored sets of advertisenent information to |ocate
at |l east one set that neets wth banner advertising
criteria. J Charity Features According to another
aspect of the invention theregds provided a nmethod for
coordinating information for use in advertising, the

hod ri receiving a set of advertisenent
# nﬁfﬂ E‘E ffj'g%m ated with adverti senents for
advert iAsCOdingP@Can dsPsct SR ithé NRERASH Herd & BRIV 422 M&hod for
ecei ved sets of advertisenent

i n‘fot?f%?q?‘gﬁ”m%'oﬁrf%w?ﬁ iR §reiworshiny tie reethpd epuiaiisioe:a

parti cubdivind & ¥efss8nabRAipihbindiod aRabhigRdtviith sponsorshlp,
co nity conscious party. Preferably each o %e set

of®¥dverti sement information-each offer an

advert bfeenta spaeRrdiy ebe ANghd het Yt b&?ﬁ@%ﬁﬁb’ i SiPation
letti. n%st he conmunity conscious party use
ad¥&¢¥9%enment space if the advertisement space is not

sol d \NlAt:JStiramg ter £ aémiciion ek tdv@ﬁloﬁ%b%dlsKﬁl%Qﬂgéoé b for

Accor ﬂ an aspect of the invention there Is
prGir ‘ﬂ@é‘ gl m?aan Gikise dpsrenseehingthe mreshoreeraprising: use

I N sporgensi QetstBﬁsﬁ@ﬁ%@ﬂﬂ&%frﬁaﬁbﬂgass@%&%d’ With & S&kntial
of sgon%mésh p information associated wt
45 and offering a sponsorshlp based on the

s et of c@‘m@fiﬁ@f @dﬁhﬂ)ﬂs@&%f@%h%ﬁsﬁ' ERRInvefon £5%0hH é}gihééé:h set
i nvention there is provi ded a

fésra S'P{:ﬁdﬁﬂm%@aspﬁ?tﬂﬁﬁﬁ?”%ﬁsh%r use in sponsorship,

t e rremégidnmm&e@ ng: O receiving sets of sponsorship
| nf or gﬁtl oc{] sociated wth a potential sponsorship;
 and conTFOLINhE &actreFt Sline 'BYG@'BBHQ?TFS‘ﬁlRS’OV'ﬁW)larrﬁ'?th@ﬁ for

s ucdrdinbtitg infodmessHos ase lrﬁad@éﬁ@ﬁg Ah&thethddconprfpect i ve
sponsoar”%mn% the squctuo% of an o\iéger of advertisement space; and |

offering a build service to build an advertisement in order that the
advertisement will be prepared with a predetermined time frame.

According to an aspect'of the invention there is provided a method for
coordinating information for use in advertising, the method comprising:

receiving a set of ‘advertisement information associated with
advertisements for distressed advertising space r

offering a build service to build an advertisement in order that the
advertisement will be prepared with a predetermined distressed time frame.

Preferably offering the design service comprises offering the design.
service to build an advertisement using an online environment such that the
design is built within minutes. The build service may be performed by a third
party such as a graphic artist.

Offering the design service may comprise offering the option of having a
designer build the advertisement within 48 hours. Offering the design service
may comprise offering the option of having a designer build the advertisement



5 According to an aspect of the invention there is
provi ded a nmethod for coordinating information for use
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sel ection of an offer of adverti senent space; and
offering a build service to build an advertisenent in
order that the advertisenent will be prepared with a
predetermned tine frame. Act®rding to an aspect of
the invention there is provided a nmethod for

cogrdihating jafornati on. for use j L&l ng. .

oehB P s S o it toSwel sPALfGe by B8 op BBton o

ij!héﬂhgratdiejrgngssmd ﬁx_te%iimrsbmadt]\t/\?imm 3érfmur:;$_ Offering the design
i stressed advertising space of fer : i Lo servi:

t GNP B n CHBRER ioggg&%ﬁﬁ nOpg‘Pae?fl ?‘ %‘é‘ﬁ gt%e&gs‘ PR t'he

3@M%dié@1@éthhW6 holre. [Ofepiag ¢ desidn seryice detyaromipnied offering
istress

ed time frame. Preferabl fferj h [ "
SR PN o G b e g T Scfigent JRpICE nfige! Sfering
buid ghsajm sl hhy eompliscusitenigg e astiohéhavivg adeaigner build the
sughﬁ{f,hat h h.d ir%n js built wwthin m nutes. The
b @YK ¥ 'ﬁg@ [BUSEr f ormed by a third party such
as a gk &n:l?tf?ff@rréqi tHa$thhe ifbdraioh m@l%dbﬁ otfer&:iggdeé@T sdrgeesralyich are
conpr.i of fering .the option avin [P
baIFRICE fRoneya PP RLERL T Rebiad Shalme Er s e work
d esitignr SReMisig corylatedpridrae thef fublicatign toh eneolfst desaling. ~
havi ng_a gesi.ﬁng build the advertisenmentwithin 24
hg‘hrs.oﬁf EFS'RY WU Y esi gn service may conpri se

of f er i Agotdi®y pah @spedt diaué myeaticte fHegmér plavided arhedvertising

advertjsenent within 12 hours. feri desi g

= TP R e RS, e b oedsgPrt &t for he

deaichasy otadvedisihbespade,eht idesige of amiatiértisdndrdang. the supply of
fering the design,service | ering the

%ﬁ (i)er?‘%?d ﬁg\/ﬁrﬁsgengerﬁ ggﬁ@nae;?reg%ﬁr@ﬁ%ynggr@ g{ i senent

Wi t hi MTHe habtiity. 16X pafdrmg thibeacliesi githiseavistglenwgssion is most

cogprkse of fering the option of having a designer

bAPTH'49F8 Y Adverti sement within 30 nminutes. It is

poef erCadpaibatuilder i nventi on i ncludes of fering design.

e o R B BBt RN PR Bt

aghegtidd impgisieg wpildted cpmpaign far anheslvpdiséi.cat i on or

e B oS a R TRLAR P, BoGR HlRArk s and

athneplstes ifolg advertisements and images. Preferably there is a provided a
campaign calendar over which a campaign timeline can be created. The system
may provide a wizard enabling members to build a campaign plan online and fo
save it if they choose into their members centre or they can download it.

The wizard preferably pulls out keywords which attribute targeted
advertising to certain members ‘whilst they are searching or working on their
marketing plan.

When a member is writing their plan or typing certain keywords the system
will be able to recognise the word and send to the page an advertisement
targeted to those keywords. The wizard takes an advertiser through the process

of developing an advertising campaign from strategy, creative to purchase all via



nmet hod conprising creating a session and , within the
session, arranging for the purchase of advertising

wepamassdsme desi gn of an advertisenment and t hePrewpu2y06/000883

of the designed advertisenent within a predeterm ned
time frame. The ability to performthis action within
a single session is nost advantageous O Canpai gn
Bui | der According to an aspect4 of the invention there
is provided an advertising nmethod conprising building

a r.an,adyvertjser, Wth this syst an :
ontﬁ?wgkgeerﬂa\b&esh%‘ﬁ%@ r¥ets R pﬂlf’\%r??}/ﬁﬂg%y can use the
t espekiit esediatheyd verutre S eTreNhdverivdrs omyaiso dtaef efimbl production

ek RIS BRI 8 HA Bl Wb oo s

praawnipdégnetimglinar d enabl i ng menbers to build a canpaign

5p| n OWIérEEe and to save it if they choose into their

menberS centre or they can download it. The.w zard

. pr ef er Abtordingl tbsar abpdot yiaiie shvehtichhthatd §9 previdlel af gRHR[ for

i Si tai whilst th i
o EBHdathO St 8 B T AR e aho s Fabingn a
nmenber raceivimgi detsgf ddvertisepbatinformatiopi B3gos&Ed &itA advertisements

k temw || be able to recogni se the word
aﬁ%r@%ﬁe%s%%%?ﬁ%ﬁ%i%%uagﬁ, advertisenent targeted to

10t hose HesnpihdssetTofeadubtiastettalfesnaionadverti ser through

t he pr devel ppi.ng.an adverti si canpai gn from ,
strat egé.\;a?&@?ig?‘? \%%)??GSQ%B %é ﬁggﬂ'ﬂ%ﬁme%' #fgﬁﬁat?&’stpéﬁ’faéﬁ d"? least
evablsestheheasts avihatistalsesd sdvertispigi cieeraebn$o they can
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abiithithe/disegsed cldasisingdriteriler packages whil st setting
aspect "GPP drtRreBhot sy o%ertBp BERLEE R Rometrgt for
c ooordinating infprinafion foaus@im ddvertismg, the nesd®r tdriprizhg: t he
T AR 8100 el A 0L o B e BN erteemon
dios use insdistrassee etivatisiog space; storing the sets of
adver t4 SRTRAL <L LI Ment information;
searching the stored sets of advertisement information each offering an
advertisement to locate at least one set that meets with distressed advertising
criteria; and
sending an alert to a party when a set is located that meeté with the
distressed advertising criteria. V
Preferably sending the alert comprises sending the afert to a party offering
an advertisement for use in distressed advertising. Sending ‘the alert may
comprise sending an urgent alert requiring th‘e party to reply within distressed
time period to purchase the distressed advertising space. Preferably this requires
that the 'party has an advertisement completed and ready to make a deadline.
The distressed time peﬁod may be 30 minutes and the deadline may comprise a
couple of hours.
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searching the stored sets of advertisenment information
to locate at | east one set that neets with distressed
and sendi ng an al ert torPaTparRbos/000883
associated with the at | east one set that neets with

the di stressed advertising criteria. According to an
aspect of the invention there is provided a nethod for
coordi nating information for 16se in advertising, the

nmet hod conprising: receiving sets of advertisenent

i nf or rfise use .in
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Preferably
sendi négartlngither Bt%@i‘rpetssrésadsemslémg’ltt inforabtort ea«:h affermg an

p%@@é‘r’ri%rﬁ@ﬁt sB%cé’lgnr @gl\éqg tldc%ﬁgﬁ?éang%e W3 etlhﬁ%;rg %S@S%Qﬁsed

ertisin y conp
uregeertising émterla gidiring the party to reply wit h| n

di stregsgh téﬁ%lmﬁ%%g?ée@aﬁﬁ ?ﬁﬁg’c Ishl%cggétth Sﬁ]t%g}shvgsth the

advert|3|n space I's requ
paistrpsepdndyartisitgeritarisenent corrpl eted and ready to make

a deadiidgeyel; nﬂa‘ it dla%ﬁ§§%aﬁdtémlapgﬁve%seﬁé/nt ﬁ%g%g? distressed

m nutes and t
héév@!m@ﬂa@emge»t e anotesti dtstressadrmivemsmtspane t Refezably the

pmmo@qgc;gdgg%g@qﬂ%g{ legﬂ%’ng'ceﬁﬁrln%goﬁ nformation for use

in advertisin nprising: receiving sets
oR ad@ﬂhl'@@ﬂ%t i nformation each offering an

adverddesidi ﬁ)oéﬁea kﬂ& kg mx%%ﬁ%ﬁ '?r%r% Jlg'eao ametpod for

adverti sene i nforrmati on; searc ored
ofoosdinaling raf@maﬁhon faf Mmd%tﬁm hhe:)ﬁ‘feemdrr@nmmsmg

SOY°] RSSOl Al b Miomons
aﬁ%d§i§ﬂ$ﬁeﬁ@da@ﬁ@h§ﬁpa¢% a party V\,hen a set is located
t hat SRFhS t(‘ﬂé §ds bhSavertisement information;

searching .the stored sets of advertisement information to locate at least
one set that meets with distressed advertising criteria; and

highlighting particular sets of advertisement information when said
particular sets of advertisément information repetitively do not meet distressed
advertising criteria. |

Preferably highlighting the sets of advértisement information comprises
providing an online publication directing readers to said particular sets.

In another embodiment, the Invention may have provided an oniine
newsletter and an e-magazine which contains the advertisement which may take
longer to sell such that, the website can constantly be updated and refreshed to
provide the latest advertising availabilities to customers. ‘



di stressed advertising criteria The adverti senent may
be a potential advertisenent and the distressed

wadvevi3samiing space nmay be a potential distressedT/AU2006/000883

advertising space. Preferably the nethod includes
receiving at |east one confirmation. R Hi ghlighting
According to an aspect of the invention there is

provi ded a nethod for coordi mting informati on for use
in advertising, the nethod conprising: receiving sets

OfsadV%‘tBt"sftﬁ!%Etﬁ‘%t ' . on associated wth

adverti ser‘re_nt S gFPé$£Wéér§ed adverti sing space;

st or i nd\ceerdingetosamaspent enftthe émention tfeoe e pravited a method for
se il t; t.s_of | t | nf.ornmation

to | ocgétr&g‘qusfgfréég%{h 9%?1‘28%3' éta 8¥%§§qﬁ/ﬁ% @8%‘3? hcoh‘lpégp%ss ed
adver t iredenpacedts er acdvertmechehi igfomnglitn asgogiatetivithl savesiséraents

501 foPURLLEA BIRIishG bRIImLAQN when said particul ar sets

of advertisenent or ion repetitively do not neet
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facilitating the calculation of an indication of a required return on
investment associated with the set of advertisement information using an online
system.

Preferably the method includes suggesting at least one advertisement or at
least one distressed advertising space based on the indication.

Preferably the method includes sugg}esﬁng a marketing strategy.
u Franchise

The system can be linked directly to other websites or systems so that
space can bhe purchased. For'example a franchise company can add a link/frame
so that members can access the system without leaving the franchise main
website. They can then log in and buy directiy from the system. Advertisement
agencies will be able to utilise this system to purchase distressed advertising for



for distressed advertising space; searching the stored
sets of advertisenent information to | ocate at | east

woneocsssst hat neets with distressed adverti si NBCT/AU2006/000883

criteria; and maintaining statistics of the sets of
advertisenent information. Preferably maintaining
statistics includes maintaining statistics of which of
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agygY¥8¥i ng a marketing strategy. U Franchise
The smmﬁmemel ihm?k@ﬁ)rrﬂidf%%ébéﬁéwrgﬁmlz viﬂ@@&ieblﬁ§fd?fsaid
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and/ o&\oc‘cz’(?rld:]ng to an aspect of the invention there is provided a method for
buying and selling distressed advertising wherein the method includes the
following steps of: .
providing a server over a distributed communication network, said server
having at least one database accessible by at least one subscribing buyer and/or
at least one subscribing seller in order to buy and/or sell distressed advertising;
said seller(s) directly uploading at least one advertisement for use in
distressed advertising;

said buyer(s) searching for available distressed advertising by entering at

least one search criteria to receive search results detailing available distressed

advertising meeting said search criteria via a search means;
said buyer(s) selecting at least one distressed advertising and directly
purchasing selected distressed advertising; and
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20 Figure 2 is a schematic diagram of a method according to a second
embodiment of the invention; ‘
Figure- 3 is a schematic diagram of a system according to a thirq
embodiment of the invention; |
Figure 4 is a system/method diagram of the embodiments shown in
25 Figures 2 and 3;
' ‘ Figure 5 is a schematic diagfam of a method according o another
embodiment of the invention; ,
Figure 6 is schematic diagram of a methed according to another
" embodiment of the invention;
30 Figure 7 is a further system/method diagram of the embodiments shown in
Figures 2 and 3;
Figure 8 is a screenshot from a portal illustrated in Figures 4 and 5;
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understood that the detail ed description and specific

exanpl es, while indicating preferred enbodi nents of

the invention, are given by way of illustration only,
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spirit and scope of the invention will becone apparent
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In this particular embodiment the advertisement information 14 and 20
20 relate to distressed advertising. In other embodimenis the advertisement
~information 14 and 20 relate to retail advertising. In yet further embodiments the
advertisement information 14 and 20 relate to discount advertising. Distressed
édvertising relates to last minute or unsold advertising space. '
Referring to Figure 2 there is shown a method 22 for coordinating
25 information for use in advertising. The method 22 is provided according to
another embodiment of the invention. At block 24 the method 22 includes
receiving different sets of advertisement information 26 associated with .
advertisesments for distressed advertising space. The different sets of
advertisement information 26 each offer a different distressed advertising space
30 28 forsale. '
At block 30 the method 22 includes storing the sets of advertisement
information; and once the sets of advertisement information 26 have been
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in the enbodi nent shown in Figure 11; Figure 13 is a
schemati c diagramof the systemillustrated in Figure

11; and . Figure 14 and 15 is a schematic di agram of

nmet hods according to furtherzgﬁbodlnents of the

i nventi on, DETAILED DESCRI PTI Referring to Figures 1
and 2 there is shown an advertising nmethod 10
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advertising criteria 52.

Conversely the distressed advertising criteria 36 is generated from a
particular one of the different sets of advertisement information 42 offering an
corresponding advertisement 44 for use in distressed advertising. In this
embodiment each of the sets of advertisement information 44 provide a specific
type of advertisement and provide a principle colour used in the advertisement
such as orange, purple, yellow and so forth.

Referring to Figure 3 there is shown a system 54 for coordinating
information for use in advertising. The system is provided in accordance with 2
preferred embodiment of the invention and comprises receiving means 56 for

-receiving different sets of advertisement information 58 associated with the
advertisements for distressed advertising space. The system 54 further includes
storing means 60 for étoring the sets of advertisement information 58 and
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More specifically at block 34 the stored sets of
adverti sement information 26 are searched to | ocate at

advertising criteria 36. The nethod 22 further
i ncludes at block 40 receiving different sets of
advertisenent information 42 associated with
advertisenments for distressezll advertising space by
each of fering an advertisenent 44 for use in
ISl T i
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ofor adieewith wmmonemfah@adtfemasﬂrmnt@ 172 rasnpde;ebmwlnwavadable by
S Bai, ALY TP B R pen
2iefoamnatierndd. @mwers,ar wﬂiblsmr@taseﬁﬁab peN@medsing criteria
92 RSB bl BLE FSAR AT Sl BGoEI 141 & i 0
i's generate |cu ar one
sBediunr ertepdse lss@’mm smmﬁendmtesm advedisirer $pagedor sale The
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aativertisegentencursinoug theosystem i eviasdo aivelpébff eility offprng the
Oédv@ﬁ‘éﬁ@ c#ver%[?d;enen vﬁl{g%% C‘Pﬁs@ Ip )@%?[I gis SL{%R rﬂé‘r‘g 43'@9‘3@5 of

anyedisirgospare Ref @bl n@_aao;g_;s gtw esyg,temMer §he spaynmm in this
Sédfﬁﬂic?d%éﬁ‘t B&ruﬁcﬂﬂﬁghgﬁ%aﬂ%nhm %gﬁgér%y&% use in
vertisi hg e systemis provided rn’accordance wth
a pr eftelsradisegbthiatrench of thésetsfemtviedisingnidformation §8seach
k. dvgb%{ 'd‘sz#@Pe%‘E‘%d Q‘tél% g%gsﬁ\é R Gid LAl ﬁQ\tret %Sftﬁg%f' urgency

senent assocCl ated 'w
indicators such that when. the searching means 62 locates a plurality of sets 64,

the sets 64 can be ranked in a particular order. Although the sale price may be

“used as an urgency indicator separate urgency indicators such as high medium

and low are envisaged.

As illustrated in Figure 4 the system 54 provides a web portal 74 which
prompts the user for a login 75 and a password 77. When a media company 76,
for example, accesses the portal 74 the media company 76 is prompted for the
login and passward using a secure login section. It is subsequenﬂy determined
whether the media company 76 is member recorded in a database storage area
80 of the system 54. If the media company is not recorded as a member they are
prompted at bloc!( 82 to apply for membership by filling in an online registration

PCT/AU2006/000883
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webtors/13spst he sets of adverti sement

advertisenents for distressed advertising space. The
system 54 further includes storing neans 60 for

andsearching neans 62 for searching the stored sets of
adverti senent information to |ocate at the | east one
set 64 that neets with distressed advertising criteria
66 In this enbodi nent the defferent sets of

adverti senent information 58 each offer a different
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crc}re}tammg sta%st%?nﬁformatl'oﬁ %%gp%%g;af %e§ Red colours are used to

prepopulate the fields used at block 88 to receive the distressed advertising
$pace details.
| After a set of advertisement information 58 has been created the set is
saved and made live at block 90, following which the set is made available for
édvertisers to buy. and locate using a web search at block 92. Additionally once
the set of information has been saved it is used to update the statistical data in
the database storage area 80 for later use in prepopulation.
The system 54 has a search means in the form of a search engine having
specialised search functions developed to enable members to navigate around

i nf or mat i on PE®/AU2006/000883
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30 will have special benefit for regional media companies
" The media company 76 is also able to access previous sets of information

58 offering distressed advertising space already uploaded into the system and to
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In order to ensure that the system 54 attracts distressed adverlising space
the system includes means for controlling the sets of advertisement information
58 offering distressed advertising space 68 for sale, such that the amounts
requested meet with a predetermined pricing schedule. The predetermined
pricing schedule has set sale amounts for particular sized advertisements for

particular medi_a types.
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system 54 may have a predetermmed configuration whereby the when the option
is selected the pricing schedule ensures that the maximum sale amount is
25 lowered and that the media company 76 is charged a corresponding amount for
selecting the option. Other arrangements which operate on advertisement size
and so forth are envisaged. These include images, specialised display formats,
priority listings,  SMS notifications and target market listings. Each of these
options is made available for an additional prescribed fee. .
30. In this embodiment different types of outdoor media are advantageously
offered, and as such the system 54 caters for bus shelters, billboards and taxi
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This arrangement is particularly advantageous as presently media

companies do not offer discounted packages to be bought and sold online. By

25 enabling sellers to sell discounted packages online, will intum enable sellers to

generate new leads. The system can cater for all media types and for combining

muiltiple media types into a package online with the option of including production
costs.

The functionality is provided in the system 54 by .a package module

30 allowing the supplier to choose which ads they Woﬁld like to package together.

The system 54 shows the main headings for each advertisement and the fotal

bundled price. The supplier is further provided with the option of further
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which an advertisement space provider or and advertiser can make an

25  introductory enqguiry.

In the suppliers centre 84 there is provided the ability to add an offer for
advertisement, an advertisement, change an offer, view past offers; view offer
statistics, view industry news on advertising sales and trends and take part in a
specific forums including seller and buyer forums. Pod cast technology can

30 advantageously be used through the supplier's centre 84 and the web portal 74.
It is considered that interest will be fostered by the provision of industry news,
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willing to purchase space at or above amount entered. -in the arrangement
different sets of advertisement information each offering a different advertisement
for use in distressed advertising are received and stored, each including an
associated sale amount. This enables subsequent searching according to
distressed advertising criteria specifying a limitation on the associated sale
amounts. .

The distressed advertising criteria may include a price per publication or
media type that buyers are willing to spend. Thisméy for example be $15 per
column with a maximum number of columns for an advertisement in a well known
newspaper publication. This information is set by the buyers of the advertising
space and is stored in the database 80. Sellers are then able to access the



conpr ehensi ve searching that enabl es nenbers to search

for media conpanies offering distressed adverti sing
wepamassdsat nmat ches desired criteria. Advant agecuslugo06/000883

the algorithnms used within the search enabl e vari abl es

to be searched for fromone search screen providing a

one stop directory for everything related to

advertising. The system 54 i A2l udes a mail centre

usi ng which an advertisenent space provider or and

aduRibhss 80 & 88 WRKEraRY HuPbls Qi GlIRKY BRGULT Yion isluuk BBy « uicy
suppliers centre 84 there is prOV|ded the ability to

a@ﬂe bpRyfte aFcans thoggvales pabsritect himPWERr ti sement | .
ChangeA%n@iJe@Dslthh@\&yﬁ@ﬁzt 59hberenfiyuraworobf ateans arranged to
statistics, view ind ustr¥ news on .adv r*tlsdﬂlg” z{m works
a#ﬂa?‘?éWd%n%a’oﬁélé‘éﬂ%‘a@f‘ qch OB YR 7 LIPEMpghication e

5 | I MBIy Stenneh UNRT o bupsrs &ad epasie theshmopogiiase
can advant ageously be used thr ourgh the supplier's

c SifteEsBRLYRESIISPRED aBF ARIOUTR P95&% consi dered t hat

| nt er eg il drésewa afrafdahad Ay nﬁ Iﬂee BUant Itﬁamsm)hem\dmt ey sell
news, articles, and foruns all

qlies pRacet fgr §H%ﬁ?e<@°ﬁaﬁeﬂﬁe‘ﬁ'ﬁﬁ”§¥eﬁ’gh‘? ??rggﬁﬁ? ﬁ§ S’\Sd?toﬂ a link,

OWHadh%ufb@émﬁy fakes W@@?ﬁeﬁt@ aPARR i deRS t@ort‘ﬂhemmrtﬁen fill
addition, new tools ers.to

10 2dudhe AeiAlG oMSraieetd FRICANTA CBES (5 (AR AN gySIaTe 74 and

Aoy neads iofert 8 irURivétiesware utilities related to
advertisin

ine tutorials fo usi ne
onl j neof)i%“'iJ ‘F‘g?"erﬁfﬁf?%cep%(ﬂ“sérﬁﬁedaﬁ“%egﬁmgéﬁé?g%q %dverouser has a
adg {ihe Firdvﬂieﬁqgr SaSbiimotht agidrisdresntfspacootfidrae If the advertiser
tutorials the technol o?%nls used to strealwg i ndust

h alihes el PUchRe 06 S BaeTtseac bttt Wankpaes Brdidk buy on

15 S@hd Rlesdtd My b tﬁ:@t:ym mrr@\aséq)rémdwr@ vithin areatiéms ptavided.
share i deas an ggest on% and 8 for indust
ped Pt

s 68 st 1161 15t 60l o e VR ARG SRR nd may for

- WhkeRpierEbL BS niAe leafimRda 60hEREaeldeadIe, aMd Hiﬂuvgieadima ora
be sugscri bed to f;'[:\)nd associ ated via other online

sy<taydeading afdfiaPER onl i ne newsl etters and journal s
ar e prRyeHey tbfﬁ@ur@r?&hdmgtsﬁdwn @gdcaehme;ami/earser 04 usmg the

bl
20 epaPEHEs P BRSPS IR (e QEFTIE) FaoaPTGw ™

a pEB&Rethid SctoRang @d@étdsea@d IGRERs Sl ped@bebl B4, Theesdvertiser

S s T B S s A oL Sl e ot

not a member recorded in the database storage area 80 then the advertiser 94 is

prompted to register using an online form. Onée the credentials of the advertiser

25 94 have been adthenticated details of the advertiser 94 are stored in the

database storagé area 80 at block 98.

| At block 100 the advertiser 94 is provided access to an advertiser's centre

100 from which the advertiser 94 is able to upload advertisement details for the

provision of an advertisement for use in distressed advertising space. The

30 advertiser 94 performs this task by clicking on a button and then inserting the

details into an online form. As before the fields of the form are prepopulated
using statistical information saved in the database storage area 80.
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he or she woul d have to click he nessage and
. gHapsacieny ReRehigrtriQedde de@id Hnevﬁqt /i Advertisgatent infrsmation to

PHRYV ind&@8- company offering the distressed advertisement space selected by the
buyer. If accepted the advertisement space is no longer offered for sale and the
system sends the buyer an invoice. In this embodiment the invoice requires
immediate payment by credit card at block 109 to finalise the transaction after
which the supplier is sent an email confirming payment. Alternate purchasing,
systenﬁs may be used. In one embodiment the payment may be partly refunded if
the advertisement does not meet agreed criteria. A web portal screen print out is
shown in Figure 8. | '

Although not shown in Figure 7 the system 54 includes a limitation
whereby the advertiser 94 is only able to search for advertisement space having a
payment amount meeting with a pricing schedule. In this manner the system
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deadl i ne and so forth. Referring to Figure 7 there is
shown an advertiser advertiser 94 using the web portal
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The system caters for two types of auctions. The first is where the sets of
advertisement information each offer each a different advertisement at a
particular sale amount. That is the buyers of space make offers for a particular
distressed advertising space. The second is where the sets of advertisement
information each offer a different advertising space for sale at a particular amount
That is, the sellers of space make offers for a particular advertisement offered for
use in the advertising. '

At block 108 the advertiser is presented with the option of building an

advertisement. This option, as with other options of background colour, involves



each offering a different adverti sement space for sale

to locate at | east one set that neets the distressed
wadvevismiing criteria associated with the PCT/AU2006/000883

advertisenent. In this enbodi nent the desired

advertising criteria is entered as part of the

upl oaded set of advertisenent information and incl udes

criteria specifying colour, g ze, and type. After this

the advertiser 94 fs presented with the option of

buying at | east one adverti senent space |ocate
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25 members at anytime, not only when they purchase advertising. There is a cost
associated with the system for use.

It is considered that the banner system is most advantageous as a buyer
cén either build a banner ad or upload an existing one. Based on how many click
throughs or packages they bought they can then upload the banner into the

30 system which then slots their banner ad into one or more websites and automates

the view time.,



manner this enabl es advertisers to use any keywords to
search for relative data for purchasing advertising
wepamassdBiney can use a single keyword search oprCrhapo06/000883

can narrow their search down via an advanced search.

By utilising specific fields within the database 80

and progranmng it into search databases the system 54
enabl es conprehensi ve searchifig for the entire website

on a national and international basi s There is also
facilitated an auction environnent an auct
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it aTgeessnggé Iogtleon is targeted to advertisements that have been purchased
for glossy high end magazines as most buyers would prefer a graphic artist to
25 produce individual designs for these types of advertisement space. The second
obﬁon is preferably utilises one of a number of design service providers. The
selected provider is paid by the advertiser an instance where the buyer does not
have the advemsmg content pre-prepared. and the seller requires finalised
advertising content.
30 The design service is adapted to have a rapid turnaround between 24-48
hours such that, when a customer purchases distressed advertising they are able

to utilise a designer who can complete the design work by the closing deadline.



banner advertising space and a respective banner

advertisenent. The system enabl es buyers to purchase
woOamwvassadverti senments, choose to build t hem orCiraa2006/000883

use a ready made banner ad that can be added to the
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Currently media companies, especially print media can have an advertiser

25 pull an ad out at the very last minute. For example someone might pull a full

page advertisement out five hours prior fo print, In this case the media company

these days would have to try to fill it with house ads or editorials which are

difficult. The embodiment provides a solution whereby distressed advertising
space can be readily filled. |

30 Referring to Figure 7 there is shown an alert system 120 according to a

preferred embodiment of the invention. The alert system allows pérticipants to

set alerts for specific types: of advertisements or advertisement space offered in



and the offer of a design service to build an
adverti senent operates to ensure that the

wadvevizsmsenent will be prepared within a predepermumeadd/ 000883
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t hensel ves or to engage design services to perform
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25 the buyer is notified. In another alert type when an adver‘user uploads an
" advertisement an advertisement space supplier supplying a space matching

predefined criteria is notified. }

In a further alert type shown in Figure 10, according to another

embodiment, an advertiser searching for advertisement space at block 136 finds

30 no hits and subscribes to a red alert type at block 138. With this alert type when

a subscriber also signs up to the red alert type and uploads a related advertising

space at block 140, the advertiser will be alerted to the presence of the supplier's
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The contact details of the designer are nmade avail abl e
such that the buyer can speak to themdirectly.
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A e e et
theivab erovidipg teeseridisesfafupstidne it vadussforms through which the
advertiser enters information through a number of fields. These fields request
informétion including a written description of the campaign, the objectives, the
target markets, the estimated revenue, the estimate budgets and so forth. During
the process the wizard provides examples and descriptions which are particularly
advantagebus. The questions are provided in a sequenﬁai series and the
advertiser is provided with the opportunity of using several calculators including a
return on investment calculator described below. Once the information regarding
the campaign has been generated the advertiser is provided access to a timeline
system using which the advertiser is able to set alerts over the duration of the

if the seller is able to organiPe®/Aa006/000883
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During the creation of the marketing plan the system pulls keywords which
we can be used for targeted advertising for certain members whilst they are‘
searching the website or working on their campaign/marketing plan. When a
member is writing their plan or typing certain keywords the system is able to
recognise the word and send to the page an advertisement targeted to those
keywords. The portal system will be able to pick up keywords from the wizard as
a member is writing their plan, it would then target specific advertising to that
page whilst the member is utilising the wizard system.
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n%rm which provides ‘easy and quick access to relevant information. This
information will preferably be on-sold to companies who wish to have access to

25 this data for an additional cost. As such, the method and system for buying and
selling distressed -advertising can also be used as a valuable resource tool for
individuals and/or businesses. It also provides an additional means of marketing
for an individual and/or business to provide exposure to a Wide demographic
range. It is ehvisaged that the system may also provide online markéting tools

30 which enable an individual and/or business to further utilise ihe system as a
resource tool, with assistance in creating business and marketing plans.
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In this arrangement sets of advertisement information are -highlighted by
providing an online publication directing readers to said particular sets and by
providing an online newsletter and an e-magazine which' contains the
advertisements.

The use of website form fields to receive the sets of advertisement
information Is supplemented with an inbuilt spread sheet uploading facility. The
system includes supplier spreadsheet templates that are preset with all the fields
required. The spreadsheet templates can be downloaded to enable the supplier
create a spreadsheet and enter each item many times and once the spreadsheet
is ready to upload the supplier can log into the website and choose to upload the



page whilst the nenber is utilising the w zard

system The system gat hers statistics and | ogs user
weaabivizsgsif or use in anal ysing trends. The for FETAU2006/000883

statistics gathered includes buyers information,

sellers information, nedi an adverti senent information,

denographi ¢ i nformation, sal es/bi ds/conversions

records, search data site tr&tfic data, nedia

publ i sher data | SP records, banking transaction

r §@?é@§meadvgndWiﬁV$ {ﬁﬁs ‘W&P&;@E&n gemtaj 6 ¥ \Qa% a,uand;amséa@aw

centre recordgs. . onl 1 ne aaver, Senments | ugj ng .,

b &P BTSSR (B oA e BT ek ?*&5%3?% Rihsidsios

hasve B AR EIHE RWeitibem&R\nfomtion is sduethitoulhgatabsbe and
ere |l

conversion statistics. In this arrangement t S a

AUEEEI Reosnpien S ETORS @ SOPR t%%&ﬁv%ﬁ%m%% gy they’ Wil be
5 | BlAapRteciyaNol e désiafor pafchade. server, contai ni ng

the various statistical forns of informati onhi&gt her

) L ed

i ncl udiNfg SKSIER S tRENBOVERhI QWY AeRHigat ibnvhicty gupglers of
apglerinPsacettne thabgiomaiih giBlds habere addibg aalial bRsbVRWIsing
a research group or software program which provjdes %"
LSRACRPLRE SVHERS {7 BenalR e PEYERISeHENS (5 ALNRERE RS Grent it is
nﬁfﬁbﬁ@m‘?r@émdﬂuldr&iﬁﬁtﬂégﬁf Eg and rmniftori ng _tgrget

. mar ket s, | IS envi sage al neans 1,0r, provi adlyp[ vy s

10 oyt SUeLIne] FHBRETPGHS A1 b SRS RN @ B804 Wit the

' ey;gét@?waa;dstrcﬁwh@dmethgnrﬁ@xedrweﬂcm@ﬁ@?Erdedthgmettmsle:. The
wepsite and acitl ons. conauc [ OU e Wepsl (. e. [
oS 2Pl (YOGS TR BMDHING GURILEE PR MRS ERETLE i hey
t RisAEo ABAAIBIHhE Al RGNSt &, ETIDSfst&iR Afdnastifiet fige charity via an -
per c e of distressed nedia purchased

ent d :
FTRLITEL ey haus FraeipAdag SRAce PR GHPBIRE dfiex he lag jntsthe
p
15 WYisedin wo 'l rfleﬂ@enﬁ@;ﬁtﬁ?viil%@rpﬁi@e@ub!aht@@d iSO inhg /regmipagisaction
(o40) ani es O | nal cat,e varl o exl s n r ongoLn
¢ FIOWNG tham 'R aorent PEESYIAE e oFics Of e stondted sRacs o4 pigoeptance
;@Hh@dfﬂ@r&ﬁe 't-sﬂlppiliégw rivtifeh thpl tgé sp@fekiamakeﬂtih €ie §ehhhe|§ maheer that
orm I C r ovi easy. an qul C access to rel evant
| R1BHERPS BhDUYRR-s The CRRH B T FIOSPdP SPgKRS Seme resources
géuto@sxfbd vtimirc@mb@@dd_ tiee@ fdeoil dutcﬁdsh hisd b@édhgn ?ﬁﬁ@ﬁ s? Eﬁoéé@i. g more
a or an, a I TI1 OoNna (o40) i Lsucn, ne 0] n
3P4t bt GRBOR AEeSAS Be TEhe IO desoRdBuRpried Mith the
Caivelsha dPRceRd thS otheY ahatalbl erd assutdipglyttified @vat the space
i ndi vidual s and/ or businesses. It also provides an

@tteaeaﬁ €'means of marketing for. an individual and/or
busi N&$ Hnk ertsdah s, exsn i rRivéfisemahtdiafteatiar apsodated with

%gﬁig%&%ﬁtiﬁﬁ‘ﬁrgg%%?t%g%%p&gg Mpgee;vesal grtwc? ggoggcy al%!wg Yith a humber

25 of different received sets of advertisement information. Before receiving the set of

20

information there is provided an option of including a particular item associated
with a donation to community conscious party, with the option comprising letting
the community conscious party to use the advertisement space, if the
advertisement space is not sold within a predetermined time period.

30 The system accordingly provides a community 'conscious company
business model in which suppliers can choose to let a charity use an
advertisement space if the space does not sell. They can either choose the
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to notify a user of various information relating to distressed advertisements or
25 distressed advertising space offered on the web portal.

Another facility provided is a returh on investment célbulator. Using the
calculator a member can click on the calculator to take them to an interface that
allows them to enter data to extract a figure which shows them how many sales or
a figure they need to retumn to make a profit or break even from purchasing

30 certain advertisements, or to run a campaign. .

The calculator takes an investment cost, an average cost of a sale, the

amount of time the advertisement will be viewed, the enquiries expected to follow
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25 advertising at a discounted rate,
~ The system has provided a web server 150 to which a plurality of buyefs 2
and sellers 3 can be connected over an onfine distributed communication network
4 such as the internet or the like. The server 150 can be any standard computer
system made from any suitable computer manufacturer such as 1BM, Hewlett-
30 Packard, Dell, Compag, Acer or the like.
The server of the invention has provided at least one database 155. A first
database 158 is adapted to store details of members who subscribe and wish to
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suppliers can choose to let a@3charity use an
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u§@r3 of various information relating to di stressed

adver tHRefRuNS h&& provided an online interactive interface accessible through
a user's computer in the form of a website 167 which enables a user to view,'
25 retrieve and store data on the database(s) 165 of the server 150. The website
167 may have provided a plurality of web pages which are interconnected or
interlinked and can be accessed via links provided on the home page and/or
other pages within the website. Each web page may be provided with at least
one category and/or subheading to facilitate a user in navigating their way around
30 the area and finding the correct information or location they need. In a preferred
embodiment, the website may héve the‘ following basic menu breakdown
structure:
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wonuesssmnt cal cul ator. Using the cal cul at or apPOEMIR006/000883

can click on the calculator to take themto an
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A method of an embodiment of the invention shown in Figure 13 involves a

25 buyer 172 registeting the details to become a member and gain full access to the
online distressed advertising system and services provided. This can be done via
the online portaliinterface accessible through a buyer's 172 computer via the
internet. Once. a buyer 172 has provided their contact details and other
necesséry information, they are issued with a unique user name.and password

30 which they can utilise to log onto the system or server 150 and have access to
the services and facilities available. Membership is divided into buyer's and

seller's membership areas such that members may only have access fo the



di stressed advertising to targeted consuners such as

mar ket ers, advertising buyers or other individuals or
wousicnesses W shing to purchase distressed adveCTiAu2m@/000883

at a discounted rate. The system has provided a web

server 150 to which a plurality of buyers 2 and

sellers 3 can be connected over an online distributed

conmuni cati on network 4 suchg4gs the internet or the

i ke. The server 150 can be any standard conputer

system made from any sujtable conput er manuf acturer
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25 the advertisement in a secure environment, Alternatively, they buyer 172 may
apply for finance approval for the transaction, prior to purchase, whereby their
details will be sént to the provider to approve their application for an account with

the provider and/or third party finance company. Once payment has been
received successfully, the buyer 172 will be shown a receipt showmg the

30 advertisement detalils, payment confirmation and deadline for the des:gn/artwork
to be submitted. The buyer 172 can then print this receipt, or return to.a saved
electronic version at a later date which will be stored in their member's section



laws. It is envisaged that a user will be able to

update their details at any given tinme. The system has
wonowidsgian online interactive interface acce®eriroos/000883

t hrough a user's conputer in the formof a website 167

whi ch enables a user to view, retrieve and store data

on the database(s) 155 of the server 150. The website

167 may have provided a plurgbity of web pages which

are interconnected or interlinked and can be accessed

via |inks ErOVIded on the home page and/or other pages
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they can perform administrative functions such as changing their password or

updating their account, search statistical information from assoclated databases

25 as a resource tool andfor begin uploading and advertisement for distreséepl
advertising. | |

The seller 173 is required to pay a prescribed fee which can be paid

periodically or per advertisement. Once the payment has been received

successfully the seller 173 can then upioad one or more advertisements for

30 distressed advertising onto the server 150. It is envisaged that once a seller 173

has uploaded an advertisement for the first time, they may have to await

clearance for the advertisement to be approved. The seller 173 will also be able



be invoi ced and provide paynent at a later date. In a
preferred enbodi nent of the invention paynent nust be
worde/i3swsadvance at the tine of the transacti ORCITAU2006/000883

order for the advertising to be subsequently sold or
provided to the custoner. It is envisaged that

paynents be accepted and processed directly through

the provider or via an approvdd third party. A nethod

of an enbodi ment of the invention shown in Fi gure 13
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modification(s). This application is intended to cover any variations uses or

25 adaptations of the invention following in general, the principles of the invention

and including such departures from the present disclosure as come within known

or customary practice within the art to which the invention pertains and as may be
applied to the essential features hereinbefore set forth.

As the present invention may be embodied in several forms without

30 departing from the spirit of the essential characteristics of the invention, it should

be understood that the above described embodiments are not to limit the present

invention unless otherwise specified, but rather should be construed broadly
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request/question online. Once the buyer 172 is ready

to purchase di stressed advertising they can press a

"buy" button which will cause a confirmation screen to
appear confirmng the advertisi ng details and price to

be paid. Once this informati on has been confirnmed by

the buyer, they wll then be directed to a paynent
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pRFRHEShe Pressnee psagdilispefi e araarrenthe fa@meeswﬂtqg@@s steps,
S@bﬂn@énén?@ orAgr*éHMé?rthéfégf Cafrhad, SQni@é@Qﬁ% dRtd® df d"é’atrffyf teRires

emai | snms, nmail or any other suit | e nmeans

aav@fw'ﬁ%u Huoughogt é'&@e&ewlp&%amdu the glaigs| ther wordsy ‘cemprise’,
PabkripRshg! an@mea.k@% & bd é‘ér%ﬁhe@%dér?ﬂ%sw@'sgﬁ‘sé %@a{qgaﬁxd to

be interested in. Referri gur es
mBP REEUSIYR BT YIS Ustivesenss: ﬂlfgss ﬂ@eﬁatngmam éem&? oj llnpiumag.tbut not -
NMiMideetodi stressed advertising to potential marketers,
advertising buyers and other professionals in a safe
and secure manner. The seller 173 registers their
details to beconme a nmenber and gain full access to the
online distressed advertising system and services
provi ded. This can be done via the online

portal /interface accessibie through a seller's 173
conmputer via the internet.



Once a seller 173 has provided their contact details
and other necessary information, they are issued with

we vgsi1user nane and password whi ch they canpuriAu26em/000883
to log onto the systemor server 150 and have access
to the services and facilities available. In this
regard there may be a delay for approval by an account
manager prior to utilising th system It .will also

- provide themw th access to their own persona

nme r. I e websjte which may have details
of F@é&%@%%&g&g ] %l:%etng Ei"ﬁ\')éﬁ" CD%E Aﬁe‘:c%g'p‘?‘é’sénd ot her

rel evant information. Thus, once the seller 173 has

| ogged i n, they can rformadm ni strative functions
sugh‘ aé‘\‘”c"’}ﬁié(ﬁﬁ'ﬁ%‘ﬁ W%Q‘F‘f@ﬁ&@%ﬁd or updating their
accounteg &dvestisainieht ihoRhatidhf AsBBEtc@vill RWertising space; and
associ at e atgbases as a resqurce tool and/ begl n

nd/ or
Supl oad PR Bhd 2R EEMeSE nfRrMelen dhatifesgedelationship™ with - the
acuRettissmast infobhfatiRl reedivek/3 is required to pay a -
prescribed fee which can be paid periodically or per
advertisenment. Once the paynent has been received"’
sux.cesghuddhyrtibing sygbmeombrisingan then upl oad one or
nore advertisenments fgr di stressed advertisin% onto
the sef1F8PS 1¥Fecqting gdwarliesag Miermstion Rsgodate@ it adyergsing
10 hapatdlapaded an advertisement for the first tinme, they
may have to_await clearance for the advertisenent to
be” appPEER% O FRRAIBR AP GtiIsEmenhnfarmatian hpdng g relatipnshigvgia the
WiddReis@nénbifomhatio yedeiked2 by receiving queries from
potential buyers 172 and being able to respond to them
via enquiry and feedback facilities provided by the
| 1Bvent Aafethdd €ors€dor@hathg3nfoBfa®ins@r $6Nn WRvérBsiMé, e method
‘1sstat|sthal i nformation coliected by the systemto
mYATPBY Prar ket pl ace trends. Both the buyer 172 and

sel | erret&iSingRytsadf Savaresrnsnt irforPAtio A 2880 A&t Wth BiHi&IMents
tﬁ%ﬁbsmﬁ%&? of the system It is envisaged that the
i Ol SHisUlY SHPFer advertising to both buyers 2
and sedtb@icsthd sefs df Adveredtmhdre intdrnkiohwhd nvention as a
means for generating revepue for the provider 185. The
provi (ﬁﬁarq{%}g gop goﬁﬁt%é’ga G dfagestioniptipeate at least

20 r eAt sétCh&GnEEts @&B ditessdinRYedibing 3Rtcpial O
add/ dei et e/ nodi fy accounts, assign contracts to

sell ers, manage banner advertising, control buyer and
seer ratinegndand okisid SPeehin C3 dwhéRmh asaid GaULIVIRY- sets of

advertisement information includes receiving sets of advertisement information
each offering a distressed advertising space for sale.

25 | '
5.. A method as claimed in claim 4 including receiving sets of advertisement
information each offering an advertiseme'nt for use in distressed advertising.

6. A method as claimed in claim 5 wherein the distressed advertising criteria
30 is generated from a selected one of the sets of advertisement information each
offering an advertisement for use in distressed advertising.



It is to be appreciated that whilst the invention can

ai so be applied to the offering and selling of regular
wedvevssmiing, for conveni ence sake it has be deetrathew/000883

herein in ternms of a nethod and systemfor offering

and selling distressed advertising. it is to be

appreci ated that each of the nethods are inplenented

in a conputer system and thu% may accordi ngly be

termed conputer systen1|nplenented met hods.

Furthernore, the present invention enconpasses

cofrput év mefhethbése akeetedninbetaim ng wohepin eridexamivirapl sets of

in . r I t .
on B RERE o TR SR B Bl b mation
desashioffedng an edvartssnan faniusd inspistcisbed adveixtigrent s

- thereof, it will be understood that it is capable of
“further nodification(s). This application is intended

5t &B. covérmaﬂwd\ﬁ@rmamedns claged iotludidapeehimnsetobf tieertisement
[ r . es of the
| ERhaeR e e b SRS Blerndby P P B e
present disclosure as cone within known or custonary

practi /@\qﬂ%ég‘ 129 c'iehrﬁe rrI CIL Wh‘é?egg p}‘le i Sessg%? Ogyer’usmg criteria -

pertains an
f daganersteddran rab@eﬂent@d QBQ of thet dets A6 atlestigpnenemtformation each

101 rb‘ff%ﬂrﬁq Qst@%sm t%&ﬁﬁ%%%ﬂaéﬁ fgé’gra' forms without

depart e spi e essenti al
characterlstl cs of the invention, it should be

under shoqdiih aﬁ s (dMmad Q%{ gzeg‘l‘? ol? ecﬁ’alﬁ;ggg q g%e Hrt‘osf%a@ge offering

not tolimt t presen ven ifonun
s [fe¥erisaraenty far d?%lph%ﬂd @W@UIMQ Ispacotest taggsded group.
broadl ywi thin the spirit and scope of the invention as
defined in the appended cl ains. Various nodifications
15 afd. eq’&umaﬂh@dta%rc%ng@ﬁ@m @iree of rlasmeedl to o trecluding offering

e et e e BrO R D i e T "
enbodi ments are to be understood to be ‘i [ lustrative of
|t Egegﬁﬁl‘%‘?}éﬁ%fa%%la‘ﬂ?%%& 5@5301% H‘?Ehm%eglt? &vﬁgre tﬁgﬁ@éthod is
regimesd wsthfthe aee oha corapigdersnedwerki nt ended to cover

g structures as performng the defined function and not.
only structural equival ents, but also equivalent .
sfB.uctumethod-ee amaplie, analdﬂeomfgcﬁarmmaltb Bmdteseirs theemethod

”ﬁ%luﬂé@ p@@w&if\? Ué?trléé rcee%‘d val\& c?att {Re ¢ tggz}toraagi%lnga  identify

ndr | sur ace secur e Woo
t@f@éh'h@‘ruse\m@fﬁé’a@e @rsldﬂeew rmfblrmmg thehrebthod) the interface being

connected to the resource.
25 ‘
14. A system for coordinating information for use in advertising, the system
comprising: '
receiving means for receiving sets of advertisement information associated
with advertisements for distressed advertising space;

30 storing means for stdring the sets of advertisement information; and
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surface to secure wooden parts together, in the
envi ronnent of fasteni ng wooden parts, a nail and a

" Conprises/conprising” when used in this specification
is taken to specify the presence of stated features,

I ntegers, steps or conponents but. does not preclude
the presence or addition of ¥ne or nore other
features, integers, steps, conponents or groups

ther ecéfea'r'ohi-l:\?usme | g5s %@ﬁ: ﬁ@nttﬁé(t SR Lts ' EAUNERsement

ot herw se, throughout the ge cription and the claims,
t néormetials to dendle iad deast' arenpati hiah gestandiht distressked advertising

,tgr-?ﬁa construed in an inclusive sense as opposed to an
u

itaffa. . ; ; )
exclusi ve orexhaustive sense; that is to say, in the

sense of "including, but not limted to". THE CLAIIVIS

DRl N'A[\@sng ﬁ%%gﬁ% mlﬁﬁqﬁ%ﬁgnlt%ceﬂwnaggﬂeans for receiving

adverti si . conprising; receiving advertisenment
i ik osatatol civadisemeal wdproetion gaversdss Megns gat secelig sets of

S Hégn%ﬂ%’ oA RRBR Yach ffé?itﬁgtsj ARB8MNdartisement space for

rel ationship w the advertT senent |nformat'|on

readd@i ved. 2. An advertising system conprising: neans

for receiving advertisenent information associ ated

W th advertising space; and neans for sending

atfrer tA sxstamtasi ¢leintedeni daimhid phdb avhespintthe nedeivinanneans for

t@@ei@ﬂ%%é IS RNENL I IMBHERE I8 aB6F ¥R s ndaRB 0@ ceiving
for coordinating Information for use In advertising,
t9eds b tadvertiseomprt difergratier cechidigrisetan ervedsenentsienpige in

| EQURBY bR ASRPCi ated with advertisenents for
di stressed advertising space; storing the sets of

advertisenment information; and searching the stored

Sets of sREIVRI &?ﬁ%ﬂ?in il BRI im0 4 RCH GrRldidELRehns for

one set that neets with distressed advertising

dMPYiding an onlinggiaphigaldisasintarigrensia & wortd widgms3staier ei n

said receiving sets of advertisenent information

i ncludes receiving sets of advertisenent information
efch Of fystamgs £laimet fe sleba 1Zawkareindhagysisacis theWerll-Wide-

Web.

19. A method for coordinating information for use in advertising, the method
comprising:

reéeiving sets of advertisement information each offering an advertisement
for use in distressed advertising;

storing the sets of advertisement information;

searchﬂing'the storéd sets of advertisement information each offering an
advertisement to locate at least one set that meets with distressed advertising

ctiteria.

20. A method as claimed in claim 19 including receiving a set of advertisement
information associated with an offer of distressed advertising space for sale, the
set of information cohtaining the advertising criteria.

PCT/AU2006/000883



5. Anmethod as clainmed in ciaim4 including receiving
sets of advertisenent information each offering an

wedvevssmsenent for use in distressed adverti si RQT/AR2008/000883
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method as clained in claim5 wherein the distressed
advertising criteria is generated froma sel ected one
of the sets of advertisenent information each offering
an advertisenent for use in & stressed adverti sing. 7.
A nmethod as clainmed in claim3 wherein said receiving

SEle o BEVED: PESRbe; e IR, P8R oy ot dfify Yl ket o
adshertseseme imforinationusftering dilitressezsabe risthgespets fongale8such that

5 R B Bl S Ry o =

di stressed advertising space for sale. 9. A nethod as

ctPt ot metast i B g 108 PROb P RR B BRI L o
otisaithvtae tsies eimdvisrtisafmeniniafaroaticeaciferoif dstrasged advertising space
gi'oilts#gssed advertising space for sale. 10. A nethod as

d in any one of clains 3 to 9 including offering
advertisenments for distressed advertising space to a

of i Ry e BFTaing 8 G b uMr fehetnon
a«lnbfmrtsing::ng space tofa Ita:rget ed,grgu\aqu 1éi A net ngdhas

ai i, one . . . d.
s perret e Niech ot aT il e PRl B "SRG
netdeodorasiec| ai med in any one of clains 3 to 9 wherein

| oc W%H?'?‘sﬁ'hzg%%gfg'dv@ﬁﬁginghgﬁfog}nlgtgo ource and a

| ocat o or "servi t tify graphical
user isadehihgcee fstoredisetsi of gbefizemeony irtftrenatien leadh dffaegng an

[ ' nect e 1 r.esour ce . ‘
LEGERETShA8 FPIRECH Bl Bl oSREAC e fpef disosses
adivertisingianigriat he system conpri sing: receiving neans

for receiving sets of advertisenent information
associated wth advertisenents for distressed

atfv er A reethgd spakénedinatdim@Iieending ozcedtirar 4 sef df ladvartisesnent
0 rtis i.nf Lon; dsear ching.ne [
SR AR L R TR PR T B PR RSF ke
ttbe beicdtrdoratatbe asttaining tse bdtdnatingededa.wi t h di st ressed
advertising criteria.

25. A method as claimed in claim 24 including controfling the set of
advertisement information offering an advertisement for use in distressed
advertising, such that an amount offered for the distressed advertising meets with
a pricing schedule.

26. A method as claimed in 24 or 25 claim including prepopulating items for
use in the set of advertisement information offering an advertisement for use in
distressed advertising. '



weadv@yi35se nent

15. A systemas clainmed in claim14 wherein the

recei ving neans for receiving the sets of

i nformati on conpri ses neans for PCT/AU2006/000883

recei ving sets of advertisenent information each

offering a distressed advertisenent space for sale.

16. A systemas clained in claim14 or 15 wherein the

recei ving nmeans for rece|V|n@§the sets of

adverti senent information conprises neans for

r ??e' VA RELtE&d %rqooﬂﬁ\’{a?ﬁ\b iSeRRfonl Bf QEE® b@‘fénﬁ«ﬂgﬁ Uig I1emnoq

offering an advertisenent for use in distresse

aQQ@pm$@gng 17. A systemas clainmed in any one of

cl ai ”Bre&é‘iwhﬁ 155 i ¢! WAl NG BRBASHOT inkSratich NGisddtiated  with
iC

online gra user interface via a world w de

syéveerhﬁemnts\fog;aétf@h@a@ spacsi Hecbt espaliambdesoriing AdTMbeleof @
SME%SQP dfsretcgﬁeérf?étk & Xﬁxﬁs‘?tlse%*ﬂt info?maflodt®hRod for

coordinatin ormation for use in advertising

et hoopr@wﬁfagm aRtionr fcentplieg #hw setowf W@éﬁ?mgﬁtﬂemmﬂon to
| McRIB! d R R GR rPAf It ehirdiy a@a@rém&mmor&@gm@ option.

di stressed advertising; storing the sets of

advertisenment information; searching the stored sets

38 adverhibeeqed ddrhed nﬁtél&ﬁh eaChefdiethd Beldf advertisement
advertisenent to locate at | east one set that neets

10 winformatien pEesan atypeisiusPace torisalerang thQ@P*W CRIPRIISES 4& least
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chaé B G ué@@da&md@xm% %b&gitéegcﬁbrylé@%r%ﬁeﬁrlo@ﬁy !lstm? and
adverti senent i nformatlon associated wth an offer o

- desgetarasieel ligNer t i sing space for sale, the set of

i nformati on containing the advertising criteria.2 1. A
met hod as clained in claim20 including controlling
t R& set methoddrpsirissienent i nformation of fering

di st 6g8QAnG Ay st isti BOaGRAGRARH iSBHRatiohUsRotBRY Wath a first
amount requested for the sale neets with a pricing

sbulligalian media; A nethod as clained in claim19 or 20

i ncl ugdbagyvirg eP QB RL s&t%f A@BBtdefent SFolmbtibhCassBtiaRl with a
advertisenent information offering distressed -

agreend ipsplirgtiapatedia efd sal e. 23. A nethod for
coor dihafihdi% FEUMEAPLAIONT SdvortdBend irﬁghh@dtbhsédé%iafebewith a

discounted package, said forming including combining the first set of
advertisement information and the second set of advertisement information.

30. A method as claimed in claim 29 wherein said forming a resultant set of
advertisement information is subject to the second publication media being
different to the first publication media

31. A method as claimed in claim 30 including determining a sale amount that
is discounted given that the first publication media is different to the second

publication media.



weab®;135480r i ng t he sets of adverti senment
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20
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conprising: receiving sets of advertisenent
i nformati on each offering an advertising space for

searching the stored sets of advertisenent information
each offering an adverti senent space for sale to

| ocate at | east one set that neets distressed
advertising criteria. 24. Aswethod as clainmed in claim
23 including receiving a.set of advertisenent

informati gn assqci ated wth- advertisenent . for, use

| o ok FESREEAS P PRt 20 o) Get! BPURAR s gRres cets of
C?Weﬂis{j&nﬁ@tﬁr}"f@r_n&ﬁgz fe_fabﬁiaego_drd’téd Vithaa Ir%@ecwermtbnmﬁoa?nedia, .
cl al In clalr I.ncl udl ng controlll ng,.t t o .
CHbePRsiste e PR o LeRT A Carr Gt 3 fftpective
f ?ﬁblktﬁﬁbri Medib HelrRssRstemtdvad foraimtinciadiel comahirgrthe respattive
0 d for the distressed advertising neets with a

fer

p??tEPE@d‘?ﬂ?@m”é!”foi@?“W'mat hod as clainmed in 24 or 25
claimincludi ng prepopulating itenms for use in the set

of advertise t information of fering an adverti senen
B " oS e of porr bl iarelon oo R aBenr B Fethod
ceanhghishaf: i ng i nformation for use in advertising, wip
noa conpr.i sing. receivin . set of advertisengen )

o or TRESURG 56 o PlvaPRTETR N ET e St ] vertisements

afbyadldredingssqpace, the set thereafter becom ng a
menber , of ﬁhn recei g/.eg sef.s of ,adverti senent
: rogmaf

unber gf
i nf or MRNNGATe S/ OHPOEREREN YH3F controlling
t he _Seiolnﬂéliir@th%ﬁmitﬁ eg”@dﬂtertisnfgarrimtai torslptedfy' asdanctesaected from
particul ar.item an et.erm ni . sal.e apount, . :
DR cb g i s Naiciaber RS s B P e 1 n
clf ?i Ms2Zrchingr @k rstérbe seat ofcddvadiserichs ari@ntatiom toicvate anleast
of ferg an adverti sing. space for saie and the option
c%??p?‘?s{ékg‘g ”%ﬁe\{?‘ﬂ %?d\@%%s"?ﬂ‘crger@esi red coiour, inmage,
speci al i sed display format, priority listing and
target, market listing, .29. .A gethod conprising.:. .
ré‘%ei v ﬁ@etgoﬁg iqssp}ag@?d dF Sgitle i%’gﬁ@m %%fagy ﬁ;§§1p%nspace 1S
agispsysat advamising spdoel st .

35. A method for coordinating information for use in advertising, the method
comprising: |

receiving sets of advertisement information each offering an advertisement
for use in distressed advertising; and

storing the sets of advertisement information;

wherein each of the sets of advertisement information, each offering a
advertisement for use in distressed advertising, include an associated sale
amount to enable searching according to distressed advertisjng criteria specifying
a limitation on the associated sale amounts. o

i nf or PATiAAR006/000883



publication nedia; receiving a second set of

adverti senent informati on associated with a second
wopebde/esdsion nedia; and form ng a resultant sePCwWAU2006/000883

adverti senent informati on associated with a di scount ed

package, said form ng including conbining the first

set of advertisenent information and the second set of

adverti senent information. 3®5 A nethod as clained in

claim 29 wherein said form ng a resultant set of

a rtis&g% ' on. S subject to t econ

plcﬁ; ‘ication E&ggfég%rg;ﬁ%%ngdw f%\aﬁ%i‘ ?(froustehlg i ?é‘? '%8’ 916 methad

pulsinipgigingon nedia 31 . A nethod as clainmed in ciaim30

el uding. 4 | ; s di d
ot ven (T SO Re T B PTRERn R oteling b2 R e
t Her wsedo nidtrpedsid aaeitioing mediirec! Bng #n astohiatbdamlechradurid

51 N C'.aE{S‘ril?@the%%t&éfnaﬁv&m'sgﬁ%ﬁq'fggﬂétgf’e' ving three sets

of advertisenent i ntorna lsociated with a
r espectséarehiputhe swtédretvediaivettisemeht mérswetion ieadt uiéring an

t » : subject to the -
r SBvelieEneR M BRA0H 158 Jne T30 Shéis P litessey govertsing
- f eriteriagpieeitingdi lngitationbinihegssobiatecespeambuds set s of
~advertisenent information. 33. A nmethod of
coordinating information for use in advertising, the
10 méi’hodAovetped $ormepordiratizgvinfognstirirs foofusadv ettértising rthe method
igg%ggh'.on associ ated with adverti senents for
advertisrng space; storing the sets of advertisenent
i nf or miattiating aradéettioont rol 1 i ng the input of adverti sing

criterj@a.ta. specd se sel ect frama grou .
speci f';?i@ﬁ'gmgt I eééeg%/ g)fna |V%ﬂ‘§%%8$t [ ﬁ?%rmfﬁﬁ?’i‘ 0 Iso%%ggd with
s @dvertisergents i digirashed stivertising epacoinddaeh tindehmntssociated

15 | REQ BN Lp 1 ocate at least one set that meets with
agvert I SI ngacrl teria. 34. A nethod as claimed in claim:

33 wheseigating hwithind ther auctipmgorepaicibe i setadofsidvedtisetent information
?‘B%{seédtdnsﬂhggs LS Sﬁéarﬁ%‘g%t hod for coordinating
| or n adve

nformati-on use | ftising, the method
conpri si ng: '
38. A method for coordinating information for'use in advertising, the method
20 comprising: o | ‘
receiving sets of advertisement information associated with advertisements
for advertising space; and
storing the sets of advertisement information; and
searching the stored sets of advertisement information to locate at least
25 one set that meets with distressed advertising criteria;
V wherein the sets of advertisement information relate to at least one media
type selected from the group of print advertising, television advertising, radio

advertising.
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recei ving sets of advertisenent information each

of fering an advertisenent for use in distressed

and storing the sets of adverti segemU2006/000883

i nformation; wherein each of the sets of advertisenent

i nformati on, each offering a advertisenent for use in

di stressed advertising, include an associated sale

amount to enabl e searching aggording to distressed

advertising criteria specifying a limtation on the

associ ated sal e anmounts. 36; A nethod for I di n t|n%

| #-or fnfneYipd B cOXEIEHNG dfeAtien gy, Useh® 3eRsgo. e metnod
Hstng: "receiving sets of advertisenent

|nfornat|on each offering an advertlfenent for

di st r éeeddn@dvier £8fsi Ay FAWTHSRIDEH ng Oé’ﬁa'%?é‘so@?sé)lc gec} " with

Sad\RriRERIERts foBbatinePadVdiiipigacef adver ti senent
i nf ormat.i on; searching the stor ed sets

adver 35§eqiEHg T“hP‘?fr"Y‘r%‘tq saPeciva b SF“FeéﬁdHEﬁ Isgment.
advertisenent to |locate at |east one set that neets
wWith distressed advertjsing criteria specif,

A S S oo HA o Ebis SEs ety ot vt <

Rt POdivE Bhin O UEN M hEd ind\idsRidieG tHeQfanHeadvBrtisement.
advertising, the method conprising: initiating an

auction; receiving sets of advertisenent information

a6 0Ci AahRghotl foh cBEMPELIHG RIBRIcEIoh d6r GcShr RV8RRIng, the method
advertising space and each including associated sale

YUY Y- and sel ecting, within the auction, .one of the

sets %c@ﬂf@gétb SEARRHiIseHeAT Mdrinaforasediaka wilheadvertisements
assoc:| ated sal e anpbunts, 38. A nmethod for coordinating

i 1R BRGRET PEYETHYRY §8%S] #Nhdverti si ng, the met hod

CONI icdhRdbiting @66t Wi &igs §€é@eﬁfseﬁ@%6fnfdrmafmﬂ§uch that each set is
i nformati on associated with adverti sement

RAPEFIEIeS Wil 8 pasRectivin Bartes g ifRe S0at% a8 B a 185pective banner
ashMekiskaRAENt I nformati on; and searching the stored :
sets of advertisenent infor mation to | ocate at | east

one set that neets with distressed adverti sing

CAd.t e @ethod as claimed in claim 41 wherein the set of advertisement
information comprises an offer of banner advertising space and/or an offer of a

banner advertisement.

43, A method as claimed in claim 41 or 42 including storing the sets of
advertisement information; and searching the stored sets of advertisement
information to locate at least one set that meets with banner advertising criteria.

44. A method for coordinating information for use in advertising, the method
comprising: t
receiving a set of advertisement information associated with
advertisements for advertising space, the set thereafter becoming a one of a
number of received sets of advertisement information; gnd
~ providing an option of including a particutar item associated with a

donation o community conscious party.



wherein the sets of advertisenent information rel ate
to at | east one nedia type selected fromthe group of

wonrbewr13sdyerti si ng, tel evision advertising, ragCw/AU2006/000883

advertising.39. A nethod for coordinating information
for use in advertising, the nethod conprising:
receiving a set of advertisenent information

associ ated with adverti senen$d for banner advertising
space; and associating the set with a respective

bqgnerA At d ASQIRRY- in 619 m A4 %EWe% &hidd 888 of AnvehAbMent

wherei n associ ating the set th a respective

bam@rmatiad@@m cHeine rﬂdveﬁr@ema@tssma |f@r e ane theapmien comprises
a " 0

RIS L0 TRRmurt) cdhoBLE YAl DLt 006 %“é’%‘ﬁ‘sﬁg‘em space f the
c erysriissnmRnt speeses wphepibwithin efprediterimineiramperiod.
i nformati on associ ated with advertisenents for banner
advertising space; and connecting each of sets of
ad@ertwmﬂm o spoidinating infermetion %@tUS@aaﬁp@@orﬁ»@ the method

%gg,ls%id with a respective banner advertising space

espective banner advertisement. 42. A nethod as

cI ai meEceiFing leasahod spondeeshét infarmetiers Bsesiciatell with swresarship;

i gf@rmation conprises an offer of banner advertising

- space and/or an offer of a banner advertisenent. 43. A
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met hodfteging| ai saeaserahiel based4on e ¢t phcslpgmcrﬁﬂu%tlaﬁorrﬁ@t'on

theogels of advertisenent information; and searching

the stored sets of advertisenent inforrrati on to locate
-l east one set that neets with banner advertising

th €TA ettt fof cBBLIMAEN] fﬁfor&%%rﬁ“f&%bﬂﬂ shOM<OFIFRY, R method |

for use In advertising, the method conpri sing:
r eeRPNANg a set of advertlserrent |nfor mat i on

assoCiateGnyM 4o A ﬁj; r LSSHB nﬁ'\ﬁ')rfn%or?déé%&ét%b n\gltﬁ‘ pﬁcp%tenhal

the set thereafter om ng a one of a nunber of
r&@ﬁv@blps@ﬁ% of advertisenent information; and

provi %Hﬂe@iﬂg %@Eh ef‘séig of §5ndSisRG lﬁfoﬂﬁéﬁdncéﬂcﬁrthdttaﬁmeach set

associ ated W donation to conmunity conscious
plaesgodsed Mth@trﬁ@%ﬁcé‘se sroapasliPi n cl ai m 44 V\,her ei n eacn
ot tne sets or adver.tisenent .

48. A method for coordinating information for use in adverttising, the method
comprising: A

allowing the selection of an offer of advertisement space; and

offering a build service to build an advertisement in order that the
advertisement will be prepared with a predetermined time frame.

49. A method for coordinating information for use in advertising, the method
comprising:
| receiving a set of advertisement information associated with
advertisements for distressed advertising space

offering a build service to build an advertisement in order that the
advertisement will be prepared with a predetermined distressed time frame.



i nformati on each offer a advertisenent space for sale
and the option conprises letting the community

woaeneizsss party use the adverti sement space i PCra2006/000883
adverti senent space is not soid within a predetermn ned
time period. 46. A nethod for coordinating information
for use in sponsorship, the nmethod conprising;-
receiving a set of sponsorshi®g i nfornmati on associ at ed
with a sponsorship; and offering a sponsorship based
O%Ot heaSALiBl SPARRRHSH il WBFéWPﬁérﬁ@eﬂhged%&gﬁ serfice to

thod for coordinating informtion

S Mﬂ@ en efvgrtisantent weinb ed onbimpendiongent ig Pedvided godkatdheflesign
S@?B&R&ﬁxb%O%ﬁggkgat'on associated with a potentia
sponsor shi p; connecting each of sets of
sponsorshlp i nformation such that and each set is
5 335001 AUAGMY L AaBINE ke BRBRA Sfibiy B8-0ACERAL o
for coor |na Ion for use 1 n adverti Sing,

t Metilghren adwrh@mmnt ghing anahliraemironimenisie peayided sodiiatdine design
of; v/ i senent space; and offering a build _
sé%gﬁ%g&?quﬁﬁ#d an advertisenment in order that the
advertisenment will be prepared with a predetern ned
ti f r ' Lof ornmtd
) g?eusé‘?ﬁ%h%%‘\%g rdt?é”glgﬁ I?t‘?q,lahrﬂ 490§©ﬂ5%1rpgfférﬂ% thB o%@ﬁﬂ de¥lce to

10° r doid on ﬁ@vwmenbﬂsmmapni»mmmnmamos nmvld@d s0 that the deSIQn
assSQnk AkgH abf hoadvertisenents for distressed
advertising space of fering a build service to build an
advertisenent in order that the advertisenent will be
prepar r £ g

P er e, anethbd oB ARG RN (ha e oReg P esion senvice to
otbtl@f amedverlisedest gsing en ehline eryirpmnent isproxided se ithas feendesign

u | environnent is provided so that the

‘15 dgggg%@@gﬁg%FPSEMAth in 30 mnutes. 51. A nethod as
-claimed in claim49 wherein offering the design

S8LVI C& ifhod as claimed in claim 49 wherein offering the design service to
build an advertisement using an online environment is provided so that the design
is built within 48 hours.

20
55. A method as claimed in claim 49 wherein offering the design service to
build an advertisement using an online environment is provided so that the design
is built within 3 days. |

25 56. An advertising method comprising creating a session and, within the
session, arranging for the purchase of advertising space, the design of an
advertisement and the supply of the designed advertisement wi'thin a
predetermined time frame.



buil d an advertisenent using an online environnent is
provided so that the design is built within 1 hour.

wb2006A3smtihod as clainmed in claim49 wherei n oPCE&MAU2006/000883

the design service to build an advertisenent using an
online environnent is provided so that the design is

built wwthin a few hours. 53. A nmethod as clained in

claim49 wherein offering thesgesign service to build
an adverti senent using an online environnent is

pr 9y| decgtnﬁeqla&giotrcto égn'}g}nﬁ}itﬁﬁ zflgft W\;’]\” fngacﬂveét%fr&? %Method'

theordmﬂlrwl service to build an adverti senent using an

bui 11 TS S5 By SrPieient Rt EBion et RL AV Rements
cI@rmstt@saﬂldeadeemsmgfsemejg the design service to build :

Sorovt asi ey ha LR ReBRgRR) CREMIR g (hin 3 days.

56 An sadwingi the refprae tskzdofcadvertissimagt Bifeakting t@locate at least

o eh 4B el i PelriGed ARk e BHREERH ot o

advert issrdieg BN aft tohe psntt,pats,ﬁoiefedtdwewdtﬂﬁsdtge?done set that meets
a ?@% a predetermned tine frame.57. A
(w'ﬁ“hb or (Q:%eor aé\}%gtsfq?g&]:{eﬁ?m mation for use in .

10advertising, the nethod conprising: recei ving sets of

f d with -
S AT R e v e

staonipnginghe sets of advert i senent i nformtion;
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adoreyseiis distressedtagivedisingnd sending an alert to a party
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t he di st Ftrsi
f or cosgatihiag itng stanédsetst dbadesiisensmt iimfomehtiont ésihndffering a

t *é@v&ﬁééh‘?&t% TRedie ' east one set that meets with distressed advertising
criteria; and ‘
sending an alert to a party when a set is located that meets with the
distressed advertising criteria.

59. A method as claimed in claim 58 wherein sending the alert comprises
sending the alert to a party offenng an advertisement for use in distressed
advertising.

60.  Amethod as claimed in 58 wherein sending the alert comprises sending an -
urgent alert requiring the party to reply within distressed time period to purchase
distressed advertising space.

61. A method as claimed in claim 58, 59 or 60 wherein the method requires
that the party has an advertisement completed and ready to make a deadline.



recei ving sets of advertisenent information each
of fering an advertisenent for use in distressed

wedvevsmiing storing the sets of adverti senent PCT/AU2006/000883
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i nformati on; searching the stored sets of

adverti senent information each offering a

advertisenment to locate at | east one set that neets

with distressed advertising & iteria; and sending an
alert to a party when a set is located that neets with

t di asned i Sl i [ .
c g’i ne%kfen cl al(?ngﬁgd kh('iér'@%ﬁc\gﬁéﬁg{nnﬁstie%geda@gﬁémegssman ¢
coaysranskibe deadiineds Ebethandrdayso a party offering an
advertisenent for use in distressed advertising. 60. A
method as claimed in 58 wherein sending the alert

cO¥pr iA estiyshes plgmed inclgion 61 atherein disgrgbsacnigne Rergshless than
t AT ' ’ ' [ to purchase
e S A e B B 0d as o i e

in claim58, 59 or 60 wherein the nethod requires that

t p ' n : Ad.

e o JELaetaBY i LoRF BT e ATt Bl Stecliic pERRY g6t a0
whinuégsnandi the degdling abpute gmipieoef Hogss t nan days and t he
deadline is less than 3 days. 63. A nethod as cl aned
inclaim6 1 wherein distressed tine period |less than
abfout AL et for gadrdinatingl édermatien Ifersyse agdvgbising, the method
d@dfﬁpris . A nethod as clanmed .in claim6 1 wherein

di stressed tinme period about 30 m nutes and the "

dead| irgeeidn® setsaoicedysiisemenhnforgation caph mifetiedl ah ordvertising

Cﬁgiﬂg}agai@g information for use in advertising, the
thod conprising; receiving sets of advertisenent -

i nf or wirinehe st obsdvertisageanin@avietian;si ng space for

sal e; sééz‘&hinﬁgthéhﬁoégtéeté’fof %?V@rﬁ%érﬁéﬁemon'n%&{ gﬁéﬂ Sfering a
searching the stored sets of advertisenment information
eatyRrtisenent srpca faidsae 1o leeate At leaplaane abthad anasty with distieesed

UaveRRMy PiRGiaSehg t hat neets with distressed
ao?vertl ing criteria; and

sending an alert to a party when a set is Jocated that meets with the
distressed advertising criteria.

66. A method for coordinating information for use in advertising, the method
comprising:

receiving sets of advertisement information associated with advertisements
for distressed advertising space; _

storing the sets of advertisement information;

_ searching the stored sets of advertisement information to locate at least

one set that meets with distressed advertising criteria; and |

highlighting particular sets of advertisement information when said
particular sets of advertisement information repetitively do not meet distressed |

advertising criteria.



sending an alert to a party when a set is |ocated that
neets with the distressed advertising criteria. 66. A

worbdsadsdsor coordi nating information for use i RCT/AU2006/000883
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advertising, the nmethod conprising: receiving sets of
advertisenment information associated with
advertisenents for distressed advertising space;
storing the sets of advertisgpent information;
searching the stored sets of advertisenent information

t | east t th t t t
B TR 3 = e e T A A
obdRshiemhdrd eRBRhation a6mMpideenprobidmgsai chnhag thiublidation stitesting

of advertisene i nformation repetitively do not neet
%q%ﬁé%@eﬁﬁ‘da%quw criteria.67. A method as

cI|a| med in cl a|m66 wherein highlighting the sets of
rOVI

vert i nforpatj on co ri ses
%ﬁ neA ?iz;ﬂr.caﬁf '8@t'” o8 for 45¢ &' 8 YGE%'”Q’ the method -
pagﬁpﬁgurhgar sets. 68 A net hod for .coordi nat| ng
information fo adv rtisin t he ,
conpr i /EFFYNG P@%&?ﬁﬁh‘@'p ST SO AP WAt advertisemens
[ rgrqrg&ag$mca@a@magtpade \@htjh adverti senents for
di stressed . advertisin a and .mai nt
Stat] SrrpEI FRuRetd B S R BR A R Bfhan i on.
69. A nethod for coor di natl ng | nformation for use i n
e b i Yo et {RERRRN PE LT AR e Bletnoa
adyrepmgusggrrent s for distressed advert i si ng space
searchi ng the st ets f adverti sement tiaon
Lol oaraving SR pOmii i R eSS WL SovERsents
awfarstmssgaga@énkaglsaac@nd mai ntai ning statistics of
the sets verti i nf or mat i 70.. A
o g Rt AL o iigh (T ADS' oF Bast
| b6 sistesatmdand ammumgeseteatadsént@ag@fstevxmamf of the stored

sets oraas%t%}/n?r{gt :Istgt?srtrlgg E}f thgfsg{sn?tad\?enmsement information.

70. A method as claimed in claim 69 wherein maintaining statistics includes
maintainihg statistics of which of the stored sets of advertisement information are

being repetitively searched.

71. A method for determining information for use in advertising, the method’
comprising:

receiving a set of advertisement information associated with
advertisements for distressed advertising space;

facilitating the calculation of an indication ‘of a required return on
investment associated with the set of advertisement information using an online

system.



being repetitively searched. 7 1 . A nmethod for
determ ning information for use in advertising, the
worRbdsadsgsoNpri si ng: receiving a set of adverti emRNR006/000883

i nformati on associated with advertisenents for

di stressed advertising space; facilitating the

calculation of an indication of a required return on

i nvest nent associated with tfge set of adverti senent

i nformation using an online system72. A nethod as

dfor LASBABRD 81 KimPadat DG 74 SEPASu ot il 2L R one

SRagsHiRRsEd &N at hgagtabga!l Adtie@Bed Edivertisingt hrateabased on the
claimed in claim72 or 73 including suggesting a

mapReelioy strategy. 74. A system for buying and

selling distressed advertising wherein the system

i ncl udes: a server havi n% at Ie?st_ an dat abage arketin
5 addesshpnethes agclaipadin eRE <0198 <Pl %ﬁn%ag;%qes Ay AJPakpting

I gﬁ% gne subscribing seller in order to buy and/or

sel | 8|stressed advertising; an online interface in

the formof a website which provides neans for said

byyer (ﬁ)s]yéteﬁﬂ 1OF ho@hd 8d sdllinodibiRdsee@ativamtising twheretrethearystem
a means for enabling said seiler(s) to directly upload

atndusigs8t one adverti sement for avail abl e distressed
10 advert b sidirdahdhd | Ai0icabl onel esapdse ateyssibtd diy at least one

AT SR R i R R R R
NRRResif aBARINgng sai d buyer(s) to search and sel ect
anabl | AgogeTtger (e fomep e Bey S HOuOd Ssdd e
AU oy saedcpurmanas s erabian sar g Duyer e
15 puyi ng@ g’ﬁ‘ég@felfq"’l Fgaklingt F@'ég%‘%‘eﬁabé?i?i%%f‘% %O&deiaﬂ I%%% one
MaL&lsement for available distressed advertising detailing all relevant information
pertinent to said distressed advertising including a fixed price for at least one
advertisemént; '
a search means for enabling said buyer(s) to search and select available
20 distressed advertising;
. a payment means for enabling said buyer(s) to directly purchase
distressed advertfsing: and '
a means for enabling said buyer(s) to directly upload advertising content.

25 75. A method for buying and selling distressed advertising wherein the method
includes the following steps of: '
providing a server over a distributed communication network, said server
having at least one database accessible by at least one subscribing buyer and/or
at least one subscribing seller in order fo buy and/or sell distressed advertising;
- 30 said seller(s) directly uploading at least one advertisement for use in

distressed advertising;



includes the follow ng steps of: providing a server
over a distributed communi cati on network, said server

wbaviengsat | east one dat abase accessi bl e by at pCea€t006/000883
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one subscri bing buyer and/or at |east one subscri bing
seller in order to buy and/or sell distressed
advertising; said seller(s) ‘directly upl oadi ng at

| east one advertisenent for gge in distressed
advertising; said buyer(s) searching for avai |l abl e
distressed adverti sing y enterin (£.$st one_se

ori t er P PUYHLS) SPUENDE Pevalasial FEregenchs VEHE A 7 By et

dicehst 866 88arf\eitdiaSh r}gcéﬂf@%eé}gh samts RV ilAIRE idwstressed
via a _search neans; said_buyer(s) éq?{ectl ng at | east

oAevVeifieing Besting %%R/‘é?alfP‘stH@”%M@ aFSEEY MY pur chasi ng
sel ect gy (Bu?ér'( Sﬁ&tlﬁQVzﬁrﬂee& &b drRfdssal sdvertisiof and directly
4 A

directly u a ? advertising content. 76. A nethod
r

aﬁaro§9sﬂeﬁ? eﬁegags pRped g VeWFNgR Wi st r essed

adver tdzd B ) ke globding BYveisn®bodie®. precedi ng
cSai ns me%eil% sai dyrg?st regsed advgert ising is 10

of fered and bought at a discounted rate. 77. A nethod

apgd. systpemed émysyggenar& s8kld Bad cge%geﬁae%sed adlvertlsmg as
he above c

advertising as clainmed in any one of

f GetpRs c%\%‘mﬂeﬁf g RregrdingRa Yhegngt doveseeH %Wrﬂaw is
PUfisBaSRd Pbughtet b earsathtedyRet i sing, said buyer(s) can
sel ect to 15 have design or creative work conpleted

and upl oaded by said design service prior to a

SPECi fA aetho®! dngadystiin dgaslhirie and &elhﬁ@ AarEad léﬁvertlsmg as
i ncl udi ng: process a to oBer ate in

means ap
L eI 8T KiaR O PP eaRoner A BHeT ARTPURNg gndguign servics
S@héredPRAGRE purdnBsé @ﬂu@ﬁéése@rhweﬁsbmgasaid lbnsaér(s;u ehh @@lec’t to

set, being adapted to perf rmthe
agVeofesign Omée%}f%e«@éf REME fekgdrgnd woaﬂ &; 49388'9” sefvice

PGt 8 B PEEHSE hublibstlondieadiing25 a conput er usabl e medi um
havi ng conputer readabl e program code and conputer

readabl e system code enbodi ed on said nmedi um for use
i yg.di sqrf%eﬁugg,u@am sing according to any one of the

preceding clainms within a data proces stem, said
conput%?ceéﬁ%rgmﬁ?ﬁsp‘f‘({?@&ﬁ o] PRArEIGi Iy gcceiw%tvz@% rgined
CRguNok Rieh) '

said apparatus, in conjunction with said instruction set, being adapted to
perform the method as claimed in any one of the preceding claims.

79. A computer program product including:

a computer usable medium having computer readable program code and
Qomputer readable system code embodied on said medium for use in distressed
‘advertising according to any one of the preceding claims within a data processing
system, said computer program product including: computer readable code within

said computer usable medium.

80. A method as substantially described herein with reference to the
accompanying drawings.



said computer usable nedium 30 80. A nmethod as

substantially described herein with reference to the
weeomnpsasyi Nng drawi ngs. 8 1. A system as subst artCiralu2y06/000883

descri bed herein with reference to the acconpanyi ng

dr awm ngs.

64

81. A system as substantially described herein with reference to the

accompanying drawings.



