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using the integration platform to determing total voucher amount of a voucher,

where the total voucher amount of the voucher is guaranteed by at least one of funds

from the integration platform and the credit facility provided by the integration
platform through a third party

~Al

h 4

determining each promoter’s priority weight on the integrated platform, and
establishing a mapping relationship with a set of discount items corresponding to
each voucher according to each promoter’s need, where each discount item
corresponds to a product or service of a plurality of merchants

~A2

Y

determining a voucher face amount received by each promoter based on the priority weight,
and determining the discount face value corresponding to cach discount item corresponding
to the product or service of each merchant, thereby determining the number of vouchers for
the discount items corresponding to products or services of each merchant received by each
promoter, so as to generate a plurality of vouchers corresponding to each meichant

~ A3

4

allocating the plurality of vouchers to user voucher accounts of users

~ A4

FIG. 2A
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by user selecting at least one voucher from his user voucher account through a

user interface module, and then transmitting a first message to the voucher ~B1

issuance and redemption server by the user interface module according to the
user’s selection

h 4

by the voucher issuance and redemption server gencrating a difference payment order and a
voucher face value settlement order based on the first message, wherein the difference pay-
ment order is the difference between the amount of the goods or services corresponding to
the at least one voucher that the user redeems  and the discount amount cotresponding to the
at least one voucher; wherein the voucher face value seitlement order is the discount amount |~R?2
corresponding to at least one voucher corresponding to the goods or services that the user re-
deems; if the amount of the difference payment order is greater than 0, proceed to a step B3
and a step B4 respectively; if the amount of the difference payment order 1s less than or
equal to 0, proceed to the step B4

voucher
redemption

33\ v ! /—'B4

processing payment from an issuer to
an acquirer by the voucher issuance
and redemption server, based on a
voucher face value settlement order;
generating the voucher payment
order that is verified after verifying
the identities of the issuer and
acquirer by a voucher payment
module; and generating a voucher
payment order confirmed by the
voucher redemption server to initiate
a voucher payment request by the
voucher payment module that is
verified J

using the voucher issuance and
redemption server to process the
payment from a payer to a payee
based on the difference payment
order confirmed by at least one of the
user interface module and an
electronic device located at one
merchant; by a verified difference
payment module generating the
difference payment order confirmed
by the voucher issuance and
redemption server to initiate a
difference payment request

FIG. 2B
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selting new marketing
strategy

acquiring users' overall
visions

promoting lifetime:
value

.

. enhancing deeper
marketing insight

voucher and setting of

data analysis of
marketing activities

. tracking users' response
to advertisements

. tracking users' voucher
acquisition path

. tracking users' voucher
redemption

mitiation of a sale
promotion, setting of
promotion items,

promotion items

obtainment of users’
consumption habit
data

FIG. 5
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. setting budget and
the target users

selecting collaborating
merchants

» initiating promotions
spontaneously

generation,

distribution, activation
and redemption of

vouchers

.. cloud voucher-based
automatic voucher-
disbursing process
(programmed in API
struture)




