ABSTRACT

The present disclosure, which provides a method and device for recommending
objects based on a user profile, relates to the field of computer technology. A
specific embodiment of the method comprises: receiving user behavior data and user
attribute information, and converting, by means of feature engineering, them into user
behavior data to be processed and user attribute information to be processed;
acquiring a current tag calculation task, determining whether or not the tag calculation
task is a prediction type task, if the tag calculation task is a prediction type task,
invoking a preset prediction model, and, if the tag calculation task is not a prediction
type task, invoking a preset statistical rule model; and obtaining, according to the
prediction model or the statistical rule model, a user profile based on the user
behavior data to be processed and the user attribute information to be processed, and
then pushing object information to the user according to the user profile. Therefore,
the embodiments of the present disclosure can solve the problem of a low marketing

campaign efficiency caused by the existing low-accuracy user profiles.
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