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REAL ESTATE MARKETING METHOD HAVING ASSISTING IMAGES 

BACKGROUND OF THE INVENTION 

1. Field of the Invention 

The present invention relates to a method, and 

05 more particularly to a method for marketing or selling 

or advertising the real estate. 

2. Description of the Prior Art 

Typically, the estate agents or the house owners 

may market their real estate in the newspapers, or in 

10 the other advertisements. The r·equesters or the real 

estate purchasers or the ·buyers should read many of the 

15 

newspapers, or the advertisements, and then should call 

the estate agents or· the house owners in order to 

obtain. the information for the houses for sale. After 

reading many and many newspaper-s, or the 

advertisements, the requesters or t"he real estate 

purchasers or the buyers may probably found almost none 

or few houses that they 1 ike. When the requesters or 

the real estate purchasers or the buyers have found a 

20 house that they like, they then should call the estate 

agents or t·he house owners again and should go to see 

and check the house personally, in order to realize the 

information or the conditions of the houses for sale. 

The requesters or the real estate purchasers or the 

25 buyers may spend a lot of time for searching the real 

estate. 

The present invention has arisen to mitigate 
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and/or obviate the afore-described disadvantages of the 

co•ventional methods for marketin~ or selling or 

advertising the real estate. 

SUMMARY OF THE.INVENTION 

05 The primary objective of the present invention is 
. .. 

to provide a method for matketing or selling or 

advertising the real estate with assisting images and 

for allowing the requesters or the real estate 

purchasers or the buyers to get or obtain all the 

10 required information or condit.ion of the houses for 

sale with the computer, or via the internet sy~tem. 

In accordance with one aspect o'f the invent ion, 

there is provided a method for marketing real estate, 

the method comprising classifying real est.ate for sale, 

15 photoing the real estate for sale, and establishing a 

data base with the photos of the real estate for sale 

for se~rching purposes.. The purchasers ·or the buyers 

may search and obtain the required information or 

photos or recorded tapes via the internet system and 

20 with the personal computer, without going out to see 

every interesting buildin~s or houses . 

. The nearby·streets around the real estate for sale 

may further be photoed and stored or established or 

supplied in the internet system, such that the buyers 

25 may further easily realize the areas around the real 

estate for sa·le. 

The real estate for sale may further be tape 
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recorded and stored or established or supplied in the 

internet system. 

The nearby streets around. the real estate for sale 

may further be tape recorded and stored or established 

05 or supplied in the internet system • 

. The quotations and informa~ion of the real estate 

for sale may ·further be prepared or stored or 

e~tablished ·or supplied in the internet system. 

The map in the area around the real estate and the 

10 nearby streets around the real estate for sale may 

f~rther be stored or established or supplied in the 

internet system. 

Further objectives and advantages of the present 

invent ion wi 11 become apparent from a careful reading 

15 of a detailed description provided hereinbelow, with 

appropriate reference to accompanying drawings. 

BRIEF DESCRIPTION OF THE DRAWINGS 

FIG. 1 is a block diagram illustrating the ·real 

estate marketing method in accordance with the present 

20 invention; 

FIG. 2 is a block diagram illustrating the 

searching processes of real estate marketing method for 

the requesters; 

FIG. 3 is a flow chart illustrating the detail 

25 processes of the real estate marketing method; and 

FIG. 4 is a flow chart illustrating the other 

detai 1 processes of the real estate marketing method 
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for marketing different real estate. 

DETAILED DESCRIPTION OF THE PREFERRED EMBODIMENT 

Referring to the drawings, and initially to FIG. 

1, a method in.accordance with the present invention is 

05 provided for communicating or matching the requirements 

between the real estate suppliers· 21 (indicated by 

suppliers hereinafter) and the requesters or the real 

estate purchasers or the buyers 31 (indicated by buyers 

hereinafter). For example, the suppliers 21 may prepar~ 

10 or provide 22 the images and/or the information of the 

real estate for sale, and may store or establish a data 

base in a computer 20. For example, the suppliers 21 

may take t~e photos with the digital cameras and/~r may 

take the tapes with the d"igi tal vide·o cameras, and may 

15 then establish or set up or store the images in a 

memory or in a hyper text markup language (abbreviated 

as HTML hereinafter) of th-e computer 20, for the 

internet system. The buyers 31 may search 32 with key 

words via the internet system and/or via a servo system 

20 10 or the like. A matching system 33 in the servo 

system 10 may match the requi~ements of the buyers 31 

and may list or show the matched information and/or 

images 35.to the buyers, such as to the computer of the 

buyers 31, such that the buyers 31 may get or obtain 

25 all the required information and images of the houses 

for sale. 

Referring next to FIG. 2, for example, the buyers 
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31 may· search with various kinds of key words 32, such 

as the designated auction number, the street or the 

street number of the house, etc. The matched 

information and/or photo or video tape ima.ges · 35 may 

05 then be sent back to the computer of the buyers 31, 
. . 

such that the buyers 31 ~ay get or obtai~ all ~h~ 

required information and images of ~he houses for sale 

at home with the computer and the internet system, 

withou~·going to see every interesting buildings or 

10 houses. 

Referring next to FIG. 3, illustrat-ed is the 

detai 1 processes of the real estate marketing method 

for marketing the houses to be auctioned. As shown in 

the left portion of FIG. 3, for example, the houses or 

15 the buildings to be auctioned are classified 41, with 

such as the house sizes,. the prices, ·and the areas of 

the houses to be auctioned. The auction conditions 42 

of the house may be obtained from such as the court; 

and entered into the data base of the computer by the 

20 suppliers. The suppliers may then· photo or tape record· 

the houses to be auctioned, and may then establish or 

store or save SO the images and/or information of the 

houses to ·be auctioned in the computer, such as in the 

HTML of the computer, for allowing the buyers to easily 

25 obtain the required images of the houses to be 

auctioned. 

For example, as shown in the middle portion of 
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FIG. 3, the suppliers 21 may photo, with such as the 

digital cameras, the building 6r the hriuse and may 

enter the house number of the house to be auctioned 61, 

•nd may then index 62 the house or the building photos 

05 or images; and/or_may photo the nearby streets of the 
.. 

house 63 and may then index 64 the nearby street photos 

64; and/or may tape record 65, with the digital video 

cameras, the building or the house and/or the house 

number of the house to be auctioned and/or the nearby 

10 streets, and ·may then index 66 the video tapes. The 

images of the photos and/or_of the video tapes may then 

be established or stored or saved 50 in the computer, 

such as in the HTML of the computer. 

The suppliers 21 may also map 44 and store or 

15 establish the streets close to or around the houses to 

be auctioned in t"he HTML of the computer, and/or may 

prepare or obtain or supply the quotations 45 of the 

houses in the HTML of the computer, and/or may prepare 

or obt-ain or supply th·e deoits or conditions of the 

20 houses 46 in the computer, and/or ~ay obtain and supply 

the auctioning results right-away to the computer or to 

the internet system. 

The buyers 31 may enter into the internet system 

by entering their identification 36 or the like, and 

25 may then search by entering the required key words 37 

and/or by entering ·the house numbers 38, and/or by 

entering -the house numbe-rs and the video compact discs 
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39,. or·the like. When the required or searched key 

words and/or hous·e numbers have been matched or found, 

the requested house numbers may be shown 51 in such as 

the computer of the buyers 31, and the~ the images of 

05 the photos or of the video tape~ may be shown 52 in the 

computer of the buyers 31. The images of the p~o~os ot· 

the nearby streets may be selectively supplied 53 and 

shown 54 in the computer of the buyers 31. The images 

of the video· tapes of the nearby streets may be 

10 selectively supplied 55 and shown 56 ·in the computer of 

the buyers 31. The buyers 31 may thus obtain all the 

required information and images of the hous·es for sale 

at home without going out to see every interesting 

buildings or houses. 

15 Referring next to FIG. 4, illustrated is the 

detai I processes of the real estate marketing method 

for marketing the houses by the estate agents. First of 

all, the estate ag~nts may establish the data base 70 

which may be ·class·ified 71 by the areas, such as the 

20 mid-west area·, east area, south area, etc., or 

classified 72 by the parks or schools or markets, etc., 

or classified 7~ by the business areas, or classified 

74 by traffic routes. The classified data base 75 may 

then be stored or saved or established in the HTML for 

25 further searching or matching 76 processes. 

The suppliers 21 may then photo or tape record the 

new houses for sale 90, the houses for rent 91, the 
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second houses for sale 92, and may supply the images 

and/or information of .the houses for sale in the HTML 

of the computer, for allowing the buyers to easily 

obtain the r~quired images of the houses to be 

OS auctfoned. The buyers 3-1 may enter the key words or the 

requirements, such as the new houses for sale 80, the 

houses for rent 81, the second hand houses for sale 82, 

via the internet system· or the like, in order to find 

the required· houses. 

10 When the required or searched key words and/or 

house numbers or the other requirements ·have been 

matched or found, the requested images or the 

information of the house numbers or houses br the other 

requirements 77 may be supplied to the buyers~ For 

15 example, the ph6tos or the video tapes or the images of 

the houses in the selected living area ~3 may be shown 

or displayed 93 in the buyers' computers. 

Alternatively, the information or the photos or the 

video ta-pes or the images of the houses in or along or 

20 around the selected traffic route 84 may be shown or 

displayed 94 in the buyers' computers. Further 

alternatively, fhe quotations 85 of the select~d houses 

may be shown or displayed 95 in the buyers' comp1:1ters. 

Still further alternatively, the information 86 of the 

25 selected houses may be shown or displayed 96 in the 

buyers' computers. The suppliers may also provide .the 

comparison of the quotations or information around the 
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houses for sale. 

In operation, the requesters or the buyers may 

obtain the information or the photos or the video tapes 

of the houses for sale or for auction in the selected 

05 living area or around the selected parks or around the 

selected schools or around the selected markets or 

along the selected traffic route, etc., by the internet 

system and by the computer, without going out to see 

every interesting houses or buildings. 

10 Accordingly, the method in accordance with the 

present invention may be used for marketing or selling 

or advertising the real estate and for allowing the 

requesters or the real estate purchasers or the buyers 

to get or obtain· all the required information or 

15 condition of the houses for sale with the computer, or 

via the internet system. 

Although this invention has been described with a 

certain degree of particularity, it is to be und~rstood · 

that the present disclosu·re has been made by way of 

20 example only and that nu~etous changes in the detailed • 

construction and the combination and arrangement of 

part~ may be re~orted to without departing from the 

spirit and scope of the invention as hereinafter 

claimed. 
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I CLAIN: 

1. A method for marketing real estate, said method 

comprising: 

.classifying real estate for sale, 

photoing the real est.ate for sale, and 

05 est ab I ishing a data base with. the photos of the 

real estate for sale for searching purposes. 

2. The method according to claim 1 further 

comprising·photoing nearby streets around the real 

03 estate for sale. 

3. The method according to claim 1 further 

02 comprising video recording the ·real estate for sale. 

4. The method according to claim 1 further 

comprising video recording nearby streets around the 

03 real estate for sale. 

5. The method according to claim 1 further 

comprising providing quotations and information of the 

03 real estate for sale. 

6. The method according to claim 1 further 

comprising mapping an area and nearby streets around 

03 the real estate for sale. 

05 

7. A method for marketing real estate, said method 

comprising: 

classifying real estate for sale, 

tape recording the real estate for sale, and 

establishing a data base with the recorded images 

of the real estate for sale for searching purposes. 
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8. The method according to claim 7 further 

02 comprising photoing the real estate for sale~ 

9. The method according to claim 7 further 

comprising photoing nearby streets around the real 

03 estate for sale. . . . . 

10. Tbe method according to claim 7 further 

comprising video recording nearby streets around the 

03 real estate fo~ sale .. 

11. The method acco~din~ to cla·im 7 further 

comprising providing quotations and information of the 

03 real estate for sale. 

12. The method according ·to claim 7 further 

comprising mapping an area and nearby streets around 

03 the real estate for sale. 
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