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Field of the Invention This invention relates to an |Internet-based nethod
of placi /go od/oaxdverti senents in publications. It rel ates pamAwobaoBy but
not exclusively to a nethod of placing an advertisenment in one or nore
desired publications over the Internet,lincluding using a tenplate to

create the | ayout for png@ﬂgﬁAbmngEmglgP{pugﬂ_légﬁaﬁsl nvention 10 In

a typical transaction I n whi an adverti ser aces a display
advertisenment in a publication, there are nunerous steps. Firstly, the

advertiser _identifies th ublication(s) in which to place the
adverti seneﬁfeqarﬂfti‘ﬁgnﬁﬁgﬁ?ﬁd size of the advertisenment. The advertiser

then tel ephones gFhisadiRehtich NGeREANCYo BA TIRBIASEDASSE C nskthad | Sf Thaciagency
t hen prgares a medi a schedul e which 15 indicates costings for the proposed
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agency re-types the advertisenment on a typesetting machine, and submts a
20 proposed layout to the advertiser. The advertiser makes anmendnents to

the |ayout B%Eﬂﬂf‘@t?ﬁa tb th& M¥eniort Ne agency. The agency prepares the final
advertisenment and faxes It to the advertiser. The advertiser confirns the

final Hroof andlf aaesydicalmitanapgtiaryain twhiche aagevertisene pgescya sdisplayt he
final advert,i t th bl.i cat i who_pl t dvert | t and
send an” 25 BEEREMes! e Byt thehgihoyterals Skes Mt cBe adel e
advertiser jdeP@iféd e ghblg%ataio'thglgahwﬂﬁh "toqffmp? e hOveris¥REht 8RIBAE -desired | |

readily be appreciated t] I's method o | aci ng advertisenents is
rel ativel y $igefafitae agvertisements The pdvertispethen telephoingsian advartisiog easney

cost 1ot e eaTT T Sy e bUBRGL A SRBEerRTR TrkBids Bl be Ffch..
di fficul3i emdicatesBostingsefoe therptdposedaiddettizermant, and faxesrit tofthe nmrivettiser.
publications requjred by_org{anl sations. The prohlens are particularly acute

in the case of I B RAVSIHREN Eﬁniv&%ir%i(ehchaoée ihe; peKing mitetheopagency,
franchi ses. ahi tit herfed Bobks! dodcd B the AeeriseniBht Wit theApGAREBhE)! The
or gani sational 1 mage throughout ,
advertiser types out the “copy” for the advertisement and faxes it to the agency.
The agency re-types the advertisement on a typesetting machine, and submits a
20 proposed layout to the advertiser. The advertiser makes amendments to the
layout and faxes it back to the agency. The agency prepares the final
advertisement and faxes it to the advertiser. The advertiser confirms the final
proof and faxes formal approval to the agency. The agency sends the final
advertisement to the publication(s), who place the advertisement and send an
25 account to the agency. The agency then sends an account to the advertiser
together with a “tearsheet” copy of the advertisement.

It will readily be appreciated that this method of placing advertisements is
relatively inefficient. In particular, there is a significant lead time involved in
accomplishing all of the steps, and there is a significant cost to the advertiser in

30 the correspondence with the agency.

Similar difficulties are encountered with regard to many different forms of
publications required by organisations. The problems are particularly acute in the
case of large organisations which have multiple offices or franchises. In such

cases, it is desirable to maintain a consistent organisational image throughout
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const ant supervi sion and checking of proposed docunents such as

| et t er heaml®,01l049pess cards, advertising material, signspcamdonevmwbetters.
Recent advances in technology have neant that it is increasingly conmon 5
for orders for goods to be placed over tBe Internet. Some publ i cati ons,
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in the copyma&?r'%YeglgBFoﬁ'o@élgw%%t%&ert I senment. Subject to satisfactory
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advertlserrer]% Thes har ter| stjics of .a |line advertisenent are detern ned
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the advertisenent before it is published. 25 In the case of display

advert i semeft¥ertigemend el aborate procedure is justified because the

adverti ser “eedsfﬁ%ﬁ% ?Qé?“ﬁx"e E\Q{k}] 1&&%31‘?98 ﬁé‘&c?oro%ern @rgsgeérfoalg g,mé“t
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advert i senethss publication’s standard appearance. Accordingly, the intervention of an
advertising agency in preparing the advertisement has usually been considered

20 unnecessary for classified advertisements, and the advertiser frequently deals
directly with the publication. In most cases, classified advertisements are placed
by the advertiser sending the “copy” to the publication by mail or fax. The
publication then typesets the advertisement, and the advertiser does not get an
opportunity to review the advertisement before it is published.

25 In the case of display advertisements, a more elaborate procedure is
justified because the advertiser needs some assurance that the appearance of
the advertisement will be acceptable. Merely typing the copy into an Internet web
page associated with the publication is not sufficient, because it does not give
the advertiser adequate assurance with regard to appearance. Usually, an

30 advertiser prefers to develop a “corporate style” which applies to all
advertisements associated with that advertiser. A “corporate style” typically
consists of a set of rules applying to the appearance of the advertisements,
including such features as typefaces, font sizes, colours, appearance and

relative locations of graphic elements, text and images, and other similar



I ncludi ng such features as typefaces, font sizes, colours, appearance and
rel ative | ocations of graphic elenents, text and inmages, and other simlar
WO 01/ 0428081PQPHAU00/ 01503 3 features. O dinarily, the &ATAUDAS1308 agency
i s responsible for devel opi ng and/ or nalntalnlng the "corporate style"
rules for an advertiser; hence the conplfcated steps in placing a display

adverti sene 0

Nor sover . R t%'%{%%{@ﬁ'ﬁgﬁéﬁéﬁ%ﬁ%@ﬁ‘%@aaﬁ% SHSPIE RS RABKDInG andlor
advert i senentainiaining pblm@l“ccm@oraie sdyleh wlealfbbantadyeﬁis@c,eherrute tife oomphcated
adverti senen I |ca |ons aIt Qu SQme lish th

adverti seneﬁﬁepgn'naﬁ%%ng éjps H]S '19&? ﬁﬁ’&?ﬁ@éﬂq agfnc&,n@st hey

do not provpdgine@Epdivesons of the beneflts of advertising in different
publications, in the way that an advertising 10 agency provides these
benefits Summar Maseovere theeliteort Asites dwhisht Rllovw i plsicemsiécof oflaspified

acver t semeRECemseMRie L & Ptk 6 5t iR e nERpffth B o 2Rty
facilitatorinprMipde publicativnsr (@thosgh «sovma publshnthecadvertissmentoyn adveb tsiteer s

who W|sht0|ns t adverti S in publlcatlons

S
adverti semefi? "\.’ $ & @sprmteglﬁqbbf;?w)s and dhey dongt; H%@%‘dﬁcﬁon%?”%eqftth?er
each advert pgsgamgtoft %Pénﬁéiﬁghﬁvdl?‘@ éhm%‘dlgaﬁ&% aiﬂpfﬁ%r@a &hal GnaRNHUSIHgP

or on behalf of the adverti esiring to place an a vertlsgrrent
in a pullicagéoney, pravidesdthese ibesefitsaccesses the Internet site and selects a
publication in which the advertisenent is to appear together with size and
pl acenent details; (d) the advertiser selects one of the tenplates which is

of a size ssumhheywlthem@{merrent in the selected publication, and
enters details of the advertisenment into the tenplate; and (e) t

advertisenent i sAf:ﬁ@rrﬁhrfg)itharfuéHaﬁ@ethé the dvantignothese i ero\dded an| lytezfﬂetn a
T o bR o608, SEDEENELR SRieARaGRAR I B TnSs A e
the advErti ﬁ:élb\/smg:empst er as a renote termnal to access t he Internet site
across the &ar}t er g%éilitator provides an Internet site which can be accessed by advertisers
who wish to insert advertisements in publications;
(b)  two or more advertisement templates of differing sizes are defined for an
advertiser, each advertisement template having a style and appearance
20 approvéd by or on behalf of the advertiser;
(¢)  when desiring to place an advertisement in a publication, the advertiser
accesses the Internet site and selects a publication in which the advertisement is
to appear together with size and placement details;
(d) the advertiser selects one of the templates which is of a size suitable for
25 placement in the selected publication, and enters details of the advertisement
into the template; and
(e) the advertisement is then forwarded by the facilitator either directly or via
an intermediary to the selected publication together with instructions indicating
the advertiser’s selections.
30 The advertiser preferably uses the advertiser's computer as a remote
terminal to access the Internet site across the Internet.
The step of entering details of the advertisement into the template may be

accomplished in any suitable manner. Preferably, it involves the sub-steps:



The step of entering details of the advertisenent into the tenplate may be
acconplished in any suitable manner. Preferably, it involves the sub-steps:
WO 01/ 0429031PCPHAUO0/ 01503 4 (a) the advertiser downl cagsTiAw@ONEWOP| at e
fromthe Internet site to the advertiser's conputer; (b) the advertiser
enters details of the advertisement intofthe tenplate on the advertiser's

comput er ; a@ 5> {1 H%YGHSWﬁEEdHP{@QémE%?;@W Sﬁé’dln?é’rﬁéf]tgjit%e%”t’heto

the Internet 'site. us the anmending 1s pr one on t
adverti ser' adeeniperecompatdérer than on the renote Internet site. The

I nt er net si may_ be designed in . any suitable and rovide to, the
vi sitor anyhﬁui tﬁlﬂ adY‘ﬂ-ﬁﬁ‘%nﬁ%PB%deﬁqs é’H"Hﬂ%PQY‘?&%gQ}?BBm@ﬁ? ?emﬂl?g? Athet
web 10 sit gdiattisees cofputsieandat a concerning the avail abl e adverti senent
types, sizes and prices for the publications into which advertisenents may

be placed. fHe teadyetisrisipierds the eepletedagvertisemenbiactiei loteraet sitapl at es
cod : . ETe™

et ected i s Tug fe SN oft ki aBRE b HauRried S o BudRrafiben,

si zes avai | ahltiee rembteaintgrubt sitat i on. 15 It will be appreciated that the

i nvention affordsg, the advertiser an, opportunity .to reduce |ead tine on
advertisements aiﬁeg'.ater“é?ﬁﬁi@ @6¥P§:deﬂ'&%c£'8ﬁ‘“§’ %{ltagha ‘é{HVe?'ﬂG} B@YRPVvidetope
billed to tgf\;eeﬁgbf@rr éhi%ﬁitéme%ﬁbgﬁgtiéﬁpl'nga ?fé‘fﬂ]rga erfbBiR{c?h B IRIABEREBNT .

after the advertiser ‘has entere eta!l _ adverti senent, an account
f or thelC@ossitefutther bledas datmenondarning theevaidably adderiigementt typeandizes

forwarded to_the. advertjser. . .The step of .the advertiser entering details of
the advert i SAHIICERAST 1hS PbliGARNS lia hicn AFVEIHSEITTS IRk GE PRESHny e

si npl y I nVokiye i@@re@rg'nw irestch _@“dlayumiaﬂ@hegrchbiﬂecéf BsrhpRited @ﬁbé@r&ébl tthethe
predefined tenplate. Allternatively, it may involve the advertiser

upl oadi ng ofdvestisanaiéen apgeiculaspublieation hagbeen sglegted iss afamp ofgemplatest her
alternative f . tel i i .

adverti sema‘r'\l’{1 Hr%aqugicmh% e&\}téﬁtésaeg%{vetrtwg‘ée?ﬁgéﬁ%g{%ﬁl ﬁggéﬁdh EIP%{:R l}rldc\:;ﬁiﬁtrllort‘'he

advertigenment cl ltpwdlf tbet epprecigtédathed therdesertivl arffortid ethedegivertisgresmnt s
In accordance with a range of design constraints specified by the
tenpl ate. TRAPROEHIY %§e‘ﬁ'ﬁ“e€* %ﬂﬁgfﬂm%@n p\sitisementp gﬂg desieshicRgcaste: The

adverti senegbsts \WiidrCa@isitiédment AaY be billed to the advertiser in any suitable way. In
a preferred arrangement, after the advertiser has entered details of the
advertisement, an account for the cost of the advertisement is automatically -
20  generated and forwarded to the advertiser.

The step of the advertiser entering details of the advertisement may be
accomplished in any suitable manner. It may simply involve entering text, and
using graphics associated with the predefined template. Allternatively, it may
involve the advertiser uploading one or more images for use in the

25 advertisement.

As a further alternative, the step of the advertiser entering details of the
advertisement may include the advertiser selecting and placing in the
advertisement clip-art, text, uploaded images and/or other design elements in
accordance with a range of design constraints specified by the template. This

30 gives the advertiser flexibility in designing the advertisement, while ensuring that
the final advertisement complies with the advertiser's “corporate style” and has
an acceptably professional appearance (because it complies with the guidelines

provided by the template), without having to consult a graphic artist.



the final advertisenent conplies with the advertiser's "corporate style"
and has an acceptably professional appearance (because it conplies with
t he gui deWDrem429p8 ovi ded by the tenplate), w thout havi ngPCe/AdONSLHB a
graphic artist. WO 01/042998 PCT/ AU0O0/ 01503 5 As a further feature, the
Internet web site may be designed in such a way that the prices and/ or

other informatio | | | b
cite are indivi dha L ToBlS, hoiRloriBaet 8D (FSF S Detundk A subh ol o°
any pri ci ngthedities pdoés antiar fotherninformstiob ethiele an taue edibee sees @hearatbcesting
blicati d bet L he adyverti the facilitator. Thi bl
Phe  advert IEbdNENEE MY s aeoliaal e do 2t parinieraPdvauies 1o
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advertising being place hrough a particular publication._The publication
or publ iTat thenpublicatinnts) anddoetweentthe mdapiisee enddlye facildatpr. This anablds thet ype

o PUnt 124 LS 1 RacSIROH D87 S BRI Wbt
Cat al ogues; adVertisEF nent be ieptitledny (asoftdiche famomntad quvsntising Heg piideans.

The system on which the inventive nethod operates preferably allows users
to search tKuough anarticylar pEblsAtioNs adverti sements by search criteria such

20 as pl acenent ?ﬁ%gaub‘i’ilﬂ iéﬁ%?gﬁplic,oa&%o?lg'tﬁ%hicﬁttﬁe liH\Fenﬂbﬁ% iéé?ﬁ%})béé eﬁr‘g‘ ows
advertisenents to war ehoused Tor final approval by a supervisor or
manager1(pr i suitahde typeadf plldizatioh. Soitabie typds ofqathlioationTimelsles irepadicaiar, the
preferably allows the user to format text i.e. font size, style, bold,
italics etcOlBWING'ternatively lock these facilities if the advertiser is

25 concer nedgf haNeWipapepd;' s autononmy may risk a departure fromthe

advertiser's "~corporate style. As,an additional feature, the inventive
met hod may (Mcl ubt@gazingsility for designing and ordering docunents,

deti ned for Gacrn ORIE: Ser - each, - o e foeurent tenprates are
15 (d) Catalogues;
(e) Directories; and
4] Other forms of printed publications.
The system on which the inventive method operates preferably allows
users to search the database for previous advertisements by search criteria such
20 as placement date, publication or client, etc. It also preferably allows
advertisements to be warehoused for final approval by a supervisor or a
manager prior to final dispatch to the publication.
The system also preferably allows the user to format text i.e. font size,
style, bold, italics etc, or alternatively lock these facilities if the advertiser is
25 concerned that the user's autonomy may risk a departure from the advertiser's
corporate style.
As-an additional feature, the inventive method may include a facility for
designing and ordering documents, including the following steps:
(@) One or more document templates are defined for each advertiser, each
30 document template having a style and appearance approved by or on behalf of
the advertiser;
(b)  When desiring to design and order a document, an advertiser accesses
the Internet web site, selects one the advertiser's templates, and enters or
amends the document contents within the template; and



30 docunent tenplate having a style and appearance approved by or on behalf
of the advertiser; (b) Wen desiring to design and order a docunent, an
adverti sewOagoed3es the Internet web site, selects one tReTadwentioser' s
tenpl ates, and enters or amends the docunent contents within the tenpl ate;
and WO 01/ 042998 PCT/ AU00/ 01503 6 (c) The document design is then

f or war ded bycrzt he ThaGdddund R deiig M & theh BRkAMeRD egfa%ﬂitétBF eft 'iié%ﬂg'te(ﬁ ? or

printer, signwiter or ot ?ler ocunent producer. mi nmet hod can

prepari ng awsia auintathediagppte apridiecusignwriter Suiotty] docuypard pedduksrunent s

i ncl ude the foll ung: a)..busi ness, stationery; lgn; . (c) a
| eaf |l et or broc hW& ﬂﬁt@?‘ir‘%‘& @8 L{S(r-%g ﬁoitpééﬂg?n%égysétﬁ%bf%?ﬂ%ePf ?’H)SFW@&
data CQnCGrSiuﬁgbl@f‘t?'ﬁé@bfGoc@ﬂéhfﬁﬁbluﬁénﬁémlmﬁg:itieS_ and prices. 10
Accor di gsg to a further Ogatjl onal feature of the invention, there may be

provi ded® an(@ddi PUsigss SEONElYi for |ayi ng out newsletters or parts of
newsl etters b inélér@.il.ng the follow ng steps: (a) One or nore newsletter
tenpl at es age) derined for each advertiser, each newsletter tenplate having
a styl e and(@gppearleaftst axpfpocvad. by or on behal f of 15 the advertiser, and

partially pre-witten content, provided. b newsl etter, witer; (b) Wen
flosi ring to | ay BiRtebednieEnst el i iihaldnoudes SatiConriing aaliabiewen
site, sel echgc@iBnPlypleqashfticsi SR plcdiews! etter tenplates, and enters or
upl oads one or nore newsletter articles into the tenplate; and (c) The

newsl et t@r | ayouAcaarlingioemtfurtbet loptionalr featuredobyhe hirvention, itherecomay2be

either direcgtly, or via i ntermpdiary .o a. prin for printing. Brief

bescri pti onpistdeL otk St AEMRALEIADE it Hlevistam i Bneht HueRist | »
greater det gidudig ke fIlIBAGRy spst he attached draw ngs whi ch show an exanpl e
formof the invention. It is to be 25 understood that the particularity of

t hose drawi (R)s d6¥e aoMasapwwedier ieanplgieseary definask farrradghy advrrtisgy, each
CeSCLR! | pEhe e SRR D 6 Rotiohd e BBElov P 8 el
15 the advertiser, and partially pre-written content provided by a newsletter writer;
(b)  When desiring to lay out a newsletter, an advertiser accesses the Internet
web site, selects one of the advertiser's newsletter templates, and enters or
uploads one or more newsletter articles into the template; and
(c) The newsletter layout and content is then forwarded by the facilitator

20 either directly or via an intermediary to a printer for printing.

Brief Description of the Drawings
The invention will hereinafter be described in greater detail by reference to
the attached drawings which show an example form of the invention. It is to be
25 understood that the particularity of those drawings does not supersede the
generality of the preceding description of the invention.
Figure 1 is a flow chart illustrating the process flows for an embodiment of
the invention.
Figure 2 is a schematic diagram showing the system of Figure 1 from the
30 point of view of the client application.
Figure 3 shows an opening screen for an embodiment of the invention.
Figure 4 shows a welcome screen requesting a password or client code

entry for the embodiment of Figure 3.



Figure 2 is a schematic diagram show ng the systemof Figure 1 fromthe 30
point of view of the client application. Figure 3 shows an opening screen
for an enwodioes of the invention. Figure 4 shows a wel POTAWONEDSH
requesting a password or client code entry for the enbodi nent of Figure 3.
WO 01/ 042998 PCT/ AU00/ 01503 7 Figure 5 éhows a second wel come screen and

di sclai mer for tpgur&ModhaRat z0%eEheYr ' isbiBi
screen indicati ngﬁ‘ﬁqe useraﬁ’as asﬁgcgzg@gf\ﬁﬁﬁynﬁ %g%geﬁo%@\é\glsélﬁgﬁ%nggh%ﬁt
of Fi gure 3embodimgantoffighten8. a wel cone screen providing an overvi ew of the

e e 1 or “FibTE AT AR B o8 e 4 o8 R Serb il ng
i s sel ect edldggeli arife? the ehibdimeRt 6hPWErea3r egi onal area sel ection screen
for the errbogi ment of _ 10 Figure 3. Figure 10 shows a publication selection

screen fdr the eFisbieneahows a weligne scCreangRoNiding gRverdewepiihgt sewigesi ng
screen for | | .15 Figure 12 shows a "G aphics
ready for uéﬂéregﬁgﬁlﬁvﬁg@%ggw&igu%n%ges for use in the advertisenent
by the client foFigune &réhotvsrentaskfi pagguwoeeeh foi dhe emiBodinmn of Biguest3zd

tenplate in_a proprietary word processor which allogws the client to anmend
text in the? wi%%%%vnerﬁdgﬁﬁ@%'si%d%?(ﬂm YUWé i nteracti on between

the template andridifle &SnBAM rediBhAl ARECSAECRSP SBfechfofde UmBodihidfGbrPOX-

Figure 15 shows a screen es the client to save t
adverti BenehigurgiBgure 16 shows a screen which enables the client to nake

speci al booki ngpj ryctions and t.o_code articul ar. advertisenment., 25
Figure 17 shows E@iﬁfﬁfﬁ‘a‘?\"’éna [ﬁ)glc ?rbﬁegqq%mssqrﬂ%n cfPT S’Pﬁ %b%ﬁ&}?(ﬁ‘t&%
duplicate tHgupslgerti senent. Figure 18 shows a thank you screen which

advi ses the client that the . ) ]
Figure 11 shows a template editing screen for the embodiment of Figure

3.
15 Figure 12 shows a “Graphics ready for use” screen which provides images
for use in the advertisement by the client for the embodiment of Figure 3.
Figure 13 shows a selected template in a proprietary word processor
which allows the client to amend text in the advertisement.
Figure 14 illustrates the interaction between the template and the
20  proprietary word processor by way of a dialog box. '
Figure 15 shows a screen which enables the client to save the
advertisement.
Figure 16 shows a screen which enables the client to make special
booking instructions and to code a particular advertisement.
25 Figure 17 shows a confirmation page which allows the client to amend or
duplicate the advertisement.
Figure 18 shows a thank you screen which advises the client that the
booking is complete and a confirmation email is to be forwarded.
Figure 19 illustrates email confirmation of the advertising booking, and a
30 representation of the advertisement which has been placed, in pdf format.
**Figure 20 shows a list of advertisements which have already been
placed using the embodiment of Figure 3.Figure 21 is a screen which displays
the graphics which are currently available for use in the embodiment of Figure 3.



booking is conplete and a confirmation email is to be forwarded. Figure 19
illustrates email confirmation of the advertising booking, and a 30

repr esentwoioon42998 t he adverti sement whi ch has been pl acedpPCrmypd0150sr mat .

**Figure 20 shows a list of advertisenents which have al ready been pl aced

usi ng the enbodi nent of Figure 3.Figure 21 is a screen which displays the

graphi cs whi ch aFRegr2Eniusiratedia At 6f HRipHiGE wHicH ke astbR@dl BRNtheOElidritgur e
3. WD 01/042998 P / AU00/ 01503 8 Figure 22 illustrates a |ist of graphics

which are sE@MPH®n the client's conputer. Figure 23 shows a screen which
al lows the cli e”?@ﬁeoisdgljlmﬁ%%ré’é@éﬁ'mﬂﬂéﬂ Rﬁe%h%ﬁ{ tHSfiier ?R:fe smnal

adverti sement. OWS a Screeén s advertis ook
whi ch have gmphlmﬂﬂmsepprawadi/e‘rbsemathﬂ i shi ng Fi gure 25 shows a search page

allowing.the clignt tq . s archfo ed adv rtlserren ure 26
illustrates a bobldUs %e%!ﬂ”t’ EFEH ER/@&Y‘?'E@'H@ %Ok\m‘ﬂsc‘ﬂ theen
previously B@Qﬂf%ﬂp%%d%ﬁﬁﬁghem he user. Figure 27 shows a pri nt ed product
task page for the enbodi ment of Figure '3. Figure 28 shows a signs task

page for the enbbigiwe5 siows guseargh pRggallowdsy theakend tprdearchaftvepreviousg

task page f nt of 15 Figure 3. Detailed Description Figure 1
shows a pro@é%‘iagxglgggﬁw Y0 an enbodi ment of the invention from begi nni ng

to end, from theFppirgt2®filustietedt bbekingaspbAURRICAT e idvRBtisen?éhtSt @hichnd
at the top | eft hand side of the diagram the user logs on to the system

The Usel0 | Dhave brea ipsaviously hesked jandipiaced bYﬂ%ﬁ Ugeld the user selects the
medi a house for Fd“u? %e}s?{év&lssﬁrpﬁﬁﬂ ed Jr? %k% e?&lﬁa‘\et BB&%eﬁﬁ%‘f‘F

"pl ace an adver I"senment are t
user select8 a terrpl ate, and the appl [ cat i on dovvnl oads the terrpl ate from
t he web server t

user's c ter of t at o | oads
proprietary docu e@&l%% %5@\?&? uaﬂgeﬁor tF‘ “\?,‘E‘?Cﬁmeg‘gotﬁ'gtu:ﬁ% client's
computer and di splgys ddanadseht peRMBMNetihg task page for the embodiment of

15  Figure 3.

Detailed Description

Figure 1 shows a process according to an embodiment of the invention

from beginning to end, from the point of view of the background processing.
20  Starting at the top left hand side of the diagram, the user logs on to the system.

The User ID is checked, the user is identified, and the user selects the media

house for the advertisement. The user may select “book space” or “place an

advertisement’. Templates for the user are then displayed; the user selects a

template, and the application downloads the template from the web server to the
25  user's computer.

A software application loads proprietary document editing software which
is installed on the client's computer and displays the advertisement with
restricted editing controls made available. The user saves the document, and the
application uploads and saves the document back to the web server (using the

30 Internet) into an “uploads” folder. The user adds print production information to
the booking; this information is sent to the web server and saved into a database.

The user can modify the data or document, or duplicate or delete the
booking; then the user can confirm the booking. The booking details are saved to

the database, an email confirmation is sent to the customer, and the document is



restricted editing controls nmade avail able. The user saves the docunent,
and the application uploads and saves the docunent back to the web server
(using t wo3d/osxwernet) into an "upl oads"” fol der. The userCadd®opriont
production information to the booking; th|s information is sent to the web
server and saved into a database. The uf er can nodify the data or

docunent, thﬁﬂdc@%@d fHto %' %&obﬁ&eﬁ@ mtah\ﬁ/BrchF'odé%fng% tighg the

booki ng. The oki ng detal | e save e data an~enma
confirmati oHosScsphformattar@I eLBE)Er(AIdpbaerrtatée dooumeenit Fike) \Wornodt, G&@QBBF

PCT/ AUOO/ 01 then cessed into a roprjate . format froma word
processi ng g'%c'ﬁ rt’aﬁlt' SFBt oléﬁeé'cWhBtlofﬁ%Bﬁﬁal?BH?tg the fﬂﬁl—g $AUSHRNDEPPEBIES O
Docunent Fi tectbahetddvertigentéit. Thid Bcfich tdiRitsSAndtiter &Rall HRing ¥Rt 108
back on to the web server and approves or rejects the advertisenent. This

action resuM8el.in another emmil| being sent to the 5 user. Figure 2
Illustrates the f e ' | O t he
client installs g}r'%ﬁ{rﬁrﬂ ! L%?r?tt&‘saﬂpé)ngét?m fr% lpo t%@ﬁgw éﬁ@Heaa Pi ca@ﬁ
logs in to whichsthe elieaippistalist oorthe Wlieat!s emt'r&;illteshémtlyhehé&ﬁehbapﬁmhtlon
provi des th user jnterface. Weh browser a avi atlon sof twar e whi ch has
been i nst al [06# 1Brio theseavel @ra?ttcatzerhip\ﬁh@ﬁ eﬁ%ﬁtsgegt B seRsipn g Brr?veﬁestti\@

user interfgeg mﬂ-ﬂ‘%c@ Sy brmr'éiﬁfné\n?&%rﬁs&t\ﬁmﬁﬁﬁ hfa%q'{Bernq ﬂeéfo‘N age
associated wth e server and stores In a tenporary i n local
st or agel0 A the dlipniocopyuiterappdvides ifon navigatiani ofy then uske interiace. Jdnqmtuemt

provides for editin rary file., The client a cation th

P ovi dee. f oppBfiAtiel%dts o BbBIRERH Yethplerstolfh a&editea il e 54 ar s
tenmporary fglofesing mlpéotéﬁtpt%ﬁyf fllehﬁn Sl@&@ldsﬁﬁ@g@PN wicpd t idRessdry appliciti@e on
t he server. The docunent is then used to reqgi ster the order, then saved in

Post scri pt GREratipg QRfike #Hant eopPBtRIdEOVIREs pheniting cofiibet iempraryt filowdigr t s
of Figures é &apd agplft:raﬁoﬁ%%hf vided 5 Q%Yﬁ@td\fs AbcaRRA twh@ht Leee(ﬁlts in

i nvention. Siml norrratlo Iovvsa er aspec
i nventi th déletion lbfalse hewpbeery dite aneantoiondmgsbﬁtheosweﬁ dlm.lrgmt tartdmpogaryge

Whi ohr accSIOBRaR ol Senieipl B YIENE BRNTIRE R naibish, g P AgbeTERser
Floure 3 2h%tié’t‘w"@*ﬁgﬁ%@“a@méttéﬁﬁgﬁtﬁ%dt‘t@?ﬁ%ﬁt‘?&ﬁ@t@éﬁhéﬁt 2 el i ent
who wi shes to pl dbe f@rwcz@rtad:fd?lgureerfeamd erarespeciic ta thebdivedisement aspectr uns
the appli catni e h'ngehﬁgn.céitnei@trIir?formation flows apply to other aspects of the invention

20  such as newsletter creation, stationery design, and signage design.

Referring now to Figures 3 to 14, there are shown the screens which,
according to an example embodiment of the invention, an advertiser encounters
when placing an advertisement or requesting a publication. Figure 3 shows the
“home page” screen, which is encountered when a client who wishes to place an

25 advertisement or request a publication first runs the application on the client’s
computer. In order to proceed, the client selects the “Connect” icon which is
illustrated near the top left hand corner of the screen.

This results in an Internet connection being established, and the screen of
Figure 4 being displayed. The client types in the applicable client code and

30 selects “Enter”. In this embodiment of the invention it is necessary for the client
to be registered and allocated a client code before the booking process can
proceed. If the client successfully enters a client code, the screen of Figure 5 is
displayed, providing the terms and conditions of use of the system and a
disclaimer for the client to read prior to using the system to place an



conputer. In order to proceed, the client selects the "Connect” icon which
is illustrated near the top left hand corner of the screen. This results
in an | ntwpneb4swonnecti on bei ng established, and the scre@eaTofUo0BiWsre 4
bei ng di splayed. The client types in the applicable client code and 30
selects "Enter". In this enbodinent of th@ invention it is necessary for

the clien! bavliBsRnt! iR cREt SieAEThS dadrekd bifton B PEEBER drftgliROK! N

process can proce e client successfully enters a client ¢
screen of Fthyuclers will bedpraskeatesidtheprveleodienserear iltustnatedhind Figone 6t wioere the use

of the system and . di | ai,mer, for the client to,read .,prior, to .using the
st om 550 HRANS Atyis ek s p USSR hIS 09005 08 30 P! Ssteioh, 1156 s

client selegigh s&Bcts"TEHRInURYES %gﬁﬂtl‘fé‘ﬁro&%&@%’f‘ pqéci;E@F_%r&j@rtisérh@m@ Iif it

will be presented the wel cone screen illustrated in Figure 6 where the

client i% atliedatoashagt agieg tadhe teae @vdraandifionsefdsandfl the systemyandceiheyThe

lient th t & baue" t 0. f placi
Cavert  semoapeet £ TusE0Re: Bifon et B MRBRIRS Tl on cndocondi ¢ ons
of use of the syFignedhit &liewnl wetloped stieen"Whish@redledttd aser fohsslewt fromexi t

the program Figure 7 is a, final | come screen which enables the user to
sel ect fronih& egfé(PrbE%?%rN'@ﬁ ts%?{‘/\‘%csé@tqrﬂ erhwhighdpelidgss er s whi ch

i ncl udes: (gggmgr'gnﬁ@a @rogggf‘sté_ﬁgbg?ia%b;g@%ﬁaﬁtéﬁd fARasy and flyers; 10 (b)

signs; (c) paper adverti si rint advertising e.g. nagazi nes and
trade jburnéd)s. sbigns; preferred enbodi nent of the invention, users of the
syst em whi CP are__not relgiéte.ed clients with a client code may obtain nore
i nformation Caboupe\”ﬁgap ARG V718es provi ded by the system and register to

use the sysi@®m byriseh@ddrtisiagt)s. r'haggfmég\é{hdhmfbamaxé.i nk. Users or clients
of the systemare also able to contact the systemproprietors for

techni cal suppor th prisetartas gmbodienentiof tae invengan, werrsiohithe systampwbichl are
Cen et syl Ay A e Bt ool SR Bl ot e,
newspapty asgeidassprogidetishy ey eystentasgreyister s uselthesysne dyiseldatingrtbes.
adver {1 senciaverviow’ fuRseReiTkfRas ChATGHe B he Syaterpars Ae sl caifetoook
an ad spacejhe system proprietors for technical support preferably by email, aithough
facsimile and postal details may also be provided.
If the client elects to publish an advertisement in a newspaper by selecting
20  “Newspaper Advertising”, a newspaper advertising task page is displayed as
illustrated in Figure 8. This provides the client with several options which relate o
placing an advertisement in a newspaper which include but are not limited to:
(@) book an ad space;
(b)  booking and production;
25  (¢) use previous ad;
(d) change existing ad;
(e) cancelan ad;
f graphics;
(9) use the ad wizard;
30 (h) approve an ad in the system;
(i) browse ads on hold;
)] ‘report.
Similarly, if the client elects to publish a printed product, a sign or an
advertisement in a particular print advertiser, the client is presented with the



(b) booking and production; 25 (c) use previous ad; (d) change existing
ad; (e) cancel an ad; (f) graphics; (g) use the ad w zard; 30 (h) approve
an ad in wbheisysdpem (i) browse ads on hold; (j) report. PErmuoaniyp3 if the
client elects to publish a printed product, a sign or an advertisenent in
a particular print advertiser, the clientlis presented with the WO

01/042998 PedfeHAGH R A inl i Q‘?%lbl‘l \%\ﬂ?\h/ﬁ%tﬂ%téﬂ gFécﬂth@te?sT( é*F@uh‘éWS a

printed products task page, Figure si gns task page and
Fi gure 29 waBovhicshesheows signs tmk/page an@hdflgurasze whg:b shioavsed prinhadwgrtising i s

of fered appgopri.ate [ M Ges Lon nt .of the

I nventi on, E%FZ‘ %q.gfeewﬁggqnagtg%cﬁ%‘ﬂﬁ §tf re ap%"%d%&rsﬁ%é gr@ﬁpnglcﬁmgnﬁewspaper
and sel ects bookimgh&nerabedinsnt 067 fth@MnivBatiors,C tiee NclkMeWslect b dpkeedanA
regional area list is then displayed as in Figure 9, which enab es t he

client td s@rwertisameat (in ca REWSRAGSF A sglectre Rogkinshaedi progaction frave the -
adver ti semegt ! &y Rn 7 &5 @.ﬂe Ef‘tAtrQ oh&f Lr2aid 'tﬁlgn @ sgil%feosﬁé ﬁﬁu@[}r g, a

alist of regions, 1Th this case co0 S|st|ng oS Iy 0 es 0
and | at est wéw.h éfalzlbstiie blrmtielseleneaqmdtmuiartgemgraphmaf demographit inhehicho

cl'ent i paeraharent il be Pldsed: AEthe BdiAgene cf i seireiingts = a fel-

adverti semegt FedTBis, bigy ﬂht@é@éie Ewnﬁgﬁﬁ%ms&lp%@bﬁg bPAustAR ah§ 18est RBwEDUSE
poi nter) over t regional area, wth out clicking or selecting that area.

The cliEht pbouhthe sevicet mtmbrs@ﬂan@mrtuamwﬁhemémmp@ht biftheamragnalma

evapaper 1 Proeed eifibfuRbedriht iffeaton’ B Bl halBianRiodih & B qp e
novi ng the pewepapentitexoin wivickadeerdisehnedimadyeass phrekddiesiavhygahe iselddtished.
In this exanple, the client elects to place a newspaper advertisenent in

the Canber r #oti(#8s thamausspaiairgayrsth eTﬁ@'C’BN ARE, Wétht%r?“ﬁ'ﬁlﬁgé)rﬁtsélﬁwgh
oror oo PR e ITEL LR KOl b B Tel RSN ES,,
been dekd gnselleptlml(oelsd:lgckbrg an @ e ar thesslighk maynreviele other newspaper titles
which are available in another geographical area by moving the selection tool
over a different regional area which is listed. In this example, the client elects to
place a newspaper advertisement in the Canberra Times Saturday newspaper.
The client is then presented with the screen shown in Figure 10 which
20 illustrates the different size templates which are available for use by the client.
These templates have been designed previously by a graphic designer in order
to ensure that any advertisement created using one of the templates reflects the
corporate style of the client and complies with the design rules governing that
corporate style. -Each of the templates also has an indicative costing for the
25 proposed advertising placement. In a preferred embodiment of the invention, a
particular publication may specify standard templates which are available in that
particular publication.
When the user selects the particular template which they wish to use for
their advertisement, the applicable template is downloaded to the client's
30 computer, whereafter the screen of Figure 11 is displayed. This is in fact a
document in a proprietary word processing software format which automatically
opens on the client's computer. The client types into the appropriate spaces or
amends the copy for the advertisement, while the choice of style and overall
appearance is constrained by the template. The client accesses this image



to ensure that any advertisenent created using one of the tenplates
reflects the corporate style of the client and conplies with the design
rul es gowsonigedvhat corporate style. -Each of the tenpl @cess@bswohas an
i ndicative costing for the 25 proposed advertising placenent. In a
preferred enbodi nent of the invention, al? particul ar publication may

speci fy st afsiandbl &Bkingh el Edinéra8icay M tiPlodIddr Wiiéh is P?éfér‘aﬁw & the top.
publication. Wien the uSer selects the particular tenplate which they w sh
to use for ofthe scregncand ydhiendisplays aafginpbigbiready fyl uged scseatoanisbadednt o
the client’ ?%&8 Eorrputer, whereafter the screen of Figure 11 is displayed.
This is in 51 tdocunent in a proprietary word processing software format

whi ch automati calThg grepéis madyhf@raldeestreencomaiies the Tdient ko &eledt iRrRGesnt 0
the appropriate spaces or anends the copy for the advertisenent, while the

choi ce of sYiich ariiQ beriaserted jeamadueitisemenst Fhg syateny AIaWStBRIMSATdO The

client acce | S d g{/:ﬁ#@fq j :
clicking oné‘?lﬁgt ﬂ%ﬁ@@?ggﬁmﬁﬁﬁlg&fgg%ggr \ ché %éé rggé%a\{%lll"ghgﬁgt"ﬁégte op
of the scr ewill bandedifor,hwhich ps ayrsevespapea sidivediseamhy in dinis ws@pde irdnvhich
shown in Fiqure 12. The graphics ready, for yse screen enabl eg, the client
o sel ect | MAYAsO SGIFTE ROSRES, S8ne SAHAbere dT i S hrraRe: HPBahe maceHe
system al | oug ddppopisfte dife byHAEdtinghie “TRIBRS"JEGh MicH RAIWCERY RYthePs6kdm NY
the end product 'which the image wll be used for, which is a newspaper
adver t i Kenefight ¢ornar of tedmsige, inidbis ambediment f thesipventiorude posters, signs

Selecting the i screfn SHRfOPIARF {5 PEGrads B8 RBYISUNEY B Rttt e,
of the i nag@hionh thei dientihedi praced irto tthe témprité ican. bel bikeckeidefon spbiing erfors

Figure 13 illustrates the way in which the content which the client has
pl aced i nt oY¥RE th@nﬂ"&!"@"% e RINSERRY- T dﬁu@piﬁ '$ ﬁ'gf'-@iheér' Stru"é'PHgC’ftﬂi\#g-
proprietary r r; AUl | ' | S

B aor e 16 ) MRS 1BHBEREAGE the Walyif e foPoilt sdfies trle MbldritaiBnthotos.
ont o t hi5 15systemeserver by setegting ltiee t Sane”tiben Whiohels locatedwdr thie tosl barcalbad on
t he tool ba

docunent beﬁ%@%&ﬁtﬁ[}q%é%%ﬁymi%%?@%gé %i??n) am-%‘l‘%g[)‘?@gﬁll‘%%?t! bnqi'}%%t] (él"g)nrﬁ 9e(ﬁyows
the client gﬂoggggité,mémis’—gw&(_)oki ng instructions which rmay include:
Figure 16 allows the client to specify special booking instructions which
may include:
20 (a) the placement date;
(b)  areference number;
(¢) the section of the newspaper in which the advertisement is to be placed;
(d) the industry involved,;
(e) the name of the client;
25 (e) the name of the advertisement.
When the client selects “Continue” on the screen of Figure 16, the screen shown
in Figure 17 is presented, wherein the client is prompted the check the
instructions which have been entered for the advertisement, and to make any
corrections or amendments which may be necessary. The client is also given the
30 opportunity to copy or duplicate the advertisement for placement in another
publication and to confirm the instructions for the present booking. When the
instructions are confirmed on the screen of Figure 17, the client is presented with
the screen shown in Figure 18, wherein the client is thanked for using the service

and is advised that their booking is being processed and a confirmatory email will



20 (a) the placenent date; (b) a reference nunber; (c) the section of the
newspaper in which the advertisenent is to be placed; (d) the industry

i nvol ved; wOa)/0419e8 nane of the client; 25 (e) the nane of Pha/Addverssenent.
Wien the client selects "Continue" on the screen of Figure 16, the screen
shown in Figure 17 is presented, wherei®the client is pronpted the check

the , | St UGE GBABHBHCI B S RRANoAL sk d Sivall BAGREC Fid 6B fustfiids &R

make any corrections or amendments whic e necessa ent is
al so gi ven examplk opaonemail cgnfirmatiopyofdhe dulvertising bbbkingdvkich iis emailedf tor

Dt ccem "mocleniern B or el PR B BSHREH S5 el Bebrdah sl ™
Figure 17, péefsthis@Nivhich B pRsTail btthbhed N6 ther &Rail I8P ViRal BpfiovHl By like

wherein the client is thanked for ‘using the service and is advised that
t hei r booki @lignts bei ng processed and a confirmatory email will WO 01/ 042998

PCT/ AUOO/ 01503 b K d= ag t ' ' '
address. Figure Téeﬁeqrgglﬁﬁsgﬁ g@ 'Qﬁﬁ&er%génq)\@ Ees%z%saﬁ IFeS?r%flqﬁ%gn i""rgdrr\%'?fl?é oérll11 %?tst he
adverti si ngwhippkihagewpiedliously evadr efbriepatetihand! saved sty aheepystemnt it ison

of the adverti senent which has been .ﬁ)l ace jn pdf format, (r: [

. , wh s
preferably E@%@ﬁ‘édhﬁba@W'éﬂﬁ'ﬁmﬁ genera Ué}SﬁSrWaW%?“‘t may be I@ G ‘:‘ﬁq Ofthe
screen showgpd \E/’Y%[SET‘)%QN%Q ot %B'ﬁyﬁv@géééﬁ e(hfabm&g ligs cﬂénﬂ%’ﬁéé SEPEra of

whi ch have previ , been generated and saved using the sys?em It is
pref erred tadvertisomenis adisht baye heeat madasiThis alse regiicemthearbeunir ofhiived on

the system server for.up to t ears,. enabl i the client to keep a record
of 10 adyer‘fv_ﬁkcén'énrteg%actﬁ Wﬁ\é\ge é’&%ﬁ'rﬂlﬁ{eﬁ&ﬁ{ﬁ%@?@& Pé?ﬁée“é'ef‘ﬁgaﬁﬁdw of

time whi chtHeSs4rRgddvettidetdtitrian dmengédivemioreviemdreaRBnibaceas the client
can re-run the sane advertisenent or an anmended version of it nore than

once. The screenTBag@reemshpwn e Fioure i2dtlistygeaphiesswiishcreausrently ayvailakle

avai |l abl e r VRE [ : IR Fl l.Ssts
o aphcs wnShS BySiEh Qo Wifie te'scfed EnohA TGRS ISgaRhRsMIch?
are saved oard aeaildbleon theasieptis eonpateh &Graphicadeldich @re lsaveyi dretheselierd’s by

selecting the "Upl oad G aphics" button which is availab)e o h
shown ingFi gemeu _cpipg!g@ e@rggaged to the system server %y se,ecting? t%ee“aglro% "

Graphics” button which is available on the screen shown in Figure 12. Figure 23

shows a screen through which the client orders photographs, sketches or plans

from a third party; this screen is accessible by selecting the “Order New Graphic”
20  button also available on the screen shown in Figure 12.

Figure 24 shows a screen wherein bookings which have not yet been
approved for publishing are listed. Here, the client is given an opportunity to
approve or reject an unapproved booking, with the appropriate authorization.
This screen can be accessed by selecting “Approve Advertisement” which is

25 available in the screen which is shown in Figure 8. Figure 25 shows a screen
which enables the client to search the system server for advertisements which
have been placed previously, depending on particular search criteria. This
search criteria includes but is not limited to searching records for the last
predetermined number of days, or searching for advertisements placed on a

30 particular date. Figure 26 shows a list of advertisements which have been
previously booked and placed by the client, including details of the advertisement
such as a reference number, the publication and placement date, the price of the

advertisement and the template used.



shows a screen through which the client orders photographs, sketches or
plans froma third party; this screen is accessible by selecting the
"Order NewoGuaptpg"” 20 button al so avail able on the screeaTsttwonlion Fi gure
12. Figure 24 shows a screen wherein booklngs whi ch have not yet been
approved for publishing are listed. Herel4the client |s glven an

opportunity to ﬂEpMWFeé%ﬁlyrS%];%\?br@d?aféﬂa%oéﬂY%q & aTcQ ¢ method

appr Oprl ate aut horization screen can be acces b ectl I Ng
" Appr ove Adapphesefmntordaving:hoﬁher 28oaumaehtsbl suahn amestatlolamy vxslgnlages askdown

Fi 8. 25 i ch bl &s the client t h
the syst om beisliters, ot B 1 Befit: Sngl e Wepae, BintaRaCkh e 40919
dependi ng oax@mpe ChY el SEMGC thet *OtRSrsa.opliBhSin Fizﬁrrém CtHd @libmt hits/, L@h@r but

is not limted to searching records for the | ast edet erm ned nunber of
days, or5 seBpe%ingg threpghd AeproRiaie npeelisninaed sme@n%o bearpregentad dvthe. the

Fi qure 20 SHaMnan) (R @RRALS SRR i CBRKRereEne B iRl Ba0k e

and pl aced clie I'ls of AQVRT L Sentht P Patan Tas a
reference ntmbplate tdmvrpo@dis aad iedits ithsayesardraploadsttke etiied persien, afpecifies

advertisenent and the te te used. WO 01/042998 PCT/ AUDO/ Q150 14 As
will readil B"%%U%'Hﬁteécfieaggﬁg and waits for the printgd dWG”%T%%@W@n% rﬁ%@g the

appl es T of “SibAagE o BY FHARIAEMSGIRNE heforiddde B18) Yut SheRMToRWgns,

newsl etters over“the Internét using t Ite illustrated in FIgur
For exHhpl andblgy mlmtmgnghe lidlewstditars™ optiomothe wliehiymay Zhoose tol upleadmay,

after 5 passin t ro r opri relimnary screens, be presented with
the stati oﬂmﬁ%sd 'Qjﬂu?'gﬁﬂ'f atnggvsiqett% gure 14. The client selects the
applicabl e tenpOHeeaspbtmf rdmvantorgrdidéd a uﬁmcﬁasm@élﬁeu@h@@éé sohfiopdot ed

version, specifies the quantities required, and waits for the printed

itens to aer/QmCBSﬁt@@I@C'ﬂ¢W§feﬁﬁ@ andsilgrheyee Ryplications, Ai‘gasterl newsiettar ent
h hay |
el ot t or £ SR ERErN s b TR, B FEsLth 1A RS, TGPl LitRe grices

I ncl usi o | mightnbeshuet ber a @t&)mDmerrﬂtlonbbof moeplbratm scamllAisSpea't mﬁltqee

| nternet enabled sqolution tpo the t|o of newsl etter.s and i n-house
publ i cat i oneMplatedadiidual,ehgnts woy é?\e ﬁes@ﬁ’ tRgeSual ity

il e okt o e s iy ooy s o
i ndi vi dual divisional mmtdrasbtgrbep dirsis)t camlthen hmmrﬁobm dhe template If a
country has say 15 States or provinces, there might, for example, be 15 of these
20 stories, one per area. These stories are locked in to the template for that area,
and cannot be changed by individual clients. Thus in this example there are 15
templates, with one common national story but 15 Statewide stories. All these
are automatically available to a local user.
Underneath this are some changeable stories or blank columns or
25 advertising. These are sections of the template that can be changed by individual
users once they have logged on and given their individual user number. Thus if
there are say 100 offices in each of 15 States, there will be one national story, 15
Statewide stories and 1500 individual stories which vary by office.
This method enables a high quality newsletter to be produced simply and
30 inexpensively, with local content. Industry specific newsletters can also be
created and held as templates, thus offering small enterprises a high quality low
cost option for newsletter production. Similar benefits apply for magazines and

in-house publications for large organisations such as global corporations.



A series of nore |local stories (typically on a Statew de or countryw de or
divisional or interest group basis) can then be inserted in the tenplate.
If a couwDroy/oke98 say 15 States or provinces, there ni ght pCovUoexewopl e, be
15 of these 20 stories, one per area. These stories are locked in to the
tenplate for that area, and cannot be changed by individual cli ents Thus
in this exanple I but
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difficulty with telephone directories is in aci ng advertisenents for
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sOftware. To avoid needing to have additional ports open in firewalls and to
20  simplify installation only http was used for any data exchange.

Although the basic functionality for doing this is available using word
processing and Internet browsing software packages which are currently
available, using these applications would require a fair amount of expertise on
the part of the user, would require the use of macros in the templates, presents

25  the associated risks of virus infection, and leaves scope for errors.

Basically the user would navigate to the page in the browser and click on

a link to a template which would then open in the browser. After editing the
template the user would need to save a copy giving it a unique filename and
taking note of the location. The user would then double click on a macro button in

30 the document and on the next page he would click another control and recalling

the name and location of the file saved submit it to the server.

During this procedure a number of dialog boxes could be presented by the

system depending on the order in which things happened. The correct answer to



website, downl oad and nodify a tenplate and submt it to a renpte server
using the web. To provide a wide range of editing facilities in a famliar
envi r onmewo 0a/049e$1pl at e was used which was devel oped usi n@Cpraappioeary word
processing software. To avoid needing to have additional ports open in
firewalls and to 20 sinplify instal | ati & only http was used for any data
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st age t he upessibleutleasonaforyarrer.tiheaapplipationtcredtes expjrsia dhatnmake useovlsibe or
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accunul ate eautnhbeam@adrowslr@cab Asiliteslivilile itdef paaghng ehef uddicmeerfasallatdal so
be confusing in follow ng sessions. To elimnate these problens in the

initial i rer@ﬂI%IHtgalqaéﬁ‘] tog ﬁeIK?”%IBB’PIICWItI’%W Wasr d@?éﬂ%’ﬁ@d sanething ithat fCIfe
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for securi fasidPsR e bErRPEItO ARl HrRIIdSThaCdhvetabk af flleeRnbtsowser . The

application also performs sone housekeeping chores and can potentially

mai nt a|_ n a local The system uses a humber of applications which are tied together to form
an unigue 'whole'. In use are: MS Internet Information Server, ColdFusion
Server, , Quark Xpress, 4th Dimension (the multiuser database server with its
20 ODBC driver interface for ColdFusion), AppleScript, web pages written using
HTML, JavaScript and ColdFusion tags, Acrobat Exchange and the custom OEM
doctopsc applications and proprietary word processing package. The ways these

interact are shown in Figures 1 and 2.

It is to be understood that various alterations, additions and/or
25 modifications may be made to the paris previously described without departing

from the ambit of the invention.



15 database relating to interactions with the web server. A separate CLE
server resides on the server site and handl es the conversion of file
formats. Whaleyxpem uses a nunber of applications which aPeTiAwdot0get her
to form an unique 'whole'. In use are: MS Internet Information Server,

Col dFusi on Server, , Quark Xpress, 4th BYmension (the nultiuser database
server W thgidjn£0 ODBC driver interface for Col dFusion), AppleScript, web
pages witten using HTM., JavaScript and Col dFusi on tags, Acrobat Exchange
and the custom OEM doctopsc applications and proprietary word processing

package. Th teract e sh gur e s to be
under st ood that é‘Q ﬁﬁ%m&t-@@?g %thog Blﬁg"ngnd‘?l 8P%y253q1‘ﬁ6?§r8§? on'é1 may
be made to bh@lldﬁbh% ml’cmu"%ﬁ{é/fdﬂ@ goﬁggsw t hout depa_rtl ng fromthe anbit
of the invention. WO 01/042998 PCT/ AJ00/ 01503 17 Cdains 1. An

I nt ernet3 baé®d netfaeiitader poxides@riinipngy sitivwbiah camea escesseddibadveitiseiss,
I ncl udi ng tmof‘@lshqwiﬁ%r?ég‘g&lsé gﬂis 'ﬂeg'ﬁ’%é drRt or provi des an Internet
site which can beé accesse Ve r's W sh to insert

advertiseme()s i twpublmot adNB'tlséthbnt tmnpiatesomfednﬁdnm sizegnaretddfitegl for @ of
differing 5|ées are def hned for an g@(‘a‘rtlser each advertlaerrent tenpl ate
havi ng a st PH¥CHHIREr o §860r Advertisgpisd 519 r 3G eRalsty! apfle 2RAGRIANCSer -

10 (c) whenggegivehing 6Porﬁ’béﬁ§lf%?tr?éjé(@6érh in a publication, the

advertiser accesses the Internet site an sel ects a publication in which
the advidti ggnenwhes desiringdefiacegot advertisarnest nea gnibliphtore rbet adisrtsers;

(d) the advertiser ,selects on of t Lch.is,of si.ze sutable

Lol o aconBhtesties i 1SR S pebels BRUBLE M Shicfe pficifSingit i

adver ti senep .aéamag@tnémtm@ha plagsmémdddthmsadver tisement’ is then

f orwar ded bél) e facilitator either directly or via an internediary to the
iC

sel ected pu atheoadvergieehselegls: ane of the templates whidhaisi ofga siaeesuitable for
advertiser' Ia%@l‘rfé%tt ,Rr}g ge?egted'%d@tcgﬁgn ag G Hdd &é)taﬁ%%lf I%%er ne eﬂ?é,ﬁe

adverti ser ses I SEr''S conput’er o access
wher ei n13 ur intethé tmnplta@ arfd entering details of the advertisenent into the
tenpl ate inyql ve sub- st eps:
i Y% tshe a verLtllsemen? is then forwarded by the facilitator either directly or via
an intermediary to the selected publication together with instructions indicating

the advertiser's selections.

20 2. A method according to claim 1 wherein the advertiser uses the
advertiser's computer to access the Internet site, wherein further the step of
entering details of the advertisement into the template involves the sub-steps:

(a) the advertiser downloads the template from the Internet site to the
advertiser's computer;

25 (b) the advertiser enters details of the advertisement into the template on the
advertiser's computer; and
(¢) the advertiser uploads the completed advertisement to the Internet site.

3. A method according to claim 1 or claim 2 wherein the Internet web site
30 further includes data concerning the available advertisement types, sizes and
prices for the publications into which advertisements may be placed, and wherein
further the choice of templates presented to the advertiser after a particular
publication has been selected is a group of templates which match the

advertisement types and sizes available in that publication.



(a) the advertiser downl oads the tenplate fromthe Internet site to the
advertiser's conputer; 25 (b) the advertiser enters details of the

adverti sewent/oi29w® the tenplate on the advertiser's conpRCe&rAvoantso§c) the
advertiser uploads the conpleted advertisenment to the Internet site. 3. A
met hod according to claiml or claim?2 whrein the Internet web site 30
further includes data concerning the avail abl e adverti senent types, sizes
and prices for the publications into which advertisenents may be pl aced,
and wher ei n4. f ur Aherethad atasirdisgofo tasypbae eef pladvent e Bowheecindafier i ther

Shi ch ma oo Vel8Gr08s Brleid oBR SNSRIV GRS ERERE draolin? g coSTBY dbes
publ i cat i onadVéxiSdmeh ROSutBREtIEEIND(eAeREd a8d forwarded tothesd@irtisery to any
one of clains 1 to 3 wherein, after the advertiser has entered details of

t he advesrtlserrent an account for the cost of the advertisenent is

aut omat i cal ky geﬂeﬁ@d‘g@ %?g?rfgsﬂ{g?ﬁ{ gﬁg on@ 5p8awqrtb'§%\fh%rém5me%t§§ert he .

according to any one wherein e ste
entering debadvértisef enteeingdietails ofetre redvierttsienok md:ledesiﬂw adwstisemiplaading
one or nore_inmages far use.in the \‘,%ldvé}ﬁ%/tl sement. 10 6. A net hod according

to any one BR€OF HIQHE IMagesS[onuRe iy BRI the advertiser entering

details of the advertisenment includes the advertlser selecting and placing
in the advertisenent clip-art, text, inmages and/or other design elenents
in accomjanﬁe W Ahm@th@dwgecmwmem gny cnestf clpims 1stoet wWhesdinbihet siep of the

ot her i nf or ARTorRe RPERRoRIEA b the dy et RLER P B REHEST sBHAD oo

site are inghdiglegingy in ttaeladmhls@néhatchg@“ e, | fett, aimagbserand@r othierf Hesighng
any pricing agreements which exi st tween the advertiser _and the
publ i cat i onBl§MeHE PetGRAAaNGR thh/@f farge of designy qonstrakds |spesifisd. by, thﬁ
met hod aCCO{e(I‘l‘l]ﬂ gid 0 any one of claims 1 to 7 wherein the publication or
publications are one or nore of the follow ng types: (a) Newspapers;

15

7. A method according to claim 2 wherein the prices and/or other information

which an advertiser sees when accessing the Internet web site are individually

tailored to that particular advertiser, reflecting any pricing agreements which may

exist between the advertiser and the publication(s) and between the advertiser
20  and the facilitator.

8. A method according to any one of claims 1 to 7 wherein the publication or
publications are one or more of the following types:
(@) Newspapers;
25 (b) Magazines;
(¢) Journals;
(d) Catalogues;
(e) Directories; or
) Other forms of printed publications.
30
9. A method accordiné to any one of claims 1 to 8 further including a facility

for designing and ordering documents, including the following steps:



25 (b) Magazines; (c) Journals; (d) Catalogues; (e) Drectories; or (f)
O her fornms of printed publications. 30 9. A nethod according to any one
of cl ai mswbh oo4B®98 urther including a facility for designipeg/Amdocoderi ng
docunents, including the follow ng steps; WO 01/042998 PCT/ AUOO/ 01503 19
(a) One or nore docunent tenplates are dined for each advertiser, each

docurment terml at oAyt ibrad ddolnferdnd 3rABCRAHR Y hdPY a@erfiferO@zghf  of

the advertiser; (b) When desiring to design and order a docunent, an
adverti ser deocwyenttersplate havingrastylevabd Appearadecapproyad yf ot be behalf of
adverti ser'ﬁletgﬂ\pl LES, and enters or anends the docunent contents within
the tenpl at €, Oerfl 'The docunent design is then forwarded by the

facilitator (i t heheh desiring tor desig® ahd ordee Bt @hEnt @riadVéis&f accesses.
signwiter or other docunent producer. 10 10. A nethod accordi ng to claim9

wher ei n 1 hethgobigat web sie. selecke one Af| i adyvarijsris tampla entegy or
busi ness st atj led [Watgl r ochure. 15 11. A

met hod acco?ﬁ{leﬁggtt%egr(?%m&ne@t é?m(%lngsf%h@ tb%%’éﬁ%‘?’t%@r including a facility
for laying @t néhelddduenentalesiar isstheh foevertet thgrihe faoiitalon eithdridirdablylarwi ng

steps: (a) One or nore newsletter tenplates are defined for each
adverti ser, V'@aﬁfh'”“?fé@%‘ﬁ@mtgra P@'Fttﬁr'a'%'%”m%f\?i" RGO eé'ﬂﬂ"@n'%ﬁ‘f@ PX ance
approved by or on behalf of 20 the advertiser, and partially pre-witten

content provided by a newsletter witer; (b) Wen desiring to lay out a
news| ettr, 1&n adverathedracostdisgeto cladml At wheeain thebdecursent s ees o ribeof

nevst et tor TP B BRuh BT e e and (o) The meveletter layout and.
content is td)en pasiwesslethtioyeiyne facilitator 25 either directly or via an
intermediary to a printer for printing.
%/b) a sign;
(c) aleaflet or brochure.
15
11. A method according to any one of claims 1 to 10 further including a facility
for laying out newsletters or parts of newsletters, including the following steps:
(a) One or more newsletter templates are defined for each advertiser, each
newsletter template having a style and appearance approved by or on behalf of
20 the advertiser, and partially pre-written content provided by a newsletter writer;
(b)  When desiring to lay out a newsletter, an advertiser accesses the Internet
web site, selects one of the advertiser's newsletter templates, and enters or
uploads one or more newsletter articles into the template; and
(c) The newsletter layout and content is then forwarded by the facilitator

25 either directly or via an intermediary to a printer for printing.



