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WO 2004/ 055700 PCT/ AU2003/ 001686 -1 A Method of
Provi di ng I ncentives to Custoners Technical Field The
present invention relates to a nethod of providing
incentives to custonmers. In 5 particular, the present
woesndssom rel ates to a nethod of provi di ngPGQIHAEMBESS
to custoners to purchase goods or services from
anongst an excl usi ve network of vendors. Background of
the I nvention Various incentive schenes have been used
to generate custoner trafficjanongst certain 10
vendor stores. For instance dlscount coupons or the

i ke may be dlstrlbuted freely to prospect|ve

ot co of - gaoMetpo of BFPEmG: bcentive® o) CEilkrs i

vendor. However, such schenes are deficient in that
they only tend to encourage custoners to shop at a
si ngl e vendor store or chain of stores. Moreover,
oreelnie Fieltbnef i t of the di scount coupon has been

redeened, there is little tlv on-for the
b tmsergnt ingendion (relalge 1 ﬁo}&fﬂll Fl"%’(ﬁs W feftqmegs In

GRRicRa the pHa R entidR réklesh a BRINDY omwlsmg Sldem®Edto Blistdnlies to
I'nvent i on The present invention seeks to_provide a

pirchesg gerids oF ¥wiess Famiameonsgst mm /Eelusips neiwerk of Bﬁli'é?ﬁt o 20
pur chase goods or services from anongst an excl usive
network of vendors. In a first broad form the present
i nvention provides a nmethod of providing incentives
fEnckgrownd ofthe lvewfiod,r chase goods or services from
anongst a network of vendors including the of
praaoYsHinprytive schemesnhave Reanrbsed [ockREFIate 4 ﬂfé@refraftsl ongst certain

GldsdoP Tkes TR ﬁstﬁw@ HRbnfht Q:Blhﬂoﬁ:f bﬁth%ﬁﬂ&‘f méy b8 Wi%ﬁﬂ)hﬁﬂl freely to
vendor, wherein the said reward i s redeemabl e

RSB USRS P a7 D ROIK AT, 8 GEGHaF 200ds or
gglﬁ 8 &f&%@%eaﬁe enliG! R weber! éa@h SAktled £688HAGn that they

e redenption of the reward results
ionlyt ﬂqml toememgegcw@mrto phep kids pigsle tvendor store or chain of stores.

Moreover, once the benefit of the discount coupon has been redeemed, there is little
motivation for the customer io continue shopping with that same vendor or chain of

vendors on an on-going basis,

Summary of the Invention

The present invention seeks to provide a method of providing incentives for a customer to

purchase goods or services from amongst an exclusive network of vendors.

In a first broad form, the present invention provides a method of providing incentives for
customers to purchase goods or services from amongst a network of vendors including the
step of providing a customer with a reward whenever the customer meets a reward criteria
of a rewarding vendor, wherein the said reward is redesmable by a redeeming vendor in
the network when the customer meets a redemption criteria of the said redeeming vendor,
whereby, the redemption of the reward results in the redeeming vendor providing the

customer with a further reward.
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customer with a further reward. W 2004/ 055700
PCT/ AU2003/ 001686 -2 Preferably, Preferably, the
reward criteria includes the custonmer having to
pur chase goods or services fromthe rewardi ng vendor
Wh2004E5H9et wor k. Al so preferably, the rewarRCTAU20/0p1436
i ncludes the custoner having to present a nenbership
card to the rewardi ng vendor in the network.
According to one aspect of the present invention,
custoners pay a nenbership fee in order 5 to receive a
menbership card. According to a further aspect of the
present invention, custoners are provided with an
i’{&‘e[(réby o b6ka it ﬂbﬁ@ég cuSBmEOR g % ﬁ@iayé §d%§s f:xr $effices
3t one vendor in e network |n exc an;
ﬁ'hm tierevhding ngdoamrﬂmﬂg@f@lh A@sodg‘pfgrablyﬁhgrepvgrd cri ena mcludes the
I

RifenteE ofthy 6 PR SRR BurPRF B ARIAE PUERERDES sl

Af:ctoedmg\im onb aspbdi eftha pltesmbmvmtlb:h chetomermpaydetenyictship fee in order

{
TS50 5t (TR RO Bt YRk,
eifstoliers ate prowdedoeith annmtlbie)fkmfm disfcormnt 010 gERdn on/demﬁﬂs framy ableast
th the fo ket i e s

SR b T T Gttt o Bshts€ 57 o sa@pehd A s i
bzﬂiugﬂa{ﬂ?t advﬂié@%@fs&bleﬁ&goﬁh@m@ Q:\Agﬁxders glti:h‘ﬂ;k&l initiad qiexehab If(em a
Credi sal Ccredi regeena

oo Gt SEBSYGH o BROST Sabhy Pt S desie ©
é‘on&:ﬁﬁéeﬁﬁ?ﬁ% AR Fvehddrst iaqnmﬁémn&m an ARGl Begist Dypicadly, the

aspect e present |nvent ]E q)g redee dtle o edlt
pierrie prowided thipe fora of\erA¥Ben WRICH Ay idhce i decfomp Of faitten
E&def,‘ br, o m&@écﬁom@fohﬁit@@éhl o4 8k ¥mail hocdBitighibthe BiglaESt 00d

y a person skilled in the art that in other

enbodi ments of the present invention, a third party

may be responsible for adm nistering the issuing of a

PRSI 1R Bwsid SARANRE 2 WoiReabte BRI, sdd chbditbdilderefienable for a
criteria of a vendor in the network. According, tgz@network

disgomatonghe agbofgopdses Serviseraneyidng, byraTedeching endps
RE%&!% ont Q%e&:tﬁﬁhe p}esénct inveRt o, ﬂh@ %@éﬁs@ie’%r&ﬁt 1§‘réc6rﬁéd Bfkhe

I fled vendors in the network his is
mdmwg:gdh@reiwnrdﬁ thearoing A salgh ddtemptivelys it peosid @dlﬂéefﬁfeod by a

SleS skfildd HPHE art o bl difer (e QBERRNR 0P E Dlesbet invention, 2 third party

may be responsible for administering the issuing of a reward to a customer who has met

with the reward criteria of a vendor in the network.

According to an aspect of the present invention, the credit may be provided such that it is
only redeemable at a limited number of specified vendors in the network. This is
advantageous in sifuations where it is desirable to steer customer fraffic towards a specific

vendor or vendors in the network.

According to an aspect of the present invention, credit is redeemable within a specified
time period. This provides an added incenfive for customers to redeem credit in a timely

manner. More preferably, the specified time period allocated to any given lot of issued
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25 vendor or vendors in the network. According to an
aspect of the present invention, credit is redeemable
within a specified tinme period. This provides an
added incentive for custoners to redeemcredit in a
WO wed/055700ranner . More preferably, the speciHdT&di2e03/fq686
period allocated to any given | ot of issued WO ,
2004/ 055700 PCT/ AU2003/001686 -3 credit is dependant
upon the val ue of a purchase paid by a custoner in
order to obtain the credit.sin question. This
encourages custoners to spend a | arger anount of nobney
for a vendor s goods or services in order to receive
Ity b j in the
GE§Eis oty Dos ORI o | GuShR0 puid bR ERAIIS  S0ertd chiiy
a~sd1t hxeqummne’ﬂsh e:;moumgas cbustorders b etiend) 2 lses amepntrpfmoney for a
¢t of the. res t may be
&88&’ °6Fler¥1 %§$ Alr%c ng{glgﬁ aﬁn%%%hgt ot her
thlngs, t he |dent|ty of the custonmer in possession of
t he nenbership card and the anount of redeenubl e
redj.t valla v,
é ‘t’ﬂ%ﬁl P as?eg gf tB %Jé ttm%ﬁﬁ&? Tm%ret %ér%%?}%é ugééirﬁrﬂlli inBBbership
wa@ahe@rd;ﬂg)tmmm aapedt hthe pssabiventiakdsfonnatign giaz be regprded

e re cordln t t r
e o o 56 A e BRSO e i
ﬁdé%ﬂﬁ@ bf ihavﬂeﬁ@ertslﬁp eedandribe raexduﬁt odtedaemaé)d:be@odﬁr@aﬂable to the

vendor. Accordin r e
PRVBH o BHE: FD0cBErOR: B, PEFTAoR Tots o (A faed
%.défemedﬂﬁﬁm&gnﬂc@sa]ﬁlrdhﬁdecﬂﬁﬁﬁeem or services from
the redeem ng vendor in order to redeemany credit for

a discount on goods and or services fromthe vendor,
and, if the purchase neets the reward criteria of. the

Aﬁ&ﬁﬁﬁ@ (%) aﬁ/agpé@tL of e fprsérfﬂ dfivenByArthe redymitioni gieradintlodes the
t he custoner. Thus ent,. t rs
SRIOEISE BEVHRE P Fedeah et e ERgeug i, Asted & GBI Sect of

ﬁl@%eﬁpln\r&{t@ﬂ,‘ e @d&rﬁﬁbﬁ &ﬁeﬂa%ﬂ!ﬂclﬁﬂé‘s ﬂdaecru@tbmd heving to
cust oner be rewar

d _on_an on- 20 for
Biic$eh ERg{Be" WAL AT SIS ST EvRe e PRPrede for o
XI@ oufi U %as %ﬁ%? Gdrvibds fohehP K ERIBH land, MABE birBiikse MBets the reward

or nat I rectory 'S
cntena of the redeemmg vendor, a further reward may be issued to the customer. Thus, it

would be evident to a person skilled in the art that this system advantageously seeks to
provide a cycle of incentives whereby the customer may be rewarded on an on-going basis

for shopping at vendors within the network.

According to yet another aspect of the present invention, an information directory is
provided wherein the information directory may include, amongst other things, details of
the reward criteria, redemption criteria and the nature and availability of goods or services
provided by each vendor in the network at any given time. Typically, the information
directory is presented as a publication in World Wide Web page format accessible via the
Internet. The information directory provides an added incentive for customers to shop at
vendor stores within the network rather than shop with a vendor outside of the network, as

it provides convenient and streamlined access to information regarding goods or services



10

15

20

25

provi ded wherein the information directory may

i ncl ude, anongst other things, details of the reward
criteria, redenption criteria and the nature and
avai l ability of goods or services 25 provided by each
WRHGHISS1h t he network at any given tinme. TREITAZAI0PA01636
the information directory is presented as a
publication in Wrld Wde Wb page format accessi bl-e
via the Internet. The information directory provides
an added incentive for custogers to shop at vendor
stores within the network rather than shop with a
vendor outside of the netmork as it provides

Q@dﬁ\éﬁfﬁe%ﬁganﬂ@g)él%ﬁéeﬁﬁﬁﬂ cted %&;c&be%%gg%rg 65%1'3(9 "t accordance

regardi ng goo or ser
P’(ligl/ YU ouis @epeelod the dresanhinventionbeiclo btlﬂrm ndithd yletwork will have

ra@&@setmﬂﬁ ahgl'ril(%% %o AR t J ?JEE{I cg:g%/wt é/ngwggglbjsléoglé%{ecewes or

accordance er as

mﬁb@nimmﬂﬁWﬂkﬂmmmﬂamd&n in the network will have

access to the information directory and is able to

update it whenever a customer receives or redeens

credit with the said vendor. 5 In another aspect of

tmeanophepaspert of the praseinbinyentivg tlwewdchtrrsmltlm fiehveork et K agree as to
rds, of fered

A e il o Yo Forfi T R g o

custoners. I n accordance mnth yet anot her aspect of

the present invention, each vendor in t he network 10

ﬁ?%c&ﬁan@%vﬂh etra%iﬁe%%ﬂggtto\f%q)%sc& Hlvetd t:on,f ?\g,g}h]dglﬁ&lﬁ lr’work

a custoner may obtain‘a cre
mé}ﬁ bl@bofh a redeeming vendokandandwirding vemlde 21118 heuﬂdr@&lrﬁayéﬂbtam a

for.qa discoun st of goods
o8 o9y R Bhan & 1 PR BB oS gudie Lo Same
Vﬂmd@CfDD rackisvont wint the aow tolf @bodds@aetviced pidhRled b§ IRMtvendor if so
tion, the network of vendors is established by
se ecting prospective vendors which neet a selection
criteria. The selection criteria may include, anongst
ot her things, a consideration as to the |ocation of
nd/ or the nature of goods or

lglga‘?:sorga[élgg’ g% L] V venngB RESEH YRR, e netwo% of vendors is
established by selectmg prospective vendors which meet a selection criteria. The selection
criteria may include, amongst other things, a consideration as to the location of the
prospective vendor and/or the nature of goods or services sold by the prospective vendor.
This selection process helps to control the overall make-up of the network. This is
advantageous for instance in order to place a limit upon the numbers of similar vendors
within the network such that vendors within the network will not be faced with excessive

competition by other vendors within the network.

In accordance with a further aspect of the present invention, all vendors in the network are

issued with a vendor membership card,

Brief Description of Drawings

The present invention will become more fully understood from the following detailed

description of a preferred but non-limiting embodiment thereof, described in connection
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Thi s sel ection process helps to control the overal
make-up of the network. This is 20 advantageous for
instance in order to place a limt upon the nunbers of
simlar vendors wthin the network such that vendors
W 1844550he network will not be faced with BI&SBABHEGSs
conpetition by other vendors within the network. In
accordance with a further aspect of the present
invention, all vendors in the network are 25 issued
with a vendor nmenbership carg. Brief Description of
Drawi ngs The present invention will becone nore fully
understood fromthe followi ng detailed description of
k79 embodi ment t hereof ,
g{ctﬁé °§Iﬁﬁ¢aﬁ9ﬂg€ﬂlﬁg’g’t‘gu on WO 2004/ 055700
PCT/ AU2003/ 001686 with t he acconpanyi ng draw ngs,
wherein: - Figure 1 shows a topol ogical view of a
vendor @%#\p k r :
pr esent vegt?hgﬁgdd {OBOIIg:gIg%réé og'ﬂg&gidg}??&t\%fk W in a first
enbodi membodiferd of the prsseniisivaiiopr ovi des an i ncentive for
custoners to becone nenbers of the network. - Figure 3
shows- a Figures? shewb e Sistrembodisheniiofrcaonenn whiehraew s pu sngentive for
- Fi 9Uf%us‘t‘oz§4?§°t§’%e&n&'nﬁe§ﬁbeﬁg?%gh%ﬁ§ of cust omer

nmenber shi p car ure ows a flow diagram

| ndi cat ig 3hsgtox§!: £t %mﬁ%ﬁﬂneh{‘of% vhddoP fne A58 ca?cf t he

10 firs I ment present |nvent gure

6 shows .. fd I en |n a
second a ecfswg‘gé E‘?ﬁ@ |°?gl;eﬁ%f Ebgorﬁé?%[eﬁﬁ)?m ﬁ%ﬁg} esent

i nvent i

Fi gures@%"% o 15T 2y Rl e G wl B BMETR Bt Kot of e
under | yifirsgerabddiment Ofethﬁbwdsenbmenmn t he present

invention, and Figs. 5 and 6 indicate steps involved

in aspel:‘iggrecﬁ‘ showea flow siageanbiodicating thei steps talen ingrasesasf! aspect of
f1 ow di GRS ddinbdbPur S QM HFdlten @ NSt WOrk (1) of

vendor S ores 'S

Modes for Carrying out the Invention

Figures 1 to 4 broadly depict the architecture underlying a first embodiment of the present
invention, and Figs. 5 and 6 indicate steps involved in aspects of the first embodiment in
the form of flow diagrams. In this embodiment, a network (1) of vendor stores is formed

by firstly implementing a selection criteria (20) to select vendors as part of the network (1).

Figure 5 indicates the steps that are taken in implementing the selection criteria (20) in the
first embodiment. The selection criteria (20) includes, amongst other things, a
consideration of the demand (13) for the goods and services of a prospective network
vendor. By way of example, the selected network vendors includes a service station (2), a
dentist (3), a butcher (4), a florist (5), a plumber (6) and an Internet service provider (7) all
of which have been selected on the basis that there will be an on-going demand for the

particular goods or services of each of these member vendors.
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by firstly inplenenting a selection criteria (20) to
sel ect vendors as part of the network (1). 20 Figure 5
indicates the steps that are taken in inplenmenting the
selection criteria (20) in the first enbodi nent. The
vwetegtsson criteria (20) includes, anongst RtifAdiz003/001686
things, a consideration of the demand (13) for the
goods and services of a prospective network vendor.
By way of exanple, the selected network vendors
includes a service station (2), a dentist (3), a
butcher (4), a florist (5), a plunber (6) and an
Internet service provider (7) all 25 of which have

en sel ect.ed the .basis .t . | :
gﬁ‘? éﬂ?cﬁﬁn 88?7’5?13%{3 SO D &r ng%% ar 58‘*8\3%3 hg?%sglg\ﬂr%sggcme
abtweRkGkndk pioRiEsssirigesds westridces fo MBe20GUled 5B ZOPready selected

PCT/ AU2003/ 001686, ._-.6 The.sel.ecti.0 ri ' . .
O T b R S R
RRIeRI Mep el Mhey s fist ehbaim@oedly e veriov iscelsctedat any
t hose pr.ovi de_% by an_al ready_.sel.ected. network vendor
que ERGWHCProyidena sperifiq Gytesey of ooy oISV o case, then
over-conpetition wthin the network may result. Thus,
in the first enbodi nent, only one vendor is selected

Sl o 0 PR B BELEER B5APR0] ST BB
bR ﬂi@ﬁig& feisemBctiRh of iR p& @ﬁtrr]é MW@:kivteﬁlfoir a;o_(ﬂﬂ&)mied @l meckgsum
a consideration as_to whether el.ection.o .
Bt Ry o IRV R ARG ARBHA- B0 g R A OF Fis- 5.

Y dy dl‘rb_xﬁlgﬁe RHKFOL tainuBes ¥R ikveyi@iisl ofe pefthitted\eimentbrs of the
step’is indicatéed at (15) of FI%. 5

. 10 By, f
staork () a anysives tae It verlddr apragsia qﬂé}y&d}egeo%%/]%ﬂ%é? ﬁ;ﬁe a5t that the
mee%f L &ors gﬁ%ﬂpﬂlg nbtibika(1) ARY be gk bi fRver thn four

pbe appreclate y a person skilled in the art
slepndingepon iedndividval oirymstaptes orsreadsrod thgiverdors 1p s ek
(1) may be greater or fewer than four depending upon
the individual circunstances or needs of the vendors
in the network (1). 15 In the present enbodi nent,

Vre the greseniteinbpdimantevasdern whish ibersbeen ivépdh o RE e peRgPi (1) are
i .00 which

) L e 1 3 B o i

esadollentedey ﬂkripsigna@s&'regdmtagdec{;mnl by thegeessesug pbile Bipmbsferendors.

23 epn ic’suu‘?’dic?gtedta?ﬁéyﬁrﬁ?g s, ﬂﬁﬂg fiFodiment, the Internet service provider (7)

is designated as the collecting vendor. Membership fees are used to cover the costs of

advertising and promoting the network (1) as well as the costs involved in maintaining the
information directory. Member vendors are provided with a vendor membership card (12)
upon payment of the membership fee whereby the membership card provides proof that the
vendor is a valid member of the network (1). The step of providing the vendor

membership card (12) to a valid member vendor is indicated at (17) of Fig. 5.

If a prospective vendor fails to meet the selection criteria (20), then it is rejected from

joining the network (1). This is indicated at (19) of Fig. 5.
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This step is indicated at (16) in Fig. 5. In this
enbodi nent, the Internet service provider (7) 1is
desi gnated as the collecting vendor. Menbership fees
are used to cover the costs of 20 advertising and
wo ombssrig t he network (1) as well as the cBGR/AU2003/001686
involved in naintaining the information directory.
Menber vendors are provided with a vendor nenbership
card (12) wupon paynent of the nmenbership fee whereby
the menbership card provides proof that the vendor is
a valid nenber of the netmork (1). The step of
prOV|d|ng the vendor nenbership card (12) to a valid
ed .at of .. Fi

TSR aesid s BT DS e Phrirrd) Iyniein 8 gp 62 veluo Bt any

foewtnﬂﬁ tﬂe(réc?_ﬁ) a_lx_lrcllttﬂibﬁ’ewérﬂ ctiterid ﬁh%ﬁﬁseﬁe( :fixgt;lm ?ustgmsmgo@% within
net wor iS.i.S I e 0 ig. 5.
?@6@%6@%15%Tb@TWRHZ@@%W%@i@%E fﬁ%5vendors selected to

be part of the network (1) nutually agree as to the
value of any remards offered to, and the reward

h’hﬁtlrﬁi g‘?"ltl?gg hé?uﬂﬁﬂ&" ]E)rﬁg 1;%% geé,y zlﬁ%}rge [eﬁ Il'ltg Frggfégtgg pstomers of

(h8 hetwerdet getwork v'éndesr Blitield SFlwR@EHRE Prokpbdfiveamisteie/of ihe network
' is freely dlatr|but d to prospfg%gy ?custoners

Fi g.
' ?arﬁ hikeln i GoBeREalg: T 173 ingBidesas ¢ cusfomer fpdecome

Pf ASRES bf 46 n&{%:tko MREs Stef s ihdiGidaat (’2‘1? & Fig. ) L&Btolek@by present
to congregate. The coupon (13) .includes an offer to

tthecqupen gabio anstwnsl Bindor tag paymanh af 4ncanppAl mempership fee.
S Rl xsbf' QdinpR! d @huﬁ 2f39 1088800 -Aflr p&s&iﬂiﬁ QRECoUPBY and the

preseht the coupon (13) to a network vendor together

vm@ﬁﬂnep@yh@ntthwcusmeamqms qrenerdt glmabdlﬁfé@nt of 58y offethe weular

e | Uih#dl one-off

(HBP RS Bonds 0 3PHE ork 8ol 1 ity e iodl 15 il one-

reffeeisues & anieitiof énticenndnt &ir qutgmqra rltl: bedon5a@nhsis andhegmmence
ul.ar . 0 e Vi C

B b Bl GERER R 1D, TRLMLER oY WIS ¥ 6.t ot

setbediments, tAninitial discalmiewdyibe eittentardepor smalerdhanrtss besn specified in

bec ers and comrence shopping at vendors

ﬂﬁ?ﬁgﬁm@ﬁggﬁﬁﬁmork (1). This step is indicated at (22)

in Fig. 6. In other 15 enbodi nents, the initial

di scount maybe either |arger or smaller than has been

Sﬁ%%'o&ﬁo%d(lé)nalso allows a customer to provide his or her personal details such that
when the customer presents the coupon (13) to a vendor to obtain membership, the vendor
will have the customer’s details at hand and can record these details accordingly for future

reference.

The customer is also issued with a customer membership card (11) upon payment of the
membership fee, which serves as a verification of the customer's membership. This step is
also indicated at (22) in Fig. 6. The customer membership cards (11) are smart cards upon

which the customer’s details are stored including;:

¢ the identity of the customer;
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the first enbodi nent. The coupon (13) also allows a
custoner to provide his or her personal details such
that when the custoner presents the coupon (13) to a
vendor to obtain nenbership, the vendor 20 will have
WG Bner' s details at hand and can redTdUAE4R686
details accordingly for future reference. The
custoner is also issued with a custoner nenbership
card (11) upon paynent of the nenbership fee, which
serves as a verification of-g.he custonmer's nenbership
This step is 25 also indicated at (22) in Fig. 6. The
cust oner nenbership cards (11) are smart cards upon

whi,c
e L B S AR L LR SO 00

PCTlAU@ﬁOS/001686 the nunber of redeemable credits
avai l able to the custonmer at any given point in ting;

t he dbe diratim offvaliditly iofl pnyyreddemably creditfeavailablecto dhecqistomier at any
avai | abl o0 the custonmer at any given tinme; 5 The
custdﬂg?%ﬁ%nbership card (11) is initialised with

i nformati on regarding the custonmer's persona

detail s, as well as the value of any initial credit

e t SEun b Lt :
8 SBHBHATREp e I ) ABURE°Fi iBchilh! Rbring o
couiimerte pérsonal defails,nagt wailnasi the arhlgo of mom:t’aﬂ ciiedif ¢heacustomer may

st acc unt centr t

g
dstbtionds hllsg/remnrddd ifithe cusmmer abdosaitlomted o atch&rabdisabasef(ﬁ) The
nmenhe [ r.d.(11).. This step ...S ndlc t 23
R fangte GRas PR e g el g Rt BE e cbomer
ﬁEﬁb&gtﬁ@ bagd ciay. aChislsdep i@ Bdichidd hh@s)c@mg al. Tdaﬁﬁhgﬁﬁor( sgc)red on
i s update enever st one credit
P COHRERET FSHHOEF B P4 ﬂaga@é% gﬁfﬁ?ﬂ Whenever the
blddhePhRPededhed(cfefit oPtvhdr 1tbw d‘f’edﬂ has been acqun‘ed. This step is indicated
at (27) of Fig. 6.

A customer who is a member of the network (1) is eligible to receive rewards from
vendors in the network (1) whenever the customer meets a reward criferia of any given
vendor. The provision of these rewards to the customer provides an incentive for the
customer to continue shopping within the network (1). In this present embodiment there
are two criteria which must be met in order for a reward to be issued. Firstly, the customer
‘must make a purchase of goods or services from the vendor, This step is indicated at (25)
in Fig. 6. Secondly, the customer must present a valid customer membership card (11) fo
the vendor as shown by step (26) in Fig. 6. The presentation of the customer merilbership
card (11) provides verification that the customer is a valid member of the network (1) and

thus entitled to receive benefits from shopping within the network (1).

In the present embodiment, the customer is rewarded by a rewarding vendor with a discrete
amount of redeemable credit which is proportional to the purchase price of any goods or

services purchased from the rewarding vendor. For instance, the plumber may decide to
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15 A customer who is a nenber of the network (1) is

eligible to receive rewards from vendors in the

network (1) whenever the customer neets a reward

criteria of any given vendor. The provision of these

WeWa+eis70¢ 0 t he cust omer provi des an i ncentHGIEAT2003/001j6%8

custoner to continue shopping wthin the network (1).

In this present enbodi nent there 20 are two criteria

whi ch nmust be net in order for a reward to be issued.

Firstly, the customer nust_grake a purchase of goods

or services fromthe vendor. This step is indicated at

(25) in Fig. 6. Secondly, the custoner nust present a
d .

\%Ma cﬂa&g&‘%(ugg%&éeﬁl%@ cPe@Itde%&a][ ) rﬂé)g,e ﬂ{ gtﬁl %aﬁﬁo ;tJlﬁiibmg

semmqmd foeip diestusiomecarid if glinbing @M@sarwmt fo $1809.chen the

e 5 BB, ok 1, BB

s&mﬂ@hnme mqormmm dferedittasmrdiscub) off e prive of gemie m service at any
od| n the custoner is rewarded by a rewarding

V SCrete anount of redeemable credit

mhlch is proportlonal to the purchase price of any

goods or services purchased fron1the rewar di ng

b8 Poisal oA 0% < s B S B e iyt B foomod in

Mdmda:ammdeefmkﬂmdq:mﬂny 'Iéhquaf a twstohdVmaxks tdmuctmkmple’ater of

BT e GG Db g ARt o510

bREERIRE bp the pREHber (6] W aﬁetdmemdneﬂdwsd eiem the enmas mo Tot of
$100. Thus, the cuitoner is now able to redee

FeeD Aroprohange isgreaded the buichar 2y Ghfice dier cuptRReT P ¢ Bpurchase

gpmﬁthamsa SNavECoT Mt AMMaxirRisy IRARI vald 4Fithe $108 oRelitwidcbunt on
In the present enbodi nent, each | ot of credlt provi ded

pﬁferaﬂwsrf heenstoraroplsdo pughaseig fifher $50) nlatish o wsgtGe cysiomer

%ﬁiﬁ% neaa‘rameadflsm toT{h%utchér 1§ bR REBYo §u&soof meat at a
ur chase of fromthe butcher

ﬁreqqmqfﬁl%rﬁbe@etaﬁ@&%h&sepn@ ngidde therbutchgr may ﬁ@lstorv@ra
B Pl ARyt B8 DG o i e R AR e

network so as to perpetuate the cycle of incentives.

It can be seen that, in this way, a customer may accumulate any number of discrete lots of
redeemable credit at any given time. It is also possible for the customer to redeem multiple
lots of redeemable credit to obtain a cumulative discount off the price of certain goods or

services bearing in mind that each lot of credit redeemed is redeemed in fuil.

It should be noted that in this present embodiment, each vendor in the network may
provide customers with redeemable credits which are calculated at different percentage
rates to the purchase price spent on goods or services. For instance, the service station (2)
may offer a reward of redeemable credit valued at 20% of the value of petrol purchased at
the service station (2) whilst the dentist (3) may reward credit at the percentage rate of

15% of service fees paid, and so on. In this embodiment, the vendors will have mutually
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credit. As no change is provided, the butcher may

entice the custoner to nmake a purchase of a further

$80 platter of neat to maxim se the full value of the
$100 credit discount on offer. Thus, if the custoner
VUD08445870%hur chase the further $80 pl atter OHCTHHERPOI/0qIHES
custoner would pay a net value of $60 to the butcher

to obtain the two $80 platters of neat at .a 15

di scount of $100. The net $60 purchase price paid to

the butcher may earn the cusponmer a further reward of
credit which in turn may be redeened in full at a

vendor store within the network so as to perpetuate

the cvcle of incent] 86 kA letwdrPtd 4o an
\Rﬁ'&‘?‘?dc%og ﬁ?tpgﬁjglé}g%@é%ﬁsu%%%t gﬁijve%u nber of Wg{ﬂg c régt e d
lcoifasi®f 20 redeenmable credit at any given tine. It is
al so possible for the custoner to redeemnultiple

| ots of redeermable credit to obtain a cunulative

di scount off the price of certain goods or services __.
iRactt o credit nibivtl it dssved teectustomer oust be wedeemed g espger sfoge within
redeenmed in, full. |t. o . [ j i
R e o ol AR i 7 kil o et el te
LR e epioyreans inaehdes withl the paitshasingpeicé paid Wini edstogepin order
cal cylated at different r cent e

et et P el oY b (A Rsbiel ffchases soods
loP §driibgo thehilredf\betites SOG5@N) tHereditnimyedefrhahle until @vpaxdmum

T B e MG Yk Yl o
magegﬁm.% o/do,3 %he PRt _ﬁ@ﬁbﬂfeﬂlaﬁé @d«?rfja :amgim ppﬁmneflm m?nﬂxs from
rate o % of service, fees, paid, and so.on.

sotsak i thelgEedly SAERABITS kL 0 GUseG SPRgS Gige i 200D, e
20044 Q0B LRMI P ALRIRAMDREEBEF 6 mdRhAGEE @ AR whiE the credit

percentage di scounts offered by each vendor in the

veas wesuiced. dn o Way, Hsiomers AYe FEFRTRECER $pend fargsy ampyyg pf money
Wi, ﬁ‘h I Shel i iRCreiQAREREHedE oF greater
ven the:%e(ﬁy\?ﬁt ﬁjioﬁald%ﬂétsl &%ttﬁﬁl‘%ﬁeﬁbefore an &
adupliony dat e assigned to the given lot of credit

wherein the duration of the expiry date increases

with the purchasing price paid by a custoner in order

to recei ve goods or services froma vendor. For

iAltboughausmbief vanters éuithe ootk ) &p able to b gl own threshold purchase
amounts for the expiry dates for credits, in this present embodiment, the vendors adhere to

the same system to ensure consistency across the network (1.

Tn the present embodiment, the credit issued to a customer as a reward for making a

~ purchase is redeemable at any vendor store including the store at which the credit was

issued. In alternative embodiments of the present invention, a given lot of credit may be
issued to a customer wherein the given lot of credit is not redeemable at the store at which
the credit was acquired such that the customer is encouraged to shop at other vendors

within the network (1}.
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or services to the value of between $0-3$500, the

credit is redeemable until a maximum period of 3

nonths fromthe date at which the credit was acquired;

if the custonmer spends 10 between $50141000, the

WO H81455108 r edeenmabl e over a maxi mum per i odPEYARKBHIYS
from the date at which the credit was acquired; and

if the custoner spends nore than $1000, the «credit is
redeemabl e over a maxi num period of 6 nonths fromthe
date at which the credit wasgj.acquired. In this way,
custoners are encouraged to spend | arger anmounts of

noney W thin the network (1) of vendors in order to

I 86 Shiv@naiSt aREBRR ' r '

Al t hough nenber yg%%%ﬁg&%%ﬁ?ﬁgﬂﬁggﬁgﬁwﬂéﬁsﬂgégﬁggﬁ%afﬁpﬂd
s Wider Weh browegs Theinfemmstion diteeiotynsesents the deitowidginfotretion which is
exRhiy YcdatuiSiof {ron@'i\fﬁﬂ'ﬂt etlalbelshi S Present enbodi ment,
the vendors adhere to the sane systemto ensure

consi stency across the network (1). 20 In the present
enbgdi, ment,, bl cust ~as a

Fever d T el Ferib Shioh o3l B RHNGATTE 27 2y

vengdor, Sk ] ' he.store at .which the credit
WasgI Fls]fgtﬁfgd& 4()&%5#?5' gllr&%g{ ii“%léa’ie RiARrembs vendgr B’rtgg agfork
i nven{i)pn, a given lot of credit may be issued to a
custoner wherein the given ot of credit is not

r edeetiminimbatof treditssttdshanat bavddeefic®for tHRILIRE dr sWeRes offered
acqui ye uch ﬁhat H?chustoner IS encouraged to shop

d
at ot ‘Fe“@%rﬁa’ot CRPEADN the network (1). WO

2004/ 055700 PCT/ AU2003/001686 -11 An information
directory is provided for public access over the
Internet using a Wrld Wde Wb browser. The

IThé ﬁifﬁfﬁhﬁcﬂfﬁiﬁbtbﬁﬁﬁl@@ks&ﬁ@ﬁ%ﬁioﬁ%éh%&g% Y accessible to valid
i nf rnaﬁlon whi ch is openly accessiblée to dnyone W

FIf &t thy petwedk (L)using 4 nassworfpcess sgheme eoraroendy Wioiwnito gersons
BEIREH $hett. SRR iMFBiMRGAnélldes; @ |1 Sting of goods or

services avail abl e fromeach nenber vendor in the
netquK . . .
* the number and expiry date of credits available for redemption by a customer at any
given time;
» the expiry date assigned to credits for purchases of goods or services of any given

amount,

Information which is published in the information directory is stored and refrieved from a
central database (8) ny a computer server (9). The server communicates with computer
terminals (10) located at each vendor premiscs via the Infernet and is physically located at
a designated vendor store determined by the consensus of the member vendors which in

this embodiment is the Internet service provider .

Each vendor in the network (1) is provided with a computer terminal (10) at its premises

- which is linked to the central database (8) via a dial-up communication link. Vendors are

able to access and update information stored in the ceniral database (8) using its computer
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(1); the nunber of credits which nust be redeened for
certain goods or services offered by vendors in the
network (1); 10 The information directory also
presents information which may be only accessible to
WRIHHSSHENbers of the network (1) using a RI¥AReISH01636
access schene commonly known to persons skilled in
the art. Such infornmation includes: the nunber and
expiry date of credits available for redenption by a
custoner at any 15 given tigg; the expiry date
assigned to credits for purchases of goods or services
of any given anount. Information which is published

i Rrokika (1021c RER LS %at % m¥r %%r%&tﬂﬁﬁg Oﬁd&%{l b?ttﬁei \%ﬁ&% using

froma 0 centra ase

(b ternpinals (KD v@pne@mﬁfpmart lesewmrcteﬂ Va’dm'pwtoa:d;]t mreremennlemsung
a

ehhe E‘Rééﬁf@f“c e LR, RERnTh 86 (s raled Shcated

syimvltanehus rn1ned by the consensus of the nenber
vendors which in this enbodinment is the Internet
service provider (7). 25 Each vendor in the network

1) is provided with a conputer termnal (10) at its

B8R SB &Vay whéxgmplesa mﬁmb@ gustamer fwédro deintnead oquﬁﬂiaﬂ&quécﬁl):t will

GO L B
el o STSD H(G@blmlm(g/ldetthe pmdth‘u'JEQue\dﬂnZ Qﬁré/s&ﬁ 3/ B@icated at (24) of

SRR S, P S T, Lt o

thh@ agguickd f inssanog$ 100 evolth biFelhmble it WaRNAMircBases within the
redit, or, rédeens

ded new
PR TE ol e o 5t et bt o
custoner's nenbership card (11) is al so updated
si mul t aneousl y.

Once the customer has found a listing in the information directory for a vendor that is able
to supply the product in question, the customer will visit the relevant vendor’s premises,
and present his membership card (11). The customer will also nominate which lot of credit
he wishes to redeem and the nominated credit will be discounted from the overall purchase
price accordingly. Thus, if the normal cost of 2 bunch of flowers from the florist is $200,
the customer would redeem the full $100 lot of credit rewarded by the plumber as a
discount so as to pay a net purchase price of $100.

The vendor will also verify whether the customer has a valid customer membership card,
and, whether the customer's credits have expired before a discount of the purchase price is
provided to the customer. These steps are indicated at (26) and (28) respectively in Fig. 6.
If these requirements are not satisfied, then the network vendor will refuse to provide a

discount for the credit in question as indicated by (29) in Fig. 6.

After the transaction has completed, the changes to the customer’s personal information
ars updated by the vendor both on the membership card (11}, and, via the dial-up network

~ (1) to tho central database (8), In this example, the $100 credit used to obtain the discount
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5 Hence, by way of exanple, a nenber custoner who is
in need of a particular product will firstly consult
the information directory to determ ne whether any of
the vendors within the network (1) are able to

WO 048700 he product in question. This stePdrsiu2003/001686
indicated at (24) of Fig. 6. The incentive to consult
the information directory exists in that the custoner
may 10 have acquired for instance $100 worth of
redeenabl e credit from past jpurchases within the
network (1) and now w shes to redeemthe given | ot of
credlt in fuII for a discount. Once the cust omer has

ﬁ‘getq,e%ll Ipﬁlgféolr?{? @te Qll?sg{ngetrj% pelg&ﬁ% %ﬁ I % ?Eﬁﬂr He@ crdit reward

GHORIbd @ thet &iﬁtoﬁidﬁwﬁﬁ’ewwﬁltbr wiaking thdwpmclmb&avdhbe added to the

ke ebaedio POeored 18 SERLARATS IR oo e prbrs

Heﬁl@eﬁmﬁ@arm{m Enehdhtdpe e itiicand af 0F) MABM at g 6cr edi t
be di scounted fromthe overall purchase price

accordl ngly. Thus, if the normal cost of a bunch of
flowers fromthe florist is $200, the custorer, mouh?
ke énwilliee évident 10 persat sialledoinghe art thahan degnipy is gepvided to

SRy i AR Bl B ) G

t he custonmer has a valid custonmer nmenbership card,
and, whether the custoner's credits have expired
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€ cus eps are i ndi cated at (26 and
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L sf t hen the network vendor will refuse

ﬁgleﬁg?ﬂwj%tg ‘é“'osg%lfscount for the credit in question

as indicated by (29) in Fig. 6. After the transaction

has conpl eted, the changes to the custonmer's persona

bR IRMEd RNthe AF fwll‘-?z\@h@l@ Y the heremndigscribal Herdniststeeptible to

nmenber shi p car and, via t di al - net wor
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persons skilled in the art, should be considered to fall within the spirit and scope of the
invention as broadly hereinbefore described. It is to be understood that the invention
includes all such variations and modifications. The invention also includes all of the steps
and features, referred or indicated in the specification, individually or collectively, and any

and all combinations of any two or more of said steps or features.



10

15

20

25

wi Il be deducted in full fromthe custoner's records
and the value of any new credit reward provided to
the custonmer as a reward for making the purchase wl|
be added to the custonmer's records both stored in the
VE@HO¥EF08at abase (8) and on the custoner' sSPCTERHBIEIRS0D
card (11). These steps are indicated at (27) and (30)
in Fig. 6. Thus, it will be evident to a person
skilled in the art that an incentive is pro vided to
custoners to conti nue shoppijag anongst vendors in the
network (1) on an on-going basis. The reference to
any prior art in this specification is not, and should

ggéhgﬁen, as, an 10 acknow edgnent or any form of
53%% “that that prior art forns part of the

onmo eneral . ' | vt
ot s e E g PG I BAGE LFpARR) pidchace B2 SiSkivcatom
desngst bectwhrr «fivendoss molsdingthetstep of groviding aeustomsr Wil a reward

di fications other than,tho L e | ;

PPHSE o BT R e e eRE of BBk vpiol SEKPAE said
Abvhard isabdeemsblaby analeamitg vediof incthe neswoxkhwindh theensiomer meets a

apparent to, persons skilled in the art

Bl Ep i el i s Pt bt sTHBrBYs e R On 3F e powerd
MR th KR ReREMIDE @by prowdiag tho elstonser aéth arfirthedrewhdd. i s to

be understood that the invention includes all such
variations and nodifications. The invention al so
includes all of the steps and features, referred or

iondi cAtneshddns tlatnedie clafn € atitrein, the reokindi cofitenia ligclugles the customer
collectively,, and an 20 and al.l conbi.natio f any
Betngie PSRt abodd af wrdes famaft Pud e Sy § BeyBieBs 100
PCT/ AU2003/ 001686 -14- THE CLAIMS: 1. A nethod of

provi ding incentives for custoners to purchase goods

or services from .anmongst net wor k of vendor .
Bncl uimsgrof Agclamed Mgy BpeR %ele@“% efes eredt the royard criteria
henREskhe WRERRY Bivirghe pestat Diembeiehis cirdto tewewatdiag véndor. a

of a rewarding vendor, wherein the said 5 reward is
redeemabl e by a redeem ng vendor in the network when

the custonmer neets a redenption criteria of the said

e de el mghoe i etaimedhie raafp one tol eher prdesdingi daime fwhteten the reward

reward . N .
includes a redeemable credit, said credit being redeemable for a discount on the cost of

goods or services provided by the redeeming vendor.

5. A method as claimed in claim 4 wherein the credit is redeemable only at specified

redeeming vendors in the network,

6. A method as claimed in either one of claims 4 or 5 wherein the credit is redeemable

within a specified time period.
7. A method as claimed in claim 6 wherein the specified time period is dependant

upon the value of a purchase by a customer in order to obtain the credit.
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results in the redeem ng vendor providing the custoner
with a further reward. 2. A nethod as clained in claim
1 wherein the reward criteria includes the custoner

10 having to purchase goods or services fromthe
WeHsYEENY vendor in the network. 3. A met HRSF/ALEB003/001686
clainmed in any one of the preceding clains wherein the
reward criteria includes the custonmer having to
present a nmenbership card to the rewardi ng vendor. 15
4. A method as clained in any one of the preceding
clainms wherein the reward includes a redeemable
credlt sald credit being redeenable for a discount on

he c of ods, .or Y V. YR
edechRY s Ao ap? e 4SS ') WAtYe bt o rovided
\Mimraﬁ loffed 6f&; digcetit on igsods erlseevieds Iﬁemowh@oram tb@mtw@rke@lexcmlge
ggen1n ndor in the network. 6. A nethod as
@W 5&“@“@ %& clains 4 or 5 wherein the
credit is redeenable within a specified tinme period.
25 7. A met hod as clained in cIain16 wherein the
peC| t.i me, per.i.o d I
P ot s gf i SRRy oA plolod Bl P of
@6h@dht . WO 2004/055700 PCT/ AU2003/ 001686 15 8. A
nmet hod as clainmed in any one of clains 3 to 7 wherein
a custoner is provided wth an offer of a discount on
goods or services fromvendors in the network in

em changethoflas clhineedin tleinn® ehedin ghenenixeris hifgred wrtle custoger via

thod clained in the claim8 wherein the offer
MOt he form of a coupon. 10. A nethod as
clalned in claim9 wherein the coupon is offered to
the custoner via an electronic nedium 10 11. A

Ej Ih © n}aeaxogl h%él?ﬁ?eg ﬁc& Clln rvrs]rh%r%m eeéleeol 01']1% Ii]n%dﬁ{nqg fab ﬂﬂérﬁet

12. A method as claimed in any one of claims 3 to 11 wherein the membership card is a

smari card.

13. A method as claimed in claim 12 wherein information is recorded on the smart card
including the identity of the customer and the number of redeemable credit available to the

customer at any given time.

14, A method as claimed in claim 13 wherein the information on the smart card is

updated whenever the customer makes a purchase or redeems credit.

15. A method as claimed in any one of the preceding claims wherein the reciempﬁon

criteria includes the customer having to redeem credit.

" 16. A method as claimed in claim 15 wherein the redemption criteria includes the

customer having to redeem credit in full.
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12. A nmethod as clained in any one of clains 3 to 11
wherein the nenbership card is a smart card. 15 13. A
method as clained in claim212 wherein information is
recorded on the smart card including the identity of
WhaEusSdner and the nunber of redeenabl e KIT&di2003/001636
avail able to the custoner at any given tine. 20 14. A
method as clained in claim213 wherein the information
on the smart card is updated whenever the customer
makes a purchase or redeens_ggedit. 15. A nethod as
clainmed in any one of the preceding clains wherein the
redenption criteria i ncl udes the custoner having to

ee t d.i.n cl
vﬁgr erph e r X %I on corglgtg eé’recﬁ‘g 8 %hgrenb@‘glrﬁ%@?mn
herit¢riaginclodes ehheemﬁombEMgl to piinghdse a\iBo@ Gf) Sl alEDiF6HD the redeeming
P%/@UZOO:%/ 001686 -16 17. A nethod as clained in any
one of the preceding clains wherein the redenption

criteria includes the custoner having to purchase a
good or service fromthe redeem ng vendor. 5 18 A

ho one f the edi n ai, s
B ok BRopl 3 Filidada 0 o051l SrdiRal SERER Pihyfind ' uep of
dirowditgray  infanation riresterpt *aﬁhuﬁbrﬁﬁﬁdlﬂgﬂectoﬁﬁ réfiding details of the
rede riteria

detalls of t eward crjteria lon .
vl cTiterin, TopBLian SHigHs P%{Jo?thf e Fad 7y, 1Y of gpags g ervices

mrmdede;giebghxembhmmmﬁoﬂc,n t he network. 10 19. A

met hod as clained in claim18 wherein the informtion

directory is accessible electronically via the

Internet using a World Wde Web browser. 20. A nethod

cl &imethod 3¢ daipediveclaim 18 wheomin the informMionidizectory ist dveessible

| P REHEHLY O3 the Internet using a World Wide Web browser.

20. A method as claimed in any one of claims 18 to 19 wherein the information

directory is updated periodically.

21, Amethod as claimed in any one of the preceding claims wherein the vendors in the
network mutually agree as to the value of any rewards offered to, and/or reward criteria

that must be met by the customer.

22. A method as claimed in any one of the preceding claims wherein each vendor in the

network is both a redeeming vendor and a rewarding vendor.

23. A method as claimed in any one of the preceding claims wherein the network of

vendors is established by selecting prospective vendors which meet a selection criteria.

24. A method as claimed in any one of the preceding claims wherein the selection
criferia includes the Iocation, and nature of goods or services sold by the prospective

vendor,



directory is updated periodically. 15 21. A nethod as
clainmed in any one of the preceding clains wherein the
vendors in the network nutually agree as to the val ue
of any rewards offered to, and/or reward criteria
WhH044HP be net by the custonmer. 20 22.. APGEALZHF/081636
clainmed in any one of the preceding clains wherein
each vendor in the network is both a redeem ng vendor
and a rewardi ng vendor. 23. A nethod as clained in any
one of the preceding clains _yherein the network of
vendors is established by selecting prospective
vendors which neet a selection criteria. 25 24. A

ho j ' . preced; .cl ai ,
Wi of bRt 3 FRbhardh B oV o ok ARG RERE B B e
afgwerkererissuedt wiootndaymesbenshipesdsol d by t he
prospective vendor. WO 2004/ 055700 PCT/ AU2003/ 001686
- 17 25. A nmethod as clained in any one of the
precedi ng clains wherein vendors in the network are
i ssued with a vendor nenbership card. |



