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Typically in a retail grocer such as a Supermarket,
Hypermarket, Convenient Store, Healthy & Beauty store or.
other retail environment, the number of products carried
varies from 1,000 to 50,000 items (or Stock Keeping
Units); however, the number of items purchased by shoppers
varies from single item for specific needs (filler-gap) to
a full basket shopping but averagely no more than 30

items.

To help shoppers make decisions, retailers and marketers
provide communication devices to inform, educate and
encourage purchases. Examples are posters, digital media
- such as TVs/LCD display screens, shopping cart posters,
hanging mobiles, floor stickers etc. Today, shopping has
evolved. Shoppers want information at the time they shop
e.g. check out organic products, products that are gluten-
free, cholesterol free, low salt etc. The most ideal
location to impact shoppers therefore are the
shelves/display areas where the.products are displayed or
along the aisle right in front of where the products are

displayed.

Because over 70% of shoppers do not carry a shopping list
(over 20 years of research, POPAI - Point-of-Purchase
Advertising Institute), the “moment of truth” to help
influence a shopper becomes all important for brand

. marketers.



Advertising Institute) , the "nonment of truth" to help influence a shopper
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shopper (referred to in Shopper Marketing Practices as the "first
monent-of - truth") and 7 - 10 seconds t20 -make a purchase deci si on/ choi ce
(the "second nonent-of- truth") . For many categories of products, shelf

Vi s:c bility is a ghal | enge . Either the products packagi ng have snall
surface areas and cannqgt effect.i vel onmuni cate the nessages or displayin
t hem t ogetFIR& %W%%sf’%q%ﬁi‘ﬂﬂpﬁr& WuE o NE vl f er at Ponyof °
gan_y b{ ag@g;ﬁa[the@ge %E.t-jmfl d;(rdef |tgiam}1ba;rl1€e(ﬂ sﬁlmlh fanldadinrgease t hey are usual |y
om nat e e mar ket .l eaders ich get the nost facings . Aesthetic

desi gns i ﬁ‘ymc(?&%‘ggrallé’?'are al so constrai ned by how sﬁoppers per cei ve
and define them For exanple, in the detergent category it is not unusual

to find stgQng GRl.QW S it f8ls Y UE sDls AL to S adBd R el NCtion is
difficult to ggt shel'f J'star?‘g%ust and hesl p sh%ppers Iogate the products

Anot her prigsifenTtes \osiis IShoppem Magkating Frastices s &i% v asskel | as

products gicudntyed-alrudin®) eRl At nacisecohdzp aics makd edgtirehdisepl ayed out
of this crjtical centre or | evel suffer fr rnovers as they are

e-| |_ow. t,
m ssed by S@FReRd choies (e a&?&%éﬂ?&%&?&rpfé"%\%@l )és' are inportant to

hel p
For many categories of products, shelf visibility is a
challenge. Either the products packaging have small
surface areas and cannot effectively communicate the
messages or displaying them together (shelf facings) are
insufficient due to the proliferation of many brands in
the category fighting for shelf facings or they are
usually dominated by the market leaders which get the most
facings. Aesthetic designs in many categories are also
constrained by how shoppers perceive and define them. For
example, in the detergent category it is not unusual to
find strong colours in red, blue or orange. Hence, making
distinction is difficult to get shelf standout and help

shoppers locate the products.

Another problem is visibility. The central area of a
category as well as products displayed at eye level
attracts shoppers. Products displayed out of this
critical centre or eye-level suffer from low turnovers as

they are missed by shoppers.

As such, advertising media vehicles are important to help

shoppers:
a) locate
b) provide compelling information/education
c) develop awareness for new products

d) provide alternatives



shoppers : a ) locate b ) provide conpelling information/education c )
devel op awareness for new products d ) provide alternativese ) assi st
shopper s WO 208k802$60d deci si on f) conmuni cat e addi ti onalPCiT{$GEVsHN3EH over
and above what is on the packaging etc. However, in a tine -conpressed
wor | d today, shoppers want shopping to_be fast. Mst nedia vehicles
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quite difficult for many media such as TV, wall posters,
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hanging mobiles and the like that are either not located
on the shelves or near the shelves where products are
displayed or do not flow with the shopper’s journey in the
shopping aisle. For example, a TV or a poster at the

entrance of the store is unlikely to be very helpful.

Also, over 70% of shoppers do not have a shopping list and
over 50% do not have a brand in mind, so at the point-of-
sale, the medium closest to the displayed products is the

most critical.

Most TVs, on or near shelves, also run on loops sé are not
very useful and effective. It takes more than 10 seconds
to develop and deliver the communication, hence it is
highly unlikely a shopper would stand waiting to be

entertained.

However, placing an advertising medium on the shelves can
get in the way of displayed products i.e. difficult to
reach out for the products as it may block and create

accessibility issues.

Also to be meaningful and deli#er a comprehensive brand
message, the brand name, the product visual (packaging
identity), the advertising medium must be large enough to
cater and integrate the different communication needs.

However, large size gets in the way and obstructs trolleys



get in the way of displayed products i.e. difficult to reach out for the
products as it may block and create accessibility issues . Also to be

meani ngf wvoaonth/detssver a conprehensive brand nessage, tlreTGang/onese, the
product visual (packaging identity) , the advertising nmedium nust be | arge
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The present invention enables advertising material to be
presented immediately adjacent to products displayed on
shelving for sale to a size and orientation in which it is
.readily visible so that shoppers can immediately read the
advertising message but in a manner which does not get in

the way of the displayed products or shoppers.

Summary of the Invention.

According to the present invention there is provided
product display shelving for supporting products for
display at a retail outlet, comprising:

a shelving structure including a bank of vertically
spaced shelves forming open fronted spaces for products to
be displayed; and

one or more advertising panels each attached to the
shelving structure at or near the front of one of the
shelves so as to be held upright with opposed panel faces
extending outwardly from the shelving so as to be readily

visible to observers looking along the shelving.

The or each panel may be attached to the shelf structure
at or near the front of one of the shelves which is
disposed above another shelf or other shelves of the bank
of shelves and may hang downwardly from that attachment.
Said one shelf may be the upper most shelf of the bank of

shelves.



one or nore advertising panels each attached to the shelving structure at
or near the front of one of the shelves so as to be held upright with
opposed paoebidfmess extending outwardly from the shel vi rgTSG2008/006330e
readily visible to observers | ooking along the shelving. The or each panel
may be attached to the shelf structure at or near the front of one of the
shel ves which is di sposed above anottte® shelf or other shelves of the bank
of shelves and may hang downwardly fromthat attachrent. Said one shelf may
be the upper nost shelf of the bank of shelves .The attachnment may attach

an upper rt qf the nel_tao,he.shelf structure th anel, may extend
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front of t shel vi'ng. e-attachnment nmay provide a resiliently flexible
mounting of the panel to return the panel to its upright forwardly
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removed. e attachnent mgy be pr.oyi t achnment neans conprising a
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the first ,and secqnd ﬁretr%er . mt relative novenent between them and
said sw né%?gfso\?g:rré’n 0 tsriléatl%é% " . The connector may be resiliently

flexible so as to bias
The attachment may provide a resiliently flexible mounting

of the panel to return the panel to its upright forwardly
projecting orientation when the interference with a person

or object is removed.

The attachment may be pfovided by attachment meaﬁs
compfising a first attachment member attached to the shelf
structure, a second attachment member attached to the
panel and a flexible connector connecting the first and
second members to permit relative movement between them

and said swinging movement of the panel.

The connector may be resiliently flexible so as to bias
the panel back to its upright forwardly projecting

orientation.

The invention also provides an advertising panel and panel
mounting comprising:

an elongate panel with opposed elongate faces on
which to display advertising material, and

a panel mounting for attaching an end part of the
panel to a front part of a shelf structure so as to hold
the panel in an upright condition in which its opposed
faces extend forwardly from the front of the shelving

structure and it héngs downwardly from the attachment.

Brief Description of the Drawings




the panel back to its upright forwardly projecting orientation . The

I nvention al so provides an advertising panel and panel nounting conpri sing:
an el ongaWwe 2puMsI23%i t h opposed el ongate faces on whi ch POTHGIYISAY033T
advertising material, and a panel nounting for attaching an end part of the
panel to a front part of a shelf structure so as to hold the panel in an
upright condition in which its opposed & aces extend forwardly fromthe
front of the shelving structure and it hangs downwardly fromthe
attachnent. Brief Description of the Drawi ngsln order that the invention

may be nore ful]y explained .sone particul ar enbodi ts wll .b escri bed
with ref er%hé’é"*% ttﬁ'@tae:g’ﬁ"rﬂ‘é?(ﬁ F &kﬁ%%& imﬁ”iﬂwifgﬁ': yFied‘l?rlglf%ﬁdl ustrates
a shel ;/i _ng;dirte{ geintrieulliairt ethboidimenthsemtiildi be glessirsibied adddr dance with the
present inv I on..; JFigure . ea#@ygf 0 nel blank from
whi ch paneé?%ﬁ§¥ﬁéqél1 %I%%iéﬂéﬁﬂg¥ﬂ31 |guf§e£q%3%m@gﬁgroduced; Figure 3
is a side view of a panel mounting; Figure 4 is a perspective view of part
of the paggleint NG ustdatds Wishalvihg? Sthictdd Fiddea panel nmounting.
Det ai | ed.Description of the Preferred, Enbodi nents Fi gure il lustrates
product diasertisiag Pigedsnim Sorprdanss \W% ﬁﬂ’"u ?"%0 i ncluding a

bank of vardveitlilon ;spaced shel ves 11 supported.in a supporting framework 12

Figure 2 illustrates the form of a panel blank from which
panels of the kind illustrated in Figure 1 can be
produced;

Figure 3 is a side view of a panel mounting;

Figure 4 is a perspective view of part of the panel

mounting; and
Figure 5 is a top view of the panel mounting.

Detailed Description of the Preferred Embodiments

Figure 1 illustrates product display shelving comprising a
shelving structure 10 including a bank of vertically
spaced sheives 11 supported in a supporting framework 12
comprising a series of horizontal bars 13 extending along
the front edges of the shelves. These bars can carry the
normal pricing and product identification tags relating to
the products displayed in the spaces between the shelves.
These tags, pérticularly those mounted along the front of
the lower most shelves are not large and their content is
not quickly noticed or understood by a shopper walking
along the front of the shelves.

In accordance with the present invention a pair of
relatively large advertising panels 14 are attached to the
shelving structure 10 at the front of the uppermost shelf



conprising a series of horizontal bars 13 extending along the front edges
of the shelves . These bars can carry the normal pricing and product

i denti fi ombDi2on/d3eg3s relating to the products di spl ayed ipOTISGR003p8E38%

bet ween the shelves . These tags , particularly those nmounted al ong the
front of the | ower nost shelves are not large and their content is not

qui ckly noticed or understood by a shopgper wal ki ng al ong the front of the
shelves . In accordance with the present invention a pair of relatively
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effectively integrate and communicate the marketers brand

messages including the brand name, the benefits and

attributes of the products, the advertising mnemonics, the

brand imageries and/or the packaging of the product. The

panels are located in proximity to the displayed products

so the shoppers can quickly read the message (typically in

two to three seconds) and make a purchase decision

(typically in 7 to 10 seconds) without the need to search

for the exact location of the products. This advertising

medium acts not just as “brand markers” but also helps

shoppers identify and locate categories of products and

can act as “category markers” also.

Since the advertising panels project forwardly from the
shelving, they are readily observed and read from a
distance to observers looking along the shelving and can
be located to attract shoppers to the product location.
Hence, in a typical retail environment with layout of
shelves and aisles, shoppers can easily locate the
displayed products from the end of the aisle (the main
walkways connecting the aisles). This makes for a very
effective medium to help the speed of locating products on

the shelves.

The advertising panels 14 are of elongate form, being

wider at their top than at the bottom so as to maximize



for the exact | ocation of the products. This advertising nediumacts not
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advertising panels project forwardly fromthe shelving, they are readily
observed and read froma distance to observers | ooking along the shel ving
and can be located to attract shoppers &8 o-the product |location . Hence, in
a typical retail environment with | ayout of shelves and aisles , shoppers
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orientations if knopl&gdﬁ%aﬁp son or trolley noving. al ong. t.he f.ront of
the shel vi WREEHERT-FRE FIEY ‘ﬁ%i?r‘ﬂﬁ‘f‘@’rn%o TSR HhedhTer or
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shelving and to return to their former positions when the

shopper or trolley have passed.

The construction of the mountings 16 is illustrated in
Figures 3 to 5. As shown in these figures each mounting
comprises an attachment member 22 for attachment to the
panel, and attachment member 21 for attachment to the’
shelving structure and a connector 23 connecting the two
attéchment members 21 and 22 together in a manner which
permits swinging movements of the panel. Connector 23
comprises a helical spring 24 connected to the attachment
member 22 and fitting within a tubular socket 25 on the
attachment member 21. This form of connector provides a
universally flexible connection allowing the panel to
swing in a gate-like fashion about a vertical axis through
the mounting but also with a flap-like motion about a
horizontal axis all by any combination of such swinging
movements. The attachment member 22 is a small frame
which holds the panel. The panel is attached as a
wrapped-around over the small frame. The attachment
member 21 can be connected to the shelving structure by a
clamp, for example a screw clamp. Alternatively, it can
be attached to a shelf of the shelving structure by means
of screws driven ﬁhrough holes 26 in the attachment
member. ‘

To allow for the display of quite large scale advertising



Figures 3 to 5. As shown in these figures each nounting conprises an
attachnment nenber 22 for attachnent to the panel, and attachnent nenber 21
for attacweento/a3e23the shel ving structure and a connect oPCIZGeU3MHEEBT ng t he
two attachnent nenbers 21 and 22 together in a manner which permts

swi ngi ng novenents of the panel. Connector 23 conprises a helical spring 24
connected to the attachment nenber 22 &hd fitting within a tubul ar socket
25 on the attachnent nmenber 21. This form of connector provides a

uni ver sal lma td 10l 30 HIRA P 3k idld QairR] t1/2e mpaNelavied Swicrdh i that e- | i ke
fashi on about ‘a vertical | S through the .mounti but_ al sQ,w ¢

flap-1ike TG 2058 E% %m&ﬂ‘gl'&é’xitgpéqa g’%gyec 4e|?a |c?r¥ho Such
SW Ngi Ng rEREEe riss .6 6D .at tTac loveidr eniremidid ses cdossiraddtifanarbhenhi ch hol ds
t he panel . _The pangl, i ta - rgw;p Ve, i small frame
. The att & nr‘?’g'nt‘“‘rfé\:\?c%’l)é’r§E g‘;f‘ecg% é.%{s:c?%n\g:at%gg%%gétahe hel ving structure by a
cl anp, forangend09me sy &B0smARd Avpdaadidiv @f the axdend ched to a

shel f of e ShRlNIING S HE Igdre il 1IRE 3 tén o I mate bd idlegh ol es 26
in the attachment nenbér. To allow for_the display.of, %glte Iar]g%'scale

adverti si idfatten Fhamat dhrRatdry Fafe*a® PR IFRIRIY the range
450mMm t 0 EO IRVl L sHapealdyy iftn\ee mbdidiiddl dinvidrtent dershafpeS@EMM | N

order to mnim.,e _gbstrugtign the panel w dth of.the bt f panel
may be in $9%® r"zih&eelgi’(ﬁﬁ*rﬁ'l twg”'fébrﬁ%%a#(? t#ﬁi & yfr(ﬁ% t%%loar e%sl%%%%ﬂ Each
panel nay ibe Rjgyuxenld .y B anegulmam ovidhly dfe thied @prer wert @f tthen at the
bottom f%an@@@f’b&%.'rﬁ%ﬁ@@r@é N50mm to 250mm and typic;lly of

the order of 200mm. Variations are possible depending on

aisle and shelf space of different retailers.

The illustrated embodiments of the invention have been
advanced by way of example only and could be modified.
For example, the panel mounting could be attached to the
shelving structure in any convenient manner, for example,
by adjustable clamps and the attachment to the panels
could also be by any convenient means. It is to be
understood that many such modifications and variations

will fall within the scope of the appended claims.



of inverted L-shape or in a nodified inverted L-shape as seen in Figure 1
whi ch can be die cut froma blank as seen in Figure 2 . The nmaxi num w dth
of the upueropPa3023sf the panel may be in the range 150nRCTEGC2EBHONI3ENA
typically of the order of 200mm Variations are possi bl e depending on aisle
and shelf space of different retailers . The illustrated enbodi nents of the
i nventi on have been advanced by way ofl@xanple only and coul d be nodified.
For exanple, the panel nounting could be attached to the shelving structure
i n any comaeiEment manner, for exanple, by adjustable clanps and the
attachnment to the panels could al so be by any convenient neans . It is to
be understood that many such nodifications and variations will fall wthin
the scope lof t Feodmodnddspdlayi shel@iagmfor Suppo¢¢éngdpgpﬂuyt§héb¢ing for
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structure 1n ng a of vertically space shel ves formin open
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panel s eaGparidaEhed vied (HenShel Ypea Friontdd epalced fRfapridducihtisorio of one
of the sh vgﬁ1 as to be, hel d upright with opposed panel faces extending
outwardly ' so as to be readily visible to observers
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claim 1 Vw%%r %’Il ! @%r%r %t%(\éh Q‘l ne%.rattti'%c tto Otfhggﬁhglff §1ter ucture at or

near the front "Oor one e s ves Wh spose above anot her shel f
or ot her Shsilmes s pheto be held upright w1th opposed panel faces

extending outwardly from the shelving so as to be readily

visible to observers looking along the shelving.

2. Product display shelving as claimed in claim 1,
wherein the or each panel is attached to the shelf .
str&cture at or near the front of one of the shelves which
is disposed above another shelf or other shelves of the

bank of shelves and hangs downwardly from that attachment.

3. - Product display shelving as claimed in claim 2,
wherein the or each panel is attached to the shelf
structure at or near the front of the uppermost shelf of
the bank of the shelves.

4, Product display shelving as claimed in claim 2 or
claim 3, wherein the attachment attaches an upper part of
the panel to the shelf structure and the panel extends

vertically across a plurality of the shelves.

S. Product display shelving as claimed in any one of
claims 1 to 4, wherein the attachment permits swinging
movement of the panel away from its upright forwardly
projecting orientation if knocked by a person or object>

moving along the front of the shelving.

6. Product display shelving as claimed in claim 5,

wherein the attachment provides a resiliently flexible



bank of shelves and hangs downwardly fromthat attachnent. 3 . Product

di splay shelving as clained in claim2 , wherein the or each panel is
attached WO 201900383381 f structure at or near the front of PCHSGa8®0ME%t shel f
of the bank of the shelves . 4 . Product display shelving as clained in
claim2 or claim3 wherein the attachnent attaches an upper part of the
panel to the shelf structure and the-phhet extends vertically across a
plurality of the shelves . 5 . Product display shelving as clainmed in any

Oﬂe of C: &léﬁtla.r{go o€ tﬂ&@ia&iél tﬁ&: ﬁﬁ%&hrﬁm meaidl tto sﬂmsﬂgiplg.gwferrﬁnt (lzf .
t he pane om.its, upr.i t or pr.o n tation i nocke
by a persd"‘rai:"’iﬁ‘/a %(ﬁrqﬁﬁf&rﬁ' t#br’ﬁhé(f’f C"'tthf %'g’h WG, Product

di spl ay sheilth ragp&sdraldnacbhjreaﬂ aJsmﬁam,owddarel n the attachnment provides a
resiliently flexiblenmunting of the panel to return the panel to its

upright forwardly projecting orientation when the interference with a
person or bbj e®radnatedivepd ay7 shefviamge 2 sdicdimpd i@l Aldg P OFai med in

claims5 oroiliad M 6 whthisl tHd & tld AN paialifd Ssvﬁ.\&ddigirjl&dwt of the
panel about_a vertical axis through the attac ment u di spl ay
shel vi ng &F &hg Rapel et v ﬁ‘?’tré’d’rﬁlf’erﬁhea aézgw,mm

swi ngi ng novement about a hori zont al aX| S through the attachnent.

Pr oduct dlsspl axé> (ﬂﬂef cl %ﬁ@%"“ﬂﬁegg cq_geim%da!lrﬂs A% & vvherel n the
S

attachnent conprising a first’ attachment
menber at tv&:etmn d:hmatﬁae:llﬁnm wdtser permidec awinging: mavemerdnber att ached

to about a horizontal axis through the attachment.

S. Product display shelving as claimed in any one claims
5 to 8, wherein the attachment is prbvided by attachment
means comprising a first attachment member attached to the
shelf structure, a second attachment member attached to
the panel and a flexible connector connecting the first
and second members to permit relative movement between

them and said swinging movement of the panel.

10. Product display shelving as claimed in claim 9
wherein the connector is resiliently flexible so as to
bias the panel back to its upright forwardly projecting

orientation.

11. Product display shelving as claimed in claim 10
wherein the connector comprises a helical spring connected
to one of the attachment members and fitting within a
socket on the other of the attachment members.

12. Product display shelving as claimed in any one of the
preceding claims in which the or each panel has a depth in

the range of 450mm to 750mm.

13. Product display shelving as claimed in claim 12,
wherein the width of the or each panel at the bottom of
the panel is in the range of 100mm to 150mm.



t he panel and a flexible connector connecting the first and second nenbers
to permt relative novenent between them and said sw ngi ng novenent of the
panel . 10VO2Prog30236 di spl ay shel ving as clained in clai RCY/S6RE8&DIB3T he
connector is resiliently flexible so as to bias the panel back to its
upright forwardly projecting orientation . 11 . Product display shelving as
claimed in claim 10 wherein the connect®r-conprises a helical spring
connected to one of the attachnent nenbers and fitting within a socket on
the other of the attachment nenbers . 12 . Product display shelving as
claimed in any one of the preceding clains iin which the or each panel has a
depth in thfe r Brqsiusit MHemhato shsahngL8s Bedifet iH SR PR AN IS as

C} a Lred i Ii:zfécﬁdﬂnjgztc#é/m Q&naz;dielhovuua lbadlel lis ariceachatpatad tip t he bottom
o] e pan W range o mm_to .15 14 .. Product, .di spla

shel vi ng &3 5%3&‘% ﬁ”a e & t'1fe R ES d‘réihaelrrrs TRL S Itoheypanel i s
W der at tdhelivdmd = tde tdop Bdisromats dhes bk iomoj ect further fromthe
shelving at -the top than at the bottom 15 . Product display shelving as
claimed in claim13 wherein the maxi mumw dth of the upper part of the
panel is i45.th@nosivpt HERhao shediingl@s Adadded dinsid@iFadd and panel

mount i N GHEYdiH e FhEMMDRHANARE thd hppOTRE ol ae daifeds on which
to display advertising naterjal, a%f% gmganel nmounting for attaching an end
part of tHeé panhdihe Fapgs om0 te %% hel f structure so as to hol d

16. An advertising panel and‘panel mounting comprising:
an elongate panel with opposed elongate faces on
which to display advertising material, and
a panel mounting for attaching an end part of the
panel to a front part of a shelf structure so as to hold
the panel in an upright condition in which its opposed
faces extend forwardly from the front of the shelving

structure and it hangs downwardly from the attachment.

17. An advertising panel and panel mounting as claimed in
claim 16, wherein the panel mounting is such as to permit
swinging movement of the panel away from its upright

forwardly projecting orientation if knocked by a person or

object moving along the front of the shelving.

- 18. An advertising panel and panel mounting as claimed in
claim 17, wherein the panel mounting comprises a first
attachment member for attachment to the shelf structure, a
second attachment member for attachment to the panel and a
flexible connector connecting the first and second members
to permit relative movement between them and said swinging

movement of the panel.

19. An advertising panel and panel mounting as claimed in

claim 18, wherein the connector is resiliently flexible.



the panel in an upright condition in which its opposed faces extend
forwardly fromthe front of the shelving structure and it hangs downwardly
fromthe WO2a0M3IBAI6. 17 . An advertising panel and panelPCRiSGR0G30g033%
clainmed in claim116, wherein the panel nmounting is such as to permt

sw ngi ng novenent of the panel away fromits upright forwardly projecting
orientation if knocked by a person or 3Bject noving along the front of the
shelving. 18 . An advertising panel and panel nounting as clained in claim
17, wher eigp t hanP3kle X241 g $aHRIP lnte patelll mBuntindC g il aiwede inf or
attachnment to the shelf structure, a second attachnent nber, for

at t achmentcad® & psharedry ql%ﬁ’ﬁ?%ﬁé’&%ﬁls@&nﬁe&%%e first and
second nemdping @opridtited daatdnee o\ rit taethmeert triembearsd aswd d swi ngi ng

novenent . the panel.. 19. An verti.gin I j ng as
cl ai med i ’tﬁ%ﬁﬁf@&h eraeisr?ctkf%g: (?cl)lnr%lc %r&%sr}erogz%eg%t@f # i ex:tlbl e.20. An
adverti si mpmbexsl. and panel nounting as clained in claim19, wherein the

connection conprises a helical spring connected to one of the attachment
menbers and fitting within a socket on the other of the attachnment nenbers



