
Claims:  

1. A  rnethod-comprisir( • 

transmitting, by a computer-based system configured for targeting an ad impression, a list of 

customer records to a service provider system, 

wherein the service provider system identifies a matched customer by comparing a first .et of 

personally identifying information ("PH") to a second set of PII, and 

wherein the service provider system installs a cookie on a web client associated wi 	'he matched 

customer; 

receiving, by the computer-based system, a campaign request from a merch. 

permitting, by the computer-based system and via the web client, the ma 	ed customer to select 

a type of ad impression in which the matched customer is interested; 

determining, by the computer-based system, a first group of custo 	rs for an ad impression; 

selecting, by the computer-based system, a second group 	f customer based on look alike 

modeling of the first group of customers; 

transmitting, by the computer-based system, the campai 	request to the service provider system, 

wherein the service provider system adds a flag to the cookie 	ased on the campaign request and instructs 

a media buyer system to bid on an ad impression for the 	. ched customer based on the flag; 

removing, by the computer-based system, the flag from the cookie in response to a selection by 

the matched customer of a type of ad impression i 	hich the matched customer is not interested; 

modifying, by the computer-based sys 	m, the cookie to at least one of: associate or disassociate 

the matched customer with at least one of: 	ategory or type of ad impression; 

receiving, by the computer-bases system, a first expenditure; 

associating, by the compute.aced system, the first expenditure with the matched customer that 

received the ad impression; 

comparing, by the 	omputer-based system, the first expenditure to a second expenditure 

associated with a custom- 	who did not receive the ad impression based on the campaign request but fits 

parameters associated 	i h the campaign request; and 

reporting, 	the computer-based system, a result of the comparing. 

2. The 	ethod of claim 1, further comprising generating, by the computer-based system, a report 

showin 	click through associated with customers who received the ad impressions. 

3 	The method of claim 2, wherein the click through is shown in comparison to a click through 
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1. 	The-nacthocf-of--otalm-1,--further-comprising--r-goei-ving,b-y-the-computer-based-systen-i,an-upclat 

campaign request from the merchant in response to at least one of: a report showing the results of 'lie 

comparing and a click through associated with customers who received the ad impressions. 

5. 	A system comprising: 

a processor configured for targeting an ad impression; 

a tangible, non-transitory memory communicating with the processor for s 	nd based targeting 

and measurement; 

the tangible, non-transitory memory having instructions stored th 	eon that, in response to 

execution by the processor, cause the processor to perform operations coin 	ising: 

transmitting, by the processor, a list of customer records to a se 	ice provider system, 

wherein the service provider system identifies a matched 	ustomer by comparing a first set of 

personally identifying information ("PII") to a second set of PII, • d 

wherein the service provider system installs a cooki 	n a web client associated with the matched 

customer; 

receiving, by the processor, a campaign reque 	from a merchant; 

permitting, by the processor and via the 	b client, the matched customer to select a type of ad 

impression in which the matched customer is i i erested; 

determining, by the processor, a fir 	group of customers for an ad impression; 

selecting, by the processor, a se and group of customer based on look alike modeling of the first 

group of customers; 

transmitting, by the pros ssor, the campaign request to the service provider system, wherein the 

service provider system add 	a flag to the cookie based on the campaign request and instructs a media 

buyer system to bid on an d impression for the matched customer based on the flag; 

removing, by 	e processor, the flag from the cookie in response to a selection by the matched 

customer of a type 	fad impression in which the matched customer is not interested; 

mo 	fying, by the processor, the cookie to at least one of: associate or disassociate the matched 

custome with at least one of: a category or type of ad impression; 

receiving, by the processor, a first expenditure; 

associating, by the processor, a first expenditure with the matched customer that received the ad 
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fo--aeaeciated—with 

customer who did not receive the ad impression based on the campaign request but fits paramet 

associated with the campaign request; and 

reporting, by the processor, a result of the comparing. 

6. The system of claim 5, further comprising generating, by the processor, a report 	owing a click 

through associated with customers who received the ad impressions. 

7. The system of claim 6, wherein the click through is shown in comp. ison to a click through 

associated with customers who did not receive the ad impressions. 

8. The system of claim 5, further comprising receiving, by t 	processor, an updated campaign 

request from the merchant in response to at least one of: a report spowing the results of the comparing and 

a click through associated with customers who received the ad 'rfipressions. 

9. An article of manufacture including a non-transi 	ry, tangible computer readable medium having 

instructions stored thereon that, in response to execut 	n by a computer-based system configured for 

targeting an ad impression, cause the computer-b 	ed system to perform operations comprising: 

transmitting, by the computer-based System, a list of customer records to a service provider 

system, 

wherein the service provider s stem identifies a matched customer by comparing a first set of 

personally identifying information ( 	II") to a second set of PlI, and 

wherein the service prov 	er system installs a cookie on a web client associated with the matched 

customer; 

receiving, by the 	mputer-based system, a campaign request from a merchant; 

permitting, by the computer-based system and via the web client, the matched customer to select 

a type of ad impres 	on in which the matched customer is interested; 

determi , ng, by the computer-based system, a first group of customers for an ad impression; 

sele 	ing, by the computer-based system, a second group of customer based on look alike 

modelin 	f the first group of customers; 

transmitting, by the computer-based system, the campaign request to the service provider system, 

w 	rein the service provider system adds a flag to the cookie based on the campaign request and instructs 

• e-ad-itnpression-for-the-matGlicci-customor-ba,sed-on-the--fla-g; 
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onse  to a-sclectien--b 

the matched customer of a type of ad impression in which the matched customer is not interested; 

modifying, by the computer-based system, the cookie to at least one of: associate or disassociate 

the matched customer with at least one of: a category or type of ad impression; 

receiving, by the computer-based system, a first expenditure; 

associating, by the computer-based system, a first expenditure 	the matched customer that 

received the ad impression: 

comparing, by the computer-based system, the 	, st expenditure to a second expenditure 

associated with a customer who did not receive the a. 	pression based on the campaign request but fits 

parameters associated with the campaign reques 	and 

reporting, by the computer-based 	stem, a result of the comparing. 

10. 	The article of claim ", further comprising generating, by the computer-based system, a report 

showing a click throw: 	ssociated with customers who received the ad impressions. 

1 1 . 	T = article of claim 9, further comprising receiving, by the computer-based system, an updated 

,.,•amp ign request from the merchant in response to at least one of: a report showing the results of the 

ing-and-a-clickthrough-as.gociated-with-customer-s--who-rece,ived-the-ad-irripressionsv 
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CLAIMS 

1. A method for targeting an ad impression, comprising: 

transmitting, by a computer-based system configured for targeting the ad 

impression, a list of customer records to a service provider system, wherein the service 

provider system identifies a matched customer by comparing a first set of personally 

identifying information ("PH") to a second set of PII and wherein the service provider 

system installs a cookie on a web client associated with the matched customer; 

receiving, by a computer-based system, 	a campaign request from a 

merchant; 

transmitting, by the computer-based system, the campaign request to the 

service provider system, wherein the service provider system adds a flag to the cookie 

based on the campaign request and instructs a media buyer system to bid on an ad 

impression for the matched customer based on the flag; 

removing, by the computer-based system, a flag from the cookie in 

response to a selection by the matched customer of a type of ad impression in which the 

matched customer is not interested; 

modifying, by the computer-based system, the cookie to at least one of: 

associate or disassociate the matched customer with at least one of: a category or type of 

ad impression; 

receiving, by the computer-based system, a first expenditure associated 

with the matched customer who received the ad impression; and 

comparing, by the computer-based system, the first expenditure to a 

second expenditure associated with a customer who did not receive an ad impression 

based on the campaign request but fits parameters associated with the campaign request. 

2. The method of claim 1, further comprising generating, by the computer-

based system, a report showing the results of the comparing. 

3. The method of claim 	1 	or 2, further comprising permitting, by the 

computer-based system and via the web client, the matched customer to select a type of 

ad impression in which the matched customer is interested. 
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4, 	The method of any one of claims 1 to 3, further comprising generating, by 

the computer-based system, a report showing a click through associated with customers 

who received targeted ad impressions. 

5. The method of any one of claims 1 to 4, wherein the click through is 

shown in comparison to a click through associated with customers who did not receive 

targeted ad impressions. 

6. The method of any one of claims 1 to 5, further comprising receiving, by 

the computer-based system, an updated campaign request from the merchant in response 

to at least one of: a report showing the results of the comparing and a click through 

associated with customers who received targeted ad impressions. 

7. A system for targeting an ad impression, comprising: 

a processor configured for targeting the ad impression; 

a tangible, non-transitory memory communicating with the processor for spend 

based targeting and measurement; 

the tangible, non-transitory memory having instructions stored thereon that, in 

response to execution by the processor, cause the processor to perform operations 

comprising: 

transmitting, by the processor, a list of customer records to a service provider 

system, wherein the service provider system identifies a matched customer by comparing 

a first set of personally identifying information ("PII") to a second set of P11 and wherein 

the service provider system installs a cookie on a web client associated with the matched 

customer; 

receiving, by the processor, a campaign request from a merchant; 

transmitting, by the processor, the campaign request to the service provider 

system, wherein the service provider system adds a flag to the cookie based on the 

campaign request and instructs a media buyer system to bid on an ad impression for the 

matched customer based on the flag; 

removing, by the processor, a flag from the cookie in response to a 

selection by the matched customer of a type of ad impression in which the matched 

customer is not interested; 
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modifying, by the processor, the cookie to at least one of: associate or 

disassociate the matched customer with at least one of: a category or type of ad 

impression; 

receiving, by the processor, a first expenditure associated with the matched 

customer who received the ad impression; and 

comparing, by the processor, the first expenditure to a second expenditure 

associated with a customer who did not receive an ad impression based on the campaign 

request but fits parameters associated with the campaign request. 

8. The system of claim 7, further comprising generating, by the processor, a 

report showing the results of the comparing. 

9. The system of claim 7 or 8, further comprising permitting, by the 

processor and via the web client, the matched customer to select a type of ad impression 

in which the customer is interested. 

10. The system of any one of claims 7 to 9, further comprising generating, by 

the processor, a report showing a click through associated with customers who received 

targeted ad impressions. 

11. The system of any one of claims 7 to 10, wherein the click through is 

shown in comparison to a click through associated with customers who did not receive 

targeted ad impressions. 

12. The system of any one of claims 7 to 11, further comprising receiving, by 

the processor, an updated campaign request from the merchant in response to at least one 

of: a report showing the results of the comparing and a click through associated with 

customers who received targeted ad impressions. 

13. An article of manufacture including a non-transitory, tangible computer 

readable medium having instructions stored thereon that, in response to execution by a 

computer-based system configured for targeting an ad impression, cause the computer-

based system to perform operations comprising: 
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transmitting, by the computer-based system, a list of customer records to a service 

provider system, wherein the service provider system identifies a matched customer by 

comparing a first set of personally identifying information ("PII") to a second set of PH 

and wherein the service provider system installs a cookie on a web client associated with 

the matched customer; 

receiving, by the computer-based system, a campaign request from a 

merchant; 

transmitting, by the computer-based system, the campaign request to the 

service provider system, wherein the service provider system adds a flag to the cookie 

based on the campaign request and instructs a media buyer system to bid on an ad 

impression for the matched customer based on the flag; 

removing, by the computer-based system, a flag from the cookie in 

response to a selection by the matched customer of a type of ad impression in which the 

matched customer is not interested; 

modifying, by the computer-based system, the cookie to at least one of: 

associate or disassociate the matched customer with at least one of: a category or type of 

ad impression; 

receiving, by the computer-based system, a first expenditure associated 

with the matched customer who received the ad impression; and 

comparing, by the computer-based system, the first expenditure to a 

second expenditure associated with a customer who did not receive an ad impression 

based on the campaign request but fits parameters associated with the campaign request. 

14. The article of claim 13, further comprising generating, by the computer- 

based system, a report showing the results of the comparing. 

15. The article of claim 	13 or 	14, further comprising permitting, by the 

computer-based system and via the web client, the matched customer to select a type of 

ad impression in which the matched customer is interested. 

16. The article of any one of claims 13 to 15, further comprising generating, 

by the computer-based 	system, a report showing a click through associated with 

customers who received targeted ad impressions. 
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17. 	The article of any one of claims 13 to 16, further comprising receiving, by 

the computer-based system, an updated campaign request from the merchant in response 

to at least one of: a report showing the results of the comparing and a click through 

5 associated with customers who received targeted ad impressions. 

-1-81—,4 -method for targeting--an--ad- impression- substantially- as-here inbc. 

described with reference to the accompanying drawings. 

10 	 19. 	A system for targeting an ad impressions 	tially as hereinbefore 

described with reference to the accompanying drawi 

	

20. 	An article of man 	ture including a non-transitory, tangible computer 

readable medium havin 	tractions stored thereon that, in response to execution by a 
.-- 

15 	computer-based 	tem configured for targeting an ad impression, cause the computer- 

based s 	m to perform operations substantially as hereinbefore described with reference 

o. panyin-g-drawings_ 
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