Claims:

/

1 A-method-comprising:
transmitting, by a computer-based system configured for targeting an ad impression, a list of
customer records to a service provider system,
wherein the service provider system identifies a matched customer by comparing a first set of
personally identifying information (“P1I”) to a second set of PII, and

wherein the service provider system installs a cookie on a web client associated withvthe matched

customer,
receiving, by the computer-based system, a campaign request from a mercha
permitting, by the computer-based system and via the web client, the mag¢hed customer to select
a type of ad impression in which the matched customer is interested;
determining, by the computer-based system, a first group of custfcy rs for an ad impression;

selecting, by the computer-based system, a second group customer based on look alike

modeling of the first group of customers;
transmitting, by the computer-based system, the campaigh request to the service provider system,
wherein the service provider system adds a flag to the cookie/based on the campaign request and instructs

tched customer based on the flag;

a media buyer system to bid on an ad impression for the
removing, by the computer-based system, the/tlag from the cookie in response to a selection by
the matched customer of a type of ad impressiozy hich the matched customer is not interested;

moditying, by the computer-based sysgém, the cookie to at least one of’ associate or disassociate

the matched customer with at least one of: g€ategory or type of ad impression;
receiving, by the computer-based system, a first expenditure;
associating, by the computepébased system, the first expenditure with the matched customer that
received the ad impression;

comparing, by the gomputer-based system, the first expenditure to a second expenditure
associated with a custome 4110 did not receive the ad impression based on the campaign request but fits
parameters associated A the campaign request; and

reporting, /the computer-based system, a result of the comparing,

2. The Mmethod of claim 1, further comprising generating, by the computer-based system, a report

showing 4 click through associated with customers who received the ad impressions.

The method of claim 2, wherein the click through is shown in comparison to a click through

Lassociated-with-customers-who-did-not-receive-the-ad-impressions.—
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campaign request from the merchant in response to at least one of: a report showing the results of

comparing and a click through associated with customers who received the ad impressions.

5. A system comprising:
a processor configured for targeting an ad impression;

a tangible, non-transitory memory communicating with the processor for spénd based targeting

and measurement;
the tangible, non-transitory memory having instructions stored thefeon that, in response to
execution by the processor, cause the processor to perform operations compfising:
transmitting, by the processor, a list of customer records to a s¢ /ze provider system,
wherein the service provider system identifies a matched ustomer by comparing a first set of
personally identifying information (“PII”’) to a second set of PII, #nd

wherein the service provider system installs a cookig/on a web client associated with the matched

customer;

receiving, by the processor, a campaign request from a merchant;

permitting, by the processor and via the wéb client, the matched customer to select a type of ad
impression in which the matched customer is ipferested;

determining, by the processor, a first group of customers for an ad impression;

selecting, by the processor, a sedond group of customer based on look alike modeling of the first
group of customers;

transmitting, by the progéssor, the campaign request to the service provider system, wherein the
service provider system adds/a flag to the cookie based on the campaign request and instructs a media
buyer system to bid on andd impression for the matched customer based on the flag;

e processor, the flag from the cookie in response to a selection by the matched

removing, by
customer of a type &t ad impression in which the matched customer is not interested;
modifying, by the processor, the cookie to at least one of: associate or disassociate the matched
customep/with at least one of: a category or type of ad impression;
receiving, by the processor, a first expenditure;

associating, by the processor, a first expenditure with the matched customer that received the ad
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o COAPALING; by ~the-processor,-the-first-expenditure-to-a-second-expenditure-associated-with—a-

customer who did not receive the ad impression based on the campaign request but fits parametefs
associated with the campaign request; and

reporting, by the processor, a result of the comparing.

6. The system of claim 5, further comprising generating, by the processor, a report

through associated with customers who received the ad impressions.

7. The system of claim 6, wherein the click through is shown in comparison to a click through

associated with customers who did not receive the ad impressions.

8. The system of claim S, further comprising receiving, by ? processor, an updated campaign

request from the merchant in response to at least one of; a repor:? wing the resuits of the comparing and

a click through associated with customers who received the ad ifipressions.

9. An article of manufacture including a non-tra? ry, tangible computer readable medium having

instructions stored thereon that, in response to executjén by a computer-based system configured for

targeting an ad impression, cause the computer-bgsed system to perform operations comprising:
transmitting, by the computer-based gystem, a list of customer records to a service provider

system,

wherein the service provider system identifies a matched customer by comparing a first set of
personally identifying information (YPII”) to a second set of PII, and

wherein the service provider system installs a cookie on a web client associated with the matched
customer;

receiving, by the gdmputer-based system, a campaign request from a merchant;

permitting, by the computer-based system and via the web client, the matched customer to select
a type of ad impres é in which the matched customer is interested,;

determi ,4‘; by the computer-based system, a first group of customers for an ad impression;

sele .tg;, by the computer-based system, a second group of customer based on look alike
modelin ﬁfthe first group of customers; '

/ transmitting, by the computer-based system, the campaign request to the service provider system,
T

ein the service provider system adds a flag to the cookie based on the campaign request and instructs

why
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e LEIROVIN G- by the-computer-based-system-the-flag-from-the-cookie-in-response-to-a-selection-bys

the matched customer of a type of ad impression in which the matched customer is not interested;
modifying, by the computer-based system, the cookie to at least one oft associate or.disassociate

the matched customer with at least one of’ a category or type of ad impression;

receiving, by the computer-based system, a first expenditure;
associating, by the computer-based system, a first expenditure the matched customer that
received the ad impression:
comparing, by the computer-based system, the fir§t expenditure to a second expenditure
associated with a customer who did not receive the ad i{ession based on the campaign request but fits

parameters associated with the campaign requestydnd

reporting, by the computer-based syStem, a result of the comparing.

10. The article of claim 9; further comprising generating, by the computer-based system, a report

showing a click through-dssociated with customers who received the ad impressions.

1.

campdign request from the merchant in response to at least one of: a report showing the results of the

article of claim 9, further comprising receiving, by the computer-based system, an updated

»@papi-ngwanvdwaw@l»irekwthmughn—a»sseei:at@dawi{»hmeu«stem@rmsmwh@mree@i«ved%h@»ad»«impF@-ss‘i@n&
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CLAIMS
1. A method for targeting an ad impression, comprising:

transmitting, by a computer-based system configured for targeting the ad
impression, a list of customer records to a service provider system, wherein the service
provider system identifies a matched customer by comparing a first set of personally
identifying information (“PII”) to a second set of PII and wherein the service provider
system installs a cookie on a web client associated with the matched customer;

receiving, by a computer-based system, a campaign request from a
merchant;

transmitting, by the computer-based system, the campaign request to the
service provider system, wherein the service provider system adds a flag to the cookie
based on the campaign request and instructs a media buyer system to bid on an ad
impression for the matched customer based on the flag;

removing, by the computer-based system, a flag from the cookie in
response to a selection by the matched customer of a type of ad impression in which the
matched customer is not interested;

modifying, by the computer-based system, the cookie to at least one of:
associate or disassociate the matched customer with at least one of: a category or type of
ad impression;

receiving, by the computer-based system, a first expenditure associated
with the matched customer who received the ad impression; and

comparing, by the computer-based system, the first expenditure to a
second expenditure associated with a customer who did not receive an ad impression

based on the campaign request but fits parameters associated with the campaign request.

2. The method of claim 1, further comprising generating, by the computer-

based system, a report showing the results of the comparing.
3. The method of claim 1 or 2, further comprising permitting, by the

computer-based system and via the web client, the matched customer to select a type of

ad impression in which the matched customer is interested.
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4, The method of any one of claims 1 to 3, further comprising generating, by
the computer-based system, a report showing a click through associated with customers

who received targeted ad impressions.

S. The method of any one of claims 1 to 4, wherein the click through is
shown in comparison to a click through associated with customers who did not receive

targeted ad impressions.

6. The method of any one of claims 1 to 5, further comprising receiving, by
the computer-based system, an updated campaign request from the merchant in response
to at least one of: a report showing the results of the comparing and a click through

associated with customers who received targeted ad impressions.

7. A system for targeting an ad impression, comprising:
a processor configured for targeting the ad impression;
a tangible, non-transitory memory communicating with the processor for spend
based targeting and measurement;
the tangible, non-transitory memory having instructions stored thereon that, in
response to execution by the processor, cause the processor to perform operations
comprising:
transmitting, by the processor, a list of customer records to a service provider
system, wherein the service provider system identifies a matched customer by comparing
a first set of personally identitying information (*PII”) to a second set of PII and wherein
the service provider system installs a cookie on a web client associated with the matched
customer,
receiving, by the processor, a campaign request from a merchant;
transmitting, by the processor, the campaign request to the service provider
system, wherein the service provider system adds a flag to the cookie based on the
campaign request and instructs a media buyer system to bid on an ad impression for the
matched customer based on the flag;
removing, by the processor, a flag from the cookie in response to a
selection by the matched customer of a type of ad impression in which the matched

customer is not interested;
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modifying, by the processor, the cookie to at least one of: associate or
disassociate the matched customer with at least one of: a category or type of ad
impression;
receiving, by the processor, a first expenditure associated with the matched
customer who received the ad impression; and
comparing, by the processor, the first expenditure to a second expenditure
associated with a customer who did not receive an ad impression based on the campaign

request but fits parameters associated with the campaign request.

8. The system of claim 7, further comprising generating, by the processor, a

report showing the results of the comparing.

9. The system of claim 7 or 8, further comprising permitting, by the
processor and via the web client, the matched customer to select a type of ad impression

in which the customer is interested.

10.  The system of any one of claims 7 to 9, further comprising generating, by

the processor, a report showing a click through associated with customers who received

targeted ad impressions.

11.  The system of any one of claims 7 to 10, wherein the click through is
shown in comparison to a click through associated with customers who did not receive

targeted ad impressions.

12. The system of any one of claims 7 to 11, further comprising receiving, by
the processor, an updated campaign request from the merchant in response to at least one
of: a report showing the results of the comparing and a click through associated with

customers who received targeted ad impressions.

13.  An article of manufacture including a non-transitory, tangible computer
readable medium having instructions stored thereon that, in response to execution by a
computer-based system configured for targeting an ad impression, cause the computer-

based system to perform operations comprising:
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transmitting, by the computer-based system, a list of customer records to a service

provider system, wherein the service provider system identifies a matched customer by
comparing a first set of personally identifying information (“PII”) to a second set of PII
and wherein the service provider system instails a cookie on a web client associated with
thé matched customer;

receiving, by the computer-based system, a campaign request from a
merchant;

transmitting, by the computer-based system, the campaign request to the
service provider system, wherein the service provider system adds a flag to the cookie
based on the campaign request and instructs a media buyer system to bid on an ad
impression for the matched customer based on the flag;

removing, by the computer-based system, a flag from the cookie in
response to a selection by the matched customer of a type of ad impression in which the
matched customer is not interested;

modifying, by the computer-based system, the cookie to at least one of:
associate or disassociate the matched customer with at least one of: a category or type of
ad impression;

receiving, by the computer-based system, a first expenditure associated
with the matched customer who received the ad impression; and

comparing, by the computer-based system, the first expenditure to a
second expenditure associated with a customer who did not receive an ad impression

based on the campaign request but fits parameters associated with the campaign request.

14, The article of claim 13, further comprising generating, by the computer-

based system, a report showing the results of the comparing.

15, The article of claim 13 or 14, further comprising permitting, by the
computer-based system and via the web client, the matched customer to select a type of

ad impression in which the matched customer is interested.

16.  The article of any one of claims 13 to 15, further comprising generating,
by the computer-based system, a report showing a click through associated with

customers who received targeted ad impressions.
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17.  The article of any one of claims 13 to 16, further comprising receiving, by
the computer-based system, an updated campaign request from the merchant in response
to at least one of: a report showing the results of the comparing and a click through

associated with customers who received targeted ad impressions.

~1-8-A-method--for-targeting-an—ad-impression-substantially.as. herembejf/@;&

described with reference to the accompanying drawings. f,//

"

19. A system for targeting an ad impression subStantially as hereinbefore
y 8 p _Su y

described with reference to the accompanying cti/ngf/
-

-

20.  An article of manyf/aﬁtfu/;e including a non-transitory, tangible computer
readable medium havmfg/m‘“étmctlons stored thereon that, in response to execution by a
computer—basicj/sy‘/em configured for targeting an ad impression, cause the computer-
based sys’fem to perform operations substantially as hereinbefore described with reference
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