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[FIG. 4]
123
/"1231 1232 f_/1233
PRE-PERFORMANCE STATE POST-PERFORMANCE STATE REWARD
PASSING (NOT INTERESTED) PASSING (NOT INTERESTED) -1
PASSING (NOT INTERESTED) PASSING (GAZING) +1
PASSING (GAZING) PASSING (NOT INTERESTED) -1
PASSING (GAZING) STOPPING (INTERESTED) +1
STOPPING (INTERESTED) ENTERING (HIGHLY INTERESTED) | +2
PASSING (GAZING) ENTERING (HIGHLY INTERESTED) | +2
STOPPING (INTERESTED) PASSING (NOT INTERESTED) -2
OTHERS OF ABOVE MENTIONED 0
[FIG. 5]
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[FIG. 0]
124
1241 1242 1243 1244 1245
~ ~ ~ ~ ~
CUSTOMER ATTRACTION LIGHT PROJECTION SPEAKER FAN
PERFORMANCE PATTERN ID
AO1 BLUE OFF ON OFF
A02 ORANGE | ON ON OFF
A03 RED OFF OFF OFF
[FIG. 7]
125
1251 1252 1253 1254 1255 1256
~ ~ ~ r~ ~ ~
CONTENT TARGET NUMBER OF |TARGET | CUSTOMER ATTRACTION EVALUATION
USER TARGETS RATIO | PERFORMANCE PATTERN ID | FUNCTION
VALUE Q
ACCESSORY | 30'sto 40's, | 30 70% AD1 XX
FEMALE
ACCESSORY | 30'sto40's, | 30 70% AD2 XX
FEMALE
ACCESSORY | 30'sto 40's, | 30 70% AD3 XX
FEMALE
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USAGE REGISTRATION | S101
RESERVATION OFtXHIBITION soorn |~ 5102
START USIN(;L BY CHECK-IN | 5103
USE OF EXHIiITION BOOTH | S104

v
END USING BY CHECK-OUT | S105

¥
CONFIRM CUSTOMER ATTRACTION EFFECT |~ =199
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