"Met hod for displaying Ofline, targeted, individually schedul ed
advertisenents in any desktop/display” FIELD OF | NVENTI ON: The invention
rel ates twoaormeihead of di splaying offline adverti senment ecrtnBromensooes i ne
server into the desktop even though a user's PCis not always connected to
the internet. More particularly, the invention relates to a method in which
targeted, offline, individually schedul ed advertisenents and i nformation
are displayed in one or nore coIIapsibIe novabl e, dynami c sized w ndows
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advertisenent s peri odicals 1o or television. The nore
popul ar the More particularly, the invention relates to a method in which targeted, offline,

individually scheduled advertisements and information are displayed in one or more

collapsible, movable, dynamic sized windows which appear on the desktop screen/display.

BACKGROUND OF THE INVENTION:

The distribution of advertising via communication media such as radio, television and now
computers is well established. Also, with the popularity and widespread use of computers
have given rise to opportunities to advértiéers to display their products and services across
many homes and offices via computer screens rather than on television. There are certain
similarities between computer and television in terms of their value as communication media.
For instance, advertising space on certain World Wide Web sites is sold much like
advertising on television stations. Advertisers can buy advertisement space at a particular
World Wide Web site, the rate set by the popularity of the site. This setup is similar in nature
to advertisement space as sold in periodicals, radio or television. The more popular the
underlying program or time slot, the more expensive the advertising rate. At World Wide
Web sites, the space takes the form of either actual space on a given display page for a given
site, where an advertiser may display various graphics or text relating to a product or service,
or may be of the form of a hyperlink to another World Wide Web site which contains the

advertisement information.
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underlying programor time slot, the nore expensive the advertising rate.

At Wrld Wde Wb sites, the space takes the formof either actual space on
a given dvepbayiopage for a given site, where an adverti ET/IBEN0/06809¢8 ay
various graphics or text relating to 2 product or service, or may be of the
formof a hyperlink to another World Wde Wb site which contains the
advertisenent information.Online advertising is a formof pronotion that
uses the Internet and World Wde Wb for the expressed purpose of
delivering marketing nessages to attract custoners. Exanples of online
advertising include contextual Advertisenments on search engine results
pages, banner advertisenents, R ch Media Advertisenents, Social network
advertising, online classified advertising, advertising networks and e-nail
mar keting, including e-mail spam One nmajor benefit of online advertising
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advertising, online classified advertising, advertising networks and e-mail marketing,

including e-mail spam.

One major benefit of online advertising is the immediate publishing of
information and content that is not limited by geography or time. To that end, the
emerging area of interactive advertising presents fresh challenges for advertisers who

have hitherto adopted an interruptive strategy.

The most important difference between these two Medias is the inherent nature of
their association. Whereas the television is considered as leisure activity, working on

computer is still stereotypically classified as work.

While advertising on the World Wide Web is known, there are problems unique
to the Web for both the advertiser and the consumer when it comes to advertising in
desktop software i.e. What if the user is working on the desktop but not always connected
to the World Wide Web via the internet? Can such a user still be targeted by the
advertisers? How can the ad display be managed in such case? For consumer or ad
viewer, how can he get relevant ads? Thus, with such threshold questions and hurdles, the

advertising medias’ face a difficult situation considering the fact that the user would be



to the Web for both the advertiser and the consuner when it cones to
advertising in desktop software i.e. What if the user is working on the
deskt op bwO 20or108d08@ys connected to the World Wde Web wca/iBivao/nhwer net ?
Can such a user still be targeted by 8he advertisers? How can the ad

di spl ay be managed in such case? For consuner or ad viewer, how can he get
rel evant ads? Thus, with such threshold questions and hurdles, the
advertising nedias' face a difficult situation considering the fact that

t he user woul d beperformng certain tasks on the desktop when he is NOT
connected to the Wrld Wde Wb via internet. This al so presents another
uni que problemto software devel opers such as Mcrosoft. Such conpanies
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of desktop software are created so that the revenue can conpensate their

endeavor sywapdidifieaRf t @i N cases can be channel ed back to the user by
rewar di ng hi mredeemabl e points, which have comerci al value, for view ng
t he advertisenents. Thus, as Wb advertising grows and consumer revenues
shrink, there is a definite need to consider creating a nethod for
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at present, once any software is installed on a conputer there is no
mechani Sns,upgorpsdle‘ﬁ:ﬁrql(apr}SéhlC degltop geftware are created so that the revenue can compensate

their endeavors and in certain cases can be channeled back to the user by rewarding him
redeemable points, which have commercial value, for viewing the advertisements. Thus,
as Web advertising grows and consumer revenues shrink, there is a definite need to
consider creating a method for displaying advertisements on the desktop/ software.

As an emerging media of advertising, Current online advertising does not cater
effectively to organized ad viewership. Also advertising offline has a lot of potential
since users do spend a large amount of time on computer offline also. But at present, once
any software is installed on a computer there is no mechanism is identified for the
software vendor to alter or add advertisements. As the natural fallout of this, the potential

to make business via displaying Advertisements in desktop software go waste.

Today, there are few options for such advertising for example floating ads, polite
ads, trick banners and popup. While many users appreciate the advertisements, a system

which allows the user to control both the timing and the content would be well received.

PRIOR ART:

A United States Patent No. PCT/US2006/015054 claims, “1. A system that facilitates

display of content-targeted advertisements, comprising: a component that receives



software vendor to alter or add advertisenents. As the natural fallout of
this, the potential to nake business via displaying Advertisenents in
deskt op swbtemrwo@s waste. Today, there are few opti onsPCONBEUEN50903
advertising for exanple floating ads,4polite ads, trick banners and popup.
Wil e many users appreciate the advertisenents, a systemwhich allows the
user to control both the timng and the content would be well received.
PRIOR ART: A United States Patent No. PCT/US2006/ 015054 clainms, "1. A
systemthat facilitates display of content-targeted advertisenents,
conprising: a conponent that receivescontent-targeted advertisenents and
stores a subset of the advertisenents on a client conputer; and an
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subset of advertisenents as a function of context relating to user conputer
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conprising the steps of a) dis ma ociated with said end
user appl @8Fp8ﬁ(ﬁﬁ83?%m¥9?9 E@ﬁ% ‘Pﬁﬁgﬁﬁogﬁﬁ%wﬁger conputer's
di splay; (b) accessing, at a Iocatlon renote from said user conmputer, a

list of advertisenent to be executed, each of said advertisenent including
A United States Patent No. 5,959,623 claims, “A computer-implemented method

for displaying informational images on a display of a user computer concurrently while
said user computer executes an end user application program, the method comprising the
steps of: (a) displaying images associated with said end user application program in a first
portion of said user computer's display; (b) accessing, at a location remote from said user
computer, a list of advertisement to be executed, each of said advertisement including
data and an applet for controlling the display of at least one image associated with said
data; (c) automatically identifying a first advertisement in said list; (d) dedicating a
second portion of said user computer's display to display images associated with said
advertisement in said second portion; (e) automatically retrieving and executing said first
advertisement such that said at least one image associated with said first advertisement
is displayed in said second portion of said user computer display; (f) automatically
identifying a next advertisement to retrieve and execute in said list of advertisement s;
(g) automatically retrieving and executing said next advertisement and displaying at least
one image associated with said next advertisement upon completing said executing of
the advertisement prior to said next advertisement ; (h) automatically repeating said steps
() and (g) until a last advertisement in said list of advertisement is executed; and (i)

performing said steps (e), (), (g) and (h) while displaying both said images associated



data and an applet for controlling the display of at |east one inage
associated with said data; (c) automatically identifying a first

adverti sewerviovmo®ai d |ist; (d) dedicating a second por PConBzfo/szpe user
conputer's display to display i mages associated with said advertisenent in
said second portion; (e) automatically retrieving and executing said first
advertisenent such that said at | east one inage associated with said first
advertisenment is displayed in said second portion of said user conputer

di splay; (f) automatically identifying a next advertisenent to retrieve and
execute in said list of advertisenent s; (g) automatically retrieving and
executing said next advertisenent and displaying at |east one imge

associ at eglithkdil cB@iusernpticadidM Qi ddrsd M RAid URSNpGASPhRL s i@t asertédi ng of
the advertisement prior to said next advertisement ; (h) automatically

reDGat'ngwﬁ@&ﬁb&&%R%e&émiﬁaﬁdé&%n@ﬁ&ﬁbn@mﬁ@ﬁ&xﬁ@&ert'Senﬁnt insaidlist of
advertisenent is executed, (i) performng said steps (e), (f), (g) and

(h) while displaying both sald i mges associ atedwith said end user
appl i cation progran1in said first portion and sai d inages associated with

said adv i ortiq Uni t ed States
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net wor k havin géuralltg of server conputers a5500|ated with a plurality
of cont erfonUEYingeYEk fogy teaippigPrapuéHaHiselompyied @ik haying aplpply off

content providers fromthe conputer network for allow ng a user
server computers associated with a plurality of content providers; retrieving a channel

guide including a list of content providers from the computer network for allowing a user
to select and deselect two or more content providers and stories associated with the
content providers, wherein the channel guide remains displayed after the user selects a
content provider so that the user can select multiple content providers from the channel
guide and the multiple selected content providers remain selected at the same time;
storing the selections that the user made from the channel guide including which stories
the user selected; reading the stored selections and obtaining an address associated with a
selected content provider; retrieving the stored selections including the stories selected in
the channel guide; and integrating the retrieved stories into the desktop window so that

the stories and the desktop window are displayed in the same window.

OBJECTIVES OF THE INVENTION:
The above methods and systems in the prior art disclose methods which are
complicated, complex and cumbersome to follow and do not provide efficient and

requisite solutions to the advertising industry.



to select and deselect two or nore content providers and stories associ ated
with the content providers, wherein the channel guide remains displayed
after t hewogero/maedoects a content provider so that the ugemr/iBzno/sOECt

mul tiple content providers fromthe channel guide and the nultiple selected
content providers remain selected at the sane tine; storing the selections
that the user nade fromthe channel guide including which stories the user
sel ected; reading the stored sel ections and obtai ning an address associ at ed
with a selected content provider; retrieving the stored selections
including the stories selected in the channel guide; and integrating the
retrieved stories into the desktop wi ndow so that the stories and the
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organizel%%g target ad viewership and software users can view ads, place

f eedbacks aﬁg&earn benefits. SUMVARY OF THE | NVENTI ON: Active Ad Wndow is
a new nedia for conmputer based offline advertising in a

SUMMARY OF THE INVENTION:

Active Ad Window is a new media for computer based offline advertising in a
desktop and not via an internet browser like Internet explorer, Mozilla Firefox and
Netscape Navigator which are independent browsers. Active Ad Window  exists
independently as an ad displaying software. It can co exists with any desktop software as
a part of software screen which doesn’t affect the software or its functionality in anyway.

This invention presents the innovation of retrieving individually scheduled,
targeted Advertisements/Images/Information/Audio/Video/ into dynamic sized and
positioned windows called active ad window on the computer screen. These windows
overlap some part of the application screen display. Viewership allotment is done
effectively via display of targeted ads which is based on various parameters set by the
advertisers like geographical area the software user is in, date wise ad display, total
number of displays per day, total number of displays before the ad expires, priority wise
ad display, user category wise ad display

Active Ad Window can be placed and moved on any available position on the
computer screen as per the user’s preference. In order to use the Active Ad Window
software, user must be registered to the online web server of the software vendor. On
availability of internet connections ads are downloaded from the online ad server into the

active ad window software. When user logs in the software, as per the ads scheduled for



desktop and not via an internet browser like Internet explorer, Mzilla
Firefox and Net scape Navi gator which are i ndependent browsers. Active Ad

W ndow exwetssioma@pendent|y as an ad di spl ayi ng sof t war @CTIIB20a&ns00@ exi sts
with any desktop software as a part of software screen which doesn't affect
the software or its functionality in anyway. This invention presents the

i nnovation of retrieving individually schedul ed, targeted

Adverti senent s/ | mages/ | nf ormati on/ Audi o/ Vi deo/ into dynam c sized and
positi oned wi ndows called active ad wi ndow on the conputer screen. These

wi ndows overlap sone part of the application screen display. Viewership
allotnment is done effectively via display of targeted ads which is based on
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software user is in, date wise ad di splay, total number of displays per

day, total: g Hgtnﬁ'vadgfi i rSRLAY By Q?cfaQﬁ@e dDRindGwRIRWELS, Priority wse ad
di spl ay, user category w se ad display Active Ad Wndow can be pl aced and

noved on any avail abl e position on the conputer screen as per the user's
preference. In order to use the A@tive Ad W ndow software, user nust be
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of i nternet connec I ons a e romt I he a server into

the activ ]gw ?dompsoftmare. v%en user logs in the softmare, as per the
ads sched(IMEGYO&3h i ndi vi dual user, ads are displayed into the active ad

w ndows. The user's data on the pc is not invaded in any formby the active
ad wi ndow sof tihdpewnloads new Advertisements and information, from the ‘online web Server

to the software’s database i.e Local Active Ad Server.

(i) Uploads ad viewer ship statistics,relevant information, ad clicks and feedback
collected by the user for viewing ads, to the online Active Ad sever.

The methods define the creation of Active Ad Windows in the desktop
displaying offline advertisements, and methods for selecting the ads and information to
be displayed, as well as methods for accessing additional information related to the
displayed advertisement images. The data pointers point to the particular advertising
images, information which have been individually scheduled for display to the user. In
the preferred embodiment, while working on the computer, the user can open the Active
Ad Window at his own will and choice to view the adverts available for display. User can
also avail larger view of Advertisements and place feedback on them.

The major benefits in this situation would be that bandwidth is used only once to
download ad where as in online ads the internet bandwidth is used repetitive so very less
bandwidth is required as compared with online internet ads.

2. Continuous connection to the internet is not required.

3. This information exchange process executes even when Active Ad Window
software is not open actively. The exchange process occurs in the background. The

information exchange process is explained in detail in the diagrammatic illustrations.



.I'n this enbodi nent, whenever internet connection is available, the Active
Ad W ndow software: (i) Downl oads new Advertisenents and information, from
t he onl i wowetn/mesoser to the software' s database i.e Loealr/mBaoomodsd
Server. (ii) Uploads ad viewer ship s8atistics,relevant information, ad
clicks and feedback collected by the user for viewing ads, to the online
Active Ad sever. The nethods define the creation of Active Ad Wndows in

t he desktop displaying offline advertisenments, and nmethods for sel ecting
the ads and information to be displayed, as well as nethods for accessing
additional information related to the displayed adverti senent inmages. The
data pointers point to the particular advertising i mages, information which

have been i ndiqiReatdy schndabedsdrardiaphidd i hh@satSEPC knedhre tpscef erred
enbodi ment, while working on the conputer, the user can open the Active Ad

W ndow atfh&iao Weliﬂtel%&qo"élﬁ?ia??hetéﬁ ¥bRMhiNSeapyerts available for
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is not required. . - . . . . . -
tﬂe viewership statistics. Advertisers can view a log of detailed viewer ship statistics.

Capturing these statistics is not possible in online advertising.

The user can access such adverts at his will and choice without closing the
application he is using. The Active Ad Window does not disturb the software user in
anyway and the user can close the window whenever he does not wish to view the ads.
The Active Ad Window feature can be applied to any desktop software as well. In this
case the window would be a part of that particular software screen.

In the present invention, registration of the software will capture the user
information. Due to this advertisers can target their ad display to a specific category of
users For Example Doctors, Financial Analysts, students, teenagers, Lawyers,

Housewives, working women.

BRIEF DESCRIPTION OF THE DRAWINGS:
Additional objects and features of the invention will be more readily apparent
from the following detailed description and appended claims when taken in conjunction

with the drawings, in which:

Figure 1 illustrates a process to login to an online application and add, manage

advertisement information records into the Online Active Ad Server.



3. This information exchange process executes even when Active Ad W ndow
software is not open actively. The exchange process occurs in the

backgr ourmto 20tvetobgeBor mat i on exchange process i s expl ai nedTiiR2aded&003 i n t he
diagrammatic illustrations.4. Retrieval of ads fromsoftware installed in
the user's PCis easier that connecting to the internet to display the ad
nore than one tinme. 5. User statistics can be recorded easily in the
desktop software and that can be easily uploaded to the online server.
Where as in online ad it is difficult to keep a log of the viewership
statistics. Advertisers can view a | og of detailed viewer ship statistics.
Capturing these statistics is not possible in online advertising. The user
can access such adverts at his will and choice w thout closing the
application he is using. The Active Ad Wndow does not disturb the software

user in anyyay it ehUREN 82D &vAS&dlRG éMﬁ@'QWvé’ilﬂ%ﬂ?eYl%ranh%fGHﬁéuoﬂm Wi sh
to view the ads. The Active Ad Wndow feature can be applied to any desktop
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sof tware tion. Due to thls advertlsers can
t ar get th\,\flnhlscffilSD ﬁ?hmnﬁoﬂou%AﬁgY?é@gcaFegory of users For Exanple

Doctors, Financial Analysts, students, teenagers, Lawers, Housew ves,
wor ki ng wonren. BRI EF DESCRI PTI ON OF THE DRAW NGS:

Figure 3 illustrates the process of displaying individually scheduled advertisements and
information into the Active Ad Window and allocating reward points to the user for ad

clicks and feedback.

Figure 4 illustrates an explanatory method to upload the reward points, feedbacks, ad

clicks and ad display counts from local active ad server to online active ad server.

Figure 5 is a diagrammatic illustration which describes the process of exchange of
information from online active ad server to local active ad server and back from local

active ad server to online active ad server.

Figure 6 illustrates the communication between the 1LAAS and OLAAS database via

LAAS and OLAAS source APIL

Figure 7 is a visual illustration of how the ActiveAdWindow ™ looks in a desktop

sCreen.

DESCRIPTION OF THE INVENTION:



Addi tional objects and features of the invention wll be nore readily
apparent fromthe followi ng detail ed description and appended cl ai ns when

t aken i n wonpuebéoden with the drawi ngs, in which: FigurecInBtdiusiooed es a
process to login to an online applicawi on and add, nanage adverti senent
information records into the Online Active Ad Server.Figure 2 illustrates
the activities to downl oad new active Advertisenments and information from
the online active ad server to database of the software installed in the
user's pc which is also called as the Local Active Ad Server. Figure 3
illustrates the process of displaying individually schedul ed advertisenents
and information into the Active Ad Wndow and all ocating reward points to

the user for amhél|aE§l|f&tiaﬂ@r$§%ﬂQ§(é<bytEi @ME Eprdgrbinl WhitERE€ Miarvsex PNaEMat ory
met hod to upload the reward points, feedbacks, ad clicks and ad displ ay

counts fﬁggghggﬁﬁ%gﬁ%h&g ad server to online active ad server. Figure 5 is

a diagranmatic ilTustrati on which describes the process of exchange of

information fromonline active ad server to |local active ad server and back
fromlocal active ad server to online active ad server. Figure 6
illTustrates the comuni cati on between the LAAS and OLAAS dat abase via LAAS
and OLAAS sourRusderARg to Figgur & User sn@rsvussuadmé hhdipdsswbidointoof 02hiovactdse a
Acti veAdW ndow (tn) | ooks in a desktop

web interface to upload the active advertisement data into online active ad server 502 via

101. User enters the login data and clicks on login button, Login verifier 103 in

combination with 104 performs check for validity of the user, A link 105 will be load the

interface to valid user to add advertisement information into 502. Information will

include images, video audio, ad schedule details, ad upload conditions, feedback form if

any provided by the advertisers. The class loader loads Advertisements the classes object

into the user’s address space and fetches the input fields onto the interface. User enters

the advertisement information in 107 and the class utilizes the byte code program verifier

to verify the integrity of the 108 method associated with each loaded object, If the

method 109 is successfully verified 110 is invoked to execute the submit procedure

which is typically called the method, the program is executed by the compiled program

executer. In the preferred embodiment, the advertisement data may contain

image/flash/audio/video/content for products or services; Audio data includes voice,

music or other audio signals for playback in coordination with the image/flash. The

advertisements may also be directly streamed from the online active ad server into the

software. The ads can also be viewed via an ad browser application which displays ads

in the Ad browser.

In reference to Figure number 5, a second information server 504 is shown

connected via internet to an online information server 502 which includes all of the server



screen. DESCRI PTI ON OF THE | NVENTI ON: The application programis a byte code
programwitten in Mcrosoft .NET progranm ng | anguage. Referring to Figure
1, User aewmbens/ws@s nane and password into 102 to acces®cCaipzho/nHiwex f ace to
upl oad the active advertisenent data finto online active ad server 502 via
101. User enters the login data and clicks on login button, Login verifier
103 in conbination with 104 perforns check for validity of the user, A link
105 will be load the interface to valid user to add adverti senent
information into 502. Information will include inmges, video audio, ad
schedul e details, ad upload conditions, feedback formif any provided by
the advertisers. The class | oader | oads Advertisenents the classes object

into the ns@hars cREEHE HEenSPREEN BRGofiRlae B SretliSitdsARY inclides dsra@Btgact e
interface. User enters the advertisenment information in 107 and the cl ass

utilizes §higbwib&isa gmgggg&@g1ver|f|er to verify the integrity of the 108
nmet hod aSSOCIated W each | oaded object, If the nmethod 109 is

successfully verlfled 110 is invoked to execute the submt procedure which
is typically called the method, the programis executed by the conpiled
program executer. In the preferred enbodi nent, the advertisenent data may
cont ai n i mage/Rdiasing aodiigirviX eo/ nenet rbnficetiopnedisbilsy etass @)% iic esokedudi 0
data includes voice, nusic or other audio signals for playback in
coor di nat pegidodishiiyict dheck ragelkdras bonnEbed to the internet 202 verifies the integrity of
the methods associated with loaded object class and 203 to verify the internet connection
availability and on the basis of result the API checks for availability of advertisements
download schedule, If new advertisements are available on OLAAS, the API 205
downloads Advertisements data from 502 to 504. If internet connection breaks during the

communication interface program 202 resumes downloading the data of active

advertisement, when the interface program 203 detects the internet connection.

Referring to Figure 3, software user clicks on 301 to open the Active AdWindow
in the users desktop environment user login to ActiveAdWindow . The class 302 displays
movable active ad setting window, which comprise movable ad setting window 704. User
can choose multiple ad windows of different sizes, the class 303 includes methods for
choosing the ad window size, the class loader loads the ad window setting class object in
user’s space and fetch the input setting in the interface, after successful loading the
movable active ad setting window 704 will be minimized to system tray. The class 304
includes methods for displaying the ad images, flash or any associated data in the open
movable ActiveAdWindow on user’s desktop as per the schedule, priority set by the
advertiser. The class 304 defines the operational parameters associated display
parameters mentioned in 503 If the ad count in 504 is zero then the filler ad’s will be

displayed to the user in the ActiveAdWindow .



advertisenments may al so be directly streaned fromthe online active ad
server into the software. The ads can al so be viewed via an ad browser

appl i cat iwo 2od/wbsodi spl ays ads in the Ad browser. |n refPeraBmaoHzmdd gur e
nunber 5, a second information server12504 i s shown connected via internet
to an online information server 502 which includes all of the
serverhardware el enents nentioned in the software prerequisites and

i ncl udes storage space for storing advertising data structure. Referring to
Figure 2, an internet connection availability class 202 is evoked
periodically to check if the User is connected to the internet 202 verifies
the integrity of the nethods associated with | oaded object class and 203 to
verify the internet connection availability and on the basis of result the
APl checks for availability of advertisenents downl oad schedule, If new

advert'Se”Ent3Hﬁ&%m§¥@lh@ﬁh&sB@&S&?ﬁ@dwﬁﬁ?m@ﬂkq%ﬁ e oMEY ?aé@%ﬁ&h'senents
data from 502 to 504. i nternet connectioh breaks during

communi cag pf, Eh@tcﬁ’ I}\)‘ia?&&’ AREQQAWI%Q% oﬁ%ﬁ‘a%%@é&t ecdéié}%ﬁé e datiopl active

adverti senent, e Interface pl’ ogram ts the I nternet

connecti on fer ur & bf 301 1.9 Qpen t he
Acti veAd W' n%‘?efs 1ot SR B s TR ARk TP Yo In

Act i veAdW ndow .. e class 30 dIS Ia novabl e acti.ve i w ndow,
whi ch conpri¥e i | 805y gt n%%%@% re e e%ge?fﬂaaﬁ&ﬁ H@‘ﬁi"Ppl e ad
w ndows of different sizes, the class 303 i ncl udes net hods for

presentation tasks can be invoked by the active advertisement.

If no Advertisements available on local active ad sever 504, filler ads will be

displayed on window 702

Incase any ad being displayed in the ActiveAdWindow interests the user, user
moves the mouse pointer on the active ad content he is interested in . It evokes a 306
method. The active ad will be displayed in enlarged popup window.

If wser clicks on link 309 to place feedback to the advertisers, the feedback
method is invoked to display the feedback window 310. User fills the necessary
information and click on submit to store the feedback to local active ad server 504. It
invokes the method 311 to save the reward points accrued by the user by submitting the

feedback form.

As a first step to transfer information from 504 to 502 via 205, class 401 will
execute to check availability of internet connection on User computer. In the preferred
embodiment the class loader 402 is invoked upon 401, the byte code program verifier
verify the integrity of all the methods associated with each loaded objects, If all the

methods are successfully verified 403 is invoked to upload the users accrued points from



choosing the ad wi ndow size, the class | oader |oads the ad w ndow setting
class object in user's space and fetch the input setting in the interface,
af ter sucwexsfuoodosadi ng t he novabl e active ad setting wCmadB1d0sb9es | | be
mnimzed to systemtray. The class 384 includes nethods for displaying the
ad i mages, flash or any associated data in the open novable Acti veAdW ndow
on user's desktop as per the schedule, priority set by the advertiser. The
cl ass 304 defines the operational paraneters associated display paraneters
mentioned in 503 If the ad count in 504 is zero then the filler ad's wll
be displayed to the user in the ActiveAdW ndow . The cl ass 304 incl udes

nmet hods for displaying the i mges, flash or any associated data in the

di spl ayedsoActd $eAdW ndewcon0803f inthi@eCbamsci@Hbdaild o@sngt s ppeeat ikenal
paranmeters associated with how | ong i mage/ fl ash are di splayed on 702 as

shown i n fJnghiBealioA el A& Hﬁi)%ﬁuﬁtél_@ﬁ ere&fn%elq&l&e%iﬁgofhepﬁerﬁfaﬁé)rﬂgwﬁé?luiﬂen_e
i mage/ fl ash/ vi deo/ audi o presentation tasks can be invoked by the active

dverti j ' I I ti d 504,
il Tor admen el A ek BRI 3 Rease any ad bei ng- di spl ay

spl aye ncase any ad being displayed in
the ActiveAdW ndow i nterests the user, user noves the nouse pointer on the
active ad content he is interested in . It evokes a 306 nethod. The active
ad will be displayed in enlarged popup wi ndow. If user clicks on |ink 309

to place feedback to the advertisers, the feedback

Referring to Figure 6, it illustrates the communication between LLAAS database
and OLAAS database via LAAS and OLAAS sources APIL. The Online active ad server
source API 602 communicates with OLAAS database 601 for the scheduled ads to
download. The API interface provide information of ad status at LAAS database 606 to
OLAAS source API 602 via LAAS source API 605 and the ad ‘s will be downloaded
from OLAAS database tables 603 by executing the procedures 604 from OLAAS

database 601 to LAAS database 606 via OLAAS and LAAS API sources.



met hod is invoked to display the feedback wi ndow 310. User fills the
necessary information and click on submt to store the feedback to |ocal
active adveanwenod@®®4. |t invokes the nethod 311 to savePchaBzoawesodo3poi nt s
accrued by the user by submitting thel4f eedback form As a first step to
transfer information from504 to 502 via 205, class 401 wll execute to
check availability of internet connection on User conputer. In the
preferred enbodi nent the class | oader 402 is invoked upon 401, the byte
code programverifier verify the integrity of all the nethods associ ated
wi th each | oaded objects, If all the nethods are successfully verified 403
is invoked to upload the users accrued points fronb04 to 502 via interface

205, |If intefngleeannect dighapneakiswdtr iaRgddni mdp@GESS stigur@maimigeat i on
interface program 401 resunmes upl oading the information, when the interface

program 403.¢etfcks therobMt &N e &GRRANSTLIRvidRS IS bR ek @nichOUie Ky 1t
illustrates the communi cati on between LAAS dat abase and OLAAS dat abase vi a

LAAS and éyﬁz l4i. i r . 602
connunicé%%so dﬁﬁﬂgﬁﬁi%éggvg%QQ%QEGfﬁ?d%g{h%%%%%égﬁféﬁhgﬁg&%@%g§5Leoad. The
APl interface.provide information of ad status at LAAS database 606 to
OLAAS sou¥@8°kPI 602 via LAAS source APl 605 and the ad 's will be

downl oaded from QLAAS dat abase tabl es 603 by executing.th rocedur.es 604
from oL AAE) ddrEIBRES ‘gmsaefﬁ YOGS AL AR & SOBRINE: CPARS e BRSS!
sources.1l. A nethod for displaying viewer targeted, individually schedul ed,
of fl i ne Wwindow(s) named active ad window on the said user’s desktop ;

(b) accessing, at a location remote from said user computer, a list of advertisement to be
displayed in the Active Ad Window without interfering in any functionality of the other
software or tampering and corrupting the actual core data which is in use by the user and
without accessing any data of the users pc in anyway since it is a totally independent and

isolated software and without the user’s PC being connected to internet all the times.

(c) Dedicating a portion of said user’s desktop screen display, in form of a, collapsible,
movable, dynamic sized window named Active Ad Window(s) to display said

advertisement;

(d) automatically retrieving and executing said first advertisement such that said at least
one image associated with said first advertisement is displayed in said second portion of

said user’s desktop.

(e) depending on the ad display conditions, the software automatically identifies the first

advertisement to retrieve and execute in said list of advertisements;



advertisenments in formof /information/audi o/video/flash/banner/content in
any desktop/display via a software installed in a user conputer, the nethod
conpri si yotzhw/wo@ps of : (a) displaying the said advert PSENBIN&050003

col | apsi bl e, novabl e, dynam c sized wisndow(s) naned active ad w ndow on the
said user's desktop ; (b) accessing, at a location renote from said user
conputer, a list of advertisenent to be displayed in the Active Ad Wndow
wi thout interfering in any functionality of the other software or tanpering
and corrupting the actual core data which is in use by the user and w t hout
accessing any data of the users pc in anyway since it is a totally

i ndependent and isol ated software and without the user's PC being connected
to interngtadbhatichBy tduiBang 4k exPOingahidN@xBadverfiisé@int ahd apHys &F lesstdeskt op
screen display, in formof a, collapsible, novable, dynamc sized w ndow

named APtén‘éeinﬁ%e W NGRS hsdoRiali SRIR Yaidahdk %V&fi&ejn?e%%géﬂ c6$}>1eﬁh!§ Qpatically
retrieving and executing said first advertisenent such that said at |east

one i nage i e i d.fi : ntd.senent.is displayed in said
second pé???gﬁgéﬁhggpﬁ&&ggﬁgé9%%2&?%%%9%2§£%§pengghg on the ad displ ay

conditions, the software automatically identifies the first adverti senent
to retrieve and execute in said |ist of advertisenents;(f) automatically

retrieving, AN neieal P2 g EL B7USE h SR BN wiSNS SRl A Wl east

preset for each user.

(h) automatically resuming the upload or download information from online web server
to software database on user’s PC, incase the internet connection breaks during the

information exchange process.

(i) storing feedback information and micro level viewership statistics associated with the
advertisement viewed and transfer this information to the online web server when the

user’s PC is connected to the internet.

(j) automatically deleting ads from the software’s database whose display conditions have

expired.

2. The method of claim 1 wherein each advertisement is displayed for a predetermined
time and predefined display conditions, for a particular advertisement, at least one of said

advertisement being stored in the software database of the user’s PC.



one inmage or content associated with said next advertisement upon
conpleting said executing of the advertisenent prior to said next

adverti sewerni10/100@3 aut omatically repeating said steps @ex/mprdo/fsopoias per

di splay conditions which are preset for each user. (h) automatically
resum ng the upload or downl oad information fromonline web server to

sof tware dat abase on user's PC, incase the internet connection breaks
during the information exchange process. (i) storing feedback infornmation
and mcro |level viewership statistics associated with the adverti senent
viewed and transfer this information to the online web server when the
user's PCis connected to the internet. (j) automatically deleting ads from

t he sof t vAIm®e snefididalla&em Whoisecifl s S haverGRAZhE in@nmchiay eudy pi videb dda fokhe
met hod of claim 1 wherein each advertisenent is displayed for a

pr edet er %l%ﬁﬁg i %@njéﬁ@ioﬁr&ﬂ?ﬁﬂéq@@plg}iﬁg|o@)éaﬁ0£ld1ie£§t Qiﬁégimfag’é if sR@rshd sl ar
advertisenent; at l'east one of said advertisenent being stored in the

sof t war e . . [y C.3. The nmethod of claim?2 wherein said
AP e

advertis inclu r video data for playing in conjunction
with the displaying of said at | east one image in said second portion of
sai d user conputer display. 4. The nethod of claim2 wherein said

advertisqpeq%eare disp#q&ed [

the . . . . .
method o aim ? wpereln said advertisement are displayed in the
Active Ad Window of the desktop computer even without the software’s continuous

access to world wide web via internet.

5. The method of claim 2 further including the steps of:
upon executing said last advertisement in said list of advertisements, restarting from the
display conditions as defined in 503 in said dedicated portion of said user’s

desktop/software screen display.

6. The method of claim 5 wherein said executing steps (e) and (g) include loading said
advertisement including said data from a database of the software in the user’s PC for

execution.

7. The method of claim 1 wherein the said Active Ad Window exists independently as a
window on the PC screen. It can be moved anywhere in the said user’s desktop/software
screen display It can have any shape and size. Active Ad Window can be activated or

deactivated anytime by the user.

8. The medium of display of the said ads maybe any display device a computer screen,

mobile display, television.



Active Ad Wndow of the desktop conputer even wi thout the software's
continuous access to world wide web via internet. 5. The nethod of claim 2
further iwolzatirgeoshe st eps of: upon executing said | astcadBzno/Hmessent in
said |ist of advertisenents, restartifg fromthe display conditions as
defined in 503 in said dedicated portion of said user's desktop/software
screen display. 6. The nethod of claimb5 wherein said executing steps (e)
and (g) include | oading said advertisenment including said data froma

dat abase of the software in the user's PC for execution. 7. The nethod of
claim1 wherein the said Active Ad Wndow exi sts independently as a w ndow
on the PC screen. It can be noved anywhere in the said user's

deskt op/ spfthaakehaRiciTeRiim di i@yl thet sakibddl Wiadew 2y csHafien andsoSivaes ashgti ve Ad
W ndow can be activated or deactivated anytine by the user. 8. The nedi um

of di spl ayxeaf pklierifal fsfda oMBYRERY sdespl ay device a conputer screen
nobi | e display, television.9. The nethod of claim1l wherein the said ad

wi ndow can co exist in any software as in a fixed, pre defined position of
t he software screen.



