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Adver tii sing Space Utilization Syst emfor Airport Buildings The .i.nvent i Q) "%}
concerns a systemfor utilizing advertising space wt h| n ai rport bui | d &/
having a nunber of gates interconnected by corridors ans-sassece —TEETer
of nore or less centrally-arranged check-in stations ay WeplorEe e HE
and arrival hall provided with shops and;restaurants ard _sHTREGEAY C
stations, and a signage system consisting of informtiomm noards.  The

ai r por t bkh{l&itiﬁiﬂgiswﬁﬁ%'ﬁoﬂrsgé‘cbﬂ% Wbl Bifighget | on boards for tpe
pur pose o I splaying wri i si ng messages, er eby
| uggage trolleys for conveying the| r luggage within the airport bujlding
are nmade available to the passengers. Due to the fact that the usejof

airplanes.as.a neans for the conveyance of )assengers .i.s |ncrea5|ng, air
traffic n!@ & IWention cougerns ﬁalé%emgo w@@@ sifg space xathin aigporbbui

ai rport . .
having a number of gates interconnected by corridors and passages, a number of more or

less centrally-arranged check-in stations as well as a departure and arrival hall provided
with shop's and restaurants and similar service stations, and a signage system consisting
of information boards. The airport building is further provided with information boards
for the purpose of displaying written or pictorial advertisiﬁg messages, whereby luggage
- trolleys for conveying their luggage within the airport building are made available to the

passengers.

Due to the fact that the use of airplanes as a means for the conveyance of passengers is
increasing, air traffic necessarily continues to increase as well. As a consequence, airport
buildings nowadays are larger and more extensive, and thus their utilization as a means
for conveying advertising messages becomes increasingly attractive. The airport
management organisations are therefore eager to offer advertising space to different types
! 4 of advertisers. However, even within very extensive airport buildings the space available
for rent as advertising space is limited. As a result of the limited space within airport
buildings that is suitable and available as advertising space, there is therefore a need to
utilize the available space as intensively as possible. The usual utilization of an
advertising space by only one advertiser prevents the increased or repeated rental and

- thus utilization of a given, limited advertising space.



bui | di:'ngs nowadays are | arger and nore extensive, and thus their
utilization as a neans for conveyi ng -adverti si ng nessages becones
increasingly attractive. The airport managenment organisations are therefore
eager to offer advertising space to different types of advertisers..
However, even within very extensive aj%port bui | di ngs the space avail abl e
for rent as advertising space is limt®ed. As a result of the limted space
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space, there is therefore a need to utilize the avallable space as
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only one a Vertiser I'ncreased ofr peated rental and thus
utilizati fum Of er of agxlle\ll'gsrfﬁg lsplarc%s:[ ceﬁj th%ggnet\rt If%lllerslg spsapcf%‘sC £o different advertisers, while

at the same time providing a pricing system according to the probable frequency of
display of a selected advertising message.
This task is essentially implemented according to the invention by providing, distributed
across the floor space of the airport building, a number of information and/or advertising
boards that are able to memorize at least one, preferably several, different advertising
messages apart from one standard advertisement. The advertising messages memorized
by these information/advertising boards can be interchanged at random, in such a way
that one of the memorized advertising messages is displayed selectively, in any sequence
with regard to the other messages. In conjunction with the airport building being thus
equipped, the invention further provides, in association with the interchangeable
advertising spaces distributed across the floor space of the airport building, a switch-on
peripd that can be controlled depending on a parameter to be selected and on the
distribution of the number of passengers. The parameter to be selected may consist of a
number of luggage trolleys, whereby the advertiser rents any number of luggage trolleys
at a certain rental fee. These luggage trolleys are each equipped with a device for
activating a particular advertising message while being pushed past those advertising
spaces that can be switched on and off. In this way, the desired repeated utilization of

- advertising spaces is obtained on one hand, while on the other hand the advertiser himself

is able to determine, by paying the rental fee for a number of luggage irolleys, the price,
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2 It iss therefore the task of the invention to generate an advertising
space utilization systemthat is suitable for airport buildings, and that
allows the repeated utilization of one or a nunber of advertising spaces,
or the rental of these spaces to different advertisers, while at the sane
time providing a pricing systemaccordifng to the probable frequency of

di splay of a selected advertising nessage. This task is essentially
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fl oor space of the airport building, a nunber of information and/or
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For the useful and advantageous repeated utilization of such advertising spaces, a
preferred realization of the invention further provides a limited switch-on period for each
advertising message. The advertising messages are switched on or changed via a wire-
less remote control, whereby the advertising meésages to be switched on or off can be
activated via mobile transmitters. In the simplest case, the luggage trolleys are equipped
with a signal generator, such as a magnet, which serves to activate the switch-on device
for an advertising message when the trolley is being pushed past the corresponding

advertising space. Such simple designs, however, permit only a very small number of

interchangeable advertising messages.

Therefore, the invention further suggests that the luggage trolleys made available to
passengers within the airport building be equipped with means for emitting coded signals, |
especially transponders whose data can be retrieved, which are each associated with
activating a particular advertising message. Complementing this equipment of the
luggage trolleys, the invention further provides that the advertising spaces are located on
information boards or advertising boards which are equipped with at least one device
suitable for retrieving coded data from transponders, especially a transmitter/receiver

- device. In this way almost any given number of advertising messages that can be

activated can be installed in the individual advertising boards.
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by these infornmation/advertising boards can be interchanged at random in
such a way that one of the nenorized advertising nmessages is displayed
selectively, in any sequence with regard to the other nessages. In
conjunction with the airport building being thus equi pped, the invention
further provides, in association with, the interchangeabl e adverti sing
spaces distributed across the fl oor §%ace of the airport building, a
switch-on period that can be controll ed depending on a paranmeter to be

sel ected and on the distribution of the nunber of passengers. The paraneter
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invention further provides that the transmitter/receiver devices are each equipped with a
counter device, connected in succession, for the purpose of memorizing incoming

activation signals, in case these signals succeed each other too fast to be carried out at the

same speed.

Iﬁ order to prevent a luggage trolley that was inadvertently left stationary within the
range of a data retrieving station.ﬁ'om activating the permanent display of a single
advertising message, the advertising space utilization system is also available equipped
with a special device: in addition to the counter device, the transmitt_er/receiver devices
are also equipped with a cyclical timing device, connected in succession, for the purpose
of limiting the repetition of a particular advertising message to pre-determined intervals,
such as an interval of 30 minutes, on recognizing a static activation signal for that

particular advertising message.

Moreover, according to the invention, a suitable and practical system for utilizing
advertising space includes pre-programming the advertising spaces with a permanent
advertising message that switches on automatically when there is no incoming activation

" signal for another advertising message to be activated.



adverti sing spaces is obtained on one hand, while on the other hand the
advertiser hinself is able to determ ne, by paying the rental fee for a
nunber of |uggage trolleys, the price, 3 i.e. the probability of the
advertising period, for utilizing the advertising space offered. Naturally,
the probability of activating an advegrtising nessage rises with an

i ncreased nunber of rented |uggage tiolleys. For the useful and
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for each provide that for a non-centrally-organized advertising space utilization system, the

mobile transmitter/receiver units installed at the luggage trolleys are designed as active

units equipped with their own power supply, interacting with a stationary

transmitter/receiver unit. All stationary transmitter/receiver devices, installed at turn-offs

or intersections of passages or corridors of the building, are each equipped with one

transmitting and two receiving antennas, the latter being mounted at a reciprocal distance

to each other and aligned in different directions. The stationary transmitter/receiver

devices are mounted at the ceiling of a corridor or passage in such a way that each

receiving antenna is associated with a direction of movement of a luggage trolley.

Within the scope of the invention, the display boards for advertising messages can be
activated by means of a system of light emitters and receivers instead of using a wire-less

activation system that operates via radio waves for activating these display boards.

Further, within the scope of the realization, designed in whichever manner, of the
multiple utilization of advertising spaces within airport buildings by means of change-
over devices that can be activated for advertising messages to be displayed within a time
limit, it may be convenient to equip objects necessarily carried by the passengers, such as

tickets as an extreme exainple, with means for actuating signals, such as transponders.

" The invention is described in detail below by means of a design type represented in the

drawing.



“

advertd si ng nessage. The advertising nessages are switched on or changed
viia a wire- |less renote control, whereby the advertising nessages to be
switched on or off can be activated via nobile transmtters. In the

si npl est case, the luggage trolleys are equi pped with a signal generator,
such as a magnet, which serves to activate the switch-on device for an
advertising message when the trolley ig being pushed past the corresponding
adverti si ngtheResmngSuch sinpl e designs, however, permt -only a very smal
nunber of |nterchangeable advertising nessages. Therefore, the invention
further suggests that the luggage trolleys nade avail able to passengers
within the airport building be equipped with neans for emtting coded

signals, gs ciaIIy tra der v\%gse data can, be etrieved, WhICh are
each assog}ggﬁed wi t Bt ﬁegc?\e a%.p r"fq“é{?PEﬁse‘&M‘r? 3 alfgo
Conpl enenting this equi pnent of t he
 Fig..2 shows a more or less schematic diagram representing the configuration of
an information board provided with an advertising space as well as the

associated transmitter/receiver unit;

Fig. 3 shows the schematic representation of an activation device installed in a
luggage trolley;
Fig 4 shows the schematic representation of the vertical range of a stationary

transmitter/receiver device;

Fig. 5 shows the schematic representation of the horizontal range of a stationary

transmitter/receiver unit.

The airport building shown in Fig. 1 in a simplified and schematic manner includes, for

example, a central area 1 whose departure hall 2 is provided with a number of check-in

counters 3 as well as shops and restaurants 4. The airport building further includes a

number of gates 7, arranged peripherally with regard to the central area 1 and
- interconnected by a number of corridors 5 and passages 6. Starting with the check-in

counters 3 or their central area 1, all corridors 5 and passages 6 are provided with



| uggage trolleys, the invention further provides that the advertising
spaces are |located on informati on boards or advertising boards which are
equi pped with at | east one device suitable for retrieving coded data from
transponders, especially a transmtter/receiver device. In this way al nost
any given nunber of advertising nessages that can be activated can be
installed in the individual advertising boards. 4 However, optinmm

utili zat i sdvenisidgspacadydistribated acopathe Flobs sifage 6f the Qirpért buitdigg THee adverti sing
periods relating to a single advertising nessage are limted. Starting with
an advertising spaces consist of display boards 8, able to memorize apart from a standard

display at least one, preferably several different advertising messages. The display boards

8 can be changed over at random, in such a way that one of the memorized advertising

messages is displayed selectively, in any desired sequence.

In the design type shown, the memorized advertising messages are switched on or

changed over by means of a wire-less remote control, whereby the luggage trolleys 10

made available to passengers within the airport building are equipped with transponders

11, whose data is retrievable, as a means for emitting coded signals, and whereby each

transponder 11 can transmit only a single signal associated with activating only a

particular advertising message. Complementing this equipment of the luggage trolleys 10,

the advertising spaces are installed at information or advertising boards equipped with at

least one device, especially a transmitter/receiver device 12, that is suitable for retrieving

coded data from transponders. As shown schematically in Fig. 2, the transmitter/receiver

devices 12, associated with the individual information or display boards 8 and connected

to them via wires 19, are mounted at the ceiling 13 of the building or room. Each

transmitter/receiver device 12 has a limited vertical and horizontal range, resulting in a

club-shaped range limit.

As can be seen from Fig. 3 in particular, the stationary transmitter/receiver devices 12 are

each equipped with one transmitting antenna 14 and two receiving antennas 15, 16 thelatter -

- being mounted at a reciprocal distance to each other and aligned in opposite directions.

The transmitter/receiver devices 12 are mounted at the ceiling 13 of a corridor 5 or



automatic tinme limt of the advertising periods for a single advertising
message, the invention further provides that the transmitter/receiver

devi ces are each equi pped with a counter device, connected in succession,
for the purpose of nenorizing inconming activation signals, in case these ’
signal s succeed each other too fast tg be carried out at the same speed. In
order to prevent a luggage trolley that was inadvertently left stationary

wi t hi n t hpassagedeinGiicifa Sl ahdt @hdh r@vdivigg ahiehhOT5 & 19Ys agdotiatdi with 4 he per manent
di splay of a single advertising nessage, the advertising space utilization

system i s abondf fldveRkst FAUi g@ﬁ&h&ﬂmgoggfdé v, deMksdhder 11 ﬁ%ﬁ%lggagm to the

counter device, the transmtter/recelver S are al so equl th a
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pre-deter [gngl%jdilngita%svﬁjtﬁe’ trolley and in parallel alignment with regard to the

transmitter/receiver device 12.



Y

such as an interval of 30 mnutes, on recognizing a static activation
si'gnal for ThhaheeqdiasBeenuﬂelaace«advert | sing message. Moreover, according to the
i nventi on, pract ical systemfor utilizing advertising space
i ncl udes pre he advertising spaces with a per manent
adverti sing rressage t at Swi tches ongautonatical |y wher f § S

I ncom ng activation signal for another advertising nesga é'u tSHEEE "E&BE@V d.
5 Anot herClvaIN{gt i on of the reali zat ion of an advertising spaBEPWRGEDI zati pn
system may further

1) System for utilizing advertising space within air port buildings having a number
of gates interconnected by corridors and passages, a number of more or less
centrally-arranged check-in stations as well as a departure and arrival hall
provided with shops and restaurants and similar service stations, and a signage
system consisting of information boards, as well as additional equipment
cdnsisting of information carriers displaying written or pictorial advertising
messages, whereby luggage trolleys for conveying their luggage within the airport
building are made available to the passengers,
characterised by the fact
that the airport building is provided with a number of advertising boards,
distributed across the floor space of the building, that are able to memorize, apart
from a standard advertisement, at least one and preferably a number of different
advertising messages that can be changed at random, in such a way that one of

the memorized advertising messages is displayed selectively.

2) System for utilizing advertising space according to claim 1, characterised by the
fact that the advertising spaces available within the floor space of the airport
building and able to be switched on and off, are provided with a switch-on period
that can be controlled depending on a parameter to be selected and the distribution

of the number of passengers.
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prOV|de that for ‘a non- centrally organi zed advertising space utilization
system the laced / recei ver units installed at the |uggage
trolleys are d ive units equipped with their own power supply,
i nteracting mn y transmtter/receiver uni A HnG HHEN
ﬁgtﬁns of }

transmtter/recel ver devices, instaliged at turn-offs o TH
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passages or corridors of the building, are each equi ppéd wt

reci procal distance to each other and aligned in different directions. The
Stat)onary 17 3RS boPid SRR b gAY heRagflubriudl Gln 3l sGfkhlRI Of 2
corridor sage I n suc recelving antenna Is aSSOCIated
with a dlrectlon gf novenent of a luggage trolley. Wthin the scope of the
i nvention, th®®HPSpl ay boards for advertising nessages can be activated by
means of a systemof light emtters and receivers instead of using a

W re-1less

4) System for utilizing advertising space according to claim 1 to 3, characterised by
the fact that the advertising messages that are able to be switched on and off can

be activated via mobile transmitter devices.

5) System for utilizing advertising space according to claim 1 to 4, characterised by
the fact that the Iugga_ge trolleys made available to passengers within the airport
building are equipped with means for emitting coded signals, especially
transponders, which are each associated with activating a particular advertising

message.

6) System for utilizing advertising space according to claim 1 to 5, characterised by
the fact that the advertising spaces are located at information or advertising
boards equipped with at least one device, especially a transmitter/receiver device,

suitable for retrieving coded data from transponders.

7 System for utilizing advertising space according to claim 1 to 6, characterised by
the fact that the transmitter/receiver devices are each equippéd with a counter
device, connected in succession, for the purpose of memorizing incoming

activation signals in case these signals succeed each other too fast to be carried
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activation systemthat operat es via radio waves for activating t hese
i spl ay boar dghis ee“ #h t he scope of the realization, designed in
whi chever rranne iple utilization of advertising spaces within
ai rport buil di n change- over devices ljlmﬁ SﬂEE'PﬂABCEEEﬁP ed
for advertising rressages to be di spl aF gd within at iR AcED MBY pe
conveni ent to equip objects necessarily carried by Eh as
tickets as an oakit'tRésantxspedd.e, W th nmeans for actuating signals, such as
transponders. The invention is described in detail bel ow by neans of a
design type represented in the draw ng.

8) System for utilizing advertising space according to claim 1 to 7, characterised by
the fact that the transmitter/receiver devices are equipped, in addition to a counter
device, with a cyclical timer device, connected in succession, for the purpose of
limiting the repetition of a particular advertising message to pre-determined

intervals on recognizing a static activation signal for that particular message.

9) System for utilizing advertising space according to claim 1 to 8, characterised by
the fact that the advertising spaces are pre-programmed with a standard
advertising message that is automatically switched on when there is no incoming

activation signal for another advertising message to be activated.

10)  System for utilizing advertising space according to claim 1 to 9, characterised by
the fact that the advertising messages are changed over by means of a wire-less

remote control.

11)  System for utilizing advertising space according to one of the claims 1 to 10,
characterised by the fact that for a centrally-organised advertising space
utilization system, the mobile transmitter/receiver units mounted at the luggage
trolleys are designed as active units equipped with their own energy supply and

interact with a centrally-located transmitter/receiver unit.
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6 In the drawing, Fig. 1 shows the schematic plan view representation
of* an airport building; Fig. 2 shows a nore or |ess smesmwmssléeaﬁé
representing the configuration of an information board pro

advertising space as well as the associated transrritter/re

3 shows the schematic representgiion of an activation eV|

in a luggage trolley; Fig. 4 shows the schematic represent atlon of the

vertical 12RngSyslemdfos tifliigg advértisind ¥patd 4c067diROBIone bfﬂﬁ\b'léiﬁs 1fba0, 5
shows the schematic representation of the horizontal range of a statlonary

characterised by the fact that for a non-centrally-organised advertising space

utilization system, the stationary transmitter/receiver units, installed at

all turn-offs or intersections of passages or corridors of the building, are each
equipped with one U'ansmitting antenna as well as two receiving antennas that are
mounted at a reciprocal distance to each other and aligned in opposite directions,
and are mounted at the ceiling of a corridor or passage in such a way that each
receiving antenna is associated with the direction of movement of a luggage

trolley.
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transmtter/receiver unit. The airport building showmn in Fig. 1 in a
sinplified and schematic nmanner includes, for exanple, a central area 1
whose departure hall 2 is provided with a nunber of check-in counters 3 as
wel | as shops and restaurants 4. The airport building further includes a
nunber of gates7, arranged peripherally with regard to the central area 1
and interconnected by a nunber of corridors 5 and passages 6. Starting with
t he check-in counters 3 or their central area 1, all corridors 5 and
passages 6 are provided with 7
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ABSTRACT
ADVERTISING SPACE UTILIZATION SYSTEM FOR AIRPORT BUILDINGS

A system for utilizing advertising space within an airport building in which
advertising display boards (8) each store a number of different advertising
messages. The display boards (8) are provided with transmitter/receiver devices
(12) which respond to signals emitted by transponders (11) mounted on passenger
luggage trolleys (10). As a trolley (10) approaches a display board (8), a selected

advertising message is thereby displayed.

FIG. 2



dvert|5|ng spaces, distributed across the floor space!
bui | di ng. The advertising spaces consist of display bo FTH!S SHETﬂbHAStBEE
menori ze apart froma standard display at |east one, p}efer@gey* sgyera _
di fferent advertising nmessages. The display boards 8 ceﬁ"b’é“change%e#e.d at

random in such a way that one of the menorized advertising nmessages—i-s—

di spl ayed sel ectively, in any desire& %equence I n the §&g e _shown,
the nenorized advertising nessages a é swi tched on or c ﬁg@' achbans

of a wre-less renote control, whereby the |uggage trol
avai l abl e to passengers mnthln the airport building are
transponders 11, whesejdata is retrievable, as a neans for emtting coded
si.gnal s, and wherep hch transponder 11 can transmit only a single signal
associated with act i.ng only a particular advertising nessage.

Compl enenting this e luggage trolleys 10,

FIGURE 1



the advertising spaces are installed at infornmation or advertising boards
€qui pped with at | east one device, especially a transmtter 7
12, that is suitable for retrieving coded data fromtransp n(h
schematically in Fig. 2, the transmtter/receiver devices

with the individual information or display boards 8 and connecte

via wires 19, are nounted at the ceilppg 13 of the building or room Each
transmtter/receiver device 12 has a l'imted vertical and--horizontal_range,

resulting in a club-shaped range linmt. As can be seen fromFig. 3 in
particular, the stationary transmtter/receiver devices li"sm\ (BhenRe laced

equi pped vm'th one transmtting antenpna 14 and two receivin 16
the 1 atter being nounted at a recipfpcal distance to each I
aligned in opposite directions. The tr\ansm tter/receiver devices 1

nounted at the ceiling a_corn~-dor\5 or

FIGURE 2



8 passage 6 in such a way that each receiving antenna 15 or 16 is
~associated wth a direction of novenent of a |uggage tr qitey—16-

Accordi ngly, transponder 11 is equi pped with two direct dTFbéISé'EEIﬂ%EEEN%,
and is nmounted at the luggage trolley 10 parallel to thdg | ongRERIAGERl axi $

of the trolley and in parallel alignment with regard to THhe
transmtter/receiver device 12. 3/4

FIGURE 3
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CQAINS 1) Systemfor utilizing advertising space within air port bu

I 1 di ngs

havi ng a nunber of gates interconnected by corridors and passages, a nunber
of nore or less centrally-arranged check-in stations as 7 re
and arrival hall provided with shops and restaurants an TUﬁhSﬁEﬁ @g

stations, and a 'signage system consisting of informatio boarRtkf-A mell S
addi ti onal equi pnment consisting of information carrlers‘alsplayLng witten
or pictorial advertising nessages, whereby |uggage trolleys for conveying
their luggage within the airport buil#ithg et Has Been Replac

passengers, characterised by the fact
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f,éfjthexaiﬂport buil ding is provided wi‘th a nunber of advertising boards,

di'stributed across the floor space of the building,
menori ze, apart froma standard advertisenment, at |east on
a nurmber of different advertising nessages that can be ch
in such a way that one of the nmenorized advertising nessa
sel ectively, and that the advertisinglffssages that are a
on and off can be activated via nobile transmtter devicey.
utilizing advertising space according to claim 1, charact
that the advertising spaces available within the floor sp
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sel &cted and the distribution of the number of passengers. 3) _System for

utilizi ng advertising space accordi.ng to claim 1 and 2, chh Bl EMENT BHEET
the fact that each advertising nessage is provided with a | Wlkggiswr%ehroq
period. 4) Systemfor utilizing advertising space accordinf to %!QQﬁL%&é)

3, characterised by the fact that thg huggage troll eys made a*aﬂrabﬁéftgr
passengers within the airport buildi é are equi pped with nmeang for emtiing

coded signals, especially transponders, which are each asso¢iated with
activating a particyfar advertTrsi .
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iQ 5) Systeémfor utilizing adverti'sing space according to claim1l to 4,
characterised by the fact that the advertising spaces are |oc et

i nf.ormati on or advertising boards equipped with at | east one {d¢ kﬁCHWEN? SHEET
especi-ally a transmtter/receiver device, suitable for retrigvijng e ———y
data fromtransponders. 6) Systemfor utilizing advertising|space: .. inng f

according to claim1 to 5, characteri3yad by the fact that th
transmtter/receiver devices are each equi pped with a counte
connected in succession, for the purpose of menorizing inconjng activation

signals in case these signals succeed eacr49ther t oo t e

FIG. 3



to be carried out at the sane speed. 7) System fDg
space according to claiml1l to 6, characterised by "
transmtter/receiver devices are equipped, in addifiypn,t
with a cyclical tinmer device, connected in successiop,

limting the repetition of a particular advertisin :

* pre-determned intervals on cogni zing a static a t - for that
particul ar nmessage. 8) Systemfor utilizing adver ' Space according to
. claimlto 7, characterised by-ﬁ e fact t t he allveridSi ng spaces are

pre-programmed with a standa
swi t ched on when thereg@
advertising nessage to b
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1) System for utilizing advertising space within air port buildings having a
number of gates interconnected by corridors and passages, a number of more
or less centrally-arranged check-in stations as well as a departure and arrival
hall provided with shops and restaurants and similar service stations, and a
signage system consisting of information boards, as well as additional
equipment consisting of information carriers displaying written or pictorial
advertising messages, whereby luggage trolleys for conveying their luggage
within the airport building are made available to the passengers,
characterised by the fact _
that the airport building is provided with a number of advertising boards,
distributed across the floor space of the building, that are able to memorize,
apart from a standard advertisement, at least one and preferably a number of
different advertising messages that can be changed at random, in such a way
that one of the memorized advertising messages is displayed selectively, and
that the advertising messages that are able to be switched on and off can be

activated via mobile transmitter devices.

2) System for utilizing advertising space according to claim 1, characterised by

the fact that the advertising spaces available within the floor space of the

airport building and able to be switched on and off, are provided with a

L switch-on period that can be controlled depending on a parameter to be

selected and the distribution of the number of passengers.

3) System for utilizing advertising space according to claim 1 and 2,
characterised by the fact that each advertising message is provided with a

limited switch-on period.

4) System for utilizing advertising space according to claim 1 to 3, characterised
by the fact that the luggage trolleys made available to passengers within the
airport building are equipped with means for emitting coded signals,
especially transponders, which are each associated with activating a

particular advertising message.
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advertising boards equipped with at least one device, especially a

transmitter/receiver device, suitable for retrieving coded data from

transponders.

6) System for utilizing advertising space according to claim 1 to 5, characterised
by the fact that the transmitter/receiver devices are each equipped with a
counter device, connected in succession, for the purpose of memorizing
incoming activation signals in case these signals succeed each other too fast

to be carried out at the same speed.

7) System for utilizing advertising space according to claim 1 to 6, characterised
by the fact that the transmitter/receiver devices are equipped, in addition to a
counter device, with a cyclical timer device, connected in succession, for the
purpose of limiting the repetition of a particular advertising message’ to
pre-determined intervals on recognizing a static activation signal for that

particular message.

8) System for utilizing advertising space according to claim 1 to 7, characterised
by the fact that the advertising spaces are pre-programmed with a standard
advertising message that is automatically switched on when there is no

incoming activation signal for another advertising message to be activated.

9)  System for utilizing advertising space according to claim 1 to 8, characterised
by the fact that the advertising messages are changed over by means of a

wire-less remote control.

10) System for utilizing advertising space according to one of the claims 1 to 9,
characterised by the fact that for a centrally-organised advertising space
utilization system, the mobile transmitter/receiver units mounted at the
luggage trolleys are designed as active units equipped with their own energy

supply and interact with a centrally-located transmitter /receiver unit.
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11) System for utilizing advertising space according to one of the claims 1 to 9,
characterised by the fact that for a non-centrally-organised advertising space
utilization system, the stationary transmitter/receiver units, installed at all
turn-offs or intersections of passages or corridors of the building, are each
equipped with one transmitting antenna as well as two receiving antennas
that are mounted at a reciprocal distance to each other and aligned in
opposite directions, and are mounted at the ceiling of a corridor or passage in

such a way that each receiving antenna is associated with the direction of

movement of a luggage trolley.
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