wo 2021/003060 A 1 | AT N0 0 TR0 R OO

(12) INTERNATIONAL APPLICATION PUBLISHED
(19) World Intellectual Property
Organization
International Bureau

A

=

(43) International Publication Date

UNDER THE PATENT COOPERATION TREATY (PCT)

(10) International Publication Number

WO 2021/003060 A1

07 January 2021 (07.01.2021) WIPOIPCT
(51) International Patent Classification: (72) Inventors: PERLMAN, Jennifer Werther, 1460 Broad-
HO4N 7/10 (2006.01) HO4N 7/025 (2006.01) way, DEEPINTENT, INC., New York, New York 10036
G060 40/00 (2012.01) (US). PAQUETTE, Christopher T., 1460 Broadway,
(21) International Application Number: DEEPINTENT, INC., New York, New York 10036 (US).
PCT/US2020/039688  (74) Agent: PALERMO, Christopher J. et al.; 1 Almaden

(22) International Filing Date:
25 June 2020 (25.06.2020)

(25) Filing Language: English
(26) Publication Language: English
(30) Priority Data:

16/503,256 03 July 2019 (03.07.2019) UsS

(71) Applicant: DEEPINTENT, INC. [US/US]; 1460 Broad-
way, New York, New York 10036 (US).

Boulevard, Floor 12, San Jose, California 95113 (US).

(81) Designated States (unless otherwise indicated, for every
kind of national protection available). AE, AG, AL, AM,
AO, AT, AU, AZ, BA, BB, BG, BH, BN, BR, BW, BY, BZ,
CA, CH, CL, CN, CO, CR, CU, CZ, DE, DJ, DK, DM, DO,
DZ, EC, EE, EG, ES, FI, GB, GD, GE, GH, GM, GT, HN,
HR, HU, ID, IL, IN, IR, IS, JO, JP, KE, KG, KH, KN, KP,
KR, KW,KZ,LA,LC,LK,LR,LS,LU,LY, MA, MD, ME,
MG, MK, MN, MW, MX, MY, MZ, NA, NG, NI, NO, NZ,
OM, PA, PE, PG, PH, PL, PT, QA, RO, RS, RU, RW, SA,

(54) Title: INTEGRATED SEARCHING OF DATA IN CAMPAIGN PLANNING

20

\

| Data Providers-Brokers-Sellers |

! |

Claims Prescription National Provider Demographic| [Practical/Specialty| | Address| | Educational
Data Data Identifier (NPI) Data Data Data Data Data
102 104 106 30 40 50 60
Shared
Database
’\ 1 1\0 12\0 130
Health Care Provider . .
(icP bonarsSds (<~ A0 || drtng
/ Platform (DSP) System 9 9
Media and
DSP Planning System Advertisement
Display Channel
140—
) 152 I 130
108 !
Client | [ Client
User
\ S ﬁ Computer
112a 112b 112n

FIG. 1

(57) Abstract: Selecting digital impressions based upon unifying digital identity data to data sources from others supports defining
audiences for campaigns and delivering relevant impressions to the audiences. A DSP campaign planning system receives NPIs of
HCPs, practice data indexed by the NPIs, and any of prescription data specifying drug prescriptions previously written and/or clinical
medical data, indexed by the NPIs. The practice data, other datasets may be mapped to NPI values in a database of digital identity
data such as cookies or device IDs shared by the system and a DSP. The system supports defining audiences, based upon the NPIs
and the data. Campaigns may be executed by matching NPIs of user devices to cookie data represented in the plans. Audience data
is transmitted to a DSP to transmit digital instructions to an advertising exchange server for executing digital impressions via a media
display channel and user computer.
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