DIGITAL ANALYTICS PLATFORM BACKGROUND [0001]Many companies and other entities
(generally companies) are re- evaluating how they make crucial business decisions. In order to make
the best possible business decisions, companies desire to have the best possible information
available. However, the availability and volume of data may pose a great barrier to these companies.
For example, a company may need a third party's proprietary data that may not be publicly available.
In another case, the amount of data available may be so large that it is difficult for the company to
determine which data is even relevant to the business decision. Furthermore, the company may not
have the expertise to properly analyze the data. Moreover, the company may not know how to use the
data to positively impact their business decisions. SUMMARY OF THE INVENTION [0002]According
to an embodiment, a digital analyticSpBITFMANALIFICS PLATFORM
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client profile database, a client identification unit, and an analytics engine. The client profile database
is configured to store client profile data. The client identification unit is configured to identify the client
profile data corresponding to a first client currently logged into the digital analytics platform. The
analytics engine is configured to present a selection of descriptive and predictive analytic solutions
corresponding to the client profile data of the first client; receive a selection of one or more descriptive
and predictive analytic solutions selected by the first client; and perform the one or more descriptive
and predictive analytic solutions selected by the first client. The digital analytic platform is configured to
simultaneously perform one or more descriptive and predictive analytics solutions selected by a
second client. BRIEF DESCRIPTION OF DRAWINGS [0003]The embodiments of the invention will be

described in gergiMARY GHIOMBINMENTION with reference to the following figures. [0004]Figure 1
illustrates a system diagram for a digital analytics platform, according to an embodiment;

[0002] According to an embodiment, a digital analytics platform includes a
client profile database, a client identification unit, and an analytics engine. The
client profile database is configured to store client profile data. The client
identification unit is configured to identify the client profile data corresponding to a
first client currently logged into the digital analytics platform. The analytics engine
is configured to present a selection of descriptive and predictive analytic solutions
corresponding to the client profile data of the first client; receive a selection of one
or more descriptive and predictive analytic solutions selected by the first client; and
perform the one or more descriptive and predictive analytic solutions selected by
the first client. The digital analytic platform is configured to simultaneously perform
one or more descriptive and predictive analytics solutions selected by a second

client.



[0005]Figure 2 illustrates a data flow diagram for a data integration unit, according to an embodiment;
[0006]Figure 3 illustrates a system diagram for a data management system, according to an
embodiment; [0007]Figure 4 illustrates a system diagram for an analytics engine, according to an
embodiment; [0008]Figure 5 illustrates a method for providing descriptive and/or

BRIEF DESCRIPTION OF DRAWINGS

[0003] The embodiments of the invention will be described in detail in the

following description with reference to the following figures.

[0004] Figure 1 illustrates a system diagram for a digital analytics platform,

according to an embodiment;

[0005] Figure 2 illustrates a data flow diagram for a data integration unit,

according to an embodiment;

[0006] Figure 3 illustrates a system diagram for a data management system,

according to an embodiment;

[0007] Figure 4 illustrates a system diagram for an analytics engine,

according to an embodiment;

[0008] Figure 5 illustrates a method for providing descriptive and/or

predictive analytic solutions, according to an embodiment;
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[0010] Figure 7 illustrates a model of client data, according to an

embodiment; and

[0011] Figure 8 illustrates a computer system, according to an embodiment.




predictive analytic solutions, according to an embodiment; [0009]Figure 6 illustrates a method for
identifying analytics based on client data, according to an embodiment; [0010]Figure 7 illustrates a
model of client data, according to an embodiment; and [0011]Figure 8 illustrates a computer system,
according to an embodiment.

DETAILED DESCRIPTION OF EMBODIMENTS

[0012] For simplicity and illustrative purposes, the principles of the
embodiments are described by referring mainly to examples thereof. Also, the
embodiments may be used in combination with each other. In the following
description, numerous specific details are set forth in order to provide a thorough
understanding of the embodiments. It will be apparent however, to one of ordinary
skill in the art, that the embodiments may be practiced without limitation to these
specific details. In some instances, well known methods and structures have not
been described in detail so as not to unnecessarily obscure the embodiments.

Also, the embodiments described herein may be used with each other in various

combinations.

1. Overview

[0013] Analytics, or business data analysis, provide a company making a
crucial business decision with an opportunity to achieve high performance by
providing the best possible information relevant to the business decision to drive a
high performance outcome. According to an embodiment, a digital analytics
platform provides a variety of descriptive and/or predictive analytic solutions for
multiple clients in a variety of industries. The digital analytics platform comprises
hardware and software operable to provide the descriptive and/or predictive
analytic solutions. A descriptive analytic solution may be alerts, queries, ad hoc

reports, standard reports, etc. that provide data and insight into a current issue
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DETAILED DESCRIPTION OF EMBODIMENTS [0012]For simplicity and illustrative purposes, the
principles of the embodiments are described by referring mainly to examples thereof. Also, the
embodiments may be used in combination with each other. In the following description, numerous
specific details are set forth in order to provide a thorough understanding of the embodiments. It will be
apparent however, to one of ordinary skill in the art, that the embodiments may be practiced without
limitation to these specific details. In some instances, well known methods and structures have not
been described in detail so as not to unnecessarily obscure the embodiments. Also, the embodiments
described herein may be used with each other in various combinations. 1.0Overview [0013]Analytics, or
business data analysis, provide a company making a crucial business decision with an opportunity to
achieve highspgidondingca Gyigiadidsigese dassipossfojzédictiveaionlptie gahttionthealgusiness decision
to drive a high performance outcome. According to an embodiment, a digital analytics platform
provides a vaRbniziiuspredietive dradetsgictrecasiipdestpolatidor stalisticatheatysis,a variety of
industries. The digital analytics platform comprises hardware and software operable to provide the
descriptive #8/o Yige anpppsibie iesedion de doeisiiveializipiness|desisiony Aeligottis queries,

ad hoc reports, standard reports, etc. that ?rowde data and insight into a current issue
any company or other entity utilizing the digital analytics platform. The client may

need to register with the digital analytics platform in order to utilize the digital

analytics platform.

[0014] The digital analytics platform may provide descriptive and/or
predictive analytic solutions that are industry-specific, client-specific and/or
problem-specific. The digital analytics platform may operate as a service provider
serving a variety of clients from a variety of industries. For example, the digital
analytics platform may serve clients from the defense industry, the pharmaceutical
industry, the construction industry, the banking industry, etc. Moreover, for each
client, the digital analytics platform provides a variety of descriptive and/or
predictive analytic solutions to a variety of problems that may be encountered by
the client within a specific industry. For example, in the defense industry, a client
may face the problem of how to detect possible threats. These threats may be
internal threats such as an employee downloading sensitive data. The digital
analytics platform may run predictive models that scan through the log data.
Based upon a set of patterns and linear regression, possible threats are detected
and alerts may be sent to security personnel. Furthermore, the digital analytics
platform may also provide the variety of descriptive and/or predictive analytic

solutions to a multitude of clients serving various industries simultaneously.




surrounding a crucial business decision. A predictive analytic solution may be optimization, predictive
modeling, forecasting/extrapolation, statistical analysis, etc., that provide a possible resolution to the
crucial business decision. A client is any company or other entity utilizing the digital analytics platform.
The client may need to register with the digital analytics platform in order to utilize the digital analytics
platform. [0014]The digital analytics platform may provide descriptive and/or predictive analytic
solutions that are industry-specific, client-specific and/or problem-specific. The digital analytics
platform may operate as a service provider serving a variety of clients from a variety of industries. For
example, the digital analytics platform may serve clients from the defense industry, the pharmaceutical
industry, the construction industry, the banking industry, etc. Moreover, for each client, the digital
analytics plafdgnsprovidesigurerieijfusterss indigatainman ee diritieranadytjasobrtmstiozm variety of
problems that may be encountered by the client within a specific industry. For example, in the defense
industry, a cksmibodavidateftiie pnebletiorof Thediyitaitantydiesipletforeatt0d pesddéseats may be
internal threats such as an employee downloading sensitive data. The digital analytics platform may
run predictivdesarifsisdlatdionpridimtige tralygiydaiatiBes éor aponlttede af plitetand 0w hinear
regression, possible threats are detected and alerts may be sent to security personnel. Furthermore,
the digital anEhgtidesokpirenandipaizediotivielanhlytiagetytiondersstighed doaerizbrgiribeiclientanalytic
solutions to a multitude of clients serving various industries simultaneously. [0015]Figure 1 illustrates
a digital anall/fide-plmbeliodysitysonefimand/ ompodiemrsrgalis.invention. The digital analytics
platform 100 provides descriptive and/or predictive analytic solutions for a multitude of clients 170a-n.

The descripygg-fg)d/or preggttyigitdlalnbn i brREeHAVIded o Gash Rt m@isaioh (Hi A 20ay be
industry-specific and/or problem-specific. [0016]The digital analytics platform 100 includes data
integration ugétd A9anagement system 130, analytics engine 140, client profile database 150

and graphical user interface 160. A unit is a component of the system. The unit

may be referred to as a module. The unit may be software, computer hardware, or

a combination of both.

[0017] Data sources 110a-n may include a variety of different sources
providing data to the digital analytics platform 100. The data sources 110a-n may
include one or more of the clients 170a-n, third parties, and a service provider who
is providing the digital analytics platform 100. The data sources 110a-n may
provide data to the digital analytics platform 100 through real-time and/or batch

processing, depending upon the data source, as further described below.

[0018] The data provided by the data sources 110a-n to the digital analytics
platform 100 may include any data used to provide descriptive and/or predictive
analytic solutions to the clients 170a-n. The data may include publicly available
data. For example, the publicly available data stored in the data sources 110a-n
may include market data, news, financials, industry specific data, regulatory

changes, weather implications, trends, etc. The data provided by the data sources
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data management system 130, analytics engine 140, client profile database 150 and graphical user
interface 160. A unit is a component of the system. The unit may be referred to as a module. The unit
may be software, computer hardware, or a combination of both. [0017]Data sources 110a-n may
include a variety of different sources providing data to the digital analytics platform 100. The data
sources 110a-n may include one or more of the clients 170a-n, third parties, and a service provider
who is providing the digital analytics platform 100. The data sources 110a-n may provide data to the
digital analytics platform 100 through real-time and/or batch processing, depending upon the data
source, as further described below. [0018]The data provided by the data sources 110a-n to the digital
analytics platform 100 may include any data used to provide descriptive and/or predictive analytic

solutions to thepelianit} élsonindilespiransly Maksiscaudiely Rupiixae slatahErsasnple, the publicly
available data stored in the data sources 110a-n may include market data, news, financials, industry

specific datapragagdetb dathavgemcheatotentiplismiésapioenss daita, thstdaierpiaddsedaoblythe data
sources 110a-n may also include privately managed data. For example, the privately managed data

may include chiaint dpesiakissspiatz ssntereri se stsmacd gila rsting EERR) trapsaations, dedekforderprise
resource planning (ERP) transactions, workforce data, product/service development data, financial
data, servicalptayvitedesésecyiantsvielopsigntidataefin aNoibdaday saided prothidedassesocices 110a-n
may also include emerging data. Examples of the emerging data include regional data, ecopolitical
updates, tradieterifictisingdstac eispetiter datalipraiided iibactala smintesik Gastoragaisad vendor
data), innovation data, pipeline future value data, product development effectiveness data,
competitors' lwqumm@@@a@@@mtw@mmm Bate ioelvsisuediondreatd, &eo-Other

types of data may also be provided.
political updates, trade/tariff changes, competitor implications, value chain insight

(i.e. customer and vendor data), innovation data, pipeline future value data, product
development effectiveness data, competitors’ innovation progress data, social
network outlets, buzz on reputation/brand, etc. Other types of data may also be

provided.

[0019] The data provided by the data sources 110a-n may be structured or
unstructured data. Unstructured data is computerized information that does not
have a data model or is not usable by a computer program in its current format.
For example, the unstructured data may include data from social networks and
news blogs, web data, etc. Structured data, on the other hand, either has a data
model (e.g., adheres to a particular schema) or is usable by a computer program in
its current format. For example, consumer profiles, consumer addresses, and
revenue information may be provided by the data sources 110a-nin a
predetermined format. The data integration unit 120 receives the data from the
data sources 110a-n and loads the data into the data management system 130, as

further explained below. The data management system 130 also creates several



[0019]The data provided by the data sources 110a-n may be structured or unstructured data.
Unstructured data is computerized information that does not have a data model or is not usable by a
computer program in its current format. For example, the unstructured data may include data from
social networks and news blogs, web data, etc. Structured data, on the other hand, either has a data
model (e.g., adheres to a particular schema) or is usable by a computer program in its current format.
For example, consumer profiles, consumer addresses, and revenue information may be provided by
the data sources 110a-n in a predetermined format. The data integration unit 120 receives the data
from the data sources 110a-n and loads the data into the data management system 130, as further
explained below. The data management system 130 also creates several organizational units from

the data. TheapHiAiRRARDIMLS G eefiBOdMS andiplioyidasiHEURPErES ARSI RIkdictive

analytic solutions to the clients 170a-n. The client profile database 150 stores data provided by the

clients 170a-prolivegenerausaipidaireredisibdianvalwitsak tonaions wothes tiensatimamay be
displayed via descriptive reporting mechanisms such as secured web sites, dashboards, reports,

mobile devicEheathiith@rofiphkistibiasy Ifesaned datalp@datallpptibaiepeedFing pefoened by the
data integration unit 120, the data management system 130, the analytics engine 140, and the client
profile databdssctipliveeedeferjredictitertred yied aiblutione. 30028 hErdrdayiatioalybydelatform 100 may
be implemented in a distributed computing environment, such as a cloud computing system. Clients
170a-n may displayed iviattesdiiiti e neppiitingatohanisiostistaigasssretnediyshdites the Internet.
Also, the services provided by the digital analytics platform 100 may be subscription-based. For
example, cligiashiegrdsnteporisitimnbilgigievicamlandsipagraphitalusenictedasce dé0to Theeive one or
more analytics on a subscription basis. [0021]As discussed above, the data sources 110a-n may
provide datadetails of the processing performed by the data integration unit 120, the data

management system 130, the analytics engine 140, and the client profile database

150 are described in further detail below.

[0020] The digital anélytics platform 100 may be implemented in a
distributed computing environment, such as a cloud computing system. Clients
170a-n may interact with the digital analytics platform 100 through a network, such
as the Internet. Also, the services provided by the digital analytics platform 100
may be subscription-based. For example, clients may contract with the digital
analytics platform 100 service provider to receive one or more analytics on a

subscription basis.

[0021] As discussed above, the data sources 110a-n may provide data to
the digital analytics platform 100 through real-time and/or batch processing,
depending upon the data source 110a-n. Figure 2 is a data flow diagram showing
the data flow from the data sources 110a-n to the data management system 130.
Figure 2 includes the data sources 110a-n, web crawler 200, structured data 210
and 220, unstructured data 230, HTTPS/SFTP/ODBC/Message Queues 240, data
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the digital analytics platform 100 through real-time and/or batch processing, depending upon the data
source 110a-n. Figure 2 is a data flow diagram showing the data flow from the data sources 110a-n to
the data management system 130. Figure 2 includes the data sources 110a-n, web crawler 200,
structured data 210 and 220, unstructured data 230, HTTPS/SFTP/ODBC/Message Queues 240, data
intermediary unit 250, text miner 260, optional staging tables 270, base tables 280 and data quality
unit 290. [0022]The data sources 110a-n may "push” data out to the data integration unit 120 or the
data may be "pulled” into the data integration unit 120. The unstructured data 230 may be captured
through the use of the web crawler 200. A web crawler is a computer program that browses the World
Wide Web in a methodical and automated manner. In figure 2, the web crawler 200 browses the web
for data relaistetoeuiancusitr 260 Haitmeideyi26G reitivos|Béing thbles2vesbabe tabitni280red data
230 captured by the web crawler 200 is fed to the text miner 260. Text mining, or text data mining, may
include derivahg Hrfa quality infidi298tion from text. Thus, via the text miner 260, the digital analytics
platform 100 receives high quality relevant data derived from the unstructured data 230, such as news

blogs and squighsptworkeTiRAT BB LS 1B A3y A0uBRY R WIS D EHE RerhyBiPCessing

Batch processing Is an efficient way of processing a high volume of data. During b processing,

transactionsgallepteeraHerHRERRE BLIPRIAE PrEARESES ARl dBRBaI0RaYES aregroduced. The

structured data 210 from the data sources 110a-n is periodically collected and may be pushed or

pulled via HIRSRIGHEY ORE CHY ersntre QusursIAARUdttHatadstermedial snrihianslisshe

structured data 210 from the HTTPS/SFTP/ODBC/Message Queues 240 periodically.
web crawler is a computer program that browses the World Wide Web in a
methodical and automated manner. In figure 2, the web crawler 200 browses the
web for data related to the industries that the digital analytics platform 100 serves.
The unstructured data 230 captured by the web crawler 200 is fed to the text miner
260. Text mining, or text data mining, may include deriving high quality information
from text. Thus, via the text miner 260, the digital analytics platform 100 receives

high quality relevant data derived from the unstructured data 230, such as news

blogs and social networks.

[0023] The structured data 210 may be updated through batch processing.
Batch processing is an efficient way of processing a high volume of data. During
batch processing, transactions collected over a period of time are processed and
the batch results are produced. The structured data 210 from the data sources
110a-n is periodically collected and may be pushed or pulled via
HTTPS/SFTP/ODBC/Message Queues 240. The data intermediary unit 250 puils
the structured data 210 from the HTTPS/SFTP/ODBC/Message Queues 240

periodically.




[0024]The structured data 220 is updated through real-time processing. During real-time processing,
there is a continuous processing of the structured data 220. The structured data 220 is processed over
a very short time period, i.e. real-time. The structured data 220 from the data sources 110a-n is then
fed to the data intermediary unit 250. [0025]Once the data intermediary unit 250 collects the structured
data 210 and 220 and the text miner 260 collects the unstructured data 230, the structured data 210
and 220 and the unstructured data 230 is cleansed and checked for completeness by the data quality
unit 290 using known techniques, before the structured data 210 and 220 and the unstructured data
230 is loaded into the optional staging tables 270, if necessary, and then the base tables 280. A
staging table may be an intermediate table used for data manipulation. More specifically, the data

quality unit 2pgdelpcks therpisuiuttarodiaatd 020 23a 86 thRoUGRtFESILIeR préaesEnigr

completeness and stage correctness. Referential integrity checks are also performed. Integrity checks

may include Dumparieg-thag grobesidgiatierddicarangisuoumdirssing & thetetrotaradathar the
data is accurate. The data is then loaded into the optional staging tables 270, if necessary, and then

the base tab22028lhefstraclatadwizta @20 &nprystesed 30e[GDL61 ighwet Tritle flesias, (e cadh
management system 130. The data management system 130 includes the optional staging tables 270
and the basditable$#8strucurertdatatR20dron8 e data soarcesettida-niist tB20 fevtitddbe matds 330a-n.

As discussed above, the data is loaded into the optional staging tables
intermediary unit 250.

[0025] Once the data intermediary unit 250 collects the structured data 210
and 220 and the text miner 260 collects the unstructured data 230, the structured
data 210 and 220 and the unstructured data 230 is cleansed and checked for
completeness by the data quality unit 290 using known techniques, before the
structured data 210 and 220 and the unstructured data 230 is loaded into the
optional staging tables 270, if necessary, and then the base tables 280; A staging
table may be an intermediate table used for data manipulation. More specifically,
the data quality unit 290 checks the structured data 210 and 220 and the
unstructured data 230 for completeness and stage correctness. Referential
integrity checks are also performed. Integrity checks may include comparing the
received data to data ranges or to a baseline to determine whether the data is
accurate. The data is then loaded into the optional staging tables 270, if

necessary, and then the base tables 280 of the data management system 130.

[002‘6] Figure 3 illustrates the data management system 130. The data

management system 130 includes the optional staging tables 270 and the base
tables 280, view generation unit 310, data mart creation unit 320 and data marts
330a-n. As discussed above, the data is loaded into the optional staging tables

10



270, if necessary, and the base tables 280. The view generation unit 310 generates views of the data.
A view is an object similar to a table. Views are created to provide a customized version of one or
more tables. However, no data is actually stored in the view. Instead, what is stored in the view is a set
of query commands that retrieve the data that make up the view. [0027]The data mart creation unit
320 then creates the data marts 330a-n. A data mart is a data repository that may contain a subset of
data, usually oriented to a specific purpose or data subject, that may be distributed to support business
needs. A data mart enables reporting and queries to be performed on the data residing in the data
mart. The data marts 330a-n are created by the data mart creation unit 320 to provide ease of access
to the data stored in the base tables 280 that will be used in the descriptive and/or predictive analytic
solutions pra¥iflkedf bgehssdiyitarahthlythzspltdtten 280. Fhe eiamgbndiatidataninan® 330a-n may
contain data organized by industry for industry-specific analytic solutions. Other data repositories such
as relationalgenetaiseyismsoOlharisistehvinayia o dejectsinjkoae)&itale 4 Viesisaes the analytics
engine 140. The analytics engine 140 includes client profile data capture unit 410, client identification
unit 420 andelgditoniievide oozt Tizednwsion of gine d1nere sables otiolw dwredodate data

retrieved
is actually stored in the view. Instead, what is stored in the view is a set of query

commands that retrieve the data that make up the view.

[0027] The data mart creation unit 320 then creates the data marts 330a-n.
A data mart is a data repository that may contain a subset of data, usually oriented
to a specific purpose or data subject, that may be distributed to support business
needs. A data mart enables reporting and queries to be performed on the data
residing in the data mart. The data marts 330a-n are created by the data mart
creation unit 320 to provide ease of access to the data stored in the base tables
280 that will be used in the descriptive and/or predictive analytic solutions provided
by the digital analytics platform 100. For example, the data marts 330a-n may
contain data organized by industry for industry-specific analytic solutions. Other
data repositories such as relational databases or an OLAP system may also be

used.

[0028] Figure 4 illustrates the analytics engine 140. The analytics engine
140 includes client profile data capture unit 410, client identification unit 420 and

analysis unit 430.

[0029] The analytics engine 140 creates models based on the data retrieved
from the data marts 330a-n by the analysis unit 430. The analytics engine 140

provides one or more descriptive and/or predictive analytic solutions 470a-n based
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from the data marts 330a-n by the analysis unit 430. The analytics engine 140 provides one or more
descriptive and/or predictive analytic solutions 470a-n based on the models created by the analysis
unit 430. The descriptive analytic solutions may include alerts, queries, ad hoc reports, standard
reports, etc. created by the analytics engine 140. The predictive analytic solutions may include
segmentation, statistical analysis, forecasting/extrapolation, predictive modeling, optimization, text
mining, etc. created by the analytics engine 140. [0030]As discussed above, the analytics engine 140
provides the descriptive and/or predictive analytic solutions 470a-n to the clients 170a-n shown in
figure 1. To become a client, an entity or company (generally company) may have to register for the
services provided by the digital analytics platform 100. The company may register with the digital

analytics pladartnslRidfielslepestadt8stas Areprikue 4B Ccipévecatsiveraditive eslabidigssolutions
470a-n via secured web sites 440a-n. The descriptive and/or predictive analytic solutions 470a-n may
also be receivesy welouwddevigasicsnad, Iedc.répers cited ave beptatsd 40a-craatadibigtface with the
graphical user interface 160 of the digital analytics platform 100. [0031]When the company accesses
one of the sesmab/tiostesiare4iih- T eiphedictive sealyticlsvhiisite ddfYantiedecseyatbntatiaite 440a
prompts the company to log into the secured web site 440a via a secure LDAP process to obtain the
descriptive astfisticad dintilysiantdyeicastingientrdydatiomrpedidise nwidelihg, digimjzatide, dakt capture
unit 410. If the company does not log into the secured web site 440a and instead chooses to register
with the cliermiotileetiatareaisidreyuihie 408 ythes cngienidfrovides client profile data to the client profile
data capture unit 410 via a registration form. The client profile data 450 may include a

[0030] As discussed above, the analytics engine 140 provides the
descriptive and/or predictive analytic solutions 470a-n to the clients 170a-n shown
infigure 1. To become a client, an entity or company (generally company) may
have to register for the services provided by the digital analytics platform 100. The
company may register with the digital analytics platform 100 for the services and
receive the descriptive and/or predictive analytic solutions 470a-n via secured web
sites 440a-n. The descriptive and/or predictive analytic solutions 470a-n may also
be received via mobile devices, email, etc. The secured web sites 440a-n may

interface with the graphical user interface 160 of the digital analytics platform 100.

[0031] When the company accesses one of the secure web sites 440a-n,
such as the secured web site 440a, the secured web site 440a prompts the
company to log into the secured web site 440a via a secure LDAP process to
obtain the descriptive and/or predictive analytic solutions 470a-n or to register with
the client profile data capture unit 410. If the company does not log into the
secured web site 440a and instead chooses to register with the client profile data
capture unit 410, the company provides client profile data to the client profile data
capture unit 410 via a registration form. The client profile data 450 may include a

12



login ID and password, an industry the company serves, a selection of descriptive and/or predictive
analytic solutions the company is interested in, etc. Once the client profile data 450 is entered in the
registration form, submitted by the company and captured by the client profile data capture unit 410,
the company is registered as one of the clients 170a-n. As shown in figure 4, the client profile data 450
is submitted from the secured web site 440a, but the client profile data 450 may be submitted from any
one of the secured web sites 440a-n. The client profile data 450 captured by the client profile data
capture unit 410 is then stored in the client profile database 150. [0032]The company, now registered,
may log into one of the secured web sites 440a-n as one of the clients 170a-n, such as client 170a,
and utilize the digital analytics platform 100. For example, once the client 170a logs into the digital
analytics plalégim! DOghdhsastai-djeniifieiiry Whe 4a0sieigrseines Chesdl idaaificadiescaptr 460 which
may include information that identifies or can be used to identify the client 170a. For example, the
client 170a lags/mt predictt ¢hensbdic edlutzinsitaes, cynpas tisdrersstst we ekite @40b tiaad a login 1D
is captured when it is entered. As shown in figure 4, the client identification data 460 is submitted from
the secured oliebtgrotieGiata 450 itiemtédedtifithéorgisitatR, fontrthsubinitted diytifeatiomptatg 460 may
be submitted from any one of the secured web sites 440a-n to the client identification unit 420. In
another exa@ipleahtuesid hyithmttieatiprofiletdsne cagjude tenihdidibecionipdaytiicatistedeth 460 is an
IP address of the registered client 170a from a data packet from the client 170a. [0033]Once the client
170a is idend@fieneied rpicnts tfation Arishoonduiigws thethtatieptafilefitatatbdsthisesponding to
the client 170a from the client profile database 150. Based on the client profile data 450, the client
170a is prestfiantiodraraibscsesuras aveh site 4éQa byt thaslient prefiletidatadigtoayhrions 470a-n
that are specific to the industry that is listed in the client profile data 450 for the client 170a. The client
170a may rediRsaitisadTonang enef Hismenvgsoes sitasddrcnaniing diest@oflasataic solutions
470a-n for immediate consumption on one of the secured web sites 440a-n. The client 170a may also
request ongBTyE@RLUrRAiDY theirieptemtiicdalasartus WA 1878 4hen storemdndbesrlient of the
secured web siggrﬁm -n at regular intervals. The client may also request other delivery methods
including a PEOAYRA ?%? ﬁsﬁoard/portal, etc.

[0032] The company, now registere'd, may log into one of the secured web
sites 440a-n as one of the clients 170a-n, such as client 170a, and utilize the digital
analytics platform 100. For example, once the client 170a logs into the digital
analytics platform 100, the client identification unit 420 determines client
identification data 460 which may include information that identifies or can be used
to identify the client 170a. For example, the client 170a logs into one of the
secured web sites, such as the secured web site 440b, and a login ID is captured
when it is entered. As shown in figure 4, the client identification data 460 is
submitted from the secured web site 440b to the client identification unit 420, but
the client identification data 460 may be submitted from any one of the secured
web sites 440a-n to the client identification unit 420. In another example, the client
identification unit 420 may determine the client identification data 460 is an IP

address of the registered client 170a from a data packet from the client 170a.
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[0034]Once the client 170a selects one or more of the available descriptive and/or predictive analytic
solutions 470a-n, the analysis unit 430 retrieves data from the data marts 330a-n corresponding to the
selected descriptive and/or predictive analytic solutions, e.g. predictive analytic solution 470a, to
perform the analytics required by the predictive analytic solution 470a. The analytics may include
segmentation, statistical analysis, forecasting/extrapolation, predictive modeling, optimization and text
mining. Segmentation is a method of optimizing performance by determining a specific audience for a
business solution and customizing the business solution with the specific audience in mind. The
descriptive and/or predictive analytic solutions may be customized for different audiences or
populations. Statistical analysis includes summarizing and presenting data, estimation, confidence

intervals, hyqoyssyis testinongictHesReABINgd S igeRtRees $Hef inakingdsiaiRmpsiuak@roevents whose
actual outcomes have not yet been observed. Extrapolation is the process of constructing new data

points outsideefeveistieleisat pidfie Watdataopedntss yading e thedsibng 17edneer3ReEsaRting or
choosing a model to predict the probability of an outcome. Optimization is the improvement of a

process, progusfilddatapassablioBasied dexthenitiogtiprifitcpdatedSof thersliegthigbanigality information
from text. [0035]The digital analytics platform 100 may provide the selected descriptive and/or
predictive anptgterselliivtrsalgias ot ibeshedilapli destiyptice endloeprédithivenardlytie secured web
sites 440a-n for immediate consumption. As shown in figure 4, the selected descriptive and/or
predictive anstytitossl 4ifdasmil Gh-araspseifictottie sedusty thabisitisiedGo, thet client ekatted descriptive
and/or predictive analytic solutions 470a-n may be sent to any one of the secured web sites 440a-n.
The secureddaéh 4 fon diva alientylindiudEbeardignhphtmmaraguashond 60 slwsafithigure 1.
Ongoing descriptive and/or predictive analytic solutions 470a-n may be published on one of the
secured wehPspbleauspesitie deseraptineandOronesidiveanglyiisisolisians A@eHbi¥n including a
PDA/email, a dashboard/portal, etc.

immediate consumption on one of the secured web sites 440a-n. The client 170a

may also request ongoing descriptive and/or predictive analytic solutions 470a-n be

published on one of the secured web sites 440a-n at regular intervals. The client

may also request other delivery methods including a PDA/email, a

dashboard/portal, etc.

[0034] - Once the client 170a selects one or more of the available descriptive
and/or predictive analytic solutions 470a-n, the analysis unit 430 retrieves data
from the data marts 330a-n corresponding to the selected descriptive and/or
predictive analytic solutions, e.g. predictive analytic solution 470a, to perform the
analytics required by the predictive analytic solution 470a. The analytics may
include segmentatibn, statistical analysis, forecasting/extrapolation, predictive
modeling, optimization and text mining. Segmentation is a method of optimizing
performance by determining a specific audience for a business solution and
customizing the business solution with the specific audience in mind. The

descriptive and/or predictive analytic solutions may be customized for different
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[0036]According to an embodiment, the digital analytics platform 100 has a technical architecture
comprised of layers of system software and extensions to 15 system software. The technical
architecture, for example, comprises a development environment, an execution environment and an
operations environment. The execution environment supports applications, including analytics
applications at run-time. It is comprised of a unified collection of run-time technology services, control
structures, and supporting infrastructure upon which application software runs. The operations
environment supports the ongoing support and maintenance of applications (and the other elements of
the technical architecture). It is comprised of a unified collection of technology services, tools,
standards, and control structures required to keep a business application production or development
environmentapieatieg at fopulesigned Satistiedbanhlyiisinvhydeskulamarkinygandirecovery systems.
[0037]The development environment supports the development of applications (and the other
elements of tiresentingcdhtach#tirtatio), [cistidemuesetbofdkss inyplothe sisrtastingi@its, techniques, and
standards for designing, building, and testing new application software and technical architecture
componentsForecastirgogitenpeavassoh orakingaiatesenistaheub tuents) whosemcteats: the proof of
concept (POC) environment is an area meant for client teams for creation of proof of concepts to
showcase toQyitemps bvatsotetiboemphasaivedyikirappiaiiontis tbepmicesmab caesbuitinge test
environment is used to verify the functionality correctness of applications design or model; and the

pre-prod enViRMeRia RRIFS 9 ukdde 6f acdisarets Fohah knoumudatasinis iR redidinmemesieliplication.

Analytics applications may be developed in this environment.
Is a process of creating or choosing a model to predict the probability of an

outcome. Optimization is the improvement of a process, product, business
solution, etc. Text mining is the process of deriving high-quality information from

text.

[0035] The digital analytics platform 100 may provide the selected
descriptive and/or predictive analytic solutions 470a-n generated by the analytics
engine 140 to one of the secured web sites 440a-n for immediate consumption. As
shown in figure 4, the selected descriptive and/or predictive analytic solutions
470a-n are sent to the secured web site 440c, but the selected descriptive and/or
predictive analytic solutions 470a-n may be sent to any one of the secured web
sites 440a-n. The secured web sites 440a-nmay includes the graphical user
interface 160 shown in figure 1. Ongoing descriptive and/or predictive analytic
solutions 470a-n may be published on one of the secured web sites 440a-n at
regular intervals. Other delivery methods may be chosen including a PDA/email, a

dashboard/portal, etc.

[0036] According to an embodiment, the digital analytics platform 100 has a
technical architecture comprised of layers of system software and extensions to

15




16 [0038]Figure 5 shows a flowchart of a method 500 for providing descriptive and/or predictive
analytic solutions, according to an embodiment. The method 500 may be implemented on the digital
analytics platform 100 described above referring to figures 1-4 by way of example and not limitation.
The method 500 may be practiced in other systems. [0039]At step 510, the digital analytics platform
100 receives client identification data and retrieves client profile data from a client profile database
based on the client identification data. As discussed above, a registered client may log into a web site,
portal, dashboard, etc. and utilize the digital analytics platform 100. Once the client logs in, the digital
analytics platform 100 determines information that identifies or can be used to identify the client. Once
the client is identified, the digital analytics platform 100 retrieves the client profile data corresponding

to the client. {QAoTRBre20r BasHaRR A AR RIS FoMckathpre septaprivasiaty of
development environment, an execution environment and an operations
environment. The execution environment supports applications, including analytics
applications at run-time. [t is comprised of a unified collection vof run-time
technology services, control structures, and supporting infrastructure upon which
application software runs. The operations environment supports the ongoing
support and maintenance of applications (and the other elements of the technical
architecture). It is comprised of a unified collection of technology services, tools,
standards, and control structures required to keep a business application
production or development environment operating at the designed service level.

This may include backup and recovery systems.

[0037] The development environment supports the development of
applications (and the other elements of the technical architecture). It is comprised
of technology services, tools, techniques, and standards for designing, building,
and testing new application software and technical architecture components. The
development environment is composed of the following environments: the proof of
concept (POC) environment is an area meant for client teams for creation of proof
of concepts to showcase to potential clients; the development environment is
where applications are built; the test environment is used to verify the functionality
correctness of applications design or model; and the pre-prod environment mirrors
the production environment and is used to test and tune the application. Analytics

applications may be developed in this environment.
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available descriptive and/or predictive analytic solutions to the client that are specific to the industry to
which the client belongs based on the retrieved client profile data. A descriptive analytic solution may
be alerts, queries, ad hoc reports, standard reports, etc. that provide data and insight into a current
issue surrounding a crucial business decision. A predictive analytic solution may be optimization,
predictive modeling, forecasting/extrapolation, statistical analysis, etc., that provide a possible
resolution to the crucial business decision. An analytic solution may comprise an analytics application
executed by the digital analytics platform 100 to perform analytics, which may be specific to the client
or the client's industry. Analytics is the application of computer technology, operational research, and
statistics to solve problems in business and industry. The analytic solutions may operate to obtain an

optimal or rejglgE38] decisioRigazes stoRdiinpwisharidiaanalitiassomirerdwding digitalnalytics
platform 100 may include marketing analytics, business analytics, web analytics, etc. [0041]At step
530, the digitaddioapytiiatiesfarmiyiitdssiadies acipiilgidramdhdetrntas Thehiestiase sggnore
descriptive and/or predictive analytic solutions to perform. The client may request the one or more -
descriptive andiobgiethtdivertadlptictseldigitzs sonigtice giattorantoorgussribed b wersftaridgshboard,
portal, etc. The client may also request ongoing results for one or more descriptive and/or predictive
analytic solutdofiguiedd -dulisredod e xhenpiebasitenoldiniatod, pditamethodt56Qutayitkervals. Of
course, the descriptive and/or analytic solutions may also be published on a graphical user interface
as well. [0042pxtices i4Bheisyitgralsanalytics platform 100 displays the descriptive and/or predictive
analytic solutions according to the selections made by the client. Once the client selects one or more

descriptive e[ng{;g]predicti)g(gsqgalgtjg’qglél@q@@tgﬁg%gjégl S1aabics BRHQE LAQfigiieves data from

data marts corresponding to the selected analytic solutions and runs the selected analytic solutions.

This may inqiififieaiorodae analydafodes Rt dflctiataaieieasdRREpRIMLiBstdea48d analytics.
The descriptive and/or predictive analytic solutions may be reported to

based on the client identification data. As discussed above, a registered client may

log into a web site, portal, dashboard, etc. and utilize the digital analytics platform

100. Once the client logs in, the digital analytics platform 100 determines

information that identifies or can be used to identify the client. Once the client is

identified, the digital analytics platform 100 retrieves the client profile data

corresponding to the client.

[0040] At step 520, the digital analytics platform 100 presents a variety of
available descriptive and/or predictive analytic solutions to the client that are
specific to the industry to which the client belongs based on the retrieved client
profile data. A descriptive analytic solution may be alerts, queries, ad hoc reports,
standard reports, etc. that provide data and insight into a current issue surrounding
a crucial business decision. A predictive analytic solution may be optimization,
predictive modeling, forecasting/extrapolation, statistical analysis, etc., that provide
a possible resolution to the crucial business decision. An analytic solution may
comprise an analytics application executed by the digital analytics platform 100 to
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the clients 170a-n. The digital analytics platform 100 may perform analytics simultaneously for multiple
clients. [0043]At step 550, the digital analytics platform 100 publishes the output of the selected
descriptive and/or analytic solutions executed by the digital analytics platform 100. The digital analytics
platform 100 may provide the output of the descriptive and/or predictive analytic solution to the secure
website for immediate consumption. The digital analytics platform 100 may publish the descriptive
and/or predictive analytic solutions on the web site at regular intervals. Of course, the results of the
descriptive and/or predictive analytic solutions may be published on the web site, or may be published
to the graphical user interface, to a PDA/email, to a dashboard/portal, etc. A multitude of instances of
the method 500 can be performed simultaneously on the digital analytics platform 100. [0044]As

indicated abgweridie SHEIE)ANIGS PR OB A06MBAY R MBlrBeliediem diFibbstsd computing

environment, such as a cloud computing system. The services provided by the digital analytics

platform 100Analthes 38 lias plitiatiasest (0ath]Hotsehndlogyaiperativatiedseldier slriermining
recommendations
statistics to solve problems in business and industry. The analytic solutions may
operate to obtain an optimal or realistic decision based on existing data. The

analytics provided by the digital analytics platform 100 may include marketing

analytics, business analytics, web analytics, etc.

[0041] At step 530, the digital analytics platform 100 receives a selection
from the client as to which one or more descriptive and/or predictive analytic
solutions to perform. The client may request the one or more descriptive and/or
predictive analytic solutions for immediate consumption on the web site,
dashboard, portal, etc. The client may also request ongoing results for one or
more descriptive and/or predictive analytic solutions to be published on the web
site, dashboard, portal, etc. at regular intervals. Of course, the descriptive and/or

analytic solutions may also be published on a graphical user interface as well.

[0042] At step 540, the digital analytics platform 100 displays the descriptive
and/or predictive analytic solutions according to the selections made by the client.
Once the client selects one or more descriptive and/or predictive analytic solutions,
the digital analytics platform 100 retrieves data from data marts corresponding to
the selected analytic solutions and runs the selected analytic solutions. This may
include running the analytics applications for the solutions to perform the desired

analytics. The descriptive and/or predictive analytic solutions may be reported to
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of analytic solutions for a client, according to an embodiment. The steps of the method 600 may be
performed as sub-steps for step 520 of the method 500 to determine and present a variety of available
descriptive and/or predictive analytic solutions to the client. The method 600 may be performed by the
digital analytics platform 100 or other systems. [0046]At step 601, an organization and operating
model is generated for the client. The model includes information pertaining to the client, including the
client profile data. The information in the model may include the information needs of the client to
support customers and to differentiate the client in the market place from its competitors.
[0047]Examples of data that may be included in the organization and operating model 701 are shown
in figure 7. The data may include core elements (facts) and contextual elements (dimensions) for the

client. The ctive eientsrftZ0nay imblidéyitdriifapiedrplasetioneoevaptsashihalaltidyites. The core
elements may include marketing information for the client, client demographics and retail information.

Marketing insinmbitipecusly foclnétipliéodieatten for ad campaigns, promotions, marketing budget, etc.
Retail information may include information about stores, sales volume, customers, etc. The contextual

ot st o AdRAEBR R dloRS SHERSMABAIR D0 PUBRYIR IdTRKR fanPles

of contextual elements may include geogra time; client customer campaign and product.

Adaitional 0 SRR AUSRRYLARIDE AL RMAT BRE A BONRMAIEI SmERffdxamPles
of the additional data may include statistical scores, web traffic, behavior, inventory, and pricing.
[0048]At stepi&fgmieodatariie gitaCARhIRREPMARSHIP 188 BBUEE the output of the
descriptive and/or predictive analytic solution to the secure website for immediate
consumption. The digital analytics platform 100 may publish the descriptive and/or
predictive analytic solutions on the web site at regular intervals. Of course, the
results of the descriptive and/or predictive analytic solutions may be published on
the web site, or may be published to the graphical user interface, to a PDA/email,

to a dashboard/portal, etc. A multitude of instances of the method 500 can be

performed simultaneously on the digital analytics platform 100.

[0044] As indicated above, the digital analytics platform 100 may be
implemented in a distributed computing environment, such as a cloud computing
system. The services provided by the digital analytics platform 100 may be

subscription-based.

[0045] Figure 6 illustrates a method 600 for determining recommendations
of analytic solutions for a client, according to an embodiment. The steps of the
method 600 may be performed as sub-steps for step 520 of the method 500 to
determine and present a variety of available descriptive and/or predictive analytic
solutions to the client. The method 600 may be performed by the digital analytics

platform 100 or other systems.
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solutions that may be relevant to the client. For example, sales, marketing, retail and inventory
information in the model is analyzed to determine if it would be beneficial to run various marketing,
business and inventory analytics for the client. Benchmarks may be used to determine if the analytics
are needed. For example, sales performance may be compared to thresholds for the industry to
determine if the client is above or below industry standards. Then, various analytics may be suggested
to the client. Also, a roadmap may be generated for the client that recommends analytics based on the
current metrics for the client and recommends analytics for the future, for example, as sales volume
grows. [0049]Also, analytics may be created for the client. For example, analytics may be designed,
built and deployed in the digital analytics platform 100 that are applicable to the needs of the client.

These newlyjdeyejoped amalyiigs 603y fedREMPENSHIBHI @ @[ iR YD M IjenErtet RV ha

computer system 800 that may be used as a hardware platform for the digital analytics platform 100.

The computeyligystennd Btba Yriefutee dnfcra AlRtfopeY tih BCRIHRICBAt OindIadnef the gliems, methods,
and functions described herein that may be embodied as software stored on one or more computer

readable stoprgfiieledicesT hinfoareatiandwaie aiotkdendguiceade hiecCpfopuiaticty skesd So0theay
represent a server in a distributed computing environment.
client to support customers and to differentiate the client in the market place from

its competitors.

[0047] Examples of data that may be included in the organization and
operating model 701 are shown in figure 7. The data may include core elements
(facts) and contextual elements (dimensions) for the client. The core elements
may include identifiable transactions, events and their attributes. The core
elements may include marketing information for the client, client demographics and
retail information. Marketing information may include information for ad
campaigns, promotions, marketing budget, etc. Retail information may include
information about stores, sales volume, customers, etc. The contextual elements
may be used to organize data across different dimensions for viewing in reports.
Examples of contextual elements may include geography, time, client customer, ad
campaign and product. Additional data is shown under extensions for the core
elements and contextual elements. Examples of the additional data may include

statistical scores, web traffic, behavior, inventory, and pricing.

[0048] At step 602, the data in the model is analyzed to identify analytic
solutions that may be relevant to the client. For example, sales, marketing, retail
and inventory information in the model is analyzed to determine if it would be
beneficial to run various marketing, business and inventory analytics for the client.
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[0051]The computer system 800 includes a processor 802 or processing circuitry that may implement
or execute software instructions performing some or all of the methods, functions and other steps
described herein. Commands and data from the processor 802 are communicated over a
communication bus 804. The computer system 800 also includes a non-transitory computer readable
storage device 803, such as random access memory (RAM), where the software and data for
processor 802 may reside during runtime. The storage device 803 may also include non-volatile data
storage. The computer system 800 may include a network interface 805 for connecting to a network. It
will be apparent to one of ordinary skill in the art that other known electronic components may be
added or substituted in the computer system 800. [0052]While the embodiments have been described
with referend@etockxreemidanathbseiskdléal detdrenave \ifi hecaablgticsrask eeedisuis Foodikigatmes to the
described embodiments without departing from the scope of the claimed embodiments. Also, the
embodimentsaies perforaigndesvalydub wismpespddotthprshaldwfantigtindubtopievdetehmiamifodiments
are also applicable to optimizations of analytics, providing industry-specific and client-specific news
alerts, providitgyclicnkigyabpeeific kelewtindustty stendards. Then, various analytics may be

suggested to the client. Also, a roadmap may be generated for the client that
recommends analytics based on the current metrics for the client and recommends

analytics for the future, for example, as sales volume grows.

[0049] Also, analytics may be created for the client. For example, analytics
may be designed, built and deployed in the digital analytics platform 100 that are
applicable to the needs of the client. These newly developed analytics may be

recommended to the client.

[0050] Figure 8 shows a computer system 800 that may be used as a
hardware platform for the digital analytics platform 100. The computer system 800
may be used as a platform for executing one or more of the steps, methods, and
functions described herein that may be embodied as software stored on one or
more computer readable storage devices, which are hardware storage devices.
The computer system 800 may represent a server in a distributed computing

environment.

[0051] The computer system 800 includes a processor 802 or processing
circuitry that may implement or execute software instructions performing some or
all of the methods, functions and other steps described herein. Commands and
data from the processor 802 are communicated over a communication bus 804.

The computer system 800 also includes a non-transitory computer readable
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What is claimed is: 1. A digital analytics system comprising: a client profile database to store client
profile data for clients; a client identification unit to identify the client profile data corresponding
to a first client of the clients; an analytics engine executed by a processor to: identify
descriptive and predictive analytic solutions corresponding to the client profile data of the first client;
receive a selection of one or more of the identified descriptive and predictive analytic solutions
selected by the first client; and

storage device 803, such as random access memory (RAM), where the software
and data for processor 802 may reside during runtime. The storage device 803
may also include non-volatile data storage. The computer system 800 may include
a network interface 805 for connecting to a network. It will be apparent to one of
ordinary skill in the art that other known electronic components may be added or

substituted in the computer system 800.

[0052] While the embodiments have been described with reference to
examples, those skilled in the art will be able to make various modifications to the
described embodiments without departing from the scope of the claimed
embodiments. Also, the embodiments are generally described with respect to
providing analytics. However, the embodiments are also applicable to
optimizations of analytics, providing industry-specific and client-specific news

alerts, providing industry-specific scientific data, etc.
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perform the one or more descriptive and predictive analytic solutions selected by the first client and
simultaneously perform one or more descriptive and predictive analytics solutions selected by a
second client of the clients. 2. The digital analytics system of claim 1, wherein the selection of
descriptive and predictive analytic solutions are specific to an industry specified in the client profile
data of the first client. 3. The digital analytics system of claim 1, wherein the one or more descriptive
and predictive analytic solutions selected by the second client are for an industry different from the
industry in the client profile data of the first client. 4. The digital analytics system of claim 1, wherein
the first and second clients are logged into the digital analytics system to select descriptive and
predictive analytic solutions. 5. The digital analytics system of claim 1, wherein the analytics engine
What is claimed is:

1. A digital analytics system comprising:
a client profile database to store client profile data for clients;

a client identification unit to identify the client profile data

corresponding to a first client of the clients;
an analytics engine executed by a processor to:

identify descriptive and predictive analytic solutions

corresponding to the client profile data of the first client;

receive a selection of one or more of the identified descriptive

and predictive analytic solutions selected by the first client; and

perform the one or more descriptive and predictive analytic
solutions selected by the first client and simultaneously perform one or more
descriptive and predictive analytics solutions selected by a second client of the

clients.

2. The digital analytics system of claim 1, wherein the selection of
descriptive and predictive analytic solutions are specific to an industry specified in

the client profile data of the first client.
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identifies the descriptive and predictive analytic solutions corresponding to the client profile data of the
first client is based on comparison of industry benchmarks to metrics for the first client. 6. The digital
analytics system of claim 1, comprising a data management system determining an organization and
operating model for each client, the model including core elements and contextual elements describing
each client's business, wherein the analytics engine identifies the descriptive and predictive analytic
solutions for the first client based on the model for the first client. 7. The digital analytics system of
claim 6, wherein the core elements comprise sales data, marketing information, and client

demographics. a data mart creation unit to create data marts from data received from a
plurality of sources, wherein each data mart contains a subset of the data for a specific data subject.
3. The digital analytics system of claim 1, wherein the one or more

descriptive and predictive analytic solutions selected by the second client are for an

industry different from the industry in the client profile data of the first client.

4. The digital analytics system of claim 1, wherein the first and second
clients are logged into the digital analytics system to select descriptive and

predictive analytic solutions.

5. The digital analytics system of claim 1, wherein the analytics engine
identifies the descriptive and predictive analytic solutions corresponding to the
client profile data of the first client is based on comparison of industry benchmarks

to metrics for the first client.

6. The digital analytics system of claim 1, comprising a data
management system determining an organization and operating model for each
client, the model including core elements and contextual elements describing each
client’s business, wherein the analytics engine identifies the descriptive and

predictive analytic solutions for the first client based on the model for the first client.

7. The digital analytics system of claim 6, wherein the core elements

comprise sales data, marketing information, and client demographics.
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9. The digital analytics system of claim 8, wherein the data in the data marts are used in the
descriptive and predictive analytic solutions provided by the digital analytics system. 10. The digital
analytics system of claim 1, wherein the system provides an analytic solutions development
environment, an execution environment and an operations environment. 11. A method for identifying
one or more descriptive and predictive analytic solutions operable to be performed by a digital
analytics system, the method comprising: storing client profile data for clients; identifying the stored
client profile data corresponding to a first client of the clients;

8. The digital analytics system of claim 1, comprising:

a data mart creation unit to create data marts from data received from
a plurality of sources, wherein each data mart contains a subset of the data for a

specific data subject.

9. The digital analytics system of claim 8, wherein the data in the data
marts are used in the descriptive and predictive analytic solutions provided by the

digital analytics system.

10. The digital analytics system of claim 1, wherein the system provides
an analytic solutions development environment, an execution environment and an

operations environment.

11. A method for identifying one or more descriptive and predictive
analytic solutions operable to be performed by a digital analytics system, the

method comprising:
storing client profile data for clients;

identifying the stored client profile data corresponding to a first client

of the clients;
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identifying, by a processor, descriptive and predictive analytic solutions corresponding to the client
profile data of the first client; receiving a selection of one or more of the identified descriptive
and predictive analytic solutions selected by the first client; and performing the one or more
descriptive and predictive analytic solutions selected by the first client and simultaneously performing
one or more descriptive and predictive analytics solutions selected by a second client of the clients.
12. The method of claim 11, wherein the selection of descriptive and predictive analytic solutions are
specific to an industry specified in the client profile data of the first client, and the one or more
descriptive and predictive analytic solutions selected by the second client are for an industry different
from the industry in the client profile data of the first client. 13. The method of claim 11, comprising

comparing industry benchigeniisiadneyiepfecéssdil Hedigiptind dpatifydbrflessrniife and predictive
analytic solutions for the first client. 14. The method of claim 11, comprising determining an
organizationsuhations corresponding to the client profile data of the first client;

receiving a selection of one or more of the identified descriptive and

predictive analytic solutions selected by the first client; and

performing the one or more descriptive and predictive analytic
solutions selected by the first client and simultaneously performing one or more
descriptive and predictive analytics solutions selected by a second client of the

clients.

12. The method of claim 11, wherein the selection of descriptive and
predictive analytic solutions are specific to an industry specified in the client profile
data of the first client, and the one or more descriptive and predictive analytic
solutions selected by the second client are for an industry different from the

industry in the client profile data of the first client.

13. The method of claim 11, comprising comparing industry benchmarks
to metrics for the first client to identify the descriptive and predictive analytic

solutions for the first client.

14. The method of claim 11, comprising determining an organization and

operating model for each client, the model including core elements and contextual
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elements describing each client's business, wherein the descriptive and predictive analytic solutions
for the first client are identified based on the model for the first client. 15. The method of claim 14,
wherein the core elements comprise sales data, marketing information, and client demographics. 16.
The method of claim 11, comprising creating data marts from data received from a plurality of sources,
wherein each data mart contains a subset of the data for a specific data subject. 17. The method of
claim 16, wherein the data in the data marts are used in the descriptive and predictive analytic
solutions provided by the digital analytics system. 18. A non-transitory computer readable medium
storing machine readable instructions that when executed by a processor perform a method for
identifying one or more descriptive and predictive analytic solutions operable to be performed by a
digital analytisnsgsteieses inglestlc oligni'si hysstessgvdtieripthfl € ekstrdtive ket predictive

analytic solutions for the first client are identified based on the model for the first

client.

15. The method of claim 14, wherein the core elements comprise sales

data, marketing information, and client demographics.

16. The method of claim 11, comprising creating data marts from data
received from a plurality of sources, wherein each data mart contains a subset of

the data for a specific data subject.

17. The method of claim 16, wherein the data in the data marts are used
in the descriptive and predictive analytic solutions provided by the digital analytics

system.

18. A non-transitory computer readable'medium storing machine
readable instructions that when executed by a processor perform a method for
identifying one or more descriptive and predictive analytic solutions operable to be

performed by a digital analytics system, the method comprising:

storing client profile data for clients;
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identifying the stored client profile data corresponding to a first client of the clients; identifying
descriptive and predictive analytic solutions corresponding to the client profile data of the first client;
receiving a selection of one or more of the identified descriptive and predictive analytic solutions
selected by the first client; and performing the one or more descriptive and predictive analytic
solutions selected by the first client and simultaneously performing one or more descriptive and
predictive analytics solutions selected by a second client of the clients. 19. The non-transitory
computer readable medium of claim 18, wherein the selection of descriptive and predictive analytic
solutions are specific to an industry specified in the client profile data of the first client, and the one or
more descriptive and predictive analytic solutions selected by the second client are for an industry

different from the industry idetitifyeHignherstbiedaireof preflissd slicobrreSpditintpio-tignsttengmomputer
readable medium of claim 18, wherein the method comprises comparing industry benchmarks to
metrics for thef thietatieants to identify the descriptive and predictive analytic solutions for the first client.

identifying descriptive and predictive analytic solutions corresponding

to the client profile data of the first client;

receiving a selection of one or more of the identified descriptive and

predictive analytic solutions selected by the first client; and

performing the one or more descriptive and predictive analytic
solutions selected by the first client and simultaneously performing one or more
descriptive and predictive analytics solutions selected by a second client of the

clients.

19. The non-transitory computer readable medium of claim 18, wherein
the selection of descriptive and predictive analytic solutions are specific to an
industry specified in the client profile data of the first client, and the one or more
descriptive and predictive analytic solutions selected by the second client are for an

industry different from the industry in the client profile data of the first client.

20. The non-transitory computer readable medium of claim 18, wherein
the method comprises comparing industry benchmarks to metrics for the first client

to identify the descriptive and predictive analytic solutions for the first client.
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