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CLAIMS:

input regarding a potential sale of the at least one item from the customer/for provision
to a database via a communications system, wherein the database/is arranged to
provide the input from the customer to at least one other user agSociated with the
retailer on a retailer interface viewable by the at least one other liser, wherein the at
least one other user utilises the interface to review the inpuf and interact with the

customer to assist in the completion of the sale.

2. A retailing system in accordance with Claim 1, wherein the customer interface is

an interactive kiosk.

3. A retailing system in accordance with Clainy1, wherein the customer interface is

a remote device under the control of the customef.

4. A retailing system in accordance with any one of Claims 1 to 3, wherein the
interaction of the at least one other user/with the customer includes manipulating the

sale price of an item as viewed by the

5. A retailing system in accordance with any one of Claims 1 to 4, wherein the
interaction of the at least one otfier user with the customer includes communicating at
least one incentive to the cugtomer in order to induce the customer to complete the

sale.

6. A retailing sysi{em in accordance with any one of Claims 1 to 5, wherein the
system includes a pybcessing module arranged to receive the input from the customer
and processes input to provide analysis information derived from the customer

input, wherein ,,.rr; analysis information is presented on the retailer interface.

7. A iling system in accordance with Claim 6, wherein the processing module
further v the database to retrieve sale information relevant to the at least one
item, wherein the processing module processes the sale information to provide further
analysis information, wherein the further analysis information is presented on the retailer

inferface.
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8. A retailing system in accordance with Claim 7, wherein the further analysk
information includes a gross margin associated with the at least one item selected by

the customer.

9. A retailing system for providing interaction between a customer and 4 retailer to

assist in the completion of a sale. comprising, a customer interface arranngd to display

to a customer information about at least one item, an input module arr%qed to receive

input regarding a potential sale of the at least one item from the custémer for provision

to a database via a communications system, wherein the system /ré arranged to consult

a set of programmed business rules and automatically revise/ée price of the at least

one item based on the business rules.

10. The retailing system in_accordance with Claim/A, wherein the business rules

comprise at least one of: considering the gross dolla,r/marqin of the potential sale, the

number of the at least one item in stock, the quanti(y of the at least one item sold, any

scheduled ceasing of stocking.

11. The retailing system in_accordance/with Claim 9 or 10, wherein the business

rules comprise reviewing at least one coy(petitors prices for the at least one item and

revising the price of the at least one itew( to at least match the competitor’s price.

12. The retailing system in acoAance with any one of Claims 9 to 11, wherein the

customer interface is selected fr;én at least one of; an interactive kiosk, a smart device,

an internet enabled computer,

13. The retailing svsu;mfin accordance with any one of Claims 9 to 12, wherein the

input module is adapte(to be stored so that the input regarding a potential sale can be

accessed at differenAmes, from different locations and from different devices.

14. A retailip§ system for providing interaction between a customer and a retailer to

assist in the gbmpletion of a sale, comprising, a customer interface arranged to display

to a custorpér information about at least one item, an input module arranged to receive

input regarding a potential sale of the at least one item from the customer for provision
to ifétabase via_a communications system, wherein the database is arranged to
reviéw the contents of the potential sale and, based on a measure of the value of the

péential sale offer an automated inducement to the customer.
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15. The retailing _system in_accordance with Claim 14, wherein the database i

further arranged to review a purchasing history of the customer and offer furﬂ?ér

inducements based on the purchasing history.

16. The retailing system in accordance with Claim 14 or 15, wherein the database is

further arranged to offer inducements in the form of accessories, the/ choice of

accessory offered being based on one of; the nature of the poten{al sale, the

purchasing history of the customer or the value of the potential sale.

17. The retailing system in accordance with any one of Claims ¥4 to 16, wherein the

customer interface is selected from at least one of: an interactive/kiosk, a smart device,

an internet enabled computer.

18. The retailing system as claimed in any one of cfaims 14 to 17. wherein the

automated inducement is offered if a predetermined do}fér gross margin is reached for

the contents of the potential sale.

19. The retailing system in accordance witl any one of the preceding Claims,

wherein, when the customer interface is arravéed to offer further inducement to the

customer should they visit a physical retail oml/et related to the retailer.

-----
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+3.20. The system ofClaim-gin accordance with any one of the preceding claims,

wherein said products-compifseitem comprises goods and/or services.

A G wharaoin tha

427, The system AfGClaim-8in _accordance with any one of the preceding claims,

wherein said inforphation about each-of-the products{a}-at leaset one item comprises
one or more of:

one of more images of said products;
texyinformation describing said products;
e retail price of said products; and

one or more attributes of said products.
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The system of in_accordance with Claim 4221, wherein said one or morg

attributes are selected from among the model, size, colour, quality, quantity relating’ to

said products.
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wherein the communication omprises a link

maintained via the internet.

2d-24 . The system in_accordance with any one of the preceding claims,

wherein the customer ipterface includes samples of products, and wherein the samples

of products comprise/samples of the goods, or information about the goods or services.
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25. The system of-Glaim-8in_accordance with any one of the/ preceding claims,

wherein eash-kiosk-invelves—the-productsthe system involves itn(s related to a single

brand.
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27 76, The system of-Claim-8in accordance with any one of the preceding claims,

wherein the database also collects information/about the habits of the customers who

are selecting among the products being displdyed.

25.77. The system ofClaim-27in_accopflance with any one of the preceding claims,

wherein the informationbeing—collegted includes—input regarding a potential sale

information about which products aré being viewed by which types of customers.
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23,28, The system of-Claim-308in_accordance with any one of the preceding claims

wherein the database holds data for products sourced from a single brand owner/or

retail outlet.



41

CLAIMS:

1. A retailing system for providing interaction between a customer and a retailer to
assist in the completion of a sale, comprising, a customer interface incorporated in an
interactive kiosk, the kiosk including a local database arranged to store information regarding
at least one item and provide the information to the customer interface to display to a customer
the information about at least one item, an input module arranged to receive input regarding
a potential sale of the at least one item from the customer for provision to a remote database
via a communications system, wherein the remote database is arranged to provide the input
from the customer to at least one other device associated with at least one of the customer
and the retailer, wherein the input is utilized to undertake a further action to assist in the

completion of the sale.

2. A retailing system in accordance with claim 1, wherein the further action includes
communicating an alert to a retailer interface viewable by at least one other user in the vicinity

of the kiosk.

3. A retailing system in accordance with claim 2, wherein the retailer interface is
arranged to allow the at least one other user to review the input and interact with the customer

to assist in the completion of the sale.

4, A retailing system in accordance with any one of Claims 1 to 3, wherein the interaction
of the at least one other user with the customer includes manipulating, in real time, the sale

price of an item as viewed by the customer.

5. A retailing system in accordance with any one of Claims 1 to 4, wherein the interaction
of the at least one other user with the customer includes communicating at least one incentive

to the customer in order to induce the customer to complete the sale.

6. A retailing system in accordance with any one of Claims 1 to 5, wherein the further

action includes communicating the input to a remote device under the control of the customer.

7. A retailing system in accordance with any one of Claims 1 to 6, wherein the system
includes a processing module arranged to receive the input from the customer and processes
the input to provide analysis information derived from the customer input, wherein the analysis

information is utilised to automatically revise the price of the at least one item.
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8. A retailing system in accordance with Claim 7, wherein the processing module further
accesses the database to retrieve sale information relevant to the at least one item, wherein
the processing module processes the sale information to provide further analysis information,

wherein the further analysis information is presented on the retailer interface.

9. The retailing system in accordance with Claim 8, wherein the further analysis
comprises the processing module accessing information to review at least one
competitor’s prices for the at least one item and revising the price of the at least one item

to at least match the competitor's price.

10. The retailing system in accordance with Claim 9, wherein the processing module
is arranged to access the remote database to review a purchasing history of the customer

and conduct the further analysis on the customer’s purchasing history.




