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FIG. 2
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FIG. 3
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FIG. 4
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FIG. 5A

APPLICATION/USE STATUS DATA TABLE 430
USER ATTRIBUTE DESIRE OF USER
( \W4 A \
430a 430b 430c 430d 430e 430f 430g 430h
BUSI- | USAGE | CONTEN CONTENT TARGET DESIRED | DESIRED | DESIRED
NESS T KEY- DETAILS CUSTOMER START END BOOTH
OPER- WORD GROUP DATE/ DATE/
ATOR TIME TIME
AAA REGION, | WOODS OF THIRTIES 2018/10/ | 2018/10/ | NO
RETAIL | wooD, FOREST IN OO | AND FORTIES, | 1 10:00 112:00 DESIG-
CRAFTS, | PREFECTURE WOMEN NATED
ARE UTILIZED |, ...
BBB CLEAN- ROBOTIC UNMARRIED | 2017/11/ | 2017/11/
EXHIBI- | NG, CLEANER PERSON, 1510:00 | 1517:00 | WITHIN
ROBOT, BEING NEW THIRTIES,
TION PRODUCT MEN RANGE
T OF OO
ccc SMART | ADVERTISE- TWENTIES, 2016/8/1 | 2016/8/1 | NO
EXHIBI- | pHONE, | MENT OF MEN, ... 9:00 4 20:00 DESIG-
GAME, APPLICATION NATED
TION OF SMART-
PHONE
ADVERTISE-
MENT OF
APPLICATION
OF
SMARTPHONE




FIG. 5B

RECOMMENDATION BY MATCHING
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APPLICATION/USE STATUS DATA TABLE 430

RESERVATION BY USER

A A
( \ ( \
430 430j 430k 4301  430m 430n 4300
RECOM- RECOM- RECOM- RESER- RESER- RESER- RESER-
MENDED START MENDED END MENDED VATION VATION VATION VED
DATE/TIME DATE/TIME BOOTH ID START END BOOTH
DATE/ DATE/
TIME TIME
2018/10/3 2018/10/3 B111 1230131 2018/10 2018/10 B111
13:00 15:00 /3 13:00 /3 15:00
2017/11/16 2017/11/16 B400 123123 2017/11 2017/11 B400
10:00 17:00 /16 /16
10:00 17:00
2016/8/1 9:00 2016/8/14 B312, 341231 2016/8/ 2016/8/ B312,
20:00 B313, 1 9:00 14 20:00 B313.
B314, B314.
B315 B315
USE RECORD
A
( \
430p 430q 430r
ACTUAL START ACTUAL END ACTUAL BOOTH
DATE/TIME DATE/TIME
2018/10/3 2018/10/3 15:00 B111
13:00
(2)
------- 2017/11/16 2017/11/16 B400
10:00 17:00
2016/8/1 9:00 | 2016/8/14 20:00 B312, B313

B314, B315




FIG. 6

PASSERBY ATTRIBUTE DATA TABLE 440
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440a 440b  440c  440d 440e 440f  440g 440h
BOOTH | START | END | PRESENCE/ | NUMBEROF | PASSERBY NUMBER | ATTRIBUTE
ID DATE/ | DATE/ | ABSENCE PASSERSBY | ATTRIBUTE OF OF PERSON
TIME | TIME OF OUTSIDE OUTSIDE PERSONS | WATCHING
CONTENT BOOTH BOOTH WATCHING BOOTH
BOOTH
B111 2017/10 | 2017/ 30 MEN 10 MEN
/10 9:00 | 10/10 | PRESENCE (10's): O, (10's): O,
9:30 MEN MEN
(20°s): O, (20°s): O,
BUSINESS : '
O (1)
CASUAL: O
B111 2017/10 | 2017/ 25 MEN 5 MEN
/10 9:30 | 10/10 | PRESENCE (10’s): O, (10’s): O,
10:00 MEN MEN
(20's): O, (20's): O,
B111 2017/10 | 2017/ 40 MEN 10 MEN
/10 10/10 | PRESENCE (10’s): O, (10’s): O,
10:00 10:30 MEN MEN
(20°s): O, (20°s): O,
B111 2017/10 | 2017/ | ABSENCE 20 MEN - -
/10 10/10 (10’s): O,
10:30 11:00 MEN
(20°s): O,
440i 440] 440k 440
NUMBER OF ATTRIBUTE OF NUMBER OF PERSONS ATTRIBUTE OF
STOPPED PASSERSBY | STOPPED PASSERBY IN BOOTH PERSON IN BOOTH
5 MEN (10°s): O, 4 MEN (10°s): O,
MEN (20’s): O, MEN (20’ s): O,
5 MEN (10’ s): O , 3 MEN (10’ s): O ,
1) MEN (20’ s) : O, MEN (20’s) : O,
6 MEN (10’s): O, 2 MEN (10’s): O,
O, O,

MEN (20’ s) :

MEN (20’ s) :
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FIG. 7

MATCHING DATATABLE 450
450a 450b 450c¢ 450d 450e 450f 450g
BOOTH | USAGE | CONTENT TARGET INSTALLA- | AGGREGA- | ATTRIBUTE
ID KEYWORD | CUSTOMER | TION PLACE | TION DATE/ | PROPORTION
GROUP TIME OF PASSERBY
WHEN THERE
IS NO
CONTENT
B120 REGION, | 30's-40’s, BSTA-TION | 2018/10/3 | 10’s MEN : (1)
RETAIL WOOD, WOMEN, ... 13:00-15:00 | O%, -+, 30" s | ==
CRAFTS WOMEN: O%,
B312 CLEANING, | UNMARRIED | UNDER- 2017/11/1 | 10’ s MEN :
EXHIBI- ROBOT PERSON, 30’s, | GROUND 6 10:00- O%, -+
. MEN, ... PASSAGE IN | 17:00
TION C CITY
450h 450i 450j 450k 450I 450m 450n 4500
NUMBER | DEGREE | ATTRIBUTE | DEGREE | HIGHLY- HELD DEGRE | NEIGHBOR
OF OF PROPOR- | OFHIGH | INTER- CONTENT | EOF -
ATTRACT- | ATTEN- | TIONOF | INTEREST | ESTED KEYWORD | MATCH ING
ED TION INTEREST- ATTRIB- | OFNEIGH- | -ING BOOTH-
CUSTOM- ED PERSON UTE BORING RELATED
ERS PROPOR- BOOTH INDEX
(1) TION
40 0.88 10’s MEN : | 0.74 10’ s COSMET- | 0.89 3.2
O%, -+, MEN : ICS, TEST
30’ s O% -, | PRODUCT,
WOMEN: 30’s
OY%, -+ WOMEN:
O%'
30 0.55 10’s MEN : | 0.63 10’ s - 0.4 2.1
O%, -+, MEN :
O%' e
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FIG. 8
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\l/ |
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END
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FIG. 9
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FIG. 10
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FIG. 11A
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FIG. 11B
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FIG. 12
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FIG. 13

CONTROL TERMINAL 200

IMAGE RECOGNITION/ATTRIBUTE ANALYSIS UNIT | 205

USER AUTHENTICATION UNIT 206

SENSING-DEVICE I/F UNIT 207

CONTENT DISPLAY-DEVICE I/F UNIT 208




