Systems, Devices, and/or Methods for Managing Messages Brief Description of the Drawings [ | ]JA
wide variety of potential practical and useful embodiments will be more readily understood through the
following detailed description of certain exemplary embodiments, with reference to the accompanying
exemplary drawings in which: [2] FIG. 1 is an illustration of an exemplary embodiment of an
advertisement; [3] FIG. 2 is a sequence diagram of an exemplary initial setup method; [4] FIG. 3is a
sequence diagram of an exemplary runtime method' [5] FIG. 4 is a block diagram of an exemplary

gmbodiment of _system OS%AT{%IE‘%C% IS a cjbl] i%g d;snpmgfl\;i\gn%xem%eg embodiment of an

information device 500 an exemp odiment of a method 6000.
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[1] A wide variety of potential practical and useful embodiments will be more readily
understood through the following detailed description of certain exemplary
embodiments, with reference to the accompanying exemplary drawings in which:
2] FIG. 1 is an illustration of an exemplary embodiment of an advertisement;
[3] FIG. 2 is a sequence diagram of an exemplary initial setup method;
[4] FIG. 3 is a sequence diagram of an exemplary runtime method;
[5] FIG. 4 is a block diagram of an exemplary embodiment of system 4000;
[6] FIG. 5 is a block diagram of an exemplary embodiment of an information

device 5000; and

[7] FIG. 6 is a flowchart of an exemplary embodiment of a method 6000.

Definitions

[8] When the following terms are used substantively herein, the accompanying
definitions apply. These terms and definitions are presented without prejudice,
and, consistent with the application, the right to redefine these terms during the
prosecution of this application or any application claiming priority hereto is
reserved. For the purpose of interpreting a claim of any patent that claims priority
hereto, each definition (or redefined term if an original definition was amended
during the prosecution of that patent), functions as a clear and unambiguous
disavowal of the subject matter outside of that definition.
[9] a — at least one.
[10] accord — consistent.
[11] according — pursuant to and/or consistent with.
[12] activity — an action, act, deed, function, step, and/or process and/or a

portion thereof.

[13] adapted — suitable, fit, and/or capable of performing a specified function.
[14] and/or — either in conjunction with or in alternative to.

[15] animation — humanly visible and varying graphics.



definitions apply. These terms and definitions are presented without prejudice, and, consistent with the
application, the right to redefine these terms during the prosecution of this application or any
application claiming priority hereto is reserved. For the purpose of interpreting a claim of any patent
that claims priority hereto, each definition (or redefiged term if an original definition was amended
during the prosecution of that patent), functions as a clear and unambiguous disavowal of the subject
matter outside of that defmition. [9] a - at least one. [10] accord - consistent. [11] according - pursuant

to and/or consist ith, t|V|_ty action, act, deeg, func and/or process and/or a
portion thereof[i’]it?;ﬁapt b suﬁ%bl%n % ?grbgaapa P ep ?g[rmlng% e(%fled function. [14]

and/or - either in ¢bRA] uncamwthf)tqmoaﬂll;emmm t@ge[tlﬁ]r,aﬁmdr/mtmlatd\umanly visible and varying
graphics. [16] ap tu e ice for a particular purpose [17] associate - to join,
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connect together, and/o dio - human y audible sound.
[19] automatic — performed via an information device in a manner essentially

independent of influence and/or control by a user.

[20] automatically — acting and/or operating in a manner essentially
independent of external human influence and/or control. For example, an
automatic light switch can turn on upon “seeing” a person in its view,
without the person manually operating the light switch.

[21] based — being derived from.

[22] can —is capable of, in at least some embodiments.

[23] cause — to produce an effect.

[24] circuit — an electrically conductive pathway and/or a communications
connection established across two or more switching devices comprised
by a network and between corresponding end systems connected to, but
not comprised by the network.

[25] comprises — includes, but is not limited to, what follows.

[26] comprising — including but not limited to, what follows.

[27] configure — to make suitable or fit for a specific use or situation.

[28] content — text.

[29] convert — to transform, adapt, and/or change.

[30] correspond — to be related, associated, accompanying, similar in purpose
and/or position, conforming in every respect, and/or equivalent and/or
agreeing in amount, quantity, magnitude, quality, and/or degree.

[31] corresponding — related, associated, accompanying, similar in purpose
and/or position, conforming in every respect, and/or equivalent and/or
agreeing in amount, quantity, magnitude, quality, and/or degree.

[32] create — to make, form, produce, generate, bring into being, and/or cause
to exist.

[33] customer — a potential customer who may purchase the product advertised

on the partner’s web site (e.g., a traveler wishing to purchase insurance)



[19] automatic - performed via an information device in a manner essentially independent of influence
and/or control by a user. [20] automatically - acting and/or operating in a manner essentially
independent of external human influence and/or control. For example, an automatic light switch can
turn on upon "seeing" a person in its view, without the person manually operating the light switch. [21]
based - being derived from. [22] can - is capable of, in at least some embodiments. [23] cause - to
produce an effect. [24] circuit - an electrically conductive pathway and/or a communications connection
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position, conforming in evetyprespddts apaiorreguivatermaxdlor mgreeinganterhturhequantity,
magpnitude, quality, anal%ﬁggg{ggmatched advertisement based on data entered by the partner’s
customer. The sponsor can apply an algorithm and/or other sponsor-
supplied business rules to determine the selected message content and/or
template for the customer-matched advertisement.
[35] customized — unique.
[36] data — information represented in a form suitable for processing by an
information device.
[37] data structure — an organization of a collection of data that allows the
data to be manipulated effectively and/or a logical relationship among data
clements that is designed to support specific data manipulation functions.
A data structure can comprise meta data to describe the properties of the
data structure. Examples of data structures can include: array, dictionary,
graph, hash, heap, linked list, matrix, object, queue, ring, stack, tree,
and/or vector.
[38] define — to establish the outline, form, or structure of.
[39] determine — to obtain, calculate, decide, deduce, and/or ascertain.
[40] determined — found and/or decided upon.
[41] device — a machine, manufacture, and/or collection thereof.
[42] each — every one of a group considered individually.
[43] embodiment — an implementation.
[44] exemplary — serving as a model.
[45] format — (v) to set the arrangement and/or structure of data for storage or
display.
[46] from — used to indicate a source.
[47] further — in addition.
[48] gather — to collect, obtain, and/or receive.

[49] generate — to create, produce, give rise to, and/or bring into existence.



[31] corresponding - related, associated, accompanying, similar in purpose and/or position, conforming
in every respect, and/or equivalent and/or agreeing in amount, quantity, magnitude, quality, and/or
degree. [32] create - to make, form, produce, generate, bring into being, and/or cause to exist. [33]
customer - a potential customer who may purchase,the product advertised on the partner's web site
(e.g., a traveler wishing to purchase insurance) 3 [§4] customer-matched advertisement - a
combination of a product identifier and/or description and its respective message content and price,
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recess, viscosity, pain, itch, moisture, temperature, thermal conductivity,

and thermal capacity.

[51] identifier — a group of symbols that are unique to a particular entity,
object, activity, service, relationship, characteristic, information item,
and/or document. An identifier can be human and/or machine readable
and/or understandable, such as for example, a number, alphanumeric
string, code, bar code, RFID, etc.

[52] identify — to specify, recognize, detect, and/or establish the identity,
origin, nature, and/or definitive characteristics of.

[53] image — an at least two-dimensional representation of an entity and/or
phenomenon.

[54] information device — any device capable of processing data and/or
information, such as any general purpose and/or special purpose computer,
such as a personal computer, workstation, server, minicomputer,
mainframe, supercomputer, computer terminal, laptop, wearable
computer, and/or Personal Digital Assistant (PDA), mobile terminal,
Bluetooth device, communicator, "smart" phone (such as a Treo-like
device), messaging service (e.g., Blackberry) receiver, pager, facsimile,
cellular telephone, a traditional telephone, telephonic device, a
programmed microprocessor or microcontroller and/or peripheral
integrated circuit elements, an ASIC or other integrated circuit, a hardware
electronic logic circuit such as a discrete element circuit, and/or a

programmable logic device such as a PLD, PLA, FPGA, or PAL, or the



[41] device - a machine, manufacture, and/or collection thereof. [42] each - every one of a group
considered individually. [43] embodiment - an implementation. [44] exemplary - serving as a model.
[45] format - (V) to set the arrangement and/or structure of data for storage or display. [46] from - used
to indicate a source. [47] further - in addition. [48] gather - to collect, obtain, and/or receive. [49]
generate - to create, produce, give rise to, and/or bring into existence. 4 [50] haptic - involving the
human sense of kinesthetic movement and/or the human sense of touch. Among the many potential
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moisture, temperature, tdevmal conductivityioarits thesrpaal ey components such as one or
more network interfaces, one or more processors, one or more memories
containing instructions, and/or one or more input/output (I/O) devices, one
or more user interfaces coupled to an I/0 device, etc.
[55] initialize — to prepare something for use and/or some future event.
[56] input/output (I/0) device - any sensory-oriented input and/or output
device, such as an audio, visual, haptic, olfactory, and/or taste-oriented
device, including, for example, a monitor, display, projector, overhead
display, keyboard, keypad, mouse, trackball, joystick, gamepad, wheel,
touchpad, touch panel, pointing device, microphone, speaker, video
camera, camera, scanner, printer, haptic device, vibrator, tactile simulator,
and/or tactile pad, potentially including a port to which an I/O device can
be attached or connected.
[57] machine instructions — directions adapted to cause a machine, such as an
information device, to perform one or more particular activities,
operations, or functions. The directions, which can sometimes form an
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entity called a “processor”, “kernel”, “operating system”, “program”,
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“application”, “utility”, “subroutine”, “script”, “macro”, “file”, “project”,
“module”, “library”, “class”, and/or “object”, etc., can be embodied as
machine code, source code, object code, compiled code, assembled code,
interpretable code, and/or executable code, etc., in hardware, firmware,
and/or software.

[58] machine-readable medium — a physical structure from which a machine,
such as an information device, computer, microprocessor, and/or
controller, etc., can obtain and/or store data, information, and/or
instructions. Examples include memories, punch cards, and/or optically-

readable forms, etc.

[59] may —is allowed and/or permitted to, in at least some embodiments.



[51] identifier - a group of symbols that are unique to a particular entity, object, activity, service,
relationship, characteristic, information item, and/or document. An identifier can be human and/or
machine readable and/or understandable, such as for example, a number, alphanumeric string, code,
bar code, RFID, etc. [52] identify - to specify, recoggize, detect, and/or establish the identity, origin,
nature, and/or definitive characteristics of [53] image - an at least two-dimensional representation of an
entity and/or phenomenon. [54] information device - any device capable of processing data and/or
information, such ny ral purpose and/or cial purp, mputer h as,a personal
computer, Workstﬁgﬁ, Sﬁ%@ﬁr%fﬁﬁg(@%&ﬁ%ﬁ aéﬁrga%%%ljﬁggﬁfg%&%ﬁ% c%r%nyp%d%e%ra%erminal, laptop,
wearable computer, andiofoPersmnakDilitalidssistamts (ROAY), dnabilextenpliryal Ghdetootmdevice,
communicator, "smart” g (e a8 AR AeCR mseagNg sarvise (e dplagkhern)
receiver, pager, facsimile, ce }ular teﬁe\ghone, a traditiona téllep one, telep%onl ‘devicé, a programmed
microprocessor or microComyrdlenand/ROpéridralimeyratedcitcuit @lemehtsd drsid3IC or other
integrated circuit, a hard eJﬁ roni % le circui . iscrete entcircul ora
programmable logic dev%@%&’c %é%a?{lgaﬂ%%?é;&g’-é%% , log;aﬁP% d,hcfg’r% e0 Sé?ﬂeﬁgelg’c? I%%@r?g{al any
device on which resides ddinitefatedngeehiresetlsablé of NPBmetiting atderstya gortibheof a method,
structure, and/or or grappical | %fewé%féﬁﬁ%g‘ééﬁsﬂf%ﬁioha?sﬁ?&m BRI A% A ?ﬁ@?ﬁmﬁﬂﬁﬁ‘ device.
An information device can comprise components such as one or more network interfaces, one or more
processors, one or moreadigtadrie bcortaiidd instagetionsseaidio roredngrioreninpbydunsut (1/0)
devices, one or more usg{smg%g(?ﬁgtseﬁlqupled to an I/O device, etc. [55] initialize - to prepare
something for use and/or some fitture event. [56] input/output (110) device - any sensory-oriented
input and/or outpub tevidgeergeh wscambindid visliahdiepticitolfdoterynalediotitaste-oriented device,
including, for exa , itar, di : Droj ' , qouse,
trackball, joystickl,iqg?al]renc(’jpl){'gla ,ég/i\%%eetlé,l ?g ll?[c}ﬂ%géﬁto%l? éﬁ%ﬁ%ﬁ%ﬁ%@@%gg%&ﬁﬂgﬁﬁ? Isi?;’eaker,
video camera, camera, ScaAwgidstanhastisgetss, wibtdtaradsetieisinautsrdrcaitdior tactile pad,
potentially including a pqst i whiehanIiP device.canbe.atachedienfpagectsd. iRflachine
instructions - directions adapted to cause a machine, such as an information device, to perform one or
more particular activitiesiroigrationsaoetunetionsn e diteetivns Mitids clmpinstihsescionm an entity
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customer when a web page is viewed by that customer. Via the message

ID, the sponsor can maintain a reference to all messages stored on the
partner’s web server, but the partner can change the content of the
message (e.g., the message text) without approval from the sponsor. That
is, the message ID and the message text can be supplied by the sponsor to
the partner. The partner can be free to change the message text but not the
message ID. An exemplary message pack (table) containing exemplary
messages (rows) is shown below:

Message ID Message Text

400000 "Recommended: Protect Your Trip "

400001 "Protect your investment with Access America.

Coverage is available for a non-refundable airline



6 [60] memory device - an apparatus capable of storing analog or digital information, such as
instructions and/or data. Examples include a nonvolatile memory, volatile memory, Random Access
Memory, RAM, Read Only Memory, ROM, flash memory, magnetic media, a hard disk, a floppy disk, a
magnetic tape, an optical media, an optical disk, a compact disk, a CD, a digital versatile disk, a DVD,
and/or a raid array, etc. The memory device can be coupled to a processor and/or can store
instructions adapted to be executed by processor, such as according to an embodiment disclosed
herein. [61] merge - to combine, blend, and/qr ﬂ@itﬁ irt180$§ émpl,e entity. [62] message - a combination
of information comprising a unique message ff) a message tag, and message text, used for
advertising a product to a partné9@0éddtomer’ Medsage textCandibunsypically does not, include

images, animation, audio, andl%y' , etc. l\/é%%%%%% (g%rqq%ta%%l?gh(gg\%%\éggi%% ??l%%&%iﬁ'ib\rg?zgssgr

animation, audio, and/or video, etc. Each message typically inc
INTRO, that lets a message template determinenvhereuneviibssigddyelohpsrihan Hdwertisement.

Each message text can be reviewed and/or za%@{&vgod ngétﬁ%lgﬁr%qgeﬁ%% Qﬂ%c\;&lqﬁxgg%&artner's web

site where it can be displayed to the partner's customer when a we ge Is viewed by that customer.
Via the message ID, the sponsor can maintaflel refdrence domsiitatessagestsiored on the partner's web

server, but the partner can chagggot@ja contem%)g tg‘?dqﬁ%ﬁfﬁ% ggrg,., the message text) without
approval from the sponsor. That is, the message 1D and the message text can be supplied by the

sponsor to the partner. The parf¥€pe4n be frékrtecthange the message text but not the message ID.

An exemplary message pack (t@@b%bggntainimlqo%%pl[ﬁ{y@@&ﬁg&gﬁ; (rows) is shown below: Message
ID Message Text 400000"Recommended: Protect Your Trip " 40000 1"Protect your investment with

Access America. Coverage is at@il{lfle for a'Ném-tefokdable airline 7 ticket up to $3,000. "

[63] message generator — an entity that provides suggested messages and
corresponding message identifiers, as well as message templates and
corresponding message template identifiers, to a webpage operator.

[64] message template — a form, typically developed by the sponsor and
approved for use by the partner, adapted for defining the design,
formatting, etc. one or more messages advertising a product offered by the
sponsor. A message template can determine where messages appear in an
advertisement, based on the tags of the messages and the order in which
the message tags appear in a Quote Pack. At runtime, message tags can be
referenced within the Quote Pack to a partner-approved message text to
produce a product advertisement for display on the partner’s web site.
The quote pack can include an indication of which message template to
use. The message template can determine the placement of the messages,
and may determine design, formatting, coloring, and/or emphasis of the
messages.

[65] method — a process, procedure, and/or collection of related activities for
accomplishing something.

[66] modification — an alternation, change, and/or adjustment to a content of
an electronic file.

[67] modify —to change, cause to change, edit, alter, replace, delete, and/or

correct.



400002d"See Terms and Conditions" 400007"Satisfaction Guaranteed: Receive a refund on your
premium within 10 days of purchase if you decide to cancel your coverage and you have not filed a
claim or departed on your trip" 400003"Yes, add insurance for" 400004"Price" 400005d"How was this
Calculated?" 400006"No, thank you. " [63] messagg generator - an entity that provides suggested
messages and corresponding message identifiers, as well as message templates and corresponding
message template identifiers, to a webpage operator. [64] message template - a form, typically

developed by the spansqr.A0c PPIOYEA01 58,0 1he RATSY, aamleddor definng the desion
formatting, etc. oS ar mage messages advertising a produc offere By the Sponsor. A message
template can determine Wherd/messagesappeariilt anradyertisemenydbseddrathedagstof the

messages and the ordersivrvlli]ggﬁieﬁé Ighghrg_%%%%i%t %,a SIS E&%%%{C‘Hea %g’tﬁ,{gﬁ%hét runtime, message
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messages, and may determine des ormatting, coforing, and/or emphasis of the messages. [65]
method - a process, protedibenantidretoltattiod dGRIHtebaattivitescfol akeooRiplismivyisomething. [66]
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or more Internet service providers, and/or one or more information
devices, such as a switch, router, and/or gateway not directly connected to
a local area network, etc.

[69] network interface — any device, system, or subsystem capable of
coupling an information device to a network. For example, a network
interface can be a telephone, cellular phone, cellular modem, telephone
data modem, fax modem, wireless transceiver, cthernet card, cable
modem, digital subscriber line interface, bridge, hub, router, or other
similar device.

[70] packet — a discrete instance of communication.

[71] partner — a party who is displaying advertisements on a web page (e.g.,
Delta or Continental in the case of Elvia).

[72] plurality — the state of being plural and/or more than one.

[73] predetermined — established in advance.

[74] processor - a device and/or set of machine-readable instructions for
performing one or more predetermined tasks. A processor can comprise
any one or a combination of hardware, firmware, and/or software. A
processor can utilize mechanical, pneumatic, hydraulic, electrical,
magnetic, optical, informational, chemical, and/or biological principles,
signals, and/or inputs to perform the task(s). In certain embodiments, a
processor can act upon information by manipulating, analyzing,
modifying, converting, transmitting the information for use by an
executable procedure and/or an information device, and/or routing the

information to an output device. A processor can function as a central



8 [68] network - a communicatively coupled plurality of nodes. A network can be and/or utilize any of a
wide variety of sub-networks, such as a circuit switched, public-switched, packet switched, data,
telephone, telecommunications, video distribution, cable, terrestrial, broadcast, satellite, broadband,
corporate, global, national, regional, wide area, backbone, packet-switched TCP/IP, Fast Ethernet,
Token Ring, public Internet, private, ATM, multi-domain, and/or multi-zone sub-network, one or more
Internet service providers, and/or one or more information devices, such as a switch, router, and/or

gateway not directly conpected,fo & iacal afea Nedtiors.sici Jogh nsuor nieifase; gy device
system, or subsystem czfpa%?e ofcougling an information device to a Aetwork. For example, a network
interface can be a telephodéroditidn pidormeméliulatandddes tdephaherdate thogenscssor modem,

wireless transceiver, eth§rn%tecargngl%li)_lﬁumggg%vgcigit&llciuabssgﬂpl golé% t{rrol ] %cayot%rgdge, hub, router,
or other similar device. | 0 paglget - a discrete instanée of communication. F‘?rl partner - a party who is
displaying advertisementsiomprocekspagectethe, etiarod Coatioeotahiortpeocasoof Elvia). [72] plurality
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processor - a device and/or set 0 ne-readable instructions for performing one or more
predetermined tasks. A protessorteainuorsptiseparsesne ondedehatibpuobdrardevare, fichware,
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device, and/or routing the information to an output device. A processor can function as a central 9
processing unit, local cohersiier, remote controller, parallel controller, and/or distributed controller, etc.

Unless stated Otthg\jiseptlt})%REg)ge(ﬁ%o& more goods and/or services.

[76] project — to calculate, estimate, or predict.

[77] provide — to furnish, supply, give, convey, send, and/or make available.

[78] quote pack — a runtime response package describing and/or identifying
the product offered, the message template, and/or the messages that should
be used to advertise the product. The Quote Pack can be created
dynamically by the sponsor in response to a quote request from the partner
and/or partner’s customer. The Quote Pack can be the input into the
weaving process, which can be performed on the partner’s web server,
before rendering the advertisement to the partner’s customer.

[79] receive — to gather, take, acquire, obtain, accept, get, and/or have
bestowed upon.

[80] recommend — to suggest, praise, commend, and/or endorse.

[81] render — to display, annunciate, speak, print, and/or otherwise make
perceptible to a human, for example as data, commands, text, graphics,
audio, video, animation, and/or hyperlinks, etc., such as via any visual,
audio, and/or haptic mechanism, such as via a display, monitor, printer,
electric paper, ocular implant, cochlear implant, speaker, etc.

[82] repeatedly — again and again; repetitively.



can be a general-purpose device, such as a microcontroller and/or a microprocessor, such the
Pentium IV series of microprocessor manufactured by the Intel Corporation of Santa Clara, California.
In certain embodiments, the processor can be dedicated purpose device, such as an Application
Specific Integrated Circuit (ASIC) or a Field Prograyjpmable Gate Array (FPGA) that has been designed
to implement in its hardware and/or firmware at least a part of an embodiment disclosed herein. [75]
product - one or more goods and/or services. [76] project - to calculate, estimate, or predict. [77]

provide - to furnish, -sup ive, vey, send, and/or make available. [78] quot ck : & runtime
response packagig gisc%]gl %\gﬁdﬁs iﬁe%)%ryelﬁsgatﬁgepr%n l?(O:{ g?fsé?% ?rmtg[ m gqggggﬁg%ﬁ%?gand/or the
messages that should bénstdte bidieisenthecprotuctxXphe@uoté Rack sadddlaeatechdynamically
by the sponsor in response 1o a quote request from the partner and/or partner's customer. The Quote
Pack can be the input into the weaving process, which can be performed on the partner's web server,
before rendering {i%d lad weasisarsieat-toctive partner ' s ustomard [T9meceive - to gather, take, acquire,

obtain, accept, 9% na/pLdyve ?X%%?e%%fbr[?&lsre‘?gﬁ%%ﬁg gﬁ%}éﬁﬁ%ggéﬁogf%iﬁ%a@%mmend’

8{1 .
and/or endorse. [ ender - to display, annunciate, speak, print, or otherwise make perceptible to
a human, for example asuldta, @ommands, text, graphics, audio, video, animation, and/or hyperlinks,

etc., such as via ?X visygl, audjo. qrd aptic meghanism, sugh.as yia a display, monitor, printer,

u
electric paper, oc ar] implant, cochlear implant, speaker, etc. %51 repeatedly - again and again;
repetitively. 10 [87] selected — a chosen item.

[88] set — a related plurality.

[89] signal — information, such as machine instructions for activities and/or one
or more letters, words, characters, symbols, signal flags, visual displays,
and/or special sounds, etc. having prearranged meaning, encoded as
automatically detectable variations in a physical variable, such as a
pneumatic, hydraulic, acoustic, fluidic, mechanical, electrical, magnetic,
optical, chemical, and/or biological variable, such as power, energy,
pressure, flowrate, viscosity, density, torque, impact, force, frequency,
phase, voltage, current, resistance, magnetomotive force, magnetic field
intensity, magnetic field flux, magnetic flux density, reluctance,
permeability, index of refraction, optical wavelength, polarization,
reflectance, transmittance, phase shift, concentration, and/or temperature,
etc. Depending on the context, a signal and/or the information encoded
therein can be synchronous, asychronous, hard real-time, soft real-time,
non-real time, continuously generated, continuously varying, analog,
discretely generated, discretely varying, quantized, digital, broadcast,
multicast, unicast, transmitted, conveyed, received, continuously
measured, discretely measured, processed, encoded, encrypted,
multiplexed, modulated, spread, de-spread, demodulated, detected, de-
multiplexed, decrypted, and/or decoded, etc.

[90] sponsor — a party generating the advertising content for their product (e.g.,
Elvia for travel insurance), that content to be displayed on the partner’s

web page.



[83] request - (v.) to express a need and/or desire for; to inquire and/or ask for. (n.) that which
communicates an expression of desire and/or that which is asked for. [84] responsive - reacting to an
influence and/or impetus. [85] result - an outcome and/or consequence of a particular action,
operation, and/or course. [86] select - to make a crlqice or selection from alternatives. [87] selected - a
chosen item. [88] set - a related plurality. [89] signal - information, such as machine instructions for
activities and/or one or more letters, words, characters, symbols, signal flags, visual displays, and/or

special sounds, efg, havi rearran ethrf aning, encoded as automatically detectable variations in a
physical variable,fgu h agslgér%ne%rﬁggec’, 0y ?gﬂﬁé%, agoaﬁ%t%, ?Iu?gjl%:c,an?é%:%gr@/ggﬁo ?(éctrical, magnetic,
optical, chemical,[@Bdl/orsbiapdgradity arraklibsguch as power, energy, pressure, flowrate, viscosity,

density, torque, i t, g%rﬁﬁaﬁﬁgﬁﬁrlcfp QQI%%%;(/ elltl@%%g%rrégnt, resistance, magnetomotive force,
el

magnetic field intensity, magnetic field flux, magnetic flux dénsity, reluctance, permeability, index of
refraction, optical \Walvelengtestisl aindth; tefiettancd] bansmittahece;gbhage @hifuteoncentration,
and/or temperature, etC-%ﬁ&ﬁ@Ql{b‘J QN i(ﬁfo%tﬁxt, a signal and/or the information encoded therein
can be synchronous, asychronous, ﬂar reaftime, soft real-time, non-real time, continuously
generated, contin[f8Usly Syatying, analbytidisefetelycgsnerated;sdistdtslyivanyingcquartiztor; digital,
broadcast, multicast, unicast [ Y ' ' d, discretely
measured, processed, e gogc (s}f , é%rgg%é%%n}luﬁé(pﬁg&é%?grg?ggé?e% ,g;?;i’r%%%ﬂg@gggéd, demodulated,
detected, de-multiplexed;aetsigstedgthe/andesddetinete90] sponsor - a party generating the

advertising contenbior ik IAGUSHE Qo AR dreush osHcanse R GORIGR: (s displayed or

the partner's web page. | tore - to place, hold, and/or retain data, typically in'a memory. [92]
subplurality - a subset. [98]nseiusiantiallpf-daa(gieacxteri GMlagkdél., and/or other markup

language; (v) to label, describe, identify, and/or classify.

[97] template — an clectronic file with a predesigned, customized format and
structure, ready to be completed with text.

[98] transmit — to send as a signal, provide, furnish, and/or supply.

[99] wser — a person, organization, process, device, program, protocol, and/or
system that uses a device, system, process, and/or service.

[100] wser interface - any device for rendering information to a user and/or
requesting information from the user. A user interface includes at least
one of textual, graphical, audio, video, animation, and/or haptic elements.
A textual element can be provided, for example, by a printer, monitor,
display, projector, etc. A graphical element can be provided, for example,
via a monitor, display, projector, and/or visual indication device, such as a
light, flag, beacon, etc. An audio element can be provided, for example,
via a speaker, microphone, and/or other sound generating and/or receiving
device. A video element or animation element can be provided, for
example, via a monitor, display, projector, and/or other visual device. A
haptic element can be provided, for example, via a very low frequency
speaker, vibrator, tactile stimulator, tactile pad, simulator, keyboard,
keypad, mouse, trackball, joystick, gamepad, wheel, touchpad, touch
panel, pointing device, and/or other haptic device, etc. A user interface

can include one or more textual elements such as, for example, one or



[94] suggested content - text that will be used if the webpage operator specifies no overriding text. [95]
system - a collection of devices, machines, articles of manufacture, and/or processes, the collection
designed to perform one or more practical, concrete, tangible, and useful functions. [96] tag - (n) a
piece of text that describes the semantics, structure, and/or format of a unit of data (element) in HTML,
XML, and/or other markup language; (v) to label, describe, identify, and/or classify. [97] template - an
electronic file with a predesigned, customized format and structure, ready to be completed with text.
(98] transmit - to send as,g,signal pravide fnighy andlonsypaly, [RELUser 1 Agtegn, groanization
process, device, program, protoco and/or §y§'tem tha lises a (5eV|ce, system, process, and/or service.
[100] user interface - anyndevigefbrerd etiamicgsinfoimation toanpseraandiega.aguesgnghnformation from
the user. A user interfaceg includes at least one of textual hical, audio, vid nimation, and/or
haptic dements. A textua%ﬁvaIH nt %é’nwﬁlz&po)%’vtll eedB, af{irs1 gtﬁgl;np eee, bl)?% (p%?r‘leg?’, gln%tfl%br? %play,
projector, etc. A graphicdbeterrmandandlpovidedfifonexhahpidonasteanitortesidplayligrojector,
and/or visual indication deyiogSah a3 ighlag.PRACH.ELGAN AR Elemen! gan prjgrovided,
for example, via a speaker, microphone, and/or other soimg génerating and/or receiving device. A
video element or animatioriteteimgririak, beoprevidedioforcoxsnolplel sz, preonitopanksptalgrprojector,
and/or other visual devi ic e ' Vi requency
speaker, vibrator, tactilecxg%}%ag?glr’, St%%%%e%%@%?rﬁtﬁg%ér&d ‘E%%%%%%E@eg p%iéa%%rﬁggﬁ% rg\(é: ball, joystick,
gamepad, wheel, touchpadiagatteisanelicpointingl dedomaerd/olcodrchapiaskilios, etc. A user
interface can include on aore e : -one more letters,
number, symbols, etc. A‘iﬁ?sétacﬁ%’e %@g&%ﬁﬁ%&élﬁmﬁﬁg’gﬁ%{g{g%r pEil all8 Ieer%ré%][t% such as, for
example, an image, photograpinadrdadkigravon ol bagkidevndrstptnbhrhesty katbodidaver, matrix,
table, form, calendar, oufing yiewiSamG. SAIGREMn ST (1L, 181 00X, UBbRIRk ISk poP-UP ISt
pull-down list, menu, tool bar, dock, check box, radio button, hyperlink, browser, button, control,
palette, preview panel, ceilefinhapilcdiamshdennscidil lsagteuvebrasienugusay, etepdypand/or progress
indicator, etc. A textual apg/orgianhical glament G be.per Ik SRIRRING. PoaTing. adiusting,
changing, specifying, etc. an appearance, background color, background style, border style, border
thickness, foreground coten, st dfoptsaadentwize cleigeiisenching Spavingpladentlmegimum data
length, validation, query 6HrsAr fyRf RIE R AWESIZIG. LSRG, anadlar dimsnsign. etc. A user
interface can include one or more audio elements such as, for example, a volume control, pitch
control, speed control, vélegeetietapecataibnsredse mayeserahdritsstolasd Mviomig EdicPplay, speed,
pause, fast forward, reverse, £igAiHReRIARIRER AR Rlude RRe AR UENIGROI8MENtS Such as, for
example, elements controlling video play, speed, pause, fast forward, reverse, zoom-in, zoom-out,
rotate, and/or tilt, etc. A a5eniHfefEEecatchidiodenenadse Mare @xpthatibhelEyidats siskh as, for
example, elements contrling.animation Rew.-BaLserfasiianald, LYessaZanmii2aam-out, rotate,
tilt, color, intensity, speed, frequency, appearance, etc. A user interface can include one or more haptic
dements such as, for ex#HMES ensrReMSIAtH RN Al UNUSh foncor sTasaRife SABIRRIBN, motion,

displacement, temperatyig, &ififi Ghl ¥idio Ry MRH A ANEUG IR reverse, zoom-in, zoom-

out, rotate, tilt, color, intensity, speed, frequency, appearance, etc. A user
interface can include one or more haptic elements such as, for example,
elements utilizing tactile stimulus, force, pressure, vibration, motion,
displacement, temperature, etc.

[101] via — by way of and/or utilizing.

[102] video — humanly visible and varying images.

[103] weaving — a process via which, at runtime, a partner can initiate a
transaction by sending a request for an offer to a sponsor. The sponsor can

return a customer-matched Quote Pack to the partner, who can merge



[102] video - humanly visible and varying images. [103] weaving - a process via which, at runtime, a
partner can initiate a transaction by sending a request for an offer to a sponsor. The sponsor can
return a customer-matched Quote Pack to the partner, who can merge 13 together the product,
message, and/or message template identified in the,Quote Pack to produce a dynamic advertisement
for the customer. [104] webpage operator - an entity that controls a server adapted to provide, via
Hypertext Transport Protocol, a message, document, entry screen, and/or information that is identified

via a specific Uniform Resource Lacato ‘% 05] wherein - in regard to which;.and; and/or.in addition to.
Detailed Description (100 ENL ST St A e B A
automatically rendering nués$age toaodebpagenisei; tdeansssagé forghtedibpmanebpage operator

via an automatic Eﬁeer‘% %g%tﬁégé‘rza‘iﬂ —eafnséi%% CANLENL INAE GOILESRINAR Q) 3, provide
message-generator-selected niessage identifier with a message template that corresponds to a
message-generator-selecietlypegsag&rtewpidtBridecifienmtteape skagsrgenenaiossetocted message

dentifier and the messagegenGIRIALARISCIRA [NARSAR IAMPIIRIROTARRIOYidEg Y. the message

generator to the webpage operator responsive to receipt gathered from the webpage user by
the webpage operator. [1@Zh@ertain exemplary embodiments can provide a method, herein called

"weaving", that ca[?h@g Wge%\r_ti% %ﬁp%ﬂ@gf%ﬁpé?{&s%[) Adregin parameters for Internet-based
ifics a ]

advertisements without agreeing on spec ouf each advertisement that appears on the partner's
web site (which could number in the thousands). Weaving can allow each party to control specific
parameterﬁ)gpmgdtlﬂfe&qillﬁitﬁement that matter most to them. [108] Via certain exemplary
embodiments, the partner can pre-approve all advertising content by placing the content in a special
location onl 186 Iparigésis webnsbmesmiibmenpartnarte \éhapagdad viewadsiog theomesierdly the

sponsor can supgly, e S GNALE A ARYRIIREMANt hased.ona prapelagy algorithm, but

instead of sending the partner the advertisement containing content, the sponsor can send a

operator via an automatic merger of a customized message content that
corresponds to a message-generator-selected message identifier with a message
template that corresponds to a message-generator-selected message template
identifier, the message-generator-selected message identifier and the message-
generator-selected message template identifier provided by the message generator
to the webpage operator responsive to receipt of data gathered from the webpage

user by the webpage operator.

[107] Certain exemplary embodiments can provide a method, herein called “weaving”,
that can allow two parties (partner and sponsor) to agree on parameters for
Internet-based advertisements without agreeing on specifics about each
advertisement that appears on the partner’s web site (which could number in the
thousands). Weaving can allow each party to control specific parameters about the

advertisement that matter most to them.

[108] Via certain exemplary embodiments, the partner can pre-approve all advertising
content by placing the content in a special location on the partner’s web server.
When a partner’s web page is viewed on the Internet, the sponsor can supply the
customer-matched advertisement based on a proprietary algorithm, but instead of

sending the partner the advertisement containing content, the sponsor can send a



14 reference to the customer-matched template and the customer-matched message to use for each
product advertised on the partner's web site. As the page is rendered dynamically in the partner's web
server, the actual content for the advertisement can be chosen from the pre-approved content on the
partner's web site. [109] Via certain exemplary eml?gdiments, the partner can pre-approve the specific
advertisement message text elements that might appear to their customers and the advertisement's
location on the web page. This can be important because partners can be extremely reluctant to
delegate control to.an QUts|de Barty, (RRONIOLLOVEL NG £ %ed‘ﬁh%a&%g%%%esﬂ%t%ﬁé@r@eé’sfa .
advertisements on the partner's Wet) site. Partners can spend lots of resources ensurlnggt%elr
customers get a donsistentatbgsadecandvitit cdstotherisigrpesienbestn thethbanags'sweb site is
Dt e A0 QU RO SORUBLANERDIGEs e e ARG MESRRge content (@nd
possibly design) (including the ability to make c%anges without the partner's approval) can be viewed
as risky because itdsartigivecapdoobndebscofiteol dftmeceystamed seanperiente udncostside party.
[110] Written fromsﬁge perspective of the partner, weaving can help answer the question: "how do we
delegate the appropriate permissions to an outside party (sponsor) to generate the "customer
matched" advertisement based on their expertise while ensuring we retain full control over the

dverti sented i i3 certai |
oo ot

embodiments sponsor can trol a proprietary a
advertisement bagddcoisimpunt pegstrgstéestiebments patnagbtonpomer landiosiwmiol mdsbage

template and/or megsaas, g RAARLNSES W Endng APagisadvRISRIBNme sonsor

can spend lots of resources researching, testing, or refining the set of product and message text
combinations thatchabe exsisbsthntidbeinaide trdegreacestrohimee dorsgbmpsdsingparsale forthe sponsor.

As experts in ths ez ey IS LSNARLIA AR DALEACH BRI o fomer s

maximized, thus they often want e optimal selection of products and message
presented to the dlistoenesdn sirdet lothedxaszecsarnsufnRihgirictestofins gwé pepspettive of the

sponsor, WeaVingrﬁé’ﬁ%%'Qxﬁ%@’@ﬁéﬁ&ﬁ%‘f@%ﬁ%ﬁ&ﬁ%’@%ﬁl%ﬁ% ARIRNRRatahed

advertisement for our partners and their customers that yields strong and/or the most sales (based on
our expertise withAtieatipgoiuetssilsd mbstagpypiorktigel apeio Hksdlisesty swhsiaanowwsageour partners

to pre-approve the gonienh ISR @ULRPEHAVARSIA0L O e ANRUISRMEN RibGiTKeD page?”

[113] The weaving process can strike a balance between these competing needs such that both
parties can be engaregihapareystbsebmatered adiaidsniert HpearstarHepartaer's customers in

language approved by ing BRI Ad4] MiBSRIBNGKE RGN irgodiments, the partner can create

an advertisement from pre-approved component parts. This can guarantee that the partner has
pre-approved all textual content (from messages) and potentially all design (e.g., layout, fonts, look

and fed, etg; (fpmymesRags:|AUlRieRN ToiMAD AdHSINGE AHOGERS i, ARgBsar;and partner can

agree in advance which messages and templates are acceptable. The sponsor and partner can
collaboratively intedgsiéennebpmaesagdslagrifonaenpressiyectetplatssataayttitedithout requiring

any change in the Soffua5a JGEhRRIRON N USSRY-RDALLDE PANBSLORSRORRAE Jihisgan avoid either

sponsor or partner having to wait for development resources when new and/or revised message text
and/or messages ¥&PAplateslile Aeuriag vCarkin ExbaEN eYAbBYIHBIRES WapcOtimS®EIhformation

exchange tool thaf,jg staklg,-RPER SQWES0 JNFQLRIAAFd, such as XSLT.

[111] Via certain exemplary embodiments, the sponsor can control a proprietary
algorithm that can create a “customer matched” advertisement based on input
parameters from the partner’s customer, and/or which message template and/or
message tag the partner uses when rendering a specific advertisement. The
sponsor can spend lots of resources researching, testing, and/or refining the set of
product and message text combinations that have a substantial and/or the greatest

chance for generating a sale for the sponsor. As experts in this area, they often



[115] What follows describes the logic of exemplary XSLT code of an exemplary message template,
which specifies how to process the information in an 16 exemplary Quote Pack, and that emits
(outputs) HTML text designed to become part of an exemplary web page. [116] The XSLT code can
contain rules that, when run against an XML document, result in a piece of HTML text designed to
become part of the web page. The original XML is typically unchanged, and the HTML is typically
generated ("printed") as output from the XSLT transformation, although results of the transformation

can be provided in any. graphics,language, print language, video language,. and/or other media
language that canwb"%é)t rte(grl1e e%g%\;}%\}%ecgpf éBrl[ élr%{? %ﬁ%%rﬁusvlod%%r 13%%%%@3? media. [117] The
XSLT rules can uségattent tmeectrimgncTihatdstithadyscantiook forapetifimdentivagafritsersodirce XML

document, those gegtions marked fart and end tags, and print the output HTML based on the
contents of those ronarﬁggss%ctelghsgﬁggofﬂ%ﬂoﬁ%\?vﬁsngeﬁescribes how this transformation can work on

an exemplary Quote Pack. [II 9] Initial Rule: Find an element in the quote pack marked

"H Q 0o i il < P > dt
of ey e e B A i to
organize sectionsvof fiimmnycally Runtalh @us_@rmatesaglmdadawimammﬁomrkedﬂners _and
“TemplateMessagg '&SEhston{é'Pﬁg?a‘?%Qgﬁ"g%L%{%" 8/8%%&&%%8%51%?@L%E?Mleé&aﬁljﬁﬁea”d an end

tag of </Template AfessageList>) Run rules against any element marked "HeavyQuotes"
with what products and messages work well and/or the best) while allowing our

partners to pre-approve the content elements (and possibly design) of the

advertisement on their web page?”

[113] The weaving process can strike a balance between these competing needs such
that both parties can be ensured that a customer-matched advertisement appears to

the partner’s customers in language approved by the partner.

[114] Via certain exemplary embodiments, the partner can create an advertisement from
pre-approved component parts. This can guarantee that the partner has pre-
approved all textual content (from messages) and potentially all design (e.g.,
layout, fonts, look and feel, etc. (from message templates)). Through a business
process, the sponsor and partner can agree in advance which messages and
templates are acceptable. The sponsor and partner can collaboratively introduce
new messages and/or new message templates at any time, without requiring any
change in the software technology in use by either the partner or sponsor. This
can avoid either sponsor or partner having to wait for development resources
when new and/or revised message text and/or messages templates are desired.
Certain exemplary embodiments can utilize an information exchange tool that is

stable, open source, and/or standard, such as XSLT.

[115] What follows describes the logic of exemplary XSLT code of an exemplary

message template, which specifies how to process the information in an



(this section will have a start tag of <HeavyQuotes> and an end tag of </Heal yQuotes>) 17 Run
all other rules against any element marked "TemplateMessageLisaleavierMessageData" (this
indicates a section marked HeavierAlessageData that is inside of a section marked
TemplatedidessagelList) Print ending div tag (</ding [120] Rule: Find an element in the quote pack
marked "TemplateMessageList" (this section will have a start tag of <TernplateMessageList> and an
end tag of </TemplateMessageList>) For each contained element marked "HeavierMessageData"

(this section will have astar vierAle ta
</HeaV|erMessage}8atg E%hls G?Fear%%ngtsd eFtE};lgl[ u% ugs ?? %@%ﬁéﬁ%%netds%%ﬁmgrﬁeader tag
(<h2>) Print the vaim‘eocﬁfathexe"ﬁq)dﬂmgm‘emgmnt endlng header tag (<112>) Print line break tag (<br/>)

[116] The XSLT code can contain rules that, when run against an XML document,
result in a piece of HTML text designed to become part of the web page. The
original XML is typically unchanged, and the HTML is typically generated
(“printed”) as output from the XSLT transformation, although results of the
transformation can be provided in any graphics language, print language, video
language, and/or any other media language that can be rendered via webpage,

graphic, print, video, and/or any other media.

[117] The XSLT rules can use pattern matching. That is, they can look for specific
sections of the source XML document, those sections marked by start and end

tags, and print the output HTML based on the contents of those marked sections.

[118] The following describes how this transformation can work on an exemplary

Quote Pack.

[119] Initial Rule: Find an element in the quote pack marked "HeavyQuotePackData"
(this section will have a start tag of <HeavyQuotePackData> and an end tag
of </HeavyQuotePackData>)

Print starting div tag (<div>; div is short for division and is used to
organize sections of HTML)

Run all other rules against any element marked
"TemplateMessageList"

(this section will have a start tag of <TemplateMessageList> and an
end tag of </Template MessageList>)

Run all other rules against any element marked "HeavyQuotes"

(this section will have a start tag of <HeavyQuotes> and an end tag of

</HeavyQuotes>)



Print starting paragraph tag (<p>) For each element marked "HeavierMessageData" If this element's
"tag" has a value of "INTRO" If this element has a non-empty "Url" element Print an anchor tag
with a link to that URL with the element's Text value as the hypertext (“clickable") Otherwise Print
starting label tag (<1abel>) Print this element's "Tefq element Print ending label tag (<1label>) Print
ending paragraph tag (</p>) [121] Rule: Find an element in the quote pack marked "HeavyQuotes"
Run all rules against dements marked "HeavyQuoteData" IS [122] Rule: Find an element in the quote
pack marked "HeavyQuoteDRata" Print starting paragraph,tag (sp> Print radio button tag with the
name attribute set to "Radiﬁ%ﬁgp%% fkleesl %%Irll%‘%atn seelte It%e'gl*tngnt%%t (ci)f the contained element marked
"ProductID". (<input typenptacidtsmgme-tsRadioGrylgsdiddant of element marked ProductID" I>) For

each element marked Mes?ﬁzgse zsn/!j%ga eI S SRA0s A% HeavierMessageData that is inside of

a section marked TemplateMessageList)

Print ending div tag (</div>)

[120] Rule: Find an element in the quote pack marked “TemplateMessageList"
(this section will have a start tag of <TemplateMessageList> and an end tag
of </TemplateMessageList>)
For each contained element marked “HeavierMessageData"
(this section will have a start tag of <HeavierMessageData> and an
end tag of </HeavierMessageData>)
If this element’s “tag” has a value of “HEADER”
Print starting header tag (<h2>)
Print the value of the "Text” element
Print ending header tag (</h2>)
Print line break tag (<br/>)
Print starting paragraph tag (<p>)
For each element marked "HeavierMessageData"
If this element’s “tag” has a value of “INTRO”
If this element has a non-empty “Url” element
Print an anchor tag with a link to that URL with the element’s Text
value as the hypertext (“clickable”)
Otherwise
Print starting label tag (<label>)
Print this element’s "Text" element
Print ending label tag (</label>)
Print ending paragraph tag (</p>)

[121] Rule: Find an element in the quote pack marked "HeavyQuotes"

Run all rules against elements marked “HeavyQuoteData"



(these sections If this element's "Tag" value is "OPTION" If this dement has a non-empty trl" element
Print an anchor tag with a link to that URL with the element's Text value as the hypertext ("clickable")
Otherwise Print starting label tag (<label>) Print this element's "Text" element Print ending label tag
(c/Ia_beI>) Print ending parag.rqph_ tag (</p>) If this ?b ment's "'I_'ag" has a value of "TRICE" Print .
starting strong tag (<strong>; indicates text should be bold) Print the value of the current element's
"Text" field Print ending strong tag (</strong>) Print ending paragraph tag (</p>) [123] Rule: Find an
element in the quote pack marked "TemplateMessageList/HeavierMessageData"
[122] Rule: Find an element in the quote pack marked "HeavyQuoteData"
Print starting paragraph tag (<p>)
Print radio button tag with the name attribute set to “RadioGroup” and
the id attribute set to the text of the contained element marked “ProductID”.
(<input type="radio" name="RadioGroup" id="text of element marked
ProductID” />)
For each element marked "Messages/HeavierMessageData"
(these sections
If this element’s “Tag” value is “OPTION"
If this element has a non-empty “Url” element
Print an anchor tag with a link to that URL
with the element’s Text value as the hypertext (“clickable”)
Otherwise
Print starting label tag (<label>)
Print this element’s "Text" element
Print ending label tag (</label>)
Print ending paragraph tag (</p>)
If this element’s “Tag” has a value of “PRICE”
Print starting strong tag (<strong>; indicates text should be
bold)
Print the value of the current element’s “Text” field
Print ending strong tag (</strong>)

Print ending paragraph tag (</p>)

[123] Rule: Find an element in the quote pack marked
"TemplateMessageList/HeavierMessageData"
If this element’s “Tag” has a value of “FOOTER"
Print starting paragraph tag (<p>)
Print starting label tag (<label>)

If this element has a non-empty “Url” element



If this element's "Tag" has a value of "FOOTER" Print starting paragraph tag (<p>) Print starting label
tag (<label>) If this dement has a non-empty "Ur" element 19 Print an anchor tag with a link to that
URL with the element's Text value as the hypertext ("clickable™) Otherwise Print this element's "Text"
element Print ending label tag (</label>) Print endi?g paragraph tag (</p>) [124] FIG. | illustrates an
exemplary embodiment of an advertisement 1000 generated based on a weaving of an exemplary
template and exemplary messages that were identified in an exemplary Quote Pack. That is, when the

partner runs the XSLT transforrp, agaipsh g Quiate, Racks e silsd TWh S0 JesHAIN o
customer-matched advertisement, such as illustrated In . .Tl ote that the message template

can specify attributes suehlasaathio lygttoieddsidiekblaekyround color, link button to purchase, link to

view details, and where %glg\g@ "HEADER" and "FOOTER" messages, etc. The message template
: N . CIWISe . L

can specify the "look" of the advertisement and how it will appear to the end customer. There can be

multiple message templates, edtmbHeswitmadiffédant " lolokiciEach message template can have a

unique identifier. Print ending label tag (</label>)

Print ending paragraph tag (</p>)

[124] FIG. 1 illustrates an exemplary embodiment of an advertisement 1000 generated
based on a weaving of an exemplary template and exemplary messages that were
identified in an exemplary Quote Pack. That is, when the partner runs the XSLT
transform against a Quote Pack, the emitted HTML can result in a customer-

matched advertisement, such as illustrated in FIG. 1.

[125] Note that the message template can specify attributes such as radio button design,
background color, link button to purchase, link to view details, and where to place
“HEADER” and “FOOTER” messages, etc. The message template can specify
the “look™ of the advertisement and how it will appear to the end customer. There
can be multiple message templates, cach one with a different “look”. Each

message template can have a unique identifier.

[126] An exemplary embodiment of the weaving process can start when a partner sends
the following exemplary customer-provided information to the sponsor. The
exemplary information can come from the partner’s customer who has input this
data on the partner’s web site. The customer’s data can be sent to the sponsor in

XML format:

Passenger Name Record Fields Example Customer Data

Partner Airlines

Booking Date 11-11-2007




[126] An exemplary embodiment of the weaving process can start when a partner sends the following
exemplary customer-provided information to the sponsor. The exemplary information can come from

the partner's customer who has input this data on the partner's web site. The customer's data can be

sent to the sponsor in XML format: Passenger Namg Record Fields Example Customer Data Partner
Airlines Booking Date 11-11-2007 20 Travel Start Date 12-21-2007 Travel End Date

Travel Start Date 12-21-2007
Travel End Date 12-28-2007
Zip Code 23220
Home Country USA

Trip Origination DCA

Trip Destination LAX
Number of Passengers 2

Purchase Segments Air

Class of Service Coach
Cost of Trip by Segment $1,230
Customer ID 983937221833

[127] This data can be received by the sponsor who can run an algorithm to determine
products the sponsor desires to offer this customer based on the customer data
provided. The sponsor’s offer can be returned to the partner in the form of a

Quote Pack (table) containing, in this exemplary case, two products (rows):

Template Indicator TI-001
Message Id Message Tag
Offer Pack Messages

400000 HEADER
400001 INTRO
400002d INTRO
400007 FOOTER
Offer Messages for the “Yes” Offer

400003 OPTION
400004 PRICE
400005d OPTION
Offer Messages for the “No” Offer

400006 OPTION




12-28-2007 Zip Code 23220 Home Country USA Trip Origination DCA Trip Destination LAX Number
of Passengers 2 Purchase Segments

21

[128] As described above, during initial setup, the sponsor can provide a suggested
configuration of messages for the partner to utilize. The partner can accept the
suggested messages (and/or message text) to use and/or can customize desired
messages for their customers. The sponsor can provide a message template to use
for transforming one or more messages into an advertisement. Depending on how
their relationship is negotiated, in some cases, the partner may edit desired
message templates, and in other cases, only the sponsor may edit any message
template. In any event, the partner can approve these messages and/or templates

by uploading them to the partner’s web server(s).

[129] During runtime, the partner can send a request via the Internet to the sponsor with
data gathered from the customer. The sponsor in near real-time (< 2.5 seconds)
can determine the customer-matched product for the partner based on a
proprietary algorithm. The sponsor can return a response to the partner in the form
of a Quote Pack. On the partner’s web server, the Quote Pack can be woven
together with the identified partner-approved message and message template to
create an HTML-coded Internet advertisement for rendering via the partner’s web

site.

[130] Certain exemplary embodiments can allow the partner to pre-approve the
advertisement’s message content displayed to their customers while delegating
the decision about which product to advertise to the sponsor (who can use their
customer match algorithm to determine the product, message, and template for the
advertisement). Conversely, the sponsor can control which product is displayed
on the partner’s web site and can influence (but not completely control) the
message content (and/or design of that content) used to market the product to the
customer. This can be done by referencing, in the Quote Pack, a specific message
ID (and/or message template ID) to use when creating the advertisement. Using
this process can allow each party to retain control of information that is important

to them while delegating control of the information most important to the other



Air Class of Service Coach Cost of Trip by Segment $1,230 Customer ID 983937221833 [127] This
data can be received by the sponsor who can run an algorithm to determine products the sponsor
desires to offer this customer based on the customer data provided. The sponsor's offer can be
returned to the partner in the form of a Quote Packzgable) containing, in this exemplary case, two
products (rows): Template Indicator TI-001

[131]

[132]

[133]

[134]

[135]

party. It can enable each party to unilaterally make changes to the parts they

control without the consent of the other party.

The weaving processes can be considered in two parts: initial setup and runtime.
FIG. 2 is a sequence diagram of an exemplary initial setup method 2000, which
can be preconditioned on obtaining a signed contract identifying appropriate
terms and conditions. FIG. 3 is a sequence diagram of an exemplary runtime
method 3000, which can be preconditioned on completing the set-up process

and/or integration testing.

FIG. 2 and FIG. 3 show how the parties (sponsor and partner) can collaborate to
provide a customer-matched advertisement (one that the sponsor believes will
increase the likelihood of a product sale) that appears to the partner’s customers in

language approved and controlled by the partner.

Certain exemplary embodiments can be used with a product (such as the Travel
Insurance 2.0 product from Elvia (a sponsor) of Richmond, VA), to supply
advertisements to the sponsor’s customers (e.g., partners) for the sponsor’s
products. Certain exemplary embodiments can allow the partners to display

advertisements to their customers for products provided by the sponsor.

In certain exemplary embodiments, the sponsor can implement the initial setup
process by providing the initial message templates and/or messages (which can be
customized by the partner) to the partner and ensuring that the sponsor can

generate a Quote Pack in response to a request from the partner’s web server.

The partner can implement the initial setup process by reviewing and uploading
the approved message content and/or templates to their web site and configuring
their web servers to send requests to the sponsor’s service at the appropriate time

during the customer’s checkout.



Message Id Message Tag Offer Pack Messages 400000 HEADER 400001 INTRO 400002d INTRO
400007 FOOTER Offer Messages for the "Yes" Offer

[136]

[137]

[138]

23

The partner can implement the runtime process by having the industry-standard
Extensible Stylesheet Language Transformation (XSLT) technology installed and
configured to weave together sponsor-approved message templates and messages
provided in Quote Packs with partner-approved content and/or layouts for the
advertisements. XSLT can transform the Extensible Markup Language (XML)
Quote Packs and message templates into Hypertext Markup Language (HTML)
code used to create, provide, transmit, and/or render web pages viewable on the

Internet.

In certain exemplary embodiments, a sponsor can create an advertisement (in
HTML code) containing text and/or images to advertise their products on the
Internet. The sponsor can find a partner who is willing to put this advertisement
on the partner’s web site during for display during the partner’s customer’s
checkout process in order to cross-sell products from the sponsor to the partner’s
customer. The sponsor and the partner can enter into a contract whereby the
sponsor agrees to deliver a “customer-matched” advertisement to the partner’s
web server (for viewing on the partner’s web site) in exchange for the partner
getting a percentage of all revenue originating from customers of the partner who
followed the instructions in the advertisement and purchased the sponsor’s

products.

The sponsor can manually decompose the Internet advertisement into four logical

parts:

[139] The location of the advertisement (i.e., where it’s displayed on the page).
The partner and sponsor can negotiate the best placement of the
advertisement within the checkout process and the partner can modify
their web site to place the appropriate Internet advertisement-rendering
code (supplied by the sponsor) on the appropriate page in the checkout

Proccess.



400003 OPTION 400004 PRICE 400005d OPTION Offer Messages for the "No" Offer 400006
OPTION 21 [128] As described above, during initial setup, the sponsor can provide a suggested
configuration of messages for the partner to utilize. The partner can accept the suggested messages
(and/or message text) to use and/or can customize,desired messages for their customers. The
sponsor can provide a message template to use for transforming one or more messages into an
advertisement. Depending on how their relationship is negotiated, in some cases, the partner may edit

desired message (pmplajgs. And0Oller GaRes Ol de sansar may sdigny message template. I
any event, the partner can approve these messages and/or tempfates by uploadingthém to the
partner's web server(s). audio, video, and/or animations, etc., are displayed to market the product

to the customer). The sponsor can provide a suggested set of messages to

the partner where each message has a unique message ID and message

content. Partners can make and/or request adjustments to the message

content and when they are satisfied with the message content, they can

upload messages to their web site. The partner’s uploading of their

modified messages to their web site can complete their approval process.

[141] The design of the advertisement (e.g., layout, height, width, colors, font,
look and feel, etc.). The partner and sponsor can negotiate a template that
specifies the design of the advertisement as it will appear on the partner’s
web site. The sponsor can create code, such as in the form of HTML, that
can cause the advertisement to be rendered on the partner’s web site per
the agreed design and/or template. In some cases, the partner can be
empowered to edit some and/or all aspects of the template. Note: if
desired, images, audio, video, and/or animations need not be part of the
message content, can be specified via the template, and/or can be partially

and/or completely controlled by the partner.

[142] The product advertised, potentially including instructions for purchasing
the product, the price of the product, available quantities of the product,
available dates and/or unavailable dates for the product, actual and/or
potential discounts and/or rebates available, characteristics of the product,

and/or terms and/or conditions of sale, etc.

[143] As shown in FIG. 2 and FIG. 3, the sponsor can design a process for allowing
both parties to collaborate on the four parts but ultimately giving the partner
control over at least the message content for the advertisement while giving the
sponsor control over what products are advertised and potentially the resulting

advertisement’s design (such as in the form of sponsor-supplied XSLT message



[129] During runtime, the partner can send a request via the Internet to the sponsor with data gathered
from the customer. The sponsor in near real-time (< 2.5 seconds) can determine the
customer-matched product for the partner based on a proprietary algorithm. The sponsor can return a
response to the partner in the form of a Quote Pac55 On the partner's web server, the Quote Pack can
be woven together with the identified partner-approved message and message template to create an
HTML-coded Internet advertisement for rendering via the partner's web site. [130] Certain exemplary
embodiments can allgw.the partner tq pre-approve the advertisement's message content displayed to
thei customers wia DL i e B o B SR Sy 5298 RIS, oo
can use their custerrtersnatch algorithm to determine the product, message, and template for the
advertisement). SOAYFsFh 15 SRONsOL e sl DIEhRoquel S displayed gn fhe parners web
site and can influence (but not completely control) the message coritent (and/or design of that content)
used to market the proddgntonticel gustowrentT higanchdedonendyéfe remeideyinthet@ucte Pack, a
e oL mesaRge PP RIS SSAPR N AREIREIRNL Lo e
process can allow each party to retain control o mf%rmatlon that is important to them while delegating
control of the informatiodapest keypendnt tdatheictiornR2oghay ohcamenaiedachcpalty to unilaterally
ake changes to the pa ey, 80%%3][ witho ttg&e se t h eavin
m éﬁ?Pé% e Hioutdhe conseat piihe Ather party, Qs%ﬂiuémn‘éé 9
processes can be considered in two parts. initial setup-and runtime. FIG. 2 is a sequence diagram of
an exemplary initial setupnchatbietdc2000, sohfegnesthdnelpreesnditionel vie.obtaimingal signed contract
dentifying appropriate tey: agghoNdliBNAdEl Gt TAREIHERER HARAR GhAh XMl runime
method 3000, which can be precon itig\rl\ed oen c@oumpletiﬁg the set-up process and/or integration
testing. [132] FIG. 2 and™GhgiSsodhow thes axdtie snéoomstasaguipartats) cavsedtiziordé to provide
a customer-matched advygiiisemaRlopg At IGFRONRALRS! kﬁg&% Sh '{Pl%r§§‘r°t§ Ehse\ll%ﬁ'r%ﬂg."d of a
product sale) that appears to the partner's customers in language approve anofcontrol ed by the
partner. [133] Certain exemplary embodiments can be used with a product (such as the Travel

Insurance 2.0 proﬁ%t(]f“i"ﬂe%b’éﬁs@ SROASEN Y Ricmong. M IREPRPYY AgeTHFSmant, o the

sponsor's customers (e.g., partners) for the sponsor's products. Certain exemplary embodiments can

allow the partners to disftes-dtveMEdpiars ebenbifaustoniaes forayrdeiudisiprovided /by e sponsor.
[134] In certain exempla&gg&oﬂ{m@&ﬁgI%ngmr(gagrl ifﬁ]@ém%%)i,rgﬂgl&qﬁbpeprocess by

providing the initial message templates and/or messages (which can be customized by the partner) to

the partner and ensuringtehat tihenxeh 58 WOy tEratecd O StapaeKides dsp orseorssd request from
the partner's web server, {13k} The PRHRELEAN MRRMGRG MG iNUa) SRR %B%R%x%ytéﬁlégwmg and

uploading the approved message content and/or templates to their web site and contiguring their web

servers to send requestste/gidsponedrdvertivdishthesbppeopeiter tivrktbo maytitbd cudtsier's

checkout. 23 sent from the partner to the sponsor’s service can include, for example:
departure and/or arrival destinations (airport code and/or countries), dates
and/or times of travel, number of passengers traveling, whether they are
purchasing airline tickets, hotel reservation and/or renting a car, their
country and/or residence, and/or partner-unique code, etc. Data returned
can include, for example: the matched products, their prices and/or
descriptions, the desired content to market those products (and/or a
message content logical key(s) that reference that content), the desired
Internet advertisement template to use (and/or a message template logical
key that references that template), and/or a hyperlink to use for purchasing
the products. Data sent between the sponsor and partner and/or between
the partner and sponsor can be in a standard format, such as XML, that

conforms to a standard format definition (e.g., XML Schema). The



[136] The partner can implement the runtime process by having the industry-standard Extensible
Stylesheet Language Transformation (XSLT) technology installed and configured to weave together
sponsor-approved message templates and messages provided in Quote Packs with partner-approved
content and/or layouts for the advertisements. XSLJ can transform the Extensible Markup Language
(XML) Quote Packs and message templates into Hypertext Markup Language (HTML) code used to
create, provide, transmit, and/or render web pages viewable on the Internet. [137] In certain exemplary
embodiments, a sponsor can create an t%q et%ma{e@g\alfgl\gLtﬁct)lgee-nc%p%airhig E é%iﬂl%/or images
to advertise their produc%g on the Intemet. 1he sponsor can find a partn%r WhO 18 Wi ling to put this
advertisement on the papers ) \weld siteaursigpfor displaypdring.the partner's customer's checkout
process in order to cross-sell products from the sponsor to the partner's customer. The sponsor and
the partner can enter into a contract whereby the sponsor agrees to deliver a "customer-matched"
advertisement to thddarfiterporsbrsemverqfotoiboitipdndHerpattdettsii@b(site) ¥MExchange for the

partner getting a percen Ilr iginating. f 0 e t art hq followed the
instructions in the adver'I|§§qe{:é}11%%1);3 é%%ggﬁﬁéégs %%Qgﬁé%%%%%%% u{?%%ﬁ{%%ﬁ%ﬁ%@;ép %%ggr) can
manually decompose thésintensen adviettisetngrnihto foaliogivadl goarsss B9 Tdarpthtion of the
advertisement (e, whetg it dispiauadandhenagel RIS RAITISLAR spefier] FARLEARIgle the best
placement of the advertisement within the checkout process and the partner can mo their web site
to place the appropriate Internet advertisement-rendering code (supplied by the sponsor) on the
appropriate page {f thesHaEkAHLRIACERS .21 40] TRemessagesantsnbinthe.afussgment (e.g.
what word ,%?ﬁqageé}, audlg:)‘l?%lédeo, and/or nimations, eté??’are dis;c)laye?]]to n%arl?et the product to the
customer). The spoasonterkptbviswasstiggestsd SeRb)npessagéketdanecpansiemaiheiaieach message
has a unique mesgagedp) AACRRSRAGR EORIRRM LA RER ANSTAKE ANMORERUASLAflisments to the
message content and when they are satisfied with the message content, they can upload messages to
their web site. Theneaserer'snaploersing of teunisdiiel rerwssag &b fiveir thekpsieot&a Lomplete their
approval process{1kFhe fesion AliRe adVRItiPREER(R: b IvaHE GIARL widH-calss, font, look
and feel, etc.). The partner and sponsor‘can negotiate a template that specifies the design of the
advertisement as SeWill@ap pearohzthbip aripenatwebasitelnthesponsdeicancerantecdddeicsuch as in the
form of HTML, tha,cqn causecif aAIHiSe BERL 1 hrepARsed AR e BaRELE WG siig per the
agreed design and/or template. In some cases, the partner can be empowered to edit some and/or all
aspects of the tenflak@aNetEAdesHET g deItity, DiadosatitlorcamthidisHEspRed not be part of
the message con@r%, GRN\RE é@@e@iﬁgﬂﬂéﬁlﬁl}e&?{ﬂQﬁiﬁn@rﬂQ@é@ﬁ%be partially and/or completely
controlled by the partner. [142] The product advertised, potentially including instructions for purchasing
the product, the price of the product, available quantities of the product, available dates and/or
unavailable dates e thedadustrastaliangdl o petediatdiscrias el rhates ayaiable,
characteristics of the product, and/or terms and/or conditions of Sale, etc.” [143] As shown in FIG. 2
and FIG. 3, the spBRseeaind sty acyroRiatcfo FslAling saeHqraies w¢uRdisbeakovh the four parts
but ultimately givigg,teRELASICARILRNER AtIBBRLING MSSSAOR CROLBBAIGF themadvertisement while
giving the sponsor control over what products are advertised and potentially the resulting

advertisement's cERPIEIE NGt AN ErforeRudi g BHSBICE A pHIcRS M TTPH dBg agestomer
matched” products are displayed.

[149] Once the initial setup process is tested, the partner can roll-out the sponsor-
supplied advertisements to their customers and the runtime process (previously
described) can be used for the lifetime of the sponsor-partner partnership as

defined by terms in the contract between the sponsor and partner.

[150] FIG. 4 is a block diagram of an exemplary embodiment of system 4000, which

can comprise a customer information device 4100, 4200, 4300, which can run a



templates). To make the process operational, the sponsor can develop components such as: [144]
The sponsor can create message templates (e.g., XSLT code) that dynamically can create HTML code
to render the agreed-upon Internet advertisement on the partner's web site. Each template can have a
unique logical key and/or identifier so more than ong type of template can be supported. The template
code (e.g., XSLT code), once sent to the partner and installed and configured on the partner's web
site, can be used to weave sponsor-provided Quote Pack data that identifies which "customer
matched" products ssages, /or message, templ to use from XML into an H intern&
advertisement or iesp ar)9 Vgn‘%ﬂ?‘el %@:\%ton%erns& v%gb\gg?ep a[%%dgﬁ?]é)lss%%%%lggragaa{r:éégygﬁ)nﬁegtv%—elz\ébéervice that
accepts as input imidrmiatibrede log, donXddtcdomaat}tatvokit} 460 exampigha Im&reler, their trip, and/or the
partner, and returns in response (e.g., in XML format), one or more advertisements for one or more
products that provides the "customer match" based on customer segmentation rules, product and
pricing tablg$,landibohistodctiddatactmankitH Pash diferscgemecatadthemustizales) Datasent from the

partner to the spo ' Vi i e : depart r arHyal i ns (airport
code and/or coun%%ﬁggs&%%?gf%n%g 8?%%%?%%?&%@%8%%%@2%@5%réaa\g%ﬁ]%g%\fv %%?)er they are
purchasing airlineptigketsyhiotdhpesktoationraidiomentingd cascthercosoderyg dadiyortssidence, and/or
Partner-wniaue Cogf el PRGIE] SaNdIckids, IR RIS e, mAlGhed pLadets g prices
andlor descriptions, the desired content to market those products (and/or a message content logical
key(s) that referentedthandonteieyctivedesinethmyedaeicadvdhigéibnt template to use (and/or a
message template logical key that references that template), and/or a hyperlink to use for purchasing
the products. Data sent between the sponsor and partner and/or between the partner and sponsor can
be in a stahbat fodseatoBueticalsiKMLy tikittdOfformctong standerdpiorsaat efimitiom @yicsML
. e 2oisHeAE AN GHeats et rbamAALARI e Ruk (eueeL diom e partnen)

and output response (to the’partner). [146] The sponsor can provide the standard format definition

(e.g., XML Schemaftsaiggestedtis saljes anéhr _aéanptedmecg@h@)_,emeb@ag@detmpmsa(such as in
XSLT code), and/gy.tog, INErR&! B SR ior ivoking e RaNISRLL e {erp hidnifgim Resource

Location or URL) to the partner. [147] With this information, the partner can modify the checkout

process on their VierbEites tt/ iy dRé Herspongoidssehdct¢uri))stpepskingugiaade siest e dgtdimer input
data (e.g., in XMLyfarmat, adBerinRg.t JH&JME&%&;H%%%W%E%@ the sponsor. Upon receipt of

the Quote Pack response back from the sponsor (e.g., in XML format), an industry-standard XSLT
engine installed on the partner's web server(s) can utilize the information contained and/or referenced

in the Quoig Sackyiieave theidgniiied rcal BANGLIRRIYe TR AR emRlals i the local

partner-approved message content to produce an Internet advertisement (e.g., HTML code) for display
on the partner's wEl98itehjeh8) cvreéntnaoptisehed saiicanvempess sits esdntelgrate the

sponsor-supplied messagssBAdMEssRoRaMRIalesothe MRrsh cAMsShisk Updatessgheckout

process to ensure that customer information is sent to the sponsor at the appropriate point and the

resulting internet 480@rfBdiperasiotha feiitbareddrisechéeld: gritueid Mre dispiEyamtiamg] Once the
initial setup procegs,ig &6l tHePRAFASE SN SRR SRemROLRYPPISH adveisameqts to their

customers and the runtime process (previously described) can be used for the lifetime of the
sponsor-partner pRRAEFEHIE NG SRirBer HYPIBYATS IRtEE eSS BBAMESROISESEHSYP aRB0partner.

[150] FIG. 4 is a Rigels diagram e8P SmArHinant o SysiRm 08P nyyhich can comprise a
customer information device 4100, 4200, 4300, which canruna 27
input/output (I/0) devices 5500, and/or one or more user interfaces 5600 coupled

to I/O device 5500, etc.

[154] In certain exemplary embodiments, via one or more user interfaces 5600, such as
a graphical user interface, a user can view a rendering of information related to
researching, designing, modeling, creating, developing, building, manufacturing,
operating, maintaining, storing, marketing, selling, delivering, selecting,

specifying, requesting, ordering, receiving, returning, rating, and/or



web browser 4120 to render a web page 4140 displaying an advertisement 4160, and which can be
connected to a network 4400, such as the Internet. [151] Also connected to network 4400 can be one
or more partner information devices 4500, 4600, either of which can run a message processor 4520,
4620 and/or a web page server adapted to generatg, transmit, and cause to be rendered
advertisement 4140, based on message content 4540, 4640 and/or message templates 4560, 4660
stored and/or referenced in memory device 4580, 4680. [152] Also connected to network 4400 can be
one or more sponsor information devices 4700, 4800, either of which can run customer-matched
advertisement selection Softwi r%nX"Pfg,ﬁ%gﬁo(gu\fvﬁicﬁgrgécﬁ%gl gﬁia?ptségl%gﬁoa{/g}uog{g,g{slg?ect, and transmit a
message content da40ba84er¢amd/or an identifier thereof) and/or a message template 4760, 4860
(and/or an identifier thereof) stored in memory device 4780, 4780 to one or more partner information
device 4500, 4600. [153] FIG. 5 is a block diagram of an exemplary embodiment of an information
device 5000, 5%hidhl(s. ¢eitainl opehative’ embodimentsoandorapride; fortbadiGife, distonvetyinformation
device 4100, 420 00 o ti ice 4500 r information device

: 1 Pal AURD By Q 9 %Part 3R
4700, 4800 of FI((Bg. g&lﬁfgrma%?gﬁ&ﬁ}e%{lc% 5%88%%%} %rgrdlr_:prigvg@a&)%eg um(e?'r‘?ﬁ;as: cti%{fltengnd/or
components, suchicasifor axdmpieronecorrmons sEinorkdenerfast sEIN0 cdmBwsagorePentessors
5200, one or mor Lies taining d ions 24 e.Qr oKe.input/output (1/0) devices
5500, and/or one%dr}}rgggrg ieé%ﬁ%gsrggge%%mg%%%%%g% I%Q glée\%%§%5é§(§3 etg.g ’[15§@In certain
exemplary embodipiesssndang mecsageorenpser inenfdes 5800 suuhves a29faphiqedrtsercnterface, a
user can view 2 IggRFng. 8 MNP I SREAIENINA. AARIBNING. SRR/t GFeAing.
developing, building, manufacturing, operating, maintaining, storing, marketing, selling, delivering,
selecting, specifyiftlgated westing obitiemmggsreecdmmiptestufring vising O8ntion 28usteorimending any
of the products, seyvices.mehods- apdictinfarmatian fescuhed NRTE IR LARIFG: 8.ig g lpwehart of
an exemplary embO(ljimgent (% a met og 60100. At activity 61§0, a partnerg(uvrv%ic%Fcan be considered a
"webpage operatdWhishreeqiesmisceider anebopstorenest eheretbgoastpgendaemed: suggested
message contents, off¢5RRNIANG, MESSAND AL et MEsSAOE 05 ST UG RIIPlRIRS, andlor
corresponding meélsage ten%glat_e identitiers, étc. Et acﬁvity Oof%?gapartner can modify a(r)1d store a
selected portion dhthepengydstbi hrasdapeonsdrsntsamsragosetaeta@portivhastime mdkkage
templates. At actiyity 6300, fram A SHSIRMEr MsingBmRRUGRIRWSR SEEnIBR RALBRIFAN gather data

regarding that customer (which can be considered a "wcbpage user") and/or another customer,

person, and/or enitgicALhRPIINLE 400, thespigendpaicprovid@ytamerels tdpsohsey. degscttighe sponsor
(which can be congiggradaiMeSRASHERETIMNI -sﬁgﬁ%ﬁi‘ﬁ%e@ﬁ&pﬂ@%ﬁ%ﬁﬁ‘&f LD Adgmatically

receive from the sponsor one or more customer-matched message tags, message identifiers, and/or
template identifieréfenasE QB gecartiy igopeiines dbtagiinedp)thaspeiedWased on the customer

data and/or informafin reaardingih Hﬁétﬁ?erss%@%iﬁﬁ%t@gﬁ@'&%Qg%ﬂp‘fﬁ%@}‘tomaﬂcany: look-up

the message contents and message emplateé corresponding to the received identifiers, merge the
identified messageOEEHRSRELNALD fthe Taetitifddisisdsageaneraplaeidynpotdinampae cordRE to any

received message,iaghe AR APRRIQIS ACHHIAMES, palshed pdvesisementibat isilmatted

according to the sponsor-determined, partner-approved, and/or partner-modified message template

and/or contains tHECSpRETSER Y SRHTHSACTHgth ELAPPROVEALCARE AV S R BICH dhRficulprBsdisge
contents. At activit 8790, therRalRek SRR AHAMAIIGRIN QoSS TR QUSRI pRateheasadvgtisement to

the partner's web site, , ,
message template and/or contains the sponsor-determined, partner-approved,

and/or partner-modified message contents. At activity 6700, the partner can
automatically: post the customer-matched advertisement to the partner’s web site,
transmit the customer-matched advertisement to the customer’s information
device, and/or cause the customer’s information device and/or browser to render

the customer-matched advertisement.

Note



transmit the customer-matched advertisement to the customer's information device, and/or cause the
customer's information device and/or browser to render the customer-matched advertisement. 29
[156] Still other substantially and specifically practical and useful embodiments will become readily
apparent to those skilled in this art from reading thg above-recited and/or herein-included detailed
description and/or drawings of certain exemplary embodiments. It should be understood that
numerous variations, modifications, and additional embodiments are possible, and accordingly, all

such variatj ifications. and.embodiments are to be.regarded as,bei ithin the, scope of this
pplicaton Tk T L e e B A
summary, descriptimonabstddy, arpavimg fighree etol)edfithibiapplitatiorradnig skecibary-speeified to the

contrary, such as yig eXRUCHAGIAR ARSRHON.Of AIGUTIEN: WHLIESPEFLLR AR lai whether of
this application ancri1 or any claim of any application claiming priority hereto, and whether originally
presented or otheswizalifa58} thikrdisldd ceguicerivedt tfort themierolusion iy padiboiodescribed or

illustrated characterjstic; function, activi rel t, a ' r e ivities, or any
particular interrel%ﬁ%@qéyégélgﬁngégﬁ%tgg]% a%%k%eli}étr%gr%{t(sp%gé%%?ﬁ?égﬁa%%s gé;g%gg%éd, and/or
duplicated; [160] amddotitiynsambemdodateany tctivitywadedapesfogmethinytimsitiple ehtities,
and/or any activitézh%ggt#ﬁ&%ggrmed in multiple jurisdictions; and [161] any activity or element can be
specifically excluded, the sequence of activities can vary, and/or the interrelationship of elements can
vary. [162] Moreover, when any number or range is described herein, unless clearly stated otherwise,

that number, o ra is ' j crib rein un arly stated
oerise, Tt o B e, i s e

ges therein. For example, if a range of 1
to 10 is describedsumaaangeserchtives @i vatbabaverg bswectic Sudhihas dppleseaimplentess, 2.5, 3.335,
gj164’11%3%299?9ét§1_té%§§@8ei&?f&9?c?tﬁg SHRIARIGRHNGLERE AR URRiAS L EXAIBRIGy 1 10 3.65, 2.8 10
argument, with respect to any claim, whether of this application and/or any claim
of any application claiming priority hereto, and whether originally presented or
otherwise:
[158] there is no requirement for the inclusion of any particular described or
illustrated characteristic, function, activity, or element, any particular
sequence of activities, or any particular interrelationship of elements;
[159] any elements can be integrated, segregated, and/or duplicated;
[160] any activity can be repeated, any activity can be performed by multiple
entities, and/or any activity can be performed in multiple jurisdictions; and

[161] any activity or element can be specifically excluded, the sequence of

activities can vary, and/or the interrelationship of elements can vary.

[162] Moreover, when any number or range is described herein, unless clearly stated
otherwise, that number or range is approximate. When any range is described
herein, unless clearly stated otherwise, that range includes all values therein and
all subranges therein. For example, if a range of 1 to 10 is described, that range
includes all values therebetween, such as for example, 1.1, 2.5, 3.335, 5, 6.179,
8.9999, etc., and includes all subranges therebetween, such as for example, 1 to

3.65,2.8t0 8.14, 1.93 to 9, etc.



[163] When any claim element, of this application or any application to claim priority hereto, is followed
by a drawing element number, that drawing element number is exemplary and non-limiting on claim
scope. [164] Any information in any material (e.g., a United States patent, United States patent
application, book, article, etc.) that has been incorpgrated by reference herein, is only incorporated by
reference to the extent that no conflict exists between such information and the other statements and
drawings set forth herein. In the event of such conflict, including a conflict that would render invalid any
claim here in rlor he to, the onfllctln inf Em in.such mcor orated by
reforence el Sl A B LN R A T ey porior
(e.qg., title, fleld baeiqieoumﬁlknwnmbwi, diesangtwdwmabstmnbedrﬂm@afvguﬁleme)mﬁm%pI|cat|on
other than the clalmf nip msel eﬁsd nlsht[%lg r%g%rgeg as il illustrative in nature, and not as restrictive. 31
What is claimed is: comprising: receiving, %)y a webpage operator, from a message
generator, the message generator a distinct party from the webpage operator: a plurality of suggested

message cqentsi,, . IRA00 HoASRIRd Message content Lam Be il ploHaopslsd message

contents, a correspo g message | ier;ap ra?llty essage tem ates an or each
message templaterfpbiatios, phgoauwlmeeshﬁaﬁeﬁsma@espepcmre‘@ﬁdndm@mmmgememplate
identifier; only incorporated by reference to the extent that no conflict exists between such
information and the other statements and drawings set forth herein. In the event
of such conflict, including a conflict that would render invalid any claim herein or
seeking priority hereto, then any such conflicting information in such
incorporated by reference material is specifically not incorporated by reference

herein.

[165] Accordingly, every portion (e.g., title, field, background, summary, description,
abstract, drawing figure, etc.) of this application, other than the claims

themselves, is to be regarded as illustrative in nature, and not as restrictive.



modifying a sub-plurality of suggested message contents from the plurality of suggested message
contents to form a plurality of customized message contents; gathering data from a webpage user;
automatically providing the data to the message generator; automatically requesting, from the
message generator, based on the data, a message-generator-selected message identifier selected
from the plurality of message identifiers and a message-generator-selected message template
identifier selected from the plurality of message template identifiers; automatically receiving, from
the message generator, the messagegenerator-selecte 1message identifier, a message tag
ge-generator-selected message identifier, and the

correspondipg to the messa
message-ge(&'ﬁtgrgl&l&@d r’nessage template identifier; in accord with the message tag,
automatically merging a customized message content that corresponds to the
message-gelr‘leratoksr,r%l %tgg message identifier with a message template that corresponds to the
message-generator- se ected mpess%e template identifier to create a message that comprises the

customized message cormenivang hy fomaehpagt apemtdinirem theeessagradetopldhe M8 ageomatically
modifying a checkout proggtﬁa%rtla%ﬁm%gﬁ)pﬁgﬁﬂ% OR{ ggg[nglgpaf&gssage to the webpage user,

the webpage user distinct from the webpage oOperator and the' message generator; and
a plurality of suggested message contents;

for each suggested message content from the plurality of suggested
message contents, a corresponding message identifier;
a plurality of message templates; and
for each message template from the plurality of message templates,
a corresponding message template identifier;
modifying a sub-plurality of suggested message contents from the
plurality of suggested message contents to form a plurality of customized message
contents;
gathering data from a webpage user;
automatically providing the data to the message generator;
automatically requesting, from the message generator, based on the data, a
message-generator-selected message identifier selected from the plurality of
message identifiers and a message-generator-selected message template identifier
selected from the plurality of message template identifiers;
automatically receiving, from the message generator, the message-
generator-selected message identifier, a message tag corresponding to the
message-generator-selected message identifier, and the message-generator-
selected message template identifier;
in accord with the message tag, automatically merging a customized
message content that corresponds to the message-generator-selected message
identifier with a message template that corresponds to the message-generator-
selected message template identifier to create a message that comprises the
customized message content and is formatted according to the message template;

and



automatically providing a purchase order to a fulfillment provider, the fulfillment provider a distinct party
from the webpage operator and the webpage user, the purchase order communicating that the
webpage user followed an instruction for purchasing a product described by the message. 2.A method
comprising: automatically modifying a checkout process of the webpage operator to render a
message to a webpage user, the webpage user distinct from the webpage operator and the message
generator, the checkout process automatically providin%? purchase order to a fulfillment provider, the
fulfillment provider a distinct party from the webpage operator and the webpage user, the purchase

order communicating that the webpage user. followed an instruction for purchasing a product described
e e s e PR ViRl AR A EE SRREGRIC

by the message, the mes%lgaren%tr erofa
customized messagedeoiliem¢srageosrdspocigsngo esenabsagbgeeeraiodigalectachnigssage identifier
with a message tervrvlal)ate that cgrrreasfﬁotﬂgs t0 a messa %lg%plgrator-selected message template

. i g d4gc operato €SSdage gene o
identifier, the messagé’-ggené)rator-se ected message identifier and the message-generatorselected

message template identifietquneticidol bgovﬁ@ng@ssagleagm@mmacﬁwfﬁiélwgbmg@meﬁmr responsive
to receipt of data gaiferGd, iR, WRRRAGE RS AR WRBRASLBREIBIAL 1t CuisipRpized message

content a result of a modification by the webpagé operator of a selected suggested message content

from a plurality of $\igfgéteyisiase asteteriEntisrovig dutithehucRidasatyer dpbeostest By the message

generator, the mesgage-GaNRIARISEEGIedRatsAa’ demalplatdentiigsone of a plurality of message
template identifiers provided to the webpage operator by the message generator, the message

generator a distinct party from the webpage operator, each of the plurality of message template
identifiers correspondipgda sompssage template provided to the webpage operator by the message
generator. 33 3. The method of claim 2, further comprising: rec ivingg, by the webpage operator,

from the message generatSPHARBIOHARE O¥ 08 G oSS HhRLSSE oL SMSHIEPRCIRS A HAd of claim 2,

further comprisingrender a message to a webpage user, the webpage user distinct from the webpage
operator and the message generator, the checkout process automatically providing
a purchase order to a fulfillment provider, the fulfillment provider a distinct party
from the webpage operator and the webpage user, the purchase order
communicating that the webpage user followed an instruction for purchasing a
product described by the message, the message created by a webpage operator via
an automatic merger of a customized message content that corresponds to a
message-generator-selected message identifier with a message template that
corresponds to a message-generator-selected message template identifier, the
message-generator-selected message identifier and the message-generator-
selected message template identifier provided by the message generator to the
webpage operator responsive to receipt of data gathered from the webpage user by
the webpage operator, the customized message content a result of a modification
by the webpage operator of a selected suggested message content from a plurality
of suggested message contents provided to the webpage operator by the message
generator, the message-generator-selected message template identifier one of a
plurality of message template identifiers provided to the webpage operator by the
message generator, the message generator a distinct party from the webpage
operator, each of the plurality of message template identifiers corresponding to a

message template provided to the webpage operator by the message generator.



receiving, by the webpage operator, from the message generator, a message identifier corresponding
to each suggested message content from the plurality of suggested message contents. 5. The method
of claim 2, further comprising: receiving, by the webpage operator, from the message generator,
the plurality of message templates. 6. The method of claim 2, further comprising: receiving, by the
webpage operator, from the message generator, the message template identifier corresponding to
each message template from the plurality of message templates. 7. The method of claim 2, further
comprising: modifying a selected suggested message ¢ mtent from the plurality of suggested message

contents to form t custct)hmhze{j Enesaa%?ﬁgntent. 8..The method of claim 2, further comprising:
gathering data froml}ﬁén%e%pgg% U8 9TIE MENGE8f claim 2, further comprising: automatically
providing the data to the message lgetheratbpab0.ophatorethod bk ctaissne fieriberaorhnrising:

plurality of suggested message contents.

4. The method of claim 2, further comprising:
receiving, by the webpage operator, from the message generator, a
message identifier corresponding to each suggested message content from the

plurality of suggested message contents.

5. The method of claim 2, further comprising:
receiving, by the webpage operator, from the message generator, the

plurality of message templates.

6. The method of claim 2, further comprising:
receiving, by the webpage operator, from the message generator, the
message template identifier corresponding to each message template from the

plurality of message templates.
1. The method of claim 2, further comprising:
modifying a selected suggested message content from the plurality of

suggested message contents to form the customized message content.

8. The method of claim 2, further comprising:

gathering data from the webpage user.

9. The method of claim 2, further comprising:

automatically providing the data to the message generator.

10. The method of claim 2, further comprising:



34 automatically requesting, from the message generator, based on the data, the
message-generator-selected message identifier and the message-generatorselected message
template identifier. 11. The method of claim 2, further comprising: automatically receiving, from the
message generator, the messagegenerator-selected message identifier, a message tag corresponding
to the message-generator-selected message identifier, and the message-generatorselected message
template identifier. 12. The method of claim 2, further comprising: in accord with a message tag
corresponding to the message-generatorselected mess%@e identifier, automatically merging the
customized message content that coITes onds té)1 theﬁnessage-%enerator-selgctedhm ssage identifier
with the message templa?g%rg?%(@rr sr‘f)%neats"f%’ r%mrﬁegé%leﬁé-é% N trO-rSebl%sce ks %tﬁe template
identifier. 13. The mhetinoshafecimimr2tofusthertcbmprisin gdauibenatidaly wssiggirenatessage by the

webpage operator, 14.'T (;mr:rslseatggger%f i:al%lqﬁeznﬁ Qrereln: message template comprises an image. 15.

. te . . .
The method of clalmEZC, wherein: mesgage template comprises audio.
11. The method of claim 2, further comprising:
automatically receiving, from the message generator, the message-
generator-selected message identifier, a message tag corresponding to the
message-generator-selected message identifier, and the message-generator-

selected message template identifier.

12. The method of claim 2, further comprising:
in accord with a message tag corresponding to the message-generator-
selected message identifier, automatically merging the customized message
content that corresponds to the message-generator-selected message identifier
with the message template that corresponds to the message-generator-selected

message template identifier.

13. The method of claim 2, further comprising:

automatically creating the message by the webpage operator.

14. The method of claim 2, wherein:

message template comprises an image.

15. The method of claim 2, wherein:

message template comprises audio.

16. The method of claim 2, wherein:

message template comprises video.

17. The method of claim 2, wherein:

message template comprises animation.



16. The method of claim 2, wherein: message template comprises video. 17. The method of claim 2,
wherein: message template comprises animation. 35 18. The method of claim 2, wherein: the
message-generator-selected message identifier is determined responsive to the data gathered from
the webpage user. 19. The method of claim 2, wherein: the message-generator-selected message
template identifier is determined responsive to the data gathered from the webpage user. 20. A
machine-readable medium comprising machine instructions for activities comprising: automatically
modifying a checkout process of the webpage operator% render a message to a webpage user, the
webpage user distinct from the webpage operator and the message generator, the checkout process
automatically providing a purchase order to a fulfilment provider, the fulfillment provider a distinct party
from the webpage Tipenatdodnd thém2Zbpageiuser, the purchase order communicating that the

webpage user followed a instruction f% Ig&)rrggle sing a Qggé:i%%clhedﬁﬁcint}g%el%gr%%e@essage, the

message created by a we pageés% Jerator via an automatic erger of a customized message content
that corresponds tecspmmessagetiederatothsetd droth thesselyegdentifier with a message template that
corresponds to a message-generator-selected message template identifier, the
message-generator-selected message identifier and the messagegenerator-selected message
template idekftifier PhevitepB\istaimessabrid@nerator to the webpage operator responsive to receipt

of data gathered from theyyepRRGE: USGERY-ING \WeDPARS eReIatY D eicHEIRMIZ8AdNRSRATE content a
result of a modification by the webpage operator of a selected suggested message content from a

plurality of suggest&sPAISESAGENHABHRIPHSH P e RRASS 256" operator by the message generator,

the messagegenerator-selected message template identifier one of a plurality of message template

identifiers provided to the webpage operator by the . . ) .

20. machine-readable medium comprising machine instructions for activities
comprising:

automatically modifying a checkout process of the webpage operator to
render a message to a webpage user, the webpage user distinct from the
webpage operator and the message generator, the checkout process
automatically providing a purchase order to a fulfillment provider, the
fulfillment provider a distinct party from the webpage operator and the
webpage user, the purchase order communicating that the webpage user
followed an instruction for purchasing a product described by the
message, the message created by a webpage operator via an automatic
merger of a customized message content that corresponds to a message-
generator-selected message identifier with a message template that
corresponds to a message-generator-selected message template identifier,
the message-generator-selected message identifier and the message-
generator-selected message template identifier provided by the message
generator to the webpage operator responsive to receipt of data gathered
from the webpage user by the webpage operator, the customized message
content a result of a modification by the webpage operator of a selected
suggested message content from a plurality of suggested message contents
provided to the webpage operator by the message generator, the message-
generator-selected message template identifier one of a plurality of

message template identifiers provided to the webpage operator by the



36 message generator, the message generator a distinct party from the webpage operator, each of the
plurality of message template identifiers corresponding to a message template provided to the
webpage operator by the message generator. 21.A system, comprising:  a message processing
circuit adapted to automatically modify a checkout process of the webpage operator to cause a
rendering of a message to a webpage user, the webpage user distinct from the webpage operator and
the message generator, the checkout process automati a/lly providing a purchase order to a fulfillment
provider, the fulfillment provider a distinct party from the"Webpage operator and the webpage user, the
purchase order communicating that the WeB[eJa e user followed an instructio? for purchasing a product
described by the messagrél,efﬁ Friedshye ks e%s%a)g%%ﬁ%%%%)ég%lﬁtel? tSPURS maﬂj[eomatic merger of a
customized message contehpiltabperaespendisotale plesdagefgecwratorspleciedemessage identifier
with 8 message temp'atec%‘r‘%‘ésc%ﬁc%%%?{)‘%{s 19,8 Mes53 ?Qe”o%ﬁ%%rfs%%c&%% Messags femplate
identifier, the message-generaI[)or-se cte meséage| entifier and the messgg%-ggnerato -selected
message template identifibe pesvideddiethiermessage generator to the webpage operator responsive
to receipt of data gathered from the webpage user by the webpage operator, the customized message
content a result of a modification by the webpage operator of a selected suggested message content
from a plurafity of SugéeREPRMSEARE contents provided to the webpage operator by the message

generator, the message-ggparalarnelesia: m?&ﬁ%}%)%ﬁ%@t&?ﬂ%ﬁ&%%% PHdEgliRy of message
template identifiers provided to the webpage operator by the message generator, the message

generator a distindP}95Fty o tHERRAHBRRIEHIPABISCALTBF R PIGrEIRS SR AR I8 Mplate
identifiers correspareingdavabpessage dempiete pramddesdiadhepsabnrags srRaeratesdy the message

generator. generator, the checkout process automatically providing a purchase order to a
fulfillment provider, the fulfillment provider a distinct party from the webpage
operator and the webpage user, the purchase order communicating that the
webpage user followed an instruction for purchasing a product described by the
message, the message created by a webpage operator via an automatic merger of a
customized message content that corresponds to a message-generator-selected
message identifier with a message template that corresponds to a message-
generator-selected message template identifier, the message-generator-selected
message identifier and the message-generator-selected message template
identifier provided by the message generator to the webpage operator responsive
to receipt of data gathered from the webpage user by the webpage operator, the
customized message content a result of a modification by the webpage operator of
a selected suggested message content from a plurality of suggested message
contents provided to the webpage operator by the message generator, the
message-generator-selected message template identifier one of a plurality of
message template identifiers provided to the webpage operator by the message
generator, the message generator a distinct party from the webpage operator, each
of the plurality of message template identifiers corresponding to a message

template provided to the webpage operator by the message generator.



