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Obtain a marketing information obtaining request of a user, where the marketing 

information obtaining request is a request that is generated by a first application based 

on an operation of the user and that is used to obtain marketing information

Send a marketing information sending prediction instruction for the user to a server 

of the first application in response to the marketing information obtaining request

Receive a user prediction result fed back by the server of the first application, where 

the user prediction result is information generated based on related user data of the user 

at the first application, the related user data is information that a marketing server has 

no permission to use, and the user prediction result is information that the marketing 

server has permission to use

Send target marketing information determined based on the user prediction result to the 

user, where the target marketing information is marketing information whose 

predetermined marketing information sending condition is satisfied by the user
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2/5 

Send a marketing information obtaining request of a user to a marketing server, 

where the marketing information obtaining request is a request that is generated 

by a first application based on an operation of the user and that is used to obtain 

marketing information

Receive a marketing information sending prediction instruction sent by the 

marketing server for the user

Generate a user prediction result based on related user data of the user at the first 

application in response to the marketing information sending prediction 

instruction, where the related user data is information that the marketing server 

has no permission to use, and the user prediction result is information that the 

marketing server has permission to use

Send the user prediction result to the marketing server

Receive target marketing information fed back by the marketing server based on 

the user prediction result, where the target marketing information is marketing 

information whose predetermined marketing information sending condition is 

satisfied by the user
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