COMPANY NETWORK APPLI CATI ON AREA The invention is a conpletely new nethod

for enterprises to find and maintain 5relations with custoners, partners or
ot her buswoess/usswacts. The market for the invention i ®Cciovo2ooecmbosand f or
gl obal enterprises that wish to find new custoners, generate nore business
and work nore efficiently wth connections to their partners, distributors

or other business contacts. T ' ti #i be applicable to enterprises
of all sizes and their enpl o;@@yﬁ%ﬁg %ﬁm es can be in the public or
private 10sector. The invention is nmade available to the users via a portal
on the internet. PRIOR ART Soci al nedia: For the past few years there has

been aAE’PrLdﬁa_@T@NthREAf soci al nedia. These are, in 15the main, directed
br of oLt inientieh 4 51 Rniftely fuitieBaRior ShEmrieate Triart] maitding o
FaoebofatidisINite Bustbmers parbitsts BP otherUsindi® dUrPAQSSTIRE AarketTer ties

Li nkedl n, Xing, FastPitch and nore. Standard for all these social nedia is
t hat tinventien 1S featpsahpnd feradlpbal enterpsises dvat wish e find new edstemersy i nviting,

over y bUSHErEEE rbte BERTIESS AR hote emaishy MR orNRELOGE (el etertg
t hose disributdre arlotieadyugingtsstéaritacts. Fhetide@ntionmdll bardpplicalsie tb entdrptisédese

are not_nmmde particularly for enterprises, they are for individuals only.
Ent er p?f @ksizes apadbeipgmplevaes dhaenteripes gap bedprhepyBlc ahpdYatexi sts is

caiql o I ) ki L nlj vl | Many of
CEe "Pele” e IREEIcH i< 10ad BUAIRHE o B e A B D RO THERRS o o

el ectronic versions that exist as internet portals. Exanples of this can be
Yel | O\Aﬂagﬁgﬁs R_]h.881, Conpass, Your District, Summa with others. Typical for
t hese ARhere one finds all ent erprises based on publically avail able

i nf or ngbtiaNmedia:

For the past few years there has been a strong growth of social media. These are, in

15 the main, directed towards the individual, either as a private individual or as a
professional. Examples of social media for private individuals are: Facebook,
MySpace, Twitter and more. For the professional, one has LinkedIn, Xing, FastPitch
and more. Standard for all these social media is that the user loads his profile himself
and connects to others by inviting, or be invited by, others. Typical for all these

20  networks is that not everybody is included. If you shall find new contacts you search
among those that are already registered. Another important point is that these are not

made particularly for enterprises, they are for individuals only.

Enterprise information — catalogues

25  Another technology which exists is catalogue services for both private individuals and
enterprises. Many of these have started with paper catalogues which have later
developed into electronic versions that exisf as internet portals. Exampkles 6f this can
be Yellow Pages, 1881, Compass, Your District, Summa with others. Typical for
these is that here one finds all enterprises based on publically available information,

30 (for example, from the Brgnngysund Business Register of Norway). These do not
have the option one has with social media of connecting up into a network, and also
that they contain limited sets of information as this is only based on public registers

together with possible bought space for advertising/description. If you shall search for



30 (for exanple, fromthe Bronnoysund Busi ness Regi ster of Norway). These
do not have the option one has with social nmedia of connecting up into a
net wor k, woadoalassorhat they contain limted sets of inf@®cwao2n/msshis is
only based on public registers togethgr with possible bought space for
advertising/description. If you shall“search for 2 an enterprise in these

portals you are de ndent n the enter avi n u n exactly the key
o iy 80 SRIeIDise il PEoF GoMalygH i depdrient o the apisphbeshBYRORRIA of t he
pr Oducéﬁacﬁg%éﬁéwwkﬁa UCarBNb&KiIRG lfo°'r€‘fé/e SrteR b Yerery &%’%ﬂh%ﬂﬁé %?thehave

I nformati o anci Over the”last Tew years a nunber of portals

ar ri vepradats araad/eelymesltheletwpnaeeﬁ areaimyobediinf or mat i on. These contai n key
financial figures, accounts, credit information and any financial analysis.
Al'l of this is based on the |ast account sent into the public registers.

Exaypl ERte? r,géurﬁo,m@'dﬁuxﬁhgﬂ,@m Proff and D&B, CreditSafe with others.
10Typical for this sector is the inability to connect to networks and the

shor t agwenthenlgat fefy yearsiaanumheoehpertals hagatweeiyed that have spacipbsed insear ch

ekt T AR SR e G S T
ent er pané any finBheial aihalysis Ak ef this Istedseanen thﬁ lastacdbuntsennito the puilslio
sources other than the enterprise' s own ﬁﬁ‘ﬂofg‘?rgt one can _not connect up

. nt o arqgéﬁterﬁoﬁxaarme%ﬁ%th@aaﬁ%l?uwlﬁ irtaffi pé@fﬂlﬁafen%hhﬂ hers. egl sters

%68/ Ogg%égl ﬂm}]iﬁ%%égﬁgésft?lgéﬁa@ﬁ t ho EC{I %egﬁv %ﬁaq thtez? n cﬁ%t af(h sin a
SOCI al fimariciairikforivtien.speci fi cal | y, the pubI ication relates to storing and

adapting search strategi es based on other search results and the use of
these. These results are stored and are used to inprove new searches so

that tpgt éﬁﬁé&fﬁ?&nﬁt b_egég,rfh t £d to the individual user and user

groups. 25 In genera None o e above nentioned sol uti ons contains an
aut onaEnterprses witls wphasagasaavedndexarbby ;ntemett searchenginésewhiohgnases
The are nuch ,nore zﬁatlc e}y d on ure. en ri.eslf%p do not

ha e t'fﬁ’@t ,C@nﬁﬁ%@}gﬁgg e,){dNorg]% rane erprlse. ypica ese

is that one gets much information from sources other than the enterprise’s own web
pages, one can not connect up into a net work and one cannot not find information

from public registers that lie in databases.

20  An example of the prior art is shown in US 2008/005073, which describes a method
to find and maintain contacts in a social network. More specifically, the publication
relates to storing and adapting search strategies based on other search results and
the use of these. These results are stored and are used to improve new searches so
that the searches are better adjusted to the individual user and user groups.

25 '

In general

None of the above mentioned solutions contains an automatic way to suggest new
eustomers, partners or other business contacts. They are much more static and
based on pure entries and do not have the automatic “understanding” of who you

30 are, your surroundings, what is happening, who the others are and with whom and

. when you should meet them.

WHAT CAN BE ACHIEVED WITH REGARD TO PRIOR ART



30 are, your surroundi ngs, what is happening, who the others are and with
whom and when you should neet them WHAT CAN BE ACH EVED W TH REGARD TO
PRI OR ARTwoW® 124337 115507PCT/ NO2011/ 000093 3 Based on wpatr/NoRoavmbdeabl e of
different technol ogies today, this inyention contains a conpletely new way
to find and mai ntain custoners, partners or other business contacts. The

bus: neBased i et < Bualawie, Af direreReomiodes sfr T o fontae ane.
mar ket comp Ie?éqy%bWaY't@hﬁH%hﬁ mﬂiﬁfénﬁ‘%ﬁ§to?fﬁk§’rsbb'§ﬂtﬁ@r§sor(iﬁﬁ6ﬁﬁis$me§she

I nvention automatica be able to reconmend rel evant new potenti al
cust onmmactpaﬂ'hamwertblpnamabmilyrfm lmvnpatﬂrélal eugtonless) partneraion t he
rel ati gnships. with t RY 10 The ijpventjon uses
(ot abase bHSRALS fobBER: aEeh Al Mo PN GAESY Mo AR TP oc )
medj a @igtingeitohldpt ) peErimirs ARRIDUSINBsSNohkts tHe mventiopautdmati€slly wilhi eve an
efficient information treatnent by nonitoring 15and updating i nformation
about e ahie loirgrommgnd relevand nemt Retentiglusteraars, padNets ¢ ther BUSINASS with
regard e i ness networks are procured
t oday. (Sfrgaél})‘%’: aﬂn@ééhéq”rg%@tégﬁg?elgpéﬂéﬁﬁ@?Aﬁtﬂqggé? connections w thout an
anal ysis of all the possibilities as this is too resource denandi ng and not
easily available. 20 The on will be described in nore detail with
refereM@é"N% Tl ARG Hg&#f%ﬁ es that illustrate the invention with the
he| r tih t he
oyt e RE KRERNER uses datelt) diargdelbedicff MIRARANIY RIARERIGY inelritea

into a social media platform.

INDUSTRIAL APPLICATION
The invention can thereby achieve an efficient information treatment by monitoring
15 and updating information about commercial players in a market. This can lead to
great savings with regard to the way in which the business and business networks
are procured today. Today, much is often created by incidental connections without
an analysis of all the possibilities as this is too resource demanding and not easily
available.
20 »
The invention will be described in more detail with reference to the enclosed figures

that illustrate the invention with the help of examples.

Figure 1 shows a schematic presentation of the system according to a preferred

25 embodiment of the invention.

Figure 2 shows a flow diagram that illustrates a preferred embodiment of the method

according to the invention.

30 DESCRIPTION OF THE INVENTION
Based on what is described above, there is a need for a more efficient way to find

and maintain new business opportunities. This is particularly important when the



Figure 2 shows a flow diagramthat illustrates a preferred enbodi nent of
the nmethod according to the invention. 30 DESCRI PTI ON OF THE | NVENTI ON
Based on wibavii/gssbescri bed above, there is a need for apoom®2eiffdosisent way
to find and maintain new business oppgrtunities. This is particularly

| nportant when the 4 econony takes a downturn and the conpetition

stiffens. The above nentioned probl ens are addressed by the _invention that
s desEROBUEY Ak IPBITSHANG heronTRRILAD SSRETS. LG BRATR TENOREN vy f or

ent erpgio%ﬁférné%réiaﬁére?s'%gd | tAbahvertioRl thbt RRYERCRABeWin hhecfé%\ﬂ S, partners or

ot her business contacts. The invention 1s based on the use of database,
advanced search & matchi ng technol ogy conbined with social nedia. Starting

Ser ver SR el Pt ERGBRM O T ePaiPHASS FO5ne Aa AbE o) © Soci ar

Meds a (iioriihibs/Wfth SaEM6ARESTs ( FaNtnerSh DR Sras i SsSPEShtaRe! Thethvantian i€\SP 10
supplier that provides a service where the nunber of servers is

aut onabased Py the use @f datahagengdvanaedesaasel & matdhingiesheaiogy eontxaes| e,

ar 1t O EL Btk SARREEBATRES 108 idtbSicorieier e Seflertant o T
t he datempsising@ne seffees éarf Criwleitsh@0§ Sedreh R BEohimg (70)¢ databageysd)y read al |

the information sources 15(90, 100, 11Q, 120, 130, 140) for changes and updat es.
These aPsiakMedia (R and \WebrrerveisdAdl & hese)servers aramperaed Y abiokes

: . - of : ; _ ¢
ot P qas SprISE R DIOARES ol blicBwcte REnpiriier bF Selloh | BB A hcaBa (101,
t he Seacadrdifaighbtthéiloay ih70E systdm gler ezampée, f'Clduel CompotingheThe pugmdeent to

[ eTOVe ofithe Liawicrd 30) AinRAR 1o 1ekd Si'fhe SSurcts bt PiSiaton 2dvert! senents from
(90,100,110,120,130,140) to store these in the database (60). Thereafter, the
Crawlers (80) will continuously read all the information sources
15 (90,100,110,120,130,140) for changes and updates. These are also stored in the
Database (60).

The information sources comprise the Web pages (90) of the enterprises which are
crawled as from a standard search engine. The biggest difference is that in the

20 invention the Search & Matching (70) will perform a filtering of the web content to
remove as much noise as possible, such as, for example, advertisements frorﬁ other
domains, and in addition, categorise the content according to a structure as, for
example, the menu structure on the web pages and store this in the database (60).
Public registers (100) and Financial registers (110) are both accessible registers for

25 addresses, contacts and financial information such as accounts figures and credit
information. Some of the registers will be in the public domain while others can be
private and access must be purchased. There may be several registers within each
of the information sources (100, 110). The users (120) can be other enterprises,
employees, or private individuals who provide feedback on an enterprise. This can

30 Dbe, for example, feedback to a firm of lawyers that you have used and which you
think did good job and which you wish to recommend. News (130) comprises a news
flow which is continuously updated with news from newspapers, magazines, radio,

TV, organisations, local councils, directorates, political parties and the like. This



domains, and in addition, categorise the content according to a structure
as, for exanple, the nmenu structure on the web pages and store this in the
dat abase wo6Q@p11/Rsdli ¢ regi sters (100) and Fi nanci al regiPsravRo(1l0b0)93ar e
bot h accessible registers for 25addregses, contacts and fi nanci al

I nformati on such as accounts figures and credit information. Some of the
registers. w| ers an be private and

I t he orra n while ot
accessSHYEE 'Bé’e&(ﬁ'r@ e@’e%l"éj}?'gk‘r&”r W‘@F%‘In tp@(ﬁ‘% t douexamRpleéeach of the
i nf or ”Wr@@véPWéiﬁé/érléggleeﬁagbh rl tﬂé% SSé%ﬁ:ﬂ)& Eg gm%nqnb%ef | ses,

enpl oyees, or private’l provi n ‘an enterprise.
Thi s calhné@slieat rbtateszkaepﬂeepnseseﬁmhsﬂore this neivsrn difie uat@base (60ptoggtherhave

d and, whi ch t.hi,nk d job d. d. Ne
(130 "l eredeledt st Bfherihe WA vith it (Ui the dal bR ane 11 om
NeVss PagRESm TR GH Fdr@ﬁ'i (Blodév,SdéiaGNétﬁléFH (31%% dbﬁ@é?’ed%?f‘&ﬂﬁd'p%
directorates, political artles and t he S service is dellvered

by avasUpiiess.t erusqrar(ﬂQZQLmbquéh%mvgntlmwﬂhre@h tbeamVQ!)t@npdl%anlvbreO/er

a1 notienabBSTENMEAT pRie hAbPl i IES Seel€ 1)) Whe B s lef

(60) tpgetdwived alhtresipfetimaitiofl fegm itvé trif@rfﬁnatldm $digces (80,900,130, 180, 1y dyews
(60), one will also gfet a 5 stream of news from Forum BIo S, SOC|aI

Net wor With 1@ pxerptionepdhe Msarni 120)3het 3rrivag gini thevayrwben ke Q"V@!JUOQ(US @0) of

th t t h d
F ! TN heiskts (P50 Vet ANEA SRl el bl 15 mace
i nf or nixomothefwelnpages (90) @f tiee eoterpm&scasd/b@ﬁu&&ﬁre@]ﬂerb?(ﬂ POYNOY hisvernail t he

except n of the er at arrived on he ention i
ChOTBLTRS G 10 £ ReoTle Grdhe ey oahat s SEbHR A" BOVRISEL A WBIh SHARIES POy om
emai | ROCKeHSes Jsre?wl%h?a‘f&{v oﬂél@f%s(é’%e%f ﬂw@%?fﬁtﬁfn“idtﬁ ﬁaﬂ/lﬁ\rntewb' ic

regi sters (100)). This ena S up to a prof f or t e enterprise that
|s setycnqr oust@memoartaets oihvtbier bnsibess comtactsotodecpart ob yageecusidmiern a few

hc #ser of the énventigﬁ You an now i nyi.t e Xgﬁr cust oners,
negré’%’r P8 REl 91Ye; e g uR PRty epa‘?tt“%%%l?r' S S8 3% 33r oup,
part nef @heHSod4l rﬁébi%rfoﬂbﬁvﬁtetlh@ﬂnd)a@ls h\wﬁs KRy Y crEbteSa in8twdrktdfgosame way
as in other social nedia for private indivi duals In this %/heyou Create a

net wor Ruginessocentaolsi Reesofdba aiaus propertiss afttbisunventionds dprwitkeall Ylist hi s

sour celt gt ShitBe Miaghdtidy S6RETH0.800 10¢0 20,130, 40}, JoBF FBMER,, i
t he sowhizh ymdha\/e( &ehatendathé bo&eal‘r@dlaﬁ(ﬂmtaﬁdl With Géa)ch & Nstchipghi7o®in on

wi t h Dat abase ( l) i s automati cal e aple iﬁﬁﬁro pose new custoners,
patd ne‘P@“BWaBPHé‘Y' hydatahase (@%ﬂfeevﬁom?g'caﬂw%bmp PrOPQRRIELY% anding i s

based %th&rtﬁ% ngpm ve ﬁgl&mﬂhem enterprise. Were it is

| ocat e IS 1Nvo s witten in the nedia,

This automatic understanding is based on the system knowing much about each
enterprise. Where it is located, what it is involved with, what is written in the media,
25  what kinds of customers and partners it has, when the network was set up, how
much dialogue there is between the enterprises. With the invention your new
customers, partners or other business contacts that match your need will

automatically be suggested.

30 The system flow of the invention is described in Figure 2. All the information sources
are read (210) together with all users and everything in the social media (200). If
there is no news (220) the reading of all information sources and users (200,210) will

continue, but if there is some news (220) a test of the change will lead to a new



25 what kinds of customers and partners it has, when the network was set
up, how nuch dial ogue there is between the enterprises. Wth the invention
your new wOobnwms®; partners or ot her business contactspChato2atmhosgour
need will automatically be suggested. .30 The system flow of the invention
Is described in Figure 2. Al the .information sources are read (210)

together with all users and, everything in the _social, K nmedia (200 I f -
hor e matefblatenne 956r st (ZXfineye pamien qulr IS Iks G Pebanall user s

200, 2 inlel ' ' :
( EN0) Wnk! dABASHRd B Hr?fgtdf:daﬁnlfeeugb&atéa W%hf}ﬁig busiiess %oh’t’a%rt%% thate

change'w I'l lead to a new 6 or sonme o users (230) being
car r i ethesetare|updatedsfor dhaelgsers (@50 W heatcaldingdfg | infdreadianaoaseesaand abci al

media are updated with ggp\/ L‘|§'>ne s _cont.acts so that these are updated for
the usBPES( ociglipedig4ph ISENGNYPHES on sources and al | users and

soc§ al nedia (200,210) is then continued. 5 The invention also conprises a
series_of other characteristics that concerns efficiently taking care of
your cohedentign@isecongpiises Biseries of etheramaradanstias. thaheongssns (10, 20, 30)

other - BSeBdRq i Bt iy R anbS vhlbe b AT GloRmett) P s for - "
t hese groups have been set up, one can conmuni cate and share i nformation

with Chat, email|l, nmessages, forum sharing of docunents. The users

(10, ZOTQQ)US@&%(@e%Q’éﬂ) £t ek W eraupsdppyhisl they earsiwite thedr gustemears, (70). 15
Thg, se r rdind o} ; : ; £ f er ent
soﬁ)r ceéél"t{@g%o Icgré?p@ﬁ[m%%eé% %trghg?ggﬁ'egig%t%é?ﬁé g%?'é%rgplse. h'gh%r];]vent I on
provi déesg@rouwps hate beemisehup nbree can icomnmunioatel dnd stearenhformmatiowithour ces
(90, 108 160, 12E, 130, 140), The inf orrrﬁ ilon is categorised so that one can
easi | yUhakiGTaak MSSSRASE: (ORd™; SharngdPhAOFBREN®he hits are col lected in
categories for sectors, revenue, result, location, nunber of 20 enpl oyees
or other relevant set-ups. The users (10, 20,30) can also search with whole
sent enths usats (16R&A0) carmsearcbdor diber ehtarptises viarSedrob I8 Matdhimg (Bljch as,

f O[5 €X3hR ls(taa.‘arc;hfeisrarpe%fmalrfjl Rae yci)lT dg’sr{o? htaogtto isaal%)ﬁpn%%y idtl}fel?gntt sag(urlcggv t'o'
collect all the information about an enterprise. The invention provides you with hits
with information from all the information sources (90,100,110,120,130,140). The
information is categorised so that one can easily navigate to what one is looking for.
The hits are collected in categories for sectors, revenue, result, location, nUmber of

20 employees or other relevant set-ups. The users (10,20,30) can also search with
whole sentences and content that describes what they are looking for. Such as, for

example, “firm of lawyers in Oslo that is expert in EU tax law”.

The networks that are set up by Social media (50) are also intelligent in that they

25 follow all information about those that are in your network and tell you whether
somebody is in financial difficulties. This is checked continuously by Search &
Matching (70) which all the time checks all available information about the
enterprises in your network. An example can be an enterprise which is in your
customer group and which suddenly gets a lot of press coverage (130) about lay-offs

30 and cut-backs. You will then get this as an early warning message through social
media (50).



The networks that are set up by Social nedia (50) are also intelligent in
that they 25follow all information about those that are in your network and
tell you wbebhenssoenebody is in financial difficulties. pChrin2061/mb@sked

continuously by Search & Matching (70) which all the time checks al
avail abl e informati on about the enterprises in your network. An exanple can
be an enterprise ich |s.i.n you[, cust r group a i suddenly gets a
ot or ObfuBinci el Shrceiisyoabin g BGesi Ty SHsPafrerd (2 20 LBVG Srodter L hen
get t hbgsﬁ&/\/%n‘?%ﬁé(revﬁég'cﬁﬂ @5t [HUPLHhPAGES4 abBEH the Erlerpris¥O
2011/ 115507PCT/ NO2011/ 000093 O her |nEortant characteristics are the

b

possi bindiaage & most ezleyard, seardoyvordssthad bothebecorae visitdemdtiiny thenisventiorey can
| oad., t ext d and vid bout t ise, indi cate th t

o1 evaltocithng AR AR NaRRR RIS snet”of Sl ife oh MHeE] Fomhfatnt ¢ sei

ands al gRoMstABIRAbI6GATHE afd 8bMpletelyUpetsor@t ® sdiedted Yro@penly; sdmey can 5

al so establish blogs that are conpl etel¥ open or open to selected groups
only, Beasg shatesienss of ppisenalised massaaes Isagelastion g othey anterprises vakef

Ot her  gof oL DL 5o IS (RATUIE pdFRIIEISABRA Soridiainds SoRERSR P B L O

branches "'and a sele on Irnventt on or are ributed onto
t he i ninventidn vr thdtlire digtalsited patathe miterabbviatbirdpdrtapenaiors, rehaohg\apidr
profile within the invention with external social nedia sych as 10Facebook,
Twi t t eFONNEGHIRGPTIYRUB Prefie withinstherIRyentignwith exiesalsaciy MEdIRSHCR 38 one

sog al i HSyi I i s Q| 30)

ot 10 2L EEEAUR, Tovifet, DFRELRTLY Ul sEAhiat it RepBerRlavitri Bl ot Soddl *0 g
ot her medium (< aunaallyaefleddedio theokthacs. tseys (110,80 30) il alsb ged asum up, the

present inyention.relates to a Method and arrangenent, for " t.iNg
Busi neSQmPISE OHEMRE 2BH SRR v Aaue st hOI BRRte tRers dfaii 0y
i nt egr gh ¢ pBkh borAed al ydkPrafilehat makes it possible for enterprises to find
and maintain relationships wth custonmers, partners and ot her business

contacts. The invention conprises a nethod and arrangenment enconpassing a

w Th S8t fdfs a5 arr BRAREES 13 S HER o B P IBbFD e a0 L he eb
pages (Wnﬁin?@sﬁ‘éssrBzitﬁéﬁlseWhhddérthtal@é@,%réh & WafchHiy , financi al
regi sters (110) news (130) forum(140£, bl ogs (140), social netwyrks (50)

and f eteshagiooyivieorated withsSeaiablledimiba "@J@égb‘?q(’%eé@rﬁfﬂéf@@eéé?éiﬁdf rom

t ai i t. I . . i . i t hat
e 28 HARPrbiSTRRCRRE BSOS, GadtS hAIRREE BusiREsy BBl 17 | 08 o
t ypi calTheiivanpiohsempisesapeethdy addarrmogemeneencorhpassing acombicatiegof i sed

according. . to chpsen criteria and stored in a database (60), 30 ..
20 aat base, ac?vanced slearcH g matchlsng teclqnclalogy comb?nef W|tF1 so)clal media;

a) Where the search engine continuously reads the web pages (90) of the
enterprises, public business registers (100), financial registers (110) news
(130), forum (140), blogs (140), social networks (50) and feedback from users
25 (120). These enterprises can be selected from certain criteria or the search
engine can be a general search engine that examines everything available
and is fitted with criteria that characterise typical enterprise web pages.
b) The collected information is categorised according to chosen criteria and
stored in a database (60).
30
¢) The collected information is thereafter made available in an electronic

network, a so-called social network (50).



8 d) The social network is made available via an internet portal wth
restricted access for nenbers of the social network, for exanple, for
chosen plwgens/assupri sing, for exanple, private individealrsva2iyoooabl i c
bodi es (20), enployees, consultants, gwners or others connected to the
enterprise (30) 5 e) and which, through a continuous search and mat chi ng

70 f | h [ [ t ial 1 'k (50), d N t dat ab
(60), °1i s The RoEeLpafiark s Baerarlabls vie ehanesnel bl wibesbiesed 10y - For
menbers or gthessSosAlAdd drthd aﬁciaﬁﬁe\f"tﬁfdﬁk, f?h@xéﬂ’ﬁﬁle??&ecﬂ@sbh epgé;ga\yfsde

possi bilities of conmunication ere e informatlon coll ect t he
sear ch engi cempeisingefareixatmpleguivate olividaaled]10)s pobliabodies t@0ht ai ni ng t he

rel ationship wth custoners, partners gr other husiness soci ajjQns Vi a
ot ot cOmvesS: SumiaRts, PRRero R oftiers R ShedeRif B eRE e S thue.

t hes 15i nformati on which is shared and adapted by the users of the systemis
separated fromthe information that is provided about non-users of the

search ed@@ a;ecl.i whigh, thiesighwheominsieus sepigh ard matehing (7 Geofralt eiangesdn
i or mat 1 on ot gea s OOF ity P LR labiled (90 AShEF Batthhes o

network i s paroerdcoesthiebbasingss Bentdetsabase based on the content the search
engi ne has extracted fromweb pages and simlar available information. Via
searches, conparisons, and collection of information (search & matching

(7)) it 5 Hﬁ?@p i f : r r iqn all
enterpri sf)tzaspgmpt aét?g%?ngln?glslgrﬁctrt]%wn@?i%ﬁ@%ﬂ?@%wd%&ez\g@ F?}Ewlgl%ch a way
t hat the hi pesgibititigeosoormeuiniadion avhesyerthe ddoanatiordcoliected by éhes seareh,
| ocation, revenue, result, nunber of | oyees, products or atper typical
For the busPHaSs caatis BRI MEAcR o e, ST hahegEing 8s rPRoRb! he
user (10, 20ywAR)kubOnI&ar EQrtMér%*brV&iﬁéreo@éiﬂéﬁléﬁociéﬂo*ﬁ%rvie?@ﬁ%fé?ft' Ses,
communication, information sharing and marketing methods. Thus, the
15 information which is shared and adapted by the users of the system is

separated from the information that is provided about non-users of the search

engine.

For those who wish to participate in the network, an increased influence over the
20 information is thereby given, while information about business activities that are not
part of the social network is also acce_ssible in the database based on the content the

search engine has extracted from web pages and similar available information.

Via searches, comparisons, and collection of information (search & matching (70)) it
25 becomes possible for the users (10,20,30) to search in all enterprises with data from
~ all information sources (90-140) in such a way that the hits can be sorted and
categorised according to the sector, location, revenue, result, number of employees,
products or other typical for the business. Search & matching (70) also makes it
possible for the user (10,20,30) to search with whole sentences, other enterprises,
30 news, documents or other descriptions of the kind of enterprise one is looking for and
the social media (50) makes it possible for the users (10,20,30) to create closed

groups with customers, partners or other business contacts.



30news, docunents or other descriptions of the kind of enterprise one is
| ooking for and the social nedia (50) nmakes it possible for the users

(10, 20, 30yot201¢gnssatre cl osed groups with custoners, part ipersvc2o1@obe®s
busi ness contacts. WD 2011/ 115507PCT{NO2011/ 000093 9 The soci al nedi um

conprises neans to let the users (10, 20,30) exchange information, for
exanple, by sending out , tti f har i
doounshis SHFBRMEHLT SO Bps e s oacpia Uasrs (IndOcn SGaPateR e (60) can
make | ihidaitioR! Porfe%gmé, BESEding But %%sségﬁ% dh%t,%tﬁgq GpOcdthioRd text,

sound and 5 vi deos about thenselVves to a wroom t IS made accessi bl e
t o ot hierums sharingrtieciBoantstwith thet gloiup(s)rthey areepart ©f, andtheddatabase(G®H0) and

t he social nedjum (50)., can al so keni SSi b th 0,20, 30
o8, eoeht ke L HdeRear fit Bets BN Fo. 40 PR B Bbe Lo wiciirt g o)
parg neyige8§ apblittheMiBRStD £ Mdvdlorn (it s Adengdtelsaibldlid dtherlisems. The
dat abase (60) and search & matching (70) nmake it possible for the users

(10,20,30) to be able to describe thensel ves by the nost inportant search

wor ds ' ' . r i h. Wit Qg iavent i on

hnd ont s SR8 b RN afoRlip8 L28) tié BatsbAte OHAnd B sdtia EaLEAd E0) ' and
sear chcan arbahaka it (pdesibiafe? thé upess(i10l20, 80y totreeeiveettorpafic Mrdidgst o mar ket

t hensel ves throu%h 150arr§gng out a selection of searches and thereafter

sendi ngFaslwarnigd doseme S deiecusigBors RArneryer eHEEAYEINGSs CONACIANaVEn t he
SeRy Chﬂr?ﬂc?ﬁ?}fﬁ@ultiéé.arﬁé‘aéfa%ﬁségé%)oéﬁ’cf 5%5:%"& Hét@ﬁihgr(zl\@xﬁm%kgﬁ’tgﬁs%lé!
, and/ or g out r twork o

net wor ks sendi n a ss release to a n nterprises
wi t hi nfor itlee usemsn(tlD{RO,80) toike abledo dekcribathamnsseles by dveeneost apigrtamdt wor k f or

ggte Zga%%rggageosrg§ icgn%}%gggésﬂ r %o? o?hé)rrs% ?i%&‘?ﬁ’e:%’fBSfH \R/*ﬁrﬁ‘.tn tﬁé ir%v%%tiloﬂvaenr(]:lt ion the

on the internet in other search engines. Thereby, the database (60) and search &
matching (70) make it possible for the users (10,20,30) to market themselves through

15 carrying out a selection of searches and thereafter sending out a personalised
message to all the enterprises that are in the search selection, via sharing its profiles
with other external social networks, and/or sending out a press release to a network
of enterprises within the invention or via external players that have a ready network
for press releases.

20 |
According to a preferred embodiment of the invention the database (60) also makes
it possible for the users (10,20,30) to view the statistics of who, when and what
others have seen of your profile or to show banner advertisements within the network
according to the invention or externally via third party players with a network to

25  different media channels. It will also be possible through the database (60) and
search & matching (70) to make it possible for the users (10,20,30) automatically to
become search engines optimised for other external search engines on the internet

with all the content from everybody.



it possible for the users (10,20,30) to view the statistics of who, when
and what ot hers have seen of your profile or to show banner advertisenents
wi t hi n t woneimmasio7according to the invention or externaCinppnozoa/dohessd party
players with a network to 25differentjgredia channels. It will also be

possi bl e through the database (60) and search & matching (70) to make it
possi bbgl for the users (10, 20,30) automatically to becone search engi nes
optim P tBSot her external search engines on the internet with all the
content from everybody. WD 2011/115507PCT/ NO2011/000093 10 C ai ns 1.

Met hod for information gathering in a business network by the use of nodern
5 Dat abase, Search & Matching technol ogy integrated with Social Media that

or ot et IS Bafién el TRd ERAE HEWRI B LA o R 7 Pt e s
dat abapeatalfasee Sealche Matehingdeoraslegy integrated withiSutial Mpdiaithatnendides use in
social nedia; 10c h aracter i sedinthat it conprises that a) the

sear cheglegprires toding anbiaiftainggipliongvilieeusiamess. grartness ehelgsbusiessqo) |
o . . . . . _ 130}
Porum CNGF irfe REEMES comBbes IR ofa dhfblatkraSenic naife Mhdl 1500, ¢

(120) : mEab}s fandforhetientdunspansomsifat usain socaltragdiai sed and stored in a

dat abase (60); c) and is nade available to a social network
(50); d) where the social network is nmade avail able via an

i N{@rngth PPEIA e Wi § B RGmeRidtiCdipAsssehat ©) execution of repeated att erfpt S

wth regard to point a) and a conparison with stored information for the
det ecti on af thel searblarggiescontinucusly s¢adsethaoreb pBess ofiiaenterprisesH80),

gﬁgabase ( GOB)UBI}cngn ernper}'gecrléalts?qur(?OO)[,)%tch%Fre%ristgrtshﬁr1O%Snbe%s! (]I%%ﬁ %?@r%a(:t S
(140), blogs (140), social networks (50) and feedback from the users (120):

15 b) and where this information is categorised and stored in a database (60);
¢) and is made available to a social network (50);

d) where the social network is made available via an internet portal with

20 restricted access;

e) execution of repeated attempts with regard to point a) and a comparison with
stored information for the detection of all changes in the social network (50),
updates in the database (60) finds new customers, partners or other

25 business contacts; and

f) to provide a communication with chosen users to allow maintenance of the

information in the database.

30 2.
Method according to claim 1, characterised inthatthe search & matching
(70) makes it possible for the users (10,20,30) to search in all enterprises with data

from all the information sources (90-140) in such a way that the hits can be sorted



f) to provide a communication with chosen users to allow mai ntenance of the
I nformation in the database. 302. Method according to claiml,

char act erweediiimnsfohat the search & matching (70) nakes iptTpareiosossor the

users (10,20,30) to search in all entlelrprises with data fromall the

I nformati on sources (90-140) in such a way that the hits can be sorted WO
2011/ 115507 CT/.NC%Oll/ 000093 11 and categorised according to sector,

| ocat i 9 catggerised gcgprding, Ol fOGARNoHIES, reﬁP@dﬁ‘}é’f‘ ebﬁg’f%ﬁ‘ﬂ §€Bypi cal

for enfeRtisS&Sothdrs gmhﬂﬁe@@&?ﬂgégg to clainms 1-2, characterised in that
the search & matching (70) makes 1t possible for the users (10, 20,30) to

search with whol e sentences, other enterprises, news, docunments or other
descriptions of the type of enterprise one is |looking for. 104. Mt hod
accordrng to claim1, ¢ h a racterised in that the Social nmedia (50) nmakes

it poslebh] h&dorting tociifs(1L0, B BPh d 0= BEE eUP i H thaethelssuibr 8Mnlakching
custoners, partners or other Bu5| ness associations. 155. Method according

to cl gﬂr@é makes, it pagsibletfer thecdsara (16,20,30)do searchl witk whelg sw)teﬁaﬁ%@therf
t : :
hare daelmtisels fbiendPatenslos dherdés MBAGAILE ineBb o BRtarBfis BRERE & o

to cl alogkihg foharacterised in that the search & matching (70), database (60)
and social nmedia (50) nmake it possible for users (10,20,30) to receive
automatic warnings (Early warning) if any of their custoners, partners or
otfer pusiness contacts have financial difficulties.

Method accordingto claim 1, characterised in that the Social media (50)
makes it possible for the users (10,20,30) to set up closed groups with customers,

partners or other business associations.

15 5.
Method according to claims 1-4,characterised in that the Social media (50)
makes it possible for users (10,20,30) to send messages, chat, set up common

forums, share documents with the group(s) they are part of.

20 6.
Method according to claim 1, characterised in thatthe search & matching
(70), database (60) and social media (50) make it possible for users (10,20,30) to
receive automatic warnings (Early warning) if any of their customers, partners or

other business contacts have financial difficulties.

25
7.
Method according to claim 1,characterised in thatthe database (60) makes
it possible for the users (10,20,30) to be able to upload text, sound and videos about
themselves to a showroom that is made available to other users.

30

8.
Method according to claim 1,characterised in thatthe database (60) and
search & matching (70) make it possible for the users (10,20,30) to be able to



25 7. Method according to claim1, ¢ h a racterised in that the database
(60) rmakes it possible for the users (10,20,30) to be able to upload text,
sound andwoi2deogsabout t hensel ves to a show oom that i spoad®22auziob@Bl e to
ot her users. 30 8. Method according claim1l1, characterised in that the
dat abase (60) and search & matching (70) nake it possible for the users
(10, 20,30) .to,be able to, 12 descripe, thensel ves by the npst ipportant
Sear cnOGHYS TBTIRERES BY therAPE RS A0t HERE IR 8 Tt BEUERI G -t he

| nvent hpRraRstind thePh bbitewitAinethBahvditioRt 4R oHEsH e iIRRGHhEER otREr sddtkhod
according to claim1, c haracter 1s ed i n that the database (60) and
sear cheggineschi ng (70) nake it possible for the users (10, 20,30) to narket
t hensel ves by meki ng a search selection and thereafter sending out a
personal i sed nmessage to all enterprises that are in the search selection
10 510. 9. Method according to claim1, c har acter isedi n that the
dat abase (60) and search & matching (70) nmake it possible for the users

(10, 20Msthod acenrdingttordiifs &l & B by Cdéndi hg bun thaiiihesintabageet@endo a
oot S REn LB T hhRe B ARBESIFIFELEER Pip 0 JoF BBl oo o

that h press Tel eases. according to
cl ai m thentsdheed by rigkingadearah $dlattidrhand tieabaiter {idlingrodt Sperstnalised a ( 50)

make it possible for the users (10,20,30) to share their profiles with
message to all enterprises that are in the searCh selection.
10
10.
Method accordingto claim 1, characterised in thatthe database (60) and
search & matching (70) make it possible for the users (10,20,30) to market
themselves by sending out a press statement to a network of enterprises within the

15 invention or via external enterprises that have a network set up for press releases.

11.
Method according to claim 1,characterised in thatthe database (60) and
Social media (50) make it possible for the users (10,20,30) to share their profiles with

20 other external social networks.

12.
Method according to claim 1,characterised in thatthe database (60) makes
it possible for users (10,20,30) to view statistics of who, when and what others have

25 seen of your profile.

13.
Method according to claim 1,characterised in thatthe database (60) makes
it possible for the users (10,20,30) to show banner advertisements within the

30 invention or externally via third party enterprises with a network for different media

channels.



200t her external social networks. 12. Met hod according to claim1, c ha
racte r is e di n that the database (60) nakes it possible for users

(10, 20, 30yotzo1vitew7st ati stics of who, when and what ot hecs/Noe/@b®sen of
your profile. 13. Method according tl% claiml, character isedi n
that the database (60) makes it possible for the users (10,20,30) to show
banner advertisenents within the 30invention or externally via third party
enterp?‘i‘-ses with a network for different nedia channels. 13 14. Method
accor dj ' I it search &
ot oni e daccdiato IR B RFe el (B, e R R ARTY T o be
sear chseargh @emapthing $£0) rhake dtpossibd ferrthelusemsa1OR:80) adsnaiicaleta bé er net

ith all the 5content. f |l the informati (90-140). 15,
Syt ot RER ERBA SR SeHdoraen Hien l BaahEad RS ARRR 1 vkl B moder n
DatabagéntefPROMMIhNEAORNAoA 860RXSq9Y-14D)egrated with Social Media that

enables 10 enterprises to find and maintain relations with custoners,
partners or other business connections, where the system conprises a
databa?ﬁé a search engine and neans for information conparisons for use in
soci al di a; characterised inthat

System for information gathering in a business network by the use of modern

Database, Search & Matching technology integrated with Social Media that enables
10  enterprises to find and maintain relations with customers, partners or other business

connections, where the system comprises a database, a search engine and means

for information comparisons for use in social media;

characterised inthat

15
a) the search engine is essentially set up for continuous reading of the web
pages (90) of the enterprises, public business registers (100), financial
registers (110), news (130), forum (140), blogs (140), social networks (50) and
feedback from the users (120);
20

b) the database (60) is set up to categorise and store the categorised

information;

c) the database comprises communication means connected to an electronic
25 network (50);

d) where the electronic network comprises an internet portal with restricted

access,

30 e) where the system is set up to carry out repeated searches with regard to point
a) and a comparison with stored information for detection of all changes in the

electronic network (50), updates in the database (60) finds new customers,



15 a) the search engine is essentially set up for continuous reading of the
web pages (90) of the enterprises, public business registers (100),

financi alwoegiistiesos (110), news (130), forum (140), bl ogeT(NDB20)1/00803Gi al

net wor ks (50) and feedback fromthe Sers (120); 20 b) the database (60) is
set up to categorise and store the categorised information; c) the

dat abase conprises c ni cati on ns conpected to an el ectropic 25network
(80): d) WHERRNGTROrAlaRt RUSIHGSSRATIEFIR ASGRBHNG R SelRCTeRt iRk, S5 T12ragR t h
restricted gCfRssin #REJatsBesE (40)e Systemis set up to carry out repeated
searches with regard to point "a) and a conparison with stored information

for detection of all changes in the electronic network (50), updates in the
databaseé§6@% finds n?M/custoners 14 fartnerseﬁr gther.ausiness contacts
accor di nd t WNEH Wi VFILPiCIRTSES NGNS Bt GYRMIIGHHIRLJORIOYHE 3yat abase (60) :
f) swhere t hgomnfinfeatiOATWItH SSieciERANserto perml Adiptenafct of Heonfdithation in -
5communi cation with selected users to permt maintenance of the information

i n the dat athesdatabase.



