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cas
for e fectmg incentives on payments, through incentive points, stamps

and coupons interchangeably.

From another angle it relates to an improved financial process for
payment cards technology enabling accrual and disbursement of
incentives through a payment card, even on merchandise not bought
against the card but in cash.

Abstract

A computer-implemented process is presented for issuing different
levels of incentive rewards depending on the mode of payment. An
improved payment card enabling accrual of incentives even when the
payment is not through the card but with cash is disclosed. A novel
configuration of incentive points, trading stamps and coupons is
presented with interchangeability at the time of issuance and redemption,
in the computerized process.



historically known practice of sellers to achieve the

obj ectives of maxim zing sales, loyalty and liquidity.
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consuner patronizing them %Dy various ways |ike gifts,

di scounts, reward coupons, and collectibles. It is

well known to prepare gift coupons and stanps al so

known as tradi ng stanps, for pronoting sales and

cBeibodat ahd abtvbackhese gi ft stanps or coupons have no

val ue to anybody after redenption. This type of

trading stanp is cunbersone, as it requires a |lot of
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purchase history recorded in a computer, to apply reward logic.

The common drawbacks of the card-based incentives are that they
require the consumers to keep and track a plethora of cards. As a result, a
large percentage of these rewards are never redeemed or cannot be
meaningfully redeemed due to small fragmentary values. Moreover,
there are studies that show these programs are disproportionately cdstly to
maintain and hence remain outside the reach of relatively smaller sellers.
This has led to a number of merchants coming together to form an
alliance, for example Airmiles of Canada, WhereBy the consumer can earn
and accumulate rewards across a number of establishments like airlines,

hotels, clubs, restaurants etc.
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these are not linked to node of paynent, nost o
programs limited in application at the last point of sale only.

The latest variety of incentive programs includes a computerized
network wide or Internet based points or tokens or mileage programs,
which provide benefits on purchases made through the network. They
have similar disadvantages as above. Moreover, no exclusively computer
dependant program teaches how to integrate a wide variety of
establishments including smaller merchants who would not like to
provide for computerized gadgets, into the program. = Moreover, in
Internet based program there is little possibility for those who prefer to
pay in cash.

~ There are huge numbers of other incentive cards affiliated to one or
more of specified merchants that allow for rewards irrespective of mode

of payment. Many of these are exclusively based on computer networks



ot her di screpanci es di scussed bel ow remai n. The nost
popul ar practice anongst many sellers is to adm nister
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incentives in the formof pbints or mles. For exanple
"frequent flier' prograns that nost airlines offer or
"points' schenes, generally linked to plastic paynent
cards and the |ikes. There are some incentive prograns
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having a payment card linked to the incentives or otherwise being eligible
for incentives can not avail the benefit if the payment is made with cash.
Moreover, a vast body of consumers and organizations, which pay with
cash instruments, remains out of the reach of such incentives programs.
Thus there is a disincentive for the payer to pay with cash instruments.
For this reason one is likely to pay with a card linked to incentive
program even when one has cash or checkbook. However, this is possible
only up to a limit imposed by the card issuer. Any payment beyond the
limit has to be paid with another instrument like cash or check on which
the buyer will not receive the incentive that was linked to the card
payment. As a result, the buyer may be reluctant to buy or defer his

purchase or defer his payment if the seller agrees. On the other hand, the



chargeback fromthe anount he receives froma cash
instrunent. In case of paynent card transaction he

wo omen1ssper cent age as i nterchange fees gener abCIN2005/000268
ranging from1.65%to 2.75% or even nore in typical
cases, and there may be a chargeback in case of a
transacti on di sputed by t he cardhol der. For the sane
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transactions. Neither is there any known financial process for
automatically allowing the incentive a cardholder is eligible for if he pays
with card, but instead pays with cash.

Due to- the foregoing drawbacks of the incentive programs
exclusively linked to payment by cards, and other reasons like perceived
convenience of plastic payments and inconveniences of paper
transactions like possible delay at the checkout counter, there is a gradual
substitution of cash by card payments. This is undesirable for the public
economy as per many Economists. The money supply in the economy
may be unexpectedly buoyed, due to the artificial credit created by
multiple cards an increasingly large number of individuals hold. There

may be perverse implications in the interest rate policy also due to this.



may be perverse inplications in the interest rate

policy also due to this.Overenphasis on plastic
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These are also prone to kind of frauds less likely in

. paper transactions. Moreover, a huge expense is

incurred by the sellers as interchange fees and the

Gt mpHc bl USRSk 8057 R o SRR B
debisc ThagebReralas gaene fookindref s hdsh er%rihgn.t Pk

val ue even in the nost devel oped countries. T
transaatenisan i nequity in effective pricing applicable to
those transactions paid for wwth cash, as the present
pr ocMQIBQVESs adHigReaHPeRss & meuwsaily é@ edlers ag dinferchange

SRR A5 d 5 M
pHEéYbean@Qctmnﬁﬁ@ﬁ{mug?rcheél@s ’vﬂgﬁﬁé rtg etggﬁr/ g’gﬁﬁém%fiﬁmre

I'Tke, Credit Card, DeBit Card t or ed

théml helf GefStheGatal, valasreveni il theéamdst Bevelopsd dGuneri€d. CThis
sonetimes collectively referred to as Plastics, are

CreatRanan Napquity e efiestivarpricingvaprilisabla ta theteetrehsastions

PR R a8 At o Slee A baPet e do

w8 FERFARN 0 BRACONT i en b LR sAOEPRAND: b o

praiadeé f incestivédieion thel traisAEEHRO T heesrd 'MethBét 1dyY non-
all of these fail to take into account cash based

memzbegact i ons through the same apparatus and networks,

to present an integrated account of both, card and
cashVergns derms iy Baymenbhaudre likeaCrgditeCard, Debit Card,
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i ncentjve on purchase through card only and a limt
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reality, all of these fail to take into account cash based transactions
through the same apparatus and networks, to present an integrated
account of both, card and cash transactions of a consumer. As a ’result,
inconvenience and incidence of accounting costs for paper transactions
still remain on the sellers and buyers enrolled with the card. Likewise, the
card networks claim increased spending likelihood to justify their
interchange fees. As shown in the foregoing paragraphs, a drawback is
encountered in terms of this attribute too, when there is an incentive on

purchase through card only and a limit imposed by card issuer is reached.
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existing payment card linked to an incentive program, accrue the
incentives through the same payment card, even when the payment is not

through the card but with cash.

Another objective is to enable a vast body of consumers paying through
paper instruments like cash and check, avail a different and higher

incentive than those who pay by plastic cards.

A wider objective of the invention is to meet long standing process needs
of POS cash registers, financial systems and incentive programs by
introducing an integrated computerized process with universal application
and with benefits to various interest groups including buyers, sellers and

various intermediaries.



interests. Yet another object of present invention is
to present an inprovenent in the known paynent cards,
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when anot her neans such as &ash is used for paynent.
Anot her object of the present invention is to provide
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avoi di ng a percentage of the purchase that woul d be

recei ved by the paynment card organization in response
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These and other objects will be apparent from the following.

Brief Statement of the invention:

In brief, a computerized incentive reward process is disclosed, with
an added emphasis on purchase of merchandise with cash and other such
instruments on which there is no deduction by way of interchange fees
and the like, from the net amount the seller eventually receives, rather
than by plastic instruments like credit/debit/stored value payment cards
on which there is such deduction. By avoiding a percentage of the
purchase that would be received by the payment card organization in

response to a card purchase, the merchant can fund an incentive to those



to the card purchase. In addition a unique point,
coupon and stanp configuration is also provided for
WO e@epssON pur poses agai nst specified gifts oPCT/ON20031®0268
future paynent of nmerchandi%se, in a conputer
i npl enented process. The stanps provide for a
coll ection hobby. A possibility of interchange of

coupons, stamps_ and points has been provided. Brief
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gifts or for the future payment of merchandise, in a computer

implemented process. The stamps provide for a collection hobby. A

possibility of interchange of coupons, stamps and points has been

provided.

Brief Description of the Drawings

For a more complete understanding of the present invention,
reference is now made to the following description, taken in conjunction
with the accompanying drawings, wherein like reference numerals

represent like parts, in which:

Figure 3 shows an example method for issuing the incentives;

Figure 4 shows a simple issuance and redemption scenario;



by card at block 204. In one scenario, the customer
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mer chandi se, the nmerchant H&s no obligation to pay to

or get deducted by the credit card conpany a certain

percentage of the purchase price as would be the case
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give a higher incentive to those who pay with cash,
by eapshateblock 204. In one scenario, the customer pays with cash, such

as $100. Since the customer has used cash instead of a credit card to pay
for the merchandise, the merchant has no obligation to pay to or get
deducted by the credit card company a certain percentage of the purchase
price as would be the case if the customer paid for the merchandise with a
credit card. As a result, there is an incentive for the merchant to receive
payment in cash rather than by credit card. To provide the incentive for
customers to use cash instead of a credit card, the merchant can issue an
incentive to the customer at block 206 that may be redeemed towards the
purchase of other merchandise from the merchant at a future time. If
payment was by card, the merchant may still issue a lesser reward at

block 208. The merchant may then promote the use of cash rather than a



those who pay by card. In another scenario, there can

be a paynent card affiliated to the proposed incentive
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with cash or card in the abBbve exanpl e. The nerchant
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In another scenario, there can be a payment card affiliated to the
proposed incentive process that can cover both the situation i.e. payment
with cash or card in the above example. The merchant may disburse the
rewards on a different and preferably higher specified rate to those
consumers who pays with cash rather than through the card that may be a
credit or debit card or the like on which there is a deduction from the
amount the merchant eventually gets. Though the payment may be in
different modes like cash, check or card, and a different level of incentive
may be applied based on mode of payment; such incentives may be
applied and delivered through the same payment card affiliated with the

proposed incentive process, as explained in the following paragraphs.
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formof incentive into another, before or at the tine
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an online merchant may also use the coupon, for reasons like an
interruption in the network. Moreover a coupon may be printed in an
advertisement or inserted in or on a package label that does not allow for
insertion of stamps or electronic points.

An incentive accrual card may be issued against a fee and/or on the
basis of certain performance criteria, with or without a certain amount of
credit and/or points applied thereto in accordance with the customer’s
purchase. An incentive may be applied by the merchant directly in
various other forms like a gift, rebate or deferred cash-back.
Alternatively, the customer has an amount of credit in an account that can

be used towards future purchases. Alternatively, a credit can be issued to



through ACH, fromthe existing deposit account of the
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settlement after reconciliation.

In another variation, there may be a different level of rewards on
transactions where the deduction from the merchant is lesser, like a PIN
based debit card payment. This reward can be lower than in case of paper
transactions but greater than conventional signature based payment card
transactions. |

Though the term credit card and card is used herein, the present
invention contemplates the use of any type of payment card to include
credit card, charge card, debit card, stored value cash card, commercial
card, purchase card and the like. Likewise, payment in cash or with cash
is taken to mean payment by currency notes or checks including travelers
check, wire transfers or any other payment means where there is no

deduction from the amount the merchant eventually receives.



pursuant to the cash purchase. The nerchant pays the
cl earing house for the processing of the $nmle
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partly funded froma portion of the interchange and
methantiisesprowitiect byl the clhearing hewsepthyoegh cataloger Internet
offerings. The clearing house issuer will provide the merchandise to the
customer upon verifying that the $mile rewards is valid for redemption.
 There may also be an intermediate entity, an acquirer that is in the
processing loop to interface between the merchant and the clearing house
issuer for the issuance and use of an Accrual Card with or without added
features of a payment card. The acquirer may be an existing merchant
acquirer in the payment card processing networks.
Figure 5 shows another example scenario for the issuance and
redemption of $mile rewards that includes the entities for conventional

credit card processing. In this scenario, the customer pays for the

merchandise using cash instruments $100 and submits the accrual card.



merchant. The nerchant may al so provi de additi onal
fundi ng even on the card purchase. In case of the
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the transaction through thd5credit card interchange to
the issuer bank that will fund the credit. Wen both
types i.e. cash and credit card transactions are
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transactions, due to the funding provided by the

card transactions are encountered, the accounts may be reconciled and

settled in a conventional way with the only difference that the amount
payable from the merchant for funding the incentives are debited to him
like in- case of a chargeback or through net settlement technique..

In one scenario, the merchant may pay a different or similar
interchange discount to existing payment network entities, on cash
transactions of the card member and non members, that he gets deducted
on the credit transactions, and the existing card entities themselves
dispense with the amounts so collected a portion of which is preferably
used to fund an incentive different from or similar to that applied on card
payments, as explained above. This way, the existing payment network

preferably becomes the sole outsource for all POS transactions in a
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reconciliation, clearing and settlement.

Figures 6A-6B show the issuance of $mile rewards in different
buying circumstances. In Figure 6A, a customer has paid for two items
using cash. The merchant issues $mile rewards in accordance with the
cash purchase for a certain number of points associated with the
transaction. In the example shown, $mile rewards was issued to the
customer as represented by the point values 9.0 and 7.0 for each item
purchased. The customer may then redeem the $mile rewards associated
with these point values for specific gifts or for future merchandise
purchases as described above. Figure 6B shows the circumstance where

the same two items were purchased differently. As in Figure 6A, the first



I mpl ementing an incentive program In Figure 7A the
i ncentive programis inplenmented within an existing
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merchant termnals 702, acduirer servers 704, card
exchange/ i nt erchange servers 706, issuer servers 708,
redenption server 710, and redenption termnals 712.
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central rewards server, in which case the redenption
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' implenaenting an ircenbive grogram.nin Figiwe 7A cthednestd gsarsh
. as bankcard, association may still be in the ng;v%
1S j ¥MpRE} B & 1 oRXISHPG e PAYISNE NSHRIBS DEREO ‘e

NGFETR 205 pbibeks Mgtpor ERRARN . EbRR i gos, card
oxCRdUIR SO RHN OSBRI A ARASRATEIR 708, GEALAPRER server

pur chase hi story database 754, a rate o6f Incentive
710ahad asdenitton terfitihdle 71201 Térmidalsalnaisservas, may tenekedy

dat abase 760, a conversion database 762, and a account
byr eapnef |vastousn neewerkasecess 4 tecbnolagies inniuding awirseling2
wiirquésl,J %%%1 fiber optic connection links. Information within databases
of the terminals and servers may be shared and distributed across the
network according to the desired network implementation.

In Figure 7B, an incentive system network 750 may be established
between the merchant terminals 702, the redemption server 7010, and
redemption terminals 712. In network 750, the acquirer, ‘card exchange,
and issuer servers may be bypassed, if so desired, in order to establish a
merchant only issuance and redemption process when the other entities
are not needed to participate. Alternatively, one or more of the ekisting
entities of payment networks may still be retained, for example the

acquirer, as shown in figure 4. In one scenario, the acquirer may provide



information pertaining to the custoner. Custoner

purchase hi story database 754 includes information
W@erosalssseig to the custoner's buying habits. Ra@BIN05/000268

i ncentive database 756 incli8ides i nformati on pertaining

to the type and anount of incentive to be applied for

a particul ar purchase. $mle points database 758
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database 760 includes information pertaining to a currency amount

available to the customer. Conversion database 762 includes information
pertaining to a customer’s ability to exchange certain incentives for other
incentives. Account reconciliation database 764 allows redemption
server 710 to apply incentives within the existing payment system
network of payment cards as sown in Figure 5. Though shown as
separate databases, the above-described information may be stored in
fewer or'more databases and can be accumulated together in one or more
databases as desired.

As shown above, an incentive point service process may be
implemented through the Internet. On a computer server, accounts of

each customer may be kept in a one database and the customer record



stanps of innunerabl e designs of philatelic val ue.

Al ternatively, the incentive may be credited as $mle
w@ionhsssstr a sanme or different database |i nkedP@DIN205/000268

accrual card with PINS with9or w thout the added

features of a paynent card. The incentive may be

applied interchangeably regardl ess of format the
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e-conmerce software. The consumer' can access his

may cptesentothem for redemption at a terminal linked to the server

through the computer network and related sofiware. The redemption
terminal may connect to the server and check the customer’s identity in
the database and update the account in the database while awarding the
incentive. The stamp may be cancelled like a used postage stamp and
returned to the customer for collection purposes. The incentive applied
may also be converted into monetary terms and credited into the database
in the server and represented as a monetary account of the customer. This
process may be carried out through existing payment system networks of
payment cards. A new form of payment card may be introduced for
facilitating the accrual of points as above, with or without in combination

with a conventionally known payment card like a credit, debit, charge, or



the server connected to the Internet, through his
conputer termnal that also connected to the Internet,

W brootiss@ br owsi ng software nmeans. The consunRCT/MEY05/000268
transact some of the features nmentioned above on his
conmputer term nal connected to the Internet. The
consuner may order for those transaction features that

canpot _be conpleted on the Internet for_delivery
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I ncentive,” as per a database. rst rncentive Is
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gifts or stamps in exchange of accumulated points, after deducting a
delivery charge from the incentive itself, and the same be delivered
through pdst or a specified courier service.

The present invention can be implemented as an incentive point .
service process through computer network hardware and related software
means wherein, on a computer server, accounts of each customer afe kept
in a database whereas the customer record with a unique Person Name
Record (PNR) linked to a unique Personal Identification Number (PIN) is
kept in the same or a different secured database. The server is linked to
the Point of Sale (POS) terminal of the merchant by the means of a
computer network hardware and related software. An incentive is applied

through data processing means at the POS terminal, upon a customer



el ectronic code or is credited as $nile points in a

dat abase |inked to an accrual card with a PNR and PIN
Woenvhetsssevi t h or wit hout the added features ofP@EI/IN2005/000268

paynment card such as a cre@it, debit, charge, and a

stored val ue cash card. A custonmer who has been

awar ded incentive as points, coupons or stanps may
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valuskagh tarda card. Alternatively, at the
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st anfpcustomenivhinshasrbecogyarded doiesntie. ad_péiatd, sepponse or
custoner may demand the coupons or stanps.be retained
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account in the database, while awarding the incentive voucher as per a

conversion table in the database. The coupons may be retained for
vouching. If desired, the stamps are cancelled like a used postage stamp
through application of a mark by manual or mechanical means and
returned to the customer for collection purposes.

The incentive is applied as above in the form of points, stamps or
coupons or a combination thereof interchangeably, at the option of the
consumer, as per a conversion database created through data processing
means. The consumer can also exchange one form of the reward for
another, at any stage includihg at the stage of redemption. For example,
before the redemption, the stamp can be exchanged for points credited in

the accrual account linked to a card. Alternatively, at the redemption



coupons or stanps or all, may be generated and
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means.

The above may be implemented through existing payment system
networks and payment card means including a credit card, a debit card, a
charge card, or a stored value cash card, wherein reconciliation accounts
of mérchant, acquirer, card exchange, and issuer is stored in a database.
The incentive converted into monetary terms may be credited into
existing payment system accounts of the consumer.

An Accrual Card with a memory chip or a magnetic strip, with or
without in combination with one or more of existing payment card
devices including credit card, debit card, charge card, and stored value
cash card, is additionally provided for implementation in the
computerized process. The card as described above may have the full

PNR details or only the number to protect the privacy of the consumer.



t hrough conputer encryption or other hardware and
software security nmeans, in a separate database
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adm nistration. Al the othB&r transaction data may be
processed on the basis of such unique PIN nunbers
accessible to the other part of system adm nistration,
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Automated Clearing House (ACH) of the Central Bank may be used for

the clearing and settlement, through a transfer of funds from merchant’s
deposit account.

The process for issuing and redeeming a different and preferably
higher $mile rewards that encourages purchase of merchandise with cash
will serve many needs. For example, by avoiding a percentage -of the
purchase that would be deducted as interchange fees by payment card
network in response to a card purchase, and by plough back of this saving
fully or partly to reward the cash customer, the merchant can increase the
business from the customer paying with cash, through this process.

$mile stamps may be printed in the form of attractive stamps of

infinite variety in various denominations like postage stamps, with the



di spensers, and on-line printing option via internet,
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thenes of interest to vari @s social strata. The

themes may be printed in limted nunber to nmake them

rare. In addition, the thenmes nay be deliberately
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foTembedded on the stamp itself in the form of an optical image or
electronic codes on a magnetic strip behind that can be read at a customer
terminal with special devices like an electronic reader. For example in a
series of stamps on specific encyclopedia items, the pictures can be on the
stamps whereas the respective text entries can be read encoded therein
electronically and read electronically by a customer terminal. These will
provide for a collection hobby for the customer as a result of the issuance
with value added features and subsequent cancellation and return of the
coupon/stamp to the customer. .

The consumer may set up a membership account by signifying an
intention to set up a membership account of a particular type at the time

of exchange or redemption. Such account may be of a Philatelist or



conpany, or a voluntary friend circle or several
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A Philatelic bureau may be provided for the members to offer the
following services: issue of inaugural covers for new stamps, organizing
exhibitions and contests, and education and promotion. Treasury or
depository services to members may be provided by acting as a bank for
safe custody of reward stamps. The cancelled stamps may also be bought
and sold at specified rates by the bureau. An alliance may be established
with postal services of various countries for reciprbcal or one-way
exchange and distribution arrangements of stamps in mint or cancelled
conditions. Services and any aspects of the universal program may be

administered through the Internet for global application.
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or a stanp or an electroni @code. A coupon with or

wi t hout a conputer readable code may be issued to a

consuner in a pre-printed format or through a coupon

genegat i n chi ne such,as frankjn chine or a
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I''ne nerchant's may be authorized to Tssue points
exwhyngtabloniidtredseeaionske@rdirency and are redeemed against

consideration in kind or in cash as per catalogue published from time to
time, from a centralized redemption office, or selectively at the point of
purchase itself.

The computerized process may be implemented globally in
combination with a Credit, Debit or other payment card networks. The
rewards may be fully exchangeable, transferable and can be bought, sold,
gifted, or bequeathed. The reward may have a specified tenﬁre for
redemption after which it is either forfeited or transferred to a specified
account or donated to an approved charity.

Consideration is expected to be received from the merchant
disbursing the rewards if administered by a clearinghouse separate from

the merchant. The merchant may be presented with various options for
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may have the option of conRacting a call center to

obtain any information and voi ce authorization they
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. [ the | nter thro any +C u incl udi ng
ishiB7 PR Rab Ml B hh ctling SgiRTe feriffort
: 0
R G R T R
mass bet ahsriovd terissuespoints bakivay of imgirekd oaponyviankd/or
imprinter and settling through batch processing .
pregquhviedusamps tlyl | dbeneffinemerahpantsnh swye sentk aopetiodic

or options.nost suifed to it usi,.ness and pr.oyi.de . the
Bl WL D REoerSPe BY RNt PReS A sb B Thic
off S RAGLLARL 60! BRI fd BHRHOGK BheRIAIPS EM center to
reordering an emtting consideration. ternatively,
obthia BRY CGAimdin bed Voie@NAitHER2Ai@D they GHEP rieedlePdHet
account established for this purpose, or an existing
offlene sicrchants umay ddg anptoy aewebsiter dnrthy Internse throtigh any
mer chant y pay, f.he consj deration either in cash_ or
compPhdngading: @Hbflﬁ ASLYRTks, foado atheesane s abevg.tIf the

of 58 et 2R B e st e v Rt
(0! RA NGhriNRANNC e Alap AR Y KBRS prodit oMk B0

need for himfor ‘any d of I nteraction or
madaidl e drafe awithn imiprintenyandt Rettliggt tiroagh batche paocessing

sinply award the incentives on cash purchases, through
teehmiqueo Mo roflineperchentimaynchegsehthepopiioniest apsiansemost

person,regeening the rewards instrunent.  The

suiiedskniis PRenesss eRdiIRViGeo e cQBRWEFEIPTRIN ﬁlﬁ‘g[efﬁ%? fhen
ro AN flstietehe TR Ruftibb sl EERBish 1l SRR .50gh By

' st in i '
AT RO S B
refgt seuhsidyralibeotigotigh havdepdyit idoeoune! ésvablptiedfs f@r this

purpose, or an existing deposit account of a payment card may be used.

The merchant may pay the consideration either in cash or in kind or a
combination, in advance or on credit, depending on a merchant agreement
with the $miles administration. If the offline merchant is exclusively
offering incentives on cash purchases, there may be no need for him for
any kind of interaction or authentication with any other entities, as he an
simply award the incentives on cash purchases, through a coupon or
stamps.

An item may be provided to the person redeeming the rewards
instrument. The person presents ‘éhe instrument for redemption at a
redemption counter, in person at the merchant, through ‘a courier, or

through the Internet. The person may choose the item through a catalog



deducting delivery costs fromthe reward itself. The
nmerchant enrolled in the programcan be at any |evel
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intermediary |like a whole-g8ller or an agent, a
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partner may completely outsource their rewards program to the universal

program disclosed herein. The alliance partner may also completely
merge their rewards program to the universal program disclosed herein.
The universal program may act as outsource for an existing or new
standalone rewards program, with or without any reciprocal or one-way
exchange of reward points. The universal program may be appointed as
an outsourced third party contractor for running the existing program of
standalone or limited alliance programs with all features intact, with or
without an exchange arrangement with the universal program. The
existing program operator transfers consideration as per reward points

issued, in favor of the universal program. The consideration is used for



option of exchanging their points into gl obal currency
and thus claimng a different consideration. In the

W@ ®on18886 such an exchange taking place, the PCT/N2005/000268
consi deration issued by th&%existing programis used
in the universal programif a two way exchange has
been agreed upon by the standal one program The fina
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administration. Alternatively, the rewards may be partly funded by an
existing payment card entity to promote use of its payment card that also
has a capability to accrue rewards even when the payment is made with
cash or a different instrument. These points may be awarded in a variety
of forms like a coupon or stamps or electronic points on a magnetic
device, depending on the merchant’s infrastructure and consumer’s
choice if any.

Separate check-in and checkout counters may be provided for
consumers availing benefits under the present invention. The consumer
may have a facility of depositing paper instruments like cash or check and
obtain a receipt at the time of check-in if the amount of purchase is

known in advance, for faster checkout through a common counter for all

customers including payment card holders. Through the past records of



custoners including paynent card hol ders. Through the

past records of purchasing behavi or including cash
weechsses of the custoners in the database, tPEI/IN2005/000268

custoner may be rated on va&#i ous paraneters including

reliability of checks issued etc. and graded offers

may be made. Additionally, the present invention may

be used to track . the cash purchasi ng behavior of a,
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may be given for spot redemption by the consumer. On giving effect to
such redemption the seller receives a consideration from the central
redemption office.

The consumers who receives such points or miles may collect these
over a period of time to redeem on the spot if the merchant has in stock
the consideration desired by the consumer. The consumer may be offered
options to take the point or miles either in the form of coupons or stamps
or electronic points, depending on the availability of options with the
merchant and preference of the buyer. The points, stamps, coupons, or
miles so issued can always be changed from one form to another at the

central rewards office. The consumer can collect these points or miles for

later redemption from the central rewards office, against specified



central rewards office. The consumer can coll ect these
points or mles for later redenption fromthe central
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according to a threshold qédantity or variety. The
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information has a further technical effect. Far

standaluineg phegref, t withnor without a one-way exchange. Such an

alliance can take the form of complete merger with the universal program
presented here.

The present invention is associated with computerized loyalty or
incentive reward programs on a global scale, devising a separate and
preferably greater benefit to cash buyers. Combining the points, coupon,
and trading stamps concepts in the computerized program, and improving
the trading stamps to philatelic stamps with computer readable
information has a further technical effect. Far reaching benefits in
consumer interest, aggregation of value, ease of operation, cost reduction

and industrial application is achieved.



consuner interest, aggregation of value, ease of
operation, cost reduction and industrial application
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formed with exi sting rewards progranms in a seanl ess

ineamtive. poihis qur ewgrons or stamps freely exchangeable for each other

is unique and has a dramatic effect of widest aggregation, application,
and ease for both the merchant and the consumer. This can reinvent
philately as a hobby as there is no other known system, except the post-
office, that issues stamps in an infinite variety, bringing joy for collectors
even after use. The conventional slow monotonous process of point
collection is transformed into a meaningful, colorful, and enjoyable
hobby of stamp collection. Alliances or merges can be readily formed
with existing rewards programs in a seamless manner. The present
invention can be used to streamline the cash register accounting and
tracking of a customer’s card as well as cash based purchases recorded in

one place, through Electronic Data Capture (EDC) and such devices at



i nvention can be used to streamine the cash register

accounting and tracking of a custoner's card as wel |l
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El ectronic Data Capture (EB&E) and such devices atthe

POS. Likewi se, it enables a consuner to have a uniform

account of all transactions including plastic and

aper transactions in one place. The present invention
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{131%%? rr\:Vho is eligible to receive incentives on card based purchases.
Enrolling establishments and consumers with or without access to
computer networks, in a global alliance program is made possible through
the present inventions. Consumers find both the existing systems — points
and trading stamps, mundane, as no immediate joy can be derived
particularly from collecting these, except the imminent joy on redemption
perhaps. As a result a many of them don’t keep track and don’t redeem.
Sustained consumer interest is difficult to achieve in any loyalty program
due to (a) monotony and (b) slow aggregation. There are always
procedural hassles in present day loyalty programs, which expect

consumers to compulsorily enroll. These hassles include the privacy of



Sust ai ned consuner interest is difficult to achieve in

any |oyalty programdue to (a) nonotony and (b) sl ow
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present day loyalty prograd, which expect consuners

to conmpul sorily enroll. These hassles include the

privacy of consuners being frequently breached, the

transferability of the incentive earned. to mhonEver
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supply chain.

KMost merchants already pay several percentage points on credit
card transactions. The present invention contemplates paying back to
purchasers paying through a cash instrument, an incentive in lieu of this.
In fact, most payment card companies and other establishments like
airlines, retailers, etc. have their own incentive schemes, sometimes
jointly, linked to payment through a particular card. These incentives are
generally funded by the merchants and/or various entities of the payment
card networks, to he exfent of a certain percentage or basis points, from
their various earnings on the transaction, like interchange fees, interest
charged etc. For example, an issuer bank and/or a sponsoring company

like an airline may provide incentives on certain transactions jointly or



general ly funded by the nmerchants and/or various

entities of the paynent card networks, to he extent of
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various earnings on the tramsaction, |ike interchange

fees, interest charged etc. For exanple, an issuer
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Differential Incentives based on Payment Modes, and indeed a computer
network is central to implement the present invention, the nature of
interconnected patentable subject matters described herein may relate to
several fields such as payment card technology, automated cash registers,
financial transaction systems, banking technology, printed material of
incentive coupons and trading stamps etc. The computerized process
described hereinabove can be programmed into computer readable
instructions by a person skilled in the art, through various available
computer languages and techniques. As a result, the, known devices of
computer networks, the payment cards and the various printed forms etc.

when associated with the invented process through a computer program,
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service process, conprising: a redenption server
operable to store information pertaining to accounts
W@B008/06888¢ omer, a record and a uni que person nNBEEIN2005/000268
record nunber of the custol®r, and incentives to be
applied to purchases made by the custoner; a point of
sale termnal at a nerchant |linked to the redenption
server by a conputer network of hardware and related
software, wherein an incentive is applied pursuant to
WHA T BemyinprsE:-ver through data processing nmeans at
thé point of sale termnal in response to the custoner
pur chasi ng nerchandi se associated with the incentive, .
a first incentive being applied through the data )
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SEXISRIACE e CORPESHocessi ng neans if the paynent is
Tad : : :
ebi "CaPPlOR RAVICBpoBEIE b NbATHOraBpE beri iy 16
acvugits S dheustomp)t erreeeidvanld af ukiquempdisonhaamenrdcoed
incentive being offered is in the formof coupons or
nambapof the cusiomeradhd inkestiyes tobemppliedeio purchhses madd
a_uni gue nunber or an electronic code, the point of
b¥ he.CyiomeRal operable to print out the coupon or
sta n | et of . hransact i on t he
custbRIRR"of SR RrbifelCh 8 BEAGRRE Bk lREM¢ Factbion
) . . , . . nteer Lo
L DY AN ReE PeoAr At bt ek SR RNE  Phubic
adacealvec &y dpplitl poesuaat $0rtheasdemption et & tleronghtbsa
4. The conputer network of Claiml , wherein the"
prasgesipg insgans et Wee point lofigele terminad i sesponse 4e ithe custemer
i ncentive interchan eabiéi%%.mﬁth,infornati%n ) .
puchasing: Rarchendiss epRGkied sriththe dacanfive, o Iirscikentye

béiﬁgadb%tlﬁarth}&?gq'x e hﬁﬁ%}%é’s%ing means if the payment is made

through cash currency notes and a second incentive being applied through

the data processing means if the payment is made through a payment card
including a credit card, a debit card, a charge card, or a stored value cash

card.

2. The computer network of Claim 1, wherein the incentive being
offered is in the form of coupons or stamps of innumerable designs of
philatelic value with a unique number or an electronic code, the point of
sale terminal operable to print out the coupon or stamp upon completion

of a purchase transaction by the customer.

3. The computer network of Claim 1, wherein the incentive being

applied is credited as points in a database of the redemption server



5. The conputer network of Claim 1, further
conprising: a redenption termnal |inked to the
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the coupon or stanp to the custoner for collection
purposes with a cancellation nmark affixed thereto. 9.
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verifies the custonmer's identity and account, the

rastomer andt ¢moughl datpoprocessing means verifies the customer’s
identity and account, the redemption terminal operable to redeem the
coupon or stamp upon verification, place a cancellation mark on the
coupon or stamp, and return the coupon or stamp to the customer for

collection purposes upon completion of its redemption.

7. The computer network of Claim 5, wherein the incentive being
applied is points accumulated and stored in a database of the redemption
server, the redemption terminal operable to connect to the redemption
server upon redemption of the points by the customer and through data
processing means verifies the customer’s identity and account, the

redemption terminal operable to redeem the points upon verification.



verification operable to exchange points for coupons

or stanps, or vice versa, of equival ent val ue
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t he points being maintained®in a database at the

redenpti on server, the redenption term nal operable to

performthe exchange in full or in part. 10. The
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particul ar quantum of incentives being redeened

reaching a predeterm ned threshol d12. The conputer

net work ofh€lcampuier nhevaknof I(Haim dfnwhierein t the nincahtive is
operable to receive inputs fromthe custoner through
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10. The computer network of Claim 5, wherein the redemption
terminal is operable to present redemption options to the customer
presenting a particular quantum of incentives, the options provided by the
redemption terminal including an exchange capability for each type of

incentive being redeemed by the customer.

11. The computer network of Claim 10, wherein the redemption
server is operable to apply added incentives through data processing
means upon the particular quantum of incentives being redeemed

reaching a predetermined threshold



paynment cards through a reconciliation database. 15.
The conmputer network of Claim 14, wherein the

WO edensss®©nN server i s operable to convert the PCIYEY2005/80268
into nonetary terns, the rd@lenpti on server operable to
credit the nonetary terns to existing paynent card
accounts of the custoner. 16. The conputer network of
Claimb5, wherein the redenption server, the point of
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server provides access to the custonmer through the .
Internet to allow the custoner to access account
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an existing paynment card such as a credit card, a

deél tedearptioreserbar.ge card, and stored val ue cash card.
20. The conputer network of Caim19, cash and card
transactions of the custoner is recorded and presented
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card exchange server, and an issuer server, the redemption server

operable to apply incentives issued in response to the purchase to the

payment cards through a reconciliation database.

15. The computer network of Claim 14, wherein the redemption
server is operable to convert the incentive into monetary terms, the
redemption server operable to credit the monetary terms to existing

payment card accounts of the customer.

16. The computer network of Claim 5, wherein the redemption
server, the point of sale terminal, and the redemption terminal have no
real time communication capability, the issuance and redemption of
incentives being performed off-line through a batch data processing

technique.



the custoner being accessible through the custoner's
person index nunber only. 22. An inproved trading

W@ e@ap18sscoci ated with a conputerized process PET/IN2a031000268
1; each bearing added featdtes of philatelic stanps in
i nnuer abl e desi gns, thenes, colors, patterns, shapes
and si zes; the above further characterized with

compyber 11,3kl et ERHGR bP IR A, H58Rin W8 Rhcion
server provides access to the customer through the Internet to allow the

customer to access account information.

18. The computer network of Claim 1, wherein the incentive being
offered is an accrual card with a memory chip, a magnetic strip, or other
storage capability, the point of sale terminal operable to issue a new
accrual card to the customer or update an existing accrual card possessed
by the customer with the incentive earned in accordance with the

purchase.

19. The computer network of Claim 18, accrual card is an existing
payment card such as a credit card, a debit card, a charge card, and stored

value cash card.

20. The computer network of Claim 19, cash and card transactions

of the customer is recorded and presented in an integrated account.

21. The computer network of Claim 1, wherein the redemption
server maintains security of the customer’s identity making person name
record linked to a unique person index number accessible only to
designated system administration, additional information associated with
the customer being accessible through the customer’s person index
number only.

22. An improved trading stamp associated with a computerized
process of claim 1; each bearing added features of philatelic stamps in
innumerable designs, themes, colors, patterns, shapes and sizes;

the above further characterized with computer readable

information on at least one of the sides.



