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Digital display method and system for outdoor
advertising

Abstract

Display method comprising:

- generating by a platform (7) for generating playlists, playlists intended for digital
display devices (2), the playlists having free time slots;

- synchronizing digital display devices with the playlist generation platform;

- for each free time slot of each playlist, corresponding to a digital display device,
sending a content request by the platform for generating playlists, to a programmatic
platform (20) for selling advertising space, the programmatic platform being adapted
to emit a corresponding bid and to send back to the platform for generating playlists,
information corresponding to content having won the bid;

- informing of the content having won the bid, by said platform for generating playlists,

the at least one digital display device corresponding to the free time slot.

Abstract figure: Figure 1



