
An advertising system including at least one consumer
database containing a plurality of consumer profiles
with consumer preference identifying data, at least
one brand database containing details of brand
clients, each having one or more branding parameters,
at least one content database containing a plurality
of pieces of content provided by at least one content
provider with each piece of content having one or more
content profile identifiers, and a content matching
engine which matches the branding parameters of the
brand clients with one or more of pieces of content
and provides these pieces of content to one or more
consumers upon the consumer request, based on the
matching of the branding parameters and the consumer
preference identifying data at no cost to the consumer
whilst charging an advertising fee to the brand client
and paying a content provision fee to the content
provider. 


