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LLOTOB PROJECT

Marketing is the most impontant pant of developing and promoting a business,

There are different forms of marketing, starting from posters, brochures, radio and television
advertisements, and recently, various forms of advertising on social networks have become
widespread.

Despita the successes and oljectives achieved through these existing forms of marksting,
businesses are increasingly tooking for new, innovative spaces to appeaar in the markat.

Livte Nis conceivad {a8ls0) as a mechanism that will be reatized through a television format or
a3 a space within a television format, through which all nategeries of businesses will ba
promoted.

This format is based on a processfimechanism that includes several stages:

1- Regigtration of businassey on the official Linte ¥ website, which implies the payment of a
fixed participation fae. The numbsr of businasses registered ina drawing round will be
determined in advance.

2-The draw will take place on one of the national telavision stations or in a public environment,
o a day praviously determined and announced to the applicants {participating businesses}.
3- The winner/s {there may be more than one winner for each draw), will raceive talevision
time as markating space for advertising spots.

Each advertising spot will have a maximum time of 20 seconds.

4-The time won is calculated based on the following scheme:

Example:

50 suro {participation/registration fee)}

X 1000

80,000 suro (Airtime/Advertising time/Advertising).

Depending on the amount caloulated above and the cost of an advertising spot, the number of
spots to be broadeast is determined.

Exarmnple:

*1spot = 100 suro *50,000 eura /100 suro = 500 spots
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Paricipating businessas must produce and submit their own advertisaments,

The nonternit of the Spot must be approved by tha Uses 8 Staff pased on the griteria setout in
the Wate ¥ regudations.

i usinesses do not have thelr own advartising, they will be supported in the design ang
production of the advertisement by the Linin ¥ Staff.

trithis weay, the winning Business/Businessas will be as present as possilile to the target group
of customars whus tonsume thelr praduct,

ote Ris g lottary that will be made available to businesses, giving the latter the opportunity

o wire Aitime/ Campaign/Adventising Space by simply paviog a registration/participation fee.
Llate B aims to artiticially sitent participating businesses that will belong ta sl categories
through an sti-inclusive campaign.

This machanism finds application in the radio-talevision (audio-visual) industry through this
machanism of ‘Marketing Processing’, offering businesaes of sl categories an innwvative and
profitabls promaotion altemative,

“This alternative is an innovation tar the national and intemational market”
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CLAIMS

1. Wata § airns to be an INNQVATION process through which all those business entities that
want to participate have another alternative regarding their advertising,

2. W B will essentially be {8 mechanism for) Marketing Processing

3. The entitias selected through the Waste § process will benefit from advertising time or 3 cash
reward.

4. This process includes all entities that ars considerad comimercial entities and thathave a
business profile {(whether these entities are: small busingsses, medium businesses, joint stock
companies, limited Hability companias, ste...} (Excluding Individuats)

5. This process will take place on telavision, in shopping centers, in opan spaces, in closed
spaces, eto.

6, Since this process will be protected by Copyright and Patent as an Audio-Visual invention, no
other entity should apply/practice/produce it without obtaining the approval of the Authorwho

hotds the Rights or/and Patent uf the invantion.



