ABSTRACT

A method of brand protection based on the search results performing on a
computing device, the method comprising receiving and storing in the internal
database an information about a brand to be protected, identifying the most popular
brand queries in search systems, collecting search results for at least one identified
query over the assessment period, calculating a harmfulness coefficient for at least
one website contained in the collected search results, identifying at least one website
having the harmfulness coefficient exceeding a threshold value and defining it as
fraudulent one, scoring an investment damage score for at least one identified
fraudulent website over the assessment period, ranking and prioritizing the
fraudulent websites by the investment damage score, protecting the brand taking
measures against the fraudulent websites in accordance with their ranking and

priorities.
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