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HALOGENATED ANALOGUES OF ANTI - FI BROTI C AGENTS Thi s
international patent application clains priority from

wineshodt at es of America provisional patent PCT/AU2009/001284

application No. 61/016,134 filed on 2 1 Decenber 2007,
the contents of each of which are to be taken as

i ncorporated herein by this neference. Field The
present invention relates to derivatives of the
anti-fibrotisNNDYERTISINGSYSTIM ANEURMETHOD | y, the
present invention relates to hal ogenat ed

ci nnamoy! benzani d&FIEED QX THELL E&PNend

Anti-infl . e

fTbross aibrreicd: BERAM RS, RERRAUARE: bl Rld methods and
ihnpdricoimt hdvertising Ssemst slb@vingnths pramisim of matched content to
unsati sfactory in terns of efficacy and side effects.
ROMERGEs st udi es have been perforned to obtain

substances that inhibit . ion or the activity

of the cytokines thoughl%&ctil "g{aan)rdl%l ved in fibrosis.

Trani | ast The-dd8crt-afiinferinetiyrcnetwarksydubh astherlateirhdt have changed

ci d; %tod%%il garre R zaben(t % is an.anti-fihrotic
ByERInGRYLIGH Baperdrgr 1S IR ERFRA B O BB skin
di sorders Suphea@mpfehii A8stAfign SRR AR Thas SkPMRHEN a decline

the precise nmechani sns and node of action of tranil ast
inmecragemmg velvelfyonu Bfeins2(dddo 7Tle s W7l ity to inhibit

ERK ph | at i : ' i nt iate i.n th GF-b
St onal 1 na e Whidh B siess Pt bESteshbfenfy siifed ohd Shared
1k bRA1s8d thel thék dR¥BnefhihRREt udafbd @Fidd, MHeUigduRds biteof the

i nhibition of TGF-b-induced extracellular matrix
mes gastreversidlio arisadipmn die giowth pf) hesintempeiniAsintellegial property

al,so be shown to attenuate TGE-b-. | nduced col | a

BUrfnetrl PRRHS thie BFHHE fmdils 3, 1ol RS Sof0 vRRT o botn
deelishg Ghlesliaabahtieasins Gndfe PiraABey afddémMand@ald ®Stter protection
inflanmation in allergic diseases, such as al ert%| o

from daw insakarsel comrenaid irdapartieseto assist thew adwirteiling, the practice of
trankl ast .has be hown to have anti-proliferative
Y ??C F?@{gt&}g%geg??ha] "Shas recent | y been shown t hat
genetic f agt aipsdly mhsCBie tiadwstdyaids eidest ey “iR{o@k™” such as digital
susceptibility to tranjlast-induced

mpAnpgemEit ndR M) @k cparyRies | inpgvative sdirvare develgpers find

. i . .
R e T S N
i€ Blohe ads gitoavr cippasathatells 6 &lliohidoivinoald® per annum. When the

trani | astinduced hyperbilirubi nem a. Such. . o
YD OF BRYSIG fBleNistAta fﬁﬁy apg dgeks,f the rArprat | Gwillegdleflogploading is

Wﬁ@% ?Bﬂﬁ%@%ﬁﬁﬁbte@@& etage present in individuals

this syndrone. Trani titself, and its major

met abol i t AtNBe (sdratetsme; thel adverisidgasbiket e erpdreaning rsbgaificant

to be jphibitors of UGT1AlL , potentially. leadjng to

ST 2N SGOR PSS SPrclsabiD N T R A S T3, of the
r di.n ; (o} =t h r ' t

A B R o AP ¥ expected to

iptrazseaioUBS@HLS5 piltipe rai dedsbyiabdvepotegagei gowth in emerging markets

anti-fjbratic, t i. inflamatory, and

4 Ps-%fnafﬁf*@ra&??%mw- anti-neoplastic activity, and as

al ternati yes/Ad}, UnGhSe R EXRNALRRT advERERE GRNIGHAIMg greater
may al so have altered and/or i nproved netabolism

preefoaninee foroeach advertising deilamaMarkdtaes aue pew isistingamtangmmediate

vi des C ound of Formula (1) Formul a (J .
POEH 6 R ERPRG 1Rt Bherkt VL G obbisp iy Gl Fher, whils
A EHi8InB budg&sl foratrgdifehs Redid, s\eh dRUR&/ifeRtrd ralio have not
triple bond; - Ri, : , R4, and R5 are each
inerdeseé rigest Mpch diseePe dtrbng imarbasesy oo ulpteresisipsrding isfforecast to
H, hal ogen, OH, NO2, CN, NH2, optionally substituted
Cl-Cl12 al kyl, optionally substituted C2-Cl2 al kenyl,
optionally substituted C2-Cl12 al kynyl, optionally
substituted Cl1-Cl0 heteroal kyl, optionally substituted
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substituted C3-Cl2 cycl oal kenyl, optionally
substituted C2-Cl2 heterocycl oal kyl, optionally

W@ absos400t ed C2- C12 het erocycl oal kenyl , opti one¢T/%U02009/001284

substituted C6-Cl18 aryl,optionally substituted &CC 8
heteroaryl, optionally substituted d -C al kyl oxy,
optionally substituted C2-C 22 al kenyl oxy, optionally
substituted C2-C 2 al kynyl oxy, optionally substituted
dohtifil&ihet er oal kyl oxy, optionally substituted C3-G 2

cycl oal kyl oxy, opt| onal Iy substituted C3-C 2

cycl oal kempesvlvipgmapain yhichroppypers grageeyssing media poses an

Eet ero %y&%ﬂaIgIé 2%3 Ix%lg y@%hgﬂ?n IJII‘I@I‘IQ%S’III Iogﬁ%egsﬁqlzocoﬁumer s
aateytion ynd tiypti Adatbrtiyers isd spetidiag tCpiim&elads gr mareyplwoey but that

opt i onal | ubstltut d.G-G 2 alkylam no, SRl
@@QHSII mﬁR?Lé tae IneSS%NRﬁI/‘)lWZC ngisRY NOIGC@QH more

PR T T g dlm SRR s R EstinglyBfars by socking

tacalign ]SMhﬁKﬁI theyl prosent alteit ads&rtlslng méssie, tdRMedRB rel&ant to their
R5 contains a hal ogen; - R6 and R7 are present
"T is a single bond or a double bond but not when

T is a trife0panRehoreR6H RO hﬁ%aﬂ?naIPFb&@aﬁdhdﬁpﬁl@‘ﬁlﬁ%gfaphlc

sel ected fromthe group consisting of
loguston@FPLy feundghitt 20t wdiodr &angQwawwaIppocbm dmnlloyded in 2005. In

%&gé&béregpx%}ﬁépt 198%6(1%8 élrc%/ggé ont| o?@ g}é %fbr%tﬁelfl%?gacks sold.

parkibs of SRkicanalditl Mﬁbleﬁ%&‘i’c ﬁﬁ‘hQAu%trahan music industry

cyc oal kyl, opti onal | y substituted -
ig yltustratedan ﬂgur@ biFiewgl2 i asgriyitical mﬂ@@‘a‘@@l o:f thg value present in the

I [ b
NSHEEh 22y LB LG, G Pl gt s
(@fgidal), 0t Sallﬁ@étbl)énﬁéﬁbl&tﬂ bﬁaﬂ(ﬂy @ ialSe bfatlegQabWhloads.
optionally substituted CC al kyl oxy, optionally
subst i t ut elchecsystgm ofathee mqset%ym@pwb vaingy thepespemeedo the
I I
er%a%lg )}1{%@% &))élg rlnglﬁ g OHQI: %H{J ﬁ{alt &H%%gv&%} év%lﬂo t paying the

oy otigalokstled Ror eaﬂﬁﬂdcmfafﬂ pIe&LdI&bhﬁeﬁt thek iCgived a@ay
cycl oal ken I olﬁg optionally substituted CC
¢

het er ocyclb¥Hk§e elegrly plarged thyt, dimptien ait @ebl@a@n i referred to
\

HEGT AEEROGE O] S0tonQftl S Adnfs F0IP ). B ERICHIOR foffns part

of phé comartnbiy g&wbeﬂﬂmbwleelge @ fhie a2t ialAogtralid oYGn abRbther country.

SOBH, SOZNRl 1R12 , SCPR1 1 , SONR1 1R12, SOR1 1 ,

CORL 1 , coorRummargof the Ipyeption\R1 1COR12 NR1

1COOR12, é%ﬁ]a ]lgﬁéqﬁqg
acyl; - R8 |§’Ise ect enl(#Iromt e gr%% ‘I:onsn t| ng a?@%eth()d

whicla Napr att éedst nmriplyu pvempticonal leyst sois taft ﬂteechb@n@uerﬁmned
%ﬁzl, elotlonaéci substltut%ﬂ %Zalkenl
Diag9sPT BIAYLS the FARFUEST Wihaa Useity, Ay POmstciad Shpics:
substi t ut aﬂltﬁ;]thgf‘greﬁ&h rﬁaI/lIé‘XrI thd @I’és&ﬂ‘%InIvé( tﬁiﬁbfnt 'aﬁd’IB&dform
C3-Ci 2 cycloal kyl, “opfional |y substitut ecI1
residésdabidin i gn aﬂybrtxsn@ systesuibsloilingt ed Cr G 2
het er cIoaIk naII substi t ut.ed
heIer ‘{?I%’a?l"l? IIIWHQ%BQI‘F?IWQ C%%Suﬁer grofiles with
aryl coﬁé\ﬁn&@k&f@f&ﬁ&éﬁdeﬁ#@ﬁig‘da@é ed &G 8 heteroaryl; -
RO is selected fromthe group 'consisting of: H, COORL

1 2. @OMRSt arRbrandoigalRse tontaigmg details NRbranrrientariclsRavitg one
; - RIO is Iected fromthe group consisting of: H,

haI ogo&norg)biran% PR, optionally substituted CrC

2 al kyl, optionally subst ituted C2-C 2 al kenyl,

opt i onal | ysubstituted C2-C 2 al kynyl, optionally
substituted Cl1-Cl0 heteroal kyl, optionally substituted
C3-C 2 cycloalkyl, optionally substituted C3-C 2

cycl oal kenyl, optionally substituted C2-C 2

het er ocycl oal kyl, optionally substituted C2-C 2

het er ocycl oal kenyl optional | y subst ) t ut ed C6 G 8

L T Y 1 o, o

)
D "
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SO2R1 1 , SONR1 1R12, SOR1 1, COR1 1 , COOH, COOR1 1
CONR1 1R12, NR1 1COR12 , NR1 1COOR12 , NR1 1SO2R12 ,

wdxlmmmmmmzms, NR1 1R12, and acyl; - each RIPAT/AURDZ/001284

and R13 is independently selected fromthe group
consisting of H optionally substituted &G 2 al kyl,
optionally substituted C2-C 32 al kenyl, optionally
substituted C2-C 2 al kynyl, optionally substituted

C13CH lbadt edrakduytbnt dgpaliase adohsairsinp st iplustlétgt $E3pleces? of content
cycl oal kyl , optionally substituted -G 2, )
cycl PAPYAEeA by abpastonad Ppteni e YifeR @&% @aeh piece of content having
het erg te 19 ituted &G 2
heter%%?gm%%%y t%P%f%)t Fkgérﬁla Fy %g{)stltut ed C6-C 8

aryl ,a amtempmlat(nhaigl gngineb sthi¢hu tracth€s (ihe &brdmdirg pamyeters of the

mis and electedfr m t he Si st of .
O 1.bim S8 5, Fore P Piekceicontidt Bed Bipvides hedh pieces
gr Ou%f%@ﬁt%hﬁfo' d’iﬁ di’fm(;re cgnsuﬁlers"‘ﬁ'ﬁbn‘]the RBkurier 2&fhest, U&s‘éd Rdn the

is an integer selected fromthe group consisting of 1,
2, 3,matchiagdf the Wending haametags @mbﬂwfcommnmpxc&rdnye identifying

rel at compounds. whi ch ss.,a partic [ . ut

Cor ¢ 447 BASGRSErhE CPUyar RRT L e oSSt frg th e brand
the ROEMHN faking aBRYteBEpidsidntids & thy cosehtirolided hei r

end use application. In sone enbodi nents at | east one

of Rl, Rz InpRs altreative drrs thesinyentian wdides she migthegt efiproviding

T e G

orie d’f@dtﬁx@%d&hﬂmalrﬂﬂgj alQehit o%e&ioﬁ%ﬂér%ﬁb@%é(ﬁitﬁhﬁg @plurality
| east one hal ogen atom |In sone enmbodi nents, the C G

2 al q@qu@tﬁpiegp s veitho gonsBIELPTSTorency ieitifnna dyte; )
\lee ;C?%ERICI'I gand o 2%1@11&11%%29%5%% ) aﬁd %Qt%?as'e&gg%ﬁﬂg%%tgﬂs&f brand
NC2, clichks, &4dB braydt dliefietalvihgsat s Ini(h‘é esboahtedtsl&dmg<p'drameters
and opt| onal | y substituted C2-Cl2 al kenyl; R17

Rilg cregting ardongipieindng at leasd ope saeigny @ata}@ﬁ% eqréanﬁwlprﬁélty of

e UV
R20 doRitedt havang and\& raoleabngatprafiteiderntificss;and i nt eger

glsl gggtgglngra? gagtg(e%algerf%%ﬁeacog llnggalgaﬁlth eg@e]@@ﬂe@w@& with one

frorBtrH SNShehi-nggof: 0, 1, 2, 3, 4, 5, 6, 7,

g &gg)?g%# sone énEOdl ments g and r are 0, and
atv I];Easlkilﬁg/\xhesﬁ pi@ﬂ:éh of Edrﬁent tanzheRiGmare canshalesyepon ddrsumer
hal o | ected f mthe rou consi

f1 ud ﬂ?ﬁé%ﬁqd& ¥ mgehing at the ]i)l‘ﬁnélt I ngra(r)rie:ters and

enbagi %H&lﬁnérrﬁ?refé?én‘ég ‘?H‘eﬂtﬁ%ﬁ%&ﬁ ne noI &bst WEhe consumer whilst
enmbodi nents at” | east one R4, and R5 is

t he dparging af-adwEtidng lfee ©otine bearodiame an¢ pBdng s doneent provision
onme enbodi nents R2 and R3 are the

gr ou
gr ou%et%théﬁﬁmfnﬁmo%@% enbodi nents T is a doubl e bond

or a triplmehgiEm dinthe %F&eﬁnfﬁ‘?&it%%% t@lsh&loﬁﬁl ﬁl‘éﬂﬁdallowmg
fromthe group consisting COOR1

entertgmeend rrbn@ntrﬁnfos ngghtsa@eiS@dt @gr far @mtahmtgfawupexmples of

L R T S

tAldactibalS TR B ORkBR b Sthe syiteln dafabaSTRyIBHID QAEHCRR S content
R10 i s hal ogen. I n anot her aspect the present invention

tysineactadie snabled ppbend tof coméninavenero ppd, impertantly, gpatdes consumer
b&?@lsga??uﬂa Ic%r%lpglénsa ftaf pa}gaek? lcgnﬁlﬂ{etrs.ofhe ygtgrrnu(%ntb L8 fto buy and

sell physical media upon which entertainment content is stored as well as electronic

:E’?

content or content available in electronic form.
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- Rl, R2, R4, and R5 are each independently sel ected
fromthe group consisting of: H hal ogen, OH NO2, CN,

WORRY/08407T onal |y substituted GG 2 al kyl, optP@NaADR0p9/001284

substituted C2-C 2 al kenyl, optionally substituted

C2-C 2 alkynyl, optionally substituted Cl1-C10

het eroal kyl, optionally subs#ituted C3-C 2

cycl oal kyl, optionally substituted C3-C 2

cycl oal kel’Eﬂtertaimhbmrt&hteylt sl stpii dallty e 8- (Ol coﬂsumers to download

heteroc cl oal kyl al substituted C2-C
%/fé I%IZI ?@éfn%/ per éﬁﬂrﬂ% ee o dhg §@tp¥t@9@anmwrs§rs gor each file
tﬁ5ty1!he1rq &ﬂb{lﬂﬁeﬁ &wt e’ghg%?(lg P@‘%Eﬁge%a()vm Y for each file
su 2 a a

opti ona stltute yloxy, optio
(kmhﬂ(baidtll Ibechu@@ they wdll énlakeaﬂny loproriunifytto dGndd la)unﬂ}]ubsellanamshlj) with

ﬁz cﬁ | oxy, optionally substituted Cl-C10
YT EAreste H%“ersoptl onal ly substituted C3-Ci 2
cycl oal ky|”ﬂi&\’ cor@lti Raahib eﬁgf‘ﬂ%tmtllu{n%@er&ﬁ&%atgh the content with

cycl oal kenyl oxy, optlona y substituted
dvet @r woye bualdk yHased, on dixt ipersandlify siilzech tand gilerCp@ivide the brand

hete | ox tionally substituted (C6-C
& prtesn o S0 Yoditior 800 EP8 40 SRt bt B i e brand
d&ﬁ‘b‘uﬁ& ah la¥soe1iBidh ivfith @6 c@(s@me? tlﬁ&%-] tﬂ@‘cﬂﬂent%@%péally, the content
SBH, SC2NR1 1R12, SC?R1 , COR1
vwthen mqed MCogsummqﬁ;Edqm or thdep@@m 25 bemg;prowded to the
CPR1

i P O] e SHRERAGE B e g Hraer o

d aﬁ@nlgmﬂtﬁltﬁbsbran@ﬁﬂ RgeANEbONE cRBuals. R7 are each
[ ndepen tly selected fromthe group consisting of:

N2, CN Bpe i madimenty ke | wysteat ofy the Pregemtyinvention is an

a%géﬂtlgfﬂ% J?Xtaﬁlcg%%j stygg Id(I<yn &esgtg?%lgeﬁg %1 rwillP ulé) fe?g?dl# )68 computer

ibldaidinet. erAzaducit] theogisiean alill wouhslly Ibatlﬁq)l@erﬁd 3n at least one
cycl oal kyl ,. optionally substituted C3-C 2 ) )
c@mugeép Vné,l Rg OBH T BIYET PPCESEss steragemeans qyd associated with one or
donally substituted C2-G 2
%@%gr%cy%%%l ElyhatP%H%ptl onal ly substituted C6-C 8
aryl, optiTrayktgmsafiihé piiesdng thventibn ﬂlaIy@b émpRiyinted using devices
opt i onal | y substitute G 2 alk oxy, optionally
%%%QIPP‘H%I&W@S@S sychy wgfwh%@ p e&ﬁaﬁeﬁlgog e%@fmf@m Beysonal
e R T O i S e e
tely:\zismb kandothy, lilapt iPocadddy thatilasdévicet it €3a Giccds communications

cl oal I tiopall bst.i t.ut ed
V%aryaék %%aq?%%la ng agf?r&%% ﬂv dEvEt Py seﬁcacwzdmg to the
@gg&r&qy&ﬁ&g&ﬁ%hggﬁy optional Iy substituted C6-C 8

aryl oxy, optionally substituted d - C18 heteroaryl oxy,
opt i onal | yI'ypidadlyi thetcented m@chidg shiipk axfitheopre SRt irfveption will be

G%&%%gz NMR:% com%q@lsuilﬁfﬁ eﬁ% w@%l\t‘% system of the

ﬁmenhd}mﬂim be d¥edssd CONRIAR] BetwdAd o E’é{%put@f&dsuch as

acyl - R8 is selected fromthe group consisting of
the kli‘prndtcaf@tww@d\@ld@uptwoglpt i onal I y subst ituted G -G
2al kyl, [ on s tute

opt i onal I ey sé'%fFlI?y ﬂ%e é’ﬁ?ﬁ%tn Ipyeption will be

a%é&géd Mu@ﬁﬂ el 1nQrf@&e1§1@m@Ii kyh weﬁgégeQB@dtéd/orﬁél Repblidtwite detwork
- G 2c oal kyl, optionally substituted C3-Gi

oi@pmp@éﬁrk elnythls Wm,ltbﬁ ayste,m @é ke ptea@rédn@n@onzcan provide targeted
| oal k d
R BEHE Sl TR L b bl Fhulgonly

8aryl, and optionally substltut ed G -C 8heteroaryl; -
RO is selected fromthe group consisting of: COORL 1 ,
CONR1 1R12, and NR1 1R12; - R10 is selected fromthe
group consisting of: H halogen, OH NO2, CN, NH2,
optionally substituted CC 2 alkyl, optionally
substituted C2-C 2 al kenyl, optionally substituted
C2 C| 2 aI kynyl opt| onaIIy substltut ed Cl C10

. o T T Y 1 L~
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optionally substituted CC 2 heterocycl oal kyl oxy,
optionally substituted CC 2 heterocycl oal kenyl oxy,

W@piosart y substituted C6-C 8 aryl oxy, opti oP@i/Ay2009/001284

substituted d - C18 heteroaryl oxy, optionally

substituted G -C 12 al kylamno, SRL 1 , SO3H, SO2NR1

1R12, SO2R1 1 , SONRL 1R12, SOR1 1 , COR1 1 , COCH,

COOR1 1 , CO\|R11R12 NR1 1COR12 , NR1 1COOR12 , NR1

1 S@ R12 C?ik@ﬂ\ﬁﬂtﬁ’é SreddRL inkBAZon add@syd jto -pré@dl tailored
, R12 and R13 is independently selected fromthe

aglw@@pmgdh@ugh ithgy PEsTVisipn ehepmpr| lewgmwﬁf@rmde by cpasgmers being

1G85 Yty P AR o UL Bart it ey,

substi t ut Q’(ﬂeféraﬂ}o hké aysiahkofl the q:ﬁ?é%ﬁﬂ ﬁideyﬁmbsstﬂltbﬁ Boblemented
C3-C 2cycl oal kyl, optionally substituted C3-Ci

azwwam@éwwk a%fbthHn%np}f;aﬂg Jissestvate gndepensent, with no network
Iﬁg\%egﬁegcy(ﬂl 9@4 E%{r?y Q%%‘?ﬁ g{rllé y su‘%ﬁT %ﬁ?gg&%%l(]

8aryl, an (T}xepi;ysmmaldfytheummnt UhemhtiGh - €ill dbehdiypdayd ;a system
nd - mis_an integer .selected fro

ASBREEHP, gT€¢ systen aﬁlznmstrat%wﬂh iy g‘ﬁ‘éeg aspsBiorAlhpasts of the

?gteﬂnsantd aWh AP ccstC(HFou%h tlll@sa?ﬁ’é'ﬁlt&fgee di @%‘Bﬁe%ehfbers of the
elected Fromthe group consisting of: optionally

systst wautheough a Gtaal katdrey pr aephratptspenaisey istebstd. t Noemlally, the

SR oD Wil gt AecoGirg SRR 1 T terfige Gy i e level of
ac@es%'ﬁh% sy$tBmSRMRn RN Hﬂ%ﬂén%ai@@ b'y%c&é%@ ofl '161%49 inf@rrsdtfon which
. In some enbodinments Rl is seleCted fromthe group
\wdinhstmgmsg thuf systept adomiaistptos dilost othert usgrs@ir ngimieral kyl oxy
d opt | | bst it ut ed C2-
o o o ieraf (Rl Gt Bt Bichtiof ol EH¥RE Havd BeftBes of at

184st theEbll Gk | gén Srib8lhdstd) e GrePias He s9stanladh@niktraost
optionally substituted C2-C 2 al kynyloxy. In sone

en‘bodqon%mn@:s,Rs Is selected fromthe group consisting
dIorhaerl y substituted G -G 2 al kyloxy and

Opgl on y substituted C2-Ci 2 al kynyl oxy. In sone

enpodion®nt srol@letnd R7 are each independently sel ected

fromthe %éloup consisting of: H, and optionally

subst i t ut ddecystem las af legst ong gorsymer datg er@éﬁtagn%a phrality of

Gimst TP B SRR Rl gl R eumer by vl
thpicaliyt be cgated Pandomainsdinedoby b :syste¥oRidnlinandtoOMRA tARUZta. in the
In some enbodi nents RO is selected fromthe

datnhasedy) yngated: anécmntmm indy, &y chpqensymers, ﬂ%@?ﬁgﬂe& once the
& LRt s Rl 8f&l%%¥%t . In sone enbodi nents RO is

n sone e odlrre S 'R10 is a halogen. In sone
enbodi mentMermbérship. tol theasystere foraspestinetd @vﬂlr@p&aﬂy be free in
i nventi on rovides a coppound of  Formula (1V) Fornmul a

TeIPERSS to gh WQPW&’&% uPTOY RS, l%fe’é’éﬁ%"&bp’é ceeafing o4 CHRBERG gPro file.
f e

TR0 il FIIC(Ghoe Khackth 30 it sB@ftilurator, oically by an

abiforitaaéb ggtiem G, thuQB;steBN adiistraoq iatiosl Hye sorsstriet ubests to the

ST THoT et B B TR tels oF Somspi ptiberghi hgaey by the amount

of lfﬂ%ﬁh&tiﬁneﬁo%e@% @hSERE! ixth & cORLLRPHHY, Gpﬁé{f'f@% hfoHat @8 more

- 2 cycloal kyl', optionally substitute
demllecbahﬁnwtmn dmmg) padtigeds whtht inton¢ gutiviieges than a consumer that
het. aI k optionally substituted C2-C 2
H’i(é‘flgersgg%g é?f}/l optionally substituted C6-Ci 8
ar yl. optimggl éo‘aﬁsﬁtﬁ@ﬁt\;\i’ﬁlu &%ﬂ:aﬁ?j @av8 DedoBERAEY brofile containing
tional |y substituted Cr 2 al kyl oxy, optionally
13 s atignuefetarodsas typesamdnesly;| gsrstic Jdpmuﬁym inforsabien sedt aschame,
C2-C 2 al kynyl oxy, optionally substituted Cl1-C10
het er oal kyl oxy, optionally substituted C3-C 2
cycl oal kyl oxy, optionally
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substituted C3-C 2 cycl oal kenyl oxy, optionally
substituted G -C 2heterocycl oal kyl oxy, optionally

W@ 83400t ed Cl- C12 het erocycl oal kenyl oxy, optP@GHADR0Y/001284
substituted C6-C 8 aryloxy, optionally substituted
CrCG 8 heteroaryloxy, optionally substituted Cl-Cl2
al kylam no, SR1 1 , SO3H, SONR1 1R12 , SO2R1 1 ,
SONRL 1R12 , SOR1 1, CORL 1, COCH, COORL 1 , CONRL
atidieds,, cA¥tlet 1deIRE 2and\REo WFref el Rhéh ,asNigk, likes and
1CONR12R13 , NR1 1R12, and acy provi ded that at
Jiglgkss, mpsc gioiges, biapd préeremees aahthefkecont ai ns a haI ogen

oL om 78 | arEhGeR0 sLUamLD g, U8 (PRI Gholha by o

dvinkyther dﬁédtl@rn ahelty1s§ b shkwert ed dedctCuedtiahk enytb , their preferences.

optionally substituted C2-C _2 al kynyl, optionally

A %@til‘fenlbt efée areieraon etags aavkhe CaP}Efqdo%IPF%}’l@@ogtrPtlgh SHEVeys,
0

t@é 9 : ?Jgge%ﬁ:aglﬁ dy 8{2%% It%/ b?ﬂ? 3tdo dd B&gﬁ&zﬁéfegenc% profile for

daehedsmmt oaI kyl, optionally substituted GG 2

het er ocycl _qgal kenyl onally. s i tut Co-C 8, )
aryl, and ﬁﬁt‘ioﬁﬁ‘gp?rypfgﬁ wil ‘i@f?’é‘a lfida“éfe %feﬁ@t"é Ro&t 948%nf9¥§13t10n
\Jvﬁicﬁ ?Q ﬁ%feed} lfesrscﬁﬁeﬁhﬁarﬂé Rglt'lﬁa %ﬁ@ﬁé ﬁfehﬁﬁu&g mg&;%n tj(?]lt6hough it is

O 1s selecte
agntlompteddhwn]sls |setg)foﬁf0m1at1d5mbvdg eha,ngéjsi,lchl\@?fpr SdmejAf a consumer

3fse i phbaStat s raE avtet O prarUhle PPEToR  Tamedy thet thei
c%s&erz}i)@felféfﬁWmfo%ﬁﬂl&{‘ ab ke %Qﬁ”tlhfo%%rgs ﬁ:ﬂcﬁy to change over

het er oal kyl , optionally substituted C3-C
toyel oal kyl , opti onal I y subst ituted C3-Ci 2

cycl oal ken sti,tu C2-Ci .
hgt er ocyc I%ﬂalinﬁ one n@) q t?)ﬁtsg%er&ézﬁhefonsumers will
ﬁ)&&@h'@ﬁ@ )ﬂlsten(i) ﬁﬂﬂnﬁﬁﬁf&td’r HUBSH thid &R 'nﬁy 8 automated

aryl optlona y substituted G 8 heteroar%
apdtsysamb Ipyovidsidstoi approsd ngyaership bk gonsuspersdyssedama theyinformation

AP 2, RO RO BB e
prefiRr ey eoyif tHeirbArH s Yloﬁb'é’bﬁtdpﬁblt%@ @r G&cﬁ‘or 2 particular period
optionally substituted C3-C

cl oal kyl o
cgyﬁrn@aml%w%pye cigplyi Barsasy the petivationed @@mgrs to maintain an

%e%gﬁ%g%%%lﬁ %SQT§¥W1t8%B§\?{h? th ttl?/élg 3%{11%1&{ § ?re% &ceé»ro%le is up
tardgleoxy, opti onal 'y subst ituted CrC 8 heteroaryl oxy,

optionally substituted Cl1-Cl2 al kylamno, SR1 1
SBH, SO2MRfe ER1mentianedRaboye, copyqRer TRaMbersigpRs Yoluntary and

s G . NS e W

paofiles. e@odsuibr InembedshipgpRiations maydepeviiectt toy screening by the
sel ected fromthe group consisti ngf of H optionally

YRS F4RErater- L he sk fInporgp ingH a0 t;aescasgttm%rumé@b@@h@ is the
%%?llﬂlgﬁgle yp rgﬁgst ?? g%%dﬁ%Ps%% lfé]%der oalog %Oﬁégg%sﬁgﬁogl Fysumer

mBabbdrslipt ed C3- CI 2 cycl oal kyI optl onal |y

substi t ut edCs3- ycl ogl kenyl , Ell onal l%’é\

substi t ut ec?fnéiiféefﬁé{l@f ey awgﬂt e fonsHafy profile through a

RHEhdribe C%&J&eﬁ% %1&9 styl%sq Bk %Hﬁ@ume? RbiaBAR! Wil typically be

substitute - 8 ary d optionally substituté

aCc@ding tbdbgmaurqcbess anﬁbrnmam(m whidhrwitlggive sedoastmeer dacesw to their

DB O TRAL. S0P rangeth 18- 6haeS € Bipelifaferfsas and access
!i!%ggrﬁﬁ@& $addd dnSthbib o OF Rlenffyf m?orrﬂa'ﬁoﬁ Q¥TEh use of the system

enbodi nents R5 is the Qgroup -0- . I'n sone

liamitesii cnending tRthdtdnfeshaoined from t he group consisting

of : optionally substituted G-C 2 al kyl oxy and

optionally substituted C2-C 2 al kynyl oxy. In sone

enbodi nents R4 is selected fromthe group consisting

of opt| onaIIy substltut ed G - CI 2 aI kyI oxy and

L T Y 1 L~
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In sonme enbodi ments R5 is selected fromthe group

consisting of: optionally substituted GG 2 al kyl oxy
w@edooptoronal |y substituted C2-C 2 al kynyl oxyPCT/AUSOH001284

enbodi mrents R6 and R7 are each i ndependently sel ected

fromthe group consisting of: H, and optionally

substituted &G 2 alkyl. In%&onme enbodiments R6 is

CH3. In sonme enbodiments R7 is CH3. In sone

enbodi nent €oRBimiess tlay typichtlpamend dekinambemEB9ddt$ at any time which

%gl\lecte frolr11<$1he rou&mﬁgconsi sting of; COOR1_1 and .

ROTHRND UPIopd, 1Q dHe 2k g8 PIfe AARSURST jdatabatee c Faeh Fousmer will
e, |

bpRat SRS A6 Sy M e 3 BRI e B

Pofiles biyti2third psyrbeiegtivdighetht sysRID admimsthmbrogen. | n

sone enbodient is 1. In apothe spect the presen
i nvention tﬂ%%sge&nhaoﬁ @ﬁﬁﬁéﬂﬂ?ﬂg@glﬁ%ﬁﬁﬁ%a”@wmp&dﬁmlé0 brand
1énts0Teadh MRAMMBBGRUS %I%lré éﬂ@l‘a b%@te?@l'fhegﬁraﬁﬂ QfeHS may be

t her eof, wheréin: - , , and R5 are eac
ingapbpresred et $yptegethenighd thirdpatthmedroupdeatising egengyof directly.

H, hal ogen , , optionally.substitute

oG 2 al kMe%8§P%Waﬁ§ySY§%§PVBﬁ? i’aaf’ézgltﬁn%_zw LP@H&?&}Y occur
Aphg eRahilyt HERIS ddddduker bmBerd by ME bra®PElRAALY typically be
substituted Cl-ClOheteroal kyl, optionally substit uted
rrevided avithy diffgeenk ghilitiesot Nomadllyy theydbdliticas or eighS3ofGhe Prand clients

cl k i LLy . tituted C2-0 . o m
PP T S S BB 41 ! Bogo s i o scening
inédretadoy abaia bk@it bragp tliaidebom&Ubmbinb bt &4h&Bystdm.8

aryl, optionally substituted CrC 8 heteroaryl, '
opt i onal | yT ety brand lieptsi will ik fheosiptenp pn iotdea|tp yadvertise by

' . 2Ol , tiopnal |y substit.uted.
YR 3R Ty B TR LB R et BOR  rificutr
doetear oretlibly iR yalsoo plpicaligl doyiveu s thet edr88mes-£Charéicular positioning

| oal kyl oxy, optionally substituted C3-C 2

cyc
ﬁ%@g&&fﬂi@ﬁlﬁ@(%e%pti onal ly substituted &G 2
het er ocycl ' A j i

het er ocycl oa ﬁéﬁrl}(g F%%? 355018%% @ Pgt#a lff/cv gtli} %1!51% %%ﬁ%e‘gl%@@) Igembers
cithe sysyem dpt manbe pseudoHhsdnibiend efthCs@iter. Mot exaaayly,| :Obednd client

opt | onal | ubstituted &G 2 alkylamno, SRl 1 , )
rg%rghav%wﬁa {¢pesentatipp pgregment medip or Segriive agency which

8y oSSBT R Ve s o
the pysterpriovhaledertrthat the al kasttonerbearnf ddfhas&ail] RBntafinformation
om 8 js se|lected from

and .R5. cont ai hs. a hal. ogen at - | §

Bl GRTE B LEs ApSrore Uk B ShehsrAgiogr B e System on
BBkl 0S¥ tHeY bRMASdcht e 6€ GindértilelY hanaldYereati
substituted C2- Cie 2 al ken)(/;:lln,ﬂ1 %%%ehoh%ltﬁénrgﬂﬁ%t(%rt ?the%%ve agency
repreginging |the/brphd clogtti dmthiid saseube brandtckientGilIGEpically be a member

er oa[I kyl , .optionally substitute -G .2 .
AhE SRS = BT voroiBoRi bR i edifreative agency may
deyigh GAlKaémer® Piid MAAlCtiMg DY BEdndiny &fhtdey Py d%énagzing the branding

heterocycl oal kyl, optionally substituted
naeanesters wathomthessistem. opti onal |y substituted C5-C 8

[, d t.i [ . bstitut o C 8 het [ ;.-
R0’ s ool RO SRR o SRS Qv B e gieir own
te&lNerddrhty auathr NedichEE Bositionfad sﬂr%ei?ﬁlh'\s&% %Cﬁfr% PRameters.

roup consisting of: H halogen, | ,
'Elm peaendlify supettiqningsiratyayi may be kytelatigptto dheabtapd as a whole or

[ 2.4l | ,.optionally substituted
p?:%@“%‘%ﬁ’%?%ﬂ@%&ﬁ&nﬁa Se by i tuted C1-C10
het er oal kylthe tapid elnaitd yorsmf@trésbmbﬁab&s@ﬂlqls@ typically define their
cycl oal kyl, optionally substituted -G 2
tagel demqesanpic orgsegisnkiciageasubst i t uted C2-CGi 2
het erocycl oal kyl, optionally substituted C2-C 2
het er ocycl oal kenyl, optionally substituted C6-C 8
aryl, optionally substituted & C 8 heteroaryl,
optionally substituted C G 2 al kyl oxy, optionally

R " a NN N
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optionally substituted CC 2 heterocycl oal kyl oxy,
optionally substituted CC 2 heterocycl oal kenyl oxy,

W@piosart y substituted C6-C 8 aryl oxy, opti oP@i/Ay2009/001284

substituted d - C18 heteroaryl oxy, optionally

substituted G -C 12 al kylamno, SRL 1 , SO3H, SO2NR1

1R12, SO2R1 1 , SONRL 1R12, SOR1 1, COR1 1 , COCH,

COOR1 1, CONRL 1R12, NR1 1COR12 , NR1 1COOR12 , NR1
1S2R12 , Nilat1€NRebrdnd dddtlasd 2 prefirdbidcyhiair ide@efiers of the
Rl 1 ,. R12 and R13 is independently selected fromthe
Yyeed) licsi 401s exAEPIST compasyt TapRlang eqiagt| inferawtion gndpalso the

b L SR BB el e Sl prond wishes
tpuoatdt ﬂottheilr fz‘ﬂ:lgef(ﬁaclodémct@a;ﬂﬁi. :@l)hlese b‘zgﬁding @bﬂa;éwﬁgsxbgay?a tpesitively
C3-4 2. cycloal kyl, optignally substitute -G o
r@%?%@é‘i“ibeaﬁy preleonig Fang @n%%&arltfeif/éam@ﬁducb as “non-smoking”.
het er OCyC|glge% %ygterpqpats' é%!'}l%Ht?’(fr%ug%ﬁ%é&t%aﬁQoa% 88? ining pieces of

het er ocycl kenyl, optiona stitute
@atopk withredclo pteco nbédnyens hivahg dnd @dnGre@ontenhptodil odeptifiers.

and - mis_ an jnteger selected fromthe grg Y

consi st | ngLi Piepesiot cpnteat Cihigh nesi 0 TR B fuft doontent’

hivd BSy @it el fifd fhugic, RiSNHIES, BHoks HstiMihAsE, éﬂli;%I)ets, or
CHF 2, Rl and

ot'her enbodi ments RF is the group -O-

rorond, off thesatiovk. dBdsimallyntho diontent sarRbaves ash éorgr proyided that the
-0-CHE 2, Rl.and.R4 e H In some enbodinents R8.i.s

G90f58 gsoﬁscta%% A e inrasroh R DB Y PO PESgR oy between
B0 Bt éth laRd 1R at 168X ¥Rk chnantler @B twiddh Zhe at!lBast O content provider

embodi ments RO is selected fromthe group consisting
apid: thesgem CANpIRyallyn eachangdeHE. contens wiikk berdberdil ne pn sleRPonic file

i RL 1R12 .. In.s e di ts. i,S NH2. .l n.sonme . .
R, s TS oetetthi € SFRA T Nidichiy 5 Bl e R mission,
disseBegiohioz cepfang bimbelike ehtoldhysidenbdigm. pr ovi de

conpounds sel ected fromthe group consisting of:AN

ADVERT! SI Nchegsegtaat/walitymaiiido mrEdes GpoTpily sawesNTY a@ngxample,
a-ll—lhgltgxrte?ﬁ:%gﬁt étﬂ%l%nWHet(v%h?tIﬁ%nge sggi fe%tlw%lrl?lgg Ssﬁsct%r%g%r record
and nethods and in particular advertising Systens
labdlownay ¢Hoespriovpivide ebnteid ehetheCoytednt Alternatively, smaller
consuners. Background Art. The advent of infornation

rgangstions grpivddualyyaay gheose & pieXide coRtsapdigeatldo therfyatem such
j [ : r.ld. ' hihi.zens interact with one
dgn@lg}qﬁe@&w Q%gﬁﬁg‘gsﬁ%{}%ys%ﬁgﬁ&égt ralian music industry
has exper i'Biec ecntentdmey i bee piavidedediagelys o thev aystn f srofndirectly.
5¢c a'gln 005 to 71c.in 2007. The ease in which the . .
Iﬁ%f&? Yo FRteht PEQVIEH WA haye do &eéu hawg aslkgalaglafigrship with the
AL 8%5}1 Qn(ir%%?en‘}g wilDBorRS HedprdRIBE tb HBIRHE Yhe content in this
wor | d-w de. e 1ssue 1's one of the nost controversi al
regard it seEnifwieerihiehvisk ghawottentf cah fbe proviéedeitholighe permission of the
i ntellectual property and copyright owners | ose
WM easi ng amounts of royalties each year, from both

declini ng %heﬁe@@@fic%ﬁfeﬁ@%&ipgaw hia € &.kra%oré Q%Mtgﬁ{ Srofile

demandi ng better protection fromlaw nakers, court
iderdifterd whicparitlitgsicdlly tmasfestd tham'itags" c Banttapiecagf dontent will also

GBI B aBEPRGECEr G AP dafitieon Ebhfinge ownership
iBfdeRaBsn Metiitiad who g@hﬁh%ﬂﬁ‘tﬂﬁﬁﬁ%dér@@%coﬁﬂﬂ??entge owner and the

encryption, innovative software devel opers
tegsumtllddentifly dlhg one of mtemigh | oophol es in the | aws, the

illegal d oad ke oL, NUSI | one s grown to .
appr oxi na%nfcb %ecﬁrﬁﬁoaﬁn{jm% FW&%@Y é’rtag%‘?%?ﬁcgvﬁ%t% ﬁ% type".
ErdMpceBfsdopitent @Jil@?_h‘éﬂa@ﬂly Hel taBEeSLCBRINIS to {t§1€eARDWod, Style
of illegal downloading iS growng in popularity and no

agA d hieme; Fagi gyamplepthe Genre sags willmormaHg badbesetussd iya particular
mar ket i s experiencing significant
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growt h. Whilst US advertising is expected to grow nore
slowy than the rest of the world, due mainly to its

wored10/0340y7 gl obal spending on advertising i s eRGEAU2199/001284

to increase to US$653.5 billion aided by above average
growmh in energing markets such as China, India and

Russi a. However, despite the%extra funds, advertisers

are demandi ng greater performance for each adverti sing
1ddthdtnyr sudibek ehesis gaenes l[mﬂud11t§ ipdp, Bhasdcalamockynibgtihad end blues,

n, thejr advertisin trrent rior to, .
hl?fg tjf’ﬁfeanéiﬁg @ﬁkﬁ Edgh o ?e brigg nggqreéatﬁgpfl?%mﬁig include at
of
rad| gﬁﬁra - ﬁégt“?“fj Thae %!re HE&' hpicH nggg,ﬂl% ds &yﬂe& 'quh A0 games,

ncr eased , strong
telewisioas ﬁhn,o]mtetamum rané tthesflen d]“hegefoze éa:tﬂlq:naﬁ oftcontent Wﬂu typically

The evpl vi ng manner, i n whi ch ns S are ccessin
o tHEECp BLSETER 1P icy RGP FEAgbrheh (aeged accoramg o genre
A6kl 1? b REndenEkthd Wilkalsh Hit KRR KLefited cGRESHTRANSy.

lon and tinme. Advertisers raise spending to put
nore ads iMoodrieggihgces] pisfierabliiatepmseitatightelatsvelydoigiigsting,

ket Mo d
sttt oRP LRI gl M7 AFieREEi VoG S EBDEp iy Sheerul
HubirbudBEMRY, kdtgly, dROUgRE BroRYkiB L akiledive @ndkidikarer e t hey

present their adverti si ng nessage to nedia relevant to
their nar l&dyle wEeginE0o6llr e@&r@bltfr entifie thmuemm obrepntent  for

n_the-Ph "
A SR R G ST W o
tBé) Greseht idA8oh RAILl epRatlll edg tthatcontedne gath QMB' aadlfie:dfye For

now 20 times the nunmber of tracks sold. The
AP ©i WA 1By papdrekigenrgisgng APt masbes ﬁmlzen ctagsified juping style
r [ I
t&éﬁﬁgifrngﬁ Iat'éclg'd? cg‘nthlﬁg% 1i¥)|ci<$c1 5 a%fg’%lﬁo%%dche Ba fe of the
@t@&ﬁﬂﬁeﬂtﬁoﬁtbﬁ Aust raI ian nmusic i ndust ry and the
pr oport| ons of CD sal es (paﬁsn cal), digital sales
(di gi t al ), Themsrtagging will spagally jdeatidy thefseadaides,ynessage or lesson
o] ds h
BRrARa Dl g BHAL OVRERCT Fol Ralbht R Biede 6t RSN Inay be
dhdfoingsieiaxing, begdestixe @l Bled. t hat t hey want whi | st
payi ng the copyright qQwner for each and every piece of
cont ent tﬁ%’ ﬁﬁn b?\fé&%%/ayﬂem% e Pe%u@qdeaqwntwnaﬂy ut the
Iy
HSE S50t VIR ael Ry 81y BB LB G0 g
cateratmes itgpest hithe tshsterpuif] the grésent frventsorpavill tgpicalheprovide a

r}?g nnce%rgl know edge in the art in Australia or in
gal’?a‘g%tﬂ PO R&EPE Surmary of the Invention. The
present | @&l@édtoagglagdmaﬁcah&ﬂ Heoagjnst@@'\/&f bﬁbﬂﬂecﬂﬁ%ﬁgﬂ the

and nmet hod, which™nay at” | east parti al g’vercorre at
rheratoring rod Tnterrteh seablos anrding lion 6t emasmtw almbaglesevmws comments,

ovi de the .consu W th usef oL commer
1R o oS T g sttt s dherlons Ao, for the fact that
coRM@Idrs A1l itfpisdIBt é’é@fchftﬁé Mtern8S i %ﬁrtﬁ‘h%“%)itehﬂ ai'may use these
adverti sing Sést em including 1. | east one consuner

sgarchisand/os oepulis i imgpravethe aaduracy Qfﬂhecm@mggmg;flnlﬂss mannet,
fere dent east

o PR BB e RGPt thpcing P 068 real

tihd 8NxEll LAGENARY ith GoRiREt AEIABS & HeApHuldity of particular content
paraneters, 3. at |east one content dat abase cont ai ni ng

and/or prefigrenaes of asp@e@:@@r ofill wieadlpivant Oier te- by at | east

one conte r a of co t hawvi

one or nroﬂte1 %8 E agpl%pd%tefgj S'g’ efﬁe er Pfsﬁeaa%ﬁ ° gomg%lreal
t@@nt ent mat chi ng engi ne whi ch mat ches t he br andi ng
paraneters of the brand clients with one or nore of

pi eces of content and provides these pieces of content

to one or nore consuners upon the consuner request,

based on the nmatching of the brandi ng paraneters and

the consuner preference identifying data at no cost to
the consuner whil st charging an advertising fee to the
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client and paying a content provision fee to the
content provider. hi an alternative form the

WO po1e/03400h resides in a method of providing brBCTAU2009/001284

mat ched content to a consuner, the nethod including

the steps of: i . creating and mai ntaining at | east

one consuner database contail®ing a plurality of

custoner profiles with consurmer preference identifying
data; ii. Pesfeablyngeadhdpleae néfaicontegt avilll ®as initiaidy hagg%d upon
dat abase containing details of brand clients, eac
uploseces BAtiRanioNEioher diat pifce A<oBnhie theoysien- ngT here will
(AEATENT anflie oEEEL LA ORGdIR B Bl 19 e B8 PAAher o
praﬂrmmntpnmecxyf chatlend ywidth Iheabbemmﬂ)nnttad énhofpalosadgiepresent on the
vvlth each piece of content having one or nore content
SY¥EMi | e i dentifiers; and iv. matching at |east sone of

the brandiyg (par 8c b SR HAYh S BMEM & 099 time i
or nore ogﬂglg%ggpﬁkﬁ%d%tg%fmﬁm gég.eprovg%i%gz%ggse e
rpdpeoss too feedbavkefromt conswmaesr who heve bagu pm’vssde.dpwith that piece of
c§g§%§’y nelrhlefpe uez lfe?(btegt%ﬁ onnfgct? gﬁm&%‘% oy | @[g‘ Sc}uestion or
TON &K RpSHBE cdridlets| Whd Bawtedn pAdviddd wiB & ﬂl&:etcﬁ’%ontent to request
consuirer whil st charging an advertising fee to the

vihedlred th piecet ofodteptiyantpegedciorthe earrgst way sndnr thebthedag isaip-to-

B R P e R omaY S Bl AR et

content t @abe pﬁ%‘ @K*'boﬁ‘t@ﬁlt 1%@1/1 ﬁaﬂa\/ﬁibrs'ithdh @inb g but preferably, the
interface, exanples of i ncl ude web i nterfaces,

nvothier ef tags woH ievpieadly bt lgtinttql tq =0 ;pre then betwieen 5 to 10 tags Tags

TR Bt FEO ol i T helee® PR ABEERER in act

161 QOiRRYitoMIEEFe] 3N EnpoTRALE. AR dkanPl ithe?s BHNSMIBE 5-10 top-
brands to build canpaigns that tar%et consuners. The

leyed frapartaage thes adadied & dnipcaniticontant Dpiihal seae niessi of caplsnt may
S stored as well as
h\épéeg@rlgﬂls %E%%%%HR{]&(}%%(@%%&% available in electronic
f or m Ent ermhaispstethas @rbaeht Maichlntgmgﬁﬁ|WMclbmaf&ﬁ€ tHerranding
consurrers to downl oad as advertisers wl|l g
PaEAtG 8 @1 i bagd 1olignts yidh PBRE ARBIIE GluRisces P Pm@ts%arﬂ pravides
thliBpilcBEE HREATH N I Lol U0 Bffon HICo SRR hequest based
onhiy nwittHingat éhet Hsrandhpg @atandtdry ahd theucdmdumet) predigrence data at no

rel atj onship eir targeted, copsuners e. )
CBRrip &b ORI qu%r?g‘?%n&\ﬁl} @deVﬁ%%r& e i ﬂr?d%rewr plignt and paying
a%ﬂ{eﬁf‘gﬁo‘Mswﬁ f%é‘%b k cHH%ﬁt ;ﬁgﬁﬁ@@ based on the

personal ity of provi de the brand mat ched
content tdhe he;ontemn smatehingt emgme,: 07&11 typidally ponglenen dutomated

order .that ,the brand can ild SOCIatl n wth the,.
RS BTG G Boi D dFe Conist SBrISCbioy B et Wand Sients
WL BheP B Mt gdﬁﬂ a§s@c1ta{éeth%ﬁﬁ§l"&*g§ kit J:Antérﬁietﬂﬁﬂ Eomveys Riseir Particular
identifie bei ng provi ded to the consuner ree (0]
bedral presomalityeind| iflerdity tdeomsatnets, Hprdhryanulding amassoeiatioramith the

in order.t&ﬁbwld a,ffln(llty with the brand in the m nd
CBPSYRE O BhS FBPSU ™S BHB%enbodi nent, the system of the

present i MyeohRRAt nfat@inAeNahs 'p%chﬂ&es%@%%ﬂltyﬂ”f’sorﬁﬂ@kﬁéﬁts to
of the present invention will preferably be conputer

targpﬂ ek iaghl . consunsers Hp thisewsy sthdlst wedognizengnaind yedsenpensing the
n@lterrent ed on at | east one conputer including one or
°RBFR ?)Wlbifessors st orage neans and associated with one

or nore CqnBkeNdre PréfeRslPakdbMAYS: pokinsSibsthensysibmt &h of which
present invention may be inplenented using devices

vvﬂltmteta@hwuh ée gontsmb Bwitnhingsengineds pravidethssbave Woetiemsiisy.
or desktop conputers, personal data storage devices,
MP3 and MP4 pl ayers, audiovisual storage and displ ay
devices, televisions and the like. Provided that a
deV|ce that can access connunlcatlons pathmays for t he

.
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system of the present invention. Typically, the
content matching engine of the present invention wl|

wheoosared on a network of conputers such as RPEEAU2009/001284

Internet. Indeed, the system of the present invention

will normally be accessed through a network of

conputers such as the Interngt or a worl dw de networKk.

Typically, the advertising system of the present

i nvention Thd Ifirfie ngC gRstch tWilllowadterdblyl Bk ethbac®ntent Interface.
rovi ded as a webpage | ocated on_a wor|ld w de network

ouglrbiis dpterfagen thergogteph providis wijlstypiepldy be 1eblepiogadead content

whith rﬂﬁéﬁ%sﬁ @@?i@{rf%\ﬁ{eq JuBh 9 sﬁ,fgteﬁzdi\ﬁfd' fle 3k st¥ne Bontent database.

personal 1éeve 0 a large nurber Of users

Aicoedsttamieosisteyn dhe capaitgnvtiert Witl pe éseuph lopineditdthdt idéntifying

,a?apt ed t %pr odee_t ﬂi | ored advertising through the

igfaRedre Whieh wahiwielliaretie e spateat Pryidsy te Ha thippystem as

Qe pldvike haopigeh advertising from brands being

assocPat ed wmth that content. Preferably, the system

of the préeEmitallyntherbhtent piolvidebevill st wenanieedumcwitls Rey contact
ny. network and will _typically be network_ independent,

il R aeoRBRi SRS B BRI GTBHAT BRI, PIHE agiremients dnd the

R TehihWPEtdM BERAIS vift dlidoShroyilid Sarbort iRt dnN'& to the type

present invention"wll normally have a system

eicamiterfagnmertt drecorfled muysst, dilmad enteitsinnent rgawiing edtypaicamlehtyor the

ave,acce tpo.all parts of e,system and nmay have .
e B SRR R B SR Tetiis RN e ea g hostn
dy‘taﬂsrfgrg,yﬁﬂ&%n was through a stand al one, or separate
speci alised interface. Normally, the system

adni ni st r afler conkdnt previder zet dlasneeplodd thegmepheontenteo the at least

interface with the |evel of cess _of .t system .

Oélg n(f‘olﬂtesnt% .rdﬁ\a'{glaseqi P)Pg? Slﬁ F%ﬁgﬁaﬁa&fieggelgéoagﬁd,l ﬁ)ﬁi ¢pntent will then
tiypically el RBedhieierby | théli sybtemd dilhidtReorS¥S tvedMa tagging system
adm ni strator fromother users or nenbers. The system
digcussed apPE&ent invention will therefore have nembers

of at |ea t [.ow e I asses S I

Che syst ong st e bt o SRS wfiaF S Sro BRaplbe aBrand or
CdrheAigrs ; InfrfacO MTieN BraiddVirdgdign -ntthRces S pedteldBEy ated by media
| east one consuner database containing a plurali té of )
AEGREIeTEFeal Y o Aganeiss aF by bpndrclients dherarelvgs. Brwllgr braag slients will

J s y
R FEBUTRL oSG0 TRE I IO Tt Yo BB SRRy e et
thébragd todibats elfesnselveslaThe Bamndl/Omhpdign Detekfaoeibak ywdyndim Qinctions,
consuners thensel ves, once the consuners are nenbers
BM%He system Menbership to the systemfor consuners
wi hl typical b 3 t 0 :
ot Gt o g’ Flofle 'E, cERT HESRANRR. \Dnbfert PNHERE o theic
Typi cal lggograghigdemdbdraglon alata had kkeir bradd @rafyiehesy The brand

adm ni strator, typically by an automaied system of, the,
syst em SAfAtNP&Y rpé&gqa@iya%? &)kl? te de %Jﬁ%rcoﬁ%‘l%’é%@ Wwhich il be
system ojflefeGo ABsOE i (wifi @il ?é’fil? f&‘}g‘%ﬁ@ﬁ%ﬁ client; %Pd

o nf or mat e

menber ship based on the anount I on provi
by2a coisudsinentlich persematty nefr a iwangramdi deseciatioss, vath branded

RS CIERE L T R

| nf or mabk @RmeRAR a68BRIRIth Whbir e, C &b YeoR@HUE nfitching engine
consuner profile containing informati on of two basic

types naithiny asgpsindes dhéidedrsireyi bignd npersomalito nwithic bordent and
nanme, addr ess, contach)d%;ails and alsodhabit ol b b
or ef er eNCEUVRST LR, (hased, o7 spographic, apdAeppgrahic factos) by
choi cescolélaitt HeCi@i@R©B8/sBNE ahd @hdrh& aggWP b ahé Yeontent and
the preference data may be captured or provided by a
consuneprayidies thiy contpeit toj the cppsuamesielling ovithin e geographic and
guestions as to their preferences. Alternatively, the
preference data may be captured or provided through
surveys, testing or quizzes, for exanple in order to
build a consunmer preference profile for
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each consuner. The consuner profile wll typically
therefore have a set of information which is nore or

wo e@s/0840xed, nanely the generic identifying i nPCF/AHRI08001284

(although it is anticipated that this set of
information will change such as for exanple, if a
consuner noves or changes adgresses) and a set of
vari able information nanely that their consuner

prefer efdl@ﬁw%ﬁ&)ﬁfcnﬁ{cfo?@ desighNIed B9t tHef braff AII¥BE laPMol Sost to the
i kely to change over tinme. As nentioned above,

menber s lebpsunger vk with drandirgorssediaed vitkuthe centewt| tp allow the brand

typi cal | he sys adm ni strator alt hough
this pré%gggdegﬁgé&gg’ﬂg& Wit e&égﬂ%‘& Cs??%%?{s provi ded to
approve meTiepbes fof usONSHEBrand a8 €dnPaignBterface by the brand
information provided. There nmay additionally be an
diepbivdyriealiastielow#i ch marks a consumer profile as
i pve' | e i n en te r,_us
Forchgalst Brahd, dfe 18R, el B RP KRR BRI Boilied 5, ana
tarpet eam@ridshe notivati on of consuners to maintain an
active profile and al so assjist with ensuri ng that the

(S

ZorStante ' Gompilation fle Jiashi prand cligpt fxpiepdlyedefiges pngsor many
d@ﬁ}ﬂaﬂgﬁgthgpw%s i am%’f 4 gerlsochaYi%l WREAYYe R client
corfsuners nay Joln at ‘any ti ne. nNSuners “nay have a

wishef ®© gortrhy.| @herbrand| dliept eanpthed ipkefsrablyosedactirg content types (e.g.

menbershi p, appl.i ¢cati ons may. be _subject to screening b

fflﬂ%@sé@%)e Freattmshie sndd gre SHhn RN psetoR PO ERe e, sex,
e 3 shi. Qb h OV S| f.pref

53 RSSO R 1B R0 (BT AERD ot

quatdngrfeheyampléie consuners may have access to their

consuner_ prof,ile_ through a consuner jnterface and .
§ cCreate Gamppien filg 21,3%% Crenig His ica R fslings dhe pqmmpilation to be

ds¥pi ﬁ@' &a%i?@%_ss%e&%dmﬂ th® chi Cign% t%ﬁﬁﬁ%? thd RO Ralue of

whi'ch w gi ve a consuner accéss to their own
qontshi wvbichNan eldoynlaatied dwirstire campaih, the cesm dripestcode for this

eneric interface and access W | ant ed bglseggor{%%gtobe

L e g
A1 GYISHIST S8ERET Pfaohd™THH PHETPE AT 18 O68
SBYRHERE Witk thRLaApaRh ImAginkin HRBL pbNERARI MO s SRR BESumer
may typically anend their consuner data at any tine
aptexampiesl | normal ly upload to the at | east one

0 r...dat.abase,,Each capsunmer, wi.l | typically b
o B RERE hSRR, B MR M e b e profed
BEEBESor Ghanh8l STUMSHRER foR eRhhpRSWEY cltinh Bl thebulB Tt ¥ dd8leN Fiobile
through the system adm nistrator. The system has at
telepkencaother displayappirags, T o thediedet ai | s of brand
clients, ch_having, on r_nore brandin ar aneters.

The br andelﬁqr i lcsu_l?‘FaVaB‘i Cﬁ@ﬂtge?omﬁyttﬁg ]éjil’ﬁnﬁlr g, the
st ddinipastiaior TRA destin A8MEthinsSto B0 vide RGYopdiniSidr &t didhplified
Menbership to the systemby the brand clients w |l )

GaEREn Hodrl c or grenplean simpdigh spradi of $590tth ebtaim Streople in a

t.t nd. gl i ent id 1 typicall e .
REBRLRY vl PG Gy BhL SR, ML Rt sons bsed
abGbirtiagd Mbod.i WWice @fesé banpdigm thodelsedtt providedd, fhd Brand clients
systemw || be determined by the brand client |ogin or
Mgk At iprgvided ivvithop dist iiom . thepceant yekech @araPPEQriatR preloaded

f | Tyni cal . '
F e R ek DAL
bui | di ng arteethaddi mamhpgativh tof thb eysiems witk tygituliguedh aa@onsumer
association with particul ar_content which will also )
Tnierfages| | yhe §rRpsymet Interiace owidlutrercally psayide @ mgehanism by which

D ¢ _ D ant .

BRI ol besbh, £ Ridired W bP My Sk e dRNPMve. The
Crnstraes mérfideewidlysse prefiuiblymyotide parcctenismribewhichfa tdgistered
system For exanple, a brand client may have signed a
representation agreenent with a nmedia or creative
agency which will advise on a particular brand
strategy. The brand client will still be a nenber of
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the systemto the extent that the at |east one brand
dat abase w Il contain information and identifying

w@arvioswrars of the brand client, but the intePEAU099/001284

with the systemon behalf of the brand client nmay be

undertaken by the nedia or creative agency

representing the brand client3 In this case, the brand

client will typically be a nenber of the systemas the

PR INGr CAts ket fo@Ventdnb o MdAmbite seReliing CictiaddsVae FSAE which

may design and inpl enent the narketlng or brandi ng

way &%lgwﬂaylerﬁéﬁlégmd sepschss.adapisallp theseaichesmay bpparformed in
§

{h!'éq gﬁy 5? ?bft-mfar l?%@?cgre ﬁlen?{rﬁtrrge\}‘éq B%erg g earﬁg ey Ir{l% ?gtum results

ﬁladylnafch pmbbﬂhdhd: EISerspmrdhl parintgers thdttegconsime grbgle data.

brandi ng para The perso ality or positioning
strat egy Elﬁ rngg % ﬁ ¢ spaeling foq "tyh‘é(l gﬂ’ﬁ‘l’]‘ﬂ dg@ @a%h@IgeOfoPeSt fit

Re@ﬁﬁ ' %‘Ef%f B, cagy LBt il iaem e%tftafr;r o%_qﬂgmfhpﬁ A08h s the
brand client’$ (or a representative) W al so
tyhentid thedehiaheartdhiientifiasr ihetmatelsdgryapisiociating a brand w1th each
| east one brand dat abase

eogr aphi c ar.ea. The
R B PP B Rt A ohelon? PRFEHST GOt e apy ERTR AL Fsplts or
% aRlcRt HREPIAL QRARST Qﬁ@re@»ﬁl@ %%5015‘(@3% Fﬁaﬁ 'd?ﬁ‘er@ﬁ%rélll@ Rlowing
t he brandi ng paraneters which preferably define
thi somwisms treclivise thetdoatebt @wdrd\mg;ﬂwe:he asocieteddyartdo t hei r

bon 1 ver y BBty it A bRl S5 S TR o o

wesRkk VEbSfer 19 8hdcAbnt UG EAS cortat: R ok oliehNSinDR: %Gﬂtent to
has at | east one content database contai ning pieces of

reeistesedt systanh cemzwqm eoky anfl roawesk egih av iideptidivetiay mfom@tlon in

c%r\%ﬁxl t% %erR{ E'eel cgyln:sl%ﬁ ;rta:sféﬁlfrgél?tg sgstglgl%%g%}ﬁ%n ?P t?le ﬁg@isumer is not
1 a&’g&stéﬂeﬁ sfy@t!’eﬁ‘i lcdihﬁdutﬂék Nthe PESdpectiv dbrumét daH, bde@kfRcted to the

still inages, %?ets or portions of the above.
Gonsuggr Irgterfftqqene tmbecems aﬁag@temdymror m pr ovi ded that

the conten 0 in ord

cont ent c:a‘&nlt%rﬁatgL %ttﬁeogs{;egf {nag en?rﬁc S 21[1151&13{118 Seamhmg
idi®asdd dreapirtionler RERSEEisenN @rdiﬂié WERR WilleygicallyeRbim &Qlts on
content provider and the system Normally, each piece

B bEgied §ONtRNY | be stored in an electronic file and it
Copanl o of T LORKS: Dl LERdAL bERLAR I8 o ugpsactional
mhdaella]llowmglbmtantpbylm é@bnloRIdd b a Thigsuan tpeswidsd lHat the content

iécal |y be I‘OVI ded fromany source._ For exanple, an

1@ %hen%lﬁ ynex s geach peeferancesy rud (hat dhe sonsigagrafits within the
or

e OpRIGLRT D RImbEED! Ihe Wit HRVCHEAL 9580t Yyl therefore

ahedatliesansansr pxroﬁﬂenplmm td rallessing yhecdonose fmodcp;mvadj end compare

e RSt engiis i S Tt GG e ROty WaPHG dlient. The
d?)hfé‘{lt ﬁﬁ@ch%%&?gﬁﬁé’ albO1thdIR BY éérﬁéﬁtqo 468 CdrldYenables payment to

Nor nal |y, e content provider wl ave to be or
@nieppawners oacd dovsilppd astbieer huihcmwe nt owner and

t d t t t
content | rireRt 1 Bzl RN G ORBTAHSR (o dom of @ search,
SEHYRRMorC 8D 1Re dowRNhE & b tcbﬂteﬁt Pﬁel&arﬁhﬁﬁie%n%mem@ profile

owner. Each piece of content will also have one or
eekesct bnandlpgoparareetme@ﬁ ilfei bragdwiieoh and bneey phec dd)WJyload is

BRIt i Sl S RetPg R nS FEPAF Ge ol bRt beme win
al9of AivRisk die V\%@hﬁbﬁl@bﬂﬁtﬁl{leﬁaﬁﬁn QMBRICEHMeRt bWAG! IHBSUgAM third party

i dentifies 0 owns the content in order to reconpense
ifrpguisether and the tags will identify the type of
content. Each piece of content will typically be
tagged according to its "type". Each piece of content
will preferably be tagged according to its Genre,

Nbod Style and Thene For exanple the Genre tags
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one or nore sub-genre. There are also typically genre
associated with video ganes, television, film

wo pa1eodorr e and the |ike. Therefore, each pi ecRCAU2009/001284

content will typically be tagged according to its

broad type and then further tagged according to genre.
Normal ly, the genre tagging wmll also fit with the
accepted genres in industry. Mod tagging wll

pr ef er abl yAxt@phtesaoh of RRnfig! sFbtems niayl NGed &6 EérjGaction with the
effective or enotional state that the content offers
$gteneebhs Eesephinvenféasy f There grmmeny of theen systemss available and any

0 ' reflect.jv n edike. Style .

PACHP Moo d I YRy YRl ORI Sl L o ol aprpoined
Wwith thenpasht | The @utHeaticaion $yeRAL Vil ayﬁcage Be UsRgrdtéd with the
identify "style", but the system of the present L
frappastiomosysigm fnd hei coapymen wgueshiAdngn el gantent Avdeprovision of

I r exanple, a song nay be a rock genre
%@kgﬁg}ﬁt&eygﬁ further classified using style tagging
as nodern rock orBdefiewriptian vf tlacBranigigsmy i ndi cat e
t he basic ?Hl e of the entertai nnent c¢ontent.. 'g

hen
taggi ng w Y 3IqW sibedipentyehthe agventien Bl &g desaibed with reference
10BERS /316 ed in the piece of content.
For exay@tﬁg{é&?ﬁ%@&%ﬁ?ﬁg&( content may be conforting,
rel axi ng, Spggdsisiageaphical Histratken ofl thy prapartidng of phggidahgligital

systens have RQeen used conventionally but the tagging
YRR o Feibaien o HEr ov) der of the

content angghe ¥ardMEcs NhRrh@DeEAt vhe g;? sedtf the Australian
system of the present invention wll typi aef 'y provide

music antiairy ahd thecpmopenions af GiDhsplesGphysienl), tdagjtil nglesrédigital), lost
al s djusted .or performed through the nonitoring
S@F*ﬁ?@?ﬁ%@@%ﬁéﬂ%&@p&t he like for exanple, through
reviews, Qe f a lséitksatidNfudAlies Utieéishe s&B@rﬁl architecture

present systemtherefore accounts for the facf that
aceerdingge ¢ tapferred gpbediniont efthe presertidnventiennet for

particul aro.cont ent an e these arches a ar
results t c; e r%ﬁ_r‘g\}se 3 %?ge‘g%%%?@‘&‘fa i Pﬁzﬁ%é‘fﬂrglﬂ% e preferred
doRg @i ent dfadmﬁﬁngaym illdsteteg aFRife 4.299i ng may be
reactive. Typically, any content tagging will occur in
real time FASUrid 1p agahemativaHusgration of arcentent méryfasg acepsding to a
BB Alihlch Of BRI L G hALyisent ent and/ or

preferences of a consuner Wi i typically vary over

time. The Kigmeent atsalgernipiddtiesraiey obe cpapaigalimter®ice according to
pref erably ongoi ng inreal tine.Preferably, each piece
opretegist epodirant phthepresenl inyentiggged upon upl oadi ng or

the first i-Si ' t .
yst em - AP AR RREE oF BRI RR ke doording to
ampeferred lembddingent of thege¢sentdncdigiok. t 0 see whet her a

parti cul ar_ pi ece of content which_has been subnitted

i s not al Fé&d§ Sps ediatrchart of the algaritam ofthe contgal meehipg engine
' | : ver time in

e L I R OBl TRV been

provi ded Higure Ohiat fuverhertof theosig@ithm offthe eontat matching engine

t heref ore be_a feedback nmechanismin place t uestion

PS50 RETHEE FRSHEFRLCE Unkscrray 8 BBAGH piva B compaign

whtbiings@@pece of content to request whether the piece

of content was tagged in the correct way and/or that

the tag i sDefaileddd¢seription of e Paedaired Fnghalinent.nay be

an automated process. Each piece of content may.have

more t han ‘Ab(i‘fg‘pd{l% %B uf m‘fuég Ip§?e,f8’lrﬁ‘g e,qmpﬁgpergf ﬂﬂlzﬁﬁ%ted’ and
A brkising BYGah lavd BRtlddd e tefefbR, ﬁg{r_@vili&_ﬁn between 5 to

10 tags. Tags nmay al so be provided in different |evels

of i npor t dieegenktah sctrematigndfesonfoneiaty 9t the egstbm| efthe preferred
varying wwth the | evel of inportance. For exanple,

there may only be 5-10 topl evel inportance tags

attached to a piece of content but that sanme piece of
content may have 10-1000 | ess relevant or inportant

M
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The system has a content matchi ng engi ne whi ch nmat ches
the brandi ng paraneters of the brand clients with one

woero1n0s®7df pi eces of content and provi des theRET/AU2®8601284

of content to one or nore consumers upon the consuner
request, based on the matching of the branding

paraneters and the consuner pseference data at no cost

to the consunmer whilst charging an advertising fee to
doiisodahanmds dlvseitkd anFighAyi.ng a content provision fee to

the content provider. The content natching engine wll

typi cal | y Precsential eontentmentehieg crgianis iBpstpiel belween a consumer
. M 1 t ' provi di ng the brand
BRPEHEE b Pier B iR Blent Blekbe D1 2V Fermel vos w th

cont ent t HEHrowghnthe \Conltdie lititeiTadel b pudfatred faamdof which is illustrated
personality and identity to consuners,_ .thereby

iBulisdrchg. At SAWERY BHOVEIET inlepds HeontsahSthigh they iWish fe distribute
tﬁﬁﬁ%ﬂnﬁf‘,fs?stgﬁanﬂ o TCcHRARCRatIRE. C T d28ssCf0t esg@fe Vbd&Scontent
the ability of brand clients to target and reac

monslemmiy shrowght higin wayothdyi 1dentifyepoinformatignawblich will require the
reconBens' ng the. content owner. There are preferably

i et _rg)qu BRSVYGNEAA COYEHERPULEHNEIOFhi ch wi | |
interact wyehodnfgit E)%Uigé}t wiRt& hiphsh sR8uRewiR k%&%_\’)fl%%t details,
t he above functionality. The first main portion™w
Ipmkfageaink yethids fonecr@amdrativin paytrentsa oelineTdgrompnts dridsthe like. The

interface, th ontent. provider will typicall e abl e
Bt pESec il MATER SRy Tociten i By prbet enftttafiment
(rdrofitdnidie Mmel @MettBinthdnh@afting 6A8kaiRMENICANhE Bke), the identity
dat abase. Access to the systemas a content provider

ofi distridwiterhr corfhct] defiails,oticertsing airdegemiehts, randi hbstingatdetatls for
whi CT will typically require the content provider to
?Xgm‘?he system as a content provider nenber.

Typi cal | y, THeh®neRO hRViddR cal ik uphbdd theR theWPooder &6 SNdontent
with key contact details, bank account details for
dagabasrer Qrécche pertertiias beemuplpadedgihe emetantsis saaged wath| dueer more

i cal a.C ent provi.der wmi |l | so .arovi de sal.ient .
oPhRSF Rl JagRIMeET| PR MR o hortar 58 R BfiaR B Sfftorship
ififbgmatiod tol ideEife Bherdvaisth® Bdnterd diTbiigr BNVeEdthFrREEY oviXer.
the like), the identi téﬂof distributors, contact _
details, |Hasemiscagplaontont st hynicallyrke teeed srgoubingiq gs Genre,

rpyvider . .
50 SO S, SPECERP Y O G BATNREP Pose s
dlpartibaiseindMteesidheascansie Fenfeaiaclngmg popl oRskichl, #0oR, rhythm and
content will then tytﬁi cally be tagged either by the
@9"3% Bewssderbpe.dekaandithebkei a a taggi ng system di scussed

above. Th ap=] L OR, .0 MM, | .

pr ef er abl ?/v[ g(gd: g[g%l g%dl% Bfégégchpgﬁeg%el{lt%?? %llg{éé TQS%%’ affective or
dBictivalaiCstateathatnthe nbetehn o&eissfop erimplatfuy, cieedulhumedows, gentle,
agenci es, creative agencies or_by brand clients
SP%WN@’@P%??O & éﬁiﬁﬁﬁl‘éenﬁ“ﬁtw dkes will not have

creative ' [ ' s

Funot] onal Lry SmeiRcndTRe i, BRERCIED ALK Pmposition or format
Ghares ehaves becthais@t andideatifiai "gtyld"ntbet f the esysésn t ofd thaai preferred
fynctions, ntgmslﬁz 1. . To define a_caripai %n tpat
Eahogin et oGP aienC R dRAlS ORI, Tor eXamplS, a song may be
880 WARNSGAA P HRREY Cld@kad anghd REHE ¢ d

pr e?éer engesg.]I The brand agl ilent rra%/ %Jrl{ef g%%%?yasbgmaﬁnermk or
dootedgforargradte consuners which will be eligible to

access content whi.ch. will b aid.for by the brand. .
ol ont; - andede tebiiothefiosfe BEpd i mefabt ST the piece
ARENRES Hor dkhiRPIR, WetpieddlARERENENLERS &inifTRiMe, réi@fing, suggestive
exanpl e, Coke coul d choose the personality of fun ang

ozl likerent to associate with their brand. The content

mat chi ng engi ne within associates their desired brand

personality with content and consuner groups (based on
geogr aphi ¢ and denographi ¢ factors) by
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correlating the genre/nmood/style and thenme taggi ng on
the content and providing this content to the consuner

wo 201bi0suy7i t hi n t he geogr aphi ¢ anddenogr aphi ¢ PEIVAT2®9/001284

designated by the brand client at no cost to the

consuner but with branding associated with the content

to allow the brand to be idengified with the content

by the consumer. The process for use of the Brand or

Canpai gn | abgfehBeszdie R Mearst ahjusiell iSodghPiaklohitesing of

follows: 1. Create Brand file. Name, global Brand

higragt sepgdive i &sthg sliksc fort edmple, nthrough texieyst cewurants, dinks and
. i i il e . b client . .

BucfB7 OB, LBE b PRS 0 G Bl scsmens

tangeat thigging, @s therpakpiecicd wiititller petemnahd/by préfbiehces of a

the brand_ client wshes to portray. The brand client

EUIRE WL @t Y My oyer @8ei ng content types (e.g.

T |l R 5 SR B P s o

teftantdo dhaspdten. rikhegrivkisogn anablsnmecess eypow upRladidlgdh order to
rel ated content, for exanple.. 3. Create Canpaign file,.
eﬁr?@ﬁéﬁﬁs%i‘@ﬁﬁfer |aepaifw?%anl S Qfefqmy W%H%h b@%:gwnawbaﬂtt%ls not
BiGeald$ PPbsehtf thaLHGnSSOCi ated with the canpaign in

terns of the maxi num val ue of content which can be

downl oadedThieiBrang Inteeface rp@aefpnced tiuen o€ gihdoh is rillpostaioderigure

%, S 2TB8 e SRS ST 3E 20550 A B mctves

Sinhiler! Brafid CHER@ | ML, né%v%:ﬁwec%eﬁ&%s QRN §Qfa aBEhties and the
spend per consumer as exanpl es. Sel ect Distribution

{ong ity whld bprusedi by Itheebtand shenth shensselwest ThiedBrand Interface has
me&er rtﬁd tdi stribution channel or channels for exanple

Web ERanRE BN brand si te, nobile tel ephone or

ot her 1 diTep| @findPRakahpsign THHO RFgdtd EcdnkiliBersF@Ecording to their
particular brand clients normally the smaller br and

cl i ent s gepgepkigemagranhicndata raad otheiraradé sirgferences. The brand

al gorit t rovide an optinmsed.and sinplified .
canpai g%ﬁgrr%tcf%ﬁge%ﬁ %819<Sz}1]ﬁl‘pelr£‘f’h NP eg‘.%ls"égg’na&"%sr* Cgn{gpt which
t 0 obt aiwillIRPaficfpbe thebrandslehgde/ r egi on in a defined
sex/ age roug and a sinplified brand personality based

on r doadglinpdlie parfepelityhelse bepng atish aptogistiond veith branded

provi de ngd cl.i S provi ded w th..
Pr oV e A LS CIBY RSB I5E Ol of i ang
pr el oadesdcicangaitg mssoeited with thel laadid THel &htenfBYatching engine
desi gn a custom canpai gn nodel. The third main portion

of the SViEHRNRsEPFiptes \ihER adpsirete beando petsapality nWétgf geetent and

The Con H%ﬁnn Lty 1y ' .
mechani ?Pn y é\%hél‘é[ﬁlf) % n%sgﬁrreé% g\ég elgoarrrg1r g\éf?‘gg?g%“é’r gatftors) by
user of cbirelatiyg tngaschicdisdedndbvme tifiinCoasthEedontent and
Interface Wi ll also preferably provide a mechani sm by .

whi ch aPFOgfiag dfis FopRat, o e oS aer faflineow thig b geographic and
Nor mal | i.n ks b e Rr QVi AT o]

al | ow s%dﬁlgllggfagi}ica Sg’ﬁﬁgghg‘lé%?%ﬁ’gﬁgT@Pé%’ggﬁe}@pf ﬁte}l ofTBkt to_the
sear chesonayndn dupwith brandthg assediged imgthtthe torsepao tllowlthe brand

regi stered cons rs. user profile and may only return
results _t‘? ﬂ%f eﬁﬁﬁ@‘”}% Hl?p“toﬁpetnggy theeionswnety ch par anmeters
and their HRNSYERS f&f&}‘aldf@héiﬁ%a&\d aﬁefaf%#aygn ﬁl'ﬂa%gace by fhe brand

searching facility will provide a natching or best

dissuistypiculbfasrfalildws: the results will be in the form of

or I St i ch.returns e tches to.the search.
B3 xRk prne . e e Sl B oracntics Wrciiedvie, and
teRehcdRbSdR} nobakleHhaiizhehe Bran@afefador a particul ar
content piece may return five results for the content
piece wwth each of the results associated with a
different brand all owi ng the consuner to choose the
content according to the associated brand. The system
may additionally allow a brand client to enable their
own webpage to offer branded entertai nnent content.

Y B . a -
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order to identify the consuner as a regi stered system
consuner. If the consuner is not a registered system

W@ oesr7 the prospective consuner wll be reRCT/at2@68/001284

to the Consuner Interface in order to becone a

regi stered user. Alternatively, the system may all ow
generic searching that is semchi ng not based on a
particul ar regi stered users' profile. This wll

1.y pPCséith YC6 Eﬂﬁﬁoﬁ oYl t EaNbAY SichPdRd A99RAhe ohB€or many
content matc engine will typically provide a

eonzrkadieny tbntatargﬁtﬁj@ne Glmegiagrectsorittenpersenabisy wahlthmbr@ud client
at .ches
SRS P TR L 08 R SR, s R S Ratbihmes (e
hudis, Mint)hGentd)StAE andl Tohé eNbrapd PERINBHERSRHNP@OXIBAEBed), sex,
The content matching engine will therefore check the
adndl parsestrigtions, kefpre ervampde, o wpelking vinkenegriesmr glephol related
%)Y@ﬁlt%de jgonpare the consunmer profile with the
randi ng pa arreters entered by the brand client. The

3oQreitt Gumedign fil€ NOhd€adpsign filagsRally defmitiRd tompilation to be
downl oaded, and. enabl es paynent to content_ owners once
wstnihsavalka eswsiafedapith dhe campargReineteyps oftthe meéalue of

L

dalngtai gnh eorsonen oEs tangptaogdt,| rmttat oheslut bé sdigand othgr content to be
ara f the brand client, and once the downl oad
Sgoce%ﬁ% {SoqantPﬁkﬁﬁl’ TN PHCP BFF ST APATGRS) consumer

atsr@(alglﬁfys.ent mat ching engine will also authorise the

paynment of renmuneration to the content owner, through

] Sblecth'Mribytibﬁ (Elmmmiet e'theAbtahé relientatancrtscoel éadl evitliteypreferred

BB, B8 oD S ) b i
@M@h&@k&r%tm%@w AB¥aRS, ”P'ﬁ@of ﬁem&hent icate the

dentity of nmenbérs of any of the groups associ ated
with the shist Eonsufine laterfaentd peférosd Sorst efiwhidh 1s illustrated in

. i e int ate thetransatlons
e haritS B PR RE Ry Whish At 57 Bision tasnered wser of
tRE kkeih, %dQﬁer@%nﬁ@ﬂlgﬁU% SorphiBaPeonRdtef Description of
t he Draw ngs ari ous enbodi nents of the invention
W| 1 be dé‘ﬁ@mb@@hﬂp\m thersyfteme figeconsumers i oﬁreteom regponse to the
co han nrq) 1 % ti 7 G2 ]1' IScasg E h
ehRtf Bpvighadpkhaniot B bornd & oGy HRP Bicir. Ragh gppgmer has o
p'wﬂles cohteinl ShforinBtidh & AR r&lsica@yp&lsheﬁnél?d lg%ﬁér}b identifying
Figure 2 is a graphical illustration of the val ue

ipfosmatien pcly arengmnetaddrasareoniast detpittitryt plyo dnbit hegreference data

I
P EC0s 1R Bla, FRIRE AR i SRR Rl pithabhe® abiedes.
Fi gure 3 iBheapfethiendt datai mhypHer sdpt@ed odr pebv@dedi By 1Y consumer
syst em architecture according to a preferred
diestni tehds, oip W% rte sHreet RGRENRS @A . to Fﬁhgmrmre&r@r@e% or through
Sﬁ&%ggf{ﬁéﬁ?é o¥ zggr 't]?)gle%&né n"‘@lrcfé 9 b% 1t Q?ogsru%{_.a? rgf%rence
g tem'i Iustrate I'n H gure

phofileifgtiea@h Zohsungerschemat i ¢ i I lustration of a content

interface accor di n% to a preferred enbodi nent of the

present i MyeRe Fp gYs anegnhesship to-the ﬁﬁq’[ﬁl@ for the consumers will
: 0]

t%élé%@‘r&a%&&%‘*é i AR A0, AECARMI b ntomated

andisgstems phevidkd © dpiptavstanbepshipdf eorsomstitersed oh dief iaemation

accaftfi:ii ng to a preferred enbodi nent of the present

HA\ERfti on. Figure 8 is a flowchart of the al gorithm of

the cont entoRiehinge ARLNG BF B5MLRey bid e RS hEConsumer

enbodi nent of the present 1nvention. gure 9 1S

iffecfach ahecesd td Hbe abyomier hdatabhase Mallchenamdmgttoh]loggl Or access

engi ne
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according to a preferred enbodi nrent of the present
invention with a brand canpai gn matchi ng step.

woe18/084d Descri pti on of the Preferred Enbodi nREI/AU2009/001284

According to a particularly preferred enbodi nent
illustrated, and advertising system and nethod of use
therefore, is provided. The ggneral schematic of
conmponents of the system of the preferredenbodi nent is
Infdrustioatvattdch wilfighvy & cdnsultte a6eRs td khebOsW . Hrofiie! %rﬁﬁllly, the
engine is illustrated between a consuner interface,
EWQH’@CJTS@F@?S\S g&g@ﬂ&ﬁe inferdengtand ceass il he sranwrbaagd]om ﬂ@u login
t e r
%)I us ra E{f&%&l 1g(;)ll}re @1 fu?%e&g(t)%t e%tg%rwlaegr agcp rdlgésto that
ﬂIﬁﬂSﬁrﬁtﬂan\hl ch they wish to distribute through the
systemintg the content database. Access to the_ syst

as a cont eG?nSb‘ka?\‘ﬁ geg ameng Hh@agﬁmf%qr ndaé? aptametime which will
helanit fyida Q. will require the content
provi %I’e¥S tgt(J5 g{enotﬁﬁ}rh‘g;%wg?n&gs a content provider

menber. Thehe Gobemiergntpviacewilivalsb seferably provadecoutechanism by

co tact details, nk accou etails for
Vhiel acP Lot SRR S SR A0 cogiBhn Srrahia RS ryrovided
&Bﬁh%ﬁﬁﬁ%ﬂh RIR i elcedhdakchRb SPyREAN tHE s&@dtes %ll be Iperf%rmed in

i nformati on as to the type of entertai nment (reco
e digbt of 4 pantidulen t@l&taﬂed wemumeyamisergrefiteemtainiyresttrnaesults that

€ of di,str.i butor
aEarpt e pidf s bt 0 e RSl $h i | ¢
for exanplernddly, GRNr&hlts REO YiBd CAN, hER lw@l\ﬂﬁgh returns the
their new content to the content database. Once the

waighesnto ﬂl&sseb@br@mlmd@a@fé@ the atelmstsnassbeiating gebiand whth each
ne;, o0 gont ent of Il dent fiers. Each

B oko Rl n Bt b nlepl b bRl RR rds for

the %Bhﬂeﬁiy plebO wattngach g LRSI a§sd§k:1&>cé&j it # dIfEGONNERRLallowing

t he owner. Each PI ece of content will typically be

thg gejesymge &3‘?}&0&@ hegontest wspnding tw@@assgnyﬂeé bzand. Thene.

|
noed 1 b B AR b et Eihne Bl o SSarching not

beed ol pgrtiRofar réélﬁ&‘éd @8drs’ ﬂr@ﬁl@ Thiys My piedilP bdt@s results on any
house/techno folk and the Iike. Mod tagging

§§m€§tthe rel atively long-lasting, affective or
enot i onal . e I .
fun, cheer utn mq%lag%@ﬁg %12%{1% g Ihovg{e%?ar ﬁaés%étb%rﬁ? Hodel allowing
@nteno ko rig, db‘&ﬁ]oadéd be aaradnsiuh&r | préceideSttlydt etht a@@tend matches the
identifies the pieces of content for conp03|t|on or
ToSFYHRE. S ETGEFZS%% dEn? RHHmagoR ddggerf ynd: hat thecongper fits
\R/Rﬁnstﬁé tb?dﬂdoéhetnpg ﬂi’éi%r' ?graﬁfg% adi 'ﬁ‘l@tcofl%g‘? nflhing engine will
content with nore con'p or exanple, a songg
therefore ohéckghn menssmng poofile fptmbt herel@simgshé icentenisfon @ownload and

st | e t.aggi n rn. rock. or contenporary roc
%1}988‘? nﬁea é’ﬁ?ﬁﬁ‘&h thre PR HE Paag'ée eﬁseé%ts@é by the brand
arfy eyiRdcdrierk heatalifgs %nélfle 5195‘ Wa8ts thE %nt@m&oa&eaeand enables

pi ece of content may beé conforting, relaxing,
ryygeisivicpetent owhers bhteed@oroaitias bagnauthoneld] al so be

adj usted throu he itorin f Internet searche

or the | | KAROMILIBETHPE be hissHen Hyernaiie B ot e search
duklVfRatidid of ML AWhRAY | FNhe '%Bﬂteﬁtogxfo dttﬁgigtﬂégcdﬂshﬁler s profile
occur in real tII’TE as w | aju tnments to cont ent

meigegsnthe brending mgubfarsu ofy thef blpiadtcvlmut azmdc ontetite download is

LIERE T T TS VAR R

A0t s0 el mnmht bh@inuRb@E6n & the emt@ﬁttovmrt he syst em
They is al so an anal ysis process upon | oadi n

order to diveekampleseeanyitietrrading qompai %(ﬁlopﬁfége adfrand client
content which has been submtted is not already
present on the system
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The Brand Interface, a preferred formof which is

illustrated in Figure 6, is used by nedi a agenci es,
WQrHaN34P&7 agenci es or by brand clients thensel MEEAU2009/001284

Smal ler brand clients will not have creative agencies

and nedi a agencies and the functionality will be used

by the brand clients thensel ¥&s. The Brand Interface

has two main functions, nanely: 1. To define a

RayRsieginad fodbwk:ar get s consunmers according to their

geographic/denngragpic data and their brand

preferenc le% sperdeotprRA do ebfaEnt0eoPifed 2 nastcodrseset & abdeﬁned
G0 eSS0 kgt S0 G A WM. oo

per sonal i tTheollivisidar afidahredraized dyi @targing the branldr dirded1.00 per
ntertai nment. For exanple,. Coke coul d choose the

%wr_ﬁafﬁﬁfqusﬂmﬁtome hettieet lél@ﬁtféaﬁ?dc 18641%{%@6%; ate with

thei r4 PLAOG: dz%l%a% i dN@ewo'ﬂbpl%gi@P gh;ne wi thin

associ ates their desired brand personality wth
coidt emtdianod ceasvmagengies tgesive Bapeddawmlgehgr aphi ¢ and

d hic fact | at.i th
e R T s TR —
Pr ayi ¢ A i QoG A8 tHeTohftht 1@0RMFES. fal Iing wi thin

t he geographic and denographic factors designated by
t he brand Thi$ ensurest thao timsontend privedernessnsrincolnet frount the use of

randi ng associ ated wi the content to allow the
BrRPES B8 Weehismpetiilotnte AR bGMune by ¢he
consuner. thiRe Pfe@&ﬁ%%eéiﬁﬁatﬂﬁean@fcléiﬂﬁ (Braafy tBd1¢lord "comprising"
Canpai gn Interface by the brand client is typically as
gng| it derivativesCmehidéngBl eomaprises"eandNamiprige oingludsreaply of the stated
Rul es, enci es associ at ed.w t and t t_countries
e AR 6T SR etibict e 20 nc Bl U
Conpi | at i Refbich€s tHragdholt @S spedifdttiof b ‘@ns entlefdifent” or “an
one or many conpilations that targets one or nore .
mhrdiments Meaps thes aciagular feoires tragtarep ph plpragiprisiic described in

Hrpl&Rnt 1tlp&1rete¥rﬁ)\6di1ﬂ—£}§ i?{n@fﬁ?e? kﬂ £1LasC ik &H&g]dimentf oti the present
preferably selecting conten ypeszfe.g. music, fi n%,
ioegttn. STYLE thacappesandl oD tlen@hrasuiihr yne e@BbiIMent” or “in an
(postcode based), sex, and also restrictions, before |

1t B areRs Rlpces, flapeghoat this spesiticatienfee npk pageserily all

@R

. : ' ' h
e e R R S
thnedieristies may becasnlsined ai @y swithtle hdenednpat gnmione t@nbiRations.
of the maxi mum val ue of content which can be
downl oaded during the canpaign, the region or postcode
for this canpai gn, consuner age range target, nunber
or value of songs or other content to be associ ated
Wi th this canpai gn, nmaxi mum price per content, nmax
spend per consuner as exanples. 4. Select Distribution
Channel . The brand client can also select wll be
preferred distribution channel or channels for exanple
web channel through brand site, nobile tel ephone or
ot her display apparatus, TIVO or the like. The
Consuner Interface, a preferred formof which is
illustrated in Figure 7, provides a mechani sm by which
consuners can becone a regi stered user of the system
and thereby be eligible to downl oad content.
Menbership to the systemfor consuners is free in
response to the consuner providing information by
creating a consuner profile. Each consuner has a
profile containing informati on of two basic types
nanely, generic identifying information such as nane,
address, contact details and also habit or preference
data such as age, |likes and dislikes, nusic choices,
brand preferences and the like. The preference data
may be captured or provided by a consuner
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directly, that is, in answer to direct questions as to
their preferences or through surveys, testing or

wQ@ 1208877 f or exanple in order to build a conseEEAU2009/001284

preference profile for each consunmer. As nentioned

above, nenbership to the systemfor the consuners wl|
typically be through the syspeém adm ni strator although
this process may be automated and systens provided to
éppneve nenbership of consuners based on the

i nformati on provi ded. Consuners have access_tq their
Eor@uggverﬁﬁlagi Jvetemn sligling Ak leash enerspnsusncs  dasghase containing a
Ac . . c

ool b AR GRRGHIRles SAICURSERY biofiGrBI0RHRR h, ot Leas
acoasdriml ditebase comajnigf ddtails dobrand Iclients,heack basing®ns or more
acg}gss,the eneric jnterface an(({*i ccess wi|l be

gr gt

AN HRERACIGH fhispst ong GPReBl datehant penjaipRE a plurality of pieces
i nf.@r, ' h t kgt dj
[ CREBLERIAL e Bl SHSLEIATL LA SO0t conen
cohgvimgr omtabanmre aogtenti pefilhidentifieds| ambanedntent upitolsidg engine

to_the consumer .database. The suner_Interface wl |

ol SGch BBy ROURaEsameicn ah EnrBe Gch Mh one or more of
I egieke! st cHARUMRT PRAISCHEE §iBdesCONBAtent SR ©BiBSonding
facilities are provided which allow sinple or advanced
seafvértising Tygh | least ohe bsalr clivat tovidne drempeer amsymgrsi wpon the

the light of a particular regj.ster onsuner's user

or PPN aud st G B dbifbBE e TR B el and the
US Rbfisuif rﬁ@feﬁbﬂﬁ@[@hﬁfy%%a&éia tah @b lco§tOB8IHERENnSRE Wilst charging
dat a. Nor nal le% the results are returned as a short

| i 80 adnpiéisingeicatndhe hrendulienfeand paying 2 seatesh pevision fee to the
id%ﬁﬁgeﬁt}%évgdh‘ mat ches by associating a brand with

each ma . FOr exanple, a search for a particular
ToMrealvpeEag sp@ymr &t claindd e clhgs Ul whidhofs E&ﬂ%ﬁ&nhﬁﬂbmented
piece with each of the results associated with a )
di PFeEahleat R EOBPP RN HIHEORSATIOPBPIRS VI d8t8 starage devices
conten Bfih n‘f’éaﬁgng %ﬁtgﬁ %ﬁéﬁ&ée&‘t&ﬂh an%ngr III(H‘E h & ations
may al so al'low generic searching that I's searching not
bagpethiwags @0 pedeiveciibaundr eguste ot caguserspard dikeibulhédtent in
Wi Il typically return results on any branded content.
Thé'eeERrIE ﬁ?mhé’t tBA CORFUBSH IESRANSS faeieqlest ansact i onal

3046 o Bl i | ]
i oo AR oA Bhich BEHRIT A o ERIBHAE physica
s eareddin yycaf which estertvinment coomdrit isTebdiednas wely gecontantdn electronic
that the caonsunmer fits within the brand client's

pr &4 Bt Sar anet ers. The content matching engi ne

M Ialn ARRAEHY &sthPaiclhiiRdsh ot i £

rel easing tr%a%gontent 1for d(mg’mgncﬁ%%noggir@&%lﬁaglons System
coimsludes devited ewith t homhpetebr prodéssorspand mevenmingratien e gathway

by the pbrand client. The content nmatching engine al so
0 SRS Cafonrts oA tadato R BOEESTpdpthian. cpgputers,
CORERBhal QWAL kR rRCEVIRYNMVERd A t il
Thgye V\%I I the?%éore be a requegpfgﬁg%ﬁégﬁeépﬁﬁaltSﬁ%rage and
f odisplaly devisenapdtelevitione i sati on of the downl oad of the

ont en rovi ded that .the.consuner' rofile ches .
F nanpychiofe S8 dp TGS oHe OB QA UM AR Rgein the
t heysgamnik oRdedssd FRTRLIE L gbiRficURBR RNt R diaad ivath @f ndtherk of
downl oad) the content matching engine will also

autdropiies Wit ageasmandtcogespoadingatghty ol abilitigsevithon thergystem for

owner, r exanmple a | e brandi,ng,.canpai gn .
deveﬁ%%gg ﬁgm%n%ﬁglﬂ gﬁﬁﬁﬁ?ﬁgy%gﬁﬂegpm§§ @g?|g%g@ﬁApmwukm
s peittbr&dtiafdly drigiehicadss obRBiR@shfition. a

postcode/region in a defined sex/age group and a
sinmplified brand personality based on Genre and Mod.

The division of value raised by charging the brand

client $1.00 per downl oad according to the enbodi nent
illustrated is therefore: 1. 4 cents per download to

the Network provider 10;
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2. nedia and creative agencies receive 8c per
downl oad; 3. 4 cents per download to the system

wW@emserT at or and technol ogy partners 11; 4. BOI/AB2109/001284

per downl oad to the content provider 12. This ensures
that the content provider earns incone fromthe use of
their content and the consun2t still obtains free
content. In the present specification and clainms (if
anyin adveetising slystanoap clagneigth aytnetof thiepievediny ekims wherein the
includiqg "g% riﬁgfﬂ and "caonprise" include each of
t hEORTURE PrPivtageienyfing ga i paciiser it thend epit (s copsumer
of 13RS Qis WPRAKILGY Y cohiinggers. ' Reference
throug%od? hi% spgcrﬁocatlon to "one enbodi ment" or
7.ad\readyedismgnsystempandaitiedtin anypemd ofcthe arecbdiag wlaéms wherein each
structure, or..char cte[iﬁtic.des ri bed i.n connectign X
wi CROSHET RIS neRtatnss THREPalingq Of v Dagigs iypgh damely, generic
enbqgkifang idbroh ARNRNE SOMUMIPYRMIERR iddSingldl.
appearance of the phrases "in one enbodinent” or "in
&n Aanisbigitiseng System encleinnesl ipl aay ege ofi tloupieoeding bllagns wherein the
specification ar ot necessarily. all .referri to the ..
2R b B Rt Sl BPRERE Jtniticfpt Pt 'Pe e, Bncing
st pegiistes whith e¢tRlcabé alekshizt GehidheMRak BRI §HsHeR t&B¥nvey to
sui tabl e manner in one or nore conbinations.d ains 1.
An theds fergefes) degnogaphiom i ncl udi ng at | east one consuner

at,ab, I plucal ity of..consuner ofiles .
i R RSRER S5LPE Sl 15t GO AR Rg Plofu fSein cach
ongides af todeht astered ditani sledi@nitefiRd Wwith Wneldraiére content profile
clients, each having one or nore brandi ng paraneters,

at 19e8tE€rsone content dat abase containing a plurality

i : ent E . nt ent .

. 401 S8R SRRRAR ARG PR che oo BRRLARBRIARET W il cacn
copieeabf pontkind leasi e i infidre kentednstofilecideritefivrs fmidehiifidthe profile
engig§ mhicrlgggches he, randing paraneters of the )
br Bhé% FITEFRTs 2R CHDEHBIPORIQFBREOR o pletiey v ewnt et content in
Angrddf BY1ebRpENE I, RinfhPBroflacEoNt ent Wi th
correspondlng advertising fromat |east one brand
Idl. Aeradvedisorgesystennmay daioeddn rry onelpb thet frecaiimselaiis wherein the
request, based .on.the tching of the brandin

pag%rﬁﬁ’i‘te Pg)alﬁﬁ dideriiey %ﬁ‘epleﬁg e?é CepieRt ity é’l‘h"rsg%bien ghrough the
dabRnftbrif® cle@$dnit Seak o Vi ¢ ging an
advePtigi%S feénto tﬁgsgggn C Penthggg&%gging a
12oAmeadvepisong system fageclaimed He anyndrenof fireopriecksling 2laind wherein

advertising system.as. claimed.jn.claim1 which is.
c oMteBHOR HpFRRRER P sSpiap o filedderitismoschimn Fen me.
130 BlnUdiv B8 sy EmR ciREP FLAHUrR o fHRd ﬁre@éd?ﬁ@&%inﬂjsg?&h&@ﬁi each

and a communi cations system associated wth one
nopigce efrpenteutdtas ons op atonmayentproBlediedifienbapplidd to it upon the

re sts.fro onsumer nd distribute content in
e|@%fp%ﬂ?%oqgiﬁvfge%ﬂgﬁﬁg B0 e%ﬁgp%sponse to a

e gueslvertidin @?steﬂlv&%raaiﬁlwm FYEER0ARe ?k&b&ﬁﬁg cldim§ RiBing an
1 or claim or distributing physical media upon
whirdhyséhefesach pinee af candent epen 8@ fystqredisioaof et piegs of content to
ol Skt A O of QAR A APBLAL Lt
C ObzearsubRittdNiS aByslypmesencdnidesysti@yi ces with conput er
processors and communi cation pathway connection

IoonP e atising RyPfemsast GAmGH dm a8y opp pf His| neeesdingedldimsprherein the
co - evi ces,. MP3 and 4 .
o1 oL e ASEEAL Blor el BnBE AN 0 P HISEE R Woital R Higeed in
t etesporse ad SeedbackMomdoasinmEs Mhoast S prosAdedwith tHat piece of
an%ggne of the preceding clains wherein the systemis

act through a generic interface associated with a
networ k of conputers with access and correspondi ng

rights and abilities within the systemfor a system

adm ni strator, consuners, brand clients and content
providers differentiated by uni que access or |ogin

s o, o
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consuner preference identifying data for each user in
the at | east one consuner database is updatable by the

w@omneoser7? 7. An advertising system as cl ai medPCTAHRN09/001284

one of the preceding clains wherein each consumer
profile contains information of two basic types
nanmely, generic identifying 2nhformati on and consuner
preference identifying data. 8. An advertising system
B Asl aivemdinigisystes rddaitied ih enypsrcefdhé precbdihgslaphewlibmin each
the, at | east one brand database contains identifiers. .
of DPiscerofnepréent dift PENYEad: Wihi oy pamare tontenhrefilegidentifiers in
he . . . _
t no R AR B Eibdie DA EhhigBls 3 AIEM, Lm0 Bohh with
as thd laveled imporgamge.one of the preceding clainms wherein

h piece of content |s stqred .in _an electronic fjle X
]x?\%ag‘ﬁl Bﬁlﬁ\é?r%srm%b’%te@o At &hﬂ‘mEA dRi ‘ﬁ%lmr debereite A content wyerface is
adyeiidedl BEoSHSHRTh e SrlBrbvidr W10 RS uftbad BShtent which th
préceding c?alns er%in égﬁﬁ)ﬁggce of cg t%nt tgé\%ﬁgl &
or wislr ® distibetet thprughithe systtem intd ithe st Ieasticoherdonfent titebase, with
profile of the content, and .ownership informtjon to
" BFFEFY 19 TR FOBHIRC I FAAE SHERS URAVG AR Qi OFBABIRBEAGeR entered
thgﬂgg%&ﬁgkﬁﬁ&gﬁ&ger. 11. An advertising system as

claimed in any one of the preceding clains wherein the
1Go Amendy expisingi systeicasrvldifnieé iseifter chimiserrd Tovhereimtadrand mterface

adj ust ab through t.he nonitoring el ectronjc searches

) Bio¥RisE, PioBER HET o B e B S R el & ot that
SY sdr€dty 8SnshRldRAoidAORhEP Sedtrapi@dRhE&8HMNiD Yafal AU MBeir brand
wherei n application or adjustment of content profile

i dereferpnees swidle egeess it the dirandj interfarg . thywghownagud e¢agss or login
oY BhEM AR ChAk ] DA Be L the preceding cl ai m

a
wherein ea prece or con nrt (ﬁas one or nore content

19 @i ddveitieiyt sfstedt 95 @Pdhed th eBhdrtonepsMclbidg 5f i17Sdr 18 wherein a
provi sion of that piece of content to the system 14.
Anbead dpierfaenip rrpxided teoughbavhish thabung cigel isfableto define the
pr ' ' i.ngl.ugdi | vsi iege

bt BESAHy 64 24t e DReAL AR cfior B bffifuccess o
cotieebitand dnfehfaces Yigbegh ufiqae detesk orclagik idfornsstnwieéderinto a
a partjcular piece of content which has been submtted

i sg%qnéd’étﬁffﬁ?e.esent. on the system 15. An advertising

e : € i e n i .

DY B TRNEIL R ' M IE B B PHEERNS 7 b B Bherein a
f oconshmepiredacefis peovidudt tlavegicWwanbahle consuarep dnstde tosearch for

f eedback f.rom consumers who have been pr%vi ded with
]

t hERIte PAtOFCCEShER i, SBISUREF HHEFECE] IErdighsyugesmersss or login
cl ﬂif;fgi‘?lﬁjatfoﬂ ¥re@NBtoCh g%ﬂ&ioofn?é‘rgaqb,nﬂlec AHsIBIMIRERAAR associated
each pi ece of content “be provi ded wth one or nore
c omtithratseprch fehgime ital protvidei ag teasti ame divftléng ot bése fietesulof

LR SR oD B bR T S e st ar
ad¥RFidediiRG s?%ﬁtlmclﬁleﬁirﬂ?@leirﬁateﬁéitmvtﬁe YOS hAY Rentifies the
content interface is provided through I ch the

comatohes py assateatingsa htainé with ephomdtchpaveanwhehithchsanepiece of
wish tqg.distrijbute thr h the,systeminto the at
!eggﬁmgﬁ%a%%ﬁ%@zﬁﬂﬂg?gg§%§¥%ﬁwgﬁ%g@6ess to the content
onperdeles LRrRugilinpbilg RAGRESE PhtdnP3bNa | AR 1R method
entered into a generic interface. 18. An advertiSing
sychdingsthestgpsrefl in either claim5 or 17 wherein a

brand int.erface is provid t hr ough whi ch brand, . .

o1 B PLRE LS B, O el fotiater, affGasdt “Rhtaining o
consu @Mr&litﬁ%@ﬁﬁbmgﬁls@ﬁteb ¥ith @ReGhanibftdReRhapMEdata;
data and their brand preferences with access to the

brand i nterface through uni que access or |ogin

information entered into a generic interface. 19. An
advertising systemas claimed in either one of claim

5, 17 or 18 wherein a
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brand interface is provided through which the brand
client is able to define the personality of a brand

wW@pdoA3woTi ati ons with branded entertai nment WETIAU2009/001284

access to the brand interface through uni que access or
login information entered into a generic interface.

20. An advertising system as2g&l ainmed in any one of

clains 5, 17 to 19 wherein a consuner interface is

pr ovii derehtinfgr adgimaistiiningt dicleaso s rtetind databdse dodtAgag eletails of
for content,  with access to the consuner interface .

t hr ougHaRfhicHEEs-a¢as s%raei qlisgi RaViRg SRRl BRI AfOLERd branding
into a,96R&kIC interface, the consumer interface

associated Wwth a search engine to provide at |east
ondiinedredtinggandrmbietining bt leesulne.coftent Aatalzedte @phiafiimga plurality
systemas claimed in clai 0 erein multiple result,

are proRaEs (?trr:gcﬁlt?)r‘i cﬂrfmfi?i ?’yvﬁiii g4t 0B Lﬁoﬁiﬁmg REOidgrc il each
10 1 h&)is@afreBn@AChdyitR ddd dresork BEntERLEHER i@htifiers; and
associating a brand wth each match,” even when the

sani. phaickingfat deast somie pEthevtainding parametergybif theflirendolients with
brand clients. ﬁz. A qethod.of provi di ng brand mat ched
cont ert?®%5 MO ShRIGREOT RSB Nod i ncl udi ng t he st eps

of prdviding FIRAE bltPePHNToMBind tithHoREsRindirB Rl e@iRR g CRES YRSt one
dat abase containing a plurality of custoner profiles

wi brandoplicninde gpeedtement conyaIers Byomn gouimer  tequest,ebasedign the

an LNt af nikn t |least.one.brand datab cont ai ni n
cotTAL R Buat S RS P00 BPRHRAREEe 0 R tpfErence
or idepki€yifs age) atdcdit & HeNnp@heWhiddt Thargidg art A@RkisHEh fee to
and mai ntai ning at | east one content database )
coftediranchelicat pad paying § cofteiipeasionfeede ithesgomtant pudvikey.

by at | east one content provider, with each piece of
content having one or nore content profile

identifiers; and iv. matching at |east sonme of the
brandi ng paraneters of the brand clients with one or

nore of pieces of content; and providing these pieces

of content with correspondi ng advertising from at

| east one brand client to one or nbre consumers upon
consuner request, based on the matching of at |east

some of the branding paraneters and the consuner
preference identifying data, at no cost to the

consuner whil st charging an advertising fee to the

brand client and paying a content provision fee to the
content provider.



