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We Claim: 

 

1. A method of recommending limited choices which are personalized and relevant to a 

customer  in real-time, in which steps thereof are implemented by a computer, the method 

comprising: 

receiving data across different categories of products; 

configuring a taste graph based on the received data; 

calculating a net affinity between any two products in the taste graph and exporting 

them as taste scores to a taste table; 

understanding the customer based on context and behavior from different customer 

information sets; 

generating scores for the different customer information sets based on heuristics 

models and the taste graph;  

determining different weightages for each score to calculate a net score associated 

with each product for the customer; and 

recommending the limited choices which are personalized and relevant to the 

customer in real-time based on the descending order of the value of the net score associated 

with the product. 

 

2. The method as claimed in claim 1, further comprising receiving at least one feedback 

about the choices from the customer and improving the recommendation of the personalized 

and relevant choices utilizing the feedback. 

 

3. The method as claimed in claim 1, wherein the net affinity between any two products 

is calculated using a graph traversing methodology. 

 

4. The method as claimed in claim 1, wherein the different categories of products 

comprises of books, movies, restaurants, hotels, music, shopping, television (TV) shows or 

events and deals. 

 

5. The method as claimed in claim 1, wherein the data may be received in a format 

comprises of tuples, product metadata, user information or review details. 

 

6. The method as claimed in claim 1, wherein the information sets relate to the context 

of the customer comprises of what is the location, what is the date/time, what the weather is 

or who is the customer accompanied by. 

 

7. The method as claimed in claim 1, wherein the information sets relate to the behavior 

of the customer comprises of what are the transactions of the customer, what are the social 

media likes of the customer, what are the stated preferences of the customer, what attributes 

does the customer like or what the customer feedback to the choices is already provided. 
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8. The method as claimed in claim 1, wherein the scores for the different customer 

information sets comprises of accompany score, weather score, location score, data/time 

score, preference score, social media like score, segment score or feedback score. 

 

9. The method as claimed in claim 1, wherein the limited choices may vary from 2-6 

choices. 

 

10. A system for recommending limited choices which are personalized and relevant to a 

customer in real-time comprising: 

at least one taste configurator adapted to receive data across different categories of 

products and to configure a taste graph based on the received data; 

 at least one net affinity calculator adapted to calculate a net affinity between any two 

products in the taste graph and export them as taste scores to a taste table; 

at least one choice configurator adapted to understand the customer based on context 

and behavior from different customer information sets, to generate scores for the different 

customer information sets based on heuristics models and the taste graph and to determine 

different weightages for each score to calculate a net score associated with each product for 

the customer; and 

at least one choice engine adapted to recommend the limited choices which are 

personalized and relevant to the customer in real-time based on the descending order of the 

value of the net score associated with the product. 

 

11.  The system as claimed in claim 10, wherein the at least one choice configurator is 

adapted to receive at least one feedback about the choices from the customer and to improve 

the recommendation of the personalized and relevant choices utilizing the feedback. 

 

12. The system as claimed in claim 10, wherein the at least one net affinity calculator is 

adapted to calculate the net affinity between any two products using a graph traversing 

methodology. 

 

 

13. The system as claimed in claim 10, wherein the different categories of products 

comprises of books, movies, restaurants, hotels, music, shopping, television (TV) shows or 

events and deals. 
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14. The system as claimed in claim 10, wherein the data may be received in a format 

comprises of tuples, product metadata, user information or review details. 

 

15. The system as claimed in claim 10, wherein the information sets relate to the context 

of the customer comprises of what is the location, what is the date/time, what the weather is 

or who is the customer accompanied by. 

 

16. The system as claimed in claim 10, wherein the information sets relate to the behavior 

of the customer comprises of what are the transactions of the customer, what are the social 

media likes of the customer, what are the stated preferences of the customer, what attributes 

does the customer like or what the customer feedback to the choices is already provided. 

 

17. The system as claimed in claim 10, wherein the scores for the different customer 

information sets comprises of accompany score, weather score, location score, data/time 

score, preference score, social media like score, segment score or feedback score. 

 

18. The system as claimed in claim 10, wherein the limited choices may vary from 2-6 

choices. 

 

19. A non-transitory computer readable medium for recommending limited choices which 

are personalized and relevant to a  customer in real-time,  including program instructions 

executable by a computer for: 

receiving data across different categories of products; 

configuring a taste graph based on the received data; 

calculating a net affinity between any two products in the taste graph and exporting 

them as taste scores to a taste table; 

understanding the customer based on context and behavior from different customer 

information sets; 

generating scores for the different customer information sets based on heuristics 

models and the taste graph;  

determining different weightages for each score to calculate a net score associated 

with each product for the customer; and 

recommending the limited choices which are personalized and relevant to the 

customer in real-time based on the descending order of the value of the net score associated 

with the product. 

 

 


