[ DESCRI PTION] [Invention Title] ON-LINE ADVERTI SI NG
SYSTEM AND METHOD OF THE SAME [ Technical Field] The
w@e@sasn22i nventi on relates to an online advertPGI/R§2007/002482
system and nethod, and nore particularly, to an online
advertising system and net hod, which accunulate, in
real tinme, personal reserves earned upon a
multiplicity o f custoners view ng an adverti senent by
i ntegrated processing, and award t he accunul at ed
[DESEBEPTIONAs a di scount rate o f a purchase price when a
urchas$.sbinal Is issued froma certain custoner, to
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market 1s rapidly growng. The online market is
[Tdchngedly Fdé M]lded i nto the online advertising market and
t he online shopping market. Wile the aonline .
ad&@?tpgﬁ?@tndW%@t 108 g ehabasettq ne r akking adveftdging system and
e (,hg t it 1nyo a l.se or
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the online shopping market. As for the main marketing
of gisteservnsliehingheanoridivert isdventt ibyi rigt eeaked , promeketrigngand award
is _being done in two major. directions f "How many .
the ST BHIALCRHIRTER"S nf'S AaVoremdite pe expdbBansipp price vhen a
purdade " SoMAT fi@Cliisugby £afh i erfdMEr disIBRBNT RE 18XPOSLGevitalize
to effective consuners?". In the online shopping
adverdi kement meireweng iandbgtiopgimpne in one direction o f "How
many customers can we sell this product to?".
Therefore, the online advertising market and shoppi ng
[BaREKSIS Rt his type are the markets which aimto
expose an advertisenent or shopping information to
mafilye masi@radr sndndt éreadiddmoninthe muréduct purcipadey growing.
after all. Thus, a variety of .advertising techni ques
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oppfng revitalizationtechniques i'S a ne
indiawat i nglaeskertveshé oshopptmeiasketNasEeliY, ihfol@es advertisements for
companies or products after all, the online market is classified into the
pure online advertising market and the online shopping market.

As for the main marketing directions in the online advertising market,
marketing is being done in two major directions of "How many customers should
this advertisement be exposed to?" and "How effectively can this
advertisement be exposed to effective consumers?".

In the online shopping market, market is being done in one direction of
"How many customers can we sell this product to?".

Therefore, the online advertising market and shopping markets of this
type are the markets which aim to expose an advertisement or shopping
information to many customers and lead them into product purchase after all.
Thus, a variety of advertising techniques or shopping revitalization
techniques are being introduced.

One of the typical advertising techniques and shopping revitalization



certain custonmer views an advertisenment or purchases a

product, a predeterm ned reserve anount suitable for
wo bav/1aeei vity is awarded to the correspondi ngPCUERQIGE1002482

so as to encourage himor her"to view nore

adverti sements and purchase nore products. Such a

nmet hod for awarding a reserve when a custoner views an

advertisenment or purchases a product as in the
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[ Technical Solution] It is, therefore, an object o f

the present invention to provide an online adverti sing
(Dgﬁépﬁﬁﬁdnd nmet hod, which accunul ate, in real tine,

rsonal, resegves earned upon a multiplicity o f
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menber integrated reserve earned jointly by a . )
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present invention to provide an online advertising
sy §tuethexmdravetunbdike \wivett iacogimangt partiiouh&alresermes have not been

I [tiplici f
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product. Thus, if someone is not an actual purchaser, they tend not to
bother viewing product information, and accordingly the basis for

revitalization of shopping has not been established.

[Technical Solution]

It is, therefore, an object of the present invention to provide an
online advertising system and method, which accumulate, in real time,
personal reserves earned upon a multiplicity of customers viewing an
advertisement by integrated processing, and award the accumulated reserve,
i.e., a member integrated reserve earned jointly by a multiplicity of
members, as a discount rate of a purchase price when a purchase signal 1is
issued from a certain customer, to thereby revitalize advertisement viewing

and shopping.



I ntegrated processing, and award the accunul at ed
reserve, i.e., a nmenber integrated reserve earned
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rate o f a purchase price wh a purchase signal is
issued froma certain custoner, to thereby increase a
reserve anount and revitalize shopping. It is stil
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for advertisenent viewers

[t is still another object of the present invention to provide an
online advertising system and method, which display cumulative point
information different for each advertisement so that a customer ean check
which advertisement offers more cumulative points wupon selection of an
advertisement, and which accumulate, in real time, reserves earned upon a
multiplicity of customers viewing an advertisement by integrated processing
and awards the accumulated reserves, i.e., a member integrated reserve earned
jointly by a multiplicity of members, as a discount rate of a purchase price
for a certain customer when a purchase signal 1is 1issued from the

corresponding customer, to thereby revitalize advertisement viewing and

shopping.



specified by a seller, accunul ate reserves earned upon
a nultiplicity o f custoners view ng an adverti senent
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differentially accunul ated by* cl ass upon a
correspondi ng user's view ng an advertisenent, and
clear the class points when a certain user classified
into the correspondi ng class group purchases. It is
still another object o f the present invention to )
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[t 1S st1 another object of the present invention to provide an
online advertising system and method, which output user's purchase desired
product information, integrated reserve point information, and a screen with
a purchase decision means on the corresponding screen in conjunction with the
screen pages of a variety of application programs including a word-processing
program, an 1mage editing program, a game program, and a windows explorer
program that run in Windows, to thereby make it easier to check point
information and rapidly issue a pu_rchase decision signal.

It 1s still another object of the present invention to provide an

online advertising system and method, in which an advertising/sales assistant



advertised product, to thereby conduct active public
relations for an integrated reserve point awardi ng
waysvaes2and revitalize the sakf of the corresppPCiKR007/002482

product . It is still another) object of the present

i nvention to provide an online advertising system and

nmet hod, which re-align screen output of information on

sear ched conpani es outputted by entering a keyword in

the search wi ndow i n associ ation with search portals

buys rant hecaescdéndi atyeot dengoéxpensegrelt ed webseewer poutiugting product

unul ati vel rned according, to a us el ection,
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correfsﬁg%’*?%né a corresponding tine point to a user in

regponse s‘t@ll h@adm@f 8bfddit Ckifng hdumhir Bgerac duwehitonorto provide an
to thereby revitalize clicking on advertisenent data.
online i adverii$ingnosyssen omndctmeshod he Whrds eng-dlagentscoeen ooutput  of

int@RRLIAE G ShrElr EuBhhia AU R R IR g (Railrd in the
Searad'l‘ldW@ﬁddensﬁg%élbﬁﬁ)rﬁWGHt&a@Gh'dgtg‘t‘é'léiuﬁi teeMbé&dendeng order of

prize w nning process for each adverti senent data (or
int¢grat bdnepagevo! pennelyeunikdi vebnpaaydedy adcoidingg g0 a user's

tar. et ampunt for_ cunul ative e W nn per click
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encourage users to access each advertisenent data or

onl ifke dibveepagagofsyaremadaelr triesBod cowtpnahy .coht irnue o Idccumulate prize

anot.her object o f the present invention tao pr ov1 de . a
mon@,mqwéd%gb\,l@rg,lgqarhgtlglgsp@,ﬁsaﬁg AePIEsEL DRl I0H @ifv 1me by integrally
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advéieSBensR ,t an@ p@erthe @Iri@eklmesanatana aghreetp@rIiRgt t in@ndoint to a
al | ows thepart|C| ation tine o f the user who can
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rer AT S BRIl TR, gy pe contrel Led by Lhe
Vi qui ng tdte} hRothBer 8BYeddr YOt@®e present invention to provide an
online advertising system and method, which execute an integrated cumulative
prize winning process and at the same time execute an individual cumulative
prize winning process for each advertisement data (or the homepage of an
advertiser company) by dividing a target amount for cumulative prize winning
per click on advertisement data displayed on the entire homepage of a
specific portal or shopping mall, to thereby encourage users to access each
advertisement data or the homepage of an advertiser company.
It is still another object of the present invention to provide an
online advertising system and method, which give a user a participation time
which can participate in the winning auction of an accumulated amount of

money in response to a user's clicking on an advertisement, and allows the



nore advertisenent viewngs. It is still another
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freely accunul ate an auction Y%articipation tine

capabl e of participating in the wi nning auction

service o f an accunul ated anmount o f noney by

out putting advertisenent data for participation in the

W nni ng auction service o f an accunul ated amount o f _
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provi de a predeterm ned auction participation tine to
sertige obr pesponiithetads @mowrd asumpngys byepuéputlasgl pdvarft isement data
the corres ondigﬁeleadLn keyword indica
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monSE! t@cttd/ LR 8E. phfet BEr ehY @Reesiabend NBedSERrdu@h the wireless
enter a specific |eading keyword and accordi ngly

inteueputy dhspeerf$ ceddviart pameeatthesat acatesul t of the
keywor.d. [ Advant ageous, Effects] ,As descri bed apove, .
EheLOrEs 6. BvaIeT b it dth i REERGH 1 1 BRCGRad cerovide an
onlf’ﬂelt h, V}é?tpsri‘?l%er%ys't&ﬂe%ﬂo'ﬂle%@ Ui cHBlinbi$cdtRal ifformation of an
multiplicity o f custoners earn reserves for
accadMat éd ssmorint  ioff crimat whicvhanchnprmott ¢t i gantormatthen winning auction
vi ewi ng, the earned reserves are accunuég;ed éoﬂntlgé
seryise pereRscyisl pbetnangie o1 PNSYr atle PPELldFy ECSdNG L Ieywords among
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outglitge@uUit that Re@vdrdawpidefuby Pwpebasies Mevwe O ehté@red in the search
~certain custoner in response to a purchase signal from
winddve cand eBpOHAENG chEedshermineAerasieyiereyparliczpaigon time to the

corSYFRLIE 08¢, B DcaFS ADF TP POURS SO/ LERTRM g 1catin
keyw&déﬂrﬁlghinﬂg??%tﬁi% fiyel linfathdtGoh hofr el tRlclm@tdited @mbunt of time is
selected/entered, to thereby encourage the user to enter a specific leading
keyword and accordingly output a specific advertisement as a result of the
keyword.

[Advantageous Effects]

As described above, the online advertising system and method in accordance
with the present invention have the merits that a multiplicity of customers
earn reserves for advertisement information and product information viewing,
the earned reserves are accumulated jointly for members to form member
integrated reserve points in real time, and the member integrated reserve

points accumulated jointly by the members are paid as a discount rate of a

product purchase price of a certain customer in response to a purchase signal



[ Description of Draw ngs] The above and ot her objects
and features o f the present invention will becone
wappananel fromthe foll ow ng scription o f tPEI/KR2007/002482
preferred enbodi nents given i‘n conjunction with the
acconpanying drawings, in which: Fig. 1 is a
perspective view show ng the configuration o f an
online advertising systemin accordance with a first
enbodi ment o f the present invention; Fig. 2 is a
fromst @teuscor espomdong ngisdowkt,a thieoebyo 1fevnhelldnngnedvertlsmg viewing,

and ShE oM TotdeTane) gesei PPRYG( Shavpflcon 5 Rebsity, agp modified
in lse'awﬂ% a; ERET 1E S E1 8] PP QY] P@ﬁtanztaba?o@%rfvgdns%pﬁ%

i ne advertising systemin accordance wth the first
errbodl ment o f the present invention; Fig. 4 is a
bl ock di agram showing the confi gur ation of the online
(D%ﬂ?eﬁllo@l@l Dﬁﬁ%b@é nt server in accordance with the

i ?ﬁ%@?&? Win&r fop5RE: P raﬁaef@atiupgsqui ?Hé Iﬁjegené inYention will

OVVI ng a“Signa Oow o

bec@@V%bbéﬁdn'ﬂgfﬁMﬁttQ‘l@ if5] @G g désree i i itoh bhetﬁe rrﬁ‘bferred embodiments
enbodi nent o f the present invention; Figs. 6 and 7

giverr énvéanisnaHoni g hat hie BsFewpasy e AT 5iNgg, am Bhl Ghne

adyertising systemin accordance.wt .
ol nontS of 14rRBe PR ter Qi Mot her GEE R g jory of an online

advét§ sfAPWehaths iahQwchdiancs! anal 4l ot fedoaimti i the present
advertising systemin accordance with the second

invartbodi ment o f the present invention; Fig. 10 is a
a website i n.scre

hafeas 1o g ds SE R FHoncRar e 1 1%, A e oifine advertising
sys@éﬁp?g %;E%deé?lcfe M't% PRETEPLt IeMMED RN ofFt Be pdsdrit ‘”i‘nventlon,

dat a processing state using 'the onlineO
ad‘Fegt |35|1Bga syieeshowdn@cr eebisiteeswieeh plfcenﬁexﬂ r1ah the server of the
enbodj nent .o f the present invent ion ; Es)da
onl feovadyaF b1 SSREWSHYL A siillgrigicordanke o W th hteheonig llfﬁé embodiment of the

prefYCEiVeh 6h;

Fig. 4 is a block diagram showing the configuration of the online
advertising management server in accordance with the first embodiment of the
present invention;

Fig. 5 is a flowchart showing a signal flow of the online advertising
system in accordance with the first embodiment of the present invention;

Figs. 6 and 7 are views showing a website screen using an online
advertising system in accordance with a second embodiment of the present
invention;

Figs. 8 and 9 are flowcharts showing a signal flow of the online
advertising system in accordance with the second embodiment of the present
invention;

Fig. 10 is a view showing a website main screen using an online
advertising system in accordance with a third embodiment of the present
invention;

Fig. 11 is a view showing a data processing state using the online



systemin accordance with the third enbodi nent of the
present invention; Fig. 13 is a view showi ng a data
w@e@casReng state through an %i ne adverti si NECHKR2@M002482
in accordance with a fourth odinent o f the present
invention; Fig. 14 is a block diagram show ng the
configuration o f the online advertisi ng managenent
server in accordance with the fourth enbodi nent o f
the present invention; Fig. 15 is a flowhart show ng
adver tssgmal sysltew of adr@rdmmamewablvehmtshlmg sypbodimenh of the present
. accordance with the fourth enbodi ment of the present
InVeIHJERti on; Fig. 16 is a view showing a data processing
st g n rti S [
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sysienventdoenrddricg. wilth tie ahbtdelbdd imgnarofs hbevprgserte invent ion;
configuration o f the aonline advertising managenen

sefV8r 1h Eccordshcehging endaka fRINCET VG Fbate Jf ri)ﬂ%h an online
advé’r'ﬁ%?ﬁé %ﬁwgﬂt '18 cgé 'ang’e8 Jv haa{'Po\{&?*Eﬁ“Emtha‘?}%&g & the present

RSP fe Udver i'SI'ng sys
mv@qqgﬁdance with the fifth enbodi mrent of the present
invention; Fig. 19 is a view showi ng a data processing
st &tig. tMoufghaathﬁkl |d1éga@vaimwsmmg%1ﬂymmgufatlon of "the online

advq:r%sgiz?ga gﬁgaé\%ﬂgﬁt %Frvgr hlnfe ggg\grl {:]et: g&ﬁ&(h é&é}i entbodlment of the

preiérRWu‘i’vécnt‘i&? online advertising systemi n accor dance
th the sixth enbodinent o f the present invention;
F| cj;‘lgzlla ssaavflechlsmdwshgwmgvvabstgm\lvsékowsofe‘ehe online advertising
outputted from user

Sys%\@\/épt@%‘)ﬁ gAnGgsY e esﬁa&w@@%e%oog E%‘?/é’ﬁ?ﬁent invention;
ot ewg mggt; O 4 \“é% Rh&#iGR! a 'Bgﬁi‘tbr%@e%{rousgg‘%éhzt}ﬁ‘ough an online

show ng a dat a processi ng state
advertiisigg agyseini sSinnqceysdaei widlccar dahde mbtoldimetret of the present
seventh enbodi ment o f the present invention;Fig. 23
invertignfr ane format schematically showi ng t he

CORSLAUAE 1 ObLA LS, ST 08 HRLADAL Sy of che onlin
advéMM@Rhd Akinagement server in accordance with the fifth embodiment of the
present invention;

Fig. 18 is a flowchart showing a signal flow of the online advertising
system in accordance with the fifth embodiment of the present invention;

Fig. 19 is a view showing a data processing state through an online
advertising system in accordance with a sixth embodiment of the present
invention;

Fig. 20 is a flowchart showing a signal flow of the online advertising
system in accordance with the sixth embodiment of the present invention;

Fig. 21 is a view showing a web browser screen outputted from user
terminals of an online advertising system in accordance with a seventh
embodiment of the present invention;

Fig. 22 is a view showing a data processing state through the online
advertising system in accordance with the seventh embodiment of the present

invention;



Fig. 24 is a flowhart showing a signal flowo f the
online advertising systemin accordance with the
weeghtibs2enbodi nent of the present invention! FPQI/KBR2007602482

a view showi ng a web page scieen provided in the
server of an online advertising systemin accordance
with a ninth enbodi nent of the present invention; Fig.
26 is a flowhart showing a signal flow of the online
advertising systemin accordance with the ninth
enBogli 128nis of frhee doesentschemegntaldly; skowgng2the soafiguration of an
frame format schemati.cally show ng.the configuration o

onl ifnea AT § 1sa DG AVEY NS | 1Ry 366k ?nWh@bo%a‘ﬂé@% F‘Hb%ﬁment of the
tenth enbodi.nent of the present invention; Fig. 28 is

preseny; ér\l/\vfegl? C\’(jlrvll’ng the screen of the homepage o f a portal
si Fegi mal egeat Hdwtiiraughotihg ondiignel afhver bf silregosyateemivertising
in accordance with the tenth enbaodi nent o f the

h : .
sysismeseraccordancei with Higyeiglgth smiodimeiel odi B AFeSHGW Reggnt 1o,
the.confdguration o, f .the onlin dverti si . .
naﬁé%e%nt Sser U PReTided YoP tpﬁggo%(ﬁe%fé %rg)\%écrl?(li s ghe server of
an oY BiRMalife AGGPH S ARER ciM hg ih@rigeh werkogdi ABith embodfent of the

present invention; Fig. 30 is a flowhart showi ng a
presingnatvehlt oom;of the online advertising systemin

accordapnce with the tenth .embodi nen f th resent ..
i nVekt idhlSFig _owgliarénahcgzgngr@ 3 h quﬂso h@ﬁ rqa ine advertising

sys?é?nOtiHea{ccy@é}ﬁle Mtg’lwtﬁé nli Ren %bbn%ﬁ%eﬁgv(ﬁrEhé'ﬂ?@séﬁsﬁﬁﬁéntion;
in accordance wth the tenth enbodi ment of the present
i N¥ept i27;is A fsam@ X oamalt 34hemat ithblyc shotisigs blomicegf eguration of an
prize wi nner sel ection process of thﬁq onl i ne . £ th
onl ey eadviest hyf NGy SYSHER n 1 Bc @6FUARREE Wit 1 e LERYf nembodiment of  the

enhodi . o f the present invention; Fig. 35is a
pre%q!‘ﬁgwlgﬂegw%% the screen o f the honepage o f a portal

Ssi fegi nd arent etk Rhowigly ahe ogdrese cfdvaet haiepggsysit enportal site
in accordance with an el eventh enbodinment o f the

imp pemeseed Chrosshi 6he Phbigie F@varid s3ng apEstEnf | iBndsgprdance with the
tenflh SAbEGRRGE W P ERE el BUGHEN embodi ment o f the
preggnt 2b NYeNnhi gNgekti dagBah | sho¥iNg evhes onif gurtaiéon of the online
screen of the honmepage o f a portal site L )
advertising management server included in the online advertising system 1n
accordance with the tenth embodiment of the present invention;

Fig. 30 is a flowchart showing a signal flow of the online advertising
system in accordance with the tenth embodiment of the present invention;

Figs. 31 and 32 are flowcharts showing another signal flow of the
online advertising system in accordance with the tenth embodiment of the
present invention;

Figs. 33 and 34 are flowcharts showing a prize winner selection process
of the online advertising system in accordance with the tenth embodiment of
the present invention;

Fig. 35 is a view showing the screen of the homepage of a portal site
implemented through an online advertising system in accordance with an

eleventh embodiment of the present invention;

Figs. 36 and 37 are a flowchart showing a signal flow of the online



i mpl ement ed through an online advertising systemin
accordance with a twel fth enbodi nent of the present
w0 pooensd2on! Fig. 39 is a flowhart show ng a SPONER2007/002482
flowo f the online adverti si systemin accordance
with the twelfth enbodinment o f the present invention;
Fig. 40 is a franme format schematically show ng the
configuration of an online advertising systemin
accordance with a thirteenth enbodi nent of the present
advérnventg epstdii gn ddcdrdaace Wwowk hizhet edenanithgerbodiigend| of the present
flow of the online advertising systemin accordance
invegtipnt he th| rteenth enbodi ment o f the present
In tig@n;: 4 rd
ol S B 17ra o sudfits P (TP, PHOMARRAAZ of ja portal site
imp Iheatgh tarohl bneordduerddver nigiay sdysiren ninnaccordance with a twelfth
with a fourt eent h enbodi nent of the present invention;
emb@hmem @f e psesent| bWEHAF N 'showi ng a signal flow o f
onlj ne_adv g [ o) n t foi
f ol Eoait RS et L SR prisBERT RRVEE, 1 Bn} R pdvertising
sysﬂ\éald@ﬂl dd%bﬁdmfetﬁrt,h phd ltlﬁvétft&?lﬁbrﬁlsbdﬁﬂéﬁt of f tHehpreweps eitvent ion;
invention will be described in detail with reference
toFige @c@@@émymmgfodmawSﬁQ@natrxpglIY1Sh@Wlé1gp"eb%§éef jgueation of an

|ewshow|n the configuration o f ,an |
onl Ky TP R SRLRT T 1 AEordiSiech it AR} gpth enbodiment of the
pre%ﬁ‘%o?lﬁ vBRtoe f the present invention. Referring to
%e online advertising systemin accordance

W tFlnga £ nstaefﬂbmdhmtmshmlnghe :pxr@sénflqwnoéntheo@nlme advertising
accunul ate

Sy oAn Al ansE 1 By L DUt eR ENPPARRE, o, ThEPraSent invent ion;
ad\ﬁ‘{gm mﬁ{d by 'a{}tee%é&se‘jstﬁﬁrxrlgﬁgsfsﬁé“gscr@@g grefgls kdipage of a

accu d reserve I ntegrated reserve
por &4r nddej ci)mmltdmyntad atmfru]hgh n @nf j/na)fadvenbmlag agst@m in accordance
di scount rate o %rchase pri ce when.a purchase
w1tls|agrﬁaurﬁe§nrfs§alb@|dmea of &b PAEPEHUSREIREAON ¢ émgher eby

ke 129 RVEI BT ol BN g: 405 PAPRENF WAL IR advertising

aav g system'i n accordance wt h

sysféﬂ’f §h SHeedh RNyt thé MRuPf@S€Rtenbod Bkt OB the present invention.
accumul ates, in real time, personal reserves earned

upon a rrultipI|C|ty of custoners view ng an

adv i sement by integrated processing, and awards the
[B%%tc@ﬁéﬁ?fat ed reserve, i.e., a nenber

Hereinafter, a first embodiment of the present invention will be
described in detail with reference to the accompanying drawings.

Fig. 1 is a perspective view showing the configuration of an online
advertising system in accordance with a first embodiment of the present
invention.

Referring to Fig. 1, the online advertising system in accordance with a
first embodiment of the present invention accumulates, in real time, personal
reserves earned upon a multiplicity of customers viewing an advertisement by
integrated processing, and awards the accumulated reserve, i.e., a member
integrated reserve earned jointly by a multiplicity of members, as a discount
rate of a purchase price when a purchase signal is issued from a certain

customer, to thereby revitalize advertisement viewing and shopping.



i ntegrated reserve earned jointly by a multiplicity o

f menbers, as a discount rate o a purchase price
wob@n/1362pur chase signal is is ed from a cert aPCI/KR2007/002482

custoner, to thereby increas Lﬁa reserve anount and

revitalize shopping. In other words, the online

advertising systemin accordance with the first

enbodi ment of the present invention determ nes whet her

a correspondi ng custoner has ever viewed the sane

adGerthesemdhe andine odliert i siber rysiem by aseoiglanpe with a first

enbadientys phnEhonEHESH | VAR iy oML C ol S WG hime.  personal
res@Se6588%2 ﬁ%ﬁghfmﬁtﬂ?ﬁpﬁqwgof”%hétcfn@h pPradutig SRORBIeRYisement by

clicks ont utton for view ng an advertisenent or
intquradedt piotkes imat,i and awar dswethd's aneundat ¢t egpeaved i.e., a member

int QL 64 reBaGh 87 AP S R, DYy AP, S G! TEbers, 'as a discount
rat{Ie(?fgef‘?[ﬂle]’qgggﬁ)grq%C%hérpfepoﬁlﬁtchﬁ’& %]%néfjv?s”fé‘ﬁ@@nhom a certain

I'ntegrated reserve points refer

cus {leRt std hﬁére@@relrﬁﬁl‘elw abyedartve gmmauhh andncevac a limd aha)mgng
all nmenbers points in reward for. an adverti senent 3 nd .
pr dduethamier dat i dre whéiRed agyert innng i BISLEMt yn oagcordance with the

flr%tuStgnﬁé@énegf gggr\th%hg %s‘,e?lihér%%}% (gg rdae\'%gﬁ]ﬁ%gs awk%t?@f‘% corresponding

cusﬂin%@oﬁélé &Rir tWhewaPrihes amsli Ayepf pdueiht ba/ndU&‘;irtﬁ@ucetl linformation by
he nmenber integrated reserve points accunulated up to

u31mg1a1thepd|0€t1ro fnfoirmet 10As 04 éb@vmﬂrﬁémﬂdlﬁ%sé‘ﬁﬁ@mgysﬁ%rﬁhe instant
only.a USEY S. 0Wn her reserve;

Whe‘i‘ e%e‘?‘blél 29 ?Lgtgrfl‘?l\f‘el“{i? qh?? egcﬁ?ﬁ?‘? aanospteﬁhflc %SOmeg mall

forn?fo pt Eh&&bﬁﬁ teridie Lavihal H)l?tf%bho@oxo ¥ieshaPPhMdadert isement or
e ot er hand, the online advertising system

productadabedancen , waht awezds i mabeenbudinered oeserveepoints only to the
inventjon makes a | arge contributiqn to the

COT FRSPORGI 87 afHIPIST f 4 o&B?ngc%rﬁ%Qé’n H¥ped PF‘E“eEUSFWr views the
corpég %H@ﬁ{gggl ﬁq&rcofjr%?m défgiy d rrul P ntl ntegrated

erve accumnmu ICIty of

nElH@BéS t el riidider mﬁdgrattqnir aésteveTipuddt anoefer dof pohets that are
menber integrated reserve pojints_accunul ated, when a
earpest thyi AntemyRoheg andr apaEsating: alil dlembere a PRt dfledevard for an

oo BELBL B Suf R, SR By B BB 0P cotomers

Wheh N4 Ofdhi @ Nc1AR Bn@C CleRUERL L HFOHRS puﬁ@l@ﬁedlsfﬂgﬂla/l,, ihe bheshe can be
online advertising systemin accordance with the first

awarddsodi npmitceo dﬁscmtprfmerthm qoerasponrdinge seduct by using all the

memfnet eg{gér% e(li erséeszgl\r/\?e %gn?ts accumulated up to that point of time.

As a conventional reserve system is only a user's own use of his or her
reserve, the reserve amount is relatively quite small and thus does not
contribute to the revitalization of shopping at all. On the other hand, the
online advertising system in accordance with the first embodiment of the
invention makes a large contribution to the revitalization of shopping since
a specific customer purchasing a product can use the member integrated
reserve points accumulated by a multiplicity of members.

Further, with a predetermined amount of the member integrated reserve

points accumulated, when a certain customer purchases a product, the



di spl ayed on the screen in a correspondi ng shoppi ng
mal | website are changed in real tine. To this end,
w0 b@7osd2ene adverti sing systemJ n accordance WCTKRR@7/002482

first enbodinent o f the presént invention is provided
with user termnals Al to An having a conmunication
nmodul e, such as a nodem nounted thereon, for view ng
advertisenent information and product informtion
di spl ayed on web pages by accessing the web pages of

accem | ardd mointyerei sietredathageemnt(0der véhuoanSt e ds, the members

offers nmenber integrated reserve points. | it .
s R PR AR LS GRS LEB HBE Bl AR poios.
f !l\g&%r%'ifﬁgw,ﬁ%t tRE bRERr QRN |5 U NYyisO8n | Fn PARWEdafe with the
Wi t irst to N-th advertiser termnals B 1 to Bn _
f ir sthiembogimeut def arie o spdrdy 1 adrdrn bi s evemher | iftegnatddomesgrve points
. the web pages of the online adyertising managenent.
displaygdronoARE S eq8 th %icéwméakqgséﬁ%qiﬁngn‘?@gwﬂn&%‘ﬁe are changed
in Itegrloy the user termnals Al to An, and offer a
predeterm ned anount of nenber integrated reserve
poirpt shifsoend® cHst@ITBhs' adadveirding esyanem virewcog.dance with the first
Further, the online advertising systemin accordance
embadimant e fthe saresamlodingemtion s tieVitess@hth ysgentegrnaks Al to An
rovided w.th .first,t I rmj Cn C ows
hav {ig @hcw%\waagﬂgﬁdm%f}usl_gr %‘}éjﬂp?‘ga%ﬁ(’d%'ﬁf Bl e ehet &efffor viewing
adve¥el sBRIES 18f drnfalf CorPndNer &Hi¢er th Sirfgt NN Ageprdyiedsen vesh pages by
OAMS so as to view Froduct_ i nformation through the
accessangt ehenivabl Bagas| ot ;anAenl ded adverdn s tngmagegasicnt nearver OAMS that
amount, o f e int%%%at ed reserve points for the

nb
Off‘?:rlfsin@'%rs'm"\ﬁgé%e‘{gg TEHE VEr BYGER - i nf or nati on; and

Meanwhi I1g, o441 160! itRe RAMBEtARERY SNt &/Btel ACGRESANERe with the
with the first enbodi nent of the present invention is

firgr osnbodémenitt loft thaeopk ésemtadueentiisnngs manegjdeenyi ger ligst to N-th
OAMS, which, receives adyerti senent informafign and .
adveyitageet tenk tildn §¢ oéi‘t HELER r Proyiglen ¢ aa{lgﬂ@yseardvertmement

inf &y &’?loé ﬁl? %&%ﬁgd% ;{p ef %)/ﬂﬁ'hﬁt Qafdr t hsigl%l h&lagement server OAMS

servers ays them on we

so RAURS véuMddaet vieleyiedc dufiotnaitésn nihirbegh ivheegseat édrminals Al to An,
reserve points in response to advert.isenent )

andj pf armat ipsadehedn prasd @Boun thfodr menbesn inf egiatgdsrgieave points for a
ransm tted fromthe us termnals Al to An,

CUSHE Br Vgrﬁﬁsgglsrﬁl%t\’l%‘?“& éssing on the purchase price
of Far £, exBeNdhNtheC URIVEFEISiNg t Bydtha mamaecordahegr aitd the first

embgc?isrrxeeil}c/eof the present invention is provided with first to N-th seller
terminals Cl to Cn, which provide and displays product information on the web
pages of the online advertising management server OAMS so as to view product
information through the user terminals Al to An, and offer a predetermined
amount of member integrated reserve points for the customers' viewing the
product information; and

Meanwhile, the online advertising system in accordance with the
first embodiment of the present invention is provided with the online
advertising management server OAMS, which receives advertisement information

and product information from the first to N-th advertiser terminals Bl to Bn

and the first to N-th seller servers Cl to Cn and displays them on web pages,



poi nts upon receipt o f the custoners' product

purchase signal, updates reserve point data, and sells
w@e@daai2g1 upl oaded by the sellgr. Further, thePCOHKR2@®7/002482

advertising managenent serverl0AMs i s provided with a

web server WBS for routing the URL o f the online

adverti sing managenent server QAMS so that the first

to NNth advertiser terminals Bl to Bn, the first to

N-th seller servers C to Cn, and the user termnals A
cumd]l at ovellly carcuackedss tembaml integaahedr tiesente neelagenmamt response  to

server OAMS, and. first and second databases. DBl .an .
a3 ST o BOTRG 10 ARG 800 MR AT AIEF VR goRpls transnitted
fronlrlpﬂfet S Q?s?fﬁfdaqg afd (GURHOBE, RYRSNASEi SdMAR! $rocessing on the

custoner information, seller 1nformation, advertiser
pur ¢Haker pEitceonf Aadverdspendigigs elidtemenssitht e memer mateégpmated reserve

~and equity information for each advertising/seller

PoimdSsi WiGint [eCPADE, Of n e CHAFPNRE SadPEPHIE g™ asensignal, updates
res@SEORIRARCEa, L ind 81 14 ba iR 18RBLe By ADS PIGSEN!

Icit custoners access a

welppage rpr ovd dadiky atiher tasl hd eanskedmeht sdorgeneiii§eienirovided with
server OAMS and sel ects advertisenent information and

a web osersteri WBSr it i ront thiss pihay 8BL onf t the wabpegyeadyer tisigg management

onli adverti.sin nagene erver_ QAMS, . nenber
Seryqft égﬁét 38_ b%%terf\;]g ggf%?stoa _tﬁc:@émltﬁ%rd tbei{mrfgals Bl to Bn, the
firé:At?rttro NP A NG FrEshSESs | (f QbMBh i OfhdS¢hechdedn t8F@imal §- Al to An can

e
his tinme, even if a plurality of nmenbers sel ect
accédre thdvent ireermemer tiisf g memiagemeantd sprioatu@AMP nf adnetireh and second

di spl ayed o e webpage o f the online adyertisin .
ot hinae Qi P DAL PE e, BEMETe | ST LG RGPS G Point update
inf@sﬁta't@gﬂv'ag alcué? VesyricRisd NEi GRM5ESRAGELRG NBIRehStion, seller
ut accumnul ated as nenber | ntegrated reserve points
infop@iant by, by hdvermesdrer s. idforagidioni on, adher tiemhefsel ler assistant

_ integrated reserve points accunul ated in the weppage o
infermah eomn R e ad{ie riif 8T | Hia g ePrSHt 2 W&é?lf@&%f)@rreasmtant :

ded i 2t poLNtS. 1. , . |
Chanfs oalte S fhs PR ey TSl BsBokb APy the first

emb¥ERRAY o RN VWBdsent Oi dud)it It Rh@ducmul fhaiefor @f customers access
whent he nenber integrated reserve points are awarded

a webpagzeptaiidedubyoithe aslidies aduert isonst vanagemenenprsiver OAMS and
i ntegrated reserve t.s are,all

s B 55 VS RO 570 i P el Wi hyed on e
webpARINAR #8E OorSllidb €advdrt ising management server OAMS, member integrated
reserve points are accumulated by corresponding members  information
selection signals.

At this time, even if a plurality of members select the advertisement
information and product information displayed on the webpage of the online
advertising management server OAMS, reserves are not accumulated as
individual reserves for the corresponding members, but accumulated as member
integrated reserve points jointly by the members.

In addition, the member integrated reserve points accumulated in the
webpage of the online advertising management server OAMS are awarded as
discount points to a member who has viewed the product information displayed

on the corresponding webpage and wants to buy the product. Therefore, when



Hence, the online advertising managenent server QAMS
checks nenbers | og-ins for authentication processing,
wanpw7abeeks the situations o f selection o f PCT/KR2007/002482
advertisenment information or qproduct information by a
multiplicity of nmenbers who g‘cess for accunul ati ng
the integrated reserve points, checks the issuance of
a purchase signal froma certain nmenber to award
menber integrated reserve points to the correspondi ng
the PhdbRAS eniE¥RESd a®sPHC RS At §li Seoumarda@l ntos.a aedtain customer as
updates the nmenber integrated reserve points in rea
disdaunt. pPmdber bid ynembhe brlegnat eddveseivei pgimenagenaht cleared, and
server QAMS provi de dvertis n{ information
hUS|TEPERERPP HHSAS 1 (oG, D XCUIRN AL b 3RO 0 LA 10gsHigf? Zero state
O)pased on nmenbers log-in information so that the
correspondi ng custonmer can view the adverti senent
i nHomnewat ithe il enani ddviengl sing Amanadeinent i sexvert OAMS checks members
preferable that the advertjsenent information . .
log Gine Eororf BITEACHY ORgBIOCERXINEAnANS GPEIS dCctiatahians p selection
1 b .. f 1 pr. I . S | . . .
of S0P SERA AT LT BE TR DIRYLAEE I QLo ofr Al tipticity of
memBdéeniio seoesy fonf aycmt i anngi fhee i eivgr at @l rbyeragepoisex, checks the
. and region of custoners as a target advertisenent for
issupneer rC%sp@)ndHUﬁ@h&tSﬁl esignpbmiramy & t fydaemt gember  to  award member

. differentiated according to . o f
int @b eresbRh RERIEAT "B et PEPBRLH MBELRS baher s purchase
di s@HinPUbb Bt DY afBL GHddIgst BRe aghidet | semmht ddfdseRdd Qvints in real
~Wwith nenbers information. Further, the online
timadverti si ng managenent server QAMS may preset a
mag mum unt, of reserve _att.ai.nable by clickin .
RCLBP I Yo tho QB TEr CPChevare Jgpalegfnbngeir OIS provides
advé@qYeidnt | hiRtRSTi oWOrfg fetdntli 8t RPSEY blaget 0 sk es@hdaregion of a
mnimumselling price o f a product avail able

custhnepl dpedd i nnt hemlwarisi nd ogdiver tifoirmgt ivanagentdat sbeveoprresponding

OAMS according to the seller or advertiser co ny' .
custQigiesal VhCY hike cAVEr T ISEEANy H R o) MREE pW@é}/lng'Y- At this

ting 17QF TRE LG NGU A PP PHE ARl i deiEn OBlIBAATYE" 41 [FeReht iated by
managenent server . I's al'so possnnb eto

agediddker ent iragont bé dissphays of demfofurad babedr b siefentatoon provided
roduct information according to reserve ano

fro RAINST ACBHCT T CLhED Ak i MY o6 éh%@ehhﬁfageﬁ’g@fes advertisement
oY SRer BRI GHIR. S Lol SR PLEh R0 o e
advertisement for a corresponding sales item, advertisements differentiated
according to the web browsers of computer terminals Al to An for each
customer can be outputted by matching the advertisement information with
members information.

Further, the online advertising management server OAMS may preset a
maximum amount of reserve attainable by clicking according to the seller or
advertiser company's request. In other words, it is possible to preset a
minimum selling price of a product available displayed in the online
advertising management server OAMS according to the seller or advertiser

company's request. In this case, such minimum ‘selling price information

should be put up in the online advertising management server OAMS.



earned upon viewi ng an advertisenent displayed at the
upper nost edge of the website o f the online
w@eaensd2gi ng managenment server, OAMS, 9 poi nts PCT/KR2007/002482
cunul ati ve reserve can be pré@et to be earned upon
viewi ng an advertisenent thereunder . Mreover, the
onli ne advertisi ng managenent server OAMS can set an
amount of reserve to be earned for each advertisenent
and product information. For exanple, when 100 points
ar ét prlesealsﬁcor passdrlea ho adl\réfenegér@m sl tdhgelaw | opder of an

adve:mhflawln%%t Icqr)]% ot tcetgdgg é(‘)arg %CE%]IE gﬁ (? Ir{d 58%¢ %nunts accumulated

r di hb SSABRmeARY sbeRutapiBt i caldry le, if th
in gﬁ?e?ggﬁﬁr oerrgibteﬁl i %pglg F thcsa onl i ne advertlrsleri(éaunp © ! ©
disp‘l@ﬂagewtcaﬁemepr@@vssuaesthHS 10i poirgt sprodf enmblag i vhateserve are

the online advertisin mana& ggnt server

earnede HPOR | BEVENE GHy SSBITAPAL %Hlae%ﬁﬁlo%ﬁgﬁ%hépk?ﬁé%& edge of the
websn@%b q,rf ﬂﬁeor&%n%” ijtlss‘?ﬁgr ﬂl%ﬁé%evgﬁ?aggﬁveqac@AMS 9 points of

viewmng In rrratlo I senent

cumi 1% @FérBtdse Pva@ndnpPbedpridset Nf@rbwichomed sPoi hatewirgbar advertisement
integrated reserve points are not paid upon the sane
thersemder.s' vi ewi ng the same advertisement . Fig. 2 is a

status view,showing a data .fl.ow o f the .on
aalereaEr ng By cralien SR GIRL Rl ihe yordEr OMS can st an
amoxﬁﬁb()% Meftseple t @ PHESEYrnbdVertri OBactRefa@vér tigehéntFi @nd product
, in the online advertising systemin accordance

mfommahlmme f ifost erpde nenherof 10Ge ppietsenard npeeddtonfora a certain
plurality O(E) ser ter
dag

A3
acv g pgransaaith (S Gt b Uity 00 Fo0hlF A aBREA iSopal} according to
a m@fﬂﬁu\é‘? 50 o¥el-GSt el Ve§§l'e§?ff§1nt thef %ﬁ%&b&f&ﬁ@dadvertlsement may

i"nf'ormat 1 on licity o f nmenbers
be tiut%mltmlm'ﬁrrbwletéﬁ edraﬁ ectheesmbpag@omft sthé ntoe@rm eadvertising
and accunul ates themuntil a product purchase signal
man@@mﬁéhﬁ@é\’ﬂr SRl specific custoner, and pays the

V\nﬁgﬁg [(k It ?9 ﬁge{e?ﬁﬁfé’ & hBP! {HeS oﬁlﬁn%' ﬁ&\%ﬁ@i\fﬂ% %ﬁagement server

pro urcnase Si naI

OAM@dVﬁfe‘hiw;‘elresteram BairreBbo@dltﬂlga ﬁ@hﬁe@r $Ef0t@h Cthe arn&embers log-in
connected to the online advertising rranagerrent server
inf@aelsidror ans) osebangtelve Bedages i exdheembaf o1 NataveAS apAlormation of

advgrg\)ggxpé forgmtl gg@%&%ﬁeégﬂ%? th s m3 ate B(E &R hbdier integrated

reserve points are not paid upon the same members viewing the same
advertisement.

Fig. 2 is a status view showing a data flow of the online advertising
system in accordance with the first embodiment of the present invention.

Referring to Fig. 2, in the online advertising system in accordance
with the first embodiment of the present invention, a plurality of user
terminals (e.g., Al, A2, A3) are connected to an online advertising
management server OAMS which selects advertisement information and product
information by a multiplicity of members to thus give member integrated
reserve points, integrates and accumulates them until a product purchase
signal is issued from a specific customer, and pays the member integrated

reserve points as discount points when the product purchase signal is issued.



advertisenment information and product information
upl oaded from an advertiser termnal Bl and a seller
w@Eenwase2el t hrough a separ atelg)@bpage, t o t her BOKR2007/002482
provi de them so as be vi ewabl by custoners through
the user termnals Al, A2, and A3, and puts up reserve
informati on for each advertisenent information and
product information. Then, when a view ng signal for
the advertisenent information and product information
Alsdli sipl aged tosent Hermaldabé asl appel d fseovart ké aserconnected to the
termipnals. Al, A2, and A3, the i ne advertisin :
on' g AGERES 1861 DRSNS GhdsT DWlShofiorif Rpdiieaiidy advertisement
infgRALIHE aROINEs AIDARRIYE diRrfp carned for the
correspondi ng advertisenent intormation and product
i nflar olRid annate o tHeeroabynaipdiatet tsieg i ndragamderitorseofert HBAMS puts up

nmenber int_egqrate_d reserve points. In this state, when .
advey tpperands enArgabl o 8rd ProPuet fp ormaéa%tupilgacgﬁs*prfr% an advertiser
fr y.one, of ;t t ] (g.
ter%r?g?ngya%@dér i'gsqlr%glenay%%gng%?{ @I}lg%rgd%\%,réﬁ%e&&néh‘gg’r to thereby

providieeghat e r8SBEVei dabé shyaceltbhetedhitughotBe user terminals Al,
corresponding point o f time are awarded as di scount )

A2, paindt sADf @hé auitpespbndesey visur ohi@seat isnodies | eaply taduertisement

. fonI i ne adyertisin nagenent server QOAMS clears all

1n Qrﬂ@th%}rﬁgg RroR gflg??”‘%ﬂ §¥ve points and perforns the
SanRe@CCMBY af | oreingCasgnA0af gl tiker &fver isdment Nenformation and
onl 1 ne advertising nmanagenent server OAMS, the

productunuifatiatrion fdipplayed far theewrehpageveast iappheed from the user

Lerhidals e, AandaiheSenbis PHaGr 200 ' 0B EIGEFRHL Server OIS
givésgl,gr?g: fn iQtEfaked | FRIPODIIBES! P rcéfsefs‘vémtroc%ls_%arned for the

uch a point awarding activity o f the online
cor edpend irgi ndventitemaritn iatcrad aoc eantd tplmotline filfetmation, to thereby
enbodi nent of .the present inyention has a sinm|ar to a

updaher o i AERREL A ofs SR GNP 1R FAEFAL Pe TESPIOEL DR HE -
Egg gﬂ%sir r \%};}é{g el f %dgm%a"él ul%ﬁ&'% thtg)traa péﬂ’e%?gﬁcggé%dtbc)} is applied

O purchases a pro I's pur

from and téd igi toheofusepstommEngls Howev er A3) heo mub@labnline advertising
financi ng associ ati onawards a predet ernm ned .
managegenii| saredr adnt the fmerbaeyintegoaiadedepgr gl [Popifpacgumulated up

to ol BesnabObad be Rty dnEnti Rer 45 &ppdug, points of the

cor F SYBAG I N pAMAHadEd MBREREEt | Bh@ MRt BAll Im@S§AWe t POI Yt Bahdkement server
only a purchase custoner. Therefore, the online

OAM&dvlerat 5 sahly tdyesmembérn integrated reserve points and performs the same

accumulation process again.

Therefore, in the online advertising management server OAMS, the
accumulation of points for viewing advertisement information and product
information is processed in real time, and the member integrated reserve
points are cleared in real time upon receipt of a purchase signal.

Such a point awarding activity of the online advertising system In
accordance with the first embodiment of the present invention has a similar
to a mutual financing association from the aspect that points are integrated

and awarded to a purchase customer who purchases a product that is purchased

by a multiplicity of customers. However, the mutual financing association



accordance with the first enbodinent o f the present
invention is different fromthe nutual financing
w@s®oas@eion in terns o f serﬁi7ce itsel f. Fig.PGI/KR2@7/002482
vi ew showi ng a website screen/provided in the server o
f the online advertising systemin accordance with the
first enbodi nent of the present invention. Referring
to Fig. 3, aplurality of advertisenent informtion
output fields 4 are displayed on the main screen 2 o f
awandse awebedett ermi nfedt aecwjrmulmr@y anowtt iodi peneraniegesied by all members
. server M5 .so as.to be vjewable. As t.he_gnline . .
in DaRfer (8] gt HafBg e rATEh} (e o B laachinslive with the first
embddgﬁl%gtr a}eq hE CBRIERL PRAVENS i G5 AWdFgdaRmbet SHeBtaf@ NeServe points
advertisenment I nformation and another advertisenment. )
to bmfyorargiurohadeorcusuonmut.t i epafiorent thefarlnaei adveatesing system 1n
di spl ayed on the main scr.een 2 of the website through ..
AcCShEs W oRE THE LpPBRILACR i o ribEi SRESS L or QUG igH s different
i: nat el I i fri c ry,
tro THEJA0AAT SPRRCRR 1R AT, P ReFE o 56 QhpeBesare
byF¢@t €9k ya ariew pshowvi sed. webwittbescreadveravidedEnt the server of the
information output fields 4 provided available are .
onl gieoragier i Shype Vst dNaagsordrneRe vk i the ddvef ¢ eabofgment of the
managenent server OAMS, by being linked to a popup
Presgithg B 1o ¢y out putting the correspondi ng
adgerdirsagens Fnf ormati @nuidlidet af | adveeni emedst OmBrmation output
sel ects the advertisenent information output fields 4 )
fields dsiarg dosmlaved owritenalasn As¢rees Anof Able wahsite of the online
det.ai |l ed product i nfor .an fields 8.displayed on {he .
adv‘?ﬁii‘ﬁl%r'%%ﬁggnqntt RETB i HE ader®; iion&emaﬁs nt As"%the online
advedi ¥ eig AR Rt SIQVEE dMShyREUs! fbnbel aidteet 4t ddn€eserve points as
onl 1ne adverti si ng managenent server OAMS so t hat )
pur etetsai d egtounf quoiat $ oadoeft isheerton nbepentimagngrawiber advertisement
. information is outputted in a&Fo u .mﬁndom154 en.the :
infofaahi Ped ¢ cHIOHT | o RN ¥ f@Fﬂgtl@naraées ifsRkaygd on the main
The fel iag. p be: has i : i
sergelE o O P pTiea e THAHER (e, B RS e o8 StBrmat ion s
or ghrrifzed nettrioagh fdreli gdforfat i dednehd 16ecl@adsit hed yypeategdge, ahd detailed
the main screen 2 of the website of thelo online

produhfei i armat! ovah bgleivedtsed eetabl e Vst egpry nttesy PEOEgled.

oirnt . ,accumyl at.i.on i nfar i.on fi Oci rQvi :
FortbuRia: erig b futslad bR el Efupr Sld1gR @' bFG¥ded available
areigféﬁéﬂaﬁhoﬁyﬁﬁrlmﬁ@ Oatas Muh i ioall tne GdvePEIYIBE Smanagement server

clicking on the ' . .
QAMS, by being linked to a popup window 12 for outputting the corresponding

advertisement information in detail when a customer selects the advertisement
information output fields 4 by using computer terminals Al to An. And, the
detailed product information fields 8 displayed on the main screen of the
online advertising management server OAMS are stored in hyperlink status in
the online advertising management server OAMS so that detailed information of
the corresponding product information is outputted in a popup window 14 when
the detailed product information fields 8 are selected. The corresponding
product can be purchased by choosing a purchase button 16 in the detailed
product information fields 8.

Meanwhile, at the upper edge of the main screen 2 of the website of the



advertisenment information output fields 4 and the

detail ed product information fields 8 . A custoner who
worwwa3del buy a product can ch@ck t he i nt egr at BOT/ER2007/002482

accurul ation information fiel® 10 and buy the product

at a discount for the purchase price of the product by

usi ng the correspondi ng accunul ated anount o f noney.

Fig. 4 is a block diagram showi ng the configuration o

f the online advertising managenent server in ) .
onlialecaddarrtdeimg'trtanahena‘lﬂtr serarbOdMderan dntegiad epr peigrit accumulation

1nf&;31ég$($ri ﬁg%lé)r@m(?eéieifgréroué@wtér}ﬁgggrlgt\;ggated point accumulation
1nf(?'q1‘é? & Seéﬁ'f'ﬂé% {\:&p;gést It ?d]qcpf}pdl{ﬁt 'm'éan’ér‘@t' ‘é‘Pl(le‘ﬁQ‘ on the

rst to ertiser termnals B | Bn and
advéhesémerrﬁt tinfd¢mabi@el loatpser Videsd<l 4 o aad amhle didgilaayed product

t hem on web pa cumul at i veI y accunul ates ne

mf(Prrm@égf?fhtféGl@%s%r vé ﬁéﬁ?ﬂ"@ru Ko S6R sk t]%‘ya&VEFg:ﬁ@énﬁﬁ‘f check the
1nt(%g:}§gémot1ﬁg ?rcglrnrl]ﬂ %ﬁg%ﬁt 11111'2) Bﬁpiaotn' ??ef'&i el‘U' Qg%ﬁtg)nellhé product at a

user t er m nal

di @Rt OFPF thdlifieebide Processi ntgleorprbﬂ@ctplbycfﬂ@&;ﬁg ptheceorresponding
of a correspondi ng custonmer with the nmenber integrated

accmreéemcbapi@umtt qumnwecel pt o f the custoners' product

chase signa dat es resgrve pqQin sel .
%‘d%ct dpl 3ad)é‘88lg 8%a@elsﬁ%‘¥mgTﬁ§? anf]lgi!féagdq i ok “the online
advéatcwﬂﬁg Sniaﬂggéﬁ%ﬂ@QWF SEIARHr SMVE WStha tBEr Mgt Wehodiment of the
gives points for a multiplicity o f custoners view ng

preml\te[m\rwdamt i nformati on and product information,

n rat.es and _updates the 0| nts,
kﬁg@”ﬂﬁgeépagé réseltb% @X%F%ﬁe‘ﬂar{a@elﬁent server OAMS

rec%‘%iretsahﬁ've‘“rtﬂ% E ﬁ%fo"i‘mQWo?lh%@ ﬁloﬁﬁ@yrﬁhféﬁ?ﬁnbnuﬂ% t?e first to

he correspondi ng custoners’ 1ssuing a purchase sign

N-tH cidvar sigeei femlﬁakrdle:tt(f(Bn anceahe hnrdtr‘ﬁpélatls defiéer servers Cl to
above procedure, thereby reV|taI|z|ng shoppi ng and

Cn anfl 61 5p aive Hikeny P ely Padefor E¥BHA! T4l afymidates member integrated

res%f]{%é:r &)b?ﬂt@g RN esg?ﬂge Setrvefidx%%@sé ?rp?ﬁiaotrﬁﬁ ion and product

n a conmuni catl on nndu an a vertlsene

infbrifa@f 6 ¥ i ARNSDSARH! t tdtishi tEedorfedbcthd nirmaker@inals Al to An,
nanagenent unlt a nenbers information nanagenent
per {orims, an dirsconmiat PISIPESs B8 iy nidisaguvehaseyniil Ce a Okerbegor responding

nt egr at ed .reserv processor pa
cus et IuBR” (e HtBet T LRRETR A PERREI? Oho S MR Dirgepint of the
custé?nfe‘?ém?f&ﬂﬁc%puﬁcﬂﬁ%@@[éﬂlnf QpARdsOeBBvedpoint data, and sells
I nformati on vi ew n
products uploaded by the seller
That is, the online advertising management server OAMS is a server
which gives points for a multiplicity of customers viewing advertisement
information and product information, integrates and updates the points, pays
all of the member integrated reserve points accumulated to a certain customer
as a purchase discount amount upon the corresponding customers' issuing a
purchase signal for a specific product for clear, and repeats the above
procedure, thereby revitalizing shopping and advertisement viewing.
Therefore, the online advertising management server OAMS i1incorporates

therein a communication module, an advertisement information management unit,

a product information management unit, a members information management unit,



a reserve change information DB, a product purchase
di scount information DB, and a control unit
worRedognsirzee nuneral 18 denotes conmuni cat i on POHKR2007/002482
whi ch receives adverti senent L%nfor mati on and product
information fromfirst to N-th advertiser term nals Bl
to Bn and first to NNth seller servers d to Ch to
di spl ay them on web pages, and is provided with a
nmodem in order to receive advertisenment information
an aimdf opnaidieat V'rmdngatmamgm@w ngniti,gnal smewhetsnintesgated reserve
fromuser termnals Al . Reference numeéﬁEhnt%rmatlon DB, a

manggspes DS ke YRS ROCISSP by (Al POV o
prodﬂ?:;rt i 4rmB: 4 pRds gf[eﬂbgfssﬁh?éfﬁna%%ﬁrﬂﬁ Seffeformation viewing DB,
In ormatlon rovi e romthe first to NNth adverti ser

a rérieneélahgB lnﬂo@mﬁ[honaDBi checkducatngunadnagedi scount information DB,
cust oner ?access status to the corresponding
andaad@em&méen@rtt i nformati on. Reference nuner al

sent u [ f t t :
TR ST AT S P, AP G recivs
advér’ft@sémdrﬁt 119f JNnbt =l | efid Serveid Clhfdr@laf:mn afdomhedkst to N-th
and manages a custoners' access status to the

adverdri sess pemai mal spBddie tBrl randr fbtstoro Refrersehber mgrsers Cl to Cn to
i.nf or mat,i

resents a nenber n
dls‘éﬁﬁy §b RA%6ar A% §r RtVit 8 S“Urérﬁ ({@W’oe}r[lsd rder to receive
adv qg@rﬁentagﬁforﬁﬁgldne%h@rbr%ﬁu@ts ih®oanakbe \h@fvgﬁﬁé signals transmitted

adverti senent for nenber individuals, and reference
frormumar aler@bnalepAbgents. an i nformati on vi ewi ng
nmanagenment unit ch manages vi e i nformatji on for
eaCRIGRSIEE NS d&@?&%@ e ?wfe&?ﬂrﬁ?"?%‘ Pilat ion management

umprxﬂﬂlréﬁt ubeaﬁ%"lglm orngpafsoryd’v‘éll’:tt1s@ﬂeﬁ‘t" tiRfdMBition dprtor\]féded from the

adverti senmen t1'on nmanagenent unit 20 an

firr ogbicN-inf advert i or nMerageaientBlunid B2, &Ref eclvke and manages a
nuneral 28 represents a nmenber jnt egrat ed reserve

cus HRIIRAGRIRSRE HieGER o FNUSOE FesPeBdinfe 0¥ Vépemest pHormat ion.

't:]tggigﬁaetn'tcgg ?n?eq'%ﬁ)rgguxce regérﬁr mat | ?Hdﬁgte%f‘&&%'tg&?lr&nagement unit

ermn

whléfpdﬁ)tl&‘i’ds”%ﬂ’@edlépﬂhﬁgrﬁbﬁﬁctr daeometi 6f @roniden framcthe first to N-
makes payment processing of the correspondi ng nenber
th seltlegr serodrs dsleit9elti,n an@ sphenke angd r&af]@géﬁlﬁ:tcustomers access status

ur chasesi tt.ed fr.omone of the user
to ﬁeerﬁpﬁ%qsgogxgllngt B'Y Entldlff’ﬁ'eartéfﬁ} clear the
CORLgsARRdI H&né’f%”bgll Fepregemied messsrse. 1nf"@1fx®|t%k¥6management unit
nurmeral 30 represents a paynent processor which
whielxemubgss mbebers information such as members gender, age, and region so
as to enable target advertisement for member individuals, and reference
numeral 26 represents an information viewing management unit which manages
viewing information for each member about advertisement information and
product information in conjunction with the advertisement information
management unit 20 and the product information management unit 22.
Reference numeral 28 represents a member integrated reserve management
processor which receives advertisement information and product information
viewing signals transmitted from the user terminals Al to An and updates

member integrated reserve information, and makes payment processing of the

corresponding member integrated reserve in response to a product purchase



paynment processing for a purchase di scount using an
accunul ated nenber integrated reserve in response to a
w@e@dad22pur chase si gnal tran%ﬂLtted from any PCEK&2607/002482
the user termnals Al to An4"n conjunction with the
menber integrated reserve managenent processor 28.
Ref erence nuneral 32a represents an adverti senent
information DB for storing advertisenment infornmation
provided fromthe first to N-th advertiser termnals B
sigralt or Bemibiedl fepreranacef riheens¢r 3zpmimadpedbriosAn, to thereby clear
product i.nfor storing product information

tion DB f
the p?PBWQ?@Bdf%W?%oPW@a%g NEFEISEr | er servers O to

C‘“ReﬁerfeﬁE@Qﬁﬁle?é‘mOﬁlreﬁxgééeHEQrae%ﬁ%élta PBORRHS which executes the

i nformati on DB which stores nenbers i nformati on such

paynaest mgnbeessigender, agpyrchege odjseiunl sScing to evabhelated member
targﬁg{{e adverti.senment for nenber_indi vi

} ual s,. a )

lﬂtqg_éfi _ ﬁ@éehwparesg@gs? etr?_r &gﬁ@@c&npyr _P?rastliggaij transmitted from

anyvblr?%‘" be Eﬁe"‘@éé&h SR £51 V! AWM Arpfﬂ{n%djgﬁcf Rfél 8A¢R the member
nmenber  about adv uct

ertisenent 1nformati on and pro

int dgrhoedratsetvel Mareenemc br ocesebt & he adverti senent
i nformati on managenent unit 20 and the product ., )
inﬁepr@nnwagea%wqmﬁ@em. ape Y ridsepanteriaforsad ion DB for
represents res ge. i nf i O Whi C _ :
stof B4 SR RodE S EL AT R Br RO PP o eeh svertiser

ternifb®§ MBI 0fo VIEWM Ngndi gBBdrentE anmiibtdled 326 omMephesdiser a product
~ termnals Al to An and updates and stores nenber .
infarmaegmaDBdfersdovend mtoduait i Brormahtorupaay eledaheons ttbeebirst to N-

t correspondi ng ~nenber integrated reserve paid in
th Sregiﬁrbn?év‘?os Eﬁlp‘i‘ggﬂct purchase signal froma certain
CURL RN ce RRIREENCRNYERIRbn B2 T2 MRRKESE ThBortaPI RAWBL which stores

purchase discount information DB which stores
memberorimboinet 1om suqiurashasebdr S cogamlensi age ,arregion, etc. so as to

ccunul at ed nenber infegrated reserve jn response to a
ena@reoa%&etpagwaéger@n@nﬁm ﬂlﬁrgbfsrmlflilevo}_dp%&n ah r;f—'ﬁsr%nce numeral 32
repltegr%%f’sse{mtﬁ{%‘rﬂgﬂ di%nAvlie&ngA'?)B' WheQH é‘trbqteko'i}iéf\*litng iR€ormation for

mMenber | ntegrated reserve nanagement processor 28.
eaclRehermigsic ealsuuner sdveddi Jeppniesenfermat cant and  paoduoshi oiformation in

recei vesadvertisenent .information and product .
conjuREHFGratTIGh fhePEYGdE Senenfy AL Gidaé ) Seanagangrtndndt g20 and the

prody 0 B R bRl b 5 o ST vers o fo o o

I NRefRned meResVe3Bnage¥eAts a reserve change information DB which
receives advertisement information and product information viewing signals
transmitted from the user terminals Al to An and updates and stores member
integrated reserve information, and updates and stores the corresponding
member integrated reserve paid in response to a product purchase signal from
a certain customer.

Reference numeral 32f represents a product purchase discount
information DB which stores information on a purchase discount using an
accumulated member integrated reserve in response to a product purchase
signal transmitted from any one of the user terminals Al to An in conjunction

with the member integrated reserve management processor 28.

Reference numeral 34 represents a control unit which receives



processor 28 in response to advertisenent information
and product information view ng signals transmtted
wo e@mseer terminals Al to to thus cunul at PUBEKR2007/002482
save nmenber integrated reser poi nts, gives a
di scount on the correspondi ng custonmers' purchase
price wwth the nenber integrated reserve points by the
paynment processor 30 upon receipt of a custoners'
product purchase signal, and perfornms a sal es )
advare ps@sant ainfonmat fonpr aetlicosodysitoadeldrvgt k@l | éFen pyfirst to N-th
dri.ving the r_injegrated reserye. managenent
advedit beels m?@qt%gg pE%trBé‘ %@ge?\feﬂpgpn@f_t(hlatsﬁ?gefrhe%%%@rs C1 to Cn to
i t i e | taigati vahtd treserve management
dlﬂ@%&mﬁﬁ%ﬁ(#ﬁgk£u8g§¥%n?rgn g%%r@%@%ﬁsqg%ééﬁgggnline ) ¢ )
pro@@ver tA8siingreypshsmtooadveaytii smheab o or matdoooanthpe edwdtt hnformat ion
_thestteMmmnmnﬁ)fthepmmmmi vent | o w#lbe lativel
vieagcsigmads i it aashilitedwi 1o Kot B ‘L{]lh Oy gﬁpg NS gymulatively

savegrn*%\r'n\b Igsi'nﬁgélg&teg }ec'se?vfe!xgd’l@ltﬂs,r L1 SROW NG sRoi19Ra! \t/&flét :]Mrresponding

o) ne "adverti Si g system i n accordance

custidier§i rsircaahodirrest witi thbempirsenht égraced i peserfe rsdints by the
in the online advertising systemin accordance with .
paynené Dreetssenbddi wromt receiie Obr esewnttomaventRI@ducty purchase signal,

plurality o f wuser termnals (e.g. r
andcgﬁﬁg(ﬁ’fnéd % oA FPF]%S%@Q% scffggp r#@kgbﬁzn%%{%%gg@vgy sellers by
dri Y0 MRl GRnpel echeREVEl t FSRIPOt mhfdmeRt | pfodRdor 28 to update
product information by a nultiplicity o f nenbers to _
resé¢tivas pgive datpbethdrebegeatted! Hogethe poiinabizatner@latasyertisement
. and accunul ates themuntil a product purchase signa
V1Y 8 ssued from a specific custoner, and pays the

Merer e I5AL €dnfeseiarat RRlsNt §f astill SeAUMe PAIPER ising system
when 't he product purchase signal is issued. Al'so, an
conBicbueed i above ermi aadorBariceand th shk| dirsterembodGherdr eof the present

~connected to the online advertising nanagenent, server .
inveNBAT 8 | Lphoadhieg 1 bob LT belkbrt TSIERRMS: i h diid accompanying
dra@%l s information thereto. In this state, the

Vertiser terminals BI to Bn and the seller servers

Cd fig. B aceegsowdrar onsliowen@dy egighsl nid ownofigdrenhl ine advertising
server OAM5 and upl oadadverti senment information and )
syspemodacaccondaragayi dn the ftinst sbpdiacatval theinjgsent invention.

ERRBT, S5 G SASPleLE SRS NGRS ith the st
emb8@NRAE | SENBAtprcRER MAVES T oaNth P1AEMGL yi 6f QisBRticdinals (e.g., Al,
A2, A3) are connected to an online advertising management server OAMS which
selects advertisement information and product information by a multiplicity
of members to thus give member integrated reserve points, integrates and
accumulates them until a product purchase signal is issued from a specific
customer, and pays the member integrated reserve points as discount points
when the product purchase signal is issued. Also, an advertiser terminal Bl
and a seller server Cl are connected to the online advertising management
server OAMS for uploading the advertisement information and sales information
thereto.

In this state, the advertiser terminals Bl to Bn and the seller servers

Cl to Cn access the online advertising management server OAMS and upload
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before, the online advertisi ng managenent server QANMS

corcisgendiolg eostoner thes avenniiewddonthef saaberdveritiegrented>r product

. .reserve points issued fromthe r.xespondi ng customer.
infergaf p} be %@Bﬁlﬁﬁéraﬁ@@@ﬂsﬁ%m agement server OAMS
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product I's applied fromany one of the user termnals
served OBMS A f( S8ie Rprrédpoad gy chsismesi lpsahefar vaewgkeché i arresponding
product is applied fromany one of the user termnals ..
advey fjisemendn, apfie RiIdUARadVEPENEi1RG f4enentheseopbine  advertising

OAMS t ' ' . .
o QRS RNTIIES TS RNE PO T sccoaing 1o

the dicsEQUPbnPRIgNtcist Aferkheve@rinhgs pendiing, poimtlaseely calculates the
product (ST-10

corresponding points (ST-7), and updates the member integrated reserve point
information (ST-8).

On the other hand, as a result of the determination of the online
advertising management server OAMS, if the corresponding customer has ever
viewed the corresponding advertisement and product information before, the
online advertising management server OAMS does not execute the accumulation
of member integrated reserve points issued from the corresponding customer.

Further, the online advertising management server OAMS determines
whether a purchase signal for a specific product is applied from any one of
the user terminals Al to An (ST-9). If a purchase signal for a specific

product is applied from any one of the user terminals Al to An, the online
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[Mode for Invention]

Hereinafter, a second embodiment of the present invention will be
described in detail with reference to the accompanying drawings.

Figs. 6 and 7 are views showing a website screen using an online
advertising system in accordance with a second embodiment of the present
invention.

Referring to these drawings, the online advertising system in
accordance with the second embodiment of the present invention is a system
which accumulates, in real time, reserves earned upon a multiplicity of
customers viewing an advertisement by integrated processing by category,
product price range, and product, and awards the accumulated reserves, 1i.e.,

a member integrated reserve earned jointly by a multiplicity of members, as a
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product category is selected, a separate advertisenent
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zwcéagﬁﬁgyg tgaﬁ{ n%né?;%ég%%%§p48ﬁhg§tB%&ﬁggﬁu4%he accumulation of
reserves should be differentiated according to the selling price of each
product .

For this purpose, as shown in Fig. 6, integrated point accumulation
information fields 46 are created by category, product, or selling price
range on the main screen 40 of the website of the inine advertising
management server OAMS. Accumulated points may be updated in the integrated
point accumulation information fields 46 displayed on corresponding
categories 44 upon viewing advertisements 42 or product information 48 in the
corresponding categories, or accumulated points may be wupdated in the
integrated point accumulation information fields 46 provided by product and
price range.

Accordingly, in the website of the online advertising management server



di spl ayed. Further, as shown in Fig. 7 , integrated
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web site o f the online adverzgi si ng managenent server

OAMS, and accunul at ed points“are updated in the
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di spl ayed by sal e price range upon view ng

advertisenments 62 or product information 72 in the
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. price range. For, exanple, price ranges are. classified
dispied W Fole oBbice, Tlise BbYl 56 1008" Advaxt saemeRep- f60or product

tnfollgon o0 W gt 5at A ess, 000 000+

Thigmeliyt, itheposfBicalid@ettiating ewpseamen di¢@ebhse with the second
selects a price range for nmenber integrated reserve .
emb@binane el e @iresentwHanentioncgstasmen fewditegrated reserve points

dvert{ senent_.i nfor

a tign 62 qr.product ipformation, - .
o 2 sl GREr oy AT AUY Sria S b PA e ared oA information
72. 1 eS8Jore ROt kY Sméhbbr t RAt &8LEsd efeirvEephANGE. ilflenee, corresponding

the custoner is able to accunulate points given to

custimeselselect sheorsel 6f t @ pheratétpenfi nilegsidied peses veanges, member

. oi nt iven to.the price range jin ich the custoner

int G e st b R iR ForDeol SObar A7 Shd aBfe £he Sccunulated.
onhg L8/ NG SYS opfigur oMK 1 tisi t
acyg[rq%aﬁéch\éﬁ\%\} %lﬁl’t%g geécg‘[r;l@&)% e%o(gﬂl"rrtg%t 0 fr?et hagvgrr elssé%% nanagenet
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to the acconpanyi ngdrawi ngs. Figs. 8 and 9 are .
lnanwea\%hawrsvegh@éﬁ{%gar& §i1§$r°dlf1f3‘lio§0’ O ICRe [ #}fG-ne For example, price

ranf@/ €T SN0 SYSLEN fgr%ggg confggnce Whigd-1H2088“H40,000-50,000"," W
50,000~100,000" , "W100,000~300,000", "W300,000~1,000,000","¥1,000,000~5,000,
000" and "W5,000,000~". Thus, it is preferable that a customer directly
selects a price range for member integrated reserve points to be given when
the customer views advertisement information 62 or product information 72, to
thereby accumulate the member integrated reserve points of the selected price
range. Hence, the customer is able to accumulate points given to himself or
herself to the member integrated reserve points given to the price range in
which the customer wants to shop.

The functions and operations of the online advertising system

configured above in accordance with the second embodiment of the present

invention will be described in detail with reference to the accompanying



invent ion. Fig. 8 is a view showng a signal flow o f
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gi ves separate nenber integragged reserve points by
category. First, in the online advertising systemin
accordance with the second enbodinent o f the present
invention, a plurality o f user termnals (e.g., A,
A2, and A3) are connected to the online advertising
drawtapagenent server QOAMS, which gives nenber integrated
res.erven{goi nts upon a nmultiplicity of nenbers’
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the user. termnals AIl to An (ST-2Q), the online .
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correspondi ng I nformation (ST- he online
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and CgdyRgehy menber mMattiegPatedt rasdfviet pplrtei eyrredt jpimdychs the members
stored in_a database (ST-23 and ST- 24). The online ) X
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ol oS0 Mt ShoP e VAR RSP EARI rogeni 14 fro
thet@&eMNt&Rind® A1 to An (ST-20), the online advertising management server
OAMS executes customers' log-in process by authentication procedure of the
corresponding information (ST-21).

Next, the online advertising management server OAMS determines whether
any viewing signal for a specific advertisement or product information 1is
applied from the user terminals Al to An (ST-22). If any viewing signal is
applied, the online advertising management server OAMS extracts category
information of a multiplicity of products stored in a database (ST-23 and ST-
24).

The online advertising management server OAMS transmits, to the
corresponding user terminals Al to An, a signal for selecting and requesting

one of corresponding categories (ST-25). Due to this, the online advertising
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Fig. 9 is a view showing a signal flow of the online advertising system
in accordance with the second embodiment of the present invention which gives
separate member integrated reserve points by price range.

In the online advertising system in accordance with the second
embodiment of the present invention, a plurality of user terminals (e.g., Al,
A2, and A3) are connected to an online advertising management server OAMS
which gives member integrated reserve points upon a multiplicity of members
selecting advertisement information and product information, integrates and
accumulates them until a specific customer issues a product purchase signal,
and pays the member integrated reserve points earned jointly by the members

as discount points for the corresponding customer when the purchase signal is
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the online advertising nmanag nt server OAMS executes
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procedure of the corresponding information (ST-32).
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€ onli ne advertising managenent server QAMS extracts
priTaen | at@e ohhfrey rEiveoy sofig angnagehentt seteat @AMbytmnsmits, to the
correspondi ng custonmer and nenber .integrated reserve .
cor prsipand ing opemtieshivasufl it &8 f drsighal c%rrr ssprstdngpand requesting

onefr.sgf)\r/féeasgglﬁﬁéngp g?cgﬁ é‘%lg Sa\{\@r&sé ngferoegﬁ?;ﬁcgrngi Qﬁtee%()% e(dST—SB). Due

nt points

to €RI4 esBendhliteputedassthdnadugimeaSTséer BAMS hamulitieely updates
onli ne advertising management server QAMS updates ) :
thet herbenbéent dgnetest aeservieeseivis pecumdatest forethe corresponding price

ran%%)r rtﬁ%%%ﬁgl)t%% Ioprrii(c:e(:e Ny %eoletcpfeoni néfgin%ll 2850t 8Ef to the user
terminals Al to An (ST-37).

In this state, the online advertising management server OAMS determines
whether a purchase signal for a specific product is applied from any one of
the user terminals Al to An (ST-38). If a purchase signal for a specific
product is applied from any one of the user terminals Al to An to the online
advertising management server OAMS, the online advertising management server
OAMS extracts price range information of a product selected by a
corresponding customer and member integrated reserve point information
accumulated for the corresponding price range (ST-39), and awards the member
integrated reserve points as discount points for the corresponding purchased
product (ST-40).

Further, the online advertising management server OAMS updates the



Thus, the online advertising managenent server QAMS

processes, in real time, the accumulation o f points
wo e007a3@i ng adverti sement i nfgrmati on and pr ORCIKR2007/002482

i nformati on, by category, an erforns the clearing of

the nenber integrated reserve points in real time upon

recei pt of a purchase signal. Hereinafter, a third

enbodi mrent o f the present invention will be described

in detail with reference to the acconpanyi ng draw ngs.
memigirg.int6giated vesawvshovimg £onelhbe t eonmespogingenrice range to the

. .through an onljne adyertising systemin accordance
initgalnzel o fF e é{)rgo((ﬁﬁ%ﬁt of the present invention.

RefEhL | NGel QHFiQESQd%rQ%ﬂ%fﬁgﬁt nef 1 e vaAVRIMS BF @ sses, in real

systemin accordance wit Ird embodi ment o f tsﬁe .

tim@y edentaccamdnt i@n dfs pisystm wieeingdiadptayisenéritf eménrmation and
cunul ative point information for each advertjsement so

brodusat 1AleUOMRr WArEARERIT Wi nPRENERS | Sarerteas i faral the member

i ! | ye: nai E sel ect | :
o GRGER BRI SSURS TR B B ol 6 myscpase st
resierygmfear negd upord aebddinght cofy thef peusémineisention will be

vi ewi ng an advertisenent by integrated processing and
desewidedsin Het zidcWhill eéer anes eov éBe accempanyipg ihayings.

i ntegrated.reserve earned jointly . by a. I pliGi :
f &?‘ég’oe;‘l , 'as%aVifsc tmga?ewgbsfyltg bng}lgﬁgésﬂeé%%r i‘i'(t}é&%ggﬁr an_online
advertG8iAS By &dat Ameracebedun@e P chage tii ehaémboti@neritheof the present

~corresponding custoner is issued, thereby revitalizing
invadvent i senment vi ewi ng and shoppi ng. Further, the

onlji ne advertising system.in accprdance with, the. t.hird .
en‘gg@g%%ﬁg o?oth@_%ﬁ?)és%ﬁf’”‘ilgﬁfengﬁ%n " 13¥Ms Vgﬁﬁ%nlgr system in
achHa?l@eawftgisetrh\ée hifd ten@od ARInG BY Yh@v‘f)rﬂ%eﬁ% invent ion bis a system

correspondi ng advertisenent is preset in the server .
whiéaln didpeatd sEfferand omadat he poestetinfesetienhfs lwaelm advertisement

o Hstte P A GHET Vet CRedn WAL AT SAASHIEN o9 (S RO g cuhu Bt ive point
re Ve .| | i : i i ) ; .
ok 310G 163 BEYAR, ful SAral o il UAIPERPNln real tine

res@fERr dantd whdrh at el tfiipl 5¢1tgnbddjugeniers fviwpwesgndn advertisement by
_ invention is a system in which information on points
integr hedgbvesespens adhvkeravasdsrehite \acouny katef s pEes/agsSwi i ngn @ member

e R LR B SOL L Pk PR 1 itz e iseomt
rat® SESLP8cseOBlYeeaTorRNMPUMr t 801 Mk 8fr tBeh Ne purchase signal from
the corresponding customer is issued, thereby revitalizing advertisement
viewing and shopping.

Further, the online advertising system in accordance with the third
embodiment of the present invention is a system in which a reserve limit
givable by viewing a corresponding advertisement is preset in the server by
an advertiser, and once the preset reserve has been all paid by viewing the
corresponding advertisement, a note indicative of an advertisement for which
no reserve is payable is contained in the advertisement.

That is to say, the online advertising system in accordance with the
first embodiment of present invention is a system, in which information on

points to be given per advertisement view is displayed within the



correspondi ng advertising rate is given upon

advertisenent viewing to execute effective adverti sing
wowado/1sd2xed anmount of noney, d i nformati on OPCEHKROI0M02482

anount given upon Vi ew ng angl% nf ormati on about

whet her or not points are payable or not are exposed

to custoners for each advertisenent so that the

custoners can select. For exanple, as shown in Fig.

10, a plurality o f advertisenment information 82 are
adv@tspdzrmrﬁdaomrahmgbtmagie Sd)venftﬁserhe eeldctéomadaer ailegmgsing rate is

managenent serv % provid n the onlin

mei

fixediveRt jadvayresyat nreg@%er di cé’n\J\k’t Kt h@"oluﬂfr Oequ.lvalent to the
cor%}tﬂ%('fl '@nﬁd\%rt'i? mgp ?tseerl e%f\)’e%nhb&ﬁ’adﬁl&q1's@r§1&’ft”§‘iér@i‘i‘1g to execute

upon Vi ewi ng a

eff&QﬁKf@Smﬁf@ﬁtf&ngdWBﬁH IfSﬁéEBratnomst Qﬁnmarileyedamﬂtihifnrrmdbn of a point
of the advertisenment inforpation 82. Also, informati
anogE g iven neRAr aftléwlrrgouamd ABEQiat s Gbonb BRetBSFngR not points are

pay%rhﬂgnf%%g(% aargg%g(ﬁ%s%lde% }é(usotof‘ne{'?r%?r %a&ﬁ‘ éjdﬁpjt fas}éﬁgn{ Nso that the

custoners can Vi

cussheestizesendctf or a | arger point anount through the
poi nt anount information 84 for each advertisenent

di §prayeetdm1m}reth@8 wehpirge i80 Fagf tlRe onl Pheraddiier o siasdyert isement

inf GaBL ol 20 ng ¢ hal SRIREL Pt Bo ebBRer oZLy 6 J AR inp, advertising
manégftem@ﬁ?f Nglere tARS thevoddd Nnenadurrt hgiing MBRRGENBIHg system in

configured such that the point anount
acc@rrtfam:aatwnh 8thd orthéath emtuémtens eneit tdiesppespsedt oninvieation, and
webpage 80 is arranged in the descendi ng or.der of

1nf@13qaﬁgoraw§ént%f t & nRiddta AEERbnEl¥en | UBRH ng 16 Ei% 2 corresponding
adv Wi E:i s P&%t%nh%@%l@HYr?rga'cﬁ' g t%nm%en%ﬁ'ﬁvﬁﬁformatlon 82.

can prese ot al oi nt anmount to be paid

Alsy] Q\Mfaﬂnaa161@r86€$)@0ﬂﬁlegga1a3dlvmjintsemmm1at:mnr to nge tearmlﬂ jointly by
advertiser's request, and set a predeterm ned anmount

a m@i‘tlpéywérb{t of dlemberser 6 Gispbares ih dgc¥ePagariter as to

%F{?éogﬁeﬂunb ‘rg{ﬁ?#é:ﬁ]o' E{tgr{zo?albﬁgg@ﬁ?sgﬁr%lt for a larger point

amoM\ﬂﬂten@Hqugﬁ MU | Pdingi tanodnf GqUSEMRRIGH Videw fore ddoie. advertisement
t this time, if the total point anount set for each

di spbhyert o5 girenvelipagal §0 of etahee@nl tige adyarithei ngl anagegienrk ierver OAMS,

the P e ISP TIGPFY GERUR G Hb LPAQDBTT JSRERAI R 1Eserve points.
advigr i Sgre fepiicn@hgt Bile Bﬁ’l 1%@ aﬂ%r@@gidﬁsﬁﬁnaéeﬂ@nt server OAMS is
onl'ine advertising management server has a

configured such that the point amount information 84 for each advertisement

displayed on the webpage 80 is arranged in the descending order of point

amounts to make a customers' viewing easier.

Meanwhile, the online advertising management server OAMS can preset a
total point amount to be paid by viewing a corresponding advertisement
according to an advertiser's request, and set a predetermined amount of
payment for advertisements in such a manner as to reduce the number of points
to be paid per advertisement view from the total point amount whenever a
multiplicity of customers view one time. At this time, if the total point

amount set for each advertisement is all cleared, the online advertisement

managing server OAMS transmits advertisement point amount clearing



program nmounted thereon, for automatically deleting

correspondi ng advertisenent information fromthe
woebpage280 or re-arranging the advertisement PCT/KR2007/002482

information in low priority i 1the total point anount

set for the advertisenent is all cleared. Fig. 11 is a

vi ew showi ng a data processing state using the online

advertising systemin accordance with the third

enbodi nrent o f the present invention. Referring to
infdringt idrl toi thet bher mspomé ngdadyer t siargteysnehs iBd to Bn.

accorda ce with the third enbodiment o f the present

i nvBntadght 1%n aidiPerdildBfre VSRt 5 ) FRATE HEnagEnEnt OAMS has a
pro%r 9" %81.&1@8& shawon S Mgt al AL%N\%ﬂcta'PFy onkkN& ing correspondlng

fVertsi ng nmanagenment server Thriough the
advadJ eehdrs e mant oeit fén pajroent thenagepege pB(a)gr«atm tdrarranging the
online advertising managenent server OAMS registers
advesgtispmeiiti AnEeHati Gh 1t ARE nRTIOBHEY ridmCBR r PPy amount st for

) pays p0| nts upon a custoners'
theaaé{YSF{1 S§g1%@tn v?ﬁ/\dd ﬂ%}c{l conpari son between the
sefiEng1l nforaedian shodin SaetdaQﬁD@ﬁécd%Elh@estate using the online
correspondi ng advertiser. In other words, th

adveithieing sersterr i nabcaBdrngs eéhs the t thigld G@b@filmﬁﬁbuﬁf the present
éﬂ ??P 20,000 points) to be given upon adverti senent
inveitdRing in the online advertising management server

m&é@feﬁ'ﬁg thhejadvart iigefhd efnYinal addel t Yi@gek$stem in accordance
information on a point amount (e.g., 20 points) to be

witlyi tten therd acwtedi neenerit the preseohl imendoeer tanSIad@ertlsement point
managenent server OAVS. Then, , with th

eV DGPAESTBRL G CBFATOLROG FRGME) dembh! a7} Shi gl @ndine advertising
mané\%&n%ht OsdrvR0T ORI . pal(}q{ Bf%hnghéegd\fe‘?h%tlt agysiit ;pﬁﬁﬁent management

a custoners senment sel ection signa
progfansnibiet agh ! n@nmdvdrs ésirgermmnagémeflt, seheconOAMe registers setting
advertising managenent server QANMS extracts poi nt
infermation it hAMRETbnion atheadvsf b eesorigrpgnal "(e.g., Bl) and pays

DOlﬁtg%gtﬁéllnﬁganggjsﬁpﬁ&%odggﬁpal %%ﬁ\ = teﬁe co% Pgﬁégo&gﬂﬁﬁs&{]ybetween the

set@%ﬁﬁf&ﬁﬁ@fﬁn ahfl 4 Ref eme¥hShynthd @Bt d3poad ingi adwert dser .
be paid for the correspondi ng adverti senent,

i nflor pthdromordrat tlp@uadwsrtarser utrq:mymall &l uplmets a total point amount

adv ment  vi ew S 8
(e S DRETS Rt 1% 8, SRRV e i i the ontine
advépt iNex& . manSenimk | Q@rv@gV@AMS' Si QG oA QP t iS6F RIrmIMMBB1 presets
transmts point cl earln? information to the
infonratéspandianpoiadvendtinsefe tger, n2haloidls) to hehenedy per advertisement
to the online advertising management server OAMS.

Then, with the number of points to be given per advertisement viewing
and a total of points paid being set for each advertiser, when a customers'
advertisement selection signal is transmitted from a user terminal Al, the
online advertising management server OAMS extracts point setting information
of the corresponding advertisement, and determines whether there exist any
remaining points to be paid for the corresponding advertisement. [f there
exist no remaining points to be paid for the corresponding advertisement,

information that points are unpayable upon advertisement viewing is displayed

in the advertisement information 82 displayed on the webpage 80.



conduct point charging. Mreover, in sone cases, it is

possi bl e for the online advertisi ng nanagenent server
w@iE1s2aut omati cal |y set the adverti senent PCT/KR2007/002482

information 82, the payable 6%3nts for which are al

used up, so that the advertisenent information 82 can

be outputted on the screen in |ower priority than

ot her advertisenment information. The functions and

operations o f the online advertising systemthus ) )

colexigur g imlaoeondiare &s gt manhgement r geevasodiMenttragsmits point

the present inventijon will be.described in detail, wth
cleqrafigr BHREMR b AP d0 b SBEFRAPAGI ieadi gL | 5§ gherongls L, o thereby

ar t 1hg a signal flow of the online
cond (SIBTRL (BN

a _ stemin accordance with the third o
enmblpgkovent o tbge peasesnt it nvenposwiblEi fet, the ¢mlene advertising
online advertising system,in accordance with the t

hird .
man@m@m rfssven GAMD Ko @pé@@q{t1caHy¢§@ﬁ dﬁl’e @%\@réaw}epfsgiirormat ion 82,
thehg%nabggbggﬁ Y efso?t Sindch _ograé £ 'Hseﬁmap”t sb Oy P& Qﬂh\éﬁghdvertisement

senent Vi éwi ng ' to the onlThe adverti si

inf SFRARPGTEIR BT BEr ol@PYB ddStnS0he Jdreeadiserkoweerpriority than other
termnal Bl presets information on a point anount
advgrg.igemern20ipiwirmation. o be gi ven per adverti senent
viewing to.the online advertising managenent. ser
m@ge(%%c%ﬁ?.s Fhen?PEHe ' Ohi i e e(?"ﬁi g?nﬁ}l%EéégI%gen%yStem thus
confsf‘agruggﬂ MR csfdancandi fredhst el dt Bebambet of fthBOopAdsent invention
to be given per advertisenent viewing and a total o f

wil pdientissdrobéd ipadet afi brwigache frdercd itoethe sTcd®anvnihg drawings.
ST-54) And, the online advertisin na nt server . .
OANES detlerifi fe I%Jé%rﬁeﬁﬁ%w%s?omg g&y’eg‘fr@@nﬁﬁ ine” advertising

ti ' L y t £ I i n :

sysy &1 A QR Ay ¢ (hE ARSI (hBEARAD A YREpreSEE Dverfhion.
si grast i sint rtassont ined afivamitheg usat et ermmi avabrddncet weth the third
onl i ne advertisi ng managenent server QAMS extracts

embpiingnt sef t FhRy BEPBRGBIIVGAL B, (the adysrddpendigiginal Bl presets a

o BB SIRD  2)6iRRS heAMATI A ek % e ontin
advEAlikesPOonghp@maty esdivee MONNS ( $TT-H0). | Thd hadverekdest terminal Bl

no remai ning points to be paid for the correspandin .
presets information on a point amount (e.g., 20 points) to gDe given per
advertisement viewing to the online advertising management server OAMS (ST-
52).

Then, the online advertising management server OAMS sets and registers
the number of points to be given per advertisement viewing and a total of
points to be paid for each advertiser (ST-53 and ST-54). And, the online
advertising management server OAMS determines whether a customers’
advertisement selection signal is transmitted from a user terminal Al (ST-
55).

If a customers' advertisement selection signal is transmitted from the
user terminal Al, the online advertising management server OAMS extracts
point setting information of the corresponding advertisement (ST-56), and

determines whether there exist any remaining points to be paid for the

corresponding advertisement (ST-57).



advertisenment, information that points are unpayable
upon advertisenent viewng is displayed in the
wa@eaensd2genent i nformation 82 (j spl ayed on t hePOEER2@E/002482
80 (ST-58). Next, the onlineatvertising managenent
server QAMS transmits point clearing information to
the correspondi ng advertiser termnal Bl, to thereby
conduct point charging (ST-59). On the other hand, if
there exist any remaining points to be paid for the ,
corlf esherediaxg shduer témsénsmg potihes ofn ibee neddefor sthey corresponding

e T
Viexglgf\gnti%. AGsyat ¢ (RT-QRkrt 1 denbhi S%jr?ﬁo%@‘eiohh%Zoﬂﬁéﬁ‘l%yed on the

ertising managenent server QAMS determ nes whet her
webpageursOha$&-58 )gnal Néxar, ahspenl friec guvedlict ng smaggeeinent server OAMS
frqom any one of 'the l%SGF terminals Al to An ST-61t|).. nal
trapgnigs phtahaskeadi ghain I PoFatAon gecithe CobF BRRIGEI & adypyflggr termina
from,any,. o t ser. ' Al to An, the
Bl’otL i@}rl]e adver dlﬁé‘lc rﬁ&qﬁgncglgg%rg{rﬁwgg{r@%f OAMS extracts

nmedhethd rot@er aied, r eserheee potint bmf arepminiog O&MtG2Xp be paid for
and awards the sanme as di scount points for the
the c 6pr EaspoOREingg sveEhiasaentor odgetonl Se aJvertys ingermanggement server

onid B fELY oA RO APERY  SENYE (0 ThH P 8ghdiRing  menber
int &rat Bd ((Rkef @I pbfts NPEBRAYEIed (ST-HONE cases, it is

possible for the online advertising managenent server i
OANB tlvi sast aimat ithaldny isetadyvhet isdvermanseemsnt server OAMS determines

whe o Bt QGSF niephel e POFSaHENE AT br HarAPBhL B 154R any one of
thegtg?]é?“ttf%%h?ﬂsoﬂlth@ AErEgngin | qwer Bhf&faﬂsb%i%@? for a specific

er advertisenent information. Hereinafter, ourth .
produdtodsmepil iefl fien pngsemt dfnvkatuser wethinaés débctd Bad the online

A0Vl GGG HE T BE (Ao QUS| S T4E s SARbuGHEERAGH FRgerve point
: ci 1 SicRg_syustemd n rdance.wi.t h f .
mf@ﬂﬂ\égg%rerg?@o@’th%ﬁdpr%seng iﬁ{/éen?%méetn. a%efdé#{)%hgttgomts for the

cor Fepondihg plechaséd neodate$T-630ng system in accor dance
with the fourth enbodi nent of the present inventjon is
a $ysthan,wHibeh ool 4asi adees ) sigige Jnagagenpner §eaﬁ%ror@4\l*ﬂig updates the

membSr %Spedértaitg 6898 p3RL's PORRY: 11t 1P zero state (0) (ST-64).

Moreover, in some cases, it is possible for the online advertising
management server OAMS to automatically set the advertisement information 82,
the payable points for which are all used up, so that the advertisement
information 82 can be outputted on the screen in lower priority than other
advertisement information.

Hereinafter, a fourth embodiment of the present invention will be
described in detail with reference to the drawings.

Fig. 13 is a view showing a data processing state through an online
advertising system in accordance with a fourth embodiment of the present
invention.

Referring to Fig. 13, the online advertising system in accordance with

the fourth embodiment of the present invention is a system which classifies



adverti senent viewers specified by a seller,
accunul ates reserves earned upon a nmultiplicity o f
wW@uBrosees view ng an adverti nt for integredBEER2007/002482
accunul ation, gives class poitits differentially
accunul ated by individual class upon a correspondi ng
user's view ng an advertisenent, and clears the cl ass
poi nts when a certain user classified into the
correspondi ng class group purchases. In other words,
clasdes onfi nesexdventiaridngg sylst erondi taoser deagee wheh t hebby,..) for

fourth enbodi nent of. .th rese inventign.is a system
advelil SEMENta L EFHET ésslﬁqcéééeég bg f ﬁfgi?%’ iaﬁflém@aﬁ?%rr S|e¥ sofarned upon
a @ﬂlﬂ%%?&i@??%fj' st QuerQNdi Hiie@nse (39, adRFt 1 HMRRAY. - for integrated
or advertisenment viewers specified by a seller, .
accaeduanimt s veepal ate byinck adsf threavialtlypeicnteillayed by individual

i ndi vi dual according to the class o f user,
clageginosl @sSOEr FSPRRNISET USHE SgraeBHg @geﬁagerﬁaﬁﬁ?@t, and clears the
t LC c l:at u 3 rresppadi ; ]
clagSLATH oAy BCEUTLA! e DBRS PR OEE8°RADTUO esponding class
gro@®piespeedi ng by-class discount points only when the
correspondi ng user purchases a product . By . this, the X
onllnnethetverorisi nihes ped g afvaEEIS BENSYS RNt ANt pgcordance with the

faourt nbodi t.,of th re .inventjo OWS, ; Wy
fouf Gy ol G piiRc Ao an Rt R B gy e i classifies
cla§&ld F WSS in@osSgl bldralesf oM gsdis eleassdidgseousdnditions (age,
points. At this time, the seller may be an advertiser
sexbeloaibye. thefosehilear tii semenper soverahepedif ook by wseelier, accumulates
- ¢l ass  di scount di,fferentiate

earn .poi nt s £ .in
sepggiig: Hbrdepand Grootie RIAES 87 0o CBAT cABonalHy (gsdpe class of
usei"’ﬂenrhééé‘?d r QJJ' CkRmP& Prafugtatnl orEBL N gﬁﬂi@)’%tomatically
I'n the online adverti sing nanagenent server M5, with
accanMar e@t yipofi freodoctespoddingatsern s f virewpng dunc idsatitesement , and uses
di spl ayed .in the online adverti.sing qana enent server )
the capu.espond B a R 2S¢ ndl Ssenie PRt HEALYVReR i Wr corresponding user

t t user groups of sales products,
pur@%%%%igﬂég&%%ﬁultiplicity of classes according to the

t apyetthusertigr oupsne addder€igiifg esstenemm i accaddamee winh the fourth
the online advertising nmanagenent server QOAMS.

embpdiggntt f | ihee PMEEENL e hEAVaNG 1 o qﬂdp%aase@ebthfééﬁagggg%ichase range
ot BEBRARL" B8, B P Wl eIV RaLIRE ppigss aiscoun
oiELE WCBY, w1 ose el gt aovptel B, he seller i
a peheomwho opdbws anuser to earn by-class discount points differentiated in
consideration of the class of the corresponding user when the user clicks on
product information displayed in the online advertising management server
OAMS, with a variety of product information for product sales displayed in
the online advertising management server OAMS.

For example, the seller or the advertiser presets target user groups of
sales products, classifies a multiplicity of classes according to the target
user groups, and registers them in advance in the online advertising
management server OAMS. Namely, products like MP3 tend to be purchased by
teenagers or people in 20's and early 30's, have a higher purchase rate among

females than among males, and are more likely to be purchased by users whose



areas. Thus, it is preferred to set target classes by

product in consideration o f age, region, hobby, and
w@eodase2al t oget her. Preferably, the classes arBCT/KR2007/002482

classified in the order of clidsses of A, B, C~?

nanely, in a given order starting froma target class

(A class), or may be classified into subdivided

classes. Wth a plurality of user classes classified

and registered by product in the online adverti sing )
hobRA30RNERt, SeT heve GANBghdrf passibybaly borpeehesd iingtlamaetropolitan

Vi ew nﬂgg speci fic product. i nformation or .
areasdver t1gementt | $S apefeid efr of af§t ort@r&et chassgsSerby product in

termpal s | to An, th li tir$) nagenment

con el g asee rilfon  AEARE: B SAVE (1 2oRRLEP
| NPRE fELLOP, SBkesiRdedYarehel 401 f Bsbanding ouder of classes of A, B,
extracts the registered class information based

n the
C,? carame$ypondi aggh@arbsdarogtartilngofrrmtBomfgéhdckﬁﬁtz%rda%)» or may
ays.speci.al puychase.di.scount points to the
be lgﬂslség%gnél?% SH (i"rv.la%q CtlﬁF%e.st'i me, the special purchase
di gGewng I%QIII‘Q? Sty &ffelisdi0 AAbMs tihadifaee addirebosaired by product
di scounted only “when the correspondi ng user issues a i
in phe s ee sidyeat i siFggnarbgensnta seh ook WMMagr dmasisésnalg for selecting
the configuration of the .o?I i ne .adverti intlg. nmanagenent lied f
andsBrepang| A RO Harki@duFt i AEMALOAR t o ATBBLTITENE  bf! %t fBPT1e¢ Trom
anyprﬁée@ {HVRREL of‘erm'?ﬁ%?s”ﬁll”%ot %&F' Phe Whlihb€a@RIt NEing management
adverti si ng managenent server M5 execut es overall

serGONt OIS feqk rdgi predioty dy-gdvediicemeltasisifonfiariont sehected by the
in advance by a seller or advertiser, checki gﬁnané
cor pespONding oselni €F MeRES uter el viaiafsChags tgfepmatiepebaped on the

Vi ew si gnal, xtracting t regi st I :
corf e s, SHRFO P En g FSeEL PR, sppely porces
distOmtCosdiaspondi NheUs®FrSspoRink i wdeer mat Apnthandt ghesi nthe special

the user special purchase discount points o )
pur claseeshionadinig poontherafleasso anthtishahehl pre adiidd enaljlyg discounted
managenent server QAMS i ncor porates fherein
Onléfo‘ﬂﬁgn{%atc%ﬁsﬁﬁwn& u%lerué%?&&u?rpéﬁffi%saet Pb‘?{lagfoce_ssor ,
a qlqgt.f% Yo b, pRodal EigPhP dsidviRE aBlke CRTSLIA3bA0OBf the online
processor, a user access check processor, an )
advent ieghatrethagesertv eempeir nin mrocedsoe , widhctlaes Sopoi mtembodiment of the

managemnent, processor, and a purchase signal check
Drepec d58%YHLIRBf er ence nuneral 100 represents a

Corﬁgf@h‘:ﬁ}gj 1% WQ‘.“ ?4}"“(}&!1 drd ine advertising management server OAMS

executes overall control for registering by-product class information in
advance by a seller or advertiser, checking any product for which the user
terminals Al to An issue a viewing signal, extracting the registered class
information, determining the class of a user based on the corresponding
user's login information, and giving the user special purchase discount
points corresponding to the class, and the online advertising management
server OAMS incorporates therein a communication module, a user
authentication processor, a control unit, a sales product class
classification processor, a user access check processor, an integrated
reserve point processor, a class point management processor, and a purchase

signal check processor.



connected to advertiser servers Bl to Bn, seller

servers CI|I to Cn, and user conputer termnals Al to
waengo7ie2ehes a protocol for uploading and downPCEER2E@7/002482

various data, and executes datt conpati bl e processing.

Ref erence nuneral 104 represents a wel |l -known user

aut henti cation processor which executes authentication

o f a correspondi ng user based on the user's login

information transmtted fromthe user conputer . .

t eRef eranse A dumeoa 1An 10Re f eprasert huger@immioXat ept egede ke  which is

a control unit, which controls the erlgi re ef)rlroce

conpesited ot ARPT Higehy SHrGaRCE d0asY: i 1 oPTrad TSR T r?“slort% Cn, and user
com;?.gc\ré?nnf:éarmiﬁ%f‘ﬁcwtlggo@'w RLQENSt, 10pt Y1Chot RS 188Bhg and downloading

nal s I'ssue a vi éw ng signal, extracting
vartdie d&igi,shed edeclt@ssdataf oonpattibhe pdetessimgi ng t he
cl ass of a user based on the correspondi ng user's ..
| ofefenancer FAmEDH, A%H §ERGasgREhe austal sigiwng user authentication

pro%érsé? 2@%\1 gﬂh%%éctﬁgﬁs ?%Jg%ﬁt QL& Q)?ngi Q(ertegp(gr{}ﬁgglct?scé' based on the

arepresents a sales pro

useflsA99gEh agFofh£dbh0Pr HACLSSOTrofi 1tz L@t Sémbater terminals Al to
i nformati on by sal es product and user cl ass

An.classification information by product transmitted from
th dvertiser server,s Bl to . Bn and fhe sel.ler,.
se%\‘?g?rsenéel n’cl'Ber@ﬁ, ]g)hecﬂ?gre‘fr?ngécésscga%{Pgler‘l,nlgnéflhICh controls the

ent%?r%b@%&r@e f6} apsgiQtr e bgogf(ﬁlﬁ@tm@iz[& Us@brm¥ion in advance,
product. Reference nuneral 106b represents a user

cheadings any heoklupt ofres wbiclf dihechsekitrgmanadsnAéct o oln sitsatie a viewing
. of the user termnals A | ' ected. vi

to An. | .-
sighdle ezstﬁﬁsfﬁa%ttﬁsnr%aa@r@dlegawé%%ﬁ&éOIﬁSEEP%ﬁm%%%e class of
a u%gpr&%%at Snafhd HF9E o‘ﬁgiﬁff‘i%re\‘es PRINML TRAAISIEIN, and giving the

rocessor which manades integrated reserve points

usegispeni&ls pdi deeundi ggoumt o carspecnding tertherslass.
i ssuing a purchase_signal and earned jointly by cee s
meRséeenceepicdpbsi0ts repinsents puadfasyodistdips classification

oints, .i-n.r t o tiise a u
pro ?ﬁ‘s(gFrra“EhllStﬁ viség?' negssilélggf&}qﬁgﬁsr@t {T%}tefgr gﬂnopkgpugég user  class
cla§OITRUAElont effdriat forAby fredde: tRaherienee frometlsd all06etiser servers
represents a class polnt managenent processor which

Bl docBnulaadeshansegnagesvaisadd poi ks khegsoduictacgegead user, and
spet e 615 bbb echdlifhitsl Brifofiiee nuner a
iofejssaceoatia g nwoteen sl analsclask Brosesam procesor for
chegiiimghas eommieghadn tstahsnoft tthd user terminals Al to An signal-connected
via the communication module 100. Reference numeral 106c represents an
integrated reserve point management processor which manages integrated
reserve points given as discount points upon a specific members' issuing a
purchase signal and earned jointly by members, regardless of special purchase
discount points, in response to an advertisement and product information
viewing signal transmitted from the user computer terminals Al to An.
Reference numeral 106d represents a class point management processor
which accumulates and manages class points by product given for each user in

conjunction with the sales product class classification processor 106a.

Reference numeral 106e represents a purchase signal check processor which



fromany o f the user termnals AIl to An. The
functions and operations of the online advertising
wayevas2ehus configured in accordance with thePEDERRID7/002482
enbodi nent of the present |n\39nt| on will be described
in detail with reference to the acconpanying draw ngs.
Fig. 15 is a flowhart showing a signal flow o f the
online advertising systemin accordance with the
fourth enbodi nent of the present invention. First, in
exeduh!@s OEJaylﬂéﬂt agy&rdss shumstreaeipt afcor damckeass tdighhile transmitted
fourth enbodinent o f the present invention, a
fronp|aumf| the aiser usgminadsmihdiosAife. g., A, A2, and A3)
2 S PR Ta o "G PBL R, 2 Uik! S IERREETRL: systen thus

Fated resery

conﬂ LPEE 14PABcE dadd iwdkh Cilley fofir teRRBsE meRl et itRE present invention
advertisenent information and product informtion,

w11]| ﬂvee@esa:trelse@mu @dauhwahesﬁff:h@meum|t|heaa@m@arfwag drawings.

duct h I
b 15 8o siecar e M Bl 612 ¥e Rl oor RBESplIGe advertising
sysmeﬁ‘ntal%%o n%@a\/ﬁghstkﬂ{‘%uﬂﬁh btsdSHent20d WM fFesent invention.

registers product class information in advance by a
sthestonnadNennﬂsae mhhetksngnymﬂkmdumtamxwdmmmcw1ﬂhdhe fourth
user termnals A1l to An |ssueﬂ I ew

'

embeddenc tof flpfe DrEget dPENLAPRSS P r@rlﬁﬁxncgntls%nttglﬂm%% (e.g.. AL,
A2, L& %3’5‘5 rPlco né&%ﬁ P@Sﬁ% Qﬂlfrﬂee aﬁ%rrtfﬁﬂ‘f’é‘%aﬁggéﬁ%ﬁ%ferver OAMS,

“l'ogi ninformati on, and gives t user special purc

whici sdousntmgmbent ﬁlt@grz&t@ﬂpmsﬁmg p@lrttlseup(bra%mul%tgﬁlcaw of members
advertiser termnal Bl and a seller server
selefll BAdAIRTAtvRIen] semimat ivorRat PEMUGhd l%félr@?é,t ion," integrates and

i nf.or mat.i h | i Sk
scclISLIPER 44108 DG MRS M IPERPL g sisnal
pays'id\fﬁét me@bert el ifcBahedB tese@vdnpantt st has seld@unSepyRits when the
Cn are connected to the online advertising

pur¢hmagermml der veruedaMB)d b cluptagadierg duveradusenelass information

in @\Epgllcga@} on .%Eﬂ%{p&,%gﬁﬁ q@?%%{,méﬁ%é{n(égy}%dgﬁt {5 which the user

ternﬁﬁa‘lg Al Eé”]l\llf'eﬁssdehea M%@fﬁg Sglenh Br Ndighst Pl tHeo BBistered class
and the seller servers CI|l to Cn transmt cl ass

infomfadi ot idoter(ns hes sihti elhssyobge userediased cmndh@majté%)poadmg user's
s who are targeted for adverti se for

L0ghl? BREBAERO: ni B8 (10 Ho bl i vt Eeggtiscdlnt - points
cort} RAGTRN oS ERY CE 1 LAV (1B, iﬁgpﬁ@efth@nﬁﬁél e and a seller

ertisi ng managenent server di spl ays t
server Cl for uploading advertisement information and sales information to

the online advertising management server OAMS are connected thereto.

In this state, the advertiser terminals Bl to Bn and the seller servers
Cl to Cn are connected to the online advertising management server OAMS, for
uploading advertisement information and product information to the online
advertising management server OAMS (ST-100 and ST-101).

Further, the advertiser terminals Bl to Bn and the seller servers Cl to
Cn transmit class information (classified by age, region, and gender) of
users who are targeted for advertisement information and product information
to the online advertising management server OAMS (ST-102).

Then, the online advertising management server OQAMS displays the



upl oaded advertisenent information and product

informati on and class information o f users by product
w@na7asheerti senent t hrough separate web pages, PENERI@UH02482

the class information to be aﬁomati cally processed by

the processor (ST- 103) . Next, when an ID and

password information are transmtted fromthe user

terminals Al to An (ST-104), the online adverti sing

managenent server CQOAMS executes the custoners' |og-in
uplmdedesad\kwtamrrlwntl cafioroat jpnocevdir eprodfict heinformation and class

; di t ST-105). Th ft | i
inf a1 i S B SHORC S AP of N EAMS B br T LG |G Wb pages.
andgsg%fauc}? i ?ssc"lgl'?@}maft%n atoS’BEC dftpﬁaﬁ‘%‘é?h"p?%ﬁ@é@edof)y the processor

ormation is ap omthe user termnals
(STA03)to An (ST-106). If any VI ewi ng signal is appl i ed,
it extracts prestored information about nenbers

haMexyi elien athdDcaid @apIrirngnt é?a%trltopsé%ﬁtra%?mléﬁ%@dépm the user

ext rnac [ S
ek P08 R P IR B bR, PORTEL LT bl Sserver o
exetitfe@r TRET efisR@r dVERdd-i s epRsiesk Nhor aathedn i (Hioh0Procedure of the
thereby determ ning the class of the corresponding

cormpnd&gbsef:pmathn (8Fredl06A1 i ne adverti si ng nanagenent
redet.erm ned nunber of i

AR e TGN o 1 by PAEBOHA TG GUPEHBIG: oS ngoMs  deternines

wheﬁ’fér' Vighy \PiléWﬂlgﬂt 's‘{ghé’l caghpul at esﬁ)ekhﬁccoraﬂﬁérﬁ%éhé}ﬁ or product
poi nts (ST-108), updates the nmenber integrated

infoesei e pzolemplleﬁ dinoat ton. uddratahiinglst Ak onlAmdST-106). If any
nt. server QAMS cunul at i

. advert.i si mana
ViegHig fl8R g‘asnoapﬁga‘gesltsﬁé&?%ﬂtspBF%ﬁ'FéE%ddi%ﬁé&[{}%{lon about members
whopﬁél\ﬂaI SiBVed! SCBP ggh(glglg gd ﬁ e%lrt”bf‘eﬁir&iu%suﬁ’fd‘rmatlon and
i ng ased on the

e correspon ass I nformation
extﬁa(ftsuset@ssst @ﬁﬁﬁkmam@mnjotﬂnctm;em wistdredheicorgomg paotdiong with  the
product information_and advertjsenent . informti on
cor{&spongng moaﬂuctsm&orwylonfa@d addverhisament i dnfepmagion (ST-107),

r f t nd E
theg‘fbgsé%éerml gggﬁéeéslglg% nghéjscggpesé)ogdrnﬁgerlaof cl ass

A fS&bsédﬁi%n@W reﬁﬁeortﬂilﬁ‘ﬁle PE@EEL s @R Wnanhfenenoi BESver fOAMS gives a

class A accunul ated so far are 100 g(gl nts, and the

pregetionmsnast vambeo wffe p@@nmsw@ajdn@ uber the ecaryepponstisg customers'
v1e@5}egglﬂt gf@&?fgglninﬁal g%?qgr;cg &i5eds A8 (c:grrrrljels%})rllci/lel Ypoints (ST-108),
and updates the member integrated reserve point information.

Meanwhile, the online advertising management server OAMS cumulatively
calculates and updates special purchase discount points by class according to
the determined class of the corresponding user based on the class information
of users stored in conjunction with the corresponding product information and
advertisement information (ST-109).

That is to say, if class information of a product is classified into A,
B, C, D, and E classes, the corresponding user is a member of class A for the
corresponding product only, the points of class A accumulated so far are 100
points, and the points given to the corresponding user are 10 points, then
the total points of class A are cumulatively calculated as 110 points.

Namely, the 100 points, which are the class points integrated and accumulated



Nanely, the 100 points, which are the class points

i ntegrated and accunul atedfor class A, are paid as a
waele®cosmelirate to a user who i ssues a pur chasePGI/ERa007/002482

at the instant the purchase s39gnal is issued

regardless o f which class the user belongs to, and

cl eared and updated to zero state (O . Afterwards, the

onl i ne adverti si ng managenent server QAMS det erm nes

whet her a purchase signal for a specific product is
for appdsised, f moen paiyl @se aofli sdventiseate eiomanalssr Ao tigspes a purchase

. (ST-11Q. .If a purchase signal for a specific produc .
Signad apptlcednt iy o PORGIDCT S P ke Stush RER RSP o vhich class
S ine [ .Sy V1Lt OAS
the ﬁ’l}g ¢ kﬂ)‘;,bqtoﬁgé ctl%aség(?/ ?1? %ér%gt ig%dgﬁg?&%ﬁ% ozr% ?gssgg rtl di ng ‘user
( SKf tdardandtipayslihe adwdpeisingt egnagednt eserwee OAMS determines

poi nts accunul at ed u&to t he correspondi ng point_ of
whe thewe aandr dhase c3 1288 piinids Specifhe RISIGNEE pondiPRY! @k dF OBsany one of

di scount point s, (,ST-,112)+ 4FHkt he t i.ne: e
the QT L PoP g Redhohaf ALY oo 43Rty Riesal dar @ specific
produtegsakmsl ie@SEFie aRPi s ANdhé hgsee! assmip@il 9t 51 afo e the online

corresponding user wth the original zero state t(O) i
adv¢i3Tsing) namagenefitor eerven tMéSorohiepks adber clasnginformation of the

managenent ser , the accuymul ation o .f points .
cor PRRRRTE 28T VSN SRS UMD By LRI Scserve points
acch AW 89 1pS t BT deeesaLspthdigd! pdinfeof @nfle tHA PEERAEss points of the

Integrated reserve points are cleared in real tine
cor tgEpond Bgeiipdr af & spuncthasentsi §8EtL12As cl ass points
erated in a nenber

BT e P BT L8, PR SRS o e che
meml?&lfi'r Ci*?ﬁ’?gra?eﬂn%%ér% gOﬁR%CIaBHCﬂ% Qduet ?é}lﬁﬁﬁ 8f€the corresponding
classifTe t he

s I'n advance 1 n conjunction w
use€afitBsyendr g nat othurot st aaed(@)h€STH1A8S. poi nts are
additionally paid as discount points according to the
cl dbsreforene idor thespembdingg asyert 1siRgr myageﬁ@p?i S50 Velg OAMS, the

th roduct _pur.chas e I ' . : :
acclFABLIUE! PRHEFLI0P gt el L NBHPEIR e product intornaton
vieRHMeliki BESCRYI MBI € eRPI N, t Bnd UTeOmBIIerO iht@griadédateserve points

class, thereby enabling target marketing. Hereinafter, .
areacfdaredh entyedl nteme oot ecgpimésehta ipwwehasconiguall. bés class points

descri b%d in &et ail with reference to,the.draw {18)8 ' f
ron manner, 1 a

I
claggif ied 6By s PROYCow A RoWPHE & dddfa SprBBS'si HY o6t
cer’éé‘irrﬁul%éfranis%ﬁéé ng %q}/&{atsbs's@gnzﬂysf&ménsﬁ@&@ﬁ@aﬁ%‘duct, they are
wth a fifth enbodi nent of the present _

classified in advance in conjunction with the corresponding product, and the
class points are additionally paid as discount points according to the class
of the corresponding user, thereby facilitating the product purchase by users
belonging to the corresponding class, and each product seller and advertiser
pay more points to customers of a target class, thereby enabling target
marketing.

Hereinafter, a fifth embodiment of the present invention will be
described in detail with reference to the drawings.

Fig. 16 is a view showing a data processing state through an online

advertising system in accordance with a fifth embodiment of the present

invention.



invention.Referring to Fig. 16, the online advertising

systemin accordance with the fifth enbodi nent of the
Wee@3esn22i nvention is a system in which a usePCT/KR2007/002482

specifies a specific product 48hd presets the nunber of

integrated reserve points at the point o f tinme o f

purchase, so that when integrated reserve points are

accurmul ated as the preset nunber o f integrated

reserve points of the user, the corresponding user

auRefetriingl 1oy I*hgsukﬁs, ahewrdhaseachneghedmgl\/byﬁem in accordance with

concretely, the anl | ne advertj sing. systemin

the aﬁﬁéhdawlmﬁ?@‘h afhéhe i PreseBRbUNEREIIT df fheVHielsed which a user
speg re}éggi '%?gpécsif?cs?ﬁ?&ﬁlﬂ 'ad\é‘ﬁ'lle“s@té HSETABkRCLP AMQgrated reserve

a specrfic produ I'n advance, specifles an

poiOuAt the beimti sefourliedoW blirdhategr i etdmlteszhetvemtegrated reserve
poi nts, and registers an accunul ated anount o f th
pOimirst @geaa@zﬂlmﬂé@t@dvéspﬂimtpf%ﬁ tm@b@rn|qfnénh%gr@¢?ﬁisﬁer$§fve points of

nt ser SO t
the | IBeRe Ve By S 8, OReL ol a bicll Rl R IRE i, bl Gfto8 dmal
adyefd | RIFeBLe19, PROMWMEné NMAdReraidiae bystihe isescdréasde with the
a set nunber o p0|nts o f the corresponding user, the

f1fﬁn|em’ne)dammﬁtrtof3|ﬁ@ rmﬁaglﬁrremvegérmderlsoowssystem in which a user

aut omat i cal.l |ssuesa_ rchase. s At this..ting
Sel§515¢ AR HABIALC e PDPai G HEITAGE b apdr SRR (Cpngn anount to
be H%%%ht é&‘tx?lgcﬁaﬁﬁgeér%% @(‘i VF‘es‘é‘P\/é‘t o 1@1‘%%“”&&'1@1%%1!‘4‘@%‘3\&@ accumulated

purchase Sig IS issued are given as a
amoﬁhtsmuﬂlﬁe amnegntat@df réshﬁeveqvmaspomjlthg qnulrmlaa&@ewéemng management
and thus the menber integrat.ed reserv?e%gl nts are
e

servgredlld, ap@ Uprfat@Ent enkero 1np§eratat ¥8r BPHYiSy,integrated and
acc@ﬂuqt E%%gsgf?ﬂggsa&%gti§e§1‘éﬁ%aorpw8&1ﬁ:%e1§f09fﬂgjc otx'lhgiflthe user reach

served purchase pol nts set

a LOr hasRandimgpoises 68 tl%ﬂ(?dwdesmmdiﬂ@tustehe mhechmbiemeofadvertising
a product can be done automatically whi I e getting the
man@gﬂmees maem@AManawépmawcaéhatléaueSeéeW@ A 9t §Nals

ﬁ\ioiﬁiﬁ 'grgetr\s;ép n\/\h| Wg ggy(? S?m%/ rﬁh?xﬁgg?{e tt 'S%H?é;f OAMS, the

memﬁ(ﬁse‘h‘{tﬁ‘éérg%&h?&%r%' 'ibb§5ntC§ éé&mﬁ%ﬂe@snﬂﬁﬂbw U§erusbf1 s purchase
advance, and further pays additional discount points

sighol tikei serespogdieny asserdisabynt enowtthef m@rdgrraspondmg purchase
t here a e 1 users who set t%&at a ro uc

uses hidy ¢ g A0t e PhSAE B PicegrRpad and updated
to r ?8”( )pg"t S 0 /fcc\é\?dlql%@yar%&%ij ke &Rlsl @lotM¥s®eta purchase

e on | né advertisi ng managenent
31gnal until the number of reserved purchase points set by the corresponding
user is reached, so that the purchase of a product can be done automatically
while getting the corresponding member integrated reserve points as discount
points.

Meanwhile, in the online advertising management server OAMS, the seller
may find out the reserved purchase points of the corresponding user in
advance, and further pays additional discount points to the corresponding
user only. In other words, if there are 10 users who set that a product of
W10,000 should be purchased at the instant member integrated reserve points

of W2,000 are paid, the seller may set the online advertising management

server OAMS to further pay additionally points of W1,000 when the



server QAMS to further pay additionally points of WI

000 when t hecorrespondi ng nenber integrated reserve
w@eiontizs2ar e accunul ated to be gquival ent to WPCDBR2007/002482

and the online adverti sing néﬁagenent server QAMS

gi ves the nenber integrated reserve point information

to the advertiser termnal Bl to Bn and the seller

servers C|l to Cninreal tine. Fig. 17 is a block

di agram showi ng the configuration o f the online
cor mbpendiingi nmenbenagemest atsal veesdrveacrondancar eni apcumydated to  be

fifth enbodi o f the present i,nvention. Referri,n
caup 1. T8 7 W LBR - AR ofits HE e TS g ! HarMg G Server OMS
givaeT VR (MR " §ReLYe] el N BEERECG i BB € M BortfAk Nén SEH T kARG advertiser

and reserved purchase signals for a specific menber
termimanskd ttbeh fandniHehee Liser séreens Al so Anl inoean, tinte.
automatically gives the nmenber [ntegrated_.reserve

poFh€s & fl% eoPtepshasial sEowipUHE t90f HAIrgs Eon \@fy the online
set. 0 [ rch ess+an :
v AR Pfee B PP S AR B Frongginent of th
pre§Qn! esRemdbmng set amount of nmenber integrated reserve
points is reached; and incorﬁorat es therein a
coRetenrdagi 6n Fbelul ¥, ahgsetheuemdnei @dveidn sprdcraiggement server

control .unit, .an integrated reser [ e :
o§ P difar Bt dioRet MuBpcratie AR Seaf Rl ifthase signals
for PAY "BRE i PIOGRABENTt £4RAKL RIAOCERSRAON he RabEr eneminuleral to An, it
100 represents a communi cation nodule which is :
autaorinestlod gi vemchher meslar detegnage® resesv@rpoiseh| ef a corresponding

servers Cl to Cn,,and user computer termnals Al, to
sot oV Eh e b TR APTREG S AT et wmtess any
purﬁ‘f’%s'eo%sl faf afr(ﬂlndarﬁ%ﬁéﬁt gsedata conpat bRl B PrRCeSsTrB8ponding set
e erenge numeral 104 represents a wel |l -known user
amo@utt hent nerderon npegegsdoresdiveh m}acsit és aabtied;i ceudi omcorporates

o f a correspondi ng user based on the user's |login |
ther gimo rareeomBw icah H OB R f rbitSehe 2HERANT L6 QP ePrOCESSOT, @ contro

unig,er | nailnI e@elte‘ﬂo &ﬁri&ﬁ{ glr’)m Fggﬁ%&gé@ﬂ 102 JSPEERENLSint setting

contro nit whi € i'Ves a given

mand@eEmént [rotePWrNt snd A pEHRONIE ot esHdy etteick epraatssorewi ng
and product information view n% signals transmtted ) )
f r Ref erences erumess hi 480 s rapresestan 2 cepvmuat¢atepy module which 1is

con§EheHL B 0% TODSBER TTHD Yy WL BIAELERRELE o, o, and wser
comPS&r tEMHNAYs A1PWH CAiASRatdl@Bah fidfocol for uploading and downloading
various data, and executes data compatible processing.

Reference numeral 104 represents a well-known user authentication
processor which executes authentication of a corresponding user based on the
user's login information transmitted from the user computer terminals Al to
An.

Reference numeral 102 represents a control unit which automatically
gives a given amount of points in response to advertisement viewing and
product information viewing signals transmitted from the user terminals Al to
An, cumulatively calculates and manages member integrated reserve points by
accumulating the points so that a specific user issuing a purchase signal can

get a discount, receives and registers a reserved purchase signal and point



get a discount, receives and registers a reserved
purchase signal and pointsetting information fromthe
waig@r/iseem nals Al to An, and automatical ly | BGI/ER2@7/002482

purchase signal o f the corrgsponding user at the

point o f tinme the nmenber integrated reserve points

reaches the set anmount o f points o f the

correspondi ng user to execute a purchase process.

Ref erence nuneral 110a represents an integrated _
set thagel neorpat ivn nBagementuspr ocemsanl sshAthtoaAagesnd automatically
~ integrated reserve points given as di scount points .
issugpom RUrspess fSlendembetbe GoIgasnpdang tisehadle é&egﬁ%ﬂntaﬁé time the

earned jointl e LS, rdl.ess f [ :
mﬂ“ﬁﬂréﬂg%%”%?ic%ﬁ§¥v%05§&§§ f%gggépgﬁéesgg %ﬁﬂﬁf 8 points of the
corredy@idihg arent t ardertedy qlurchiy pRédeds. Vi ewi ng si gnal

transmtted fromthe user conputer termnals Al to .

AnRe Retreencumaraer al lOpOL T eRiESERENt Sa poFefHased pofgserve  point

setting managenent .processor. whi.ch recei d._ : :
manggemenl; epgo%sg%%er“%‘é%l pUFLRSe %'tgeﬁg{lteglndy%%qrg? Jet |tsngglven as
disdoﬂﬁ?rﬂﬁﬁht§"hpBﬁFﬁn§p€§iﬂ{%eheﬁb%E§1fﬁﬁsﬁiﬁ%'a beroMase adi@nal and earned

autonmaticall'y issues a purchase signal of the_ ) .
joimtdyr éypartbers useegaadiessheopobpecial f puir plasehed igeptpdr points, 1n

integrated reserve,.points reach the set amoupt of . . .
resIOBRRL s\ L hatest § S85Bha #5 LOBPILES okBElPEL tpr” viewing signal
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represents a paynent processing check processor which
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reference to the acconpanying drawings. Fig. 18 is a.
menlfdrowstiagiatelowicgr & stagns$ fFeask ofle 1966 oWome of points of the
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wiIPrB%dgégcregéé:qgsgéf%k rk%%h reference to the accompanying drawings.
Fig. 18 is a flowchart showing a signal flow of the online advertising
system in accordance with the fifth embodiment of the present invention.
First, in the online advertising system in accordance with the fifth
embodiment of the present invention, a plurality ;f user terminals (e.g., Al,
A2, and A3) are connected to an online advertising management server OAMS,
which gives member integrated reserve points upon a multiplicity of members’
selecting advertisement information and product information, integrates and

accumulates them until a specific customer issues a product purchase signal,

pays the member integrated reserve points as discount points when the
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the user termnals AIl to An (ST- 122), the online

Cl aov@r tarsi wnﬂah@bé@ehhe galies aOReE i6%BE Masegeneat server OAMS, for

toners process hen cati.o cedu e
A R St O AP el oo h o3 ORESFEF € ehe ontine
advé’lnﬂls'ﬂﬁg aRvi8Ldnlenk nger'r@rlmgers'r—myer OAMS det er mi nes
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apﬁ]hreed fthem dni éneus edve rdn g mgal malmgjemerd AseceinedtMed displays the
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Next, the online advertising management server OAMS determines whether
an automatic reserved purchase signal is applied from the user terminals Al
to An connected thereto (ST-124).

If any automatic reserved purchase signal is not applied from the user
terminals Al to An, the online advertising management server OAMS determines
whether any viewing signal for a specific advertisement or product
information is applied from the user terminals Al to An (ST-125). If any
viewing signal is applied, it extracts prestored information about members
who have viewed the corresponding advertisement or product information, and

cumulatively adds a predetermined amount of points to the member integrated

reserve points in reward of the viewing (ST-126).



reserve points in reward o f the viewi ng (ST-
126) . Afterwards, the online advertisi ng managenent
WG 200was620ANMS det er mi nes whet hez{ a purchase si gPei/KRoi07@02482
specific product is applied f bm any one o f the user
termnals Al to An (ST-127). If an automatic reserved
purchase signal, product information and set point
information are applied fromany one of the user
termnals Al to An, the online advertising managenent X
serhféervaalS, r thy serdrise t hdverdi s isgp araabeepept odacter OAMS determines
informatigon, set poipt inforngtion and user .
whe} B gt GHSE STLATEREOr. 4 [beehid ¢ oPct { FE 2Rt b from any one of
the ater 14,51 R9 JanagemRNtssepyer OAVS det ermi nes whet her
a view ng signal tor specific advertisenent or product
i nfldr pat hotomasi @appiseeved poanclease engnadf, phedugserdnformation and set

.terminals Al to An. .| viewi ng signal is applied
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s, Ry PEN B A 2, RCSPERIS, RFR Sl FebEfdpEornaton is
app PRI SoR I Biyean@loft Ohd eiest QIr@Gndlesanvesl Apur chseviewing signal is

points. If reserved purchase points preset by a
apptird a(ST-U82), arle eguiahet edvérd i gbrbenanagemeptatsrver OAMS extracts

reserve, points (ST-131), the online . advert. sing .
preﬁg}{g&en@%prg%‘rﬂ\p&r t1p g;ﬁtgzhg dli\}'ﬁen‘flewg Ldde corresponding

' h e ' Sedc t asl ined
AR D591 JRERLTASu OBy 5 Bbal 8 hedeterning
amotmNagfe meriht S et o/ etheOMbEHerupanegreated ptessrva paintentin reward of the

. Si gn2I frosnthe correspondi ng user conputer termnals
vieming (gl execut es payment processing at a di scount
Y g

ampinty ui Vi eph it t g?f%}i%awggﬁt@lﬂmse‘?véﬁgmg determines

i ntegrated reserve poin t her,

wheORdr neh@dwectnighbgl mMuasigerenttegeatedr AVBvepdaies t hee equal to
menber integrated reserve points to the ori gi nal zero
regsstared(09ser Bl pusahase peidSnaf kier eser Vel xpu cBABR PORBHY Preset by a

corf i 5P LBk DYGTLh L 15056, PRAD ABIRL sm0 . on
on 1 $HOWMRGr & 8k anAa@6RST RErFdraDEMS NiraH8h tan aOpayneat request signal
to the corresponding user computer terminals Al to An (ST-132).

Then, the online advertising management server OAMS, upon receipt of a
payment signal from the corresponding user computer terminals Al to An,
executes payment processing at a discount amount equivalent to the
accumulated amount of member integrated reserve points (ST-133).

Further, the online advertising management server OAMS updates the
member integrated reserve points to the original zero state (0) (ST-134).

Hereinafter, a sixth embodiment of the present invention will be
described in detail with reference to the drawings.

Fig. 19 is a view showing a data processing state through an online

advertising system in accordance with a sixth embodiment of the present



advertising systemin accordance with a sixth

enbodi nent of the presentinvention. Referring to Fig.
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the sixth enbodi nent of the p@isent invention is a
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for a given period of time, the online advertising management server OAMS
pays further special discount points only to the user who outputs the
corresponding product information on the screen. That is, further special
points are paid for a product whose product information is less viewed, in
order to encourage a user who 1is viewing the corresponding product
information to purchase the product by setting of the seller.

For this, in order for the online advertising management server OAMS to
check product information outputted from the user terminals Al to An more
easily, unique code information is stored in each product information data,

and the screen check program installed on the user terminals Al to An

transmits, to the online advertising management server OAMS, code data of



transmts, to the online advertising managenent server
QAMS, code data of product information to be outputted
w@eoorhss2screen in real time. By this, the onliP€I/KR2007/002482
advertisi ng managenent serve toAMS can check in real
time which product information is viewed by the
correspondi ng user termnals Al to An, and whet her
vi ew ng of the correspondi ng product information is
finished. For this, the online advertising systemin
prodwtoi mfammet iwint ho theeostput hed mwbotharsntean fintreal ptiegent
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the online advertising managenment server OAMS so as to |
on pley uspeci exini parsc Adsto pai, nfer icheekimgnawtmait pfodysér snformation of a

di spl ayi ng the conpany' roduct inforpatign on the .
Websc]_?‘fé)’é’ﬁ_g%md ?{“He ﬁ'&%‘ép}/@ﬁflgpo&@%bﬁdi néous_ % gplme advertising
man%%ém@&ﬁ! {@@e? OHAMS  PHESELET Bddted nPEF 90Tt d iDEBoutputted to the web

anwhi [ e, the online advertising systemin accordance

browgdrhat hegai xit lt ieerhoderseais. o f the present invention is

provided with the online advertising nanagenent server :
QANBI {ififch thec ervEY a?%ﬁiéfe?re‘@ilggeF@tteﬁelHuﬁg%ﬁ’r nge gy the sixth

emb(g(.ﬁe'ﬁ%hf"yé)pgchtehgr%%ﬂ?g 'e%tP&POkléCg)ré)ﬂfd%H”mnﬂ 3 fsE:Pf@rfj@%rver Cl for

er server on the screen, a user an

t rafdn® t c@ndideir oand nf ieiohNt iva asfdrmapéoh stpedihal online advertising
purchase points if the nunber of, correspondi ng users
managegiehi $RrAERMSopO ;aptededseseeid] perehsgeopoigitapll the number of

recei ves _prodyct code i.nformation fr t. r
usef el el s EphR hO8lC RethraPR, ECFiGsggroen and the
numb& N Malos r é&sgontl Pauskeds CadC Waadheaitnke ot ad predbesrndhed period of
users view ng the correspondi ng product information,

timand pays speci al purchase points at the point o f time
Sl e oS LR Pl T s it e sist
emb{)céﬁr%ﬁf eSPONH NIUSET SnVdRMbAYI 4 N oPTRAUGS th NIRS BRIl (RN advertising
management server OAMS which receives and registers the number of users
displaying the company's product information from the seller servers Cl to Cn
on the screen, and user and time condition information so as to pay special
purchase points if the number of corresponding users are maintained for a
predetermined period of time, receives product code information from the
screen check program PCP installed on the plurality of user terminals Al to
An to calculate the total number of users viewing the corresponding product
information, and pays special purchase points at the point of time there are
a predetermined or less number of corresponding users set by the seller and
the number of corresponding users viewing the product information 1is

maintained for a predetermined period of time. At this time, the special



mai ntai ned for a predeterm ned period of tinme. At

this time, the special purchase points refer to points
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purchase signal. Further, in der for the screen
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onl i ne advertisi ng managenent server QAMS, product
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0 f user termnals
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server OAMS. Also, an advertiser termnal Bl and a
selTher fyeetions cand oprertoar nel atierenldapeadvertising system thus

inforpmation and sal es,,i ornat,jon to,.the online . .
conb BRI A RRRgEnhe JbPEr Gapmb Sy bR ife (Hggpresent invention
wilt hRr 88eribéd iRl Getstidt @it ht hef REN&! tthSEie hBEdHPARY ShgBdlawings.

to Bn and the seller servers C to Cn are connected to

t h&1gnl2(he sadvelawickarig shewage rentgnaér flow GAM3)e foot ine advertising
upl oadi ng, ,on the online advertisin nagenent server, .

sySERVEE SEAUETTICCRE LI oK MBSOl Ers 1 Gr il 1 BHEntion.
theipymoes @rfir 4S80S o‘fh‘?ﬁéfetghﬁf@{aq‘é“ @.the EPMPRAY’' §nd A3) are
product’ i nfornmati on on the screen, and User and tine
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ot L0 F 5318 o SRR 00 DR PO saagencn server
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t hrllgukh ss epaireat ehevadvpeigesr (STminalz) Bl to Bn and the seller servers
Cl to Cn are connected to the online advertising management server OAMS, for

uploading, on the online advertising management server OAMS, advertisement
information, product information, the number of users who are displaying the
company's product information on the screen, and user and time condition
information for paying special purchase points if the number of corresponding
users is maintained for a predetermined period of time (ST-140 and ST-141).

Then, the online advertising management server OAMS displays the
uploaded advertisement information, product information, and special purchase
point payment condition information through separate web pages (ST-142).

Next, the online advertising management server OAMS receives product
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number of users who are viewing is maintained less than a predetermined
number for a predetermined period of time (ST-148), the online advertising
management server OAMS gives member integrated reserve points and special
purchase points to the corresponding user as discount points (ST-149) and
executes payment processing (ST-150).

Further, the online advertising management server OAMS updates the
member integrated reserve points and class points of the corresponding user
with the initial zero state (0) (ST-151).

Hereinafter, a seventh embodiment of the present invention will be

described with reference to the drawings.

Fig. 21 is a view showing a web browser screen outputted from user



Fig. 21 is a view showing a web browser screen
outputted fromusertermnals o f an online adverti sing
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enbodinent o f the present invention is a system
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t he correspondi ng screen.in conjunction with the
embechipgrh 9fabfes PECSEY VAYSNEL9N of appl i cati on progranms
| ngLHdi g 41916 PEOCERS! 8 (RE CRIRR | el SRARnCHh tAdirdance with
pr ogr am 8 gamne “pr ogr am and a w ndows expl orer
the PES@ham édvidiment iof Yhademssent hatvehyiomkisng isyseasi @hich outputs
to check point information and rapidly issuing a )
usepsr cREEhageci disdnedi guaruc n 1t or@Rt yikds 1Nt aged | feserve  point

mf(gr%]\égg(})ri.;l | Os%lsﬁt%éneré)?%fao%??é(?a\pﬁ% Vgl t UTEH%GS%%@EH)H means on the

sen nvention is a system

cor MYpBRd st Rt Serd SCI@BMuNItE Bn PHItGhase derdenedapeodyfcta variety of
|mpor mati on specified by the user in advance,

app| intaé gorat peber ewer v lpding A rWosdTRROCEPS ingn @ AR, c[iasémage editing
deci si on nmeans on the, correspondi %Escreen i n
[

PIOGIGH: uAcEIMSn PhPFIRMa P4k Pt Saf)’iﬂq ak ipcmgfﬁ'"bélhg];rsr,un in Windows,

thef SRR St 240E60- 1Y QGRER! PO’ QUESHRatdn | ARG apidly issuing a
edrting program a ganme program and a w ndows

purﬁmbo«i@risﬂmm@rigmlt.hat run in Wndows. Therefore,

various tool wi ndows 114 for _operatin n _applicati,on :
pr 3§r ARIGTS Wg‘%i dete online adve tlﬂi‘gogy‘%ﬁ@ égpf‘??%flﬁ%?? with the

sev r{t%g.reﬁlg})gfﬁ%ﬁlﬁ:lt 'tbgdlxirl]@ g{}lﬁ%eﬂ‘?bi NF&L Psf%t Best4Rer which outputs a

ermna a task w ndow 122 1s prepared

scr&m twieh! owethaseddedirddherbd@alt inficiows i did 4spethéiahlhynethe user in
advertising systemin accordance with the seventh

advanrsodi wesgr abed tnesepreePonRt | i eFRataaAn diadl ayBULEhase decision means
tput _w ndow 115 wee e | W F 4. and tch : :
on 1R el SePERE R, e bop WIERCE SRR, fip Boptication
pro@Ff Q" afpr FRempIei nh wiFdpplocet@Wpdddrans 1 mbgie@dit Iy program, a
purchase desired product information 116 specified by
game herogsar, and sadvantws exllorey ppegwe thdtormatinoliadegs.
[ d ; int inf ti 20, d .
Lﬂﬁgggé ?geggégg%fsog?%@n_%vpnd%gvga 1'151n or opaer}at?ng an application
program is provided on a screen 112 of the application program outputted in
the web browser of the user terminals Al to An, and a task window 122 is
prepared on the lower side of the tool windows 114.

The online advertising system in accordance with the seventh embodiment
of the present invention displays a point output window 115 between the tool
windows 114 and the task window 122 on the screen 112 of the application
program.

The point output window 115 is provided with purchase desired product
information 116 specified by the user in advance, selling price information
118, integrated reserve point information 120, and a purchase decision

button.

Fig. 22 is a view showing a data processing state through the online



Fig. 22 is a view show ng a data processing state
t hrough the onlineadvertising systemin accordance
wowrah/1sd2e1 sevent h enbodi nent %’f t he present | PUBERR2@M/002482
Referring to this, the onlin Chdverti si ng systemin
accordance with the seventh enbodinent o f the present
i nvention has a product information display software
install ed to output purchase desired product
i nformation specified by the user in advance,
advérmt egraatsydt enesier aec@miance i wifthr e | saventincenkod prasénof the present
. wWth a purchase decision neans on the correspondi ng
Inveliti@en i n conjunction with a variety of application
prﬁ?féﬁ‘?n SUCRKLBS 3nWosfl1RE OfRest G nRr Q8 e iPRctéBBAce with the
edi T1ng p%ogram a gane program ang a 'w ndows
sevex pl eieid i percgbdnm hevpr esentuinvent Yemdawsa orodudte ingermat ion display
terminals Al to An. Then, the product information . o
sof tiagp| aystedd edale QEPWULEIrShase €Al IS Pradicthdgdormation specified
esired product info ' Ified:-hy in
by B aliel, P nidlhoy o B GR D8RGl PRI GREhy Jond @ screen

witlP U5 CHasBadecdsdigNonmemimsobnt Bige codrrespaiidhpgsseaerini Bonjunction
~conjunction with a variety o f application prograng,
with ar vexiatyl ef apphbcal-ipnovessinsg prdyreant woidipiRgessing program, an

. edit.i rogram a gane _progra nd a w nd .
oG st B BROER,  BE aPLR o 3PP BB prosram, which
run L QusHbwsher RYE qlaser dachsiOn1bw wan with reference to

the purchase desired product information 116, selling )
pr Then j nfher mebdwrt LTbSormsmtdon nd epd ay esbftasee ventpoi dita screen with

information 120 creat.ed i n the point..display,w ndow .
puralgs? e ol | ARG ori g TG i SREAEAES SOF v GCOAgF 1n advance,

inté%%%%ef ef‘estg'ilsep iShashrindPeln, and Qa%ﬁrcthté@e NE&i&Kon means on the
imtegrated res f

rve polnts as discount points for

cor RRYBRMngP soc€sasiing coanthct hen iwitkga ataed et psefr vapppocattion programs,
information 120 created in the point _displ aqx;i wi ndow
for 1 eBanpd eup@ati@Hd TRy OCBRS 1781 BT AEAMe @D) IMPR efHA# P PIOGIam, a game

i ght h_enbodi t i ti - L

profial g of v iOPS Sdhie RESREM. || MHERtA Blrthase Bignal is issued

thr&%g%”ﬁhé O?mha%h@ﬁéi&ﬁ'ﬁwt(&hmﬂtﬁgréﬂé@eﬁ@ﬂfﬁogmhat porthase desired
(0]

an online adverti si nﬁ_syst emin_accordance wth an
prodight miembaidionent16o fsaliénpr eseen infasmel om R} er pithg integrated

resh e i P TSRS ST R B o sipor 15, e
onl { A SRIVEPN sli fg BnavgbfiAt isBrydY @AM@Nreceives the purchase signal, and
pays the member integrated reserve points as discount points for payment
processing, and the integrated reserve point information 120 created in the
point display window 115 is updated to the zero state (0).

Hereinafter, an eighth embodiment of the present invention will be
described with reference to the drawings.

Fig. 23 is a frame format schematically showing the configuration of an
online advertising system in accordance with an eighth embodiment of the
present invention.

Referring to Fig. 23, the online advertising system in accordance with
the eighth embodiment of the present invention is a system, in which an

advertising/sales assistant buys an account for advertising expenses of a web



advertising/sal es assi stant buys an account for

advertising expenses of a webo | server outputting
w@e@dna22adverti senents, and the account i s naPEDE®2007/002482

such that they paynment of in tives froma rel evant

product provider can be made upon sale of a

correspondi ng advertisenent product, thereby

conducting active public relations for an integrated

reserve point awarding systemand revitalizing the
sereal eouopht ting eooduss peduériy spradsct andhalte j accoppk s managed such

online advertisi.ng systemin accordance w,th the .
tha g1 e oSS0 Herif B IVRS. 0B Bt SN0 T B G Pbidegncan be made
upo@dﬁ\é%tblﬁ'an%ﬁxaésgén@ﬁ%' SRR | dheRE dSodhiSt | @KbEy €6nducting active
sal'es through advertisenent view ng and product
publ inf orehdtiions vifewi ray,  dihigiesedandegerepaysoiady eanardimg system and

rates, through a plurality of advertising/sales
reviegdilginghitBe Salg %&ék@éﬂgéﬁﬁﬁp Véipﬁ@%ﬁﬁrves accor di ng
to h. adverti si . LS 'S ' N i ;
AR S AL M 9B S50k SRR PR the it

emb&iimene GIdVRE tireksagt Snséwionnagddes danadvarittibitdreales assistant in
ei ghth enbodinent o f the present_ invention is |

ordet oviodedew trah i g ersad 9 mi ePyeln 1adver tAsement ngigwing and  product

. _.communi cat.i on rnoduyl e,, such _as e ' [ | ed

lnf?ﬁﬂgFé?QL_VFSWIQﬁ’e_ }%fdgave§Qi sBEﬁﬁﬁggiﬂ%%ﬁﬁﬁgfu(§ andy ©s through a

pluPf1qgychfi RERE TRt ) sl &Pl Apedt i swelnPagesrdgy selective incentives
accessing the web pages o f the online advertising

accomtiagenent esdr verdvaANGingisales f @psistenber eaAvEgr ateen selling a

reserye points. rther, the online advertising system
Cor’f?ﬁpaegwcﬁaﬁ%@%r ®he eighth enmbodiment o f the

Pregentni NVeRLi g ing RARV: dethaMst Bt did riat abr¥ahée with the eighth
advertiser termnals Bl to Bn, which provide and
embod isehalyo facther pi eseneninvient ommas i provoded ha thelseragesninais Al to An

t he online advertising managenent server OAMS so. tha .
havgng uat Gﬁ’é‘?‘u%ﬁﬁt\ﬂnevm%]&\l/%rtﬁ%é’im?ﬁ ?nfnag%tibf}?t@ }%ngfPerem, for
. er . nal t: o] C ginY
v, 958y SRR Sk 0y S, MESRAETR Miblaved on v
pag68Hyoreesssiagdveld webnpadesvoewhegonkiglkel advertising management server

advertising/sal es assistants adverti sing costs in an
OAMS cfiniat yo fnfeii A erembah di nd Al ad €4 el &€ V& @Ol lcent i ves

accgordi ng to the advertisi.-ng/ q% ss) S ' qui: .
SCS 00, 8oL 05 A0S PR RS L AR R e eish
emb88MRAE | §f Re SyseM | iMvagCidndangg oM ddd When €iight ko N-th advertiser
enbodi ment of the present invention is provided with )
terfindts Bd KotBn, which provide and display advertisement information on
the web pages of the online advertising management server OAMS so that a
customer can view advertisement information through the user terminals Al to
An, offer a predetermined amount of member integrated reserve points for the
customers' advertisement viewing, sell the advertising/sales assistants
advertising costs in an equity manner, and award selective incentives
according to the advertising/sales assistant's equity upon selling a product.
In addition, the online advertising system in accordance with the
eighth embodiment of the present invention is provided with first to N-th

seller terminals Cl to Cn, which provide and display product information on

the web pages of the online advertising management server OAMS so that a



seller terminals C| to Cn, which provide and displ ay
product information on the web pages o f the online
wW@owensd2¢i ng managenment server M5 so that acRGI/BER2007/002482
can vi ew product information 3 rough the user
termnals AIl to An, offer a predeterm ned anount of
menber integrated reserve points for the custoners’
viewi ng the product information, sell the
advertising/sal es assistants advertising costs in_an
cusapert gameviresr preduttawafermnesi ecttihveughddet uges terminals Al to An,
according.to the advertising/sales assistant's equjt.
of fgfpoh BEHRLREPIACH: GRU: OTedEMRSk . THREF AT d SREN idffits for the
cusgﬁn\é‘?ﬁt | SAERMe / SRS eDragtSt aftorht BnNal Sell | the BBvertising/sales
I'ch view advertisenment information and product )
assigthat sratadoer gl nadedsty the ahi raquity Manheradvend | geard selective
. termnals B] to Br}]angthefirst to N-th s§|ler . i
incemtriyes saacording €, thes adeerdas g/ eptess gndhitapt 4 gguity upon selling
a.pﬁﬁﬁkatant apply signal and an advertisenent equity
purchase signal to the online advertisi ng nanagenent
seBeetddAMBhed talte apapdded | &iver priembntyeiangs sgpadbfargd terminals D1
and i ssue a paynent signal for advertising equity )
to Bostwclvesitihailecr ti peneh| i Horaaln; pad nlgogy%‘t erfppmation uploaded
cordanc Avth th ] h i fnt prese -
by TRG b an (P o bviGEh et n (ERETS Rt Ruvih PGP REeeThrst to -th
sel f@nager@dt C3etyan, OMRie Whi &dverecsineas/ adeer idsiemaitt apply signal
information and product information fromthe first to .
andN-anh adivest i $egent t e Hal suBhase o sBaEnahdtehdhei rgtling advertising

N-th seller seryers. to Cn_.and di.spl ays._them on. web .
mangegeal SqiveT UMbl Vi G 2unRTES WORBEY Tenpggrisedhi o and issue a
payﬁé‘?eg‘i/&aqo'fmsdd{f&tri§$ RYGI ty0 cashuer ti sement

I nformati on and product information view ng signals

t r dleamittitled flreomnd hee @sleer ttied ng reyissend in tocgwdance with the eighth
erforms_a di scount processing on th pur.ch

enbgfinght opf eld5oREFTY L HBYSHRPR Wis PrPREIE e b ER e 5&:1 e dver tising
manﬁgge?n%hi’esmeptéwowgf C&LPLi RS aﬁ’ve‘i‘ﬂ?%éﬁ%ﬁfsinﬂfr ?’cjf-btn and product
il gnal ,”’upda a S

chase sSI es reserve poin ta, se

infefeduet sfigpl aadedibyt tiwe Nehl adversébés tdrminals Bl to Bn and the
_advertising/sales assistants advertising costs in an
firgqute yNnehneel leangeaveisd<d lsdicedn vand rtisnd #Xgeesthem on web pages,

according to tre advert i ing{s I assi nt' quj ty
cung R Vbbbl S St y T BB R PR K€ eyl Ygpsponse o
adviel sepémeriniimat 06n ra@ut pi@uthei ddBkma ibnt Viewdns i Signals transmitted

advertisi ng managenent server OAMS is provided in the
froontheeusatvererimsialg rfdndgeront performs a discount processing on the
purchase price of a corresponding customer with the member integrated reserve
points upon receipt of a customers' product purchase signal, updates reserve
point data, sells products wuploaded by the seller, sells the
advertising/sales assistants advertising costs in an equity manner, and
awards selective incentives according to the advertising/sales assistant's
equity upon payment processing by a product sales.

Further, a web server WBS for routing the URL of the online advertising

management server OAMS 1is provided in the online advertising management

server OAMS so that the first to N-th advertiser terminals Bl to Bn, the

first to N-th seller servers Cl to Cn, and the user terminals Al to An can



server QAMS so that the first to N-th advertiser

termnals BI to Bn, the first to NNth seller servers
w@Rooro3d2m, and the user term s Al to An carCI/ERe®3502482

the online advertising nmanag nt server QAMS. In

addi tion, the online advertising nmanagenent server

OAMS is provided with first and second dat abases DBl

and DB2 for storing the menber integrated reserve

poi nt update information and custoner purchase .
accesgntlies, orduse omdvertns orgrandnagemerd| |servenf 0iat i ohp addition, the

advertiser .informati o adver &)lé@$g [/ sal edze a%vﬂ}?tfainrtst and second

onl i cﬂdﬁﬁﬁ I3ADE Pt y SFRhYDr PPV E
datgga‘é%gtl)lﬂ! naaseld &orassdrshgNthe fBRSST Qﬁ?flquriaﬂ_ed %ﬁ@%é Mint update

vertising systemin accordance with the eight '
inf emaodomennd o dustdwerpr msehasd neegitalon, omkeomesxr information, seller

. .multiplicity o f custoners access a .we e provided . :
infegmat han o AAVREL 1867 eFHi0ERH ORan @ﬁémmgzgﬁgﬁ taRy information,

. . g 2 ]
and LY ERALIOR TR cAdkl ARt SThaae Rirofieistant
advipetéfrag fanagenentimeeradeer QAVRg Bpsdegr inntagoadede with the

_reserve points are accunul ated by correspondi,ngi_ )
eighidnisabad imenbr pfattihenpEeseatt jwignsl Gnaiben & mihi Plipkgy of customers

even if.a plural i f rs s G
acofifya 1 <SBABnt Dt SShats B ane BeodUEe: b FoY MEpRgent server OAUS
anddé SR YRR <@ 0i ddienvebilaamtabn t iRl pRéduee adieehbt nn@isplayed on the
managenent server QAMS, reserves are not accumul at ed

webpagd rdi vhelua] inesadvess1$ing mheageseniesypondr noAMpenbenber integrated
but accumul ated as rren’ﬁér infgegrat ed reserve oibnts nf £
respiient ) Rt n@dCby S4B [eer BY | PIRERRYIERE  (HAPRERperinformation
Selgfl@tti%grgfc%%glggserve poi nts accunul ated in the webpage o
the online advertising managenment server QOAMS are
awditdehi i iole scament 1 pad mtlardald t@ ok meebemhcehest svitbeweatlvert isement

. .the product information di.splayed on. the correspondi png :
inf Qs AgR %ﬁmsﬁw e RImRL Al @«\{S@jwd opdber bF ,agﬁheﬁ the online

adV{:%tq g?ﬁ%vqna'ﬁﬁg%nti NL &9/eat e@AMSese%é(%eorPf%% gt ért g%%gmnﬁéec%%ﬂulat ed as

certain“custoner as discdun

indivitdegt af @R ryeseforethoi dirseggordatd mehbé@rssdbuingtcuiiwkated as member
_ reserve points start to be accunul ated again, starting
integraved casesves tpai ety 0pintNraeamicleby the meaPere

SO 3L PR TSP R B SENFB Me samytated i on
webSARY NPUStIEOSES iaBd advertising management server OAMS are awarded as
discount points to a member who has viewed the product information displayed
on the corresponding webpage and wants to buy the product. Therefore, when
the above member integrated reserve points are awarded to a certain customer
as discount points, the member integrated reserve points are all cleared, and
thus reserve points start to be accumulated again, starting from a zero state
(0).

Meanwhile, the online advertising management server OAMS can easily
advertise without the seller and advertiser's paying enormous costs and
predict preference for released products in advance through the
advertiser/sales assistant, by selling the advertising/sales assistants

advertising costs in an equity manner, and awarding selective incentives



predi ct preference for released products in advance
t hrough the advertiser/sales assistant, by selling the
w@eaensd2gi ng/ sal es assi st ant sgﬁjvert i Si ng costBCT/KR2007/002482
equi ty manner, and awar di ng ective
I ncentivesaccording to the advertising/sales
assistant's equity upon paynent processing by a
product sales. In addition, online activities for the
sale o f a specific product can be encouraged t hr ough
accohi ngduerthesadves al eingdsaliest assi st ahtesebyguitavipe ip2ament processing
rodHct sal es. The functions and operations of the
by @MIroACtade&sti si ng system thus configured in
acagqr 8&"%“?0}‘1\" t(ﬂbltlhg z?étgbgﬁ gmpgdi trﬁ%msa?e f he JBEESERL product can
i nven W Scribed i n det ail ?1 reference
be te@céﬁl%gaﬁcoﬁmlghl Mfe dadirngser /G bes %sllstaltfl ahehebyt revitalizing
show n&ﬁg signal flow of the online advertising system
DrOdlrf:taéé ance wWith the eighth embodinent o f the
ent. i nvention, Fi [ e I d
?Smfrlﬂcmé’é‘?jr&8%8"%%“0}6%6&8}8%&& 8 \éﬁ\f/éﬂt%ﬂ?g system thus
conr rgelrea eReHcchAU@Rb| Pith aheldigath te(nb@dfmdrlﬁ ebf tgfeTppadent invention
g. A2, and A3) and adverti sing/sal es assi st ant
w11t ehemiaatrsbeﬂ 1trlodm1ére1télonﬁ@tﬂee@|e tto thee aémmmeymg drawings.

{6r aTbd S BoblVEREch STS" B0 1AL T GRt % o IRE advertising
sys &l Scdehsade Wgtrf"‘ilME rél [gﬁ?r{‘%ﬂbodl'ﬂlfeﬁf gtk Ro p@@gent invention.

uct i nformation, s the advertising/sales
asﬂrssantm aﬁeeom]rrslengdm$u51ng1 sEat e uint ylcmqlraere vl the second

awar ds sel ective incentives accqrdi to.th
embadiisp | &f 1§ sRileesnhsdVeR AR, 2 é’aHF %C‘%Mp%% tﬁgf,n%erﬂmnals (e.g., AL,

A2, PLOF &3 IQ%? baélr\{grﬁrs‘?ggfgaléé‘lfscsls% %teﬁﬂnﬁ‘lijé’%lt it3€Pn are comnected

‘termn a sefler server up oad I Ng

to aghwer bhberenhdvert 0§t | panagbderstal esrvienf O(DAMSt | ovhitch tdieves member
onl i ne advertisi ng managenent server OAMS a .
integintedt etCICHES etROINEH tUHOE siatil ttlhlel‘-‘éwer‘i’ﬁ sdiembers  selecting

advfegtﬁgg@r?rlétz {3 lol tfﬁgngtﬁloﬁﬁ et gggsel *)F(#dué?r verfr Pnat Pot" ar& s the

ert n nanagenent S€erver

advEMBing 2 16P! Qadi Nanpsveanvdaentid todter mad i @ agdity manner, and
product information to the online advertising

awan@magelmemvesemnentwsaczrm@t he ohei m@ea@verrtgr/éakﬁ@ assistant’s

t QAMS.
can G SRR pPGHART 6n nck pPGRUEL  PARor mat HlgR, o advertiser

terhHAUP S8R5 aLEI ler server C1 for uploading advertisement information
and sales information to the online advertising management server OAMS are
connected thereto.

In this state, the advertiser terminals Bl to Bn and the seller servers
Cl to Cn are connected to the online advertising management server OAMS, for
uploading advertisement information and product information to the online
advertising management server OAMS.

Then, the online advertising management server OAMS displays the
uploaded advertisement information and product information through separate
web pages.

Then, the online advertising management server OAMS receives product

selection information and advertising equity payment information from the



web pages. Then, the online advertising managenent

server QAMS receives product selection information and
w@ewensd2gi ng equity paynent information from PCT/KR2007/002482

t headverti senent /sal es assi nt termnals D to Dn

(ST-160), pays an advertising anount for a

corresponding equity (ST-161), and registers the

correspondi ng adverti senent/sal es assi stant

informati on and paynent information. In this state
advdrhés@mint fea ladvenss isitant meagenast Sérvéee @avs (SI-160), pays  an

VGRS AVEY ¢ |9 1) S BSPRNE S BT niy ondhd registers  the
corrre%E&{lcﬁqlgto %ﬁ@rf:f’sreﬁlgﬁtp/%a‘ijééqg @EQPE{%Bt exiisfsrmaAfo® and  payment
resu f det t

ermnation o f e onl1 ne advertising
infdrapagenent server OAMS, if there exist
advertising/sales assistant information related to

solld qdu@dg. t,e,sghl@g)n!lh%@fiy@gés%% n@p@%qmepg sefyer OIS determines
wheiﬁ}%rrgﬁsggg(gf&@g'j‘?g%ﬁﬁ: ')sg’lfﬂlgﬁgﬁ% | o%@ﬂ‘? @%ﬁv&?ﬁi?i??éﬁl% assistant

i n contai ned |

inf it 6SPoR R Bsvakt écriragisdl 88 prsdhct aristisnf or mati on
(ST- 163). Meanwhile, the online advertising .
maAagenerasuser vér depeammigat i afestichetHdinet fpdvertising management

i nc Lves, paid due to product sale are eater .
sertst SR Yo ebs et ishc Rl es 18] Sk Brpair Lol or ARt ion related
to PLesgidi naenhéve kA& MhéQnidad iapborgimehont@beué tdeeresponding
incentives pald due to product sales (ST-164). If the. .
advémdeitd/sasepaishidtantt depnowust Déate Ri ebapedaper eqiidgy information
or. equal to the preset incentjves, the onli.n . .
conthiges 1B W rRREGETRAL " GHUBF GANE/ HIES "R I bAglr infggnation (ST
1635.nc_ent ives to the corresponding advertising/sales
assistant. In contrast, if the incentives paid due to
pr aidueihisal e ths eoshimlel erdveiaisihpenprazsaent nsemver vé3)S determines
t he online advertisjng managenment server QANVS
whe theit ithe eicent gy P@ﬂé’e%ﬂ?v‘éé p5Adyqte Sake @rgr gxgader than or equal to

pre S g}e rﬁ%ﬁf g\i{e,nsg ab%ﬁ iegcizn{qiagﬂsooglg ﬁ%‘;ﬂﬁ%e ofS J{%g%l)origg%r}]ttive information and

infbiMA@Nbh QoW |thebEn@asbFdsbpslid Audetoaptoduct hsalebe(Srded) .
to the acconpanying drawings. Fig. 25 is a view
shdii bie aneebipage pidedue fponiadiedt ispla e gepaler pan or equal to

the g%g? ng%;:/e%[g& \Igesslt 2 @%%ﬁ@gﬂ% | z{]qs(\%gﬁfﬁri gg _nrr(fz?na\éﬂleﬁhta s@”‘érh OAMS does no
longer pay incentives to the corresponding advertising/sales assistant. In
contrast, if the incentives paid due to product sale are smaller than the
preset incentives, the online advertising management server OAMS continues to
pay incentives on the sale of the corresponding specified product (ST-165).

Hereinafter, a ninth embodiment of the present invention will be
described in detail with reference to the accompanying drawings.

Fig. 25 is a view showing a webpage screen provided in a server of an
online advertising system in accordance with a ninth embodiment of the
present invention.

Referring to Fig. 25, the online advertising system in accordance with
the ninth embodiment of the present invention is a system, which realigns

screen outputs of information on searched companies outputted by entering a



Referring to Fig. 25, the online advertising systemin

accordance with the ninth enbodi nent o f the present
WO pwensd2zon i s a system which al i gns screen PUI/ER2E 7002482

f information on searched co&%gnies out putted by

entering akeyword in the search wi ndow in conjunction

Wi th search portals in the descendi ng order of

i ntegrated reserve points cumul atively earned

accordin to a user s selection, or, in the order o f
key‘wéntlrbc Bindgy r@gumjuwtapnu yithheeaigh mortals in the

[ cor dance with the
R T E
to Ahiseh' yReNedtionSyst e dhs @Mélr' 66 eBft Wl fdite SQRT Bf‘ region.

portal s having shopplng mal | s installed therein or for

sh&“bpt ngs,rmuhes opl oG dastyent ting sesireph iwi adoevdante awith the ninth

oduct nane is, entered th e
enb Gl o7 TR o el v bR G es T e LT oun: URaR e fibe svstem is
app HRIcandi paorder s@fr crephianl s MAYhat %pﬁ)‘?ﬁgrrh’aq lQo'lﬁ’étsal led therein
or in the descending order of an event anbunt
or foscshoppingatmal lorpoeadeh wieBuht séarfchr watdoon ufs a specific product

selected by region. For this, a plurality of i
namdier FPEeéﬁéntt%?Wf%lr nalEi ieaseh pindopel §§@‘1’40hz51rfeesuIt information 1is
a n t
reagﬁf‘ll@{i] eyrg \I/lgr JSZ:I%HHE{% r?g&(gererrgﬁt %gan{er ?ﬁtﬁ\gﬁg‘?’é& q’ege{ve @Smts or in
the vieswahd g A&?dérha)forahl eeer&d\a@bﬁmtsmg direcngeneate SrVeearch result
OAMS. awar ds menber integrated reserve points as
mf(ifﬂl@&kﬁéésﬁ%l@é&@ﬂ Dgofeien. advert i sement i nformation

an r [ e orrrat on £or outputting

bttt 8 A ERLHOATE bRt SSAR b ik Ehaieh Bl R tislas 4 are
dlsxﬂfayb@eoﬂ\/ebhélﬁl@lnt hycousth POREIPtME NS te THE Plﬁ@d(%;ltme advertising

information is organized through an information field

manggeperis sdrived Oz asegas yto abel diewabled pAsdtlnd online advertising

mandgb R et OB DAL e T LR e T Sehs (RO ERER hagiats as purchase
disddugt dspdiMisoVi g@@ex"%\f@é de%'@' e igf&mat P6Ld dda NYREIAdK advert isement

status in the online advertising ranagenment server
mfcmmmsmn nfaronjuipet i iog wlayrhera pioffupmatiiodowrd2displayed on the main

out g g th c.orre i ng advertisenment infqQrmatiagn
Scrqe dephi 1E WRBNS B eu4BONSH| BORD PRIdyer Hh% dHRARCL information is
orgdng%%ﬁ @trgt?% oyt Pﬁ'it&grnb (‘1} %%lgiyg ?fa ;ﬂlg L gf’éﬁp ngé(;attegory, and detailed

produat oimfet n@in ohi EiedﬂsSS st tayed @ncéﬁ@oﬂiﬁld}esﬁf(ﬁﬂﬂe@f
the online advertising managenent server OAMS are

st Buldier n  AQYSEILE Seriens t ARy mphl Ghh @UHPILG nfeleédis/ef&tpmvnged available
are "&34E nﬁpthﬁ)% Y filk %NV?usTc’ Q%te gref ﬁl'el ea ver f18€r?ga manager}clent server

OAMS, in conjunction with a popup window 12 for outputting the corresponding
advertisement information in detail, when a user selects the advertisement
information output fields 4 by using computer terminals Al to An. And, the
detailed product information fields 8 displayed on the main screen of the
online advertising management server OAMS are stored in hyperlink status in
the online advertising management server OAMS so that detailed information of
the corresponding product information is outputted in a popup window 14 when
the detailed product information fields 8 are selected. The corresponding

product can be purchased by choosing a purchase button 16 in the detailed



the correspondi ng product information is output ted in
a popup wi ndow 14 when the detail ed product
w0 ndoons@eei on fields 8 are selected. The corr espONER2@?7/002482

product can be purchased by 00si ng a purchase button
16 in the detail edproduct information fields 8 .
Meanwhi |l e, at the upper end o f the nmain screen 2 o f
the web site of the online advertising nanagenent
server OAMS, an integrated point accurnul ation

produdt orTatheriohi £leddd®.i s provided for outputting
i ntegrated point accunul ation information earned by a .
muMeanyhi & + pt othareppesr enélafckhagiadn sHechdy &t fhenghtsite of the

informati.on output fields 4 a he d ' r t :
ont o GG S eRekenh® St DR "o ShEie €% T accmulation
infHnafHat 6@ aberk prbeidddt egF dueputRAhat irdegrdaedapdion accunulation
information field 10 and buy the product at a di scount
infdront tdne parodthsdypr iace mol fiptlhel fyr oddict mpybersi ngctieking on  the
cor.respondi.ng accunul at

d.a nt,o f, noney. In .
AVGRAPTIN, 40 DERACH T RUOWL30 P erk oy Hikeylpbplied product
infdrﬁg?f&}”f@ﬁfjd@t&a A AStREM @%d WRAFS T QN Ryf at ?F@dﬂ@@eéan check the
end o t t he

e mal n screen of the web sité o
integrhi e ppduerddcamnbptianageivenit isar ¥eel dOAVSand howdéhe troduct at a
disglay a search result o f_a specifi roduct on the

. I C h :
disuinbehOr aie DT SRASGmPF 266 o &hge,prgqﬁqcén niSHg 1§ corresponding
n Loghment button 132b, and an ali gnnment
acoi et ST b Aohg)

c are provided at the | ower end
t héneaddiit foror desedrahr @tddogn 13@ diog hetiteguhg d ikegworat iienprovided at
in the descending order of nenber integrated reserve .
a pirsichemningd nostioie odethenapery eafldelr thefmadn svesh amdublfe web site

r discount rate, or to | ect se r.es .
of i GRSy S b e Sheliio B Hldrato ignloy @ scareh
restiltt hef 0l ispec@d¥ergroghdld &y stiem sduenconhdgunedicitinulation order

~accordance with the ninth enbodinent o f the present
alignmeaht burioni 132abe adesemitbedii gnmediet uititomi 132br efied edic @1 ignment-by-

to the ac anyi ng dr.aw ng Fig. 26 js,a fl.owchart .
e o R hifth JPgRAr PBWAeE Anonenionie G SrfrearnhT dfidbo realien
seatch RN fanagomia ot hennithbh REBAHIABNbr@efl bhemember integrated

present invention. First, in the online advertising _
reseywst @oints,aoconnanbioe ddschndimg ordarh ofnaadieventt ambutheor discount

resent ipnvention, a plurality o f user termnals
ratge 0§ to Aplegiy seqych J&%%‘)ﬂér@fj@é%%téﬂle‘&’ £881He onl i ne

SO (AR R LT O, LSS BRSSO Sistan. ths
confignibed Sin accordance with the ninth embodiment of the present invention
will be described in detail with reference to the accompanying drawings.

Fig. 26 is a flowchart showing a signal flow of the online advertising
system in accordance with the ninth embodiment of the present invention.

First, in the online advertising system in accordance with the ninth
embodiment of the present invention, a plurality of user terminals (e.g., Al,
A2, and A3) are connected to the online advertising management server OAMS,
which gives member integrated reserve points upon a multiplicity of members
selecting advertisement information and product information, integrates and

accumulates them until a specific customer issues a product purchase signal,

and pays the member integrated reserve points saved as discount points when



sel ecting advertisenent information and product
information, integrates and accunul ates themuntil a
W@ p@eild2el cust omer i ssues a pgﬁ?uct pur chase sPUIER2007/002482
and pays the nenber integrat reserve points saved as
di scount points whenQO t he purchase signal is issued.
Al so, an advertiser terminal Bl and a seller server C
| for uploading advertisenent information and sal es
information to the online advertising nmanagenent
the smrebascOavBnal d sc opsiedt edA isver an advent itser stemmanal Blhend a seller

e B G S SRR e Bl B B it
the r@ff’l RPERINEr 58N i&@ rma@ﬁ@@lenft OderYR} QREE n&@gﬁﬁ{éc't l@& "BRteto.

information and product information to the online
ader thisi stategnapereever sieey erer@hA s( BT-td BQ) andMtbe esal ler servers
thejonline advertising managenent server QAMS dis

I
CL tdnupreacoiealfifer i SEmaRt it REY SRt PoRE AfagsHLcterver OANS, for
oo ARETN L0 3000 2t M e, (FRHER) 90 the onting

passwor or mat
advértami dd enanagemdner genalrs OAMS (ST-AP0 X,SThéredn thbeoshinenadvertising
advertising managenent server QAMS executes the . .
manggegepheserver o@Aln pirspders te apderdedi @dvedd sprededmfermation and
f. the correspondi ng. informtion (ST-&73)+
prodct, Lo BRI R el P gt e Gt ser ver
OQANBx fletyBeR AL IDWIRE BESsvdRY MifOwhid ofil SAlt rbdmidted from the user
speci fic adverti senment or product information is

termimpll 5 el f tonint HETukEY) ,t éhen ordlise Aadverd i simg( Sanagesient | server OAMS
any viewing signal js applied, it extracts prestored
exeilesy YT DROBELY ool SPUMRGSRaDS o1 Ei0d Eldon Drocedure of the
hESRRNIANEmadver t§sgrent or product information and
cor%%?ernﬁggs mhgthgr she co?responding cust oner has ever
vi &heckdfher sathe amhMénd i séreenisiog mraoagement nferveat i0AMS determines

hefore by their conparisaon (ST- 175),. As a result o f
whethes d@Rer nfigEHi%n Sé&Nalhe I8RI i he SRAGEYIC sPAYE TaRERfaener  Product

. ' di .
1nf(§‘1i$nra\(?(gptq§2/%g)8'1fe(f W‘?ox‘éi"%ee Qp 'té‘ﬂn1%ﬁ?%°&?rtd;?§1d3§’tr‘ff74). If any

Vi eve rrespon advertisenent ‘and

viewinigorsiaiid loni sbefppt fad ,t He ert tdeesagr@itior sd nphivanagiene about members
server OAMS gives a predeterm ned nunber o f points )

who aavsy dilgled ofen o besnospbiedi adyeciusenerly ©r wrediglg information and

e L Ve BT LB S5, T TR et e san
advéraS SN tPOF Hrotliid tOh AR @R dnShefdré/by their comparison (ST-175).

As a result of the determination of the online advertising management
server OAMS, if the corresponding customer has never viewed the corresponding
advertisement and product information before, the online advertising
management server OAMS gives a predetermined number of points according to
the corresponding customers' viewing activity, cumulatively calculates the
corresponding points (ST-176), and updates the member integrated reserve
point information (ST-177).

On the other hand, as a result of the determination of the online
advertising management server OAMS, if the corresponding customer has ever
viewed the corresponding advertisement and product information before, the

online advertising management server OAMS does not execute the accumulation



On the other hand, as a result of the determ nation o
f the online advertising managenent server QAMS, if
w0 b@7aareespondi ng cust onmer h ever vi ewed thBCT/KR2007/002482
correspondi ng adverti senent product information
before, the online advertising managenent server QOANS
does not execute the accunul ati ono9 of nenber
integrated reserve points for the corresponding
custoner. At this tinme, the online advertising
of mambageinepgr aedversed/Hornatd ifgnsther coespPmTiINE neitstones .n
the descendi ng order aof nenpber.integrated reserve .
poﬁﬁt §¥11§)rt1i“ﬁ’tﬁée d@gdéﬁd?&‘%réﬁﬂ%}g nagemehE npetyih S realigns
pro@lctd $FOHM: ibAt €n Phe b)ﬂﬁc%ﬂﬂ?rﬂg'&cfe%%@”%%mb& Aintegrated reserve
product alignnment signal (i1n order o f point
poi@aCuotl at ithe,ddsbemtidgr oafer evertns evaridabyuntegi ahijscount rate, or by
transmtted fromthe user termpals Al to An (ST- )
regnopg) in a@SPMBR skhdd tHedprlodakienmarior FhEdN {grpeder of point

user.term.nal |t for hts. o : e
acc%ﬁta’thrhe 18nP?%é§ éﬁv%y issl’némérlm ageﬁgﬁ{l) g@rabg@%‘éﬁ/s?f‘om the user
terfigl@s Mnes het(RerF1@)pusehasensignr! therpedspeciffotmation to the

product is applied fromany one of the user termnals
use tlermnads ABTo140)for| ftsaopimdhesdhei ypigenf or a

specific.product is applied fromany one of .

¢ o eihar EASRr s AfvEHtRs g nehEROL RS e O REn dEEfiipes whether
a pafd4SE MBI api ds spdia fIEhRHuéttiQOEAS I6@dr BSHT ¥Ry one of the user

poi nts accunul ated up to the correspondi ng point o f _
termimasasl diosApuBT-pednt s If oa pumehassr segpdndpng specific product is

ur chased product T-180) . Subseq tl the online .
o Do £ oo A R e B 1k FEFTBANE hodir 6. {HE RBLUES advertising

j at se P t he Lt ak at int
ranf G5! SEEF QD PR | kbl HoRgALs) Sfhserve poie
accimilagedramt tsethercoffddpodéingr poies ofheineemsadi agouoadoints for the

signal for separate new 2dvert sement or product
cor [ efPOPdELY BT Ghaiseg Frpaect $T11@9§: I f the upl oad signal

fors se n [ t.: f [ j

| syBSRRBR R nEe SRITEL' SEFI 0 P ARHBhg SERIUTPORRY upcaces e
membH Ci@@é%‘rgatbﬂeré‘s@ﬁf@%@ﬁﬁﬂé N ithé oimmeiabrrerbfstany @) d&d-181). At

signal for separate new advertisenment or product

this nf oremathenoildnaoadeespl $ o, memegepent esps vekt OMlss debetniges whether
st f. custoner | o0g-in to repeat. the nmengber . . .
an iu;q{f@z&f(ﬁlg&afe QA V%epgg\%trediq,?a’ Fgﬁg%rgggerg% He pggﬁi%cst information 1s

app?ﬁéd visry160r. a [gUShENBH1 M0 shEANaRes sapa@duaty ddstisement or
the online advertising managenment server OANMS

profuctcéadesnation risabpplied, the process returns to the step of uploading

the corresponding information. If any upload signal for separate new
advertisement or product information is not applied, the process returns to
the step of customer log-in to repeat the member integrated reserve awarding
process and the sales activity for a customer who purchases a product.

Thus, the online advertising management server OAMS processes, in real
time, the accumulation of points for advertisement information and product
information viewing, and performs the clearing process of the member
integrated reserve points in real time upon receipt of a purchase signal.

Hereinafter, an online advertising system in accordance with a tenth

embodiment of the present invention will be described in detail with



time, the accunul ation of points for advertisenent

i nformati on and product information view ng, and
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integrated reserve points in6leal tinme upon receipt o

f a purchase signal. Hereinafter, an online

advertising systemin accordance with a tenth

enbodi mrent o f the present invention will be described

in detail withreference to the acconpanying draw ngs.
refdriegce 20 tlse actomgamy g daswisighemati cal |y show ng the

configuration o f an onli % adverti si

acEbf darfceS vt tRaBe LORMH SABEMAL ﬁé@l]tlyo{sﬂ(gﬁi%sfl%?ghgfiguration of an
Ol’lllél% ep{]rsﬁgf %{y%’c&rg i Eb& d%Xcet&?PcﬁP” 'E‘@nth embodlment of the

I'SI ng emin accor ance W t e ten

pre@mom\féﬁmorp f the present invention is a system
whi ch continues to accumnul ate prize poney divided in
gi Refenriipg unifis. a27 atbﬁe@étlnﬁe@fd"@étbsmgt P¥afepyin accordance with

e TR GRSTLRSFTLL . 0Bl [RRRT 1 TERATSSCER!which cominues

acc@iMgld 'p??%ﬂﬁone?@ﬁv@éé’@ inhgi\ni Zend™AEYs alt & preset period of time
corresponding time point to a user in response to the

by Ustegrstesl |ackuumdatimn 0d BeUNG| 2MGUBHS ﬁqiferié@)lﬂlduals in response to
revitalizin i cki nﬁéon vertl ment dat a,

t
clighkiggoANi Al %H:ﬁgqe é’r?‘yﬁn C%rrlégnglgn% teﬁ tén corresponding
t1m%ﬁﬂ)ﬁﬁt erpodi g@f‘tm‘)fre%ﬁlﬁlsgrg‘?‘ec'% jierent & Pk fg Qiu?)(ﬁé &Bcumulation,

provi es an auction d service for accunul at ed
thepdbyz eevinaéyz ing tntokgn@tanngdwlrltlmnhtc@taf reserve per
advertisenment click preset.i.n response to the, nunber

of Thabr 1%, ol ec KIM R MAIRT hiNiaE SESRa D dCoPiiange ¢ Reth the tenth
embéJ m%h‘aa&‘:;’trﬁél %‘38? nquﬁ{?({:ntqg)fl F§S§réﬁ%t@1¥1 ymRAChfdE des an auction

erio O cunul ative I NCrease prize noney

bidi Serfi 6P QEcunal 4 el bﬁmemOnéy biy mint egnak isgl et |amgunﬁ$eof reserve
correspondi ng user as a prize winner to award t

per padvest neament i ¢l igkc eFesatn 10SERSPONPR KD GHEANIDGr bif e 's clicking

on S S oo G Bl e vty Btk aRRTof preserve at

spe@FGer ?@tni‘b% E’Mtthmbhﬁ) teamt htedpdiinerdasef ptine poresenh proportion to
I nventi on uses expressions |ike an auction system

thebl;msepof zieimgi, nachge | ettd ng th@ecom@p@@dmgt Upes &6t aapyiyge winner to
o L S L AR 858 e M| ek By SENEE & hyggon curing ch
cum{lpz[hggffe}%?b% %fp{]l%dkjpszledg?&geg B?I gzefswg& nged as a
Sud/keeﬁﬁﬁlule biadickenight hke online advertising system in accordance with
the tenth embodiment of the present invention uses expressions like an
auction system, bid, prize winning, etc., the related art 1is actually
different from general auction. While in general auction, each of users
suggests their bidding price for a specified product, and the user who has
suggested the highest bidding price is selected as a successful bidder, the
auction mentioned in the description of the online advertising system in
accordance with the tenth embodiment of the present invention is to select a
prize winner through a click time or given number while a plurality of users

check a change in prize money in real time. However, the present invention

uses the expression of HWuction in the sense that a multiplicity of users



auction nmentioned in the description o f the online
advertising systemin accordance with the tenth
wepdvodsarent of the present invgfti on i s to selBCI/KR2007/002482
prize wi nner through a click me or given nunber
while a plurality o f users check a change in prize
nmoney in real tine. However, the present invention
uses the expression of Ruction in the sense that a
mul tiplicity of. usersconpete for a specific target, )
compei® fRE HEWRLhY Coft argaidi Al ridiet neandasgi of (Héeddingsement ioned in the
Lovent.i 1 0 | SS I si.gpal, t.o e server .
pref IO oh 38 ST R ECbERe SRR ouR tBF BFISE side so that a
usefmua@y sedote haraRmawet b@nplizddidgagyser vi ce takes place in
nultigle sessions in a row at a given period of tine
(i uch ap auetion 30ddime servnecitakes edece cios mulfiple sessions in a

ac.c lated amounts .to pe a d . pri ze ney in
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acc@Rilat &€ daRynk 5t 6" 8bi RParfRIACTNCSHrALC URBHAL 661 | the BNRE fon bidding
for a nultiplicity of users?c | "ieking on
servadeent ¢ Sesemtcegavh. ambuntshebtaired byriat bgratahg oreserves accumulated
. sessiq& isn t.g eset, but sgt such that when the
I P2 e AT ALt SD e fuend, upte TalitakiBA B adveid iserentcdata.
fO'FuH}?er‘?of%@stﬁf?ﬁgidﬁg osfefirgér O%ﬁé?orf L1 ﬁ9€§?re%9?3%t set such that

auct1 on bi dding service next session
whemutberabr cad | yirmerriied dadtided,f iHe i sucassnumBiddimgt ddi@ice for the
duration of an entire auction bidding service is 30
COrLASRORQIdIE SKESKM 28 fiReshede Bad avlr alcd iomobiddisgepeiviee for the

ugtd bi-ddi r-\| [ . yi ded. by nm.nutes to
o PUELL O SRIN 6, RP TR T
dur ftdon SeL ind et i iee bud iUt Bidds gt §@tyiEHe PBOZRINRBEY the prize money

continues to increase jn per-second or per-mnute
to pat argides. umesortlenghiire raucheomnbiddéngdsertiicsi ng divided by 30

- temin accordance with the tenth odi ment o f the
i3 ERCATrOBRR! DR Erthited ore Ty of Ugopt offo nenTiiRer second or
per tmigwPe d LUtHAD e 193G 24 hlﬁorféﬁlo%l?!ﬁ%u%,M‘ein"é&"gééeorln er-second or
bi ddi ng service is selected as the prize w nner, 'hé

pertmantey inhervader clicks on the bid button, the nore the

angunt of prize ane f.or the correspondi ng, session. .
Thatcqrdinge 8t Ahe aflife 8Vl s soweyen oiheacgpydance with the
; ch : h i.ze :
e chBS YR R r el HANIR 0, KL R RIE DL FeF ko e
the NMednititbae, dumng hgheopldgresadsferthe siuedisy Hiading service is selected
ccordance with the tenth enbodi nent of the present
as q’r?\/@ﬁtffeoﬁv,lnfl% dber lafier cblie paet i ¢liighs eon thanbid button, the more

the amount of prize money for the corresponding session. That is, the total
amount of prize money to be given by the system does not change no matter how
much prize money and at which point of time the user takes.

Meanwhile, in the online advertising system in accordance with the
tenth embodiment of the present invention, the user who can participate in an
auction bidding service is limited to a user who clicks advertisement data
more than a predetermined number of times, so as to encourage the viewing of
advertisement data.

Moreover, in the online advertising system in accordance with the tenth

embodiment of the present invention, if the same user has viewed the same



auction bidding service is |limted to a user who
clicks advertisenent data nore than a predeterm ned
woeoenese2of tinmes, so as to en%%frage t he vi ewi PQI/ER2007/002482
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advertising systemin accordance with the tenth
enbodinent o f the present invention, if the sane user
has vi ewed t he sameadverti senment data mul tiple tines
by storing and conparing the user's |IP, MAC address,
adveird senwki éatmﬂnuﬂhmheohlmetshby cﬁipre@)@ndumparmg the user's IP, MAC
adverti genent. dat roce&igd as_being. vie
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pportuni't

Wmﬂi)&rddln@g bl WSEes f\Mﬂeseumﬂwhm leflttl{m grattdel $>1dabinaron but also a
slow. For this, the online advertising system:i
giverraonbriede UAPE hwhchec 1t el hore ridhiedibrg nbuigront OB %%l@qtlng the prize

i nve rovi ded W th [ erdm t
winggl” iR g Bl E st LB LB vy, Y, Lo " foers whose
connﬁdrﬁ%fﬁfnsr@ﬁé/%tﬂa%h@ﬂ fests per click, and receive

menber information registered in the server. The

on|Fpnetlam/erthesom@r@ygﬂ@emtuanm:cﬁms@lamcm vaqchrd&n@et gntth the tenth
prese i nventio

cn BB T8, e e PSSPl T BSOS D et 1
to BEr 1@3' 15eg,b‘slte1t Chd%@rﬂ%\éln&& W22 hEaEd QR MOAUWNSfers advertising

such as a nodem installed therein, for viewng
cosml\pertclsekerandl nda@inatnember eg[fsltneatedn inegi dieersdr merthe server.

ki ng accu | ated prize nmoney informatiQ
gf:é%aglillﬁ@lﬁ A 6;56]&5 SHSEY t1¥e apggéi@nge fw&tpnéhgttglth embodiment

of Pﬁdﬁegﬁ%s@rﬁ“ﬁgeﬁtﬂo}l' e r%(na&ie&fi‘t‘l‘ftﬁs%? Pélqrg!nggs M1 to An and a web
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browdegnathd eken tSdBaCmillsCADrﬂdﬁnmeMg anaemrmnillclaon module, such as a
adverti si ng systemin accordance with the tenth
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h. .
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prolﬁﬁ"t%ﬁ'ﬁﬁrthtee'l falog Bite tR ﬁnpré@‘%ebﬁﬁﬁ)dafibf time for the auction

advertisenent data view ng signal
bidding of advertisement prize money, and issuing a bidding signal for a
specific prize money.

The online advertising system in accordance with the tenth embodiment
of the present invention is provided with an online advertising management
server OAMS, which receives and registers advertisement data from the
advertiser terminals Bl to Bn, receives an advertisement data viewing signal
from the user terminals Al to An and pays advertising costs, accumulates the
advertising costs, cumulatively outputting information of accumulated amount
in proportion to the lapse of time when a specific period of time is reached,

receives a bidding signal for a specific accumulated amount from the user

terminals Al to An, selects the corresponding user as the prize winner to



fromthe user terminals Al to An and pays adverti sing
costs, accunul ates the advertising costs, cunul atively
woeeopasd2eng i nformation o f acac%rml at ed anmount PCTIKR2007/002482
proportion to the lapse o f t when a specific
period o f tinme is reached, receives a bidding signal
for a specific accunul ated anmount fromthe user
terminals Al to An, selects the correspondi ng user as
the prize winner toaward the user the prize noney, and _
awaek dhat esert libe auduruhateyonawf egecutesnbimeyacotmuliaé ipexaf prize money
session. A web server WBS for executing web
of H¥nhek; &8P W -with the advertiser termnals Bl to Bn

and the usgfert 4881 AR SoxBclit i@ ABh1 SontfAYEASHn WyItH Rhe advertiser

t he onﬁi ne adverti sing managénent server QOAMVS.

teriMaanwhBl eto tBre andl the @dverttisinads ihagefant ssprovgded within the
OAMS is set such that when it _receives a bidding

onl giggadyertoping gppageneet seEveuOANR2d amount from the user

ucoPeditier el T, AP L EFER Raflfiokl SRR QIS B set such

thaPr@eat er ricaetvaduabierddong kndheor egispeet £id accumulated amount from
advertisement data, and then the user is selected as

thet heempriezainglondd. tRbABovel , 1% héeternined advéhei yseig 1s a user who

o1 (R e ke Pt o ahel FRE e DR B out of the
regg%?eﬁmﬁﬁ\}e‘?lt?sélﬂeﬂ?sdg’b’aﬁta‘ﬁﬁi RBerR NicheC RRBAT wgsél@%t%(ﬁeas the prize

ess, MAC address, and cookie information o f
winmser terminals Al to An, the corresponding
ad ertiserrenhedata is processed as being vi ewed

i HBre®EFE nohe OHa 8NPl a8 VB MABRRRbnGEn S IS preset in
suclzgcrl;’ émgro‘.'vgldts.i@r?ﬁ@tsdmgi fuGh Iﬁs”@f‘é;%rd el n%elaﬁﬁ?évl}isement data

prize wi nner, a given-nunber user o clicks
mul pipliche ihés bwt §twr,ing abiercdnpanitghe hiei rI®t addeesswhdlAC address, and
clicks on the bid button, upon selecting the prize .
coolgj nerforgall aheobr dBE dFChi dSIFAYAlS rHndbd yf\nextfﬁl&ct% responding

for. ! . . _ ; At .
aavoBRET RER e e S many Tl PEey NG G LI LT e
opgiatiger, N teenjodNidd alvet tilyihfemgnigenentadygier SOAMP is preset in

managenent server QAMS, and displ ay advertisenent data
such r ansannet eds frormel Bet ,oraisi hlke apfiget VEINey , nangigierspgnbered user who

11550 S50 B e TFRECS B U6 SO AL B 08 oo e v
but Pt @bén VelEPEing the prize winner, and the order of winning is randomly
extracted for each session.

Meanwhile, the present invention is provided with many company servers
(not shown) which operate in conjunction with the online advertising
management server OAMS, and display advertisement data transmitted from the
online advertising management server OAMS on the homepages. The servers
displaying advertisement data are company servers of general portals or the
like, so a detailed description thereof will be omitted here.

Fig. 28 is a view showing the screen of the homepage of a portal site
implemented through the online advertising system in accordance with the
tenth embodiment of the present invention.

Referring to Fig. 28, a screen as in Fig. 28 1s outputted on the



like, so a detailed description thereof will be

omtted here. Fig. 28 is a view showing the screen o f
wo b@7hairepage o f a portal site inplenmented t hPOUER260M©02482

online advertising systemin cordance with the tenth

enbodi nent o f the present invention. Referring to

Fig. 28, a screen as in Fig. 28 is outputted on

t hehonmepage 140 o f a portal site inplenented through

the online advertising systemin accordance with the o
homé¢pageh 1d0bodi meportalf site pmpbeentéchvmough the oeghnehedvertising

web browser o f the user termnals Al to . A . .
SYSH tiTbl FEOFJAnsE VBr thGeEND daRdbint iy thel dggeny, invention
f I, - sitt.e dad he
thrdf BRTREBTbE, Of e BB B oL RO e e
t 0 Adinvi tie 1t bt yamfuatvamt egreat edatend 48c ¢sindd spt epedoyona the homepage
multiplicity o f users view ng the

advertisenent. data .
140 102 the perprbsdteavdtd bhe FEVeIId senenty aﬁi‘ea afd 15 égﬁaé/ed in such a

e.sane w .t he | aps ' T. i.nnahl e C
nanddl® (R OFrdes it o R R atal o B 1 EmuM BUSRY Gp muigipticity of
uset$ Rievirmgedhatadvepr eeater Mangdi42onat i grprestt thetuppegeriod of time

end of the honmepage 140 of the portal site. Further,

and arinacgdsen thied sswet ofi thadhes lgpepaped tanea sildseo wipppble amount
. W nnabl e unt informatjon 144, A user checks.the .
mf%“ﬁ’ﬁé%qelggguﬂfanigh?%r ﬁ“é% onthf441%1?15§n98g wi th‘!’e Dfggided at 2

' M e ofndt hg peet Bbmépake Ly ophth tal
preﬁtéatrf\%g&;edgr'bg&ggt; ggetrtﬁlg Ség%tenrm nals A ImetqjgtgAn, and © porta

sitel i cks on the auction bid button 146, when a desired
appropri ate amunt _i. eache to be awarded pr.i.ze .
o) 101 as S A AP QP Bn 18 KOUGFPEHG! dee? ikt af (e winnable

amo@Ht i'ﬁgr)ﬁnd&qgﬁylﬁﬁﬁ t e RE} ZEndPRECYhe N nBhh B GnBANOfnformation 144
wai t I ndl'y because anot her user nay be awarded the

chaggedr espondentapeei gk timeaey, thadcoatpidee 14ard therpocdahatite through
easily click on the auction bid button 146 in order

to . .
theseghubeotsss efretile BserafBumHnads Adr £9 dimpakd clicks on the auction bid

| tiolici ‘. Ci . S . _
v ) 48, i A PHE P BRARTAE, S S o Bt dharced price
monéy Om 12: 00 to 12:30). The auction time for each

session is not preset because it is until the prize
wi seexpkaigedi alaye, although the user wants to get more money as the

prize money, he or she cannot wait blindly because another user may be
awarded the corresponding prize money, and at the same time cannot easily
click on the auction bid button 146 in order to secure too small an amount of
prize money.

A multiplicity of auction sessions is carried out at a corresponding
auction bidding period of time (e.g., from 12:00 to 12:30). The auction time
for each session is not preset because it is until the prize winner is
decided.

Preferably, the prize winner who has won in an auction bid for the
corresponding day only is not permitted to win a plurality of times through a
plurality of sessions. That is, the user decided as the prize winner in a
certain session is excluded from prize winners for other sessions.

This is accomplished by managing prize winner information for each



Preferably, the prize w nner who has won in an auction
bid for the corresponding day only is not permtted to
wowerasq@eural ity of times thr gtggh a plurality PET/KR2007/002482
sessions. That is, the user i ded as the prize
Wi nner in a certain session is excluded fromprize
W nners for other sessions. This is acconplished by
managi ng prize winner information for eachsession in
the online advertising nmanagenent server OAMS and
sesgigipalt nghg nPBlimgt i est 1 ngr glanagangny weAver PAS and  comparing
h Si h f.ormation o f, the pr.eviou
inf @R 18] inar oP b VighEP i C ey SaRURbFhE: (imformation of
thqu@ﬁhgmg@}[@@w@mkwgn onl i ne adverti si ng managenent
server included in the online advertising systemin
acE@gdaﬂ%elﬂﬁahtﬂh@it@hﬁmaﬂnbeMnenﬁhefcmﬁégprmﬁamtof an online

vention. Referring to .Fi onl j.ne
advigy &1 SirgErishg RO serdidcdava 1Fe! Qhde; Acvad ising systen in
accOMahBe my it Bhith SMTIRHRAL oRCARY JAAGAL AL I
present invention conprises therein a conmuni cation
rmtﬂafeermagrmnb@ng/aS%ertheseusnlunéoad&tntmammnmmgen&nt serer OAMS

) .an advertjsenment data registration nmapagenent
inc efl ignt aveP{ﬁn@er?@ﬁ?rfclﬁle& RURHSEr 1BaPEGPHERER finih , the present

mvé’}ﬁl@ﬁ‘:l{:'&]ﬂlr)] ngn managy caltjpér{ mg&ﬁour% mBhd&9 advert iser

noney cha upd e managemnment uni a nenbe

infmnag@ﬂmranagmdnt amiadven t adiengi sepeht paytentegiBitatidn management
menber/ adverti ser DB, an adverti senent data DB, a
uni o) jagik afvierdd serentc ¢l a¢k gwmbe, cad cabatianl wiidd appaeeumulated amount

ey chapn DB, a menber IP DB, a dvertisin
mane{c‘%ﬁlf%pay nt EBE h&ﬁéy PELHE ¢ YNGR (g Eaﬁ%e MRfARET unit, a
memBeA8 I1PPr @RAAESAL CONALNI Cad orhd%ﬂyﬂséing\hl ebstr ecsaw@ﬁt umit, a
advertisement data fromthe advertiser term nal's

memhey / Biverit ésest s atn adwtnsamménﬁatallﬂk s inabkfnmn’netrhealculation
user term provi des, accu at ed re

er
DB, orW‘éﬂﬁ a raélé?fm'i/ pﬁék%t maneva,ERANER ndti ofl c‘}‘eFl t 'TP DB, an
advér*tn?mgaﬁgstr %‘é?rhé&ﬁsDQ Bihddi %n?ﬂcﬂnﬁh f romthe user

term nal s. erence nuneral 150 represents a
meRbfeready entriesel 148f oepmsents rmagewsrent ion modtiecivhich receives

reqgi sters nmber i nformati on.and adverti ser
advqrﬁg%@q@g{ti tandrait hBait REYRIdd Sehe keI MRBRLY eRée tAUMBs alreceives an

advéﬁ%sén?e‘i’irtesﬁ%ﬁt %\Aﬁﬁéjlvefltdmge t,dat até'r‘ﬁl%g‘fg aki on, An, provides

enent uni Fegi sters and nan
accwmi\l/&rdd segente dalfarrﬁat&lﬁrsﬁirt tred1f £ i tdre aﬁd‘d@éﬁlloﬁeberlod of time,

and treeE:g}Vne%l g bBldldlItlgg sllggnal from the user terminals.

Reference numeral 150 represents a member/advertiser information
management unit which registers member information and advertiser information
and authenticates them. Reference numeral 152 represents an advertisement
data registration management unit which registers and manages advertisement
data transmitted from the advertiser terminals Bl to Bn.

Reference numeral 154 represents an advertisement click number
calculation unit which receives member information and click information for
each advertisement from many company servers having advertisement data

displayed on the homepages and calculates and manages them. Reference

numeral 156 represents an accumulated amount management unit which



Ref erence nuneral 154 represents an adverti senent
click nunber calculation unit which receives nenber
w0 pdoons@ei on and click informatjon for each  PCT/KR2007/002482
adverti senment from many conp servers having
adverti senment data displayed on the honepages and
cal cul ates and manages them Reference nuneral 156
represents an accunul at ed anpbunt nanagemnent unit
whi chcurnul ati vel y manages adverti sing costs per ) )
cumeldv evé liys e nemdges peadwalrt ckinign costjsunpei oradwet ti sement /per  click in
advertisenent click nunber calculation unit 154. .
conRECEF@h¥ath Hher afvel b engpt < ofk g efh&&hjwaﬁﬂ?fk ik e}
change a a j i.C | at:i,ve
cnARAgPReh AN 185 Fipri Sttt any BoF I gy Chdiney change/update

mandetmbnt Ne ik apsieho climiliateve 1gndhargeet shd hmoampwrit poife money divided
prize noney for the correspondi ng session when tpe )
by pedsienwitherthe slapspeef ddme Rednsk A2t sniheramoupgoot prize money for

the ;Eg{rre%ﬁgt 1 %t %gg?g%:ﬁq&gg'}zlggﬁ%e uwg{ne\fmii%h SULES, Reference

SS” and cooki'e

numérH10M 8Bt # R e 8EntREADRESHErN IPT fTaghbferr @Mentwiiiepeat@@s and manages
clicks on advertisenent data and repeated prize
the whnirnY4C i adddas$ yaraucodlomes infumet sorc @fnuehess 1®B4erder to prevent

represents a nmenber/.adverti,ser for registerin . . .
rep%ﬁgep?}q{%pﬁa@ iﬁ{téﬁﬁm%vgﬁﬁ S%E irﬁP%?’tr’?gt PoK:® avﬁi&mngs in daily
auchggrence nuneral 164b represents an advertisenent

data DB for registering advertisenment data transmtted

fr Qefethmcadvanhdradr tl6dmi nedpgeBbnttso Bn imefmbensdventiser DB for

And, reference nuneral. 164c represents a click.nunber
regbyer 4§ oMt olrnfpéié%til(mn@nﬂn&dg?lbtrlisﬁ@ B tion, and Reference

num%rnz{lor %ﬁbonr%ges%h{§k Lpf ozg(ﬁ%%{ﬁsgemgﬂt adéfftraa;i Iy registering

rom many co ny servers ve disp ed

adv@eMeehégengnta detansnit tdde haomepdge. aRefr¢isncetammandd Bl to Bn
_164d represents an accunul ated anmount/prize npney :
infermatgen DBANGr referensg menespd | Kidggrersspenise click number operation

o JE4ETLLZSTEA! LBt RS R O PRTCE S bt on b
advDAG saddiess oanthafiPo ‘Sbrﬁ)_aingf QefRdrisonthat ABVded Sspl By@t datvert isement

to prevent repeated clicks on advertisenment data and
dataepedheddopepzze.wWi nnings in daily auctions. Reference

nuneral 164f represents an adverti sing cost ynent g .

\Ahirﬁ\%ﬁe%eé}‘:@ulné'{n%%lcl f@l@ Srieaﬁ%qeﬁisO@nagggwqﬁgéﬁén?mcal&t brize money
chaﬁ%é:q}BV%rf EOSPihBedRE i E BB S Rrl aliferANsanat$p& &8 ick number,

advertisenment cost i nformation. _
and reference numeral 164e represents a member IP DB for storing the IP or
MAC address and cookie information of members in order to prevent repeated
clicks on advertisement data and repeated prize winnings in daily auctions.
Reference numeral 164f represents an advertising cost payment dB which
calculates click signals for advertisement data received from the user
terminals Al to An and stores advertisement cost information.

Reference numeral 166 represents a control unit which receives and

registers advertisement data from the advertiser terminals Bl to Bn, pays
advertising costs upon receipt of an advertisement data viewing signal from

the user terminals Al to An, accumulates the advertising costs in real time,

determines whether an auction time is reached, divides and accumulates prize



Ref erence nuneral 166 represents a control unit which

recei ves and regi sters advertisenent data fromthe
wa@oawensd2zger termnals B I to pays adverti SPCKRO®TH02482

upon receipt o f an advertis nt data view ng signal

fromthe user termnals Al to An, accunul ates the

advertising costs in real tine, determ nes whether an

auction time is reached, divides and accunul ates

prizenoney in proportion to the lapse o f tine, | .
mongyedei peepatsen dot ither kipgaapf fldmea &gsedves @ Hebeeitl opf signal for a

ri.ze noney fromthe user termnals | .to el gcts
spe%ﬁéccgpqug p%éd%rﬁé_ed%oélleyaérqnhéﬁn%rulsfé 'rﬂlﬁg?lstAgrla r‘%l’ Selects the
cor FsBLRAi 3 lisé & sPt h& EprTRBeYineRdt XAy e8int R® her the prize money,
accunul ation of prizZe noney for the next session. The
and faxectf esnsharad copenai oo prifzet hameynfoméhachest t $esisngn.

system_thus configured in accordance wi.th the tenth

_enfﬂaai AERGL 10¢ e BPSEHENS théorp ine BLVdde ey stem thus

: erenc 0 [ a ; :
con{ PP SR ELOLRIF QL A08, RESRTBRRY 410 P8 inventio
wilDel descrdbed tinsdatai$ ywitt@nt ¢ fier aceoit dartee apédnipahingt éndwings.

enbodi nent. o f the present invention. First, the . ..

onfFiige Hdver i Biowgharinaherast aserdnel CAVSOF eths watinggdvertising

egi-sters_advertise t e rti : .
svs{ GO BB, TR 3 ROl S S HETAREL, fpvegtion
bi ¢ddi- &g time el inke JQEEPAIRg Wiahfsdnbet adeevdr s@MNtreceives and
data is displayed (ST-202). Then, the online
regeahess t adsientyl semenyalasat froar Vee admem iseteiar@énalseBl to Bn (ST-201),
adverti senent (%at a

and SEEURSY At £08 BT TS Do P oheragen WS b€ avertisenent

dat%qSCéi%}la?é@ (shhepgpynber o f clicks per advertisenent

ST-203), and integrates and accunul ates the amount of

redaene phe ohi cie f adverhes oy respgauénty sewert i Gdventeceives  the
(ST-24). In this state, the online.advertisin .

adverd 6B n fla S rpaPTRBANE! &@Be?ﬁﬁ%énm{é‘?ﬁ@n Eh%‘%éﬁc“%ﬁmltted from

theb!%g!rngtetrlnﬁaﬂss AfanaegArf SIbzogél)lcufzItet hehAUGEHIRRY of clicks per
bidding time is reached, the online advertising

advérariagesrent(SEE208¢r LAMBndégtiades 4drie atoimall aseguhe amdunt of reserve
reserve in the auction in _given tinme units (e.qg.,

per seld 6k dkProt hericent esppnd Higd advessi asrenan($néttase in the

reserye. a t with the | Qf _ea ' upi .
STV ATBIN, W e S L e, O e
whe ORAYBth€GRICY BSh BiBIAE Pthesiignadache@nisArgoPNe Of fthehguction bidding

~user termnals Al to An during the displaying o f o
time is reached, the online advertising management server OAMS divides the

total amount of reserve in the auction in given time units (e.g., seconds or
minutes), and displays an increase in the reserve amount with the lapse of
each time unit (ST-206).

If the online advertising management server OAMS receives a bidding
signal from any one of the user terminals Al to An during the displaying of
an increase in the reserve amount (ST-207), the online advertising management
server OAMS fixes the accumulated prize money at the corresponding point of
time as the prize money to be awarded to the user (ST-208), and deducts the
prize money for the corresponding session from the total accumulated amount

of prize money (ST-209).



an increase in the reserve amount (ST-207), the online
advertising managenent server QAMS fixes the
wa@ewamsd2at ed prize noney at t2§ correspondi ng POI/RR2@(7/002482
time as the prize noney to b Eéwarded to the user
(ST-208), and deducts the prize noney for the
correspondi ng session fromthe total accunul ated
anmount of prize noney (ST-209).0 Then, the online
adverti sing managemant server OAMVB det er mi nes whet her
thér lectﬁh@notl ime Rdventip s danagencher serael s@BlSadgtermines whether

auct i.on. t,] cei ves an advertisenent
the fFR1 B4 MR8 EMT sl 16 BT EX S S € AL SEARRCLign time, it
recé¥ve@8ngh Calvert defidnt tdat G0PMRK! §idMie hetidl faGEURel @§<§rd termmals Al
amount o f noney, and then returns to the step ST-2

to Af andecalmtlptes tiitpecoreft hitdleetot alhecamiuilated amount of money, and
adverti sing n server OAMS awards the prize

thewrﬁﬁgynsf &f %@cﬁgaégi’ ‘the prize noney. In summry,
i f 1rhepkotaly tﬂlﬁ’i ”?111?31‘1%9 M put ﬁll gh'aﬁvgﬂﬁ%llﬁg management

to 1,800 seconds an e t ot dccunu ate anount
ser v ﬁAMSZI aWardmehad)rezemaenexbjoade@ht saaientthel pekiengones .
WL 8, 000, 000, the prlze noney .to be awarded to the user
f ol N3GUAHALYE ed .&m@t@boawoonahanq Has PnalyHiesnethis equals to

1 8("5’(5]' I)ﬁc?é %Qd”?ﬁ‘éagc%@[‘ta&%ﬂﬂte% %\y g) %tah{i‘ft(g ht%e advertiser

noney | nCreases per seco

by H@\ertﬁiéén@ﬁs oni ok ipg eﬂsetwumomedomwné PrifzePmbE® MONBY¥ awarded to
i ncreased, the prize nnneg at the correspondi ng poi nt
the ofser ngor] 0 gimightaso isheWdded00uAe0 c| angk shuandhe heml ltﬂﬁe advertlsmg

I t
mandisEt R ST T} srudthad, P 0T B Monia, inc e pRE second by
W1@Wwobi on bf ddi ngeki 1@ é1ss V‘d)d hh”p@@dé’ﬂe@ﬂhﬁi andhir @i tpfize money
auction of sessions is performed, and a multiplicity o

incifeased ze hei pnicesmorseys ef etdteedorr'élseorpﬂ’mgepommeqf ttombeis given to the

awar ded. to a user fromthe start o.f an auct
useg \A@ﬁ"eﬁg SpefNd dhiSRALlSy P €5 MHEY HhdCBhel %*&3 cail gdgplays that

thetﬂ?e?zgrn?oﬁﬁym?g?&%l YeP¥ebaREbPOwA0LA@SA! Ng si gnal . And,

he onl i ne advertising managenent Server QAMS nanages
usé&hat nfsqr irht ihen aset itthabiddieget ine no withial 3G wiafites, a plurality
prize winners wiithin 30 mnutes on the sanme date which .
aucﬁlémt RE £Ge2IW8 BSd@ERpriede. anchus, Myl 1phifiéY BE BRIZE Winners is

sel%&%@i IzteT}ﬁ%n Vz%y?hoﬁ‘%?t%at%e%% (rjéendggcz)lt gﬁé.fs'ggl Ifr@!{mt%%t Rart of an
aucfiagt €hctdi®Bs per second by W10,000, and the user can get the prize
money only by issuing a bidding signal. And, the online advertising
management server OAMS manages user information so that there is no plurality
of prize winners within 30 minutes on the same date which is the auction
bidding time. Thus, it cannot be said that it is always advantageous to get
a small amount of prize money by issuing a bidding signal blindly faster than
other users. In the end, different users are awarded different prize money
for each session.

Further, the online advertising management server OAMS may receive a
click signal and user information transmitted from each of the user terminals

Al to An, sequentially accumulate them in a DB, and select a given—numbered

user as a prize winner.



ot her users. In the end, different users are awarded

different prize noney for each session. Further, the
wo@niornss2adverti si ng managenent , server QAMS nmayPCEER2008/002482

a click signal and user i nforffation transmitted from

each o f the user termnals Al to An, sequentially

accunul ate themin a DB, and select a given-nunbered

user as a prize winner.Figs. 31 and 32 are flowcharts

showi ng another signal flow o f the online advertisin

sy§tiesm i dl asmwbrifanaree wiliolchdrd st showi ngnteangi hewnt signfl t tﬁgOW of the

present invention. Fig. 31 is a signal flow for :
onl Hiee\AWET hig 11 e SERRD raCFP’E)‘fﬂnlcﬁcP” Q%i S ttﬁ:gltﬁotegpodlment of the

u egd, pri ze noney by repeated clicks on the same
pregéélveme?érr%}ft data, and revitalizing the viewing o f

advept i Slenent dadral fhowough dlhereaningnehadvare usengfrom increasing
systemin accordance with the tenth enbodinenf. f the
thepreedt pesraniadl Prizy, MOAGY orlVi n&CRRAISH: | § w%s on the same

nagenent rver . [ ecekyes verti-semne .
a0 RISPRI g 0dr i a5 Py S R End T o Lisenent  data,
thrbigh( Sle 220) ne e ANRHACHStaN i@UEtEcrdaRteldiing themeer@yhd embodiment
bi ddi ng conditions on the honepage where the

of dtuvercienénemtentiaes i s di splayed (ST-212). At this

ti t he bi ddi ng. condi,tiaons.are as follows: a t .
usrgﬁf%’o dieck SN biepAdVeY d_ﬁ”_%(g priét8E & neaeﬂ(f)%belpﬁ% receives
adv&MeEhdEBRA 91%13tﬁ@na@@rtt'i§érp|6tte@l|nir[h1@nB§Ut3(§i&ﬂ:arﬁ”@'egisters it

an accunul ated amount is cal culated for one click
(STea28n) , i dnd hensaces aadv antt iwarkitdidat timesand ibdHéithgropeditions on the

than two times.. Then, when the onpline ad ti,sin
hompRGE UMt 1260 PPEFT OARRS T eHalA/ a8 GIDLAYSIs it Zat a

i nfor [ nd. i -Glyi j : [ fro us
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the online advertising managenent server OAM5, if the
advednisenedr dais eUfiorphliiokedndn ilse cldrk daferndtdemedrom the user

terminals Al to An (ST-222), it determines whether there exists an account of
the same user for the click information of the corresponding advertisement
(ST-223). The user account includes all the information, such as an ID,
cookie information, an IP, and an MAC address, that can be used to identify
the corresponding user.

As a result of determination of the online advertising management
server OAMS, if the same user has ever clicked on the same advertisement
data, the online advertising management server OAMS does not accumulate a
reserve for the user's clicking (ST-224).

On the other hand, as a result of determination of the online
advertising management server OAMS, if the same user has never clicked on the
same advertisement data, the number of clicks per advertisement 1is

calculated, the amount of reserve per <click for the corresponding



data, the online advertising managenent server QAMS
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is canceled (ST-231). I.n contrast result of
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amount of prize noney (ST-233).

the same advertisement is greater than or equal to a preset number of clicks,

the online advertising management server OAMS fixes the accumulated prize

money at the corresponding point of time as the prize money to be awarded to

the user (ST-232), and deducts the prize money for the corresponding session

from the total accumulated amount of prize money (ST-233).

Then, the online advertising management server OAMS determines whether
the auction time is finished (ST-234). If there exists any remaining auction
time, it receives an advertisement data click signal again from the user
terminals Al to An and calculates it (ST-235), converts the total accumulated

amount of money (ST-236), and then returns to the step ST-228.

If the auction time 1is finished, the online advertising management
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As a result of determination of the online advertising management
server OAMS, if the same user has ever clicked on the same advertisement
data, the online advertising management server OAMS does not accumulate a
reserve for the user's clicking (ST-244).

On the other hand, as a result of determination of the online
advertising management server OAMS, if the same user has never clicked on the
same advertisement data, the number of clicks per advertisement is
calculated, the amount of reserve per «click for the corresponding
advertisement is integrated and accumulated (ST-245), and the click
information for the advertisement is stored (ST-246).

In this state, the online advertising management server QAMS determines
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amount of reserve per click f the cor respondi ng

advertisenment is integrated and accunul ated (ST-245),

and the click information for the advertisenent is

stored (ST-246). In this state, the online adverti sing
managenent server OAMS determ nesl LJ whether the
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accumulated prize money at the corresponding point of time as the prize money
to be awarded to the user (ST-252), and deducts the prize money for the
corresponding session from the total accumulated amount of prize money (ST-
253).

Then, the online advertising management server OAMS determines whether
the auction time is finished (ST-254). [If there exists any remaining auction
time, it receives an advertisement data click signal again from the user
terminals Al to An and calculates it (ST-255), converts the total accumulated
amount of money (ST-256), and then returns to the step ST-248.

If the auction time is finished, the online advertising management
server OAMS determines whether a corresponding preliminary winner is a member

or not through a member account received through the user terminals Al to An
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session, and awards himor her the prize noney _
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prize W nner s i,on process of the online
adPePE 14 H@“@’ygéﬁ%%hg' accordance with the tenth
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online advertising nanagement server et erm nes

of whetdidinandvect i dingt syst eins 111 eawbedaried wat netlieatetilorembodiment of
session is started (ST-270). If a new auction session

thejryesenly 1@YENLIRB- onl i ne advertising management server
.OA rgte,cﬁhge lqnglzﬂcg)epgissilngnrﬁelna% enl‘esg%r\?ec}cgﬁrq\ﬁg determines whether
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Then, the online advertising management server OAMS accumulates and

her

stores bidder information by bid order (ST-272), and extracts information of
the first bidder who issues a bidding signal and decides him or her as a
prize winner (ST-273).

In this state, the online advertising management server OAMS terminates
the corresponding session, awards an accumulated amount for the corresponding
session as prize money, and resets the accumulated amount information for the
corresponding session (ST-275).

Next, the online advertising management server OAMS determines whether
the auction time is finished (ST-276). If there exists any remaining auction

time, 1t returns to the step ST-270.
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Herei nafter, an online advertising systemin
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| OSERL, hebionbis a0 RGP et | s8VeR ORISR nines whether
the auction time is finished (ST-287). If there exists any remaining auction
time, it returns to the step ST-280.

Hereinafter, an online advertising system in accordance with an
eleventh embodiment of the present invention will be described in detail with
reference to the accompanying drawings.

Fig. 35 is a view showing the screen of the homepage of a portal site
implemented through an online advertising system in accordance with an
eleventh embodiment of the present invention

Referring to Fig. 35, the online advertising system in accordance with
the eleventh embodiment of the present invention is a system, which executes
both an integrated cumulative prize winning process and an individual

cumulative prize winning process for each advertisement data (or the homepage
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lower end of the advertisement display window 172.

Accordingly, as in the first embodiment, the user checks the auction

reserve information 174 displayed on the sub page 170 of an individual

company to be outputted on the web browser through the terminals Al to An,

and clicks on the auction bid button 176 at a specific point of time to be
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in an advertising action for each company, prize winning process is carried
out only for the user who «clicks on the advertisement data of the
corresponding company.

Then, when the online advertising management server OAMS receives
advertisement data information and its click information from the user
terminals Al to An (ST-292), it determines whether there exists an account of
the same user for the click information of the corresponding advertisement
(ST-293). The user account includes all the information, such as an ID,
cookie information, an IP, and an MAC address, that can be used to identify
the corresponding user.

As a result of determination of the online advertising management

server OAMS, if the same user has ever clicked on the same advertisement
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If the online advertising management server OAMS receives a bidding

gé( prize money (ST-299

signal from any one of the user terminals Al to An during the displaying of
an increase in the reserve amount (ST-301), it decides the corresponding user
as the prize winner by authentication of account information of the
corresponding user and awards him or her the prize money (ST-302).

Then, the online advertising management server OAMS determines whether
the whole advertising auction time is finished (ST-303). If there exists any
remaining auction time, it receives an advertisement data click signal again
from the user terminals Al to An and calculates it (ST-304), converts the

total accumulated amount of money (ST-305), and then returns to the step ST-
298.
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server OAMS, if the corresponding user has never clicked on the corresponding
advertisement data on the corresponding date, the online advertising
management server OAMS determines whether the corresponding advertisement has
ever clicked for a set period of time by counting the number of clicks for a
predetermined time (ST-312 and ST-313). If the advertisement has been
clicked, the prize money is fixed and the corresponding prize money amount 1is
deducted from the accumulated prize money amount. If the advertisement has
never been clicked, the corresponding prize winner is canceled (ST-314).
As a result of determination of the online advertising management

server OAMS, if the corresponding user has ever clicked on the corresponding

advertisement data on the corresponding date, the amount of prize money for
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site or the advertisenent information. At this tineg,
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advéttGlsbPednok i eam 1 pdeblid 30l t1fd i8er to access the page displaying the
advertiser site or the advertisement information.

At this time, it is also possible for the advertiser terminals Bl to
Bn, rather than the online advertising management server OAMS, to perform an
individual advertising auction for each advertiser site.

Hereinafter, an online advertising system in accordance with a twelfth
embodiment of the present invention will be described in detail with
reference to the accompanying drawings.

Fig. 38 is a view showing the screen of the homepage of a portal site
implemented through an online advertising system in accordance with a twelfth
embodiment of the present invention.

Referring to Fig. 38, the online advertising system in accordance with

user
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twe enbodi ment of the present invention, screen

homépdger ofithencaipaay stHerpage 282:rdas saomndata Fsgdi ®38yed through the
di spl ayed. qn the web browser of the user terpjnals Al
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amount information 184 for the corresponding site are displayed at the upper
end of the advertisement display window 172, and information 186 of the time
at which each user can participate in an auction upon the progress of the
auction is displayed at the lower end of the advertisement display window
172.

The functions and operations of the online advertising system thus
configured in accordance with the twelfth embodiment of the present invention
will be described in detail with reference to the accompanying drawings.

Fig. 39 is a flowchart showing a signal flow of the online advertising

system in accordance with the twelfth embodiment of the present invention.

First, the online advertising management server OAMS receives
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advertising management server OAMS, if the same user has never clicked on the
same advertisement data, the amount of reserve for each advertisement 1s
integrated and accumulated in the total accumulated amount of reserve,
auction time information for the corresponding advertisement is extracted
(ST-325), and an auction participation time is given to each user (ST-327).

At this time, the auction participation time provided by the online
advertising management server OAMS varies according to each advertisement.
The auction participation time may be provided differentially by the
advertiser's selection or by advertisement type, i.e., 3 seconds for a text
advertisement, 5 seconds for an image advertisement, and 10 seconds for a
moving image advertisement.

Accordingly, the online advertising management server OAMS stores

auction participation time information for the corresponding advertisement



(ST-325), and an auction participation tinme is given

to each user (ST-327). At this tine, the auction
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online advertising management server OAMS cancels the prize winning of the
corresponding bidder (ST-333).

On the contrary, if the online advertising management server OAMS has
received the bidding signal transmitted from the user terminals Al to An
within the auction participation time provided to the corresponding user, the
online advertising management server OAMS decides the corresponding bidder as
the prize winner and awards him or her the prize money (ST-334 and ST-335).

Then, the online advertising management server OAMS determines whether
the advertising auction time is finished (ST-336). If there exists any
remaining auction time, it receives an advertisement data click signal again
from the user terminals Al to An and calculates it (ST-337), converts the

total accumulated amount of money (ST-338), and then returns to the step ST-
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server QAMS deci des the correspondi ng bi dder as the
prize wi nner and awards himor her the prize noney
(ST-334 and ST-335). Then, the online adverti sing
329managenent server OAMS det erm nes whet her the

advertjsing auction tine is fjni.shed T-336). |If .
EROREC AR aR) T ORIRT VELITIBR {TARLen 1] o@bpQdance with a
: ert i Se tared | Lengl Iof foiqm t i ith
i LAETAbATRL G802 lesthanaheanpl gy e veRied v
refemneer te thBeadconpdnyang uhraw aiged anount of noney
(ST-338), .and then returns_to the step STQO 329. . .
HeféEnaftt és,aaﬁ{a@wﬁ%@aboﬁﬁéﬁma@ﬁﬁblwgﬁwgi khe configuration of an
ccar ce .. t hi rt ' t :
ont BRESGRERY bt Rl SO IR e B8 cnpjpent of uhe
pretdi? ageaRRanyi ng drawings. Fig. 40 is a frane fornat
schematically showing the configuration o f an online i
ad\Ref ei singgt @ ySigentt) n thecorldascadvart hs gt Rystesenfhaccordance with

epbodi nent o, f..t he pr nt_invention., .Referrin .
the FF@&E%?H’[ I‘?Eb%qﬂmleﬂ'é %ﬁig?;?rﬁsﬁﬁps’ﬁg{g%ﬁopn 130%0%&; M Which allows
a udbt g eed N nbeqntiatenhedi seHarefcitpheid @388 for participating in
Invention i's a system which allows a user to freely )
theawtummgatectaost sewiparef cinpatéwnlaieksmport of money by outputting
adv%%é%%ﬁérﬁ?&kﬂgn{ggﬁi B%qtvfﬁﬁb%nm n;ggsglght%t\fi%h\éﬁgcea&tfior?nservice of an
accfiM8kbd SERAE FeLBnEPT t LALE! Féﬂ%giapnpﬂoﬂet be M RbPBesponding user
auction service of an accumnul ated amount o f noney to
throlgh cké Iwikategghomeraef Hyhehe aseespentiuvigr ugwmnet mrtheghication.
the wireless internet by the user'.s cellul ar. phone )
autlfeRthemtTasds , | PheotGRdi nurdYST tHBLoAY el dBvaseqrgapge with the

thi?‘é%se%lgﬂqpi?rﬁoo%qﬁ&?tdaﬂceth\éﬁ E)pe§é?1% bﬁ{{éer{ﬁ&ﬂlt Eﬁegf)?}gé;,\ts%ﬁ;}vhpch allows a

esen nvent1on'I S a sys

useHSES daQi Basiiky ydvew: pswenit | &eaetlirodigh atHheeghs tcBélular phone and
user's cellular phone and allows a server to nmanage i
allowfe avisemiarg tonhaagat then vépwdE i hEormebiomagnee thipeyparhhas to view

eSS ST 8 5P 9510 R P shBeF g ction

SY$oem il saccafcdapsEind tvieP€ising system in accordance with the
thirteenth embodiment of the present invention is provided with advertiser
terminals Bl to Bn for registering advertisement data in the server,
transferring advertising costs per click, and receiving member information
registered in the server.

The online advertising system in accordance with the thirteenth
embodiment of the present invention is provided with a communication module,
such as a modem, therein for viewing advertisement data registered in the
server, checking accumulated prize money information increasing in proportion
to the lapse of time at a preset period of time for bidding for an
advertising prize money auction, and issuing a bidding signal for a specific

prize money, user terminals Al to An having a web browser, and user cellular



thirteenth enbodinent o f the present invention is
provided with advertiser termnals Bl to Bn for
w0 e@7as@ei ng adverti sement data in the server,PCT/KR2007/002482

transferring adverti sing cost£4 per click, and
recei ving nmenber information registered in the server.
The online advertising systemin accordance with the
thirteenth enbodinent o f the present invention is
provided with a comuni cati on nodul e, such as a nodem

phordser@i ntd otn viiemi necedovig t alseaefrhendatta10@g|8$£@r1edff0ﬁl the online

t he server, checkln acc | at ed rlze
adve i VAREFTRI ST ST SBorePlh € oY UATPRpliregnpt automatic

Calgﬂc?v %%t@lr%r %ﬁhe?ﬁeré&ﬂap fréde‘f?nflgmarﬁi ddichend Oéd\%'?tlsgement data

prizé nonéy auction, and Issuing a bid
frosi ghal drdrina Si@leern‘uscngrlmaﬁagameey meerté)AleSnaIaadAlautomatlcally
to An having a web browser, and user ceIJ ul ar phones C
transyichifgor thee e i gy H osmtieRt iteatthen o8 galadVebih A8 management
Seﬂaﬁnl Q{Mssadvertlm ng managenent server OAMS to issue a
s internet automatic cal |l back setting request

si gRal ,onf1¢6€1 idRer tARdny i eyken aduerddceedait deittd ftlosm thirteenth
the online advertising managenent server QCAMS, and
embedimentt ¢ ¢ dihiey pf@%ﬂménﬂn‘fanﬁgom hes \Birevildeg Whtloridgt ophineo advertising

t he opline adver agement serye e
man%gﬂmpp] atvefti si h@s , 0t 8%%18{Faané%‘5w E%Pﬁ%& advert isement
1nf61fMart‘i§1?rFereﬂjféogH‘{?@"ttls@xf teh®i R18SBNtt ol BYEHelk®IVdsSan advertisement
provided with the online advertising nanagement server

vieWigSs i gilc tir one ddieveseratidrmiogil st/elr $ oaliveandi Skerarser cellular phones
mation from.the .advertiser ter als B

f
Cl Irtg’cgr\/eaéldarpaéfévé‘fii"?%té%?ﬁ HER ng CE%ﬂ&Fe?rbﬁﬁtﬁ vepsLying costs,
cum‘%ﬁdrt%@ﬂ’ oﬂpugé’ ABcandatde éh?o%ﬁtC‘?hké‘tln%rtl&hoq‘ﬁsp%p(}r@lon to the

ays advertising costs, accumulates the
lape@vdr ttii gé n@e@ost s;;eoﬁtﬂrml@rumﬂaqu aumguiss raachadyl atexives a bidding
anmpunt |nformat|on in Proportlon to the lapse o f .ti
sigplerf 05 gpeera écpé(FqU@B “red; pmeuts fracthed UopBcerugals AL to An,

sel?'tgsd&%gr SCP e%p ﬁ?{ngAIU%E?Ch\nI Fheaclﬁl‘l?l% ?Lﬁ%ra%u'ﬂv atd o’me user the

e correspondin

pri#sehomsy,t hehdprdzeuvednetie t Scamal 4t ibhe ofseirizbe mpﬁe}zeof the next
noney, and executes the accumulation o f prize noney

sessﬂNIhe next session. A web server WBS for executing
1 SN G2, Mt o5, 90 5l SR EEBLE O, B2 avertiser

terMVﬁ§$szI to Bn and the user terminals Al to An and a WAP server WAPS for
performing a wireless data communication through the user cellular phones Cl
to Cn are provided within the online advertising management server OAMS.

Meanwhile, the online advertising management server OAMS is set such
that when it receives a bidding signal for a specific accumulated amount from
the user terminals Al to An and the cellular phones Cl1 to Cn, it is
determined if the user is a user who clicks on advertisement data more than a
predetermined number out of the advertisement data having the corresponding
user registered, and then the user is selected as the prize winner.

Moreover, the online advertising management server OAMS is preset in
such a manner that if the same user has viewed the same advertisement data

multiple times by receiving, storing, and comparing the IP address, MAC



performng a wrel ess data comuni cati on through the

user cellular phones C to Cn are provided within the
woepornsgs2adverti si ng managenent_ server QAVS. MeRCIRRR@®[7/002482

the online advertising nmanag nt server OAMS is set

such that when it receives a bidding signal for a

specific accunmul ated anmount fromthe user termnals Al

to An and the cellular phones C to Cn, it is

determned if the user is a user who clicks on
addzabser tid eroohic datfarmajrient darthe pseddesnimaledAhubédin or telephone

out .0.f the advertjsenent deggia hav

\ X -
numbedy 1 BEYHRGE Y 1TSBr _}?eeélisgf et Pl%fn(?h{’]ﬁeesnlatelhgo uc§’e!r the corresponding
adveiCeh& 8std W MBS QQQfein%ZVi%%&ronet fgneonl i ne

adverti si ng managenent server M5 I's preset in such a
maMeenwltinat ilfe phessamenveseiomais pirewaktdt metlsaasy company servers
advertisenent data nmultjple tjnes.by receivj

(nokt shpigy) | ghackboﬁggt’rqtﬁg Hhe CPR WSHE SWI% ng;ﬂﬂ]rlé%%’ advertising
man%&%gﬁ? o&%r%e ”6&[5“3%138 ndﬁg{l %3% e el §e‘in§ﬁfn IS St‘g‘;rnllsnﬁ@ted from the

I tel ephone nunper mation fromthe u

onl &l | advart pHapesakadentnt Coerviche O0aMS r es poindi Ingnepages.  The servers
_advertisenment data is processed as being vjiewed one
displayang Medyienhi sesient héatsr 85eneomPARE ntaryAr § <O fpEsReifdd portals or the

with . )
ikt ah o AR B PheSn BT Ak e B st e
seryer fMSonandndi spéay iagyest | sigdesrt] idat advertising system thus

transmtted fromthe online advertising managenent
confimwed @aAMBiconrddveehonthadbs. thhetesstheregbadigenayiodg the present
. advertis t data.are co ny.servers f general .
VeI ¥lgwgﬁeg?§%ése(§ol%n%3@iill %Uble%ecfroeirﬁ? ontd e fccompany ing
draWLrlgls.be omtted here. The functions and operations o f

the online advertising systemthus configured in )

acdagdadicd swat hldwchatthishbeiemt b eidnadi fkowt o6 fhe fomline advertising

resent invention wi|l be described. in detail wth : :
sys @ﬁépe%rcc@rfl@qehwdtébﬁagﬁm?@tér Hg@@ntwg.thﬁlpri%seat Invention.
fl rt.shew ng S| I, f f e '
ad\%? F 1|°a’si HZ g%t e%nﬂi nérg?goar d%\1 cg?vviftlﬁpt Rglnﬂtdﬁﬁg(tl e(tetrﬁ(p]lgh the user
cel enbkediphBids C1f tbh€npagsentthengegtadlodlold reft ,thien okl the advertising
41, only a signal flow perforned through the user
managdnent a3y iR nEs acrordgncy Wibnher b1 iegAkl anpedinegtfof the present

. the online,adyerti,si,ng managenment systemin accordance
mv‘v?\ﬁlttll‘?nt%leﬂt R r4e8Eht ¥ enbodi nent o f the present

I nyRRLi Qvewt | demBBt dRSEr F®dved from the advertiser terminals Bl to Bn
and registered, the online advertising management server receives a cellular
phone registration request signal for advertisement reception from the user
cellular phones Cl to Cn, and registers and authenticates the corresponding
cellular phone number (ST-380).

In this state, the online advertising management server OAMS transmits
a callback URL information to the user cellular phones C1 to Cn (ST-381).
Then, the user cellular phones Cl to Cn receive the corresponding callback
URL and output it on the screen. When a user accesses the wireless internet
and selects the corresponding callback URL (ST-382), the online advertising
management server OAMS, which is the address of the corresponding URL, is

accessed. The online advertising management server OAMS extracts



Wth advertisenent data received fromthe advertiser
termnals Bl to Bn and regi stered, the online
wW@oawensd2gi ng managenment server,teceives a cel | BCEKR2007/002482
phone registration request si%éal for advertisenent
reception fromthe user cellular phones CI| to Cn, and
regi sters and authenticates the correspondi ng cel |l ul ar
phone nunber (ST-380). In this state, the online
adverti si ng managenent server OAMS transmits a
adverlisbaek URa ipnesetndni e cortdseondiens HRll | andrtismenels to the user

cel [ snies o TOr bt ra BG4 Hhdke Ul CaRd T 555).

OUtA@Utth'lg QNmEhe igcrgen.caYigRka UREEr tAECERIALSsd N6f a server for
wireless inter net and sel ects the correspondi ng

conwadtlibgcto WREpdcSTi 88Xy yet Hérongh be ald\rellesssungernet and information
managenent . serv QAMS, ch is, the address

of %oﬁpﬁééglgnéi @%ﬁertﬂ%ema‘%l&e édfﬂﬂe?eawrreﬁbst&a@%rfﬂgg%
mﬁﬁ@fé%% sehyeln i Nerr@fjiﬂd gﬁgéﬁﬁ%ntse@@éﬁ OAMS registers

preset inthe correspon ransmits to

auctisgr eaith ol put iphonése Clhfdmaﬁfrbrﬁnahcbutlm’( Slrtﬂmems’alma q1T0v1ded in
the screen (ST- 383} At this tinme, in the call back
rewyl_ fof h@eamve@g ® aalvglétrl@émentoﬁiat:aarméemlﬁée@oththe user cellular

ec C,Ser (0] es t
phoffr oL tEr Gt AR DdPehMtel!| ISP ERNE Phlkrves for each
advéidig8kmaite lheghestt%wpl dceamtiNged Jenef of aesthe: (8TH3BL, ST-385 and
adverti si ng rranagerrent server QAMS regl sters auction

ST-@%)thl pation time informtion and user information
t he, vi ewi.n

d f advert
Gatd £FnshrSednt OTUES (P Eor hal rapRtEe VoM deternines
wheggg IkegnA RS s a’—i&%%ﬂ“tﬁtd@%né eﬁ%veg fr@éctfé@“ﬁST—BS?) If the

vertisenent in the total accunulated anmpbunt o o
adveessing (466884, bSAdBRBS dmve STi-s386ached, thtlm stoaﬂeue advertising

man%ghq%@]?lm #ggreag te:d?xlgn sng]gé%acggg} 2 r%rf({ @ﬁcmq:}&tﬁ% amount for the

adv%ﬁ;t{}gii}ﬁ% a{ul%?rg&fgn(g %@g)im%ltfmrtge(éa ver{d Shi9 SUGHihefks) (ST-388),

he "onl i n€ adverti sing

and mahgdesrentn s icrensOANS tdieviadesnitl heed rmrbgnat\ex:thartﬁe lapse of each
accunul at ed amount for the advertising auct| on in
timgi vantt i (FE-3% ks (elhgl, Socohts éptah nacewylpker sgayunt for the

and dl pl n i ncrease th c
oo ThREARLSENS PPLERRCpY RS R0 AP YR, o calcutac
andtd{h%pll@y aln PEEAYE ?e@dtﬁféoumt figrtHehgr BV MbhidySi Ng
auction is divided by the advertising auction tine, t
calldultheeonline adverfising management server OAMS receives a bidding
signal from any one of the user terminals Al to An or any one of the user
cellular phones Cl to Cn during the displaying of an increase in the reserve
amount (ST-390), it determines whether the bidding signal is received within
the auction participation time provided to the corresponding user by
authentication of the account information of the corresponding user (ST-391).
[f the online advertising management server OAMS has received the
bidding signal transmitted from the user terminals Al to An or the user
cellular phones C1 to Cn, with the auction participation time provided to the

corresponding user exceeded, the online advertising management server OAMS

cancels the prize winning of the corresponding bidder (ST-392).



and di splay an increase per tinme unit in the prize

money. |f the online advertising nanagenent server
wW@RNMF18@eei ves a bi ddi ng si gna% from any one oPET/KR007/002482

user termnals AIl to An or az/ one of the user

cellular phones d to Cn during the displaying o f an

increase in the reserve anount (ST-390), it determ nes

whet her the bidding signal is received within the

auction participation time provided to the
colneshrmdheg hasdr Iy thatandnee cdveoh song nanegerssdupgrver OAMS has

i nf tion,of th [ T-391). If. th
reck e TR 80! NSl SRS 28, VBB ARTRD reblinbl m1 co o
withlie tRbdgict9osi gnal c fpariaMtihe brit pard b8 HRECof RISPLA®IE user, the
Al to An or the user cellular phones O to Cn, with

onl it advettiisnng aranagdneat i sarver AMSr dedided the theresponding bidder as

cor.respondi ng user exceeded, the online advertising
the A8 SHEHET SAI BYATEANE o hdiats Lo bt FENRY RTrep -1

.thefh%f?,r rGRPonf aHbMﬁ%iﬁﬁaﬁg%émeﬂt Qe e Q%rélegéﬂqnes whether

i f the online advertising nagenent server as

ther eadeémddindealitddn ngimd giwal f inighadn €3%695) om he thser exists any
termnals Al to An within the auction participation . .

remg jiHREpRRLilgRdt g, t he LGS e FRdRMET bseament hdatgnic] pek signal again

frorﬁldYﬁé t&ss(eirng{e%&%ggng@t tgeﬁﬂ%nm\ﬁcgﬁactiege%tt *@§T- r9gg, changes the

correspondi ng er as the prize w nhner and awa

tot&l Mcemier el hncdnt zef meney (3F3B93) and heen fdieraslidehe step ST-
adverti sing managenent server OAMS determ nes whet her

388t he advertising auction time is finished (ST-395). If
a2 T e R et i &
foul @it Rabighotiherfto AN tABdpLeat! abRSitidn (W11396) described in detail

~ changes the total accunul ated anount of noney
witli SE{86dtice amdheharcompanyring drawihgs.st ep ST- 388.

Herei nafter, an online.advertising systemin

ac@dsaan%’i nd H %r;?urvtl@\%t?boyﬁ{a%dménﬁcrseﬁPﬁe_the homepage of a
por PAESERL 'iﬂgfﬁéﬂl(eh%li Vfﬂrbu%‘? é?le%‘ﬁg'ill?ee.dadv@rggiﬁgl s%zﬁelfh Oiln accordance

reference to the acconpanying draw ngs. Fi gs. 42 an

witd3 doertdeanls embodinegt tdfe thermgesert fintdig ibonepage o f a
portal site inplenmented through an online advertjsing )
sydeéeililngactor dakee vitaWing.outheerttd iBebotiveehtsiggf system in

accéﬁ%ingée egggﬁe rtlﬁ‘eﬁ?ﬂ%&r@@gﬁ?&%@%@ﬂne&? tol?est%edrp?&&gcs’int\)aﬁtion 1s a
system, which indicates information of an accumulated amount of time, during
which a user can participate in the winning auction service of an accumulated
amount of money, in specific leading keywords among a plurality of similar
keywords linked in advance, so that it can be outputted in the search window
by a specific keyword entered in the search window, and provides a
predetermined auction participation time to the corresponding user and
outputs search results if the corresponding leading keyword indicating the
information of an accumulated amount of time is selected/entered, thereby
encouraging the user to enter a specific leading keyword and accordingly
outputting a specific advertisement as a result of the keyword.

In other words, the online advertising system in accordance with the

fourteenth embodiment of the present invention is a system, which provides an



accordance with the fourteenth enbodiment o f the

present invention is a system which indicates
wo pdoonsaei on o f an accunul ated anmount o f ti NRCT/KRRO0MH02482

whi ch a user can participate 3% the winni ng auction

service o f an accunul ated anmount o f noney, in

specific | eading keywords anong a plurality of simlar

keywords |inked in advance, so that it can be

outputted in the search wi ndow by a specific keyword
adverttiei eyl aunt idre ssedircehi miandom 1 azindarpreovi @eghar embodiments but does

predeterm ned auction participation tine t

.th
not d@ﬁﬁé&b’o@é?ﬁ@%%‘?_Qﬁ’ﬁ@PldtuPﬁu% _té%%rf@ﬁ”“e@ﬁlgf‘t%n i%P {hfp user who has
Vi&fVEﬁ(#%(ﬁ/%?Pfééﬁﬂ%ﬂ# eadi N9 Keyuard 'Qﬁk?ﬁ{'wtti@?patiiog time provision

or me an dccunmulated anount o f tine

i nf 5@la€ C1e dire R ethadt herledywoedic cmoagi sigitl e keyeordo to be outputted
~enter a specific |eading keyword and accordjngly .
in the peardmyindapetons &1 vekeyssdeentesgd Dy dbg uses ypon entering a

th word. |n_other rd t ' r i SLAG . .
kevigtd PRSP 2on T and Mt NG Pabficjation tine
if SedrlB 1Y esEAltelMERht &MnkStie $¥adiem kWhoeds provi des

anadvertising auction service in a simlar manner to, )

ot Har shobodi deke s oblwer desmdnoentdi, r eat | 9t der ovicdepaigcipate 1n  an

benefit o f.auction participation to the, us who. h . .
advgqté\%%g Méﬂ?q’séhén’tl&cfa_tggfsiﬂ@ gé'f‘%sca_é’&gﬁo parficiPdting in the
adv?ﬂrig!iﬁé paﬁltc't%h %&”@i@fiﬁé"aﬂv@?tis‘%ﬁ@ﬁﬂ@awn ITAuUSON® this embodiment,

eadi ng keywords anong simlar keywords to be ) )
an adtqutitatk iauct hm peat ohi pat rmowime orep Wet Biverkdywsetecting leading

entered by the user upon entering a ke rd through a
keywerglscang sreat Ingnipaselo PR sSegk chy k@ﬁ%\ég?ti ci pation
ti i rch.j i t | i
g 07, LSS O RHLEAAS! DTG koo tor
prov Rdipar an cideat # sii Ag aducadoreplat sidigadimt it ome drbeindented in specific
g_ets the tine capable o f participating.in the )
leadthge KeyWirdg aneegi oimibgr Kewlpndls oehpafte dRethte gaatch window.

Thus, in this enbodi.nent ertishn Uct i an
oadiralBabils €A SMBRUE) 190 A0RIEN Moupgey the swvort
of KBYWRN 9%c alde £XNQEHS | 38t R AMC ActrdBnsean i the Reyweeslsh embodiment

Preferably, separate synbols or characters indicative
of thé Hregewt davewtriopr ovintionidesn watly ér seal diig wandaw dH2, and a keyword

parti ci pati tinme are indicated i.n specific | eagi;ng
194kE‘§/\t}98r t_eéﬁg &9 arts f@gﬁb&géno@t‘epﬁ‘?ﬁ% ‘f”rpdf)ﬁeﬂjzn‘
segfeh ff’l‘leng@é‘f' ATEAL di REIWOrdai S QRE CLL RO LAindB® NBRA0E plurality of
190 configured under the support o f the online i
simatirekeieomdg $96tregi strerad cmddammper twed Hnt hesdapoh tetah is generally

outgg;gt?@glrgﬁn{,hegggg\}eggggéigéggéadgg;m ?anch'. prI%v;[ggz dpr\glséri]t invention,

leading keywords 198 for clicking a specific keyword are included in the
similar keywords displayed together in the search window 192, and marks or
information notifying the user that an auction time can be accumulated are
displayed.

At this time, the leading keywords 198 may be keywords similar to the
keyword 194 entered by the user or keywords not similar thereto at all.

If the user selects the leading keywords 198, enters them in the search
window 192, and clicks on the search button, various search result

information 200 as shown in Fig. 43 is displayed on the screen. The search



194 to be entered by a user is entered in the search

w ndow 192. Wen the user enters a keyword in the
w@e@rabs2ai ndow 192, a plurali f’g of simlar keyhOr/HER209602482

regi stered and supported in %earch portal is

generally outputted in the correspondi ng search w ndow

192. In the present invention, |eading keywords 198

for clicking a specific keyword are included in the

simlar keywords displayed together in the search )
reswi tndofod®,i omn20Greirsk sadver f iseor mafdreat ok, i fsyrihgas heponsored Links,

user. that an auctian tinme can be accunul ated.are . . .
Powils kg ecetcAr Db BChIC (e ORa o Reywst e ipaBinRg, advertising

k r iqid{.ar to the keyword 194 entered by the

cosﬁggrﬁ%¥%§g§ag?gtﬁﬂdt simlar thereto at all. If the

us@hesefloeel s ihe theadpmgekeywavdst ik®g, entmreslet drammned  cost  for

t he search wi ndow 192, and clicks on.the search, )
act piatdbg, thar iesneswearch Peareht nesrbr miRigMaboB! aks shaigh from the
in-:Fig. ' ' n. t I een. : .
ookl 5ok 8218, ShSPL RO OFar e Tnllfed in this seareh resul
infbrfa®h SrAtI00ON, arklU¢ e asropsivedi @d flihaks al Peywour td rnikssawarded as prize
etc., on which the advertisers pay a predeterm ned
moneidvier t arsiadgerdosing @uehensear ch portal. Therefore, in
th resent. i nvention .pr edet erm ned .cost .for ..
_acterihg_agflﬂ%t o8 &R oQBﬁ\'r@%&?S s%é\r e r%rgldp? PﬂY%ﬁt&ﬁfﬁl%nsyStem thus
conf upail d ihr opchh@aRdverithsans olrtdatpdv@bbdisRientof the present
information displayed in this search result

invémtfionmat i bnb@0descanbed hin cdetragés pwhi nee ffeirpzeeci . the accompanying
resource i s awarded as prize noney for an adverti sing
dra®ipgsi on. The functions and operations of the online

ad\ﬁ%t | 5 NY §YFLARThANYShERTHS Qu%gﬁlgilnfﬁﬁp%d%%n‘l‘mé‘ advertising

the fourteenth enbodinment o f t resent invention

systénl linbgcodedardebett nhelefoar t eanith hembetl anemncef tthet reesent invention.
acco_nEany_i ng drawi ngs. Fig, 44 is a f]owhart show n%
a dilghalVithothe aPP{ HeRlAAR | 18 ABREEAGIANg 0fy S¢ading psearch cost for

spegfr:fg g%?{)\?oerd\gﬁ taHdtgr?q.glflg?p%ee%?%Ht ﬁm%‘? qﬁ%rm%tfor% :)‘rreeceived from the

i
I'nventt on. e application

advédisst r edrin@Aals B1l eaddmg tbeasmhing aglvet Disinpenarfagement server OAMS
keywords and specific search portal infornmation

regt sieabyebbadi ngn tesverddser aidkepuetdoni naime Bindicat B ipformation in
onli

con Bl 0 B ISR G ER S IR server (51
goohnformation in

In this state, the search portal server determines whether a specific
keyword is entered in the search window (ST-401), extracts leading keyword
information established in advance in the DB in conjunction with the
corresponding keyword (ST-402), and displays the same on the search window
(ST-403).

Then, the search portal server determines whether a signal for
selecting/entering a leading keyword enabling auction time accumulation 1is
received from the user terminals Al to An or not (ST-404). If a signal for

selecting/entering a leading keyword enabling users to accumulate an auction

time is received, the corresponding search result data is transmitted to the
user terminals Al to An (ST-405).



conjunction with each other in the correspondi ng

search portal server (ST- 400). In this state, the
w@e@nrabs2portal server determ ;&;@ whet her a speRCT/K&2007/002482

keyword is entered in the se h wi ndow ( ST-401),

extracts | eadi ng keyword information established in

advance in the DB in conjunction with the

correspondi ng keyword (ST-402), and displays the sane

on the search w ndow (ST-403) . Then, the search )

porlhan, sethfer searel ni pidahhethetera dirgnsilithor advertising auction

el. inglentering a,leadi keyword enpabl ing auction
par Eii AL LIS LR, G 21} GE dpBary B B o PR b PRRifALRL user to the
onlthd h@yék?i9ndOhakagbméd) setferd GAMRIAl adPT the online advertising
sel ecting/entering a | eadi ng keyword enabling users to

manzgementl| aeevesn CANSt updettesmehe s adesrdiivetg quvéion participation time
cor.r espondi.n earch result data i.,s transm,ffe o the.

accfil Al [ s tapn ¢ _rAﬁﬁ%sqaraéﬁﬁenﬁh%,usleﬁe@t-éﬂéh anl integrates

and PQEL @l SEEY SF edeh RRSNFE(S @alctYle.ratd'véfﬂ%eﬂéﬁ?tt Lap %he t(ﬁcal accumulated
participation tinme accunulation information for the

amowrdr pésppeediad Siis417)to the online advertising
maﬁagemant server OAMS, and the .online adverti sing
nma

BgbMen 6t kv Ehe GaEN RENerl SiAe maaesenand sy Vet cPAbn determines
ticipaki on;:ti Lt on, i nfar mat .on.f.ar (&he
she At LELORALATiLL0P SEEHILLARLRN, 1hOC B LR, (%0 11 the
advaadyimy atast f@semvesideor tarch iadvesddhsamenthd nohhihe advertising
total accunul ated anpunt o f reserve (ST-407). In this
manggegent seigendIMredbdviest tha ngtesmagdnang: asewdat @apmount for the

t.erm nes,whet.her .t he adverti si auction biddin
e ST R e S a0 P e e e SPnly e BPpres) (51-400),
and biPp18gs t hireidcgeifacihedhet BECRRILANG ad¥eAt IWitRdthe lapse of each
managenent server QAMS divides the integrated and

timgicaontil 468 Mhount Thet tise atheer totsilngacanonii aredi namount  for  the

iven tine units (e..g., seconds, or mnutes)(ST-409),
a0 Sthek ey i et oY PRI AN PRt g bR, to calculate
and WisP141%n! ARTBaS hefaRN 1 iR ?ﬁ't%e(ﬁﬁ'zgmaneymat 'S,

the total accumul ated anmount for the advertising

audfi ohei snlinei dddemtyisie mahagehdrsi ngraerctQAMS trieoejveso a bidding
: cail cul ate and display an increase per unit time in the )
signgl; 1 gomoHey ong rofy HBeopgarndermivial s ifsh g Aandijérenthe displaying of

o 58k BRSS9, ) BRIV A0S che bicaing
signal is received within the auction participation time provided to the
corresponding user by authentication of the account information of the
corresponding user (ST-412).

If the online advertising management server OAMS has received the
bidding signal transmitted from the user terminals Al to An, with the auction
participation time provided to the corresponding user exceeded, the online
advertising management server OAMS cancels the prize winning of the
corresponding bidder (ST-413).

On the other hand, if the online advertising management server OAMS has
received the bidding signal transmitted from the user terminals Al to An
within the auction participation time provided to the corresponding user, the

online advertising management server OAMS decides the corresponding bidder as



an increase in the reserve amount (ST-411), it
det erm nes whether the bidding signal is received
wowaohitss2ehe aucti on participatjon tinme provi deRCT/ERR2V6/002482
correspondi ng user by aut hentdlcation o f the account
information o f the correspondi ng user (ST-412). If
the online advertising managenent server QANMS has
received the bidding signal transmtted fromthe user
termnals Al to An, with the auction participation
the tpriee vianédeddt avarte Idor oedeontiengr issemorssc é8bed4 amk ST-415).
onl i ne advertjsing nanagenent server QAMS %%mgels t he heth
pr LB withei ARl iBe RREETE oF 1Nes BBRRREHEN bi SRANEr (B44siermepes whether
t f oy line: r QS mManage Rt i n
the s g} "Ree s 0L MG BRI GTS D PR exists any

remdimdang Middteeh friam t he reseiveseani adlest Ksemeho datawct hiknsignal again
the auction participation tine provided to

th
from oftree sipendit AL ineds , At heo ofil i anel L@V erkatepngt nﬁglgfé%%nt changes the

erver VB, deci des it h () di [ _

tot Bl Tahe) TR tr BE PSP EREE B R e BRI o the step ST
409 (ST-414 and ST-415) . Then, the online advertising

managenent server QOAMS determ nes whet her, the )

adér i$ gionbe auwder stootli theati $he jonil sk ddygTtisisg system and method in

there exists, any renmpining auctjion tinme, it recejv .
accRriaaek ortths SHerR 95t h LIFRK O GHSI PLEsARh FSAT{91h qigepot |imited
to Eﬁ?'ﬁb@@é Aclided AbaNfles@ GHiadASolid dhahgéd And modifications can

changes the total accunul ated anount of noney _
be E- #ili8out adepat hamg fedurths techhhmlsseweSat theginventien.

to be understood that the online advertising system

and nethod in accordance with the present invention

the present invention are not limted to the

above- descri bed enbodi nents and vari ous changes and

nodi fi cati ons can be made w t hout departing fromthe

technical scope o f the invention.[CLAIMS] [Claiml1l ]

An online advertising system conprising: user

term nal s having a communi cati on nodul e, such as a

nodem installed therein, for view ng adverti senent

i nformati on and product information displayed on web

pages by accessing the web pages o f an online

adverti sing managenent server that offers nmenber

integrated reserve points; first to NNth adverti ser

term nals, which provide and displ ay



advertisenment information on the web pages o f the

onli ne adverti si ng nmanagenent server so as to view
wa@eawensd2genment i nformation thrgough the user tePCi/RRRE);7/002482

and offer a predeterm ned a t of menber integrated

reserve points for a custoners' advertisenment view ng;

first to NNth seller termnals, which provide product

i nformati on on the web pages of the online adverti sing

managenment server so as to view product information
m&f‘ﬂM@Egh the user terminals and di splay the same for

al e and of fer a predeterm ned anount of nenber

S’at ed reserve points for the custoners' view ng

th%npérﬁCiﬂétadv@?Pfﬁ%' Site@NEohpei QAL I ne advertising

managenent server, \Nhl ch receives the adverti senent

i nfusermattieomi rsld pharYdugt a ntoamuat cai ohr omduhe, f isush tas a modem,

N-th advertiser termnpal.s andtheflrst to th seller
instadlgdr sthEEg 1R spé 5ysvf%ﬁgona%@6 bafdeat Uhdgl’l}% §ipg| yand  product

inf AGRYTAH afigp 1 ARl %ﬁdw géed&gms%ldlg’;ttﬁgrﬁél? ages ?f an online

reserve points. jOInt I'n res
adveact\le[mg marmgdmennfmm ithat arfdep&' aeubdr iinfeyraaed Qfeserve points;
iewing signals transmtted fromthe user termnals,

perfﬁ bt 18 dNsburdverideessi igmomakshe plrdn a@éo‘ﬂrdeceaﬂd display
advé]rft 1§en?e91rtr e?%?ﬂbﬂ%nc ugﬁ o'fﬁ% waei)hhée{é%snem € é nto%g drg %dvertlsmg

erve polnts upon recelp ust OITE pro

man@ﬂn@ﬂﬁsﬁrﬁfegn% agipdatydsy I $RIrY esdaehnt nfijﬁirﬁlatﬁﬁhd theblgh the user
products upl oaded by the seller, wherein the reserves

terl@éllanhéd pyd costes ey @r@déwrm@n@djv@nqmée@énm@mb@rd prtegueted reserve
rrratlo are j oi,nt| rrulated and awarded to

po”btlfr fec%é)fngﬁfér éd%%“és‘a'v oMtV BFbunt. [ aim 2 ] The

sygiesm ofp ol-2hmsd] l’er"“ﬂ@flﬁ'rﬁ&hewfﬁ%h' B?oﬁ@\év@%cﬁldﬂg information on
management server conprises® a web server WBS for

the r weh i pageshefURbheobnt e culvente sadg emsiagementneseagenend as to view
rovi e online adve

d t t
PfO(ﬁE%Slrélﬁ%m é%‘?vg gh tﬁg? UREL f Feng 'S'CE difpdpy i $Be same for
sald€r ghaah frert laepféJétErrﬁHleN ! FFrm Yefﬁteg?gfje& Reserve points

user termnals can access the online a vertl
for hragestemtr sevvaringatie biodilct aind osestind ; damabases for

St ofll ngortllr}%eneggx?értl1rslgr$ggr arﬁa%glgén?esn?rvierver, which receives the
advertisement information and product information from the first to N-th
advertiser terminals and the first to N-th seller servers and displays them
on web pages, cumulatively accumulates awarded points in member integrated
reserve points jointly saved by members in response to advertisement
information and product information viewing signals transmitted from the user
terminals, performs a discount processing on the purchase price of a
corresponding customer with the member integrated reserve points upon receipt
of the customers' product purchase signal, updates reserve point data, and
sells products uploaded by the seller,

wherein the reserves earned by customers viewing advertisements and

product information are jointly accumulated and awarded to purchase customers

as a discount amount.
[Claim 2]



poi nt update information and custoner purchase
signals, custoner information, seller information, and
wa@eawensd2ger information. [Caim3 ] The syst enPCF/KRR@N71002482
1, wherein the online adver t9%i ng managenent server
is set to provide advertisenent information
differentiated by age, sex, and region of a
correspondi ng custoner based on nenbers? log- in
information. [Claim4 ] The systemo f claim1l ,
whé&heisyst e afnkcil aen ddveheriesn ndgiemambigenediter$ €3 vgr magagement server
set to identify a correspondi ng menber through the
Comprd¥Bers' log-in information, and not to pay nmenber
i ntegrate en i.nt h a f ol r o
ot W ERe ES, a0k gurt Pl nEne AR 'R ey "l gHE ddvertising
man$oembe Hrvet ai gnptovidadenei thet bel aiel hdecradyaid imahagement server so
managenent server is configured so as to display, at
that heheipperstentd oNfth hadvedit hsercriesminglsyhethgebl igist e to N-th seller

accunmul ation information of nber .integrate ;
ser i SRt FotF Ty D) HHHDEre by b1 G54 g A/eFEFLTHE nanagement
serfdvesid sements and product information. [Claim6 ] The
systemo f claim1l , wherein the online advertising
madagsneamd secoml dadapasesedor astorimanthat maaberpdniagrated reserve
' recei.ves the advertisenment f’lnfor mati.on a

. whi CH
POiRYy AWGREE LAF OFHLE PIb AT SYSTOMES (P 6h4eSt REERRISY ¢
j j : ; raservers to display
Sel%ﬁthgﬁjm\%g&g’ag%%%lgﬁg 1:&2; r|c:1rng\6/iHcliagdlol\?vi th a nodemin
[CtwicheB]t 0 receive advertisement information and product
i nformati on view ngsignals.transmited from.the use

;
t erRENBISEN A £ATEF L. SHMIRHD | Hico PREKIEOANYRTS AFkife RRnagement server

is Iggﬂ(tto 50 4Pl 90d eig@?erp[i Slgh@%?ltﬁ&? cﬁ@fﬁﬁlﬁ?gfﬁptb ~age, sex, and

or tron provi rom Irst to adverti ser

regl @ & nalcorr édpdnehec kestvndr mRadeas Aethistdiog-iacidesmation.
status to the correspondi ng advertisenent information;
[Chaipr dluct i nformati on managenment unit whi ch upl oads

di | h d i nf i i .
o gt Ll LR B SUANA08 L AR Eer scrve
is Gt OfFRr $derRGERSS SERHSpdnd i hd e mefaresiBdLing tBe Odk@lbers' log-in

information, and not to pay member integrated reserve points to the same

n . .
pmer information,

member in reward of viewing the same advertisement.
[Claim 5]

The system of claim 1, wherein the online advertising management server
is configured so as to display, at the upper end of the main screen of the
web site, accumulation information of member integrated reserve points earned
jointly by members by viewing advertisements and product information.

[Claim 6]

The system of claim 1, wherein the online advertising management server
comprises:

a communication module which receives the advertisement information and
product information from first to N-th advertiser terminals and first to N-th
seller servers to display them on web pages, and is provided with a modem in

order to receive advertisement information and product information viewing



i nformati on; a menbers informati on managenent unit

whi ch manages nenbers informati on such as nenbers
w@endase22age, and region so as, to enabl e tar gePCT/KR2007/002482

advertisement for menber indid4 dual s; an information

vi ewi ng managenent unit whi ch nmanages vi ew ng

informati on for each nenber about the adverti senent

i nformati on and product information in conjunction

with the advertisenent information nmanagenent unit and
sigitale Urzmdmctttadnfmmahe osendreageradst unit; a rrenber

i ntegr . reserve rmn ement ocessor L ch j ves

L PB LGV Aoty e S0 JipaBe SRRl LD LRSI SR aisptars
the Vh r@gséﬁ&'@alln%&rnﬁrﬂ%ﬂtb% gé&’mf}&he Ugersitgf MepaiNsth advertiser

and updates ne integrated reserve I nformation, and
ternﬁalwsxh@ndorafmp@nohndg nardges int egstdmed r exeeye istatus to the

response to a product purchase signal transmitted from
cor igsgoRd gt pdvens esemet i QI BAt 198; t her eby cl ear the

COLr ?8&{[&‘1' Nd¢ %n' 4G &r?efn%dufl SER%h pk @E%Bd displays the
X phr ¢

proc ssor whi'c ecut es paynent for a

prodlictCAufbrigiing prodced ik & edhdfefrh%lt itiot Q@-Itﬁt @éller servers, and
reserve in response to a product purchase signal

cheqkisargdi naragesr encasipnene @ceshesigdes t@renaglogresponding product
fcon unction wth the nmenber integrated reserve
in el nt processor; an advertisenent informtion DB

for S&er89i YRS tiohenRigeh@{touABE WANcP MRAYhE&H nehdhs information
the first to NNth advertiser termnals; a product

such rfsomeniiieiron oBdenr ageordndgregioduse dsntoremablertarget advertisement
provi ded fr.o he first to NNth seller servers; a

for rﬂ?ﬁ%%rr s‘nFlh‘f‘éﬂ?rjﬁ’l on DB whi ch stores nembers
| ntAr Mak f G §f’&h TRET SuBEBERInt a%atre%% flafiages viewing
so as to enab target advertisenent for

informdt vord Ualrs padn nember n@douonthve eaivagt ISBmedn cﬂmfsrmrrtesn and product

viewi ng .information for each nenber about the
inf ol §@nﬁq>murlﬁ¥ mnnﬂﬂlbﬁhsn%ﬂVﬁrbwnt nfSPHERLIGA Mapagement unit

and GQ nmvf”o lﬁ]att gﬁ n%%\ég&ﬁé Rt information

mana i nf or mati on managenment

uniat ; m@nlfeeseh\/@g@@'@e’dﬂeré@ér@’énamr@@elﬁlﬁlt\/\hpﬁd)‘bdsecelWﬂﬁch receives
advertisenent information and product informtion
advesitaapreits il giemgt 1ana@adi RrOdUCT ripAPEMN 1oR sflewing signals transmitted

from the user terminals and updates member integrated reserve information,
and pays the corresponding member integrated reserve in response to a product
purchase signal transmitted from one of the user terminals, to thereby clear
the corresponding member integrated reserve;

a payment processor which executes a payment for a purchase discount
using an accumulated member integrated reserve in response to a product
purchase signal transmitted from any one of the user terminals in conjunction
with the member integrated reserve management processor;

an advertisement information DB for storing advertisement information
provided from the first to N-th advertiser terminals;

a product information DB for storing product information provided from
the first to N-th seller servers;

a members information DB which stores members information such as



term nal s and updates and stores nenber integrated

reserve information, and updates and stores the
we@eororesquendi ng nmenber i nt egrat reserve pai d PCI/KR2007/002482

response to a product purchase’signal froma customer

a product purchase discount information DB which

stores informati on on a purchase di scount using an

accumrmul ated nenber integrated reserve in response to a

product purchase signal transmtted fromany one o f .
memba{s uERRIH or ARHYAITSET 9i1.c 6HF unt iasn toi enabl et Migebepdvertisement for

inte . ﬁ eserve nmanagenent processor; and a control
memlb%i tlg@\ﬁ’itl? allésécei ves the advertisenent information and

Pr @eUGhfbifa®i ot v ihg ODB fklizh ts@oMed hviddyes t iS®fFmation for each
termnals and first to N-th seller servers to displa ) _
membére rrbettwe bhpagduer tdseverd t heforsabien | megpacdgt information in

resecve manag nt _.processor. in response to .
ConiGEI 9 s Shiht (PRt GFRRRTISRTAA BHGABEL Oty BiRgenesy unit and the
prodic@W MG rah N fakdoRRe Lhed, fromuser terninals to

thus cunul atively save nenber integrated reserve

poiant sesgivees chadge counftoroat itohe ©Brr @spendimegeives advertisement
. .custonmers' purchase price with the nenber integrated
1nf9r@§é?% aﬁ‘éi pﬁogugg, kq{grrbadtyﬁgn‘flemg%gggalss@r. ttec(ie from the user
terrﬁﬁ%?% PhnP degfé:susatnﬁ”gfg‘respﬁg%t iﬂré%%%gg fé '?9%;’ irg%gmation, and

perforns a sal es representation o roducts upl oaded
upddness edrder stdrys drthei n@rtésponeier ménbeegriat egratedermegerve paid in
management processor to update reserve point data, to
respaiseely acbrtdust Rehass/istgnalzafoa eHstatieler ti senment

Vi i i ] 4: i. IS . et . .

v P B A BB OSBRI D8 hPEes fptormation on
a piglchgse t @igdonat s.usipg oadi nircam@lated member integrated reserve in

regi steringadvertisenent information and product

respanser et & oprodochnpwichase wduel tiransy ttedademermnysensevf the user

terf et i oMy IeL Pur By PACHDer SLEd AyEDor SHEtfer nanasenent

prodd¥s88f 3lhad reserve points, integrates and accunul ates
themuntil a product purchase signal is issued froma
spacthiterot ustianehichandcgays thee adesrtiesemant e gnétredt ion and product

. .reserve points as discount points when the product
infoyag Hs T8 ghidist goi@-éﬁeaéve&m%t@ﬁnmésa@\ﬂrerfﬂr%ﬁ dg N-th seller

e fBRSSETRILISET VRS GESED LR DRI DB ey et reserv
man#pement epeodedSoroBl Srdgp@nsd to advertisement information and product
information viewing signals transmitted from user terminals to thus
cumulatively save member integrated reserve points, gives a discount on the
corresponding customers' purchase price with the member integrated reserve
points by the payment processor 30 upon receipt of a customers' product
purchase signal, and performs a sales representation of products uploaded by
sellers by driving the member integrated reserve management processor to
update reserve point data, to thereby control the revitalization of
advertisement viewing.

[Claim 7]

An online advertising method, comprising the steps of:

at advertiser terminals and seller terminals, uploading and registering



process; at the online advertising managenent server,

determ ni ng whet her any view ng signal for a specific
w@edaensd2genment or product inf dmtl on i s appl i BOT/KRR07/002482

the user termnals; at the o ne adverti sing

managenent server, giving a predeterm ned nunber o f

poi nts according to the correspondi ng custoners'’

view ng activity, and adding up the points to the

menber integrated reserve points! at the online
adverdv eendns ngfmmagmremd Epdect, ldvét)emaﬁlnnngo whiet pielring advertising

rchase si gnal eci fi r.oduct d f
oo g Seoenal S ATBSEL Lo tHEt! SRR A procuc
1nf<ﬁ%\5?[(§d Sthy192 "BNAE BN o S EfBErs aVET 8] tnféﬁbéﬁennﬁregrated reserve

grated reserve points accunulated up to the )
pom:t@r reﬁp@grdlteg gai rdccomf]at bsretfem dinscountprodilet sptfrohase signal is
the correspondi ng purchased product response. to

Issiagst ivlr ‘iﬂeééiﬁkﬁ Pintenese adgRavs éﬂ@ Bt nbnteg{ated reserve
pouﬁ ggnchsggu SfﬁtISS{VHfgl @H@%ggﬁ&t Ipﬁﬁtth\é%F s eéﬂﬁl"?sm?@éued,

rat erve pornts to ro state

(O)at fKd &infnﬁe]ad'{}hﬁt1rmh§1QﬁlbrtagémthasmTv7er,, wheriging tIbe and password
step o f determning, at the online advertising

informadgenentd awhesticaiie Hae HriprPaingo s@@ﬁatefaoﬁuatomers log-in
specific advertisenent or product information is
pro%‘%ﬁl 'ied fromthe user termnals conprises the steps

of atexhéaghiing A0CGQEPH | MGhaPERS Olseevdf Qlel®ini@ing whether any
about nenbers who have viewed the correspondin

viewihgesigrdnéot aospeeiddacadvient ovemant g pooduct lnfgormatlon is applied

determ neV\/net.heE the correspondi ng custoner has ever
fromyi ‘ésetrhée%ﬁé wdvertisement or product information

bef ‘i’r &he@Rfl] AR Badvestidingf mEx'f%?geﬂ@ﬁterg’éﬁ@?' oglﬂngt he predetermined

ine advertisi ng nanagénent server,
numl@eﬁf fof s pointtisngccarsit ogretro has crﬁ\respondemgdcushemers v1ew1ng activity,
correspondj ng adverti senent, and duct informati

andddipg, Ubp&he doaihy toathe PEBPESNER 20 FF?%ﬁVﬁgpom
¢ %ﬁgeﬁﬁ%monﬁ?ﬁg Chavdl? 1§ %’a%&ne% thevaccy |e"f‘ﬁ1irﬁ'?1g whether a

e nenber integrated reserv oi nt's accor
pur & ec el gre8pgpdi ﬁlgsp‘dé&iifDdTE{frodmteVUsn@p@DltedVIftMn any one of the user
terminals;

at the online advertising management server, awarding the member
integrated reserve points accumulated up to the corresponding point of time
as discount points for the corresponding purchased product in response to the
customers' product purchase signal; and

updating, at the online advertising management server, the member
integrated reserve points to the initial zero state (0).

[Claim 8]

The method of claim 7, wherein the step of determining, at the online
advertising management server, whether any viewing signal for a specific
advertisement or product information is applied from the user terminals
comprises the steps of:

extracting and comparing prestored information about members who have

viewed the corresponding advertisement or product information to determine



[Qaim9 ] An online advertising system conprising:
user term nals having a comruni cati on nodul e, such as
wa@2vodaizel i nstal l ed therein, for view ng adverPCHERRNN/002482
i nformati on and product inforgmtion displayed on web
pages by accessing the web pages o f an online
adverti sing managenent server that offers nmenber
integrated reserve points; first to NNth adverti ser
term nals, which provide and display adverti senent
whefhefrot hatdoonespontlheg webt peegeba® dvet heiawelli tiee same advertisement or

dvertj si ng. ement server so as to view
pro%eﬁﬁ%@ﬁ%‘r@%&&%?nﬁ@on through the user terninals,
andsoh T pfsiAt PbLAGEL ot A8 ndMRIN b f Of hd RER Ehe 'a{atv\@/?t; 1\%'9 ﬁg management

reserve points for a custoners' advertisenen
servdrr, stift chi- tdor sedpoadidgeraushaney, hasi alevpr ovieedpridduebrresponding
formati on on the web pages. o t he online

' f
adv‘l?;fg\}é?"ﬁ%i e QgERHeni N gl%lronsob%@r ¢o DPelrpibucet the online
i nf ' ' di spl h
SRR e AT g LI B LR o

membygzThigrt egritedr absgkvee ol s PAICBESIHe0rt of NSeC WSk PEYoRding customer’
viewi ng the product information; and the online

Vie"ﬁ@@e@‘ﬁilé’ﬂﬁg managenent server, which receives the
[C?‘ﬂ}ﬁeﬂ i senent information and product information from
e rst to NNth advertiser termnals and the first

tOANdrh_iﬁ@'dd@érﬁ%ﬁﬁ%rs%@élﬁ, dbsgtiaysg:t hem on web pages,
cunul atively accunul ates, by category o f product
di §p¢rayéareicieds dihaying whecammsnoradien setleld,i osych as a modem,

o TR R L B oS SRS TSP E i proict

infdrﬁﬁ@fdﬁ_atdii@ﬁ‘l?fr@g B OfC tha b q{yﬁ%tclfé’&i\égf%{gn&‘fse%;%@ss of an online

transmtted omthe usertermnals,

advetitssmgnhapagenessisagven thatt béf erenhearnbernt egabed Fesarvvepoints;
poi.nts given to the category o f the carresponding )
punfblfﬁésetﬁopp%"cﬁﬁct agan L peceitgtndl sa cligcBnepovide and  display

k puy. -signal , d S rve pgjnt t a -
adVéf%ct)? t gtcolrnggggﬁﬁgﬁngﬁca%%ego%ﬁ a{):?gggelol?s %{reodalgﬁéle advertising

managehesdextrbyr tde seltberiewmhriver i dehent esEoVRS i8AT BIBGUBN the user
custoners, view ng advertisenents and product )
termigg 6 redtidorPfdee poibhedst esmenadul anosat apfl Bekbededntegrated reserve

poi Yl FiASCEHBRATE! 8kt ¢ RsdleRf AUy ggrount - [ aim 10]

first to N-th seller terminals, which provide product information on
the web pages of the online advertising management server so as to view
product information through the user terminals and display the same for
sales, and offer a predetermined amount of member integrated reserve points
for the customers' viewing the product information; and

the online advertising management server, which receives the
advertisement information and product information from the first to N-th
advertiser terminals and the first to N-th seller servers and displays them
on web pages, cumulatively accumulates, by category of product displayed
according to the customers' selection, awarded points in member integrated
reserve points jointly saved by members in response to advertisement

information and product information viewing signals transmitted from the user



An online advertising nethod, conprising the steps of:
when an I D and password information are transmtted
wo e@mseer termnals, at an or%ne adverti si ngPCT/KR2007/002482
managenent server, executing stonmers' | og-in process
by aut hentication procedure o f the correspondi ng
information! at the online advertisi ng nanagenent
server, determ ning whether any viewi ng signal for a
speci fi c advertisenment or product information is
termiprall 5 ecbefrf omt ke duserunt epmoeab &g |wﬂtlant5hevmembarg 1st@fa|ted reserve
i s applied, the online,advertisin nage
POl rveneif’r §E?| ﬁ@te(,gﬁf%g%}fy li“?}f%‘?rﬁﬁ?l?‘?f‘:ﬁria Burchased product upon
recénrﬁtt P! LChistoflefs PHRHMES pRF AIRE & 1dahaRARS: r@‘éeerBepomt data
i ne adverti sing mana efrent server, transmtting,
fortiie corresspalidgneategery, t endnsedls moémq:trsahplfaaded by the seller
sel ecting and requesting one of correspondi ng
catvBgef inedheat e@ﬁé’eénﬁﬁﬁ@ da dye CHPLIMEYS naﬁ’é‘d’éﬁ%n?d"er tisements and

pro& iVelifor g% ata#‘ 'tlp}sj%tch&ﬁlltategcli i Cg\garjd%eﬁf %h?ghase customers

eserve p e correspon egor

as # e5Rense heodnhe cat egory selection signal transmtted
fromthe user terminals; at the online advertising

[Clrmmaé@‘rent server, deterrri ni ng whet her a purchase

f. t is I d
of Mrontigk, AEPEibecndthad) Honb iR B s O
' nfwﬁéﬁ'atdnonmf a?qdprﬁéjé-’ﬁzbréaﬁl%%t@bﬁna 4FQr r esReRet @  from user

custoner and menber integrated reserve point
termirfads maat cam and imel alvedt fsingt henagemerds penwémng executing customers’

loggg{ E?gre{% @{]ggggm%{ q}gggﬁgﬁlfqr}%ﬂber oI gfh?egrgg%f%pﬁlg&mg information;
‘fh%ﬁgdeﬁpiqllémadveﬂrlg ﬁ% hAre é}ﬁ‘gdtn%eﬁ:’é&ertde§éﬂﬁn1ng whether any

rmna enent server ng t menber 1 nt egr at ed

v1e\l‘/ﬁ@eBV@na30If01t 57} fspéc1tfhe @d)feresmedt ng paddgar ynformbheon is applied
initial zero state (0). [Oaim1l] An online
fromcer ¥sesi Ayl ®m conprising: user terminals having

a q¢ '\ﬁ%(v r\%] g\?\?ﬂ% g 3\/%4}'@“@5 e?tt %ge%lmgsﬁé\}ér%gsmg management

t herei for i'sefre nf or mat’i on
ser@éer'éQtractmg category information of a multiplicity of products stored

in a database;

at the online advertising management server, transmitting, to the
corresponding user terminal, a signal for selecting and requesting one of
corresponding categories;

at the online advertising management server, cumulatively updating the
member integrated reserve points for the corresponding category in response
to the category selection signal transmitted from the user terminals;

at the online advertising management server, determining whether a
purchase signal for a specific product is applied from any one of the user
terminals;

extracting category information of a product selected by a
corresponding customer and member integrated reserve point information
accumulated for the corresponding category, and awarding the member

integrated reserve points as discount points for the corresponding purchased



i nformati on displayed on web pages by accessing the
web pages o f an online advertising managenent server
wao bav/1a2ber s menber i ntegrat ecbg' eserve poi nt s; PET/KRR000002482
N-th advertiser termnals, whi'ch provide and displ ay
adverti senent information on the web pages o f the
onli ne adverti si ng nmanagenent server so as to view
advertisenment information through the user term nals,
nd offer a predeterm ned anount of nenber integrated
proqucderdid points for a customers' advertisement view ng;
first el QF 17l N . ch id t
| nfor i o an; e o Baag MR E SRR TURLSTHET the - menber
int epghesd i 1eisBOvaTRIOAGENEDY  SleY o r sspoadit cut ewrpr odludie initial zero
infognation through the user term nals and display the
statgafl) for sales, and offer a predeternined amount of
integrated reserve points for the custoners’
lcgﬁﬁafﬁb t he product information; and the online
adyigrdn1s he hdreneiae AR Ny ss e vV @bmpVilii g4 recei ves the
advertisenment information and product information from
t hesél r sermigialis t thaxdugr tai seommust¢dtnahs moddle he sfich stas  a  modenm,

no 8 RS, SR A0, LT D AER 9% roc
inﬂﬁﬁﬁgHﬁi(H%bﬁ%@ﬁaﬁﬂeﬁd)%M§H§Q$}%ﬁk¥s§ﬁ&uﬁHéaﬁﬁﬁgﬁ%¥s of an online

category o f "product price range according to
adveris s o mshageabelc tseover dahatr dddemomaniseri mntemrheed reserve points;

i ntegrated reserve points jointly saved by nmenbers in )
red e 'Po g&ﬁ%er@ﬂ@%ﬁﬁéﬁ?ri S Mg 1iSen @hﬁfﬁprBEﬁﬂﬁde and display

TSI, OO RN TS SEBTSILL oGO L BT svert i

mandgemeey dervegr &b edh resenve abient fsepent ebpfordani@nt ehthigh the user
price r%g?e o f the carrespondi ng purchased product
ternjpahs r ettt ppifer a quedeismenedyrywpuat phr apmkes singgarated reserve

oorfSOEER EFRBRLEEDI e At g oo,

ct” price ucts upl oaded by

theisal Iter N-vhesglilrrt Rernigaes veshienr peshidy¥ pHshRETeAformation on
vi ewi ng advertisenments and product information are )
the j wetntpageac olimihat enl imed adwertdedng omgnagehenie UseONeY sas to view

oot 2R PR o 2 2 ST AR BYEIL SUD same tor
salddas auer &k flepf QT PRdde®Br ifined t SR bf GfbmbEPMMSEFated reserve points
for the customers' viewing the product information; and

the online advertising management server, which receives the
advertisement information and product information from the first to N-th
advertiser terminals and the first to N-th seller servers and displays them
on web pages, classifies each of products by a plurality of product price
ranges, cumulatively accumulates, by category of product price range
according to the customers' selection, awarded points in member integrated
reserve points jointly saved by members in response to advertisement
information and product information viewing signals transmitted from the user
terminals, performs a discount processing with the member integrated reserve
points corresponding to the price range of the corresponding purchased

product upon receipt of a customers' product purchase signal, updates reserve



termnals, at an online advertising nmanagenent server,
executing custoners' |log-in process by authentication
w@e@casizee o f the correspondi ng i nformati on", PEI/KRR@7/002482
onl i ne adverti sing managemsnt1 rver, determ ning
whet her any viewi ng signal for a specific
advertisenent or product information is applied from
the user termnals', if any viewing signal is applied,
at the online advertising managenent server,
poimxtdaat ifog ¢heegornespodfdimgaiproduas fpracerutangsl,i @ity sel¥s products
product price ranges stored in a database", at the
upleadiedndy 489ealil8i ng management server, transmitting, to
th%h&{ﬁ?he%ﬂgngégg}vg§eEafﬂ?@“anFusfbﬁékgna%i wehg advertisements and
sel’ecting and requesting one of corresponding price
prodiigestorabt idie adal joiat hovectmdiangd rmadagerent tepuechase customers
cunul atively updating the nmenber integrated reserve
as peilAEYUopMQUEE . cor r espondi ng price range in response
[C{o t price range selection signal transmtted from
H& r termnals; at the online adverti sing

MRagEAL &FeYelsingdafihtd Nicogprirehfetheas upschase
signal for a specific product is applied fromany one
of whem wser 1D erandnapasswexd r defprptéan egsey |irmmenpiedonfron user

o. f a product sel ected by .a correspondi ng _custoner. faor '
terpiied Race st RLROA0VRE i BF S TAECBT e SpOre . Sxeeutinfl custoners
logh i QFO®ISOR, GOk R&ERROACIMIpL Rl BEI R t8AGRpEndingNenformation;

correspondi'ng purchased product, and awarding the

nendyerthe nbebimet edverseivge nrmiagenends sdisaoundet poiimigg whether any

. for the corresponding purchased product ; andat the. . .
viepig ﬁégr@dvé%iasiSH@C#aﬁa RERESCagRY A P&%&?i hfgf%rﬁé“on is applied
er.d.n . . reserve points for the correspondi ng
fro‘gﬁ:ﬁgeusrégngggilggfﬁ’e initial zero state (O. [Oaim13]
An ignhhyeriad g tdighalg icebpweld.edcomprtihei mgl inbeadterpss mgf management
at an online advertising nmanagenent server, .receivin

g .
serggid $&tragigng nfagREY ol iosmpleidar 0é eomBEL igil v Yupdn Product price

adverti senment yviewi ng from advertiser term nals;
ranges $ oredE1n a da{a aseg '

at the online advertising management server, transmitting, to the
corresponding user terminal, a signal for selecting and requesting one of
corresponding price ranges;

at the online advertising management server, cumulatively updating the
member integrated reserve points for the corresponding price range in
response to the price range selection signal transmitted from the user
terminals;

at the online advertising management server, determining whether a
purchase signal for a specific product is applied from any one of the user
terminals;

extracting category information of a product selected by a
corresponding customer for purchase and member integrated reserve point
information corresponding to the price range of the corresponding purchased
product, and awarding the member integrated reserve points as discount points

for the corresponding purchased product; and



at the online advertising nmanagenent server,
determ ning whether a custoners' advertisenent
wa@edogasdzon signal is transmtt from user terpPCTER007/002482
at the online advertising nma ment server,
extracting point setting information of the
correspondi ng advertisenent, and determ ni ng whet her
there exist any remaining points to be paid for the
correspondi ng advertisenent; if there exist no )
r emhi rliheg @Uilnes adgenla spag d mhpagemhet cSereypondideging the member

. .advertisenent, displaying information that points are C o
int G EE ST S et BorP B [0's et o0t GPpg.en P et angs B6°the initial
zer@dyafd iggnment information displayed on the webpage ;
i f points are unpayable, at the online advertising
[Creimag@hent server, transmitting point clearing

i nformat.ion to the correspondi ng advertiser term nal ;

1 AR08, AT Ly nE GHRLAT OB 15t 8% (19DBL49%i B T or ¢ he

cont espongdnge adUGL LS nﬁlan;i%feméﬁ}e o&lehe qu@f\;i'né' Nd setting

managenent server, cunulatively updates awarded points
infdramat hen AMbeserivat gbat gilehessiny adparititanent cuianiagefkom advertiser

at the online advertising managenent server,
terg@@ds ni ni ng whet her a purchase signal for a specific

pr %.gu(al[ils%n??[?%l 'hg(ijvr()efr\’:f) 1n§n¥na8§§earﬂ%n; tSQFveurserdeftermining whether a

term na urchase si or "a specific

custmedsCladiver eipphétd sk i amysignl dsf ttdhemisied from user terminals;
termnals, at the online advertising managenment

seayethe offlene ngdverél wwgh @anagemen atesder esextvachpigignpeint setting
. .accumul at.ed until the.corresponding point o f time a
inf L Bl O e TeiroT A BT RLp oG Par Shbgiatin e Hether there
exif 8y Glema Aihedbo 118 O IbeSa iRAYEF (the ! O r BBRAASAE Hdver t i sement ;

server, updating the nenberintegrated reserve points

wi tih therd rixtishl ngeramashatge poOrts [t@ diemphdfl The thet hodresponding

of .claim 13,.wherein the step o f receiving and
adverdd SeBE L nf Bl G1F ori et vl 1 o e gPYESuperf  unpayable  upon

o SEERSTERE ) S ARENSTRRT SHRATE Gopiared on e
webmageunt to be given upoh advertisenment view ng; and
setting information o f point ampunt to be offered
upoh BeNHSt pE@nwpayable, at the online advertising management server,
transmitting point clearing information to the corresponding advertiser
terminal;
1f there exist any remaining points to be paid for the corresponding
advertisement, at the online advertising management server, cumulatively
updates awarded points to the member integrated reserve points accumulated;
at the online advertising management server, determining whether a
purchase signal for a specific product is applied from any one of the user
terminals;
if the purchase signal for a specific product is applied from any one
of the user terminals, at the online advertising management server, offering
the member integrated reserve points accumulated until the corresponding
point of time as discount points for the corresponding purchased product; and

at the online advertising management server, updating the member



viewi ng once. [Claim15] The nethod o f claim 13,
wherein the online advertising managenent server
wa@oiooie2ecal |y sets an advertie]zﬁrent whose pr eBEL/KR2007/002482
payabl e points are all clear di spl ayed on the
website, to be outputted on the screen in | ower order
than ot her advertisenents. [Caim16] The nethod o f
claim13, wherein the online advertisi ng managenent
server automatically del etes an adverti senent whose
integrated reagus @opyisn¥ithathe dinfittdlegeed statef0dyed on
(C%ﬁe r?€3|te [Caim17] An online advertising system
ing: user termnals having a contmunication
”DdPHee meIH6HD 85 aldmde®, whstahl @let REEST B F&eiving and setting
vi ewi ng advertisenment information and product
mfcpmnhbmmtononeaﬁrgpl taybd givenetpqragdeerdy semsndswiewgngherom advertiser
es o f an online_advertising managenent server

teﬂpﬁéﬁg BF SeehifeSt PR} @fr at ed reserve points; first to
advﬁe@@i’ﬁr{g %@Ezﬂ] N&isit Wo tprtgv'ﬂ:ée % d'Lﬁ)%hayadvertmement

tise ormatTon on t page
Viammghnﬂmbdvert|3|ng managenent server so as to V|ew
adverti senent |nfornat|on t hrough the_user term nal
of feattangr BHereanicRed! anvit 2BOYNtnERbEE PhicsgH atieen “ddvert isenent
via%,%e&&% points for a custoners' advertisenment view ng,
give class information for custoner classification
[Ceig &ldi ti onal purchase di scount points by custoner
class;first to Nth seller term nals, which provide
pr othectmathpdr mht icdainonl ,hewlwébupagl@% enkinehadyer fiséng management
adverthtnﬁ Pﬁpa ment s 1 Soﬂf 0 V|eM/,goducB "
Syt 1352 R fheatielt | SE n%ﬁl%sear?&e sfAGP G epoints are
all SARBré® d$Sp BFed U €he s BOE! €6 ML AIRUALoPthEBEM@EN in lower
“integrated reserve points for the custoners' view ng
ordetlhéhm odbet adwéorisanérds, and give class information
tonmer classification and additional purchase
1§c§%ﬁt poi nts by custoner class; and the online

g?vﬂ{et | it Rgd TBRAGEIRNt 15T MR e iR o B 3dREM'1Rlih Y management

server automatically deletes an advertisement whose preset payable points are
all cleared, displayed on the website.
[Claim 17]

An online advertising system, comprising:

user terminals having a communication module, such as a modem,
installed therein, for viewing advertisement information and product
information displayed on web pages by accessing the web pages of an online
advertising management server that offers member integrated reserve points;

first to N-th advertiser terminals, which provide and display
advertisement information on the web pages of the online advertising
management server so as to view advertisement information through the user
terminals, offer a predetermined amount of member integrated reserve points
for a customers' advertisement viewing, and give class information for
customer classification and additional purchase discount points by customer

class;



user classes fromthe first to N-th adverti ser

termnals and the first to Nth seller term nals being
web@gasd2eed and regi stered by f(§ duct, if a siPCEKRR@N/002482

sel ecting and viewi ng a speci product information

or advertisenent is applied fromany one o f the user

termnals, extracts product or advertisenent

i nformati on sel ected by the correspondi ng user,

extracts the registered class information based on the )

corfri&spotli Mghusetley Itegninalas owlmechi movided pradudterinformation on

p ci al rchase di sgcount .points to the .
thecogﬁegg%hsdiq{gp%‘ _ero.n tr@ a eigﬂs_l%ﬁemggﬁge@ﬁ{lgf STVET mSP7 28 to view
prodi8r einfot M isReGhAbudhuritBasherli $6AMM 1 POLAL SAT 818y tBe same for

points that are additionally discounted only when the

salenr dépondi mgdabemined twuat pfr clember singagtatefl tesarve points for
19] The systemo f claim 17, wherein the user. class is .

the SEERHUPFERY VigHoTR, HIFURSPIHY JPHORAidebe Yl §1USer A infornat ion

for' e&l%@&ﬂerangla%%?fi({a@i m,28§] .aﬁﬁ?ti%‘ﬁﬁge?ggcﬁas%lr \?xﬂeq}‘c%&m points by

wherein the online advertising nmanagenent se
cusbmmpr ¢ kass; andconmuni cation nodul e which is connected

to advertiser servers, seller servers, and user, )
corrpéit 8l ingr RiveNtd S1nmeamagenens seoesl. MBicluplvdali agplurality of

use%%g?%:fgagi% Y04y ﬁ%ha’adwigéf%%EﬁFnaqgt 9nd the first to N-

rocessi ng, a user aut'h ication processor

th wbileh exedubes mlhpenldseafida a0l PegiQteRSPORApAGIESEErif a signal
based on the user's login information transmtted from

for 1 srd egb e @sfputading et Apeal icapeedvct oinfprmat ign oh advertisement is
rocessors for register

ont th tl ' .
oo L AP USSR B0 TP il avertfcment
infoMREUGE skoEcteldi B ﬂH@ecéﬁ¥%%péﬁHﬁﬂkn&§ﬁ%,ié%%%%cﬁs“ﬂh%“@éélstered class

. _signal, extracting the registered class infornmation,
infofgréron riangd tdre tbkaser resporalingrusesponktigig usfermbaiwed and further

on the ,correspondi n ser's login i nformati on, and
pay S SpPiER Lt AL GRST CSeRiy DRiHenLd g g RROnSRPRUSer
[ceahr gsponding to the class; a sales product class
classification processor which registers information
by Thal gsstpmodfictlamd 1dsewharlecasstisd apscfalcgiurohase discount points
i nformation by .. . .
refer to points that are additionally discounted only when the corresponding
user issues a purchase signal.
[Claim 19]

The system of claim 17, wherein the user class is subdivided into a

plurality of classes by a user?sex, region, and age.
[Claim 20}

The system of claim 17, wherein the online advertising management
server comprises:

a communication module which is connected to advertiser servers, seller
servers, and user computer terminals, matches a protocol for uploading and
downloading various data, and executes data compatible processing;

a user authentication processor which executes authentication of a
corresponding user based on the user's login information transmitted from the

user computer terminals;



product transmtted fromthe advertiser servers and
the seller servers, checks an accessed user, and
w@p®eitsizes the class o f the coryespondi ng usePCHKR2007/002482
product ; a user access checkuéiocessor for checking a
connection state o f the user termnals signa
-connected via the communi cati on nodul e; an integrated
reserve poi nt managenent processor whi ch manages
integrated reserve points given as discount points ]
up@n centgpé ciniiitc whirtbeost roil s sthiengnti pupreeeseoss dwal regigtering by-
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e e user a class

ransm fromt onput er term nal s!

inf Poiant oranégemitingr abessdassvhof haaconmspahémgander based on the
manages cl ass points by product given for each user in

cor (RARODAINE BREINS HOgHE igapmatppd @l gl wigg the user special purchase

. classjficatjo r; ur chase signal check
dlS%?E@e%%%ﬁgmﬂfgﬁgéggﬁﬁggg H%g%%%%gprocessing upon
regei Bhl®s f probwtChasgssi alaksifiansiont t edoddssor anyhiehf registers
the user termnals. [Claim21] An online advertjsing

infomtatoon wonpaliesi mgodusd sndpuser : ckassagvassifdeation information by
erm nal s d.seller servers, .for uploadin

pro Wer‘iriagé'ﬂle di ﬁJFB‘P nﬁﬁ?oﬁg‘é‘?rélﬁ?%dﬁ%veirﬁf @%ﬂattPSn sgbler servers,

che%&"v%ﬂl é&%s@éid’q{stek?’:d?ﬁ SRNa9e8ENheSEIA48r of thk Ed¥@esponding user by

ertiser termnals and seller servers, transmtting
produ@ss i nformation (classified by age, region, and
gender) of users who are targ?ted

for.th )
adPerSFE eRERSST ARG PETPSRAd %ofdﬁgfé”i%qfaoma{l?%%state of the
usePa gtgeé@ﬁalgee ﬁt%&ingstém@geaﬁ%n&onﬁl V&It ofityddlige ONl i ne

si ng nagenent server, displayling the upl oaded
adver t i sesmated nfressertd ompodand prandgenent nf provesson arhdch  manages
~ class information o f_ users by product, and . \
integraded | EeaREHe PHMNGEgRIEEPAP af ESCRERL pRYBES Wil SefPeGidic members
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and password information transmtted from user )
infoematiipmlvdewing signal transmitted from the user computer terminals;

a class point management processor which accumulates and manages class
points by product given for each user in conjunction with the sales product
class classification processor; and

a purchase signal check processor which executes payment processing
upon receipt of a purchase signal transmitted from any of the user terminals.

[Claim 21]

An online advertising method, comprising the steps of:

at advertiser terminals and seller servers, for uploading advertisement
information and product information to an online advertising management
server,

at the advertiser terminals and seller servers, transmitting class

information (classified by age, region, and gender) of users who are targeted

for the advertisement information and product information to the online



at the online advertising nmanagenent server,

determ ni ng whet her any view ng signal for a specific
w@edaensd2genment or product inf oLcﬁti on i s appl i BOT/KRR07/002482

the user termnals; if any vi ng signal is applied,

extracting prestored information about nenbers who

have viewed the correspondi ng adverti senent or product

i nformati on, and extracting class information o f

users stored in conjunction with the corresponding
adV?éfrtdét‘u@S mapfgament i swiveihd advertisenent information, to

usd - e “BhEE e ol elatpdrin ool Qe /e the uploaded

advéll tMisBflert AMSEATRN Bh NBet TBHEREEL OirdfoPRAtToR @8RG OF ISR ihPormation of
t he correspondi ng custonmers’ view ng activity,

usecurhy atrodedty andl edverttiingneantie thooughs sepatiatg peb npagesanand setting
updati ng nemher jntegrated reserve point informtion;.

the o8 o/ AT TG O BDE | &1 A TR G FERLCSERVR 2 DrocesSor
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i_nf:frnation of users stored in conjunction wth the
tergidad @spondi ng product information and adverti senment
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server, “determ ning ether a~pur chase si'gnal "for a

viewip@Chidmalpf@ductpés fappddvedt fyepmmany preduetf idfemsisidh is applied
termnals; if the purchase signal for a specific

ffOf?thbéulé:&efi serpphled from any one of the user termnals,

ol dEe %R o R orTeheP L NG CBPPRERC R 7 18k pPARA! e information

abolk@Viheiet HewhBNRafe | ilgad at BN 8586 FoRRhAt 8dAd ikBfent or product
class points o f the correspondi ng user accunul at ed

infamaft {ort,hend oexteapbimgi adagsoiinfommaft ion mdf asex stoved in conjunction
...paints; and at. the online advertisin nagenent . .
Wltfgeﬁh\?eF?r r&ﬁa%“;lﬁlé PHRAUGE IRt G éfl‘goarggf%g’rs\?@e%iWtfgrmatlon’ to
th | LOg user with
O L e & b R BB B e L e
adaer thei ngl iswyes tadwemhis¢hg coampgesas aserosl j ngiving a predetermined

advertising rranagerrent server, in which a user = | o
numhegr Rf nRR1Nd 8| aeqos dpig toe§he (@orsegposging fqugtomers’ viewing activity,

cumulatively calculating the corresponding points, and updating member
integrated reserve point information;

at the online advertising management server, cumulatively calculating
and updating special purchase discount points by class according to the
determined class of the corresponding user based on the class information of
users stored in conjunction with the corresponding product information and
advertisement information;

at the online advertising management server, determining whether a
purchase signal for a specific product is applied from any one of the user
terminals;

if the purchase signal for a specific product is applied from any one
of the user terminals, at the online advertising management server, checking

class information of the corresponding user, and paying the member integrated



product in advance, specifies an anmpbunt to be
di scounted with integrated reserve points, and

w0 e@78s@es an accunul ated anou o f the integrEl/B#2007/002482
reserve points, so that when er integrated reserve
poi nts integrated and accunul ated by vi ew ng
advertisenent or product information by the user reach
a set nunber of points o f the correspondi ng user, the
online advertising managenent server automatically

resepsuawiat puamthade silgsal poipChapfn PI3] cireesyandeng ofiser accumulated
claim 22, wherein the online advertisin nagenment

unt S8 s anoreBbd R TRyt hiendp o SEBU LObRTRE
congectad o] A ehivEeh s SR Vrﬁ%[@gerﬁ'éﬂtl €fer9Bf Vepdat@ng the member
user conputer termnals, matches a protocol for

integratadi regeane pdonnd eadi tlp chasopsints af tred coxexspoeding user with
dat.a.conpati bl e prqcessing; a user authentication

thepiydaak geranit@heel®eut es aut hentication of a

[cEQnT 6spondi ng user based on the user's login
Information transmtted fromthe user conputer
t erAm radl$he aadwntti @lngundststehi @hi @ut coml i €& | yh gbivEisiea advertising
gi ven anount o f points in response to adverti senent L

manggesiRi hgSegvar prléJleg!Ch i opemttesh valewe hertsi gndiieeisters a specific

transmtted fromthe.user term nal cumdl at | vel . .
profigte itk Aoty RsaG e o PO o abec 1sbl (e vith integrated
res®BleNpEi ks, agkdPekad et Ah@ch@iulhsed Qmblidt oF SRECintbgrated reserve

_user issuing a purchase signal can get a discount,

poinkeei ves thatl ribghstamben riosegraddd puesheee spyral  amiegrated and
0i.n tting .information fromthe,usetr ternjnal nd

accliIghad | a5 ines ue b SaEhdte PEOGitd Bl Engpwn by B user reach

a &0 neRRANdimg,Haes 8t e cR)‘?'r%pdi’ld‘E]né'ﬁ@’ert,h%hgeﬂf‘?fﬁirne advertising

I ntegrated reserve pointsreaches the set anpbunt o
manggeEmens sHrveheaucomataspbhdii Bguasserpurchaseesugmala pur chase
(CE¥OCZ§£; an integrated reserve poi nt managenment
¥ or whi ch manages integrated reserve points

gi MRB %?sgéﬁcgﬁnﬁlﬁ(ﬂ{ S UpRRef SPl?é:i Bljlﬁrr]lt'é[}a)r/gagéxst'ising management

i ssurng~a purchase signdl and earned | ol
serv@roens,iseegardl ess o f special purchase di scount
points, in response to an advertisenent and product
i nfao EAENUNG Aa lioaWIeHLLS| Hah 13 aiesneeteddte rasiver hisesegrvers, seller

serFERULR DS MBhi BHARES PR Mol for wploading an
downloading various data, and executes data compatible processing;

a user authentication processor which executes authentication of a
corresponding user based on the user's login information transmitted from the
user computer terminals;

a control unit which automatically gives a given amount of points in
response to advertisement viewing and product information viewing signals
transmitted from the user terminals, cumulatively calculates and manages
member integrated reserve points by accumulating the points so that a
specific user issuing a purchase signal can get a discount, receives and
registers a reserved purchase signal and point setting information from the
user terminals, and automatically issues a purchase signal of the

corresponding user at the point of time the member integrated reserve points



regi sters a reserved purchase signal and point setting
information fromthe user termnals, and autonmatically
w0 es®aass22al pur chase signal of t cor r espondi NgPUFER2@7/002482
the point o f time the nmenber tegrated reserve
poi nts reach the set anmount of points of the
correspondi ng user to execute a reserved purchase
process; and a purchase signal check processor which
execut es paynent processing on receipt of a
reaghfisc Hage ssit gnmpuritr anfs raoti nksl @E obheangorepspanding hesarseo execute a
nputer termnals. [Claim24] An online adverti sing
purﬁﬁ?ﬁo@“)géﬁpr|5|ng the steps of: connecting advertiser
tery n@h&g@ﬁgeéelrje‘éér\ﬁee r ‘{)%‘iﬁt t GhaRBg@Mink NepASbE8ESH SiwkGch  manages
managenent server, and upl oadi ng adverti senent
1ntegﬂhmednnesgmvanmblmmodgrﬁenlaéodrnmounm1uoontmeuumm ianepecific members'
advertisi ng managenent server;  at. th y gllne
N

issidigerd | BUHdIARAN2G8MEINT Ak ¢aned o)t i ndYa Megpers, resardless of
spe?f achﬁrs I{a@ ?&%891‘?@ honfd EP Ilaﬁ% oR?é%ﬁD e1d%1°l.r MRhiAN and product
(i 8 e online

rom us r term na at t

infautheelibn SiiBgimBoagetent arsel vesd, f ot eheusengeonpet drerteaminals;
automati c reserved purchase signal is applied fromthe .
us@r PWIchRPR @oe@mné@t@@gt n@nég@nentf HPgesiontitiicd receives and

reg{ E_lgvgl rgs%rrgl&?h%urgh?$ lgg% BB I{te%et{ b E?OH[%.%I;OH from the

g manage

useBer M&hinglet, er ahai nﬂlt‘MﬂQ@ﬂ&%‘llﬁnms\SU@W gy gugoedsef Ofsignal of the
specific advertisenent or product information is

cor pgsponéhgf meer tdfe theepoinér o rdins; theo membernyinyegrsitag reserve points

gnal is a d, .extractin estored inf.ormation
readhobie niibelP o Haubi0T bwbll The. COFRGRHBHGEngiSe  to execute a
res%@rfm&gg@@ rBRedogiet information, and cunul atively
ding a predeterm ned anobunt o f points to the nenber _
|ntaeg1wth@lser esignek pleakt prionessemamtii ch f exdvates epiymgnt processing

at the online advertising na enent ser
UPOBIGF RFHPRI 196 VhoRHEPASE phkBRho 6L 4TI CF of (OB GP¥ciopec Of the user

com@hﬂgyﬁénhﬁaﬁﬁpl'ed fromany one o f the user
erm nal s;
[Claim 24]

An online advertising method, comprising the steps of:

connecting advertiser terminals and seller servers to an online
advertising management server, and uploading advertisement information and
product information to the online advertising management server;

at the online advertising management server, executing a log-in process
in response to an ID and password information transmitted from user
terminals;

at the online advertising management server, determining whether an
automatic reserved purchase signal 1is applied from the user terminals
connected thereto;

if any automatic reserved purchase signal is not applied from the user
terminals, at the online advertising management server, determining whether
any viewing signal for a specific advertisement or product information is

applied from the user terminals;



if an automatic reserved purchase signal, product

informati on and set point information are applied from
wae7ose2nf the user termnals t the online PCT/KR2007/002482

adverti si ng managenent server10 egi stering the

correspondi ng product information, set point

i nformati on and user information; at the online

advertising nanagenent server, deternning whether a

view ng signal for specific adverti sement or pr oduct

i nfldr Wi O el sngappl gned flrsorﬁpahye(bnee%fattﬂi@gusléﬁstOred information

r Vi ewi n naI i S a i ed, .extr.acting
abohCLRIRLS' who oFt FEL a0 0 Be ot B8 o a0B5 0 iBERHT or product
1nfbeét¢@ﬁrfﬁ%ﬁ°6&hﬂl@t?¢§4 r hdEie %eﬂtpﬁéaepéﬁM4H68 amount of points to the

i nformation, and cunmul ative ding a predeternrne£

membermunt egrfat pbineser teo po et Srremrtr@wardrtoé gtlet edew 1elger ve
oints.,inr mard the view n at the on

\?ér {i08i 1y h%%aai‘rréﬁrsggr Vinage r HCAY ¥ig teﬁ'érmtnﬁe whether a
pur&%‘é”%llé{aqd fAENReSpdch ﬁgrrﬁ%ﬁgctr ei%eraﬁﬁl 1%91' ;H?Qme gier&vg)ggaef the user

to regi stered reserved pur chase
terpuradbase points preset by a certain user are equal to
the nmenber integrated reserve points, at the online

adQér?Ps??ﬁ?mﬁEHeg6ﬁ§FNe¢s@Hﬁ%hasetﬁb%&ﬁh t Profiich palorgation and set
pmﬁteqHﬁ%"r 2?‘619)?1"’”&1{%:1 %ﬂﬁe&o%f 'o'ﬁg 8?el’thé:°\'1$elf‘tecermmals at the

termn I'i'ne adverti si ng nmanage

onl ey \eelver tigdng r eaeigphert fseav@ay megistsdirgngl tHe adrt8sponding product
, correspondlng user computer termnals, executing
in Qragaﬁwrt 5ebawdBt ngfarmat i gn saduwserampimmabimval ent to

menber r at ed serv

portht & am U « ATReRI s 6 TRVerteet ngthiageiarhining vhether a

viewiglgV ek gndlpdatl i Bgkdifec ”ﬁﬁ‘é?’fléeﬂkﬁ@r(ﬁt %ﬁoﬂﬁ@terl‘ﬁ%ﬂﬂitnbr% is applied
wth the original zero state (0).[d ai m 25]

frmmdMEr@KsDﬁgﬂEySﬁﬁnﬁeUmmpr$S|ng user ternrnals |n

h a scr.een .check. 0 checkrn out
o o R B T gl ol srrmgérng Tentnagl spfornation about
memﬂé?% aWH@”Bﬁdv%albYeWéHan§Hett&dFQesﬁ onéqye?tlsement or product
adverti si ng nmanagenent server, pro
informhorommt iand ¢umubat 101leﬂpuadd&dgta{) ﬁrledembubéd)\meﬂnlatof points to the

regul ar ti intervals! a seller server for
memhqrah@ﬁﬁgfﬁf rgsveapRi it nit E6Wafick PHMEheny AWBE} on to

at the online advertising management server, determining whether the
accumulated member integrated reserve points are equal to registered reserved
purchase points;

if reserved purchase points preset by a certain user are equal to the
member integrated reserve points, at the online advertising management
server, transmitting a payment request signal to the corresponding user
computer terminals;

at the online advertising management server, upon receipt of a payment
signal from the corresponding user computer terminals, executing payment
processing at a discount amount equivalent to the accumulated amount of
member integrated reserve points; and

at the online advertising management server, updating the member

integrated reserve points with the original zero state (0).



the online advertising nmanagenent server so as to pay
speci al purchase points if the nunber o f users

waele@phasgeng t he conpany's prodg@ i nfor mati on PEI/KR2007/002482
screen and the nunber of corr %onding users are
mai ntai ned for a predeterm ned period of time; and the
onli ne adverti si ng nanagenent server which receives
and registers the nunber of users displaying the
g%pp%ny's product information fromthe seller servers

[Coatm e screen, and user and tinme condition information
SO 4as a [ -al ase points.if the nunber of
co#?%g%gﬁ'i%a%gggyigaggﬁﬁﬂfﬁ?@?ﬂgﬂngbr a predeterm ned
perdsefl Qefminal®, [LCRANES aPrRdbet ERUR IphbEFMALIOhecking output
fromthe screen check programinstalled on the

progudir aintormafiansepf t er nivetal drowsecal cul anstalHeds otfak automatically
nu r o f_users view ng  the.correspondi ng product

trafiT i ot B GHVEE SRk i SHif c RERESBBIn| SCRYeTy heproduct  code

inf@aRio® th bé MRthEE & 8h8 RIHCHRLREM ﬂe‘ijeQﬂ]a{re?ﬁne intervals;
nunber of correspondi ng users set by the Seller and
t he mehizer sefveroforespanshingins elssr vindwt inge tcbad itrieduntformation to

informatjon js maintained for a predeterm ned period 0o i
thefOI‘(liIH%.ad[VéF bl SHg gFanaseriti e vadved tasst AgPavehesd,al purchase points
' SAPRILECoL Lot BSOS LOP) Byffileson on th

scremnagedenthesenusier adyerdorsesmntindf @keBd | Gite PhOAMEIned for a
i nforpation, the nunmber o f users who are displaying
pre¢edepaiedsperioduet tiMeom@Bdti on on the screen, and user

an [ candj,tion_information, for payi speci al .
pu?g a@@lpgigbéﬁﬁ Sbﬁ%"ﬁﬂﬂ%ﬁ?#&fs a%F¢¥€%ﬁbfﬁ§?U§@r§nd registers
the i SunifRirnfodi Reer§ afispl BFiagdetBE NtARANPS | BGdAct [AfBma®fon from the
the online advertising managenment server, receiving
sel lntogaetersodri Risorseaeson ahd onsex sod eimec hendi tppogirdmrmation so as
installed,on er conputerv%e{ninal , _and cal cul at
0

to PA% FB‘?Cdlalan’Hgé?aSSf PRSRTSs ﬂ%?ré“@l B Ry FRe esponding users are
maifiQihESPIBAI Ng BF&Y@%%Fmid%ﬁorﬁ@’tibggiofattﬂﬁbe,gof‘ de1fes tprr]gduct code

__advertising managenent server, ermnin et her

informabeon diomistres seheenacheck @nogigant hestsdied piroduet plurality of user
Lnf?rnatioq if Ies% than a predeterm ned nunber set by )
terpigalg olq gralcytatendhgnfotad Auvker iodi Ngermnagammtthe corresponding

prod®iRtVehiordat f5dM BhBIpWELNEE 41N Surchase points at the point of time

there are a predetermined or less number of corresponding users set by the
seller and the number of corresponding users viewing the product information
is maintained for a predetermined period of time.
[Claim 26]

An online advertising method, comprising the steps of:

at advertiser terminals and seller servers, uploading, to an online
advertising  management server, advertisement information, product
information, the number of users who are displaying company's product
information on the screen, and user and time condition information for paying
special purchase points if the number of corresponding users is maintained
for a predetermined period of time;

at the online advertising management server, receiving product code



correspondi ng nunber o f users who are viewing is

mai nt ai ned | ess than the predeterm ned nunber for a
w@e@daseen ned period o f ti mal'l t the online PCT/KR2007/002482

adverti sing managenent server- (gi vi ng speci al purchase

points at a point o f time nmeeting the correspondi ng

conditions; if the nunber of users who are view ng the

same product information is not |ess than the
. _predeterm ned nunber set by the seller, or a purchase .
infemghaen ifgompplsceger chaskamsosean usetalded ainupel somputeieterminals,

point 0 f ti t he,correspopdi ng nunber. o _f users, who .
andaﬁ;aelc\l}iI%angth tr?g?ln),alim}hegi ﬂg&ﬁeggs\%ﬂeongﬁeawewmg thé"Qrresponding
pro®@lc@deh Ryrh s ;nunber for a predeterm ned period o f

time, at the online advertising nmanagenent server,

gi it ngherealeime atlegnrtasent resmegemenpoisateer, o dehermining whether the

correspondi ng user as discount points! if the nunber
nuniget, o8 BSGls0 Wlp AR SRRHPE: RBS S2E BOMGLL LM BRRIE gn Tess than a
preééeztle:rlgfncedt H@ﬁbetrh&noﬁﬁdﬁkeééﬁ Red number set by the

and a purchase signal is applied fromthe
uset' $hé eomiimel advért s hay enanagenenéd sspesri,aldeperrnahnasg whether the

points, at the point of tinme the c¢orrespondi ng nunber o
cor ESpged B AMBRIE G dAERYy VRO enashid@ Ilés§‘at%ngg less than the
] n r r -y ned .iod of
pref B R bR s g O P e ShE B Ao B o Ver

gi vt ngheesbEhel Ateatds &tk mesasaeenpoistt erangispaci ecial purchase
.purchase points to the correspondi ng user as discount
POl At 2 POl &d ut Weplisetdng ticocesishgndiagacandit s
onl.i.ng adverti si.ng_ managenent ser.ver,, updating the . . .
mortber ™S AEYYarsd TP ESerIE 6 HIS ihath ae8e gt gformation is
not t Mes< ofia@s RARAipReddteen i nMdt mukiber | Wt il ZRr @e$lét e or a purchase
~(0). [CGaim27] An online advertising system which )
sigmdnprsi se9l krinosr aholdles pserisdd@rnomlspat, the point of time the
correspondi application program.screen, a screen
cor (PRI AUMBT 08 P SpPBALE AP bat s ol S JRCRFai8gdpjess than a
predet¥pfindd" RH¥BNACEor | AL %Eaéﬁgm'iﬁe??rff@rieﬁ' ' time, at the online
I nformation, and a purchase deci sion neans on the
advexrdn s espoadagapest reaner N gionmgimenban int ¢draded ardserye goints to the

application prograns (a wprdprocessing program an
COrj6pRgRl g 194igaprigramt RObHPe program and a wi ndows

eXREOf! RO P uidat wﬁbmarjenvygﬁ‘fl@v\@he [Chal ﬁ]o%ﬁét information 1s

less than the predetermined number set by the seller, and a purchase signal
is applied from the user's terminals that have received special purchase
points at the point of time the corresponding number of users who are viewing
1s maintained less than a predetermined number for a predetermined period of
time, at the online advertising management server, giving member integrated
reserve points and special purchase points to the corresponding user as
discount points to execute payment processing; and

at the online advertising management server, updating the member
integrated reserve points and class points of the corresponding user with the
initial zero state (0).

[Claim 27]

An online advertising system which comprises user terminals provided to



An online advertising system conprising: user

term nal s having a comuni cati on nodul e, such as a
wore@enge2enst al | ed t herein, for]n]\E/I]it ewi ng advert i BETYERR007/002482

i nformati on and product i nfor i on di spl ayed on web

pages by accessing the web pages o f an online

adverti sing managenent server that offers nmenber

integrated reserve points; first to NNth adverti ser

term nals, which provide and display advertisenent .
OUt R oPmEOr HeSPORA e amebl@ég@% R qET i eS@ifenped screen with purchase

erti si t 0.t hat ust o .

desﬂ%\fl Md@{é&tgi ggpnog’%lgigf% ogl?gcY?[ecF tR}% a LPSteg ity MEdvahi@d, integrated

viewa rmati on oughthe user
resd®enp®ialts inffringt ich, Pasdel euriiaed @miyidn tehnd®ibehe corresponding
integrated reserve points for the custoners’
scregivern i sempmct arewvHd, seNVRrigiy afveernldcapional rrograms (a word-
assi.stant s adverti.s%gr%g e@@ﬁts in an equity manner, and
Ve

Processiig .S;g!ogﬁnﬁl,vémi AR i 1%86?%{!5% o8 eprogrdm, and a windows
exp RAET bz BEY $8heSTuaSHl $iAMdwsS equity upon selling a

product; first to NNth seller termnals, which provide
[Chaia 28kpl ay product information on the web pages of

the online advert.i si ng managenent. server so that a

cus%rﬁ%’rllﬁ%\r‘? F%WSbP%oﬁYéfe“i”nFB'F%tsil%' t hrough the user
termaal ?ec{m(?flgfsr ﬁaﬁ*n%deéerc%rﬂﬂﬂcﬁmmméﬁulg‘?”%rch as a modenm,
vi ew ng

integrated reserve points for the custoners’
instdidegr ocheckin nf cfiorat voewingel hdvelnei saheat t | Fifoghstiloas and product
. _assistants advertising costs in an equity manner, and )
infospat pors ¢l 1Bt ax%ed PACERN iRACES 2l ACEERY o t%ﬁeweb pages of an online

v ST LRGBS RTS ShANty TROYhlcr RRAStLE NsBrve points:

i'senent €S assi s rmnal’s,
whif¢hstvi @y aNvel t igeserier Nfuriphdlen apllidy oguetide and display
information upl oaded by the first to N-th adverti ser o
adverdr pemealts af@ronaleioni reit the Nweh sedgesr afer vhe s onil srgie advertising
an _adverti senment ﬁc@l esassi,. st ant _appl and

[ | ) )
mandboRhy | SeiEte Couit) fur GRaOnds; grabl ViR L R Sghivemgtl information
thr%%}ﬁefﬁé SisBE (EBRRGEIENDT K8’ YeFreddt éfhifed pa%féhﬁ'f g)rfpﬁl@fﬂﬁé‘%t integrated

ei ng specified, and [ ssue a payment si gnal _
resexdeer positey dqui t yheostustones 't hadvet iisenedvertiesing  sell  the

managenent server, which recei ves adverti senent
adveif SISO a’lﬁalmaa&@ﬁm I6YIR&L GO St Hbrint ALYy Bpanes . and award
seldtlibe a@?{@éhg'ﬁ&' zf&fo% St ANGhet I%@Vél‘tﬁ%ﬁné/%aa‘g hosekh &t 's equity
servers and displays themon web pages, Ccunulatively
uporageliingabesrotaober i ntegrated reserve points in
response ) i ) .
first to N-th seller terminals, which provide and display product
information on the web pages of the online advertising management server so
that a customer can view product information through the user terminals,
offer a predetermined amount of member integrated reserve points for the
customers' viewing the product information, sell the advertising/sales
assistants advertising costs in an equity manner, and award selective
incentives according to the advertising/sales assistant's equity upon selling
a product ;
advertisement/sales assistant terminals, which view advertisement
information and product information uploaded by the first to N-th advertiser

terminals and the first to N-th seller servers, issue an advertisement/sales



to advertisenent information and product information

view ng signals transmtted fromthe user termnals,
w@en7asare1 a di scount processi n t he purchaseCPKRZ@7/002482

f a correspondi ng custonmer w t he nenber integrated

reserve points upon receipt o f a custonmers' product

purchase signal, updates reserve point data, sells

products upl oaded by the seller, sells the

advertising/sal es assistants advertising costs in an,
ass kgfant y apiilivh i gnah dangdheand dgel idsened iqgehy i Meghase signal to the

on1 {0 kA ifend ! GBALRRL 5, SVER L GoiRCLT o cPqely BT prsgiuct  being
speditd e8Y n@N SfueCh Hahe®, sWBRr1eifdr tHaeeiTsiRg RUYEYF tdost §9 and

managenent server further conprises a web server for _
rodhenonluRe edfert heingnmanegeaduersdaryeng whanhgesnenves advertisement

. .server so that the first to Nth advertiser ;termnpal,s, .
inf QR £ S ang o KOs of § R magiDler & Bne oot Uy 10" N advertiser

terh8laTsNahe ¢ Pﬁ%@s§gtmﬁtﬁngéﬂ%ra@%96%%§i d Qﬁ@?ﬁ%@EQBem on web

server, and further first and second dat abases Tor

pagsd ,orcumgl dathee hye raoenmi It eg rismbdr r egepvat edoir asenvpdpdmts in response
i nformati on and custonmer purchase signals, cuystonmer . )

to j adwsrfasmsnt sepfosmat konor ARd | i odugl eridifgEpation  viewing  signals

tralié i d?féﬂit{r&ﬂl rt]ﬁg\ﬂ% ! Scieprg{rﬁa%es%@nggm§ ai]tdiisg lglgmﬂpggssing on the

equi ornati on Tor eac vertisin
pur @ssespiaite. of A aofr &Pbndingonlis tomeadvight tlsd mgmb@t Hadegrated reserve
.conprising the steps of: at advertiser term pals and
POiRfe [upen sicedRls 0fupl eastiongr dwepducie pprehasaf orgmat i owpdates reserve
.and pr.oduct_jinformation to an onlJjne adverti si
p01$%ana§%ﬁﬂént %ﬁ% Ver pfogﬂéthe qyﬁP?éég advert 'S ngSe er, sells the

advé@na AleSehY$Tst afli SPhAEAYs iy costs in an equity manner, and
upl oadedadverti senent information and product

awaiasf ratact iole timcentgives epaccrdéngweho ptiyesadvat t iiagbsd liese assistant 's
dvertisin nagenment server, .receiving product
caulldi BpRF SRV PRI S RY B @FRAYGTs A Soqul ty payment
[cidthopyption from advertisenment /sal es assistant
termnal s, paying an advertising anmount for a
coffhespyathmgofequldiy, Z¥d whegest ethengorli@e advertising management

correspondi ng adverti senment /sal es_assi st ant )
Seryait of MHFBN RRBT et YeRT SERERY ofor af OdlidgoniRlneof the online

adv@PY§ihd HaRGedRARIGIRAL SETKES tndeF8/IT D) N ANEHAREi &r terminals,

the first to N-th seller servers and the user terminals can access the online
advertising management server, and further first and second databases for
storing the member integrated reserve point update information and customer
purchase signals, customer information, seller information, advertiser
information, advertising/sales assistant information, and equity information
for each advertising/seller assistant.
[Claim 30]

An online advertising method, comprising the steps of:

at advertiser terminals and seller servers, uploading advertisement
information and product information to an online advertising management
server,

at the online advertising management server, displaying the uploaded



product is sold, and whether advertising/sales

assistant information related to the correspondi ng
w@e@doa22exi sts; if there exi s{ :gdvert i si ng/ saPEFKR2007/002482

assi stant information rel ated ]f a sold product, at

the online advertising nmanagenent server, giving sales

i ncentives to the correspondi ng adverti si ng/sal es

assistant term nals based on equity informtion

contained in the correspondi ng adverti si ng/sal es
adveyddpementt 1RiprarkEan and Papdudie Tofirmaki aidvkraughi separate web pages;

ma e t rver, determning whether the incentives

pai gd%@t oO%gr”cl) uc%d%ggﬁemgge 5?'@‘?& haft 6 eqligelvdng  product
seld@itasRt idTeendtivaS M CANPaTtiSPRy beLWesN PheRSLt information from

incentive information and information about the
advenideemdniésalesi dsdistand peroduosts,salapsng idn tadeertising amount for a

o SR RGERLE Y8, Lo P el c re gremer hen
assﬁﬁ%ﬁftﬁﬁbﬂﬂanHQQQWEQhwﬁ?rMﬁg;m£ﬁ¥hDg no incentives to

the correspondi ng advertising/sales assistant; and if
t hati nbentonVes paiver dis ngo npnaghtteht sakevar, e datethiering whether a

han.the preset incentives, at the online advertising,
pro%ﬁaé%n‘%‘p ’sélﬁ(i/éme“&%rntqdﬁ@ﬁtﬁ@lﬂ 5349 i anset Zifvfeén&?fﬂta%éon related
I f I specified product. [Caim
to %%j8%§%§R@?§g§gg&gﬁ?ﬁg%ﬁgg§ysten1mhich conprises a

seaf chthetndawst oradesttdsi Ny sal keyxeyidt ot Pirdvrdgdoat ralated to a
redeterm ned portion o f the upper end o f the main
SOlfchmcb’faé B oni g nadyiedbising diaspgengnt setyerh giving sales

. f s ific produgt an the screen, .and . a :

inedifiifes Qe REFiGriubidcatle (ol B 3FETT R Ao terninals basea

on aG@itHl ahifefmeleer c@h’ieﬂiﬁh@ﬁn_tirputﬁ@n’coﬁfbs%%ﬁﬂ‘fngb advertising/sales
al 1 gnnent button, and an alignnment -by-region button

assistepariadoematiome | ower end of the main screen ofthe

b . site in.ord to.realign search result informtio
't heNG QTR AT SHE PIAGSEF SRR aNBHETTHE BIE, dihether  the

; I v Id et di 0 r f .an n nt

e 1l L 1S 5SS 0 OARET Rk NP AT Lo pree

incantf vesrilyi oompay i s@gibetwednChedsnt 324cenivanlinfiermation and information
advert.i si ng nmet had, .conprising the steps of: at

aboufq s tingentives maidl b ednel sadesrers, upl oadi ng

adyerieSe&MN ives paid due to product sale are greater than or equal to
the preset incentives, at the online advertising management server, paying no
incentives to the corresponding advertising/sales assistant; and

if the incentives paid due to product sale are smaller than the preset
incentives, at the online advertising management server, continuing to pay
incentives on the sale of the corresponding specified product.

[Claim 31]

An online advertising system which comprises a search window for
entering a keyword is provided at a predetermined portion of the upper end of
the main screen of a web site in order to display a search result of a
specific product on the screen, and an online advertising management server
having an accumulation order alignment button, an event alignment button, and

an alignment-by-region button prepared at the lower end of the main screen of



i nformati on and product information to an online
advertising managenent server ; at the online
w@eaoensd2gi ng managenment server,, di spl ayi ng t hePCpK&awe02482
advertisement information and ¥ oduct information
t hrough separate web pages; at the online advertising
managenent server, establishing a database in which
the advertisenent information and product information
are aligned in order o f an accumnul ati on and event, or .
the byebr egionin atderhéoontdlien aghaech i wisndt nenfageataion in the descending
server, receiving,any one of an accumul at,i on orde
A i e

ordefj jofnReHter s §heAr IEPERTC A% Ghre &g aﬁ%@iﬂg order of an
eve '%ﬂﬁpt of DY dRAhPNr SHGNYr Ol &G USRRKE 8 OFRMII®T information by
termnals; and at the online advertising nmanagenent
reggar.ver, realigning output information of the
advertjsenment information and product information in
[CF@@p e to a signal transmtted fromthe user
conput ar- 1 erm [ ' -online eLfi sing
sys éﬁ?lgéﬁ%g?gﬁknga &2?@%§§%p{%§}ﬁgﬁg@sségﬁé ?% Bn
whiagh adegitstser admeinial seardt selblted iseracissr ugrlpading advertisement
_ transfers advertising costs per click, and receive,
inforgmabéeen | ardr paedush riggpEnadien tA e GdAper adyeddsing management
termnals AIl to An provided with a web browser, the
ér termnals Al to An having a conmunicati on
nogyl @he SHENNAS aBvémd8Myg | Mphabhed sBev&i N dikpraying the uploaded
viewi ng advertisenment information registered in the
adverdrigementanaf armetidmgnéeeadudtat efbrpet yan hbrmigh separate web pages;

i nforpation.increasi.ng in proportion to the | e of .
Ul 0. B SUDi etV pari POk GaReg Rt 19 YERe Ugb| SR @ database in
whi @ dHeNGdQef+ iRLYETH | RS TERE: 1BA éﬁrﬁ%%ﬁg%ﬁnirﬁﬁméﬁon are aligned in

adverti sing managenent server ) I ch recei ves and
ord¢regif shreras canhiear f ors amérdvedaif arf bpmeghen;adverti ser

termnals Bl to Bn, receives an adverti senent.data

vi eviting hsi gplimer pdYAT{ il s BANESFRRhal & VAT | GESCAR Igngny one of an

vertising : , I e .5l

T
al i geruethategdi aimeugiali frgy oh®niseprcdmputdre tkapisal of andne

when a specific period o f tine is reached, receives, a,

bi ddi Af dihgnatnliise adypetising dwsaseneat eSANBUNt IEAbYENINE output

inf<t)rhmeatlij(§r(1e r o%ertﬁ]en%d%efa’[ ilsertngntAninf%?rlngtCitO% tﬁ% product information in
response to a signal transmitted from the user computer terminals.
[Claim 33]

An online advertising system, comprising:

ser

advertiser terminals Bl to Bn which register advertisement data in a
server, transfers advertising costs per click, and receive member information
registered in the server;

user terminals Al to An provided with a web browser, the user terminals
Al to An having a communication module, such as a modem, installed therein,
for viewing advertisement information registered in the server, and checking
accumulated prize money information increasing in proportion to the lapse of
time at a preset period of time for the auction bidding of advertisement

prize money,



correspondi ng user as the prize winner to award the

user the prize noney, and executes the accunul ati on of
w@eiozadqeney o f the next sestsi ; and advert i BENERR007/002482

data di splaying servers whic ]gger ate in conjunction

with the online advertising managenent server QAMNS,

and di splay advertisenent data transmtted fromthe

onl i ne advertisi ng managenent server QAMS on the

honmepages . [Claim 34] The systemo f claim 33, . .

whéheifline @AVEHd Sauk e MERageEgN ira e e AN r Bt chavscelves  and

res (g RROrBRE [BHIATE Y Aol i A0S 108 TSP (oAl Bl g BY ol receives
an afebrithSents®r dhed niirmlig%ﬁsﬂgnhp fyom [tGeauseBSerhi@als Al to An and
systemo f claim 33, erein the online adverti sing

paysraRdgenrtening ecoglrs , QMBS UNB ] agress ethes uadver hatinghesosits, cumulatively
nal . for, a specific accumula

out iy g TG o, 87 a0 A BSRTY Jonrofe g S e 1apse of

timéjj’h%ﬁ”é nedc et Befiddhss Utslﬁé |S rRakiR®l, WO iGhs Gk$i@Ming signal for
adve nber

rtisenment data nore than a predeterm ned nu
a spedifocfaddvautsgidsteoed ddwertthesesenttedatmlsaAtl thedm, selects the
the user is selected as the prize winner. [C ai m 36]
corngseoRYEeHPY PScihg Wraze WiRkteitn tREdoHts yeer the prize money, and

r . si t j S S e
eSS AT P Mo S hiA
MAG B@dE escmenBntht @ odiepd ay g0k Elter 6 'whichn@drat ¢lSier conjunction with

termnals information that are viewed by advertisenent
the eitlane aadyertising mansgengidr soiv@iedMheard i splay advertisement data

advertisenent  data | tipke tines, determ nes
traf FLAd B B8, BT b TR FLERE D o By i on the
homépages[ G ai m 37] The systemo f claim 33, wherein the

onli ne adverti si ng managenent server OAMS is preset to

[Ckxmed4] as the prize winner, a given-nunbered user who

clicks on th id tton, rather than the fi.rst er
orrien of dlngn oid BlitneiR. thon binondin | S Bl Bedggnent server

OAME? h%)ﬂ%ﬁ:i %}gs }"%pﬁé;:g 'Cshé?'ggrs tsf?%i‘h fa Orﬂéql\ércn&t?éitél]’ga%bt REmRLIBAt dn with the
advertiser terminals Bl to Bn and the user terminals Al to An.
[Claim 35]

The system of claim 33, wherein the online advertising management
server OAMS is preset such that when it receives a bidding signal for a
specific accumulated amount from the wuser terminals Al to An, 1t is
determined whether the user is a user who clicks on advertisement data more
than a predetermined number out of the registered advertisement data, and
then the user is selected as the prize winner.

[Claim 36]

The system of claim 33, wherein the online advertising management
server OAMS is preset to store the user's I[P address of the user terminals Al
to An, MAC address, and cookie information, compare user terminals
information that are viewed by advertisement data, and if the same user

viewed the same advertisement data multiple times, determines the

corresponding advertisement data as being viewed one time.



The system of claim 33, wherein a nultiplicity of
advertisenent data is displayed on the honepage o f
wao b@7asbeer t i sement data di spl ayj hg server, andPCTIER2007/002482
advertisenent data is display in such a manner to
di vide the anount integrated and accunul ated by a
multiplicity of users viewi ng the advertisenent data
at a preset auction period o f time and increase the
same with the lapse o f tinme, and w nnabl e anount
[Claimo87ht i on changing with the lapse o f ti rre and an
auction bid button .are provided at, a side o
Wi &hﬁblséfs%u‘h{ . n%ﬁo i JHErEd a{}i‘ﬁ 3% Hfe aé}’@‘ftelﬁlgg management
ser\?éra'OKM§?8A %&?ﬂ r\;ot el i ge %V%Hké'w"lﬂngﬁn%g%{%‘ﬂ numbered user
nprises: a comuni catlon nodul e I C
whor eciekyesn aﬂ’l&lbtldSElﬂHDh dedthef r thant hbe aflvestt user who cllcks on the

termnals B| to Bn, receives an advertlserre(a/ clic
bldsblgrﬁall firignd t 990 UpeierSed @¢tingathe Arize §ipper paAg |t<§’e§and0m1y extract

the fo(h g’?gm S%r"%@%ﬁ'fs%gﬁéq' on in real time at an

erio recei ves a biddi ng signal
(Cf;{l@lrrgg]we user termnals; a nenber/advertiser
i nformati on managenent unit which registers nmenbe
i nflbensitsiten @fn@ladn/e%ﬂm@earemfa)mnm ACHU of advertisement data is

dishiiyagon oS et i1, 3¢ ShdlR P iont bl s 1Ak Berver, and

theag?{\%rtt'1§§ﬁ@?1‘ﬂt dgﬁé als”cﬁléﬁm GQ'nf QR thenaadvertd s@ifvide the amount
termnals Bl to Bn; an adverti senent click nunber

integrlatad at dngih ancumuwhtm rbaceavsmllﬁnmh@rlwnf@fr mASEDH andewing the
click informati on for each adverti sene

A0SRl GPbar & Tl R dVeT LTS BRERIT Gt 511 SBayikregie the same
w1tﬁh?h@o{ﬁg)‘§998§ ML Caalnﬂu‘Vﬁﬁrﬁ%@é‘datﬁfﬁﬁﬁ%g?ﬁf&lﬂﬁmorfi‘rbhanﬁmg with the

ccunu éd anount’ managenent unit which cunul ative
laps@nagesimdvard i @i ngict dsit shinerbietdeer b s epeoiti depent cli cskide of the
in conJ unction with the advertisenent click nunber
winga leupBAUNG nl S Bat 198 - hour | y prize noney change/ update
[ngl?na Frent unit which cunul atively changes the anount
ze noney divided by session with the |apse of

ti NEhe aBgkteRSRIfS dlaémaBBUNiWh&feipnr ithe wahae faivetbhising management
corresgonding sessi on when the
server OAMS comprises:

a communication module which receives advertisement data from the
advertiser terminals Bl to Bn, receives an advertisement click signal from
the user terminals Al to An, provides accumulated reserve information in real
time at an auction period of time, and receives a bidding signal from the
user terminals;

a member/advertiser information management unit which registers member
information and advertiser information and authenticates them;

an advertisement data registration management unit which registers and
manages advertisement data transmitted from the advertiser terminals Bl to
Bn;

an advertisement click number calculation unit which receives member

information and click information for each advertisement from many company

servers having advertisement data displayed on the homepages and calculates



prize wnner is selected; a nenber |IP managenent unit
whi ch stores and nanages the I P or MAC address and
w@omkizs2enf ormati on o f menbers,in order to prBUERR2007/002482
repeated clicks on advertise data and repeated
prize wnnings in daily auctions; an advertising cost
paynent unit which calculates click signals for
adverti senent data received fromthe user termnals A
| to An and pays advertisenent costs". a
and riiafpeey 489lrti ser DB for registering nember

i nformat i on, and advertiser informati.on; .an .

B FaRH a8t  3EnpedeBl orinid " Hehy  cupdptively manages
adv&lalidifg angstd t odr f rQRet (iR eACUIDEF S&Y iEIeT MhNatshiBnét i with the

Bn information; a click nunber operation DB for

adverdc eememige hrodk stnthelr nep lvailrdigioni wiidns mat i on and cl i ck
inforﬁati on by adverti se from many conppany %ﬁrvers

thal FEHdTPEIACaEE Foar e SRl TARRIETERL (HU T Vhich comulatively
charf e PRI CmofRt 3)\‘/?0HMea'ingﬂeﬁ'me‘%dpB&Zﬁﬁqﬂﬁywi‘%haﬂ?%elrgﬁse of time,

for storing advertising costs per adverti senment
and ctaseks ntlhbempuet rdénbeizd Ronegnageneid corirespendéhg sdessésn when the
.and. manages the IP or MAC address and cookie

PriZe fohnalt L &reedeCtithibers in order to prevent repeated

cl iac.lﬁ%ml%}. aiqurra#lhgc‘% tulq?tl awhqrclg LEpgat %ﬁgp@éé%eges the 1P or MAC

Wi Nni ngs i n dalrTy aucti ons; an advertisin

addeynend cdbBk WhiiahoGalt Col aff efenfelr §KiBio@a&d S of PFevent repeated clicks
advertisenment data received fromthe user termnals A
on 3dvest memand dot arand aeheat ed Dereatvicosngsi i olandy i anet i envd
a control .unit which receives.and register : )
008 r el R it T Pofieie Rdborti Qe B e g1tk sigmals for
advdrQ i Bhmenayd t 8dvREE | wldNOf eRSttheURRBY I 8€BMA1a19 fAIANQ An and pays
advertisenent data view ng signal fromthe user
advardn aemealt scostis;t o An, accunul ates the advertising costs

in real ti det er m nes et her .an auction tine. .
reéch@ﬁ‘f‘be&?g@‘ffé 13d E)%cu\r?'gr at ESBISE PLI8m AEYDS infornation and

adv&ft‘?é’é’r”ib%‘rﬂa?iéﬁ‘;e lapse o f time, receives a selection
signal for a specific anount of prize noney fromthe

usen advent eemen?A datboDBNTor sedgdet oritngeadvrt esaendi dera transmitted
user as the prize winner to award himor her the prize
fromdReyadvanti sex ekqrmdgatsh g1 to Bn information;

a click number operation DB for receiving and storing member
information and click information by advertisement from many company servers
that have displayed advertisement data in the homepage;

an accumulated amount/prize money change DB for storing advertising
costs per advertisement/per click number;

a member IP management unit which stores and manages the IP or MAC
address and cookie information of members in order to prevent repeated clicks
on advertisement data and repeated prize winnings in daily auctions;

an advertising cost payment dB which calculates click signals for
advertisement data received from the user terminals Al to An and stores
advertisement cost information; and

a control unit which receives and registers advertisement data from the

advertiser terminals Bl to Bn, pays advertising costs upon receipt of an



accunul ation of prize noney for the next session.
[Caim40] The systemo f claim 33, wherein the
wa@ewamnsd2at ed anount for the mﬂﬁ adverti si ng BUDKRIV7/002482
is divided by the user's clic g on an adverti senent
and di spl ayed on the adverti senent data displ aying
server separately by advertisenent site, along with
advertising auction time information, in order to
execute individual advertising auction by
adveidueenddengatta svieWingC signal1]iron dhei neseadvesmiisaly Al to An,

acclRArES S gRNet A LN toRar TR eawRIne oAt s, Hhether an auction
tim& €pd Sltéi‘arché‘&? afiventd sarentcdfiatés Oﬁ?ﬁgv%ﬁéyselrn pré)portlon to the

terminals Bl to Bn; announcing an auction bid
1ap$e maf dnmtherdmzrmmag& Meceldrhemgrﬂa/lerftarsampmrfalcaamsunt of prize

ay at the online adv nagement server
monm @&e}iwrn CEHAZA IV P sBhet] Grsatn CoF HREDOBRH Hlser as the

prifd i %mie{?f ofdmta{vé’rrli thet egf tHe?nSﬂHet L&A b %nEge cﬁlr SFecutes the

termnals Al An to cal ate the nunbe

accmﬂaad)tﬁbfllﬁeﬁenﬁoneyl fureghi@tery seedi@ccunmul ati ng the
amount of reserve per click for the corresponding
[Clatpet?] sement; at the online advertising nmanagenment

TN SR QESH R BRCouE ot eS80 Bl or cne whone

advéraashad.auat i dnhes adilvii 0&d ARV elid iuSkPS FRIGHDFERE HChNRIrtisement and
OQAMS, dividing the total anmount of reserve in the

di splayed oron ntgﬁveadwarﬁesamnts dadag. dlspelewsm server separately Dy
an _i.ncrease,in th

advh 38 o E el Gl LD BBt Y PR Ghich time HETGRIign, in order
to ék‘e\f@fé 119110 RN agRERNs i ra\ﬁ%‘h&b‘lﬁ? é(ﬁ)%‘f"ti’ééﬂ%nﬁ Q'tgd' ng

ignal fromany one o f the user termnals Al to
(Ckalml 411;1 the displaying o f an increase in the reserve
at the online ﬁgertlsn NQg managenent éerver
&

AR, Oling VR SABE RN o GOBRT SLnReyS Bbo A
COEE €s n%h?%leoo'aﬁ\treﬁ m@@a%egl@npr | 2evIPNMMEO BRceiving and

awarded to 't correspon
registering advertisement data from advertiser terminals Bl to Bn;

announcing an auction bidding time on the homepage where the
advertisement data is displayed;

at the online advertising management server OAMS, receiving the
advertisement data information and click information thereof transmitted from
the user terminals Al to An to calculate the number of clicks per
advertisement;

integrating and accumulating the amount of reserve per click for the
corresponding advertisement;

at the online advertising management server OAMS, determining whether
the auction bidding time is reached;

1f the auction bidding time is reached, at the online advertising
management server OAMS, dividing the total amount of reserve in the auction
in given time units (e.g., seconds or minutes), and displaying an increase in

the reserve amount with the lapse of each time unit;



deducting the prize noney for the correspondi ng
session fromthe total accunul ated anmount o f prize
woreesse2at t he onl i ne advertisigﬁ managenent SPCWER2007/002482
OAMS, determ ni ng whet her the ction tine is
finished; and if the auction time is finished, at the
onli ne advertisi ng nmanagenent server QOAMS, awardi ng
the prize w nner for each session the prize noney.
[Claim42] The thod of claim4l, wherein the step.o o
f raécg}@i %%’@11&%2‘5&‘?%@Séﬁl%d‘bqnagﬂ?@(nﬁeﬁeﬁ‘éﬂfpw&r@%éVmg a bidding
: e LY cl.i [ l.a S Lnf.ormat i o .
ST HE5hE 00 Benbofic REMRLTR AT haPY iREBe Wolaving of
an Arcreasgueanthdlreyesecumoingt ing themin a DB, and
sel ecting a given-nunbered user as a prize w nner. o
[ Cladi mtasg] orﬁénﬂetardy@rbrswgai mazeEengiier sienvethe (MMSp ofixing the
iving the advertisenent data information and .
acclpfIEEE) B OPeattReh 3o r bh o  CorRSALEs OHE! SlebaMoRS fedrize money
to bhewdrdddneo athkerdrirespchdiBpaganent server OAMS receives
advertisenent data information and its click
i nfdeduaitingnte emi zdhenonser farethe nairsedpdnding Aression from the total

det.er ni ni ng whet her there, exists an account (ID
acc%ﬁéﬂ iaﬂ?%}twﬁfifgﬁ,zelwne&nd MAC address) o f the sane

usgf tRE dhené! éd;\(y?r:tg i?x%”ﬂ%ﬁéﬁ%m@n{ §é§%ef:°@ﬂ%s,p‘a@g%£rgning whether

advertisenent; a e same user has ever ‘cli
the cuct hen sane iadYaritsheénent data, at the online
advertisi ng managenent server QAMS, accunul ating no
resér URe fCt 1ol tiBer 1% nighghgat [ thaiionlang aver hitimedmanagement

f [ \; her. co i Sipg, . the, step
serfty OB, Mdiing ¥ B £ TR L eRE! SRS o g o Prg money.
[Ctdim 4&kunul ated prize nmoney at the correspondi ng poi nt

of time as the prize noney, the steps of determnin _ _
whéb@diethad afusherm dlf vhayednrihes poenliafg ressivisg ca inkding signal
t ti.senment gn the sane dat.e . is.greater than. .
ror e PEROLSE SETEDY 0 ALER AT R By LR L ntormeton
t rarRml Dl | €24 ORaGh RFCOMRE LBEAT MRLLAMIQ TAT N80 An, sequentially

correspondi ng user;
accumulating them in a DB, and selecting a given-numbered user as a prize
winner.
[Claim 43]

The method of claim 41, wherein the step of receiving the advertisement
data information and click information further comprises the steps of:

when the online advertising management server OAMS receives
advertisement data information and its click information from the user
terminals Al to An, determining whether there exists an account (ID, cookie
information, IP, and MAC address) of the same user for the click information
of the corresponding advertisement; and

if the same user has ever clicked on the same advertisement data, at
the online advertising management server OAMS, accumulating no reserve for
the user's clicking.

[Claim 44]

The method of claim 41, further comprising, between the step of



if the nunber o f the corresponding user's clicks on

the advertisenent on the sane date is smaller than a
w@e@sase2aunber o f clicks, cagf@ ing the pri zeP@i/KR2009/002482

o f the correspondi ng user; as a result of

determnation o f the online advertising managenent

server OQAMS, if the nunmber of the correspondi ng user's

clicks on the sane advertisenment is greater than or

equal to a preset nunber o f clicks, fixing the
rec@omngs@dmddng ssenalasnd thei seepnohnbixing dhe ﬁc%ljulzﬁféi prize money

t f
at i 5ot e nAefingoho kol G50E] B, B 07 1P sRnbpmd e PR
CORMRE L SRS Ad Wik BPr Ot He G}%me)&e onliqae c@idf"&rpbhéir&g user's clicks on

managenent server OAM5, determ ning whether a
the cadvers poeminng opr ¢hé nsmsr ydasenner girsaternehber ooreqotl to a preset

t hrough a nenber account received throu t he
nunedt nidhal §1aCHS t dyanauthent heatipa) | na%%ﬂ%wphnelfnf%gmﬁwn of the

nting a stand-by tinme; after the | apse of
Corlaesg’gven se eqijlms determ ni ng whet her the

corifespondinbgr po el ihel tarnespobmtier heer 'subsiddisbed; thé advertisement
prelimnary w nner has not subscribed, cancelin

on whensang datet e o lespdidi AgPiewEt; na@leﬁrng) t wélgﬁ zéanceling the

W nning a nt for the Qrresp ondi,ng session to the
1"1%%9%Pn§§%8 8HT§ﬁ%HH§ng m¥%e correspondi ng

preki i Nakyn 1 'B)li'erdel“ﬁ@ﬁm%@bﬁ&f ' @ﬁdtkﬁ@r ol ipeedaiver tisiggd management
time or is an existing menber, at the online

sereatvéilbsi nf ﬁma@mb@hwisetrheelcomondj@gl by ot fedicks on the same
corres ndln rel i m nar ner. as t he
advE gy SEREoaRr CSBREH P oBLs PO ARcH MARel i Thein OF ldeks. fixing
thevﬁﬁrgéﬂ&lﬂlﬂg%ﬁr[ﬁ gl ppi46] yilher et hod of claim 41,
rein the step of fixing the accumul ated prize noney

[C&hnth@lcorrespondlng point o f tlne as the prize noney
further conprises thz%st p o f t he ogllne

adviBet pefihed phnElgdie {Rin ﬁ/sste&c@ mVafiding g prize winner
forsééyh'§%§395gckﬂé bpfiérﬂgﬁéyoFu}Pﬁep é%mBngﬁé the step of:

at the online advertising management server OAMS, determining whether a
corresponding preliminary winner is a member or not through a member account
received through the user terminals Al to An;

if the preliminary winner is not a member, counting a stand-by time;

after the lapse of a given set time, determining whether the
corresponding preliminary winner has subscribed; ‘

if preliminary winner has not subscribed, canceling the winning of the
corresponding user;

adding the prize winning amount for the corresponding session to the
total accumulated amount; and

if the corresponding preliminary winner has subscribed for a
predetermined time or is an existing member, at the online advertising
management server OAMS, deciding the corresponding preliminary winner as the
prize winner for the corresponding session, and awarding him or her the prize

money.



extracting information of the first bidder who issues
a bidding signal and deciding himor her as a prize
woweness22and at the online advggiising manage neeit/KR2007/002482
server QAMS, term nating the respondi ng sessi on,
awar di ng an accunul ated anount for the correspondi ng
session as prize noney, and resetting the accunul at ed
anmount information for the correspondi ng session.
[Cﬁd aigt47] An online advertising nethod, conprising
we & ps o f at an online advertising nmanagenent
seryer cAaiyi ng, a rtise t_.data.fromthe
adgégtﬁser éﬂﬁ#ﬁg @ %&’ﬁ%l %hznﬂﬁgéEFQtQFiJQX}Q% the accumulated
prizenmiRgi By shahelreegsbrdiig spolat abet t e 3Rd t88 prize money further
i ndi vi dual advertising auction bidding tinme by
compichpept {hee et 0dite on the honepage o f a conpany where

hey 2 LETETLadaa 5 hsplarst” B AP B "Scutating e

stofdigebtdde MBiforflat dnl BY Yidvdidep; and its click
information fromthe user termnals Al to An, and

calestirantiing trifermaiosr obfthel if cket bodderawho issues a bidding signal
a vertisgnent - accunul ating a reserve anount by click

and (fecTd g GPFESB@hﬁﬁn@IEdé%rlﬁg@ﬁeﬁﬂdseparately as a
shage (Qef dﬂ?ném%@eﬁqgﬁg ' lﬁétﬁ%ﬁﬁéﬂ(}t ' Qeg}.vgpd AN NaL & Pihating the
o adverti's

the advertising auction r ea I ng side; "a
cor tespondingnseashoar, t eeamigngamageent | &edvefioddMbor the corresponding
det er m ni.n mhetheé%ihe whol e advertising auction | )
SESHOBd AR P iZhemPREYp ed¥hd@set finghtheypsrandajed tanpupg information for

thegﬁg}égﬂmﬁhgggggsghqe is reached, at the online

vertising managenent server QAMS, dividing the
[Cladeuddl] at ed anount for the whol e advertising auction
in given tinme units (e.g., seconds or m nutes),
anfdi @RI By ANAT § isd e aeshod, chebraccugnihat sidpaneiint wi t h

the, | apse of ;each tine,unit ; at the online ..
Lr o A0, On&é.%ége W LERPer RSRRECMGNLcoiSPTRES a OAMS,  receiving

advertising
advdﬁtﬂ@%maﬂtsdélﬁafrJM'@Héfﬁaﬁefﬂl%ePftéfﬂ?né¥%eBltﬁﬁ'Ehrﬁﬂgﬁgéﬁistering it;

to An during the displaying o f an increase In
aceuravngt el andwie; advertthelmgnl ducei@dvard iani igdividual advertising
auctrlr%HalngrgﬁHé tsi%{avk?y[ ag\e\é\{‘%’isgr\r?gtdisglge %nphilez%omepage‘ of a company where
the advertisement data is displayed;
at the online advertising management server OAMS, receives
advertisement data information and its click information from the user
terminals Al to An, and calculating the number of clicks for each
advertisement ;
accumulating a reserve amount by click of the corresponding
advertisement separately as a share of the whole advertising auction and a
share of the advertising auction for each advertising side;
at the online advertising management server OAMS, determining whether
the whole advertising auction bidding time is reached;
if the whole advertising auction bidding time is reached, at the online

advertising management server OAMS, dividing the accumulated amount for the

whole advertising auction in given time units (e.g., seconds or minutes), and



wi nner o f each session a prize noney; deducting the
prize noney o f the correspondi ng session fromthe
wao edoali3@ecunul at ed prize noney, amount; at the PCI/KR2007/002482
advertising managenent ser verl4zans, det erm ni ng
whet her the whol e advertising auction tinme is
finished; if the whole advertising auction tine is
finished, at the online advertising managenent server
OAMS, extracting information o f the accunul at ed
disgplmyentan f dicreasdh adwéet hsemehit adatapurdi wiidhnthe hlepse of each time
.accunmul ated amount for the correspondi ng adverti senent
unifn given time units (e.g., seconds or mnutes), and
di spl ayin [ i.n u bt ddi
thatt St ARIFERG g nbRRcER, BERLeOBRE Bledtyily o bidding
sighENggenesnty $8¢Vef tGAMserr eeeniiang Al hioddhndurdingnstie displaying of
fromany one of the user termnals Al to An; deducting
an iregeass riesponacegudet ek apgEdy amount from t he

acc ated,pr iz ney anount : At o Qe . .

Ao e 0! HisnatBimene er vatuamiel st il avarding a prize
winfMrebhesachhge &abh 5 peNEE REnéydi vi dual adverti sing

auction tinme is finished; and if the individua

advedudtsinggtlaiqiriion miney p§ heniconeespondinegheespiamdron the total
advertésin nanqgenent,server QAMS, awarding the prize

accyHayed ri A M9ps é?ﬁP%%er for each session. [Cl aim 48]
Th%t@hgognlqél{sdg&\?érmiéwng Wagi&inant N&e9eePOMY, determining whether

receiving a Ing signal restricts a user who can

t he p@totl ecadvat ei § imgamdtnon wiideals ddveshedsi ng auction for
each advertisenent and.issue a biddi.ng ti .1p a. user .
who \ifewdd #hel&o?dves hbHaRnGuatABY 1418 reAt TRTGREAat Abn the online

1. r d] ' f
sov @ SR SRR SRR 0 PGl Ll AL £l ThE B 0 o the acoumulaced
amoGntgTel ddeht idlereDsmehsemthhe steps of : determ ning
whet her the corresponding user has ever clicked on_the, .
cordi@singdithy aetusuiatednarundafer diet RariesppRdipgnadyeRy t1sement 1n

givglgtrfié‘k‘égilﬁgﬁ%og(ebggr ?scecc%lrjl(rl]g UM ég)qnagdfdfslﬁaying an increase in

the accumulated amount with the lapse of each time unit;

at the online advertising management server OAMS, receiving a bidding
signal from any one of the user terminals Al to An;

deducting the corresponding prize money amount from the accumulated
prize money amount;

at the online advertising management server OAMS, determining whether
the corresponding individual advertising auction time is finished; and

if the individual advertising auction time is finished, at the online
advertising management server OAMS, awarding the prize money to the prize
winner for each session.

[Claim 48]

The method of claim 47, wherein the step of receiving a bidding signal
restricts a user who can participate in an individual advertising auction for
each advertisement and issue a bidding time to a user who viewed the

corresponding advertisement information on the corresponding date.



i f the correspondi ng user has never clicked on the

correspondi ng advertisenent data on the correspondi ng
walaiog/13@e1 t he onl i ne adverti si managenent SePEKR2007/002482

OAMVS, determ ning whether th rrespondi ng

adverti senent has ever clicked for a set period o f

time by counting the nunber of clicks for a

predetermned tine; if the advertisenent has been

clicked, fixing the prize noney and deducting the
lcbﬁmré%bondlng prize nDney amount from the accunul at ed

beofioRERlh STchlal #hy bAE ToFFE SyBRdT g cbF Tyl bidding signal
fur N 8smpra Bk qﬁeastreg%bl)sg; o f the online advertising

managenent server if the corresponding user has
eveetetniokeg wrethee (tbereslp@lsﬁd)rrctjngd\ueemihasrea‘terda;tlacked on the

on the correspondi ng date, fixing the anoupt of
cor FRREYTNE 1 HTeEbreBEBondR iy Hbi HC ofOERBONdIa aidal Sopased on  the
0 enfigkn ksing the steps of:
acc&fhtanf‘ﬁfé)ﬁﬁ?ﬁg)\ﬁa g/et?itlg?ﬁggﬁgﬁ clrriegﬁth server QAMS,
redéi wheg c@rdesmpdst@r user aHa@r héwaneaticllad aohr ae corresponding
advertiser ternmnals B | to Bn; announcing an auction
advesitdaemeptt idaaard ahsi dIrAESROBHERE | d#tcon athethordge advertising
man%}lﬁeﬁt t?e PVS‘[\MS S%@?Q}mﬂ? J/hc'etﬂérs pﬁg\l\%rr@é)ohﬁ?n% advertisement

'ne a vert|S|ng meRa Server cervi
has aghegr tcil sernttofag %dtnﬁ)@fﬂﬁi |o@ntﬂﬂ6j byt oGhtiGl the number of clicks
information fromthe user termnals AIl to An;
for impegdeternneadntinocunul ati ng t he anmount of reserve for

a4 br DB Ry TR e GHED ms Ty et T I (i e money and

ded Q1 hES PRNUEAG e85 RN hir SBFERL /moRtB¢ Q{hdﬂn@g fahm abted | Arumulated prize
participation tinme for an individual; at the online

moneyt\amodntsi ng nanagenent server QOAMS5, deternlnlng

t he rtising uctlon id [ .
Foadnednt 2 Wﬁé&%ﬂ{. SPRS altiston hSFAal Ry e | ganceling  the
qadvertising management server
Cor%§££ﬁ§%@9?%lng t |n egrated and accunul at ed

as a result of the online advertising management server OAMS, if the
corresponding user has ever clicked on the corresponding advertisement data
on the corresponding date, fixing the amount of prize money at the
corresponding point of time.

[Claim 50]

An online advertising method, comprising the steps of:

at an online advertising management server OAMS, receiving and
registering advertisement data from advertiser terminals Bl to Bn;

announcing an auction bidding time and a bidding condition on the
homepage where the advertisement data is displayed;

at the online advertising management server OAMS, receiving
advertisement data information and its click information from the user
terminals Al to An;

integrating and accumulating the amount of reserve for each

advertisement in the total accumulated amount of reserve, extracting auction



amount for the advertising auction in given tine

units, and displays an increase in the accunul at ed
w@pwanse2ni th the | apse o f eac ime unit; at PEBKR2007/002482

onl i ne adverti si ng managenent rver QAMS det erm ning

whet her a bidding signal is received fromany one of

the user termnals Al to An during the displaying o f

an increase in the reserve anmount; determ ning whet her
_the bidding signal is received within the auction
tlm@arrtfocfm@@mnorﬁon%l@ moowswgddtrtg tadeeioseryBondndggg@g an auction

Eé’ éhenéLcatfl on ﬁ account |nfor mati on o f t he
bartiiPa Bgeqn lp(ihvtl B2Yi ddi ng si gnal transnitted
i's ﬁ:e‘%ﬁév&ﬁ 1‘1150%\;4}%&%@ mtaﬁééﬁm@ﬁ{ Ss&vlertGAMS" Wk Efining whether

the auction participation tine provided to t
thecaﬂveelsmmgl agtuserbidéinyy t exe esdeshchad; t he onI | ne
adv rtisi n%ﬁmanagerrent serv cancel i

priZze then arfo‘ﬁlfl&ealéﬁrlpésgéﬁg %o e r.egclﬂerde at the online
n nt e
a0 S Bl B RS PO 8 Pl L8 PP Bccumulated
amowntl for Arhewiddivent itshag augétiion par ticémpat inen univ®, and displays an
. provided to the correspondi ng user, deC|d|ng t he
m%@ﬂseesrpc&h@. HFuBHtRied ampupheiphi the hapstepf epehaiidiedingt

gld\r/nea t ntl hf? %8&%}25 g?@%ﬁl@egg%gﬁg §e3§?g:¢nm§e%eterm1mng whether a

bidahet B?énatlh@s %‘é@[‘i’é(ﬁ'fﬁ&m Gt b of I IR USerf 't@hﬁhﬁds Ando An during
if there exists any remmining auction time, receiving

the ahigpéay ol af iangizercasw et tiserener datzougiti ck si gnal
aglnfromth er ter ls A.l to.An, and exec
ndshenliging ometRE’ i BLdfekoisnIl dSChafgvRg FHAth the auction
pariﬁlﬁhtﬁﬁﬁ%%babﬁ%ﬁg@ufﬁ the c@??@ébonﬁ%%’@"ﬁ‘e?l])y-rﬂﬁthent1cat10n of
nmet of claim50, wherein the step of integrating
the aavdtoantc umfid atat ngn tdfetlmmuntesq»bndngeuw sfurther

conprlsE: “(215 ste ofdlfferentl ly offering the
auctlifohp A idiins lgaa! ttlfﬁﬁs'?}r%@‘i? fS&}eltVi‘?Q gﬁ?“l fde user terminals
Al ?leﬁ{t 'wif'tﬂgtﬂ'@a'ﬁggﬁmlﬁﬂgafﬁ 5t %N@nﬁ)éllﬁr%@l@éﬁv%w 't?ig:rceo?respondmg

sel’'ection, or o ucti on ticlpation
usedi beéigentxadeddd py at heheypal nd a@mmﬁsﬁ@nematnagaﬁ@t server OAMS,

canégl?ligrr‘gh?ez]pr% vov?rllrlu?lg gfd\{ﬁg:tclosl’rlrgsgpo%)c/l?rtlgergldc%eorqprI sing:

if the online advertising management server OAMS has received the
bidding signal transmitted from the user terminals Al to An within the
auction participation time provided to the corresponding user, deciding the
corresponding bidder as the prize winner and awarding him or her the prize
money; and

at the online advertising management server OAMS, determining whether
the advertising auction time is finished, and if there exists any remaining
auction time, receiving and calculating an advertisement data click signal
again from the user terminals Al to An, and executing an auction for the next
session while changing the total accumulated amount of money.

[Claim 51]
The method of claim 50, wherein the step of integrating and

accumulating the amount of reserve further comprises the step of



advertiser termnals BI| to Bn for registering
advertisenent data in a server, transferring
w@oawensd2gi ng costs per click, f@ﬂ recei vi ng mePdEKR2007/002482
information registered in the rver; user termnals A
| to An provided with a web browser, the user
term nal s having a communi cati on nodule, such as a
nodem installed therein for view ng adverti senent
..data re istFred in the server, checking accumnul at ed )
dif ﬁeﬂéléhlgﬁe? fianfiag nidei avctilpg raddi apataoprigper piyaded by the online

' eset . perj f it for .
o155t 0 Bafedacht Thadbr TIRSBY 4B RRds Pl Frklpn, o ottering
thei sgatiing pabiiddpadoni g diFfeferiREEAd Iy RheZ@ypONEY advertisement

user cellular phones C| to Cn for receiving an
dataut henti cation signal froman online advertising

(C%naﬁzfent server OAMS to issue a wirel ess internet
o ic callback setting request signal, receiving

anday iof M M9 286a0 & FE IS ent 3k g 9Mgkhe onl i ne

advertising managenent  server M5, and autonatically
t r adwenitisengtarmenaliseWilngo i Bif dioratregisteoindedoattiisement data in a
managenent. server OAMS; the. anline

adverti si _ o
Ser‘é@fvgrttriaélﬁﬂg”r’rﬁﬁag’élﬁ%ﬁttlSé’_é% vEPSANBST \M‘fﬁéﬁ‘ r e8@] vESCRYdng member
inférﬁlg't B reg AALRLd 'iﬁlef'ﬁé%tsle}?gr‘?r mation fromthe

adv al' s 0

ertiser termn Bn, receives an
adveet itzemard] svAEWondn sirgnaded woth taheebSgowser mthal e terminals
I to An and the user cellular phones C 1 to Cn and . o
havingya cERtGalilny nagel e, syek@rupabedem hensd@lbed ithergjn for viewing

u atiye t:pu C I .anmount .
B R A
infe@eldd dnpesds@dg Oirf plrbpdt tiisn r@AGhediapseCcef M8smedat a preset period

bi ddi ng si_gnal for a specific accunulated amount from
of thee ular hiedmaalios Anl adverdnsingelmdre morey auction and issuing a

. di . th [ W t dth
bidjd, ST pdloa el C BREPCRBEGHes the accumil ation of

Priugsr eyl A grbgedext 2%l 90y aréé%ti’vﬁ?é VR WBRrdtQCation signal

executing web conmunication with t advertiser
from eami wal sneBl adwerBnsiangd mdnegensnt tserwenalalN too iAsuand wireless

int oA R 61 CRIBEGR BRE B86r COEStuId EMphorégeqyingo and vieving
S BLE BRVLIELOI A Y409 O BRG] e 0. v
aut atias ptal\ iy ngr ssmver i,ngWhhé: hviepénatiegornmtdomj tnatheodnline advertising
management server OAMS;

the online advertising management server OAMS, which receives and
registers advertisement information from the advertiser terminals Bl to Bn,
receives an advertisement viewing signal from the user terminals Al to An and
the user cellular phones Cl1 to Cn and pays advertising costs, accumulates the
advertising costs, cumulatively outputs accumulated amount information in
proportion to the lapse of time when a specific period of time is reached,
receives a bidding signal for a specific accumulated amount from the user
terminals Al to An, selects the corresponding user as the prize winner to

award the user the prize money, and executes the accumulation of prize money

of the next session;



with the online advertising managenent server QANS,

and di splay advertisenent data transmtted fromthe
wonlnss2adverti si ng nanagenent rver QAMS on PEIEKR2007/002482

honepages . [C aim53] An onl adverti sing net hod

using the systemo f claimb52, the nethod conprising

the steps of: at an online advertisi ng managenent

server OAMS, receiving and registering adverti senent

data from advertiser termnals Bl to Bn; receiving a )

celd wiehr spriceme iB8gif et rexecohi ngegabs tomiugnedt ibor with the advertiser

adv t recepti on from.us el lul ar
terpijt g B% gﬁ?r@eén %pﬁgsmAf[ Ql%apﬁ %ﬁ server WAPS for
per?@’nﬁﬁ%pgqﬂ'r@geé‘seldla% a(?omﬂﬁﬁ’ﬁ%t'ﬂm?ouﬁ theey Qi 'c@?lular phones C1
verti sing managenment server M5, transmitting
to cﬁal | bhodh URe ipnbordedt wothino tthbe oubare celverd 1ann9hmmement server
to Cn; when the correspondi ng call back URL is

OAM§eI3@ét ed by the user cellular phones ad to Cn,
acﬁ?ésﬁvﬁeq”ttlggn l HQFa Zﬂggfgfy'lﬁ @%Pagvﬁﬁ%ﬂt (r)]%eq{?\fgﬁdl_n conjunction

ich |s he™ad e cbrrespo

witRnchet bANSE bdvery i athee mbhhsement sdaver Msetandndtshﬂ ay advertlsement
corresponding URL to the user cellular phones O to

dataotwnsmuttqdhgr@awﬂl%mmlh@e siveehisiag namgeneitheserver OAMS on the
n advertisi ng nmanagenent server QAMS, registering
OMERfSEP on participation tinme information and user
[Ciofo58pt i on provided in reward for the view ng of
advertisement data transmitted to the user cellular
phdnesnOnet ad@r,t ianuk imetbogd atsing tred sastanmafaciagn 52, the method
reserve%[ef g{ each, advertisenent in the total
e

COMBI S Al Ahobht of reserve! at the online
adver t Lsi ng | RNagAyEAL; $RE V%{an%ﬁ%@nt ded &k A} n'OA@IS receiving and

whet her the advertising auctio dding tine 1s

regi stac heg; aldﬁ/emmseaeh/tedatemfmgn audeer tarsebi thatinhga ltsi B tios Bn;
reached, at the online advertising. nanagenent server
OAVECE W IRBdi g t Ffd Lthalegr RQHE arr&gaét:rmplat edeqfsint signal  for

adV%&rISIBIII?%l ?\é@éﬂf1%hn95(ﬁ1ljcutsbpn%éﬂu?ﬁﬁ’%ohéém(:luryt%n and registering

ncreasée
andthighagciwanigt ede asmrupspondity tchelllapsghodefl n@deh; ti ms

unit; receiving a bidding signal fromany one o f the
us@it tden emligeA advept Isdng management server OAMS, transmitting a
callback URL information to the user cellular phones C1 to Cn;
when the corresponding callback URL is selected by the user cellular
phones Cl1 to Cn, accessing the online advertising management server OAMS,
which is the address of the corresponding URL, and transmitting advertisement
data preset in the corresponding URL to the user cellular phones Cl to Cn to
output the same on the screen;
at the online advertising management server OAMS, registering auction
participation time information and user information provided in reward for
the viewing of advertisement data transmitted to the user cellular phones C1
to Cn, and integrating and accumulating reserves for each advertisement in
the total accumulated amount of reserve;

at the online advertising management server OAMS, determining whether

the advertising auction bidding time is reached;



or any one of the user cellular phones O to Cn during
the displaying of an increase in the reserve anount ;
waledoensd2ei ng whet her the bidding signal is recPCUE#®#2007/002482
within the auction parti ci pat]r n time provided to the
correspondi ng user by authentication of the account
information o f the corresponding user; if the online
advertising managenent server QAMS has received the
bi ddi ng signal transmtted fromthe user termnals Al
t 0 iAn the tadeemttseingehtatlian phddieg Gimeoi€nreachdd,t g the online
auction participation ti provi.ded to the
3dV%rc¥r1|Sé%d??@iaﬂ‘éj“Q§1§ense’é%e@gﬁ%i’, Gxidung ﬁget pategrated and accumulated
i ; _ din - feTE ot . .
a0l TSR s SLIEPEORS YR iak w5, Belffy/mimces), ane
dispigdhgarsiigopdaser amstet hechniul grad ARowsewitleroendhsseAof each time
to An within the auction participation tinme provided
unig¢o the correspondi ng user, deciding the correspondi ng

bi dder as the,pri,ze W nner .and awards him o I

or i 2ecsigngg & RO LT SPGB aE Henlndigstiifhals AL to An
or 88 Rk A\MRe deterddaining whetdreC1t he Gdveringithe displaying of an

auction tinme is finished; and if there exists any

increasei m nyeatsseron amowel,; recei vi ng an adverti senent
data, click.signal, 6 again fr the. user.termnals A .t .
A GBI F SESIEE T bl SR BTG akS SFEET G PoFhihgbe auction
parf‘iec)iba?ﬁﬁls'tqme"‘ﬁfévq[d%@af‘(g' 1% tBerd ot AL GRY! B €futhentication of
amount o f noney. alm 54] An online advertising
the sysbamy iabdomratsomaf sloby €ot respond ergmisel;s Bl to Bn for
regi stering advertisenment data in a server

t r ansfldier i9hg 1By BAYATS Pijidc JBngegRent cISeEken @ 2 aliggreceived  the
bid&ﬁ%\msgi%ﬁgi eﬁtdn%fﬂift%ﬁt ’rmﬁmg}%é SS9y MBRen 1 o lﬁn o'& the user
i nfor ered In t nal's

ron'regrs e server! user term
cellulla@ Aoreso@l dedChy tWith tiebahtowaeparttibépatsen time provided to the
term nal s having a communi cati on nodul e, such as a )
cor prspenslingnysel |axdeedass efanceding ithqi g &AW NE efetfle corresponding
bid at.a registered in the server, selecting a | eading
eeryword di spl ayed in a search window o f search portal

and {r agRi \dmMgn@® h&REHYSi Ok agantta Je@$6Ff VEAMS NBas received the
checki ng accunmul ated prize noney infornmation
biddimy esignay transmitted from the user terminals Al to An within the
auction participation time provided to the corresponding user, deciding the
corresponding bidder as the prize winner and awards him or her the prize
money ,
at the online advertising management server OAMS, determining whether
the advertising auction time is finished; and
if there exists any remaining auction time, receiving an advertisement
data click signal again from the user terminals Al to An and calculates 1it,
and executing an auction for the next session while changing the total
accumulated amount of money.
[Claim 54]
An online advertising system, comprising:
advertiser terminals Bl to Bn for registering advertisement data in a

server, transferring advertising costs per click and leading keyword



in proportion to the |lapse of tinme at a preset period

of time for bidding for an advertising prize noney
wa@ewvisn2zand i ssuing a biddi ngusésgnal for a speCI/KRe007/002482

prize noney; the online adver i ng managenent server

OAMS, which receives and regi sters adverti senment

information fromthe advertiser termnals BI to Bn,

recei ves an adverti senment data viewi ng signal fromthe

user termnals Al to An and the user cellular phones
sela@tlionocoshs orand séagnuing oemisel ecfdrmgt ronl eeglistgre&eywotle server;

output ted.int search w.ndow.from earch tal .
corSer GtinalyetEdone: Botbiebdith RuBhPases ghe tser terminals
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correéespondi’ng’user "as“t prize nner to awar

in preportim poiEe MRRY of afitheeXxeUbessdthpedieauot Aineoforobidding for
prize nmoney o f the next session; an advertisenment

an ¢aver disépg apr ike seengyr aughi@h ansbr a3wEngn acdnjddhet i shenal for a
with the online advertising managenent server QAMS,

Spe%ﬂﬁcéﬂgﬁpdwngﬁVertisenent data transmtted fromthe

onlghae pAdueY t A9 i SBIFAGRIBE NG VI vEAVBAR, tHi€ich receives and
honmepages; and the search portal server for storing

regldads ngdvesyiwsamgni nfwhorna i ion rensthiet adderftioer t tegminals Bl to Bn,
online advertisin agenent server MS in a DB.in .
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award the user the prize money, and executes the accumulation of prize money
of the next session;

an advertisement data displaying server, which operates in conjunction
with the online advertising management server OAMS, and display advertisement
data transmitted from the online advertising management server OAMS on the
homepages; and

the search portal server for storing leading keyword information
transmitted from the online advertising management server OAMS in a DB in
conjunction with a specific keyword and similar keywords similar thereto,
receiving an entered signal of the specific keyword from the user terminals
Al to An and displaying the similar keywords and leading keywords in the

search window, and receiving a selection signal of the leading keywords to



t hrough the search window. [Claim56] The systemo f
claim 54, wherein the | eadi ng keywords are keywords
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not simlar thereto at all ar stablished in a DB in
conjunction with the specific keyword. [Caim57] An
online advertising nethod using the systemo f claim
54, the nmethod conprising the steps of: at an online
advertisi ng managenent server OAMS, with the
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search portal server, determ ning whether a signal for
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(Cgﬁ t$7fm; at the search portal server, transmtting
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the online advertising nmanagenent server QAMS; at the
commrilsime thdverepssofig managenent server OAMS, updati ng
t he adverti.sing. auction participation
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search portal information received from the advertiser terminals Bl to Bn,
registering leading keywords and auction time indication information in
conjunction with each other in the corresponding search portal server;

at the search portal server, determining whether a specific keyword is
entered in the search window;

extracting leading keyword information established in advance in the DB
in conjunction with the corresponding keyword, and displaying the same on the
search window;

at the search portal server, determining whether a signal for
selecting/entering a leading keyword enabling auction time accumulation is
received from the user terminals Al to An or not;

if a signal for selecting/entering a leading keyword enabling users to
accumulate an auction time is received, transmitting the corresponding search
result data to the user terminals Al to An;

at the search portal server, transmitting advertising auction



advertisenent in the total accunul ated amount o f
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determining whether the bidding signal is received within the auction

participation time provided to the corresponding user by authentication of
the account information of the corresponding user;

if the online advertising management server OAMS has received the
bidding signal transmitted from the user terminals Al to An, with the auction
participation time provided to the corresponding user exceeded, canceling the
prize winning of the corresponding bidder;

if the online advertising management server OAMS has received the
bidding signal transmitted from the user terminals Al to An within the
auction participation time provided to the corresponding user, deciding the
corresponding bidder as the prize winner and awards him or her the prize
money

at the online advertising management server OAMS, determining whether
the advertising auction time is finished; and

1f there exists any remaining auction time, receiving and calculating
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an advertisement data click signal again from the user terminals Al to An,
and executing an auction for the next session while changing the total

accumulated amount of money.



