PCT

: Jooo0dStqr

WORLD INTELLECTUAL PROPERTY ORGANIZATION
International Bureau

INTERNATIONAL APPLICATION PUBLISHED UNDER THE PATENT COOPERATION TREATY (PCT)

(51) International Patent Classification 6 : (11) International Publication Number: WO 99/42187
AG3F 9/22 I HOAN 7/14 Al (43) International Publication Date: 26 August 1999 (26.08.99)

{21) International Application Number: PCT/NO99/00053 | (81) Designated States: AL, AM, AT, AU, AZ, BA, BB, BG, BR,
BY, CA, CH, CN, CU, CZ, DE, DK, EE, ES, Fi, GB, GD,

{22) International Filing Date: 18 February 1999 (18.02.99) GE, GH, GM, HR, HU, 1D, I, IN, IS, JP, KE, KG, KP,
KR, KZ, LC, LK, LR, LS, LT, LU, LV, MD, MG, MK,

MN, MW, MX, NO, NZ, PL, PT, RO, RU, 8D, SE, $G,

(30) Priority Data: SI, SX, SL, TJ, T™, TR, TT, UA, UG, US, UZ, VN, YU,
19980714 20 February 1998 (20.02.98) NO ZW, ARIPO patent (GH, GM, KE, LS, MW, SD, SZ, UG,
19985731 8 December 1998 (08.12.98) NO ZW), Eurasian patent (AM, AZ, BY, KCG' KZ, MD, RU, TJ,

(71) Applicamt (for all designated States except US): MORTEN
NYBORG A.S [NO/NOJ; Lilleengveien 1B, N-1342 Jar
(NO).

{72) Inventor; and
(75) Inventor/Applicant (for US only); NYBORG, Morten
[NO/NOI; Lilleengveien 1B, N-1342 Jar (NO).

(74) Agent: LANGFELDT, Jens, F., C.; Bryns Patentkontor A/S,
P.O. Box 765, Sentrum, N-0106 Oslo (NO).

TM), European patent (AT, BE, CH,
ER, GB, GR, IE, IT, LU, MC, NL, PT, SE), OAPI patent
(BF, BJ, CF, CG, CI, CM, GA, GN, GW, ML, MR, NE,
SN, TD, TG).

Published
With international search report.
Before the expiration of the time limit for amending the
claims and to be republished in the event of the receipt of
amendments.
In English translation (filed in Norwegian).

(54) Title: METHOD AND DEVICE FOR ESTABLISHING CONTACT, BASED ON THE TELECOMMUNICATIONS NETWORK,
BETWEEN A SELECTICN OF TV-VIEWERS AND AN ESTABLISHED GAME PROGRAM

(57) Abstract

A method and a device for announcing to TV viewers via the screen of their TV set a key code for use in establishing contact, based
on the telecommunications network, between a selection of viewers and an established game program, characterized in that the key code
contains elements that are each transmitted in succession to the screen of the TV set in the form of signs and/or symbols, e.g., numbers
and/or letters, within selected time slots in at least one TV program and/or in at least one TV commercial spot. The key code for every
announcement is selected automatically and randomly among a predetermined number of different key codes.




