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(57) Abstract: [Problem] To improve the effect measurement accuracy for an advertisement distributed to a user terminal.
[Solution] An advertising device comprising: a storage means that associates and stores first user identification informa-
tion and purchase behavior information of a user identified using the first user identification information; a means for
designating different second user identification information for each of a plurality of user terminals and distributing an
advertisement related to predetermined product or service; a means for collating the first user identification information
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with the second user identification information to identify first user identification information that matches the second user
identification information; and a means for calculating advertisement reaction information indicating how many of the
users identified using the matching first user identification information purchased the predetermined product or service on
the basis of purchase history information related to the predetermined product or service included in the purchase behavior
information associated with the matching first user identification information.
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