WO 01/ 42998 PCT/ AUOO 01503 1 PLACI NG ADVERTI SEMENTS | N PUBLI CATIONS Field
of the Invention This invention relates to an Internet-based nethod of
placing 5 advertisenents in publications. It relates pa but not
excl usi VERPIREP8 et hod of pl aci ng advertisenent in o&rﬁ! ‘g"lrm% %loé desired
publications over the Internet, including using a tenplate to create the

| ayout for the advmmsmmDVEmusEMEMvStl PUBLICATIONSN 10 In a typical
transaction in which an advertiser places a display advertisenent in a
publication, there are nunerous steps. Firstly, the advertiser identifies
t he publp:@m bPMSInvdhtidh ch to place the advertisenent and the desired
size of the advertisenent. The advertiser then tel ephones an advertising
agency to rebuestinpentian deglaielss. tOThenadBt&ryet-lbme@rmﬂlnm af mpdkeingchedul e

whi ch 15_j ndj.c cQS e semrent fax5|t to
e Bavoad lisethesis o BUBACaa. 1f EeBlelh PRRRL RIS bl TR e sy B og vi 1
the agenﬁéthocﬁ@pbltabmgaa;ea@\mrﬂg@méns pecite bp fndréfde%ﬂé@ rp‘ijbﬁ@éﬂﬁ’ﬁs MNeriihé he

publ i catlon(sz i advertiser types out the " For'i for the adverti sement

and f axelgtgrpe Ql%@nagﬁﬂg/a tempiata 4@ regate die W@gt dhe aduertiseBy®®ht on a
typesetting machi ne, and submts a 20 proposed |ayout to the advertiser.
The advertiser makes anendnents to the |ayout and faxes it back to the
agency. Bhekggnmrytmthﬂ)h'rmttdm final advertisenent and faxes it to the
advertiser. The advertls r co r ng &ﬂ_ﬁ final f axes formal

s :

apprlcg\/al to t'he BgHRIS? ﬁB Ay "s htﬁ@ @dﬁﬁﬁ'seéd'agf:??s@ ¥PIAY ¢t he

publ i cat ddrfridemdhinPa Qﬁl@lléé'tﬁarﬁdhérret aEeABnbraRdsteps dF psty2 I8 @eQbfiser 0 t he
agency. The agency then sends an account to the advertiser together with a

"t ear sheldentifiespiheopubliratign(sarin ek te place the ﬂid‘feé’&%ﬁm?nb@n%ﬁpﬁ gepise@d t hat
this mté]?go?fthéjha%l%geﬁ@‘\?r'ﬁﬁ Efé]#léemenrtsle%b}ﬁg S an' ati Hé%f&@ngﬁ S%i hg all

particular, there1s a si I'me T Nnvo
of the sﬂoepmquahdartdeedetalls ghei gg\érncycmﬁn posppares 4 medidvseHadae which 30 t he
correspon with t re.encaountered with

| di ff i
e BaRais hetngsdnt P eRosst SHusiisement And tees fuf tBe S0VEANEEat | on.

The probl ems Re JREH|serthRéh %oﬂﬁHﬁ@ (bf‘ché‘ﬁges‘}atﬁé MoHnﬁﬁ URthOth@add &yl ons
whi ch have nultiple offices or franchises. In such cases, it is desirable

to mai ntand the @grsry boeks spganifonthe advertisament mitbLgeoRublication(s). The
advertiser types out the “copy” for the advertisement and faxes it to the agency.

The agency re-types the advertisement on a typesetting machine, and submits a

20 proposed layout to the advertiser. The advertiser makes amendments to the
layout and faxes it back to the agency. The agency prepares the final
advertisement and faxes it to the advertiser. The advertiser confirms the final
proof and faxes formal approval to the agency. The agency sends the final
advertisement to the publication(s), who place the advertisement and send an

25 account to the agency. The agency then sends an account to the advertiser
together with a “tearsheet” copy of the advertisement.

It will readily be appreciated that this method of placing advertisements is
relatively inefficient. In particular, there is a significant lead time involved in
accomplishing all of the steps, and there is a significant cost to the advertiser in

30 the correspondence with the agency.

Similar difficulties are encountered with regard to many different forms of
publications required by organisations. The problems are particularly acute in the
case of large organisations which have multiple offices or franchises. In such

cases, it is desirable to maintain a consistent organisational image throughout



WO 01/ 42998 PCT/ AUCO 01503 2 organi sational documents, and this requires
const ant supervi sion and checking of proposed docunents such as

| ett er heg@g1/459gi Ness cards, advertising material, signgcraichoosss! etters.
Recent advances in technol ogy have neant that it is increasingly common 5

for orders for goods to be placed over the Internet. Sonme publications,
such as org%@ssw?ﬁéﬁqwmﬁm@ pRg Ahig raﬁulr%@owanbﬁpnemslg@mgl ¢hrakindhave

made it ¢p R t v LSt lﬁﬁp%gt Si

adverti senrgﬁqsd ?r edg)t l‘ly o@% é@‘{*hg% q%%?ﬁ%taﬁs ODsuc caés\aleré‘é dlvgﬂ'sbqq cation
provi desnaﬂenatmgmbasdtrewslq:tmgs at  which the intending advertlser can type
in the copy t he ose 0 adverti senment ect to. satisfactory
payront et hdGe R pAGRaRra Rgeann Rty heve rreAns suat FlsSBsaS el BPIR w ¢ h
appl kcalgbeotdps fom oéd‘@t@ﬁb'plé@éd BlesSthedlhitéipkt. "SSmet fiblidaNGHS, Is%ﬁeég i's
then inserted in t publication as a |ine advertisenent. In sone cases,

t he advéh@|%)éinQYaMQTétﬁ\Qeé‘keralﬂoan@\rihadmeﬂb%ﬁaﬁ Tiaginge Post, haverimade vir i at i on
such as o aghd %ﬁfoqgflﬁgael a'dgrgﬁ\é%fs td g\?orﬁﬂ\éf‘a{stslﬂﬁﬁr o%%?t? o nt?%i\e(r%cﬂ)?%%( ol over

t he typeface, appear ance or a out
adverti smmernéhes suchau:mtserthestpubBcatfonaptcvnmEsadnerst webmmat agayedat er m ned

by the ubI| stan a pear Accordin , t e interve t|on of
an  adveltiee; i eRFtistT HET PG ibr s obi Fomcthgs RPPOS

conqoder&@e&%mcsaafw td @éu@rlaatw bla %eﬁ@wéthbés%ﬁemgsarraﬁge& %cﬁfb’er tiser
i

frequently deals directly wth lication. In nost cases, classified
adver t i $beeadyedisemsnic eampiyjing hwltadmpdlp@léle dawsi agdt Hee " poblication’s he

pub"C?‘tsdegr@en%sanhét%&evé éem%ﬂ? is PRE ﬁ%teh% EH‘EEHe E&?c%hﬁntgé’ line

adverti ver I'ser does no pportum 0 review
t he advetdvestsepméntbefore it is published. 25 In the case of d| spl ay

adverti senents, a nore el 3?0%% Er ocedure is 1J ustifi Sd because t he
advertiser ndBdROMa®R#SESs ! Nertisel caRereqysehrioh@ additioRal §h3We: i enent

W | lysbe rﬁﬁm%?l%ﬁgitlﬁ% sgﬁﬁ sYa bR Hgaélhgt FoOREVeR RedtVEMiSI e eEt haRge

associ ated w t l'tcation 1s n sufficient, because it does not give
t he adverontrobrovetetieattgpefaser donte side; hgrapbix mptp@asmw@aroantagout)sqfathw an 30

et SRS TReSE e B 8 B 808 el L R
typi cal ltfe pablidation’sofstandirtl appéaradse apdcordiagho thee irdppeatiancef ain t he
advert] sa%r\rlpér&'ﬁssmg agency in preparing the advertisement has usually been considered

20 unnecessary for classified advertisements, and the advertiser frequently deals
directly with the publication. In most cases, classified advertisements are placed
by the advertiser sending the “copy” to the publication by mail or fax. The
publication then typesets the advertisement, and the advertiser does not get an
opportunity to review the advertisement before it is published.

25 In the case of display advertisements, a more elaborate procedure is
justified because the advertiser needs some assurance that the appearance of
the advertisement will be acceptable. Merely typing the copy into an Internet web
page associated with the publication is not sufficient, because it does not give
the advertiser adequate assurance with regard to appearance. Usually, an

30 advertiser prefers to develop a “corporate style” which applies to all
advertisements associated with that advertiser. A “corporate style” typically
consists of a set of‘rules applying to the appearance of the advertisements,
including such features as typefaces, font sizes, colours, appearance and

relative locations of graphic elements, text and images, and other similar



I ncludi ng such features as typefaces, font sizes, colours, appearance and

rel ative | ocations of graphic elenents, text and inmages, and other simlar
WO 01/ 429691/199¢ AUOQ 01503 3 features. Ordinarily, the 2d4Texto0s139§ agency
i's responsi ble for devel oping and/or3 maintaining the "corporate style"

rules fpr an advertiser.: hence. the conplicated eps in placin di spl ay
aver t S AR dhe Z0ERSY AGSHBL oo PhosBlsCRY deaharife oo

Mor eovemaihtaind ties n@érg@jrét@sstwéi’ elileg!fbpuh Mdvesigni hefice tas sbiriptidated
advertisenments 1 n_a publication do not allow the placenent of one

adver ti st@penin placing|a idispiay Adviestisaroert thiruelh asysgisig agemcy ha@s

adverti gﬁ{mgg HoT Ny web site as well as in a printed publication), and they
do not provide conparisons of the benefits of advertising in different
publ§ cat i ons Mdreovére Wey tiriatein siey emthich ngllovi O plgenent prodv icthssificldes e

benefits. Summary. of the [ ti A ' t first t of th
hvent | SHYCRRBRENS I3 BUPUGHTGmAS RebAlio T SIAsaniRat RGNS IoBEAITEOH Spl ay
adverti §eARIMple ipubREMdsalditABEgh ISepi BUBESH tHe adverfisérhemt 88 =SheBssite( a) a

up
facilitator f)r ovides an Internét site which can be accessed by advertisers
who wi shstwell asdn @ pidmedtnubdigaiinn, andghey ideatetarrevideornparisansnef e

cach adbePenecno AR auEpeoh, et P BafPas SRSl et 8 FRverlifl cu ™oy

or om baBahty pfovtidgs td¢erdonesits. (c) when desiring to place an adverti senent
in a publication, the advertiser accesses the Internet site and selects a

publication in which the advertisenent is to appear together with size and

pl acene I 5 dvertiser selects one of the tenplates which is
of a si ?&@@%&&?ghég%éﬁoﬁl acenent in the selected publication, and

ent ers det ai IAscofdindndo adfirst aspectesfttheiinventtome theyaps arevided cin( kfermiet
advertisenent is the orwarded by the facilitator .either directly or via
on 't cPasad aPshoy Shelatild aisking BovPdiserians gheLhisedaren iFREcheons

i ndigat kqipwihgatepdvertiser’ s sel ections. 30 The advertiser preferably uses

the advertiser's conputer as a renote termnal to access the Internet site
across (e | atfaciitator provides an Internet site which can be accessed by advertisers

who wish to insert advertisements in publications;
(b)  two or more advertisement templates of differing sizes are defined for an
advertiser, each advertisement template having a style and appearance
20 approvéd by or on behalf of the advertiser;
(c) when desiring to place an advertisement in a publication, the advertiser
accesses the Internet site and selects a publication in which the advertisement is
to appear together with size and placement details;
(d) the advertiser selects one of the templates which is of a size suitable for
25 placement in the selected publication, and enters details of the advertisement
into the template; and
(e)  the advertisement is then forwarded by the facilitator either directly or via
an intermediary to the selected publication together with instructions indicating
the advertiser’s selections.
30 The advertiser preferably uses the advertiser's computer as a remote
terminal to access the Internet site across the Internet.
The step of entering details of the advertisement into the template may be

accomplished in any suitable manner. Preferably, it involves the sub-steps:



The step of entering details of the advertisenent into the tenplate may be
acconplished in any suitable manner. Preferably, it involves the sub-steps:
WO 01/ 429691/#4998 AUOQ 01503 4 (a) the advertiser downl oadcTiA1enonesepl at e
fromthe Internet site to the adver#iser's conputer; (b) the advertiser

enters tails of the adyertisement into.the_tenplate. on the advertiser's
conput e?a, ant'% ISRl gawgl'oﬁ@eﬂ‘%ﬁﬁw&tet ﬂ@"bnghﬁl E}t‘é@e&d@@??s nt to
t he I nt ghpeitisers eomplitets the amending is preferably done on the
advertiser's conputer, rather than on the renote Internet site. The

| nt er nefb)si t theragvestisaeanighedetailsafythe @dvapisemgdy intarthertappiatevardthe o t he

Vi sitor SUl ' tion. In a preferred enbodi nent, the Internet
web 10%%@%%?&@%“&%% es data concerning the avail abl e adverti senment

types, ¢d)zes tmnddyertisesuploads tiee polpblatad iadnsrtiserzntdo tie Rtyreet sgenent s nmay
be placed. The site is desi d in such a way that the choice of tenplates
P ebent A8V SN Eerdios is PEIErAHY 8PN GRS BUSTHST hFPRRUIRS T Aiae e

sel ect egnitﬁeq\eﬂb@umt&fﬂe&gﬁgl ates which match the advertisenent types and
sizes available in that publication. 15 It will be appreciated that the

i nventi on af flbedsternet sittvwayibecdesignedispamyt switabje wayr addoeay paxtids toe on

bi | e D0F ERESEA0L sbitabB T Roh: n ddTeriy SrRoaeol HdRar Mebgeren:

aft o t BRe adMtBER ichiddYatncOhesmile] ahé avallablBeadashigsrhiAe fiels, safesaccount
for the cost of the advertisenent is automatically 20 generated_and

f or war d@Adt Rrigasefos dherpybiisations, inter whichraqvestisproantsi way kenpiacedg Tist ai | s of
the advepti: ; d e ' ' t iy
ity ot Gl th, 3feh 3 SREPeR 160 b aD e SUbRALE dPBRERed, bR
pr edef i mddettisephfitea partidubamaiblicatign hat beey selevted ea gheumdi/emplates

upl oadi ng .qne or rel es for use in.the 25 advertjsenent. As a further
al t er natihigh maleh BV eBenliVRFS Ao, Siden 2YaiRg B Bpl BUBICA AR
advestisementy RN bBChPPRdidIBIABYART the CinvaRIGT t AMSdaNthe! AfiMisdrn ahhe
advertisenment clip-art, text, uploaded inmages and/or other design el enents
in accopgartoaityite tedueaigad dimelaxi gdvedisemeaitsesdsive ceduced costst Ade

L oo AP SRS Y 6L bR ol b ReHider h Bl S3hdBleWal
a preferred arrangement, after the advertiser has entered details of the
advertisement, an account for the cost of the advertisement is automatically

20 generated and forwarded to the advertiser.

The step of the advertiser entering detaiis of the advertisement may be
accomplished in any suitable manner. It may simply involve entering text, and
using graphics associated with the predefined template. Allternatively, it may
involve the advertiser uploading one or more images for use in the

25 advertisement.

As a further alternative, the step of the advertiser entering details of the
advertisement may include the advertiser selecting and placing in the
advertisement clip-art, text, uploaded images and/or other design elements in
accordance with a range of design constraints specified by the template. This

30 gives the advertiser flexibility in designing the advertisement, while ensuring that
the final advertisement complies with the advertiser's “corporate style” and has
an acceptably professional appearance (because it complies with the guidelines

provided by the template), without having to consult a graphic artist.



the final advertisenent conplies with the advertiser's "corporate style"
and has an acceptably professional appearance (because it conplies with

t he gui dgbipp@se9g provi ded by the tenplate), w thout havi ngpdmawmRsslBt a
graphic artist. WO 01/42998 PCT/ AU003 01503 5 As a further feature, the
Internet web site may be desj t the prices and/or

ned in such a way, tha )
ot her infor nﬁ? !%W'Wﬁfé@\at&lFﬁ’éagé‘Pt@f'?érW%téégem@%bﬁ&eé%eﬁ’g“ Stl{?g 9 W@ net web
Site arak il Khelabhaior Bildifrhbh WnidPah BVbARcRILES WrkhfaccesehlgeCt | ng
any pricing agreenents I ch may exist between the advertiser and 5 the
publ i catheoniiteynetnsvebetsitee are hindivituallyi tadloredhdtot ieatf partidulart adverises, enabl es
the adyv Irt'.ser to take into acFourﬁt for exagﬁlﬁ‘,, any_vol,une. di scgunts to
whi ch t 1RICCHRG &V RUFNGAIBEMERLS P BIY: BXSHREBYCTh M rglatissE an
advey t i gigsubiRafion@) agahetivBen HIsd adverdicei SHH e RAONItAGR! TIHIB enbbfespibl i cat i on
or publications to which the invention applies nmay be an 10 suitable type

of publ adegrtieer, tosiakedpteaceyiy, tor exapnleagdnviolume dissounts teawhicbuthgr , t he

foll ow g .4 8- [ : )or I HRiSa b
Cat al ogﬁ‘g‘é‘?’('g%%g g t?%%ﬁéﬁ?%sb&b%ﬁg&?g tfgﬁaggmgrgtrorl;sé)%{/ pr'ﬁ%tbé%gl%glﬁciegat i ons.
The systreougmaydartitulahpublivatiohi ve nmet hod operates preferably allows users

to search the datahase for evi ous advertisements by search criteri h
20 as. pl acenthe Ruigation,ar pEBEGASRNS 10 Whighhe Wventip applies Fa Be Ay al | ows

advgy ti sQiegis ?yéé)?ﬂﬁ.xat?ﬂfé%\ﬁ&g@@fiaﬂlé"Eyd‘ésrb}‘f'p@ﬂ@éﬁbﬁﬁincm&e@irﬁHé’ﬁiEMia'i,Otheor a

manager prior to di spatch to the publication. The system al so

pr ef er afdllpwind:ows the user to format text i.e. font size, style, bold,
italics ei}c, or alternatively lock these facilities if the advertiser is
25 concé? edNteH"éPaPﬁES'user' s autonony may risk a departure fromthe
adverti ggr' sMgRizisate style. As an additional feature, the inventive
met hod may include a facility for designing and ordering docunents,

i ncl udi () t hdo¥@mAISwi ng steps: (a) One or nore docunent tenplates are

defifped(é)or @%?é]o_&ﬁ@&” i ser, each
(e) Directories; and
1)) Other forms of printed publications.
The system on which the inventive method operates preferably allows
users to search the database for previous advertisements by search criteria such
20 as placement date, publication or client, etc. It also preferably allows
advertisements to be warehoused for final approval by a supervisor or a
manager prior to final dispatch to the publication.
The system also preferably allows the user to format text i.e. font size,
style, bold, italics etc, or alternatively lock these facilities if the advertiser is
25 concerned that the user's autonomy may risk a departure from the advertiser's
corporate style.
As an additional feature, the inventive method may include a facility for
designing and ordering documents, including the following steps:
(@ One or more document templates are defined for each advertiser, each
30 document template having a style and appearance approved by or on behalf of
the advertiser;
(b)  When desiring to design and order a document, an advertiser accesses
the Internet web site, selects one the advertisers templates, and enters or

amends the document contents within the template; and



30 docunent tenplate having a style and appearance approved by or on behalf

of the advertiser; (b) Wen desiring to design and order a docunent, an

advertis&oo&unssses the Internet web site, selects one tHoa/sdp@disa3ser’ s
npl ates, and enters or anends the6docunment contents within the tenplate;

dV\D /42 [ A 01503 t.. [ th f ded
?3 the et 1 DSCEFUBIT AT Bohep Eivergpe e et Slyenatd ont or °
si gnwr i yiararpintériiati a@qmwpﬁrﬁteiﬂrs}@mwmfer oTbtr%eri‘id&ﬂﬁbrﬁ@'ﬁoélﬁ:éiS ed for

preparing an* suitable type of docunent.  Suitable es of docunents
i ncl ude the 18IS Bthed can(ks usgd fre$eraring @ﬁér%ﬂltab(% yre of grcumenta

| eaf | et sfita géqggg&r &f ?E%Lﬁ%sﬁlg%éﬂudé'? Ifé]ﬁé’g"r"q%t web site further includes

data concerni ng aval nent uantities and prices. 10

Accar di (&) t obasihass batioapty;onal feature of the invention, there nay be
provi ded an additional facility for |aying out nevvsletters or parts of
news| et f¥rs, @ §HE| udi ng the fol l owing steps: (a) One or nore newsletter
tenpl at g9 arg|@l§fétr@ﬁ(ﬂ,r&9{urga0h advertiser, each newsletter tenplate having
a style and appearance approved by or on behalf of 15 the advertiser, and
partial |y prBreferablsrthedntesnet wel sitel éerthsr lacluéesdetamnqmrmmgrava(lableV\hen

desirin t n adverti ser accesses the Internet web
e rePi RS, Ayl iHE S Hihrics

site, vertlser s newsletter tenplates, and enters or

upl prds one Abccblﬂalling neves Ifeither optibhall femtiret of the inwsmioat Qhe@d\a(beeThe
newsl etter cf/OUt nd content is then forwarded by the facilitator 20

ei t her B'l'orv&fﬁ anadditiona) facitityeiordaing Pqtd‘eé["sﬂﬁtﬁfﬁé?f ragts pt nAwsIgtersy i ef

Descri piifRy "Q?% sThe invention will hereinafter be described in
greater det éﬁt é;ﬁ)re renc to the attached draw ngs which show an exanpl e

f or m of (&)he Omeeat mume riewslstterotebeplaes anedeefitenbibrideh adeerpiser ieacharity of
o, O R FASP SRS SIS s ESh et oPhSHEIS e
progesstHd gaerfidr, aRd pEresliymetwiaten EoStehDYRNVIdR by a newsletter writer;

(b) When desiring to lay out a newsletter, an advertiser accesses the Internet

web site, selects one of the advertiser's newsletter templates, and enters or

uploads one or more newsletter articles into the template; and

(c) The newsletter layout and content is then forwarded by the facilitator

20 either directly or via an intermediary to a printer for printing.

Brief Description of the Drawings
The invention will hereinafter be described in greater detail by reference to
the attached drawings which show an example form of the invention. it is to be
25 understood that the particularity of those drawings does not supersede the
generality of the preceding description of the invention.
Figure 1 is a flow chart illustrating the process flows for an embodiment of
the invention.
Figure 2 is a schematic diagram showing the system of Figure 1 from the
30 point of view of the client application.
Figure 3 shows an opening screen for an embodiment of the invention.
Figure 4 shows a welcome screen requesting a password or client code

entry for the embodiment of Figure 3.



Figure 2 is a schematic diagram show ng the systemof Figure 1 fromthe 30
point of view of the client application. Figure 3 shows an opening screen
for an ewbadisp®Bt of the invention. Figure 4 shows a welrameU®oIsaN
requesting a password or client code7 entry for the enbodi ment of Figure 3.
WO 01/ 42998 PCT/A 1503 7 F ?ﬁp ows a second we cone en and

di scl ai mer fg MRe Wi rﬁec8 FY"& ng s‘ﬁ?@ﬂr@” mFFlI&) cone

screen bﬁmmbﬁgofp@uk@gr has successfully | ogged on for t he enbodi nent
of Figure 3. 5 Figure 7 shows a wel cone screen providi ng an overvi ew of the
servi ces of figwea élaowéhlghw&mmﬁcaemngma@ng thesiugar Bas syReawsidit ask

page scf df<9r§ Egrt}ﬁe Wm Oph é;jgre 3, assum ng newspaper adverti sing

is selec ure ur e 9 oms a regional area selection screen
for $he enbocﬂﬁgmat? shows(a Wegwme 3créérgprcandjﬁgsdmmseraiqwa tleaseoicese| ect i on

screen f nbodi nent o | ur 3. Figure 11 shows a tenplate editing
screen Pg‘?chp@fi%&mbrPéﬂ?eB;OfF"Fga 3. 15 Figure 12 shows a "G aphics
ready for usg |g¥l§6rge§hd%47§ CH‘_t:PékOP'a 8SsdraBACRr ther em®Bdimentnst @#ty&étssenent
by the client Tor the enbodinent of Figure 3. Figure 13 shows a sel ected

t enpl at essummgonewsp@pqrqdwmisin@m@@s@@d m\lﬁi@lma 7l ows the cI ient to amend

text in the vertis t, FELgur 4|I ween
t he tenpl at e@%ﬁet%éﬁ% %r%é%i“gf 5‘ e&?éﬁ g%é’ﬁ) gr 9‘%\/&(}‘ 'ﬁgﬁﬁbgl og box.
Fi gupe ];@l,ﬁ—bqus a screen which enabl es the client to save the

adverti senent. gure 16 shows a screen which enables the client to nake
speci al boolﬁ'gﬁ{el ha tshows gnkuklicatiop selesion EﬁﬁelncfﬂrameaWQPEjF@%'ﬁeﬂft

Fi gure ngsr ojs a confirmation page which allows the client to anend or
duplicate’the advertisenent. Figure 18 shows a thank you screen which

advi ses t he dHigwet1t showsletemplate editing screen for the embodiment of Figure

3.
15 Figure 12 shows a “Graphics ready for use” screen which provides images
for use in the advertisement by the client for the embodiment of Figure 3.
Figure 13 shows a selected template in a proprietary word processor
which allows the client to amend text in the advertisement.
Figure 14 illustrates the interaction between the template and the
20  proprietary word processor by way of a dialog box.
Figure 15 shows a screen which enables the client to save the
advertisement.
Figure 16 shows a screen which enables the client to make special
booking instructions and to code a particular advertisement.
25 Figure 17 shows a confirmation page which allows the client to amend or
duplicate the advertisement.
Figure 18 shows a thank you screen which advises the client that the
booking is complete and a confirmation email is to be forwarded.
Figure 19 illustrates email confirmation of the advertising booking, and a
30 representation of the advertisement which has been placed, in pdf format.
**Figure 20 shows a list of advertisements which have already been
placed using the embodiment of Figure 3.Figure 21 is a screen which displays

the graphics which are currently available for use in the embodiment of Figure 3.



booking is conplete and a confirmation email is to be forwarded. Figure 19
illustrates email confirmation of the advertising booking, and a 30

repr esenwatarameesf the adverti sement which has been pl acedecT/augadiisdsor mat .

**Figure 20 shows a list of advertis&rrents whi ch have al ready been pl aced

usi ng the enpodi Fi qu 21|sascr en whic Ias t he
graphi cs whi H;u&??idf gﬁk%/ (}Sj ? ‘Eﬁ' whieh e tsferesh88d hﬁ'eﬁﬁ WS Fi gure
3. WO Odahgatdy. PCT/ AUOCO 01503 8 Fi gure 22 |IIustrat es a list of graphics
which are stored on the client's mput er . ure 23 shows a screen which
allows the cFigwe Z3oshpwea %Pfﬁ%fwé‘d%h GHaws tbe antta erdegse prafegsional

adverti glegemm Or%gléllﬂlérn e nd screen whi ch |ists adverti sing bookings

whi ch h €en approve or “publishing. Figure 25 shows a search page
al | auvi ng t heFigure24 S@mambémwhmhdmﬁ@advemsmg Eubkings whithtisue hotgure 26
iIIustrst es a book atng Sg@gt which lists advertisenments which 10 have been
pr evi ouSP§" BRBIYEIRE PH by the user. Figure 27 shows a printed product

task page foridiupe 28n&psligrandepén %bgeramow%g ﬁ»egen&qtaé SOV 16 9Bt ask
page for the enbodi nent of Figure Figure 29 shows a print advertising

t ask pageed sdverigemepdsli nrent of 15 Figure 3. Det ailed Description Figure 1

shows a proc 0.4 | t f th ention fro egi nni ng
to end, fronF@égc%)stggtéf gvﬁ%&%ﬁ%ﬁ k‘ﬁﬁ'&ﬂnbﬁi qgi\éggtg%entsz\a §?‘arti ng
at the have beéh pln@ndugycm@oaédtahe glaegt Bynthd Dgeruser 1ogs on to the system
The User 1D |s checked, the user is identified, and the user selects the

medi a  house Welzﬁéhé’d‘(ﬁe?Pf'@@wpdu%@sbﬁﬂeﬁﬁyﬂ‘@e@r@ét’d'”Eﬁﬂil@ §ige" or

"place an advertisenment”. Tenplates for the user are then displayed; the
user selects a tenplate, and t he application downl oads the tenplate from
t he web ser vEgure 28shovwdba aigms' taslcpapetf@*rthemrs!md)dimneanigu'reati on | oads

proprietary docu ng s which is installed onthe client's
P oput o1 e BCR 28 sTons AdpaRk ARG, Bl pSod 15t the Smblaitngnt or
15  Figure 3.

Detailed Description

Figure 1 shows a process according to an embodiment of the invention

from beginning to end, from the point of view of the background processing.
20  Starting at the top left hand side of the diagram, the user logs on to the system.

The User ID is checked, the user is identified, and the user selects the media

house for the advertisement. The user may select “book space” or “place an

advertisement”. Templates for the user are then displayed; the user selects a

template, and the application downloads the template from the web server to the
25  user's computer.

A software application loads proprietary document editing software which
is installed on the client's computer and displays the advertisement with
restricted editing controls made available. The user saves the document, and the
application uploads and saves the document back to the web server (using the

30 Internet) into an “uploads” folder. The user adds print production information to
the booking; this information is sent to the web server and saved into a database.

The user can modify the data or document, or duplicate or delete the
booking; then the user can confirm the booking. The booking details are saved to

the database, an email confirmation is sent to the customer, and the document is



restricted editing controls nmade avail able. The user saves the docunent,
and the application uploads and saves the docunent back to the web server

(using twWw®oid2dogt ernet) into an "upl oads"” fol der. The usefcagdd/oRsdzNt
production information to the bookipg; this information is sent to the web

server and saved into a database. A The user can nodify the data or
docunenthernproggssed e %raﬂﬁpéf'%tet ﬁemab%qzmrﬁgwq%erpqqs&ma@cwté@ﬁn rmthe

booki g poliienBP Rt 1R IPSF ANGoBESSHAKle DARIAARR Gorftlh SR PDF

confirmation s sent to the custoner, e docu
PCT/ AUCGIe0i$3b8n sent ttethqoms&re%edogsnbaclannatpnhepvetms@'véoanmapbrmsaomor d

pr ocessi n docunent a_ Pastscript format a a PDF. (Adobe Po bl e
Docunenf® t'Isetf"ef Y Se"?’ﬁ'ét a?‘i rbr?sémtsHErf""Logtﬁ?r ‘Fr@aflg?@"ﬁ%é?nt{ﬂn 8 ogs
backsonyger.t he web server and approves or rejects the advertisenent. This

action results in another email bei ng sent to the 5 user. Figure 2
i | lustrates Fiaureyailbiptmiesmthesypienniros the awirdfoft wewappthe appligatiophi ch t he

client LIRS B BRusld BAUHS GRRPUIGEanBEr St 1R GERETboRaRdcat i on

| ogs i he” server —ap ablls
provi defogshie touhersemmﬁmmetlowbbhhhmamhsmd tha\gegsioncaands pfdviesethehi ch has
been instal] ed on &9 tBe client, conmputer ovi des for navigation of the

& st

user i nkepkipterface, EWsera) PRUIALRN setware WhigphaseardhstalReOR st or age
assggi aggd d{Yehh cohfpuer ‘b%wé@é’ fob rRvRiatioh bf tife LRIPAR cta' I§d RiibRcal

storage. A word processor applicationm operating on the cl i ent” conput er
pr ovi deapplicationi gétap template fronpoerapte stiorage aaaocraﬂedewtth &pmsQaU@trlam t hen

provi des, for .say cumen ich r uIt n 15 del et t he

t enpor aﬂ? ??I'g 'Bn@gﬁfﬁ(p%{aﬁ’ng'?of tﬁéals\gg)éag%‘o P@CFa?RJoFBPVaq@{‘or age on

t he serwpérau oflakeBtiBht tomphest proeidies fof @gitﬁﬁgedsf theetedristetry filkemMhesaved in

Post scri PDF versions to produce the final docunents. The flowcharts
E%”tlaﬁﬁ

of Figuf licagion thegp pEqvides ey §ﬁ%‘“9d@feth SefEmeENhsyah resultshis
i nventi BBIetl%rBfltﬁ% tér'?mfp‘afé\;@tﬁlé’gnall@r eatl loYtHé)s%\?ébeao 8&&%@@&? ¥ gnage

i nvention such as newsletter n oner esi gn,
desi gn. sR&égerdmmmswr\lelr Fthudmwﬁemtoslment hmdatcarregstmvhetdxmlescﬂmns

whi ch, acc tQ_an | e enbadi ment o e invention, an adverti ser
encount S48 yinERdiseael Fnt B YSs IR e iRl s e TR B G bunt | cat 1 on

Fi gure 3 showpelfftfvchat@er angn%s ﬁﬁh@fznarevawe%mclté B8 GaveHRERENMAgPedt Cl i ent
who wi shes to place an 25 advertisenent or request a publication first runs

t he applof the inyentan: Himilgriiefiermation flows apply to other aspects of the invention
20 such as newsletter creation, stationery design, and signage design.

Referring now to Figures 3 to 14, there are shown the screens which,
according to an example embodiment of the invention, an advertiser encounters
when placing an advertisement or requesting a publication. Figure 3 shows the
“home page” screen, which is encountered when a client who wishes to place an

25 advertisement or request a publication first runs the application on the client’s
computer. In order to proceed, the client selects the “Connect” icon which is
illustrated near the top left hand corner of the screen.

This results in an Internet connection being established, and the screen of
Figure 4 being displayed. The client types in the applicable client code and

30 selects “Enter”. In this embodiment of the invention it is necessary for the client
to be registered and allocated a client code before the booking process can
proceed. If the client successfully enters a client code, the screen of Figure 5 is
displayed, providing the terms and conditions of use of the system and a

disclaimer for the client to read prior to using the system to place an



conputer. In order to proceed, the client selects the "Connect” icon which
is illustrated near the top left hand corner of the screen. This results

in an | nfgreiRboegonnecti on bei ng established, and the screagfQbodts@ure 4
bei ng displayed. The client types injphe applicable client code and 30
selects "Enter". In this enbodinent of the invention it is necessary for
the cli @dvettisepenteliitae stient salectsithecAgere’Putarean the geraess of gt Sbooki ng

process oy i fil y:Ts i e, the
et oon 47 Eie R g presenletfs Eltonts CERn! iata i Pl WiRle BRE°01 ' oe
of the slisttemadvisenl thait slidyahaes stiocegdhallyclogget drota thedsysterar The alienhg t he
systemto pl ace, aj . 01/,42998 . PCT/ AUOQ 01503 10 advertisenent. |f the

ol Tent. SaRbEE o OMHE: 0 BRGiTb % ATAdesS S RGP RESSent HE e | ont

wi | | 5be cpepsgsdLHot BgrettiCtPBReRns 1 tdldifdiRbedsd Bf Fr\@h')?sﬁteﬁm A iigey he
client is advised that they have successfully | ogged on to the system The

client seleohthaefRisagreeChuttonubreytvdll iexiithe pregrprocess of pl aci ng an

advertisenments, 1 f $he 5 cli t e jtions
of use of thEiaye, b AT hERorig REig wBRIEFuadet e USEIT: SORAETRY 1 %0
t he proghé@Belektionioe séniicesathbt thal syeteraafiers avteeminshidels: enabl es the user to
'select from the selection of services that the system offers which

i ncl ude$®) (aprigtedPrlustnege Pusipess sialionaesand fiyeisonary and flyers: 10 (b)

Si gR§; neysRaper advertising; (d) print advertising e.g. nagazi nes and
traég jgﬁyr naFSs. 'n a preferred enbodi nent of the invention, users of the
syst em &) ch nemespapet adegytisingred clients with a client code may obtain nore

i nformation about the .15 services provijded by the systemand register to
use"t e @ ot HREGoLERsin o TeS Bl AL ORSR Rt T k. User s or ol i ents
of the systenarsrefdrigd aRibRdiresosttAetinvdritRnS ViséRBAthe Ry sRI® WhidPare

techni cal support preferably by email, although facsimle and postal

det ai | s Nehyeaistased clipnisywied clrernttq%iecmmbtam?mpge trfopuations Rbapt the )
oISt SEFe BILAIS ARSIl SEUTELLNG o%he PEISRAE B SINE . 3
Thi's pr devereew Heypariexbiinki Users eresliehtopt thensysidemcdreraitabbld to cpimtact ng an
Zﬁvgat 'Sglggg.?&sté% %rgr?r\ll\gtg%p%r V’tvgtlzr?nr}céln(s:.LIH;(Jjgrt bg}efgrgﬁlyn ty lelmn;if, egltﬁc%gh( a) book
facsimile and postal details may also be provided.
If the client elects to publish an advertisement in a newspaper by selecting
20 “Newspaper Advertising”, a newspaper advertising task page is displayed as
illustrated in Figure 8. This provides the client with several options which relate to
~ placing an advertisement in a newspaper which include but are not limited to:
(a) book an ad space;
(b) booking and production;
25 (c) use previous ad,
(d)  change existing ad;
(e) cancelanad;
4] graphics;
(9) use the ad wizard;
30 (h) approve an ad in the system;
(i browse ads on hold;
)] report.
Similarly, if the client elects to publish a printed product, a sign or an

advertisement in a particular print advertiser, the client is presented with the



(b) booking and production; 25 (c) use previous ad; (d) change existing
ad; (e) cancel an ad; (f) graphics; (g) use the ad w zard; 30 (h) approve

an ad i nwbhguaswstem (i) browse ads on hold; (j) report.pcAodomidoy, if the
client elects to publish a printed priqduct, a sign or an advertisenent in

a particular print advertiser,_ the client is presented with the WO 01/42998
PCT/ Auoécéﬁ%t%"'uitiat&gr'% H&“’Plﬁu‘é’&%t%@"‘f% Pr'e roquglsitapk BRBGSTIGUER i nt ed

pr oduct [ [ i i idmhgure 29
i ch ST s & D 2 g & e e

appr opr itaslepage wheseindhe cipot isrefferech apprapriete selivinastarsf optiens. nvent i on, the

booki ng and. gPoftist FifoBfasrt A8 Fe vEREh, el TRIGERET ARG L area
l'i st 5is ddvertistinsentayed aswespafergane sslectehbedkingaideprédictiohi #6in tige sel ect

a particul ar geographical denographic in which the advertisenent wll be
pl aced. safeqmehpwntinfiguresBdl woiqnab asea dishist thepdisklayed jast in Hguredi ons, in
this casg; LEld t ; i i 0 about
the sor ug sngplesIfieTREht b Siect £ baichlar Db i dRmadtaghie R A
a pref dhe adivertisediardwill b& plheed. Atdheilefh handhsidd ofdhe sceeqr tezatied st t h a

list of the . news er titles.i.n which a rtis nts.m |.aced by

bl aci ng AHESISEReE 105 casB o R e TPREBL SEES DL AR a9 and, et it a

aregp Wdhpulthe sbhikd BEdARstFEItRALI FBE usé Fakh& ©athe Tittht JfitRBlscrsert.NAm abl e to
choose a particular newspaper by nmaking a 15 selection (i.e. clicking on a

title) dretaredembediment elethiccinventien. thevdlisapés ptasentad wilhi 2 iskpkthg/ai | abl e
. . . iy ! gy
gt onall S EERE RS FEWpRECANERIGHE hIF pEHIAE 87 plft il Eiefich ' O 20

aI news papelr(ﬁagi\:tbetmemgbiniter%bhﬁr {Bentegioraal Arewawvifadut dizkimewspsipeting The
client is then esented with the screen shown jn Figure 10 which 20
i 11 ust réF%*saﬁ?qu&‘ier‘F'@r"éﬂﬁ”’s‘%“z%b'?éﬁﬁ € %NH?’&'FEU!%’ & apghP¥ MaKiNds®: by t he

g{alsﬁgtn érseiTér‘]tﬁ%‘ﬁd(tér@UEhél@iﬁé oRaY @itleP 8P tHie SliciafaprevieRusthir Pwapapaprtiiés

which are available in another geographical area by moving the selection tool

over a different regional area which is listed. In this example, the client elects to
place a newspaper advertisement in the Canberra Times Saturday newspaper.

The client is then presented with the screen shown in Figure 10 which

20 illustrates the different size templates which are available for use by the client.

These templates have been designed previously by a graphic designer in order

to ensure that any advertisement created using one of the templates reflects the

corporate style of the client and complies with the design rules governing that

corporate style. Each of the templates also has an indicative costing for the

25 proposed advertising placement. In a preferred embodiment of the invention, a

particular publication may specify standard templates which are available in that

particular publication.

When the user selects the particular template which they wish to use for

their advertisement, the applicable template is downloaded to the client's

30 computer, whereafter the screen of Figure 11 is displayed. This is in fact a

document in a proprietary word processing software format which automatically

opens on the client's computer. The client types into the appropriate spaces or

amends the copy for the advertisement, while the choice of style and overall

appearance is constrained by the template. The client accesses this image



to ensure that any advertisenent created using one of the tenplates
reflects the corporate style of the client and conplies with the design

rul es gowesdligepst hat corporate style. Each of the tenpl apemagb@rsizas an
indi cative costing for the 25 proposétl adverti si ng pl acenent. In a

f de t f . th t t
Cbect Ty rpR AL OB ECAmTaoa & Mt adev iR fhaletoiman it OepD
publ i cabf Pra sCABER, AME wiseH d§9|a€?§t§“§r39hié§rrbh6 lf@rruéeer&'r@érﬁa%hebvnt iRey wi sh

to use for their advertisenent, the applicab Yle tenplate 1s downl oaded to
t he cliEigureg 1230 conput er, whereafter the screen of Figure 11 is displayed.

wni ch aut ored [B4TPNES peady fer T SPtesh, SR lle BIRRERE B aNMa8ses Thto
t he ;appwah aieetchaQBSertDéd nﬂmﬁsdt/éﬂlseﬂmntf?Dhefslyeteﬁlﬁi\aﬂbi’/vsstﬁémrﬁer tohil e the

choice of style and overall earance is constrained by the tenplate. The
client 8@lgek '”iarﬂesqﬁjﬂlﬁééewegﬁpﬁ?@%'?pﬁg/ thgendrggyct W%’ChltB?dWQSy

clicki nw.lpﬁeh@edqawmch W8 ﬁéwgaa%etr%véaL emrﬁhnéﬁls hﬁ:ﬂébwt whichhe top
of the screen, and which displays a "graphics rea screen as
shown i mayFalgumm:ludze pﬂsatergragms esdriyedy. The ussecat ala@ncrepathemaglaetocl i ent
to select ima be. inserted into.a nt The
eyt om AN ARt Tate it b e inp e b e b i e B e i ng
t hej@ndrightosBiaér shthelinidye |hﬁﬁ@%mmdlhéﬁﬁoﬂﬁﬁdlnﬁ/@ﬁmor¥\hl chis a newspaper
advertisenment in this exanp but which may al so include ﬁosters si gns

and flyers. The sf5een shawAl %F@Mﬁ% TBhilustraigs e way, in e inaceniette by
sel ecti pgidhge' 61{%9%%5 rﬁ)&é&éﬁ {)Qﬁ? 'tc?mgi%ﬁé‘tc%ﬂ B chd) e%ofotr%?glrlﬂw &t gt corner

of the Image I'n s e I nvent on. e scr hown i n
Fi gure m@nglmespno@tletary hveordagrocessdri. dhgnee14 onteefurthentilcdirativa of thésit has

I d to t b f | i
P onr  eFe iSRS L AV Gt i sierd et s AdveTliseant GRoafer ni s,
Fi gig e éy'f’stéllﬂ Méﬁb?%a@&ﬂn%@ﬂe "SaVbiiieth WP ld 188418 Phel 06 BEVaIbhyserent

onto the 15 system Server selecting the "Save" icon which is |ocCated on
t he t oothebtep ofitbagcredmns thip rQﬁU"lSHG tee msendethdecunesnil haing autdreatisadided

docunen upl oaded to the web server. Figure 16 all ows
the cli QR@%ngégﬁ? %B 2&‘% booki ng i nstructions which may include:

Figure 16 allows the client to specify special booking instructions which

may include:
20 (a) the placement date;
(b)  areference number,;
(c) the section of the newspaper in which the advertisement is to be placed;
(d)  the industry invoived,;
(e) the name of the client;
25 (e) the name of the advertisement.
When the client selects “Continue” on the screen of Figure 16, the screen shown
in Figure 17 is presented, wherein the client is prompted the check the
instructions which have been entered for the advertisement, and to make any
corrections or amendments which may be necessary. The client is also given the
30 opportunity to copy or duplicate the advertisement for placement in another
publication and to confirm the instructions for the present booking. When the
instructions are confirmed on the screen of Figure 17, the client is presented with
the screen shown in Figure 18, wherein the client is thanked for using the service

and is advised that their booking is being processed and a confirmatory email will



20 (a) the placenent date; (b) a reference nunber; (c) the section of the
newspaper in which the advertisenent is to be placed; (d) the industry

I nvol vedwoligl2d9ge nanme of the client; 25 (e) the nane of HdreAE©E@WEsBI senent .
When the client selects "Continue" om3the screen of Figure 16, the screen

shown in Figure 17 is presented, wherein the client is pronpted the check
the ins?e geneEted aaddervided e &ie @fﬁ@ﬁ@d“?'b?dgfﬁésa%@éﬁ 194 BlesAf to
make af‘yexaQH;alée&ftérPBﬁwa‘ﬂrcd’i‘ﬁﬁﬂngEﬂfo?tw@bebeﬁﬁ?hgbﬁo&ﬁﬁ%%ﬁﬁé is SRSy tENt 1S
al so given the 30 opportunity to copy or duplicate the advertisenent for
pl acenertheidlieahoaritba reprdsieintatiarool thedadvertiserenhwhich has beaotplaced, fior t he

t b ' th ' ti fi th f
D one. kRS, VAR S0 BB HEAE e R LB S R e 36
wher i n gjlagtclient is thanked for using the service and is advised that

t heir booking_is being grocessed and a confi rrr,atorﬁ emai |l will WO 01/42998
PCT/ AUOO 0150Bhe sgraas geown dn dtguss 20 dispiayged) lish of Hideg Iof alvedisemgnts

addr ess., Fi.gqu 9.1 il ' ti of the
Scver &1 WEH RSy Torel|difly Heeh SBnofiafPafy KavBh BRRiG 160 TSIIR (8050t on
of the agorefrrred dmernadvarisdménts deresraieldagsidg tha systém froayrdie, anshiveld o

preferab attached to_t he il for final,.approval by the 5 client. The
Do eon BV SRUPETor0RiE givay edrs| PBRLITY The Elntp bk ecera Y s

whi cfy hayddrisathens! whikeena e beeAtRadaNThigaaed rd8Ldes tHe aPYRIRIBf tihe | S
preferred that advertisenments generated using the system may be archived on

t he syst\@!hicbdskuif@ﬁd tQpir@%ietM@ gigalas ,adé/ﬁﬁiﬂemf@t&hés émﬁ? &hent eamkepul record
of 10 adt}ﬂgrstdﬁggg%&i &@eﬁPoPQK%n? dRLS; nT&'itsm%lréﬁ‘ua{negH& 'S the amount of
IChTS qw?e to ST |

time wh create two ar adverti sements, as the client
can re-run tTige sersenashoavr insEigard 2¢listsngraphitdachiciease carrehtly tvakatde t han

once. The screen shown in Figure 21 lists graphics Lch are currently
avai | abl @ the systent yetvem ‘é'g#%g?e; Smel”esqué'?& é@fﬁesq\?mo Sigfaphigh MIon | st s

A A L bR S AR L T SR G LY
sel ect i neprpiatet Updrodee upleasiadc 40 thet systemhisehvarsbyvseleeting the tUploadr een
shown i nGrFeixﬁlfcr:se blu%fonF\;vﬁl% s 2a:\)’/ailable on the screen shown in Figure 12. Figure 23
shows a screen through which the client orders photographs, sketches or plans
from a third party; this screen is accessible by selecting the “Order New Graphic”
20  button also available on the screen shown in Figure 12.

Figure 24 shows a screen wherein bookings which have not yet been
approved for publishing are listed. Here, the client is given an opportunity to
approve or reject an unapproved booking, with the appropriate authorization.

This screen can be accessed by selecting “Approve Advertisement” which is
25 available in the screen which is shown in Figure 8. Figure 25 shows a screen
which enables the client to search the system server for advertisements which
have been placed previously, depending on particular search criteria. This
search criteria includes but is not limited to searching records for the last
predetermined number of days, or searching for advertisements placed on a
30 particular date. Figure 26 shows a list of advertisements which have been
previously booked and placed by the client, including details of the advertisement
such as a reference number, the publication and placement date, the price of the

advertisement and the template used.



shows a screen through which the client orders photographs, sketches or
plans froma third party; this screen is accessible by selecting the
"Order Newogugbi c* 20 button al so avail abl e on the scragr/stewsosn Fi gure
12. Figure 24 shows a screen wherei nipooki ngs whi ch have not yet been

approved for pub li shi are listed. Here, the client I ven an
opportunity £§ W @6@ be appreciatedn a, SERIA SEHNG HEC%WQ"K mgthod

aIOIOrOpréﬁbﬁé@ufofﬂob'r&é’ﬁﬁg)nothemHécéﬁm%ﬁ?é‘ £ bgs 2EGHERE reelﬁﬁ Whé“drﬁhg

Approve Advertisenent™ which is 25 avai elnthe s Ich I's shown
in Fi gunewsletueirgm\@rzﬁles haiesnet wsingethe wiahsiteeillabtratedt ire Fiyuren®. tloorsear ch

th t . s which pl |
depent: REPBR:0Y i< Pds g FBRRFL Gt FIE 2y B BRSEMEY. THEPhGed bu
i s not phsdingd througharapprdigriatec prélinihary teebfs! beprmestrted Rgith nthaber of

days, or searching for advertisenments placed on a 30 particul ar date.
Fi gure SWlSRBHK dz?SFQ"Stte%‘maéﬁ%e‘?tF%n 4. \hecklienty selgeisn thgyrapplisabley booked

and pl agado By td?ﬁvrﬂ%é@é‘ég? 'e@ﬁ&‘r&%é‘@eé’&ﬁcﬁlakﬁaa‘a% tﬁ%%dﬂ@&%ﬁ?éuéﬁ’%i&lfe%“h as a

ref erence nunt i cati on and enent date
advert i fengunantities nelqelrednprh@wlmg‘edtha/mi@temm%tcPﬁﬁlvAUB@’sblécﬁmg the As will

readily, ggrem ated. . a SI I ar| gl ting and qL) ace nt net hod B lies for
or der i ng§8{‘ﬂ 8%%%?@“5%6 hesClignt MaheRPSESTOJAR @ 8H8 O TBQK8 $8bRr s over
t heid nt ghaepy Lwétﬁ.ﬁghm@emws%ﬂéré%bhah eehd rbnEhgtrlﬁ@y 4hob8é toeupEale. by
sel ecti na the "Qthers" option in Figure 2, the client may, after 5 passing

t hr oughaBsiasoier inglésipn & prevsistieler eens, be presented with the stationery
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downl oads an , saves and versi Specifies
t he quatie p'rcamotuequmfr relwslettdrsnvand Snimsbrmmjlcbnbml At‘arastérd rewsietter By

sel ectin nin Figure 4, th ent choose to | ay
out “oneCan bRgePaIdhasng il By ESEEEN kA ARSI eI IS IBRES, t ho
client mhynicBeoRm 'oh thﬁﬁ&walafﬁtéma%%népbr'd“cﬁbb'l%'té’récblb %l\é‘ %t e One

aspect of the invention provides a unique |Internet enabled 'so utlon to the
pr oduct template, iediideet elientampLilchnoiohe ablatol alteathesesstoAes nast er " newsl et ter
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these Sz:glzrgt(?ys has say 15 States or provinces, there might, for example, be 15 of these
20  stories, one per area. These stories are locked in to the template for that area,
and cannot be changed by individual clients. Thus in this example there are 15
templates, with one common national story but 15 Statewide stories. All these
are automatically available to a local user.
Underneath this are some changeable stories or blank columns or
25 advertising. These are sections of the template that can be changed by individual
users once they have logged on and given their individual user number. Thus if
there are say 100 offices in each of 15 States, there will be one national story, 15
Statewide stories and 1500 individual stories which vary by office.
This method enables a high quality newsletter to be produced simply and
30 inexpensively, with local content. Industry specific newsletters can also be
created and held as templates, thus offering small enterprises a high quality low
cost option for newsletter production. Similar benefits apply for magazines and

in-house publications for large organisations such as global corporations.
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there was a 15_requirenent for an application which would enable the user
to navi goftwage. To avoid needing to have additional ports open in firewalls and to

25

20  simplify installation only http was used for any data exchange.

Although the basic functionality for doing this is available using word
processing and Internet browsing software packages which are currently
available, using these applications would require a fair amount of expertise on
the part of the user, would require the use of macros in the templates, presents

25 the associated risks of virus infection, and leaves scope for errors.

Basically the user wouid navigate to the page in the browser and click on

a link to a template which would then open in the browser. After editing the
template the user would need to save a copy giving it a unique filename and
taking note of the location. The user would then double click on a macro button in

30 the document and on the next page he would click another control and recalling

the name and location of the file saved submit it to the server.

During this procedure a number of dialog boxes could be presented by the

system depending on the order in which things happened. The correct answer to



website, downl oad and nodify a tenplate and submt it to a renpte server
using the web. To provide a wide range of editing facilities in a famliar
envi r onrtor @299 €npl at e was used whi ch was devel oped usi @R AGRILEBary word
processing software. To avoid needigg to have additional ports open in

firewalls and to 20 sinplify installation onl¥ http was used for any data
exchangd. least RBEE theeepusyld e rountaianiutiver ot @gynefaghithe) usefveryldpi e
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currently “avalla usl ng ese applications wou require a rtair anount
of expeornsimplyforgetitbepwxt stefp.t he user, would require the use of nmacros in
the tenplates, presents 25 the associated risks of virus infection, and
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next page he would click another control and recalling the nane and
| ocati on of Tdeeliniratgatheses yoblems ino théeirstial vémplearitaton,hiss mewcedure a

nunber of dialog boxes coul d . be.presented by.the systemdependi ng,on the
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stage the user could_ navigate to a page out of sequence in the browser or
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of proprietary word processing software to provide baSic editing and
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For samsiteeyp hecSarkeraid ahd Pindlen e bl RErsid Lo iRt h Mz, "or ouser . The.

application _also perfornms some housekeepi ng chores and can potentially
mai ntai n a | beesystem uses a number of applications which are tied together to form

an unique 'whole'. In use are: MS Internet Information Server, ColdFusion
Server, , Quark Xpress, 4th Dimension (the multiuser database server with its
20 ODBC driver interface for ColdFusion), AppleScript, web pages written using
HTML, JavaScript and ColdFusion tags, Acrobat Exchange and the custom OEM
doctopsc applications and proprietary word processing package. The ways these

interact are shown in Figures 1 and 2.

It is to be understood that various alterations, additions and/or
25 modifications may be made to the parts previously described without departing

from the ambit of the invention.



15 database relating to interactions with the web server. A separate CLE
server resides on the server site and handl es the conversion of file

formats. wﬁ&(ﬂg&t em uses a nunber of applications which a{nglki(()Jﬁggégget her

to form 'que "whole'. In use are: MS Internet Infor rver,

Col dFusi on Server, , Quark Xpress, ﬁh D mension (the multiuser database
server Wilaimsts 20 ODBC driver interface for Col dFusion), AppleScript, web
pages witten using HTM., JavaScript and Col dFusi on tags, Acrobat Exchange
and the custom CEM doctopsc applications and proprietary word processing
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understood that various alterations, additidns and/or 25 nodifications may

be madepubligationgainch:dingtheledpyingestepsbed wit hout departing fromthe anbit
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having a style an ppearance appro by or~on vertiser;
10 (c) wapprovedsiy dmon behplf of theaadweftiser i sement in a publication, the

advertiser accesses.the Internet_site and selects,a publjcation.in which

e tav it i s SR drgring do Al AR adierfiedant o & nabZaler) bEoReRMiER: ai | <.
(d) theaaevaydsithenneehecdite aneselectd® pLBnEdtRINGs WHILK thd 8d@drtisesientissui t abl e
for placenent in the selected publication, and enters details of the

adverti Seagpear tegether yvitheize argl Rlaeemanidgtalsit he advertisement is then
forward byfﬁé‘%d&éﬁi&é% LeleRls 6hd %‘?rth@“t(%rﬁgfalté(s hicH & ofa;%‘.siz’étagiﬂé%ﬁ’é @y to the
r i cating e

sel ected ‘publication together wth ins ctrons I n

advert i pacesmesd| indheosalect2d Rublidatien hand aatersddetgils wfchai advertidementn t he
adverti S(?r usg$ tﬁg advertiser's conputer to access the Internet site,

whef2i nHOMREMPREE @KL of entering details of the advertisenent into the

tenpl at ge)i NV eHe/ a8véHiSeidht 3¢ % forwarded by the facilitator either directly or via
an intermediary to the selected publication together with instructions indicating

the advertiser's selections.

20 2. A method according to claim 1 wherein the advertiser uses the
advertiser's computer to access the Internet site, wherein further the step of
entering details of the advertisement into the template involves the sub-steps:

(@) the advertiser downloads the template from the Internet site to the
advertiser's computer,;

25 (b) the advertiser enters details of the advertisement into the template on the
advertiser's computer; and

(c) the advertiser uploads the completed advertisement to the Internet site.

3. A method according to claim 1 or claim 2 wherein the Internet web site
30 further includes data concerning the available advertisement types, sizes and
prices for the publications into which advertisements may be placed, and wherein
further the choice of templates presented to the advertiser after a particular
publication has been selected is a group of templates which match the

advertisement types and sizes available in that publication.



(a) the advertiser downl oads the tenplate fromthe Internet site to the
advertiser's conputer; 25 (b) the advertiser enters details of the

adverti sRRAli4d08t 0 the tenplate on the advertiser's conpedgAvocadiges(c) the
advertiser uploads the conpleted adve@rti senment to the Internet site. 3. A

met hod according to claim1l or claim2 wherein the Internet web site 30
further includes data concerning the avail abl e adverti senent types, sizes

and . pr ces A Ohelthst ReBbIcHY 118N} i Wi GBIRGVEHI SeRBIH MrePdng! aced,

and wherein furt t he choi ce tenpl at es present 'he adverti ser
af t er eadyertserdlasrentpidd details ohthecadvsstisersente eneatcosntfog tive posifofitbepl at es

whi ch match.the .advertis nt t and, si zes. availabl e in that
publ i cﬁ v H'S%?)tlffﬂg@@a@%rw&%%pﬁtfgﬁnd deﬁ%e?ﬁﬁfeg&stﬁrdl ng to any
onesof clains 1 to 3 wherein, after the advertl ser has entered details of

t he advertisenent, an account for the cost of the advertisenment is
aut omatd-cal |4 "aeihedAErdRY toAMapae Aftdrimse! davkhesin the step &fHBehod

accord'é‘tﬂ/g é?{éshtgfﬁq ﬁ%taglg%f’ﬂﬁe éd%&-néem‘?ﬁﬁ{ %ﬁth%t 9'{|sér |o§cf|¥§”'ser

entering al verti senment |nclu I se di ng

one or GmEernmmgeaagesﬂnasennth@adadﬂsehmx&nent. 10 6. A met hod accordi ng
to any one of clains 1 to 4 wherein the step of the advertiser entering
details of the advertisenent includes the advertiser selecting and placing

i n fohe @dverAimetieatacdoring’tb. afyeshe Jf GRS @ﬁé/zp(/vr\‘éﬁ'é]ﬁfthdesiéﬂ%f tRéenent s
in accordance with a range of design constraints specified by t

t err]rpl atadvertiser enteripg ﬁi@éallédﬁdhalavgeﬂ@afm%tnﬂduaﬁértm Advegiser se@@tlagd/ or
t t t web
other igffp r{giﬁé\/ | |n YU C{ngﬁb rgr‘(ﬁtobrf;ﬁ%{tsetgﬁh g e%c% SR Gt *Pedéélgﬁr”e we

site arel ual I'y par vertlser l'ecting
any prielengntgrieeiordandd elithmayrangei sf destgmeonsﬂnemmd\spetnﬁeerb;artldet he
publ i cat IE‘&F?&éS) and between the advertiser 20 and the facilitator. 8. A
met hod & t&rng to any one of clains 1 to 7 wherein the publication or
pubysi cations are one or nore of the follow ng types: (a) Newspapers;

7. A method according to claim 2 wherein the prices and/or other information

which an advertiser sees when accessing the Internet web site are individually

tailored to that particular advertiser, reflecting any pricing agreements which may

exist between the advertiser and the publication(s) and between the advertiser
20  and the facilitator.

8. A method according to any one of claims 1 to 7 wherein the publication or
publications are one or more of the foliowing types:
(a) Newspapers;
25 (b) Magazines;
(c) Journals;
(d) Catalogues;
(e) Directories; or
H Other forms of printed publications.
30
9. A method according to any one of claims 1 to 8 further including a facility

for designing and ordering documents, including the following steps:



25 (b) Magazines; (c) Journals; (d) Catalogues; (e) Drectories; or (f)
G her fornms of printed publications. 30 9. A nethod according to any one

of clai ngohilse8 further including a facility for designicigagdifsdering
docunents, including the foll ow ng stjeps: WO 01/42998 PCT/ AUOCO 01503 19

(a) One or nore docunent tenplates are defined for each advertiser, each
docunent(@} em$P3g O HEQTEGORURED] EeraRiates BEm Aghined é@fp?@%@dl’j?rt@leﬂoﬁa%hal f of
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adverti dbe 'advedispl,at es, and enters or amends the docurrent contents W t hin

the te te; ocunent , de s then for
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Si gnwri g |ﬁferﬁéh%bd§fé1r@1éct9r&®6¢&he Ja@véﬂrseAs %HMeé‘C‘éﬁﬂ drterd grclaim9
wherein the docunent is one of ol lowi ng types of documents: (a)

busi nessan@@rsdsmeetﬂqpum%mi)ccmt%ntgMItm@}h@telr@raateetandr brochure. 15 11. A

et hod 96707 rR0qbO. AR, 88gfTs SN MRubrddh B aRddiRE REbUIURECA bt ity

for layi'n ers newsretters, 1nclu ol | owi ng

steps: JisanOnermediavy & aepnmltat sgmwrmerpcbradtber ascurdeht preduter. each
advertiser, each newsletter tenplate having a style and appearance
approved by or on behalf of 20 the advertiser, and partially pre-witten

contignt 4y ovigdadethbd® aBEYRIIRS 16T citih t®wherkly tN&%c@ﬁ%r{t' .e,gohe bRYhOUt a
newsl etter, an advertiser accesses the Internet web site, selects one of

the advdelidwiag: tgpeeabdeeunaentsenpl ates, and enters or upl oads one or rnore
Content Ab ¢t HASHSRARIRERY he taci i tator 25 e ther directly or via an
i ntermedbpry 4 siga; printer for printing.
(c) a leaflet or brochure.
15
11. A method according to any one of claims 1 to 10 further including a facility
for laying out newsletters or parts of newsletters, including the following steps:
(&) One or more newsletter templates are defined for each advertiser, each
newsletter template having a style and appearance approved by or on behalf of
20 the advertiser, and partially pre-written content provided by a newsletter writer;
(b)  When desiring to lay out a newsletter, an advertiser accesses the Internet
web site, selects one of the advertiser's newsletter templates, and enters or
uploads one or more newsletter articles into the template; and
(c) The newsletter layout and content is then forwarded by the facilitator

25 either directly or via an intermediary to a printer for printing.



