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*159159* 1 Method for Cbtaining Prices for Goods and

Services Technical Field This invention relates to a
nmet G i ning prices for goods and services and
refgmﬁmmﬁmmﬁgmgkularly, t hough not exclusively, to
sucha fetno ere bids for Eupplying goods and/ or
services are submitted in response to publ i shed
requests. Background There are many portal s and
\Negsi tes t}?ﬂffh‘g’r tov i Qltaindng Reisessfor &ods aag Sgrvigesy
platformto 10 sell their products. Buyers have to
bid for the products directly on the website. Mst
require the conpletion of the transaction to be on
ThdhinicaM¥liddt e. Conversely, there appears to be an
absence of portals and websites where consuners can

TRigUeehtibh ffatésS tbQ%ﬁB&@fb@Bbﬁ)ni%ﬁriée@ ForSgHRAb ¥ndPdervices and refers
products and/ or services, and ere 15 nmerchants can

. | . r .
BRLELREL NIk RN B sl R TR Nod REEHAN e bpfing soods
| dding.systemto btai n prices.for products, the
A s SRR B EER P LS s crer 20
machi ne, the data relating to a product of a product
category, bids being required for the product;
determning all registered nerchants registered for
Baduwwewndat egory; sending an alert to machi nes of al
regi stered nerchants; receiving bids fromat |east one
Tlege steenay pretabhmd twebsigaskhaigpréide mecbante belerdswith a platform to
according to ranking criteria; and supplying at | east
selirReipproki&s.r BoK& s hdieds bidfok (iR oM EFectMeRItEwWebsite. Most

require the completion of the transaction to be on their website.

Conversely, there appears to be an absence of portals and websites where consumers
can request bids (from merchants) for the supply of products and/or services, and where

merchants can interactively submit bids.

Summary

According to a preferred aspect there is provided a method for a bidding system to
obtain prices for products, the method comprising receiving data from a consumer
machine, the data relating to a product of a product category, bids being required for the
product; determining all registered merchants registered for product category; sending
an alert to machines of all registered merchants; receiving bids from at least one
registered merchant; ranking the received bids according to ranking criteria; and

supplying at least some of the ranked bids to the consumer machine.

I
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*@00002* 2 According to a second preferred aspect
there is provided a nethod for a consuner machine to
obtain prices for products, the nethod conpri sing:
sending data to a bidding system the data relating
to a product of a product categgory, bids being
required for the product; reCeiving fromthe bidding

m at | east some of the bids recejved by the 5
%F%m g e § st PraterTest aspeci dhers brRsoyeq %@emoesf%aesccﬁaumer
ranked according to at |east two ranking criteria;
maching ieaatitain pejces for preduess.i thnmathod campeisingt setding detaden bidding
of a selected bid of the at |east some of the bids,
$ysens ehedtecklding theipnglusedfeciredudt caepdriicbidabdiagl rdqiudsd for the
For both aspects the at |east two ranking criteria my

pRdud; REECRgiRIm tHeeidding tatem at 1845t EAREBAGK bidtrbddvedlby the
the nerchant, and/or a tinme of submtting the bid. The

[
SPARSI O kO B A 9 A RO g
nmrmmdln

r%ekirﬂglc Ee%ség?ncf 1 2111& ng a.llﬁansa Hn 3G ars "flec? d rg?]rtcnw o?gﬁgected bid

1ertY ey S

e real i yndlcatl and i nst nt nessagi n
‘im?fé'elafﬁéé‘km? PE&E?D@ s selnes Watawm%l%@ fram Sy bids.
t he bidding system The feedback may be of a
performance of a selected at | east one of the

regi stered nerchants. A nunerical value may be

Borl lmttaaspdcts thetadh éeaf emaadking diiterih ewg thack priat fon therpayduee a
based on a summation of weighed scores arising from

feasuek edingudslid meshaft, adipiestimosnabhtiing e HASTRS E&tdR)ating to
be sent to the blddlng system by the consuner nachi ne.

thB@raeer agy ngI d@bfrdgﬁceamtﬂ-a pRirality ofg‘ﬂelas Trh%eir&ﬁﬁpédt%ry may
‘very satisfied" 'satisfied" heut r al

5Abrog Ifegﬁ%@ngrmw&r 36, AP iR bRENG bmaldy Thm@en may be
sunnatlon of the weighted scores may be over

slf%ﬁ?@ﬁtﬁ\/rlgn e@r?a% pet%f % Q%Ieny?:?hcg{lg nn}a%?%epsggmgd may be

e rang y vary ordi ng
t he product cat egory.

Feedback from the consumer machine may be sent to the bidding system. The feedback
may be of a performance of a selected at least one of the registered merchants. A
numerical value may be allocated to the feedback. The feedback rating may be based on
a summation of weighed scores arising from answered questions of a questionnaire.
The answers may be sent to the bidding system by the consumer machine. The scores
may be 2, 1,0, -1 & -2, representing “very satisfied”, “satisfied”, “neutral”, “not
satisfied and “very unsatisfied” respectively. The summation of the weighted scores
may be over a predetermined period. The predetermined period may be in the range | to

3 months, and may vary according the product category.
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3 The at |east sone of the bids nmay be a set nunber

of bids. The set nunber may vary according to the

product category. The set nunber nay be sel ected from

inthe range |l to 10, in the range 3 to 7, and five.

5 Brief Description of the Ex?mﬁngs In order than the
invention may be fully understood and readily put into
ractical effect _there shall now be described by way

Ehe AdRast pame at the didsymmyhee shpymbeerpidsr Yhe @eﬁﬁe@bwen@xvary

the description being wwth reference to the

acsevhipgainythe gradurtestegani. Tae samawibagmay bosdlectedigom: in the range 1

drawi ngs: Figure 1 is an illustration of the system

ar dhirt e tratrge;3 toF, gt Bve2 is a flow chart for the
operation of the system Figure 3 is a representation
of the ranking criteria; 15 Figure 4 is a flow chart

for the ranking system and Figure 5 is a flow chart

Bhegﬁgmﬁgﬁk gxgbggwi tailed Description of the

Preferre I ments e purpose of the exenplary

B R T ) B

&@ % @cts from both tradltlonal "brick and nortar”
teainpld peywdis degsribed G¥ iy od den-diragive @W’Hé? only exemplary
retailers/sellers/businesses ("nmerchants") using a
enbeflimeniethpdescabtiopksing wathisgferenpé dahe gecooypreying Atustrhtéve
same time, nerchants will be able to target their
gravthgst s and/ or pronotions specifically to the
consuners who are searching for them

In the drawings:

Figure 1 is an illustration of the system architecture;
Figure 2 is a flow chart for the operation of the system,;
Figure 3 is a representation of the ranking criteria;
Figure 4 is a flow chart for the ranking system; and

Figure 5 is a flow chart of the rating system.

Detailed Description of the Preferred Embodiments

The purpose of the exemplary embodiments is to provide consumers with the ability to
request bids for products and/or services (“products”) from both traditional “brick and
mortar” retailers/sellers/businesses and/or “cyber” retailers/sellers/businesses
(“merchants”) using a single web portal operated by a bidding system. At the same time,
merchants will be able to target their products and/or promotions specifically to the

consumers who are searching for them.
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4 Merchants will submit bids for the products
requested by consuners. Al bids will be ranked and
are subsequently discarded if they do not fall within
a predeterm ned range of the | owest bids based on
predefined ranking criteria. The predeterm ned range
may be the third to seventh owest bids. The

efi ne kin crlterl may be sed on 5 three .
%&53@ 3 W'ﬂﬁf‘ B8 bICHGF R aprch tétrF‘Ht?Steg%d PN eAl bels will be
the subm ssion of the bid. The actual nunber of bids
gokepruprasihsepient s deqerded ifghey drenqifaldwithin sneredgierarined range
bids 10 will then be forwarded to the consuners. As
shibowast Bidgbaed bn predetinberankingekiteiat Thephedeesmined Gargfe may
consuners may be connectable to a bidding system 120

By tHégBird®fo debénth MvRdsnBilds T3 préieSifed fanRiHERETierRf m&y beMdsed on
machi nes 140 of nerchants nay be connectable to the

Bh a&gr System 120 al so by use 15 of the Internet 130.

ant machi nes 140 and consuner machi nes 110 do not
connunlcate directly with each other and al
comuRi'Cation is t hrough the bidding system 120. The
bi ddi n $ tem 120, i ncludes application servers 121,
dat ab%5E é&ﬁ@@ﬁ%a“QZZ a bid ranking engine 123 and a
merchant rating engine 124. 20 As shown in Figure 2,
each doaknasepf hachbmissien bthelpdd first regi ster (200)
with the bidding system 120 before any request for
Bhelactea muinde seftnils aceehted wilhby dgendént ef thegwad ucabA ecepredrbids
t he bidding system 120 are used. A verification emai

(Milogeh be forwiatdedan theawaoumdrs.act i vati on code) will be
sent to the email account of the machine 110 upon
conpletion of the initial registration.

As shown in Figure 1, a number of client machines 110 of consumers may be
connectable to a bidding system 120 by use of the Internet 130. Also, a number of client
machines 140 of merchants may be connectable to the bidding system 120 also by use
of the Internet 130. Merchant machines 140 and consumer machines 110 do not
communicate directly with each other and all communication is through the bidding
system 120. The bidding system 120 includes application servers 121, database servers

122, a bid ranking engine 123 and a merchant rating engine 124.

As shown in Figure 2, each consumer machine 110 must first register (200) with the
bidding system 120 before any request for bids can be submitted, or any services
available from the bidding system 120 are used. A verification email (together with an
account activation code) will be sent to the email account of the machine 110 upon

completion of the initial registration.



10

15

20

5 Wen the machine 110 subnmits a bid request (201)
the data supplied nust be sufficient to fully
identify that for which bids nust be submtted. Each
request is given a unique identifier such as, for
exanpl e, a sequenti al nunber,sand conprises a nunber
of prescribed fields. Fields“my be based on

down menus and/or huttons to be 5 selected. The
b\”@eéhq Beehing & Qj%ubgve artid Fragest 420 1a the dade suppligd must be sufficient
narrowi ng of the product category. The first field
teadplll edeatify Badfod edahi dy mnstdle spbodisdt Eachtrequesyis ghen a unique
exanpl e: Hone Entertai nment Systens, Honme Appliances,
enefiasucliPhg foradxh@ble] e kapiesti mambegand sempriges A .nuhbet e
field selected is caneras, the second field my be to

gﬁék&ﬂkdtﬂ&ﬁisn FdMELmaPbe bhked ©A MBS Ao P In e AYLATIN & bulb &K tode
LR, Film SLR, Conpact Digital Camera, Conpact 10 Film

CAH®ELT h§g35 T %lds@r@ﬁﬂﬁ'ﬁrlfdz 599&§31qul4}&>rv§in$ gf ?w Iproduct

Accessor | so for ection
taI C ra, .th Wi | arrow

St T o Ryt g B St By o SRy FF examle:
ggnon Ni kon, 9 npus, Sony, .Sanmsung, Konica M nolt

Acnterigi ey SYSAMS ddome Appliangss Caissass Blaswedl 5D Eé'.ewglons
made, the various nodels for that brand or
achief facthulf dre faglé selpeied isicemertstibe sedead figldrmy bé tof sglect the nature
sel ection. For exanple, if the 15 selection was for a
Ghthenardergi K@l exSRlec Brigrah SLRNEilini HiR, [fromvpadeDigial/Camera, Compact
include all current nodels of Canon digital SLR

EimeC gers /LR [édsed, Reashen Auipbdd] €akdrs, M dcestoriEend sEroMar i the
lln, ECS-1Ds Mark 11, ECS 5D, ECS 30D, EOS 350D, EOS

é@&:@on fdr §g1d‘1ﬁl’ SR cyﬂ@ra grlrcd FOR Wil Jal‘-}%{?« tﬂgg&e@%g to %pemﬁc

the rel evant nodel selected. 20 Each field may i nclud

Qﬁhbsoﬁlcﬁ Q¥, 18r éraaﬁfman@:aqﬁ,% g?%'(?gmﬁﬁs Renl fea%{shﬁgu dcgrgé'a Minolta,

exanple, i'n the fourt e may be I nc

RP‘I n%xc’ %}tﬁe (% a%g 'fé&ﬂ rﬂ%o‘flhﬁe se?ecEIXn bellr:;lg = g thi tvz(;“rlous mo els for that

brand or manufacturer are then listed for the fourth field selection. For example, if the
selection was for a Canon digital SLR camera, the list provided may include all current
models of Canon digital SLR cameras that fit the product description: EOS-1D Mark
IIn, EOS-1Ds Mark 11, EOS 5D, EOS 30D, EOS 350D, EOS 400D, and so forth. The

selection is then made and the relevant model selected.

Each field may include option for a missing description to be inserted. For example, in
the fourth field there may be included in the selection listing the entry: “Please Enter

Model Number”.
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Upon successful subm ssion of the bid request (201),

the consuner machine 110 will be provided with the

uni que identifier and an acknow edgenent email will be

automatically sent by the bidding system 120 to the

emai | account of the consunmer nmachine 110. The email

wi Il contain pre-determ ned i ff or mati on (|nclud|ng a
perlink 5 to the hid request) based on eac

ﬁéau guqeessi cubmissien qé e hﬁ%seqﬂé% r@%lasbtmf fQrsymer f“aﬁ\h“PF I Hewill be
agged with a unique request identifier. Merchant

mmede’gtmm@ upiqee élegbifierepdianadknoovledggimeneemaibwili hey

their registration basic 10 information about the

buts mag&dlyissnttryatie deidjngasystem 1i20fto theedn Hhacabmittof tHeeconsumer

product categories of interest. The product categories

FRYhiRE 110 PECAR&IBRAECOMdiR ptd@etéBh&BSin®Irmalibie (iRéI8ding a hyperlink
request. Both will be in accordance with pre-defined

siness information required
E&@gp%@eﬁggsq%%$ﬁ§&%%gf(vggulI busi ness nane,

regi stration nunber, business address(s), contact
person, contact nunber, email account, preferred 15

| ogin 1 D/ password, nent net hod, and so forth. Al
P@&%éﬁqge%t As P@Q.S@Pmﬁeﬂoﬁ will bpAgeeby ity uRiqns TeqHgsi identifier.
machi ne 140 are subject to review for reliability. For
exanple, if a merchant has been deregistered due to
consi stent bad rankings (see below) they will not be
Mdrdhwedmtdhines-148 gresilgy reguirdibtatregibter. Appingviadir @iistrhgon basic
system adm ni strator. 20 Upon a successful

[rEGHntibA b theeGmesERk GhandedTBE i MG 4 nvbblit the product
provided with a unique identifier, and will be

Eeﬁ@éb‘?%g §F|m§é?esﬁ’ rT)dé' H6d R4 QétE%d?f%@lma rge% Q@Jo'r@ﬁcé%h tRSfields of

exanple, billing details an pref erences,

me%@Feﬁegs@SBJtR Rvnﬁ”BE %@Qjaﬁé@\wth BleCddfied gmgaocatef BFfits. The

r chant nachlnes 140 Wi | be info

mﬁs%%%?h?orfmorloglr %med mc U(g rf’or e Ple Fuélllt belgpnrelﬁs:r?arr];eo registration

ave egl S use O

dIS ution :
num g)usmess adsd¥ess sSncontact person, contact number, email account, preferred

login ID/password, payment method, and so forth. All requests for registration
submitted by a merchant machine 140 are subject to review for reliability. For example,
if a merchant has been deregistered due to consistent bad rankings (see below) they will

not be allowed to re-register without the approval of the system administrator.

Upon a successful registration, each merchant machine 140 will be provided with a
unique identifier, and will be requested to provide additional information such as, for
example, billing details and preferences, preferences for automated email alerts, and so

forth.
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such as, for exanple, SM5, enmmil, real sinple
syndi cation ("RSS") or instant nessaging, upon new
requests for bids being submtted to the bidding
system 120. 5 After determ ning those nerchant
machi nes regi stered for the product of the request for
bi ds, automated alerts are suzplied to each nerchant
machi ne 140 that has registered for the category of
Mesdhaat maghings Idsvil dredefoapedipf Remerenuestssior hids dvithi the peoduct
mer chant machine 140. 10 Merchant machi nes can access
catogories flrsvhicl they biadsregisterdelyy aseeflariimfgrnsatiomi distabutiam system
the bidding system 120, but only for products that
§uchlas \Wot Brkamn plEleS M Bt e, Yead Bimplodundicatib o (“R98M) 6hinttaadt
mer chant machine 140 is registered. A bid for the
ﬁ@@éﬁ%%ﬁ?ﬁp&hﬁw&gﬁ’é&@fof BV 8SihedulsiAfitel Rehe BRISMPHsthE 0.
(202 o the bidding 15 system by a nerchant machi ne

bi : : ¢
;&ﬁgr ?eﬁénljémﬁl élg%ossg { é&%ﬁgm%}ﬁ?gg%éat?%g,fg% ipgéa%gg&gge équest for

any ore ose O

nded if so desired. (,208). Al unexpjre uests .
PO e Ao bt 30 BipnaBe kAR PR E TALER B rSatered for
The requests for bids can be accessed by their )
e saGeery s rersbictsdlat s sglected at bg sgptt@tion pbhe maychpghmachine
menus. All requests for bids that are displayed wll
b#0.r anked according to price and only a set nunber of
bids will be displayed. Responses to a plurality of
requests for bids for the sane product nmay be by
responding to the plurality of requests for bids for

MeechaaimBadHiRdWah aWebdnev FlqDEtEfP bRllsad tH9rard Bl submitted to the

individually. 8 Wen submtted, the bid is ranked

61%9@)'07 as?s;tgljnsl 20e5% rohRﬁIgF gﬁ)'dQWS b tallb\ivglﬁﬂgﬁeecaﬁ&%@ of prodllg]cés for

di s and eac ant nachi ne can —access t

' Y . . nber of the
Pg&gg?@?gﬁﬂkﬂpﬁﬁﬁgﬁf??ﬁgﬁ§%$e$ﬁé set nunber may depend
on the product category, but would be a relatively

| ow nunber such as, for exanple, in the range 1 to

A bid for the supply of the product requested can then be submitted (202) to the bidding
system by a merchant machine 140. All bids submitted are date and time stamped. At

any time before the close of bidding, a bid may be amended if so desired (208).

All unexpired requests for bids can be accessed by each merchant machine 140. The
requests for bids can be accessed by their product categories using, for example, drop-
down menus. All requests for bids that are displayed will be ranked according to price
and only a set number of bids will be displayed. Responses to a plurality of requests for
bids for the same product may be by responding to the plurality of requests for bids for

the same product with a single bid rather than individually.
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510, 3 to 7, or about 5. The data avail abl e woul d not

i nclude any identification of the nerchant(s) who
submitted the bids. These bids will be stored in the
dat abase server 122 and ranking of the bids wll
foll ow t he nmet hodol ogy descri hed below with reference
to Figures 3 and 4. 10 After the cl ose of bidding

204), the set nunber of | owest ranked bids (as
rsub@itedathepid is rankgd (203 anistdeserrhed beloay. AT ifls angehen
rel evant nmerchant and the feedback ranking, will be
grsplaiyetbahdt each herdwensmadinevbdhianacdes® therbid Haa bor enlpfora set
response email (205). The deal is finalized by direct
aonbaalf thelowestrahke KONGLATBY). BHethel Mem b hedyadtbendPon the product
Merchant w ll not be charged any fees for an

Uﬁ%&ﬁ?%ﬁ%hl&ée‘ja reﬂ?i@eny&Q‘?lrﬂlﬁﬁ)eﬁﬂﬁ'hlas %Veia‘ﬂ?ﬂl@ 98 th]ef}ange 1to
i nformati on on how t he consuner can rank

rl@oeli%)ar’lt lfd?ﬁj?_t ’lql?e @a?é{ gﬁﬁlgﬁg%u‘fg n éHCEfucfeezl Svaé’htufcatlon of the

ormati on na one O

ffégﬂﬁéa@aﬁw@ m‘i%ite fe Pl rVPééj S r&%&@ﬁ@?tab%e server

machi ne 11 ver, the identifier mnll not
b?%wddféakms 0£H5¢ %wﬁlafﬁilowwmﬁ@mﬂegv Aeseriped berl@lv avithggference

in any public manner. Only system adm nistrators wll
eligugsdasd 4t o the 20 identifier of the feedback. The
feedback is used in the ranking of bids (207). The bid
ranki ng systemis nore fully explained with reference
to Figures 3 and 4. Wien a new bid arrives froma

AL ihe RlosEBE bidamg k464 )f Bk sahuities bi POvebl Mnk@Bi@SEas described
(401), the ranking engine will collect all bids

F5032Y; 't@ée%r“&hhhé Hﬁa@sa(gf{thg H &fant BORGST é an@'tﬂ%sfegﬂbtapf ratr)lléing, will

time-stanp later than the subm ssion deadline w

g L 503148% (h‘é%)&%m?ér?i‘?%dé:ﬁlgﬁg 1l éw*% folh HBa A or{zggﬁlg{l g%ﬂss.d The

ascendlng bi e price r

é%aéa ] Do PO R e TREGE P g BachBls e Perchant
Plgﬁ‘btrtlel g%r%f:g:ag)b Fe@s Egg{alpgl%s%lggsré usl bEdel Taﬁeeresponse email may include

information on how the consumer can rank the bids received, and the performance of
the relevant merchant(s). The information may be one or more hyperlinks. All feedback
provided (206) will be tagged to the identifier of the sending consumer machine 110.
However, the identifier will not be provided to any merchant machine 140, nor be
released in any public manner. Only system administrators will have access to the
identifier of the feedback. The feedback is used in the ranking of bids (207).

The bid ranking system is more fully explained with reference to Figures 3 and 4. When
a new bid arrives from a merchant machine 140 for an existing bid request (401), the
ranking engine will collect all bids associated with the particular request. Bids with

time-stamp later than the submission deadline will be discarded (402). The remaining
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satisfaction. This ensures that ties in bids by price
W Il be resolved by differences in 5 ratings with
hi gher rating scores being given priority. Finally,
the bids (now ranked by price as well as ratings) wll
be further ranked by ascendi gg time-stanp. If there
are ties in bid price as well “as ratlngs these wi |
resol ved by tine of subm ssion.
E'GB aredbebrraked By gicording bidgirice wOJByThﬁ nrt%éardqedtbrrb v} be further
fact that no two bids can arrive at the sanme tine into
tankedbyidesdendimgmmerchaaatingnsorss anp lablg from ahevaywhare |ratirer
a final ranking differentiation. The top set nunber of
patatese (H0d3 whare Highver baingatores edatt Opropertidystt g d6ttarbuyer
outconme of the ranking machine. 15 The foll ow ng

%@ﬁ@f(’)@sfhw én‘ﬂl§k§ ﬂ{a?tlékolw Bidy tﬁycfﬁ LeM R MR Dy Bffer@nces in
straight forward ranking, one with multiple ties.

']Sagg%ssggﬁgrh éﬁnggogésgée%glg&a H&J' ?rreweggg?t Mer chant
A $ 100 19. 9am

................... Merchant C $ 95 12 8. 30am -
resolved by time .of submission..Earlier.submissions are.given.priority. By. virtue of the

fact that no two- bids can-arrive ABREHAY thh&intd the lﬁds]dh'ﬂabase the time-stamp

will always deliver a final ranking differentiation.

The top set number of price bids can now be returned to the system as an outcome of the

ranking machine.

The following scenarios illustrate how this system operates for a straight forward

ranking, and one with multiple ties.



Merchant E$ _ 99 8 1.45pm - Merchant F $ 1005 10 3pm
- Appl yi ng 403 produces: Merchant Subnission Rank Bid
Price Rati ng Time Order Merchant B $ 90 201 10.45am 1

................ Merchant E $ 99 8 1.45pm 3

Scenario A: No ties in bid price

Merchant A
$ 100 19|gam 4 | Merchant | Submission | | Rank ===
........ .%!d.P.”.c‘? _Rating | Time || Order | P
P91, ... §. . Sam o
MerchantB |5 ~ 90. 20. . odsam . - gL, -m5
lepchant G 18 ¢ 995 10 3¥m 6 58997 the set nunber of bids
’qh*’—‘"tpm 31 o] 1:- cons'rélrer' S %hl—neAlO were to be 3
letchantE 49 2 moPBY .t hef|t hel 42 s of fthe bids and
[EUIIE TS gf $&har\ts108, C atillE 4 well as their
detail s be sent to the consunmer's nmachine 1 10.

Aopig t‘@rffé}JlrﬁOCBlcefBl ds with multiple ties Merchant
Subm ssion Rank Bid Price Rating Tine Order Merchant

A $ 110 19 9am | Merchant | Submission Rank
Bid Price Rating Time Order
MerchantB |$ 90 . 201 10.45am; 1
MerchantC |$ 95 12 8.30am 2
MerchantE | $ 99 1.45pm 3
MerchantA |3 100 Sami 4
MerchantD |$ 101 . 1pm 5
MorchantF 1 & 105 Cy O: 3pm 5

If the set number of bids to be set to the consumer’s machine 110 were to be 3 (as an
example), then the details of the bids and rankings of merchants B, C and E, as well as

their details, will be sent to the consumer’s machine 110.

Scenario B: Bids with multiple ties

Merchant | Submission Rank

Bid Price Rating Time Order
MerchantA |$ 110 19 9am -
MerchantB | $ 95 | 12 10.45am -
MerchantC |$ 95 20  830am| -
MerchantD |$ 99 15 2.30pm -
MerchantE | $ 99 15 1.45pm| -
MerchantF | $ 105 10 3pm! -

Applying 403 yields:
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Merchant C $ 95 20 8. 30am -

2. 30pm -

10 3pm - Applying 403 yi el ds:
Iteration #1 Bid Price
B $ a5 121

Rank
Mer chant

Mer ch

Merchant E $ 99 151 1. 45pm -

10

Mer c

Mer ch

ant D $ 99 151
Merchant F $ 105
hant Subni ssi on

R"a]tlng Time Order
45am 1 1

nt C$ 95

‘| ‘Bid Price ]

Merchant

Submission

"T'rﬁe' !

Ran
‘Order’

8. 30am

MemhantIB 13 =
Merchan 55 =
MerchantD | $"
MerchantE
Merchant E’

Me'rdhhnti“']'ﬁ

1Q4§?nm1 ........... L

As there are two pairs of ties in bid pricing, applying 404 gives:

Merchant | Submission Rank
Iteration #2 Bid Price Rating Time Order
MerchantC | $ 95 20 830am . 1
MerchantB |$ 95 = = 12, 2
MerchantD |$ 991 151 23
MerchantE |$ 99, 15,
MerchantF |$ 105 = 10,
MerchantA | $ 110 19

There now remains one pair of ties (merchants D and E with same bid and rating). By

further applying 405 gives:

Merchant | Submission Rank
Iteration #3 | Bid Price Rating Time Order
MerchantC | $ 95 20 8.30am 9
MerchantB |$ 95} 12| 10.45am| = 2
MerchantE |$ = 99 15 1.45pm 3
MerchantD /$ 99| = 15 2.30pm 4
MerchantF |$ 105| 0, 3%m 5
MerchantA |$ 110 19: 9am; : 6

[f the set number of bids to be sent to the consumer’s machine 110 is three, merchants

C, B and E will be returned as the final outcome.

Once the relative ranking has been determined (as above) it will be sent to the
associated merchant machine 140 for those merchants whose bid ranking fell within the

set number.



As there are two pairs of ties in bid pricing,

appl ying 404 gives: Merchant Subm ssi on Rank
Iteration #2 Bid Price Rating Time Order Mrchant C $
95 201 8.30am 1

online questionnaire. There. will. be.a number of questions, that, pertain to, for example:
........................................ Merchant D $

99 15¢) 2. 3@pRisteBey of the bid price vs. actual price provided by the selected
...................................... Merchant E $ 99

5 There now remai ns one pair of ties (nmerchants D and
E wi t#)sanevemlbsagintactien wHlthe iectedmarghant.appl yi ng 405
gi ves: Merchant Subm ssion Rank Iteration #3 Bid
Price Rating Tine Order Merchant C$ 95 201 8.30am 1
Merchant B $ 95 121 10.45am 2 ................

Each.af these questions will carry. a choice.of.discrete scores.thd? refvedetibth@tbuyer’s
E$ 99 15 1.45 m

level of satisfaction by the different aspects. For example, the scores may be 2, 1, 0, -1

& -2 representing “very satisfied”, “satisfied”, “neutral”, “not satisfied” and “very

dissatisfied” respectively. The merchant rating engine 124 will compute an overall score
using the responses to these questions. This may be by, for example, a summation of the
scores further adjusted by pre-determined weights (501). The weights would not be

known to the consumer providing the feedback. The weighted scores are then computed

(502).

The following example illustrates this:

Question Score: 2 = very satisfied, | = satisfied, | Weighting
0 = neutral, -1 = not satisfied, -2 =
very dissatisfied
How consistent was the actual price I 65%
vs. the bid price?
How readily available was the product | 2 15%
at the selected merchant?
How was the quality of the product 0 15%
you received from the selected
merchant?
How would you rate your satisfaction | | 5%
in general with the selected merchant?




20

2 (Ved.6han.14, $xA.15 129.Wam I600L0 hlsfscotttewi,lehembmﬂnewrpolfated asa
bids to be sent to the consuner's machine 1 10 is

hdw @ga poit ahdBhnsercHant Btiagdathbast bhhd BR et rdfing fbralse fbBikhant and
final outcone. Once the rel ative ranking has been

BRURE I NER doRP dABRYIRA. IAs AVhblchBR nB§Meal i@ rhd}§ different product

aSSOC|ated mer chant nachlne 140 fof those nmérchants

%S?g%oﬁlep tﬁie ﬁ]%%hﬁrnghtf] g w%l %s&&édﬁ%de%@d%ﬁ@ t’{;g%ﬁ plg(ildjut%he

consu the use of an onllne uestionnaire.
&8 e dafplass fﬂwalapfedmé?%ﬁ%%f PR SptRiqrg i

for exanple (a) consistency of the bid price vs.

eisidgratign; thesp ol belaveragedt Fer isgancet dare geplddisdmentygthyegyprior

availability of the product/service as bid by the

tellck ecoravasstaated withahe maehantis @merhprognddategdryetaldiog a

provi ded by the selected nerchant; and (d) overal

Amhingfaaetapoof Wi ITHiNeilsBd thethed ramicloaric. méakdnt &f thhhygseéuct
guestions wll carry a choice of discrete scores that

ERQIRY B4). RN RW¥R! t»&emyl?buhﬁ\e@ pfintgRd hal ﬂﬁﬁir%rhv@bégé By now

d|f erent aspects. For ‘exanple, the scores may
tedlto 1833 By R NoGREN IR o YR YedBAIM §ble§ Sluding th
b afusiidho J , G SN or i iRedp Rl # B Iy apg e new seore
of 1.00. The more data points there are, the more representative the resultant rating will

be of buyers’ satisfaction with the merchant in question. The new rating is then sent to

the merchant rating database (505).

If after some investigation (500) the weightings need to be changed for a product
category or categories, the new weights are determined (506) and added to the database

(507). They are then used in (501).

Merchants will be grouped according to product category and a summary of their
ratings over different periods will be shown. The different periods may be, for example,
| month, 3 months and 12 months. The details of all feedback that is less than three

months old will be accessible by all consumer machines 110.



di ssati sfied" respectively. The nerchant rating engine
124 will conpute an overall score wusing the responses
to these questions. This may be by, for exanple, a
summati on of the scores further adjusted by

pre-determ ned wei ghts (501). The wei ghts woul d not be

15 known to the consuner prOV|d|ng t he feedback. The
wei ghted scores are then conputed (502). The

qq@m mgc@@édﬁpewlllhmsqqeaiség all pegesstuldhids Hat IByebeen azcepted

= very satisfied, | = satisfied, Wighting 0 =
bethterbadding dysterm d)IO sak previdedito c-oﬁsmnmengchﬁi&sslat) josér agptevious
How consi stent was the actual price 1 65% vs. the bid
péridaesticrigyy férexdinble, av@inbatdl 80 was, 6Mee pk@duct 2 15% at
t he sel ected nmerchant? How was the quality of the

product 0 15% You received fromthe sel ected

mer chant? How woul d you rate your satisfaction 1 5%

ner th th ct

WREREE e PLor IR e MRS aP et ietioh Rresiilft SNt of

hen be .conput ed 6 5, 0x0.15, 1
{5 PERSFLITEN. 1 Ebg uebtogd by ThesStpled T i5efinglqgy cqgeerned
a new data point in the nerchant rating database and
thaemarw 4 iefippginfdstails 196 defagrs kanmtruaien andier qperdigamay be made
category determ ned. As a nerchant may deal in many
dithéwrdepartipg &rduncthe present invention.
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5 categories, the nerchant rating will be assessed

i ndependently for each product category. The dat abase
may contain previous scores for the product category
in consideration. These will be averaged. For

i nstance, there could be twenty-three prior feedback
scores associated with the nerchant's camera pr oduct
catﬁgqry yielding a running average of 1.45. This

Whe C138ist he new rating for the merchant in that

product 10 category (504). Wth a new, twenty-fourth
datla ponethod fee abeddingismsionytoanbtringacesdyr poducthdghe method
adjusted to 1.33 by taking the average of all feedback
scor esompridingdi ng t he new score of 1.00. The nore data
points there are, the nore representative the

resul t angcefvahd 88a Yohd a cBuMEr MUMEAS theSdld &ﬁzﬁﬁn%it@g pYdubt of a
the nerchant 1n question. The newrating is then sent

to t dH&rcﬁtléggﬂy, Bi@% Eégg%%ﬁ@ﬁ&tﬁ%?@uctw |T after

sonme 1 nvestigation e welig ngs heed to be
changed for a.prgduct category or.categories, the new
wer ot s Sseem BuREAR Rt ELhER Rinty Rt 16 ot eRte
(507). They are then used in@&SOl). 20 Merchants wi ||
be gr oupeHiagrbRIEN fymashiprsfpditregisiergangchanis: a sunmary
of their ratings over different periods will be
shown. Tersivding bids &nm gideasoels malytetpd mérohangxanpl e, |
nonth, 3 nonths and 12 nonths. The details of al

f eedbac karikingg the sededs8 bidsancdriingeo ramkitighsiteriadawd | | be
accessi ble by all consuner machi nes 110. 14 Merchant

nmachi nesugdPinglal leafl 3¥Me BE BRTENA bdsl to SHCEMSSHHEH mkihGise.
t hat have been accepted by the bidding system 120 and

provided to consunmer machines 1 10 over a previous
period such as, for exanple, one nonth, 30 days, or

e AR LSR8 A oA W e
comprising:
sending data to a bidding system, the data relating to a product of a product
category, bids being required for the product;
receiving from the bidding system at least some of the bids received by the
bidding system, the at least some of the bids being ranked according to at least
two ranking criteria; and

finalizing a transaction with a selected merchant of a selected bid of the at

least some of the bids, the selected bid being selected from the ranked bids.

I

A method as claimed in claim | or claim 2, wherein the at least two ranking
criteria are selected from the group consisting of: a price for the product, a

feedback rating of the merchant. and a time of submitting the bid.
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the present invention, it will be understood by those
skilled in the technol ogy concerned that many

variations in details of design, construction and/or
operation may be made w thout departing fromthe

present invention. 15 The Cains 1. A nethod for a

bi ddi ng systemto obtain pricg% for products, the

met hod conprising: receiving data froma consuner

machi ne, the data relating to a product of a 5

product category, bids being required for the product;
detder Aiméthgd ad ¢laimegiis hey exk ofsriomaritte 35 eesinathedathoelating to the
product category; sending an alert to machi nes of al

regi spdect iR £berdbsce witle € pMirdlby bf fleldé.r om at | east one
regi stered nerchant; ranking the received bids

according to ranking criteria; and 10 supplying at

| east some of the ranked bids to the consuner machi ne.

2. A forn_.a can r hi t.al.ni rices .
For® pRabBpL b 3T RAR s, TRERIRe BRABL AR oR s B spsively
a bidding system the data relating.tq a product of a

r oduttrroves g gechsinge viihgBe el PEGEF o for ¢ he

product; receiving fromthe bidding systemat | east

some of the bids received by the bidding system the

at |l east sone of the bids being ranked according to at

| edfst A methbod andaingdan aheonegf cdanohsflitnal whenagp the alert is sent by at
transaction with a selected nerchant of a selected bid

of t hRagtone 2fledtedbmsthegroab cbhsstligds, SMBeeifigil sat sithphy d
bei ng selected fromthe ranked bids.

syndication and instant messaging.

7. A method as claimed in any one of claims 1 or 3 to 6 when appended to claim 1,
the method further comprising receiving feedback from the consumer machine,
the feedback being of a performance of a selected merchant of a selected bid of
the at least some of the bids, the selected bid being selected from the ranked

bids, and allocating a numerical value to the feedback.

8. A method as claimed in any one of claims 2 or 3 to 6 when appended to claim 2,
the method further comprising sending feedback to the bidding system, the
feedback being of a performance of the selected merchant, and allocating a

numerical value to the feedback.
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3. Anethod as clainmed in claiml or claim2, wherein
the at least two ranking criteria are selected from

the group consisting of: a price for the product, a
feedback rating of the merchant. and a tine of

submtting the bid. 16 4. A nethod as clained in any
one of claims 1 to 3, wherein’the data relating to the
product is in accordance with a plurality of fields. 5
5. 9A fentibed assclamed e dlaim 7o slaim 4, wWikrerneting feedbagkrragiiog is
category is progressively narrowed in accordance wth

t he pbasedibntypumfmafipebfigeigbted Acores iriin@Boml answerdd iqnesainys of a
one of clains | to 5 wherein the alert is sent by at

| east q@RgosRirected fromthe group consisting of: SM,
emai | real sinple 10 syndication and instant

nmessaging. 7. A nethod as clained in any one of clains

| or 3 to 6 when appended to claim11, the nethod

f “%hﬁrmé%%‘&)# R Efalnf 9 hérE{%OlR@Sr‘&Jersoépetsé‘n‘% 49 the bidding
consumer ‘nmachiine, —the fteedback bei ng of 4 performance

of a selecgeqlnerchant oP.a selected bid of 15 the at

| east SISEHEOHINCEABSUHGMACHHE: sel ect ed bi d bei ng

sel ected fromthe ranked bids, and allocating a
nunerical value to the feedback. 8. A nmethod as

clainmed in any one of clains 2 or 3 to 6 when appended

t 0 1dl AimetRod astdh@medtiloldinh Qrofr kkarm d 6nywhérsinrie wergtiiedgceores may
feedback to the bidding system the 20 feedback being

of a per floonanmd -Direpréentgyd agl edlisfied Gadstied, Addral, not satisfied
allocating a nunerical value to the feedback. 17 9.

A met jyedp ufdadthi®d rdsPectivalym 7 or claim 8, wherein the
feedback ranking is based on a summati on of wei ghted
scores arising fromanswered questions of a

12. A method as claimed in any one of claims 9 to 11, wherein the weighted scores

are averaged over a predetermined period.

13. A method as claimed in claim 12, wherein the predetermined period is in the

range 1 to 3 months.

14. A method as claimed in claim 12 or claim 13, wherein the predetermined period

varies according the product category.

15. A method as claimed in any one of claims 1 to 14, wherein the at least some of

the bids is a set number of bids.



questionnaire. 5 10. A nethod as clainmed in claim?9,
wherein the answers are sent to the bidding system by
t he consunmer machine. 11. A nethod as clainmed in claim
9 or claim 10, wherein the weighted scores may be 2,
1, 0, -1 and -2 representing éery satisfied,

satisfied, neutral, not satigfied 10 and very

unsat i sfi ed respectlvely 12. A nmethod as clained in
anyl bopaneshodasgiigrmed in glamn 15yiMagreinithe 156 niePeHs sanedeaseeiding to
are averaged over a predeterm ned period. 15 13. A

met hothe psodsicéategdry.n cl ai m 12, wherein the
predeterm ned period is in the range | to 3 nonths.
14. A nmethod as clained in claim12 or claim13,
wherein the predeterm ned period varies according the

Pr QU GREECHA YimedPn daim As %?Ellaf?ﬁi léswﬁéré'nr{ﬁéjse't HuﬁBé’r is selected
one of claims | to 14, wherein the at |east sone of

the b 8 t-h
1 PP S PRRE et LA P B e
according to the product category. 17. A net hod as
clainmed in claim15 or claim16, wherein the set

nunber is selected 5 fromthe group consisting of. in
the range 1 to 10, in the range 3 to 7, and five.



