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110

Campaign.

For brands, organizations and individuals

Ongoing C

Get everyone involved

Our mission is 10 provide all the tools you need 10 lsunch

and manage whalever creative campaign you may have.

Sot your prize right and witness tha diverse perspactives
that make up your market.

OJOROYGXC)

’ Signin % “

110

Sign in to Campaign.com

Email address:

Password:

Sign in Sign in with Facebook

Forgot your password?
Don’t have an account? Sign up now
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|
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110

Join Campaign.com

Name: Year of birth:
Email address: Gender:
Password: Choose city:

V1 Agree to receive our newsletter
By signing up, | agree to the Terms & Conditions of Campaign.com

Sign up

n
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112

@ Campaign.

Hi, Kurniawan Nugraha
Thanks for sign in Campaign.
We hope to see you perform activities in Campaign. Here is your account information.

To complete the registration, you need to do the activation by clicking the button below

If it does not work, copy and paste the link below into your browser:
http:/fwww.campaign.com/verify/verification/10/82405

Thank you - Campaign Team

° o ® Copyrights Campaign.com 2013 www.campaign.com

FIG. 2E
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Sogurt

Travel through a world filled with nothing but love, joy,
friendships, and a combination of the freshest
ingredients to be found. Let our flavours bring you on a
journey to be greeted by healthy yogurt that tastes as
good as it looks. We have more than 20 different flavours
of low-fat, high calcium yogurt as well as an extensive
and colourful spectrum of toppings for you to play with.

®®
Launch campaign

AbotUs  Suppak Temms Privesyy etk Us

FIG. 3B

www.campaign.com/your compaign|[Check

You can make your campaign into a continuing series.
Campaign details and prizes can be updated at anytime
after payment. Learn More

FIG. 3C
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Campaign description

Our campaign is looking for photo entries that best captures...

Number of entries accepted per account

1 daily ®

Photo entry
1 w
Fig. 3D
Start date End date
4 Ssptember 2013 4 4 September 2013 12
Mon Tue Wed Thu Fri Sat Sun Mon Tue Wed Thu Fri Sat Sun
1 1
2 3 5 8 7 8 2 3 5 6 7 8
0 11 12 43 14 15 9 10 11 12 13 14 15
6 17 18 19 20 21 22 6 17 18 19 20 21 22
23 24 25 26 27 28 29 23 24 25 26 27 28 28
30 30
Sponsor (Optional)

FIG. 3E
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#Sogirl Campaign Prize

Campaign Prize
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Previous: Details

Next: Terms

Name

H#HHH# available to

selection criteria

Description

* Note that any limitations such as geographical or age to potential prize
recipients should be stated here.

Add another prize

FIG. 3F
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#Sogirl Campaign

Campaign by Soguri

1ravel Infoaggh a warkl Bllett seihaothing ut lovs 1o,
Itdidstups ond i combination of i freshast

and coloutivl Zpeciium of Ionp-npy fof ¥ou 20 Play With

Laain mede abcutys
#Sogirl Campaign
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$50 Zara Youchor
2 avnllable o the enltants With the most aUmbar ol voles

Vitar tha taims £ candiizons nain




—13/34 -

FIG. 4C

Mei Ling
OOO®e

I lova Sogurl. | love lychea mix with sirawbarry lavours.
Saogurt 1s heallhy and dellcious. I'm very Inlerest 1o baing
parl of Sogur famlly. #Sogin dCampalgn

& priscina Tan
| love strawberry 100, Meke my lite coloriul,

€2 Meiling
Thank you very much :}

QO [Leave a comment
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Mei Ling

Caption... #Sogirl #Campaign

17 Characters

| agree to the campaign's Terms & Conditions

Submit

FIG. 4E
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Add your photo

FIG. 4F




40A

—16/34 —

Signin

U

Go to profile page

U

Click on dashboard icon

!

View list of campaigns available

!

Click “edit”

1l

Review campaign information

!
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Campaign Dashboard ®®E
Campaign name Season Duration Valid until Action
#Sogirl 1 Oct 15" Nov 5%, _
2013 ~ Nov 2014 View
15", 2013 Edit
Analytic
Winner
selection
#Sogirl 2 Learn more
#MySogurt 1 Oct 15" Nov 5%,
2013 ~ Nov 2014
15", 2013
#MySogurt 2 Learn more

FIG. 5B (steps 406, 408)
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#Sogirl Campaign Edit Return to dashboard

Change Photo

= GESE

Campaign Edit Terms & Conditions

independence and bright smiles of our Sogirls. This
campaign is all about you girls, and your experiences
50 far being part of the Sogurt family. Simply post a
picture best depicting your Sogurt journey, and tell us
what being a Saogirl means to you.

Campaign Information  we have always been known for the warmth, N

Step 1 : Take an interesting picture of yourself {selfie
with your sogurt or your favorite customer)

Step 2 : Register at Campaign.com to upload
campaign entry with a caption of at least 50

Start date
Oct 15th, 2013 Nov 15th, 2013

No. of entries accepted per account

Photo Entry

FIG. 5C-1
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Prize information Name

# # #|Available tg Select criteria

Description

Rl T [yl ewvel s iolyelimeray At e alleepeliolebrital ol o]
raap woeslereul el e oY

FIG. 5C-2

|Add another prize|

iPhone 5S 16GB (White or Grey)

1 available o the Sogirl who best embodies the
Sogurt spirit

Description

Dalalalprzs]

FIG. 5C-3
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$50 Zara Voucher
3 available lo the entrants with the most number
of votes
Description
Dalsle]Rrize
FIG.5C-4
Sponsor
Name
URL
Add

FIG. 5C-5
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Campaign Information We have always been k

Start date
Oct 15th, 2013 Nov 15th, 2013

No. of entries accepted per account

1

Photo Entry

FIG. 5E

Prize information Name

# # #|Available td Select criteria

Description

= i Gie edp CRGETES CrEn D G2 anitecler 652 (0 peiais s
ro o oneylerenld]beloiated e

Add another prize

FIG. 5F
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Sponsor
+
FIG. 5G
Name
URL
Add
40C
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Sign in

U

Go to profile page

U

Click on dashboard icon

1l

View list of campaigns available

1l

Click “analytics”

il

View analytics

1l

Manipulate the data and graph
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#Sogirl Analytics -
Pageviews campaign Pageviews today

Days Left Yesterday
49,234 &7 | 2,947 5%
Shared Entries Votes Comments Shared Entries Votes Comments
832 2,123 2,237 5,938 147 253 364 528

Graph of Pageviews + and Entries ~. Daily from 18 Oct - to 23 Oct -

50,000
___-—-—-"_-.- .
L ]
40,000 30,245] -
I— ]
20,000 = \
/ o—e
20,000 ——
[ ]

10,000 1,753

0 L] hd b ® ® e

Oct 18 Oct 19 Oct 20 Oct 21 Oct 22 Oct 23
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Signin

U

Go to profile page

U

Click on dashboard icon

1l

View list of campaigns available

1l

Click on “winner selection”

SEREE
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452
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Use multi sort/search to shortlist entrants

—

464

Click on “assign prize” button

—

Assign prizes to shortlisted entrants

466

—

468

Click on “review winners” button

—

470

Review winner notification emails

1l

472

Send emails out

TN N N S

FIG. 5J



#Sogirl Winner Selection

Shortlist

Return to Dashboard

Assign Prizes

Sort by [Voted by you- | then sort by| Views - | finally sort by| votes .

| Search
No Photo Entrant Voted Views Votes Comments Shares Date/Time Add to
by you Shortlist
1 Tricia Young 2635 1435 462 311 10/18/2013
_ . 14:54 Remove
Treating themselves to mini
pancakes, Nuella Toasties,
Belgian waffles + froyo at
Sogurt cafe
2 Mei Ling 2012 1186 523 125 10/25/2013
Treating themselves to mini 09:25 Add
pancakes, Nuella Toasties,
Belgian waffles + froyo at
Sogurt cafe
3 Eudora Tan 1265 958 235 596 10/16/2013
Treating themselves to mini 12:31
pancakes, Nuella Toasties, Add

Belgian waffles + froyo at
Sogurt cafe

FIG. 5K
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Entrant

Voted
by you

Views

Date/Time

Add to
Shortlist

Assign Prizes

Tricia Young

Treating themselves to mini
pancakes, Nuella Toasties,
Belgian waffles + froyo at
Sogurt cafe

2635

10/18/2013
14:54

Remove

Assign

—

iPhone 5S

$50 Zara Voucher

Mei Ling
Treating themselves to mini
pancakes, Nuella Toasties,
Belgian waffles + froyo at
Sogurt cafe

2012

10/25/2013
09:25

Add

Assign

Eudora Tan
Treating themselves to mini
pancakes, Nuella Toasties,

Belgian waffles + froyo at

Sogurt cafe

1265

10/16/2013
12:31

Add

Assign

FIG.

SL
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Winner: iPhoneﬂSS 16GB




—29/34 —

#Sogirl Winner Selection Retum t prze assignmend] [ Confim emai

[D
Sequrt

#Sogirl Campaign

| JONOROXO,

To : Winner
From : Campaign.com Cc :__organizer email
Subject : Congratulations!

Dear name

Your entry to our #YourCampaignName Campaign has been selected the
winner of _ prize .
Prize Description .
Please contactusat __email _or __phone (# by _date sothat we
can arrange the __ pick up / delivery __ of your prize. Please do not reply to this
email. Once again congratulation and we look forward to heaving from you.

Best Regards,

name
Your Campaign Name
09/15/2013

FIG. 5N-1



iPhone 5S

Treating themselves to mini
pancakes, Nutella Toasties
Belgian waffles + froyo at Sogurt
café

See more

Zara Voucher

Treating themselves to mini
pancakes, Nutella Toasties
Belgian waffles + froyo at Sogurt
café

See more
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Winner's summary

- Tricia Young

i Treating themselves to mini
pancakes, Nutella Toasties
Belgian waffles + froyo at Sogurt
café

See more

Tricia Young

;. Treating themselves to mini
pancakes, Nutella Toasties
Belgian waffles + froyo at Sogurt
café

See more

- Tricia Young

Treating themselves to mini
pancakes, Nutella Toasties
Belgian waffles + froyo at Sogurt
café

See more

= Tricia Young

Treating themselves to mini
pancakes, Nutella Toasties
Belgian waffles + froyo at Sogurt
café

See more

: Tricia Young

Treating themselves to mini
pancakes, Nutella Toasties
Belgian waffles + froyo at Sogurt
café

See more

FIG. 5N-2

- Tricia Young

Treating themselves to mini
pancakes, Nutella Toasties
Belgian waffles + froyo at Sogurt
café

See more

Tricia Young

Treating themselves to mini
pancakes, Nutella Toasties
Belgian waffles + froyo at Sogurt
café

See more

=+ Tricia Young

Treating themselves to mini
pancakes, Nutella Toasties
Belgian waffles + froyo at Sogurt
café

See more

Tricia Young

Treating themselves to mini
pancakes, Nutella Toasties
Belgian waffles + froyo at Sogurt
café

See more

: Tricia Young

Treating themselves to mini
pancakes, Nutella Toasties
Belgian waffles + froyo at Sogurt
café

See more
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Signin

U

Go to profile page

U

Click on dashboard icon

!

View list of campaigns available

!

Click “report”

1l

View report

!

Download report
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#Sogirl Report -

[Return to dashboard]

Pageviews Highest  Lowest Average
Campaign 49:234 12,948 364 5192
Graph of Pageviews
50,000 =
40,000 30,245 /
30,000 e e
20,000 d
10,000 :
" oet1s  oect20  ‘oct2s  oct3o " Novs
FIG. 5Q
Demographic
Age Gender City
- ] 4%
) E i
Ryo Yo k3
L0 ATy Iy
\_/ Setngoe .2
o @w =5
/- i *
70% . FS
oo 5
- == oty i
FAT b = (=3 o] Crery 1M
Entrants Mghst konst Ay
Serrpein 9 ' 234 12948 364 £.192

FIG. 5R
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Graph of Pageviews
- - ”

-

voies 22,234 | commens 17 834

Diagram of Votes and Comments

FIG.5S

Diagram of Votes and Commerits
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Facebook 2 : 23 4 Twitter 1 T 83 4

FIG. 5T
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Platform A 2 234 | PlatformB 1 834

Diagram of Platform A and B

. 8 B8 8¢

vl

e 4

FIG. 5U
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Dedicated
tools

Culture

Speed Clarity

— Present invention
= = Platform A

=== Platform B

FIG. 6



