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Claims
1. A method ef generating a presentation comprising:

providing input content consisting of a plurality of cempo ents, wherein a
providing_ a database that contains a plural_ity of units of content, wherein
a unit of content proviees more information on a reference

providing a criterion for identifying a compongnt of said input content as a

reference

searching said input content for refepeénces according to said criterion,

and extracting, from said database, units of content corresponding to the found

references

generating a presentation usihg said extracted content by combining and
organizing said extracted content together with said input content

whereby said presentation generated can contain more content than said
input content | |

whereby a new fresentation can be easily regenerated‘ from new input
content which contains a different composition of references, such that the
generated presentation is always relevant to the input content
2. The

ethod of statement 1 wherein said input content is a product

description

' The method of statement 2 wherein said product description is a travel

itinerary
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4. The method of statement 1 wherein said database is a cgflection of

annotations comprising text, pictures, videos and other multimedia’content

5. The method of statement 1 wherein said criterion is to find keywords in said

input content that are relevant to units of content in said'database.

6. The method of statement 5 wherein said criferion involves exact matching

with plain text and wildcard matching for expréssions.

7. The method of statement 1 whergin references can be added manually in

addition to the references automatically identified by said searching

8. An apparatus for generafihg a.presentation comprising:

providing a publi -er that produces a prodﬁct deécription

providing a /server computer storing a database .of annotations
comprising of text’and multimedia content

providing a reference identification component which searches said
product dgscription for keywords relevant to annotations in said database

roviding a multimedia producer which combines said tagged product -

destription with multimedia annotations in a single presentation

whereby said presentation generated can contain more content than said

product description
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whereby a new presentation can be easily regenerated froma new
product description which contains a different composition of keywords, such
that the generated presentation is always relevant to the productdescription
9. The apparatus of statement 8 wherein said multimedig/producer can filter out

duplicate annotations

10.A methbd of placing an order comprising:
presenting a plurality of items to a yser of the client system for placing an
order, whereby an item can have a'plu lity of pricin.g options |
| providing a means for receiing user inputs, which specify the general
requirements of the user’s orde
providing a means f. r a merchant to set pricing rules that restrict the
pricing options for an iterh according to said user inputs
providing a teribn for defining the be'st order, among the plurality of

- possible permutations, of said items in various said pricing options, limited by

while gonforming to said pricing rules
whereby said user is presented with said optimized order and is not
shown excessive details of pricing options and is not able to submit an order

that violates the pricing rules.
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11. The method of statement 10 wherein the criterion is to minimize the total

price of the order

- 12. The method of statement 10 wherein said items availaple for ordering are

travel products

13. The method of statement 10 wherein said user inputs comprise of

information necessary to determine travel arr

14. The method of statement 10 wherein said user inputs comprise of

information necessary to determine/airline ticketing arrangements

15. The method of statemient 10 wherein said user inputs comprise of

information necessary t determine hotel booking arrangements

' 16. The method/of statement 10 wherein said user inputs comprise of the

number of adudits, the number of children who require a bed, and the number of

children who do not require a bed

The method of statement 10 wherein said pricing options include original
ricings and discounted pricings which are only available subject to said user

inpuls
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18. The method of statement 10 wherein said pricing options include pricing

tiers for single rooms and twin rooms in a hotel

10

Tom said product database

15

20
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CLAIMS:
1. An e-commerce ordering system comprising:
a server;

a product database linked to the server, with description of each product being
identified with a product reference or annotation and associated with a price;

a software application for operating in the server, with the software application
comprising a reference identification component, a presentation producer component, a
user input requirement component and an order component;

wherein when a user selects a product, the reference identification component
queries the product annotations in the product database and then the presentation
producer component displays to the user all the annotated products associated with the
selected product together with the prices for the user to place an order or for the user to

optimize a criterion before placing an order.

2. The e-commerce ordering system according to claim 1, wherein the presentation
producer component comprises a filter algorithm to filter out annotated products having

duplicate annotations.

3. The e-commerce ordering system according to claim 1 or 2, wherein the criterion
optimization is executed by a criterion optimizing component embedded in the software

application.

4. The e-commerce ordering system according to claim 1 or 2, wherein the criterion
optimization is executed by a criterion optimizing component embedded in the user’s

device application.

5. The e-commerce ordering system according to claim 1, wherein the description of

each product includes text, photograph, video or a mix of multimedia data.

6. The e-commerce ordering system according to any one of the preceding claims,

wherein the product is a travel package.
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7. The e-commerce ordering system according to claim 6, wherein the travel

package includes hotel stays, air fares and land tours.

8. The e-commerce ordering system according to claim 7, wherein the input
requirement component prompts the user to provide the number of adults, the number of
children who require separate beds and the number of children who do not require

separate beds.

9. The e-commerce ordering system according to claim 8, wherein the criterion for
optimizing a hotel stay is the number of room(s) according to the number of rooms

required.

10.  The e-commerce ordering system according to claim 9, wherein the criterion for
optimizing a hotel stay is further optimized for the lowest price according to a hotel

service tier type.

11. The e-commerce ordering system according to claim 9, wherein the criterion for
optimizing a hotel stay is further optimized for the lowest price according to a selected

hotel location.

12.  The e-commerce ordering system according to claim 8, wherein the input
requirement component further prompts the user to provide a discount code to enjoy

discounted pricing for each item of the travel package.

13.  The e-commerce ordering system according to claim 7, wherein the criterion for

optimizing air fare or land tour is the lowest price.




