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A SYSTEM AND METHOD FOR PROVI DI NG A SAMPLE OF A
PRODUCT V Q SHOPPERS Field of the Invention This
WO poenodoan rel ates to a system and net hod for PCDYGZI0S000224
sanpl es of products to shoppers and, in particular,
free sanples which are intended to alert the shopper
to the existence of the product and entlce the shopper
to Jrchase t[ﬂ

product. Backgr ound of tmadnnﬂaﬁion The provision of
free sanples of products to consuners is one way of
advertising products and enticing a consumer to sel ect
Fiiedd pdr theukaveptddnct in preference to conpeting
Eﬁgdﬂﬁbé tlghagb&hQEQ'kx al Be=PEAVhHENAe8hodamBles has

een rat Inefticient and produces a high_|l eyel of
prayvidiag ﬁ@?ﬁé&§ ef predrgfrfgter EBOBRABFeE  AnciBde

phPEEEL Y, af&éeessﬁgmbe thahpaeéuﬁhtéﬁaédataeu&papethe
ot her i cati free,saml es.to

SgSHBﬁﬁng L r&ﬁag ehgﬁtﬁgrgé%ngFSBustan entlce the
shopperEosplhethasboxhat pyoﬂucuntnopabfpeepbe to a

[ OV dlng a e p | e r
BgErohAoRe catete Bac S1RBLDFRR! BnbPpRETHY, AL E
lauhehedypreducitncl ude prOV|d|ng product s at checkouts

in supermarkets and other stores based on a

consi deration of the type of products just purchased
Bpgkgkeupdnefinithe fﬁxé&%ﬁﬁﬂhodg of prov{dlngpfree
Tﬁé”@k@&éaﬁanraEhQ&eadsEﬁﬁle oatptedandsnay nohshmers is

irected_to articul ar e .who i pt j

OBt BRke g SEHEE SRauNE, P PHePER, Ereanrg B o FraShpbs co
sedstagthbecpastichilalmepsogpky oh preference to competing

products.

Traditionally, the providing of samples has been rather
inefficient and produces a high level of wastage. Methods
of providing free samples include inserting a free sample
of a product into a newspaper or other publication,
delivering free samples to consumers at random, either by
drop off into a consumer’s letterbox or by promotional
people providing free samples to people in heavy traffic
environments, such as shopping malls and the like. Other
systems include providing products at checkouts in
supermarkets and other stores based on a consideration of

the type of products just purchased by the consumer.

These methods of providing free samples are rather ad hoc
in nature and may not be directed to the particular people
who have interest in purchasing the product, thereby
creating significant wastage because of the supply of
product to people who simply have no interest in the

product.
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product to people who sinply have no interest in the
product . Furt hernore, another difficulty which arises

wowdok/oedwer t i si ng products by way of sanpl es iBCT/b&2005/000224

need to provide the sanples at a particular |ocation.
This is a logistic problem bgcause the categorising
and delivering of sanples to particul ar areas nay

result in an overs i.n gne d
T San GPRERSh B SAGTHIaY, “BE AT RREnPASR An

ddﬂéﬁﬂisﬂhgap&bﬂﬁbtasb@Chagftheampuestusnths need to

rOVI better syste i di
§§WBF% t%. gﬁnﬁbgﬁg & %%%ggnven?gg &8 aQ& ﬁ* '&ﬁls is a
kﬂgiahac mwpbﬂensbe@amaer@bﬁd@atﬁggrgfgpgnﬁp@rdellverlng

Mg 308 %%RE%d%ﬁaﬁ Q&%@QChabor%E%ﬂﬁe&%aan over-

conprrsing: nput device for feceiving an ut to
supeiyl fp @nehEFeEr and @R MPESE -FYPPLYoAPngRother area.
characteristics of shoppers to provide information

upon whi ch deci sion can be nade as to whether a
§£Eﬂﬁ£¥LEE§EEELEEﬂ§E$&2& sanpl e of a product; a

y-c) Qﬁﬂ%‘iﬂ;lr dfora g:'ﬁttfsltrrials'[pl@g:ts bdppaes intvendiieont dsr goeprovide
the .sa e an t | r Il a

A HReER et 20 R BB BRopTasl” Caplds Tt
sHopperd.t h the system according to the invention, a

deci sion as to whet her a shopper can receive a product

i s based on characteristics relatin the shopper .
Thed itvendrione tife addiash REPEGHK of“a&n%‘leh §8ﬁ%le§ ide in

aa%@)ls't‘“e%p'f%r‘ pricvkidding @ Remplee orfe|ae‘p&ﬁ>ﬁutcm: ttloe shoppers,

shop Thus, |ess wastage of providing sanples is
qmaﬁifaﬂg ‘occur.

an input device for receiving an input to identify a
shopper;

a database for storing characteristics of shoppers to
provide information upon which a decision can be made as
to whether a shopper is to receive a sample of a product;

a processor for determining shoppers who are to

receive the sample; and
an output device for providing an indication that a

shopper is to receive a sample.

Thug, with the system according to the invention, a
decision as to whether a shopper can receive a product is
based on characteristics relating to the shopper, and
therefore the determination of whether a sample is
applicable is likely to be more relevant to the shopper.
Thus, less wastage of providing samples is likely to

occur.

In one embodiment of the invention, the input device
comprises a card reader for reading a card belonging to
the shopper to identify the shopper. The card may include
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W eooblasghopper to identify the shopper.

I'n one enbodinent of the invention, the input device
conprises a card reader for reading a card bel ongi ng

_ _ The cRCHSGENS5/000224
i ncl udedata identifying the shopper by way of a pin
nunber or other identifyingadata. The card may be a

smart card or a sinple card having a magnetic strip.

I n one embhadi ne he Lnventjon, kh a i.S
dF@FaFﬁEBtF%Yéége&P?aF nggfig g%g ?%egpﬁg%eggégek o
othiepr identdffiingt dptecessor at the central |ocation,
the first processor receiving data fromthe database

and processing the data for creating a sanple file of
Toenelead meybbepprodmass FédeSFtPCEPQP1§h8gEQr?aHé§8da
n%@an%cSEQQQQ characteristics in the database, and
products whi ch are desired to be advertised by way of
the provision of sanples. Preferably the processor
Ihﬂ%b@d%&badim@ﬁmdoﬁrehessnvehn¢anedthe datebaise dsgt| et

rﬁ@%ﬁé% ghé:ggc%ggfﬁgnghﬁaggo ’ahgetp CBQ@cgégeﬁséghprlses

evi ce causi ng
0flipst gevicessdbo ptoth@ecgntrnéléapﬁﬁﬁOQﬁ §h§h§55§F to

roég %%gvr%%gﬁbgngndﬁﬁﬁpﬁgéﬁ.Eﬁethathﬁﬁﬁb aRlOpiBeessing

odl nent, _the out d
uhgn@augef9rpﬂ¢ﬁﬁ§ﬁnﬂhﬁcﬁaﬂpﬂﬁt§1&esgﬁp%€%P& eV'C% nmay

JRRACRIE £b2 PadheRiebr BRBDDERE batedTen Ghel & lﬂ;ortakie
input device to,ide t|f

e sho r S r
CHRTAEEAELCRO L] Do GREaPRER ERE FROSUSERPaCh are
daaﬂﬂﬁﬁhbebboaaha&tibeﬂpby.wby afotther paolvdgiipanof t he
ou%gyt devi ce may conprise an EPOS checkout | ocation
‘ore for providing the indication of the shopper
to receive the sanple. In other enbodinents, the

ﬂ?@ﬂgﬂéﬂ*%vkﬁﬁ 5&%0%%@B&i§%thH%% a second processor
located at a retail outlet for receiving the sample file,
the second processor being coupled to the output device
for causing the output device to provide an indication of
a shopper to receive a sample in response to the input

into the input device.

In one embodiment, the output device may comprise a
printer which prints a sample list in response to a
shopper inputting information into the input device to
identify the shopper so the shopper can present the list
to collect the free samples applicable to that shopper.

Tn another embodiment, the output device may comprise an
EPOS checkout location in a store for providing the

indication of the shopper to receive the sample.

In other embodiments, the output device may comprise other
devices for alerting a shopper to the fact that a free
sample is available such as by way of text message or

telephone call to a mobile telephone.
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devices for alerting a shopper to the fact that a free
sanple is avail abl e such as by way of text nessage or

wao edoepbrome call to a nobil e tel ephone. Pref er abP@T/s62005/000224

dat abase al so stores information relating to shoppers
which identifies a hone retajl _outlet at whi c the
shopper purchase products and preferably, the first
processor forwards the sanple list to the second
processor |ocated at that retail outlet. By
Pﬂﬁflffimylgﬁ]hétcmﬂam& eflsats tdresh ishppertsicar erelating

[ to_ s . L he, disty butj of , t :
%%t%‘%/p%?ﬁ eq‘glcgbejr%?rftnlggjt%se asys néem]{éstea‘rarlalz Zguriéofe;t ea{a}:sy"ﬂmﬂ:l
tinel $heppeanplethare proicks dnsl mwre farghd wheihe tHast

€£8E5§§3r|f$§%é%é§)éhéeééﬁﬁﬁé“%&éﬁ/Eﬂ“&ﬂg”éécéﬂaﬁerJEESOJ:
p

ver - supply or under-sup o f sanples at particul ar

leraksdrat | thatedirterl A ePvaridentoviiae fetatl
%)\/%@Zt?ét':@’?t V\heiblﬁw.témsph f;_&_rxast |dﬂ@|MHé1yb_€thféﬂl o;r,eqltqher ed. .
DS rerera e I rs rocessor J.nc es the sai.,d
LS HHLREE L op f \RHE GFATRASH i SRF B b AT §ih i QBE S e ng
tke hspstosiverd inseike Monaeafy arfd dxreaangmplentdigprovided
arget ed shoppers f.qr receivj t-hs r .
é\% d&'é?] Sg%%lfel cation t?‘e? e‘—’Er:re \é‘l#°r%e nlgﬁéa%% gt-'eote hbzés%nﬁl eved by
$hoppds. t rEmssn Sheorpvar tshwmlat ol yrdsespply of

j 4 t
AfAA pes s e s gl duls ore

providedrat feRFiRPES AT dHEY GTS JdddivithEe e most
Séfpleed)l es transnmitted fromthe first processor, and
for controlling the output device to provide the
indication o f free sanples applicable to the shopper.
Hbet i pwefdtably ithe first mpspessomuindlwiessithe said
dgeldlesd n 2 JELNAA Al R HiH.fy JB R hRPHY o
0 shoppers, conprising:
be advertised by way of a free sample, and the targeted
shoppers for receiving those free samples, and an
application server for generating the sample file for

transmission to the second processor.

Preferably a said second processor is located at each
retail stores operating the system, the second processor
including a database for receiving the sample files
transmitted from the first processor, and for controlling
the output device to provide the indication of free

samples applicable to the shopper.

The invention, in a first aspect, may be said to reside in
a method of providing a sample of a product to shoppers,
comprising:

identifying a shopper;

determining if the shopper is to receive a sample
from a database storing characteristics of shoppers; and

outputting an indication that the shopper is to

receive a sample.



10

15

20

25

30

35

identifying a shopper; determning if the shopper is
to receive a sanple froma dat abase storing

W@ b@saetoer i stics of shoppers; and outputting aPCT/SG2005/000224
i ndication that the shopper is to receive a sanple.In
one enbodi ment of the inventgan, the identification of
a shopper is by a card reader for reading a card
bel ongi ng to the shopper to identify the shopper. The
card may include data identifying the shopper by way
mf cnmepiembodiimentoofother ingentibyi nghgatdentdfdgation of
enho of .t he e [ t
o PARHRER i by, &2 e BU°RegtBr DT, E5AAGTp Bard BelBhging
o ddws sihoppeat &of AdentAdydshebaberperer edte §agSnPrRy

1%1&1%&3 d%ftfép hgenke fggngr QuiedafobperPait way aF sheapers
ased on the stored characteristics in the database,

QHﬂ?ﬁﬁwﬁﬁﬂﬂﬁ?eWhFéﬁn§F§Y&8§|F@&ato be advertised by way
of the provision of sanples Preferably the nmet hod

al so conpri.ses rece th I I I
Bum& %ﬂ%?d§F88§s§ énV§ ﬁgBTeFé]an #L?%%{IOH
ﬁahaﬂné@umgasbeppeaé abcaheoneaadltb@tmethpd-ﬁu@¢h%§
éghlﬂl égi r%%eg 15% deQpE§Bﬁ Eﬂ rggeh¥vesd $3MehkRatel B

the in |cat|on conprlses
qmmpitq rf-g-la-' §£rr§|aélpllle§t tPnbﬁeQb‘QNééefio fgrspagpdcular

SHUPH N B a0 bRk han sitBk-adt Gﬁabﬁ@&brﬁ%‘thﬁ% 4@ the
ldentlfy t he shopper so. th hopggr g % ent t he
g5pFEta

databass c GRde PrOANE ey WBISEAFEs Fo 2P gE tised

Bheppehf lItheapebhtésienbodi samblethe |nd|cat|on is

provi ded at an EPCS checkout |ocation in a store for
providing the indication of the shopper to receive the
PafEmabliyn thiehee thododilsencomprisesndecatvépomipe sample

£ S & gtéaftgg 1W%¥1%1%fc aher birigedsthgrRee kanrbhe Mk ana
1nformatlon 1dent1fy1ng shoppers at the retail outlet to

provide an indication of the shoppers to receive a sample.

In one embodiment, providing the indication comprises
printing a sample list in response to a shopper inputting
information into the input device to identify the shopper
so the shopper can present the list to collect the free

samples applicable to that shopper.

In another embodiment, the indication is provided at an
EPOS checkout location in a store for providing the

indication of the shopper to receive the sample.

In other embodiments, the indication may comprise other
ways of alerting a shopper to the fact that a free sample
is available such as by way of text message or telephone

call to a mobile telephone.

Preferably the method also comprises identifying a home

outlet at which the shopper purchase products and
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is avail able such as by way of text nessage or

tel ephone call to a nobile tel ephone. Preferably the
woredokoehoad so conprises identifying a hone out|BCT/862005/000224

whi ch the shopper purchase products andforwarding the

sanple list to that retail_ogtlet. By identifying

retail outlets at which shoppers are likely t shop,

he disiributi f. f | t t.ai l tl.et
bR THe (e FPERAR (S RRAe TR A s | BY
Baerpt by e 1o Jd el e tish e ts wivie hwisdoprdrsy aune Tidstly to
é]:ll | ytllié) JJlestxe.L%tVJ]eoql % Hatn ]E'EJSCO t aér?l.\ierdutlets

suppl y "or undersupply of sanples at particu

trREAtoIE the rutRkenl idhaadamore SRR dapursamples
dACqtioNsadd s ek Rire WHeHS tHeher®slod e qUiNed: to be

Most preferahly the processing at the central |ocajion
¥ %C?J’e‘fef%rl?iéo‘s}tf%/?po?rﬁ rstt c ORT - EHRRY Rfe 95 -

Sappil¥lad Bhasles s wairficuldat Audatiirgpricd usidiodd and
are 1o be advertise way .af a free s l.e,_.and .t
Figlte Fad BAHdRE AL Sarosh 1iEE S MR L gl &My to
landnaet appfuicadd.on server for generating the sanple

file for transm ssion to the second processor.

Preferably the processing at the retail outlet is

N¥egt @reiPiRbly dheRroseFedasort dd@ senhiral lacghion is
SESRRE R | D E MR HYRBsdNGHSRED I JIIRS e said

I ncl.uding a database foy receiving the sanple files
ISR dt THOA O™ AEETRRSESe oot § gaich are to
BOrdd et inged N8y atdlyp Wit deviree tsampleyi ded the targeted

i.ndi cation of free.samles a icgg! tg t per
SRR - S ST ntggghloﬁ\?e%egn i s%&oe%c’elrgﬁlgtsjg\?\f t h

apppipl o tigprf reserveamflcas gearelr@ddmido i enwtseme ieh £ ifliee for
efs M dh | alne RIS RE L0 M nim se over-
~supply or under- supply of "sanpl es.
Preferably the processing at the retail outlet is
performed by a second processor located at a retail store
operating the system, the second processor including a
database for receiving the sample files transmitted from
the first processor, and for controlling the output device

to provide the indication of free samples applicable to

the shopper.

A further aspect of the invention is concerned with
supplying free samples to locations where the free samples
are likely to be used so as to minimise over-supply or

under-supply of samples.

This aspect of the invention may be said to reside in a
gsystem for providing a sample of a product to shoppers,
comprising:

a database for storing characteristics of shoppers to
provide information upon which a decision can be made as

to whether a shopper is to receive a sample of a product,
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Thi s aspect of the invention may be said to reside in
a systemfor providing a sanple of a product to

WG h@ppad) conprising: a database for storing PCT/SG2005/000224

characteristics of shoppers to provide information

upon whi ch a deci sion can beynmade as to whether a

shopper is to receive a sanple of a product, and al so

LARCLIBLT RebEROLI L Do A o AondUd el Blolll 61 ac
ers s pr OCES o determ n

ph@dbcshonhetﬂ ah@ptcnbb advertlsed by way of

Pr OVI 31 90 0L o 805 L G M SNGRP Pro ML A Adhy [£E1¢6 be

t hose sa determning retail out

%Y%ﬁt%;%;gl %vaf@dm sp%qmwb@fprao\ﬁaawerf AR PIRPeTs
#Ro sa@@p&s Sr&e&Ee Otfhdsh@ ssela@m S aM fYe d&éx&@ﬁiﬁfg

d t t
FRER LhopBEToER oS TR SaRAI RS HioGhp e Riovided
foe suvehyi on, shnmm:tmeaamaerd iU tdre sAmqYpesravMwich aree to

1% célgf‘vgr@l% dfzge@r aa.r?p % 1 eatr}l%d(ﬁ%g ho%:“ qrber Soxﬁ_nlet at

primary ret r'm ned, sanples can
‘bbi@hotfh%ie@hqmp@c(ﬁi’mnﬁ\-ce with the partl cul ar nunbers
of shoppers at particular retail outlets so as to
reduce the under- supply or over- supply o sanples to
P i arerdiratioddiismenes ol the dfventias.y aing the

ﬁi@?i&ﬁf}iﬁ%ﬁhﬁ{tﬁ& mho?a][a@ega:d/wﬂd ﬁ&estva\zﬂdt _attlele defermined
cCO ClI e Irre Qarti . cul ar

0 e et i dhinis, SEHERETs dahiy s ees
mmismead,arsamgjltﬂs dman ke fpooviided diinngawrndgpuie twdth the
oafn %h%%ﬁ%%p U %%‘Qt&%ﬁ%r Qre‘%:‘él‘i' ”9

anlndlcatlon eceive the sa
4t knles el rmwtreﬁuqehéhmm@melroﬁumiy |q¥pmvaxexﬁup@ly of

feeméssq% P LA iE1RANA a1 o33l & Hak GO BRI
1£kely that the desired number of samples will be

available for collection by the identified people at

particular retail outlets.

Preferably the system further comprises an input device
for receiving an input to identify a shopper and an output
device for providing an indication that a shopper is to

receive the sample.

In one embodiment of the invention, the input device
comprises a card reader for reading a card belonging to
the shopper to identify the shopper. The card may include
data identifying the shopper by way of a pin number or
other identifying data.

In one embodiment of the invention, the database is
retained in a central location and the processor comprises
a first processor at the central location, the first
processor receiving data from the database and processing

the data for creating a sample file of samples to be
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the shopper to identify the shopper. The card may
i nclude data identifying the shopper by way of a pin

wo0vbe069e0r ot her identifying data. I n one enmboRPCTEG2008000224

the invention, the database is retained in a centra
| ocation and the processor_cgnprises a first processor
at the central location, the first processor receiving
data.fr t he_dat abase and processi ng,the 0
BF%&%?%‘%”%%&\%? l‘ﬁ?f ro%h%&a%ﬁses 0 bepr ot\‘/(;iﬂl?l":(tlzlgsdtI ?%erd
phatacténisshoppin stihhastatabasde atbmmpducts which are
G4 8L Shé Coab Ly 3 ﬁ«@ ANh AL o1 i o
gggigey rgzutioé%e a ve?(?i s‘é ovvay OéfJ t he provision
samphePles. Preferably the processor includes a second
processor |located at a retail outlet for receiving the
sanple file, the second processor being coupled to the
Bae ot abiLy | £ae (BFOCRRATHGAHIRA e RRALE T FIRA de
DBchBédcat i anretaiheowtbapelicr tedeieainge thes angphrsle [file,

BRFrEErouh ERopP TS S0 s T SHRNERT derice

sa’s in respon
Sboppeusinguthe nouipibrdediam intmratield utinticdateion of
ENLi S Yl Pe SHOPREL:HO 4 hewngdigpper can present the
H}st to%{%o?%ect tﬁgézfree sanpl es applicable to that
shopper. I n another enbodi nent, the output device nay

£RNDAL SEmBEA HRES: Chetk Wit th i e dvailed sy Sddtigr f4¥ a
ErQVIdIn { he indication of tqs shopper to receive the
SHPFRT YREOR RFIRMDGYI SRR IR Jdt ARERARAT &Iy
shoppé s eimp et it vimBsriiari al drtiongle shgpperddwideneto
fact. that _a free e J ' of
18ftehilcude SRSERTRG s R Sap i dty S Bloe
thscopleder i yExdr Fammleprappdsismbliendiuddrat rhapper -
dat abase, a server for determ ning products which are

to
In another embodiment, the output device may comprise an

EPOS checkout location in a store for providing the

indication of the shopper to receive the sample.

In other embodiments, the output device may comprise other
devices for alerting a shopper to the fact that a free
gsample is available such as by way of text message or

telephone call to a mobile telephone.

Most preferably the first processor includes the said
database, a server for determining products which are to
be advertised by way of a free sample, and the targeted
shoppers for receiving those free samples, and an
application server for generating the sample file for

transmission to the second processor.

Preferably a said second processor is located at separate
retail stores operating the system, the second processor
including a database for receiving the sample files

transmitted from the first processor, and for controlling
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be advertised by way of a free sanple, and the
target ed shoppers for receiving those free sanples,

wa@paeamoappl i cati on server for generating the BERPRGH05/000224

file for transm ssion to the second processor.
Preferably a said second proogessor is |ocated at
separate retail stores operating the system the
o c [ I a I ¥l
e R L s 3
Sahpfles @@@ﬂn@hbﬂﬁgthetbatpb@pﬂev+ce to provide the
i ndi cation of free sanples applicable to the shopper.
Thi s aspect of the invention may be sajid to reside in
ghiet RERSGE PfoFPai ARVansaRp| BaKBiPe produEp Teside in a
§ROPRAr f PRONEEShEYa BEMWPlai 8ENg préatabasé ERbppers,
storing.characteristics of shoppers to provide
COPBEAELRSY upon which a decision can be nade as to
mhethmalatahnnpgralaatabaeeefuf atsaﬂmgechéracpenﬂst1¢s of
f n, 0 ajh
3PrPeR8, P PR, thELRhs bl S8 Wl dn s '8P B sy can
beomadﬁsaﬂhtghWhpéhec beSh@N@¢¥|s%dt@yrﬁa§1E¢ a sample of

arg%baue@ obnd 2288 enroPda BNORPEL a0y LS i@eﬁ@QE&VE
hose sanples and retall outlets to which sanp

BP@&u6ﬁ§a§HoePals§ BEoYRiel f%ﬁP%%ﬁ®I§h?B'sﬁ%ﬁpers

basedderekhenshgppesogurbs ﬁlﬁfcm Oaf@cwmeta@véfe:iased by

sanplgs and the h?ne retai out | et. at_whi chh

YRSpPEr PERSPEIOBr Bf ePaBTYPtRe T h%%°??ﬁ¥i %oﬂﬁ?u%%s

dbsbibbuthmgesaambkestoamdrr®u$1le@wtlebatt@twhlqh sample
c e [ shop

PESALCRRCERBLY bHFpkOETALY £BL ARty SHPPRERGREFs based

a5ssbeasbarRerh v @sérgh@@p@%eivqe ntlem ef ee® oBammhbes of and

the hBMentkenilt Betidenit fuath OMhdf sRoSHOPPShopS. DY a

card reader for reading a card belonging; to the

shopper to identify the shopper. The card may

Preferably the method further comprises distributing

samples to various retail outlets in accordance with the
identification of shoppers to receive those samples and

the home retail outlet associated with those shoppers.

In one embodiment of the invention, the identification of
a shopper is by a card reader for reading a card belonging
to the shopper to identify the shopper. The card may
include data identifying the shopper by way of a pin
number or other identifying data.

In one embodiment of the invention, the database is
retained in a central location and the method further
comprises procesgsing data from the database to create a
sample file of samples to be provided for particular
shoppers based on the stored characteristics in the
database, and products which are desired to be advertised

by way of the provision of samples.
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i nclude data identifying the shopper by way of a pin
nunber or other identifying data. In one enbodi nent of

W b@eciomeent i on, the database is retained i n a PENSGzI05/000224

| ocation and the nmethod further conprises processing

data fromthe database to crgpte a sanple file of

sanples to be provided for particular shoppers based
in the database

h h i St i d
Bratireslyl Fin BEAR GH & Ttk ask SR SRy G aqmole
fhkepavvasretadl cavheesaii gmyaddsinhehetdmpls shile and

; oL ) - X
SRIBELSETot LI LAE SAMEL F e 2IRA lotide o
prewide yaﬂgi%&-'b%?fé%%n Rf tHe rdhapneFutiereR Prowr Fample .

an indication of the shoppers to receive a sanple In
one enbodj nent, Erovidin .the .indjcation conprises

BRi ﬂ’i:‘-?n@mlamg’a’ﬁ%‘i‘ | PRV If%st'p}'tﬁ]s‘él 5t igh prises
pgpﬂt_i?@ga Lﬁ:ﬁgﬁmtim i Erédrﬁhbris"epttto de\sinppar irllqputting
identify.the, shopper so the,sh r G resent, t
f‘?g?r’f%t\‘/:c%?l Jertil_"s'lto S PPNy ac}?p‘flecgeogcﬁpﬁad;egﬁ:l e (r))t 1_fﬁ”]a'?fehoP";’ e
shopper shoppem ot due rpeedodi nerg | Litshe tiondicdateain tilse free
Q&%ié’&da ALEROS Ehagkouy, Jonin a store for

pr |d|ng&%%

e I ndication of t shopper to receive the
sanple. In other enbodinents, the indication may

%ﬁr?ﬁéaﬁepta%oa@&@J ﬂi@{ﬂﬂﬁ!ﬁ:a&iﬁﬁpﬁl@%ﬂcﬁfﬂ&&% fatﬂiita;n

a ree s e js available s as by, 0 ex
BROS (R gfore IMARIAPR A 3 F KO HiaFe B HISTONG, Tib st
i esebdy dheths asiegpery t8d ddeeisentulal damgdid.on is
performed by a first processor which includes the said
dat abase, a server for determ ning products which are

In dehexd vanodigueiys weyhefingdifcadd ogamslye commt isee other
'&Q%QQ$anf Sa fodifiaeind Nahd 3% iR SAPULKS sample
and an_appl 1 cation server for_generating the sanple
is|avajpiable such as by way of text message or telephone

call to a mobile telephone.

Most preferably the processing at the central location is
performed by a first processor which includes the said
database, a server for determining products which are to
be advertised by way of a free sample, and the targeted
shoppers for receiving those free samples, and an
application server for generating the sample file for

transmission to the second processor.

Preferably the processing at the retail outlet is
performed by a second processor located at a retail store
operating the system, the second processor including a
database for receiving the sample files transmitted from
the first processor, and for controlling the output device
to provide the indication of free samples applicable to

the shopper.
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transm ssion to the second processor. Preferably the
processing at the retail outlet is perfornmed by a
W@ ewonehopr ocessor | ocated at a retail store opRPCHSGINGS/000224
the system the second processor including a database
for receiving the sanple fLlgp transmtted fromthe
first processor, and for controlling the output device
Q. ro&%dgrgh%i%ndi%ag' Dggwfﬁee sanpl es applicabl e
n of the Drawing A
pteﬁeeaeénbmbpdemenbfthehenwemenbnOMAWilbebe described ,

Lo t r

Q%i g S et e R OB e
drayiam Uhlshsyépyﬁn acéshamﬂelf: obleek pitrgramgef a system
aebeduangt tef thRepra¥eptb@NembBl fhe e SESERE PLhv8neion.
the Preferred Enbodi nent Wth reference to the
acconmpanyi ng drawing, a first processor Pl is |ocated
Bttaitedt Dakckapatonnofndhs eevafleprod chslosdimEntar e

aLl I o) retail_o R
hggﬂo%gfg%gggé gr gaéog%%QﬁAH?rﬁ?%ﬂ?éﬁ%wﬁng§L$£The
processor PL jis togpred &b aheeptvzbsboraippor pandheecond
pE8BSELEFE0P2OLr 021 8o VBN LL A SulELUOTK (only ome

connectl on i nternet connection or the |ik
sPSeadsertprt| RepRdesna BEPEDESRT 103 hiied %%W@ +3 ghe

dababage . of TEBOEQSEés@BQ paris c&@slmaﬁ@cﬁmlﬁwés@ér P2
aracteristjcs, include denogra

hoppers, The ¢ phi c
PRFOFRa: FEARSPT BabeRso 61 ABF a1 oY S HaaE orf SHOPRT
bostecyioh, shappenst aodnetsbopessotizd 1iker mati on
such as whet her the shopper has children, pets, and
attitudi nal behaviour, and ot her i nf or mati on upon
Rhechracesspsi Bh tanlbdedascdetabage Y herich stepprins a
aéthbgseyotosﬁspif)afgr&ﬁ&eﬁawlalp@ftéma?été:yp@tpés of

product his i'nformation can be aobtained fromthe
§h655?ﬁ§ hagpgscByracterlstlcs include demographic

information, products of preference based on shopping

history of shoppers, and also personal information such as
whether the shopper has children, pets, and attitudinal
behaviour, and other information upon which a decision can
be based as to whether a shopper is likely to be
interested in a particular type of product. This
information can be obtained from the shopping habits of
particular shoppers, and also by a shopper filling in an
application form to join the system and providing that

information.

The database therefore contains data relating to the past
purchase behaviour of a consumer and, additionally,
attitudinal segmentation, geo-demographics and any other
criteria categorizing shoppers. The benefit of including
attitudinal segmentation means that data relating to the
general attitudes of consumers is provided. This allows
the selection of future customers and the targeting of

those customers based on their perceptions (for example,
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particul ar shoppers, and also by a shopper filling in
an application formto join the system and providi ng

w0 bab/00aor nat i on. The dat abase t her ef ore contRCTISGZAS/000224

relating to the past purchase behavi our of a consuner

and, additionally, attitudingh segnentati on,

geo denogr aphi cs and any other criteria categorizing
efq cl t dj 0

HPRHEY, pRdtdd e sto gt G BlaBL" bbb EAL s cp ot

auhaideg @frae@%umdshw p;hssedeapr%estamachst@m

AN fledhHut U"I‘fm%“b%ﬁhété”ﬂh&@ﬁ ﬁté{rgﬁbk:”ﬂa% been
t hose custoners based heir perceptions (fo

Suxehes Rt & ﬁepééwe grf Femphetatyi PEUeEraﬁECtS may
w&:fairb%t‘éfd WF@HS{&@eEEaBQEﬁdaBQ Qﬂ\é\éﬁtaﬁfﬁi_éeﬁfeﬁﬁat:
etin ortuniti es . us, pPr UCL S I, ma
o TSR 2, PEEEST oo FnHEA b hEORE, 57  LORBFEL Py
@@wc@m@@ubhsedapnbehhargatedtudinahshaha91based Simaharly ,
lysi S r
ERRaley <P call'Be, ROREARARCHARLS B GELXE-SRP MPBLudps.
B@W@;‘ie@@ﬁ: spn:manlsy andoﬁs@ﬁetslean mlsbgmﬂvedebamqh

B@t@b&f%b§gktghb'Eﬂgﬁ551hﬁigr§§1§an9@'8h0ﬁ§s@n9urchase
i.festyles, whicCh provides nuch_better targeting than

glﬁﬁpéyra F&ﬁcée@ﬁgﬁagblsaremééem §RE9g§ting based on
@aﬁudgnegrzaphba&canabhai Lavers) n@h@féeple@pléamw and

, d I I d k
T R R
simplle past purchase history. Thirgs , t tige ppessatt

qugga@ggtcgagthhew BSEF—.S?eHS iﬁ’iii%h% &é%ﬁ% S;Bh’:@&ﬂé‘é&

Jebasipyraphtsstodea éeﬁﬁﬁh&%eomwchmbwae ougeo-

BemagRhBhicsaBy RebbRPihALISHI H8 @E@Q@S@aﬁﬁo@@rﬁérameters,
sel.ection criteria is, devel oped, the targetjng

FRgDEECRACaRAPEORY PRFEHES nof JIOXh S SHETEton] Shikpria is
tbeellapgdl B8RekethrgBtifAg is tighter and sharper.

Furthermore, the actual size of the target selection is

known and qualification is predetermined, allowing clear
ideas of cost of promotional programs, opportunities and
competitive dynamics. Hence, the targeting can be scaled
up or down according to the flexibility of extending or
limiting the targeting criteria. In the preferred
embodiments of the invention, the focus on datamining,
analytical and business intelligent tools and key strategy
development is very much more extensive and the nature of
the data retained so that target groups can be
predetermined and forwarded to stores where those shoppers
shop to identify, match and offer the specific shopping
lists or shopping coupons to the targeted group of

consumers.

As is shown in the drawing, the database 103 is connected
to a retailer’s server 100. The retail server 100 may

relate to a number of retail outlets R (only one shown in
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known and qualification is predeterm ned, allow ng
cl ear ideas of cost of pronotional prograns,

wo@penodmi t i es and conpetitive dynam cs. HencePCT/b&2005/000224

targeting can be scal ed up or down according to the
flexibility of extending ar 44 dting the targeting
criteria. In the preferred enbodi nents of the

Lpveption, the focus on_d m nin nal.vti.cal_an

bhe  Reetlont ofot oefte 051 ol AR HAY ol Sl Urd Bberatea

devehepsame osgamigatich. nofEusxtenshadn ol tdkaidatantlet s
f e, et alpe, at r ﬁ#p a1

%r%‘égt Jélg%iﬁ%é' aﬁ%l f%_r{%g?%gﬂ ?%ﬁs?%frfe% ef% thos%tores'

Aheppalte sevYeTolf@chsi 29sowbrted ankhigley afhdhose stores

BEEShE1 B SPOPEhEUshhSt Sh&In SHOPRAANE, CRBIP ifaripld Ndbe

t ar get ed group of ., consuners . .1s qsg’govg;el rl}t.he

HPeAFRY, 2t et (RERIREREEREIYS t¥d §RF £ RIV%er s
§edr5%€£ . 10R. dﬂ'ﬂﬁef@ﬁﬂ: ¢hshi vef ditfkramywirlel Haerd ditas own
nunber retai)], outlets. R {only one sho i nt he

FraWh ggg ¢ ofmé aéléa%fpﬂf'fsh%?#aa]f i %1?13“1\/\,{1?% hsvsgzlorree éo'p erated
bytahk sameenr Yoo baclwdes THhs, retaiieyl ofinwantidry system
WléﬁtéoﬁtMS ' :Rl‘f:l.’é':«gfﬁ t:f.&{ ﬁaémlﬁl ten did fﬁ:rc%l{ct_s

retall stores. Si ngTe server 100 1s associated wth
avaibableoie thereatdbl wigiirt + Arhelesmhe GRRTIRER

ABYabd 98 EXAPhEch heoh®Lhd £ ti rit o 13k A STl talifrlgy o
office of the chain, of stores. A different cllain oc{
of products

CPRFWEELE | YR 8R0F 112 ohle SFhAS: 10t MR Hitat
parthasdd) hdialed sdeaiesfyibie dataiildesrifyrink)the

i ncl udes_t he.ret.ail er. i nv. t i.C

LB et SRS 1 1 | IVEN ALY RS From the
sivaré aBPeS | phedleovretsystemtld  rekatizias @ nuasnahs

ﬂlﬂ'&?gégd %oﬂ%ﬁﬂfmi &St drd 4 Mtk F &l fdtdbd of a

cCONnsurmer s op in_the store, the pature of

RRBERRE 2P UFEHEBRE kiRP i Siratian iand myqficks purchased
bylethat Yeugtdher SiOreptdieedaimbassh W wind eaisil outlets
ﬁpfq{ﬁguééghﬂéé§n££¥%hased by a shopper are identified by
the barcodes of the products as they are scanned at
checkout and therefore a database is built up of products
of particular interest to particular shoppers. The data
which is collected at each of the stores in a particular
chain of stores is provided to the server 100 associated
with that chain of stores. The information can be
provided from the stores by way of a communication link to
the server 100 or by otherwise loading information
collected at the various store locations into the server
100. That data in the servers 100 is forwarded to the
database 103 at the central location for compiling all of
the data relating to shoppers and characteristics from all

of the stores operating the system.

The data contained in the retail server 100 is supplied to
the database 103 via a communication link which again may

be one of the types of links referred to above.
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store EPCS checkout system 110 relating to products
purchased by particular custoners. Thus, a database of

w@2@anodosul ar custonmer identification and prodeRCr/SG2005/000224

pur chased by that custoner is obtained in each of the
retail outlets R . The produgis. purchased by a shopper
are identified by the barcodes of the products as they
are scanned at checkout and therefore a database is
built up of products of particular interest to

Phuti cbhar dshebpeesl10This dhvadedi ¢hth sintdimatien arhich

gégﬂtggaggepﬁkeigﬁlhg 8nPabLisYl proghet H Of fﬁéﬁﬁgétsto

e server 100 associated wth that chain
§h°§Foﬁb§PPEFﬁé /i ARSr AEPPBHRARRAC hand e PeF IR he

$heresabYonaye bt angOBBUBhE AbhePpeisHk t0 the server
100 or by otherw se | oading infornmation collected at

t he v_arl ous store locations into the server 100. That
ﬂnéapracébeosepwea$s60i)n&:$uaeswarsienlvér) 10w watclbasecludes

at_th tral | I h
aa?SWF‘EFa Cég?égg ooﬁg%?gan gléh%?ac #E‘f?c‘i;sar?é%%n :II
pfodhetst wheshopeeainhgndh@ ’s«yslper@rqwed%.t ardbmisncdpta
&ggngnégtﬁhltﬁgragﬁaﬂQQ &§UQ |i&£h££f§r§h SPRASPho are

S via a conmuni cati on alrn nmay e one of
ihkelypts be mhﬁges‘é%rmdamaam Lap gl The

géi@@ﬂs@0403ré§té§agegaﬁéébiﬁ@fDi@ﬂtéﬁ@ i€ the list and
identifies iul ar , shopper roduct s, .of i nterest

PO RBELSS 0P L5 Bnif cehpTaRnfe HhR iR PR ATy Eing

mafhéﬁatrsnpaﬁhmétegstﬂorhsampbmrs Thadthel pr odes stype of
eo #%‘gSidé SgEV@ﬁ ;é) t?hwiélﬁ: éjdt.eé é@éféf@é €and

?o Br ocess T

ornmati on ré osa products
ahechharefonechikelyotheber mt%@st%m dlIaI %Qp@a\fﬂepg a

g&qb?é ned-rha mst dat-ahagRe 108t &r | et d yplsém StMehe

are to be interested in a particular | e.
welé@avwnlear*é%a%% aal?%r@%?lmpﬂ%%tlama %%1? & t he
bbhbératds a sample file to re-categorise only the

qualifying groups of consumers, and creates a targeted
sampling entitlement list for each of the home retail
stores at which the targeted shoppers shop. Those lists
are then sent to the various retail stores R by
communication link 114. Thus, for each of the home
stores, a list is forwarded which is then received in the

store database 106 of the relevant retail outlet R.

Thus, the system collects purchase data from past
purchases by shoppers, and identifies the shoppers who
make the purchases, matching them with the particular home
store at which they shop. By further matching the
marketer’s parameters (i.e. the supplier of the product
which is to be advertised by way of samples) of what and
whom the marketer’s intended market is, a sample file on
the server 105 is created which typically includes
information on the specific number of consumers at each

participating home store. The relevance of receiving the
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categorises the list in accordance with the
participating marketer's paranmeters for sanpling. That

WO 300600@4@ ype of people the provider of the prpdug62005/000224

wi shes to attract and are therefore likely to be
interested in receiving a saggple. The list fromthe
server 104 is provided to the application server 105,

dth I
20 DEEPRl G S0oRE 48T RIS YA S

anddenegtashics arg@tewwur@m ihehagminuyj satqor The
%&ﬁléﬁ fii‘ﬁo&&%ﬁé@é@' by SLIRL €Se Afe MU @) f&’@cﬁ@f GRidtifies

ers s ose li'sts are then sent to
9af o<a§ Fle ab2rge bed sCIREYRBTIARA @&r}w#%ktfiewargeted

JoS1i 58" eRELE] Sheh PELIOPBYSLI O 655 thdn Sderits forwar ded
which is thff recei ved i the store d ?ase 10
FheCFEPRIGAILY ctQ PATHITEIERE SS(RES (HE Rt Yelevant

hohéestsrpurchase data from past purchases by

shoppers, and identifies the shoppers who nmake the
purchases, matching themw th the particular hone
Therkiat which iseyectivped By fthe rtatakases n§ He each of

E'Rékféé‘élf O PIBL e Sid 11 Saadd e SEPiE cRipdiha: 107 which
roduct which is_to be advertised by way fp

Y
bF ahae ePrnemERd iR FariRRel %e‘rﬂrﬁ%rﬁi%"ch it k%{zpar%ds rpadex
ﬁ@ﬁ'pf@céi.'lrﬂl@natﬂ@oﬁﬁéﬂ‘eé d@édl:sossrv&aicﬁd it fies the

|caIIy i ncl udes nfo t th f
PORERE S BRI 1] PR R Mo GtigPh. L hdrhic
peirvans etafgeeadi samold hitf s te el Kanf e stleaid ]_:tmslad:uirar

FerEEL " Bhnd AT ol P SGRUAT W atore. the

Serrpper e‘dl!hlylr hinsex berhips drreme:rawérﬁﬂ findzo é&teh lzﬁader

11e 134 96k e CONSHIRLS e HRNEST Alieie t dif¥PAticular
sanmpling entit]lenment |jst which_ is t{brlsent

TSR PHNi B | YTl BB PEREL R R AT E. The
gRbsyant is hei@er Sfof€ grovided with a list of sample

products which the shopper may collect.

In the case of the retail outlet being a virtual retail
outlet which is accessed by the internet, the input of
data identifying the user can be by way of pin number
typed into a keyboard and the list 111 can be provided by
way of a web page or mobile phone via text (SMS or MMS).
Obviously the products are not available at the person’s
home where the virtual shopping is conductéd, and the
person would need to visit a particular retail outlet or

other location in order to collect the free samples.

The list 111 may also comprise a shopping list which is
generated to provide the shopper with specific information
and product ranges which the shopper may like to purchase
in the store to obtain particular benefits or rewards.
Details of the manner in which the shopping list is

generated is disclosed in our co-pending Australian
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The list which is received by the databases 106 in
each o f the retail outlets Ris |oaded into the

W@ o09pioeo 107 which is al so connected to an i nPCI/SG2005/000224

devi ce such as a card readear for receiving a
shopper's card 109 which idepgifies the shopper. The
conputer 107 also has a printer 116 which prints a

argeted s Ie I|s 111 fo [ sho .
AGeS5GRaR aRbRApaF L AR ok, 200RbpREY o LRE, ROSEERLs of
shappprosmapbyalnapplschtsonraherlnaodpQQQtedtUnthethis

: d I ble to that
S e A I 3 S L I TR Y

printer 116. The shopper is therefore provided with a

béﬁéneingaaﬁleheregﬂﬁﬁﬁlwatﬁantﬁstﬁa@p@fﬁhﬂaytﬁalf@@all
the case of the retail outlet_being a virfua

PEF%FF But FaERGRi ERaRs QECBEsBALDy2E heSTRRLYIRY , Eirpelist
tepuheoéoﬂpﬁaerdeov;fyheglibe msyrbsa@uﬁplbgdmayomfthe

' b t keybpard and the.l 11
R e Db i
tektil SyBooe OhErbas&biPBushytube peadsctieairfopmation
IH8L BHLCoBbeLEnOEKARR BabTRAINEIE LOCCHAE Witn o

g I's conducted erson woul need to
phschagepaPrPeenhf ResapF ba¥|6eréra5t%%?0k%%5tv%np?ﬁ for

g%ggﬁcEQ CEhEeéheEHSuErﬁgcéﬂﬁE|§§2 Iﬂ@ludéé &313QHYOf the

so_conprise a. s erated to

ﬁﬁ@g%ﬁ@"@hécghabﬁgﬁgm#?hpgﬁgeﬁ$$ € o SehsHRtEn

prodﬁct ranges mthh t he shopper may |like to purchase
the_store.to t d

ek PeSkAER 49, 81 BhE, BELEREULA oRERELAL,O7 o L s

gementied, i thdi shbpped hayoeobtadnptheli hyst before shopping

BURhEALLBNPbL VivfibANEhe ApRhE CoLL ONaRY. £ ROOIDATIZH- cdhore

contents of TOVISIona ppllcatlon are
Fﬁééﬁséﬁﬁteathﬁ¥anhF§e§b%EFfPEa#F%% #yy tFpLevant location
wetrignere Bepeadi ng on the comuni cati on net hod
within the retail

Because the server .104 and the server 105 generate lists
of shoppers who are expected to receive sample products,
and also the stores at which those shoppers shop, the
processor Pl may also determine where sample products
should be forwarded so as to ensure that the right
quantity of sample products are available for collection.
Thus, this ensures that sample products are forwarded to
the locations where they are needed, and reduces the
likelihood of an over-supply or under-supply of sample
products at a particular retail outlet R. Thus, the
products are more efficiently provided where they are
needed, and also the people to receive the samples are
more likely to be interested in the sample product, and

therefore more likely to eventually purchase the product.

In the claims which follow and in the preceding

description of the invention, except where the context
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outlet R, rather than, or as well as, supplying the
list to the conputer 107, the |ist may be supplied

wo eavaodee0 dat abase 106 to the retail store serRer/SG2005/000224

dat abase 108. The retail store database 108 in turn
| oads the information into.tyie store checkout term na
110 so that when a purchaser presents his or her card
at checkou roducts the checkout rece
$SaSRer Tkt BvPBY o8p BEOSKSESse TSadua Tl AFtE ey
ﬁmpﬂideﬂlon,thhesh@p@evcoﬁwmsseﬁcowrdva@patn¢¢ﬁeSuch as
R di OB 55 he jov o) hopper
ES&%E%QQﬁ ?ﬁg I|s%£% $ % sh%g @ggac%%ﬁéﬂggg or en
éﬁ%éﬁv n§- ®ut to apleehEy skl @%e%%m%eo%ow%c%w%d tigatures
tCHsek@atppéciﬁ@@ ERY pRLEMANE bOCAIA DN M L NEdeher
store. Because the server, 104 and tg&%server 105
fRAEYEER 17 STRTHPUS HERRRILSHLS £ EP P ecei ve

sanple products, and also the stores at which those
th I d
SPRESAEr s e PR TP e r B 0 g ¢ ehe
Em;emem:hanay heeadily brioaff¢egtead Eﬁmﬂlesqns)ohs}mﬂsleﬁ e
v@i’@h#‘fi‘b{:ﬁe ggft CO:H: e:f.: ' o4 bghg'?defé]%éocf L@Stﬁﬂ.atlnventlon
ed tot oca

sanpl e ucf's are ormard I ons where

i pegotr bimblerd dto ol reagickaulae enhedinriey dFsunibed by
WP o f SePRhY1 OrhéPdBiabsewpl y of sanple products at a
particular retail outlet R. Thus, the products are
nore efficiently provided where they are needed, and
al so the people to receive the sanples are nore likely
to be interested in the sanple product, and therefore
nore likely to eventually purchase the product. In the
clainms which follow and in the precedi ng description
of the invention, except where the contextrequires

ot herwi se due to express | anguage or necessary .
implication, the word "conprise", or variations such
as
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"conprises" or "conprising”, is used in an inclusive
sense, i.e. to specify the presence of the stated

WO e@b00@30 but not to preclude the presence or BCOBG2005000224

of further features in various enbodi nents of the
invention. Since nodificatiopg Wthin the spirit and
scope of the invention nay readily be effected by

Eﬁg@%ﬁ%ﬁﬂgﬁg g%fﬂ&ﬂﬂﬁéﬁlﬂiqyfﬁxgdjﬁ g@%L&?O&“Q?%&b%@@T'D@
C [JClI LT CuUl al

enbodi nent descri bed by WSHOPPERSanpl e her ei nabove. A

SYSTEM AND METHOD FOR PROVI DI NG A SAMPLE OF A PRODUCT

O SHOPPERS CLAIMS 1 . A system for providing a sanple

of a product to shoppers, &&##Ssing: an input device

for receiving an input to identify a shopper; a

dat abase for storing characteristigcs of sho rs to

brovi%eSYﬁFﬁTn§?¥oﬂgﬁ LIt hSER %i%%oﬂ %gﬁ B2t ke

8BEoppevbet bewmpaishagper is to receive a sanple of a

product ; S r ng sho r

to recelv%pgge %%}g?eggﬁn%gé%lg%Q% %nd QE ?o?bgéﬁ%f&y a

phoppbdirng an indication that a shopper is to receive a

sanpl g. g2¢and 08 §a§t§£%pin§|aa£%4cwﬂ§wcs f@fla@égpers to

device conprises _a card reader for reading a card

BEPHHER ngRforRREienoppRr Yhickenideglieien shppre made as

t8ewa¥shem of sgbpbar 1i yhes et@cébee dat SRaSEe | SF rftwdsm@bt,
in a central |ocation_and the essor co rlses

first2pPbResSIBr* a °¥H%GE%ET+%& TRRT: ® t f??%tt°
pecetssothe esahwlieag atada fromthe database and

proce§§|$%t%£§ & 2ol Ofo £ T SALE 19 By SAPL£alEd €8 that a

sanpl €s
shopper is to receive a sample.

2. The system of claim 1 wherein the input device
comprises a card reader for reading a card belonging to

the shopper to identify the shopper.

3. The system of claim 1 wherein the database is
retained in a central location and the processor comprisés
a first processor at the central location, the first
processor receiving data from the database and processing
the data for creating a sample file of samples to be
provided for particular shoppers based on the stored
characteristics in the database, and products which are
desired to be advertised by way of the provision of

samples.

4. The system of claim 3 wherein the processor includes
a second processor located at a retail outlet for
receiving the sample file, the second processor being
coupled to the output device for causing the output device
to provide an indication of a shopper to receive a sample

in response to the input into the input device.
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provi ded for particul ar shoppers based on the stored
characteristics in the database, and products which

war@otie®ir ed to be adverti sed by way of the preol/SGzNs/000224

of sanples. 4 . The system of claim3 wherein the

processor includes a second psocessor |ocated at a

retail outlet for receiving the sanple file, the

second processor being coupled to the output device

for causing the output device to provide an indication

6f. a Theppgstem péceluémalswhpkeinnthespuhputt devhee

EGR b-115E0 tB@lheegtwﬂgﬁhcﬁr§ntsTQeS§M§§Sn19gtchﬁ'gééponSe
ein the out put device conprises a printer whi

ﬁplﬁt§hﬁp§aﬁpP€PPF§ann1P€§E@ﬁ§é°Fo1ﬁt§h55ﬁeinput “Jevice

kBpEFEP%EfgnEﬁé”EhbﬁﬁeknFﬁ the gﬁapbegeaaﬁeptesenﬁ the
dent i 0 so the s p n esent

1St t5'coikect Ehe free Sampies SBRLicaBle £8 hAF
shoppet-.. 6. The system of claim1 wherein the output
devi ce conpri ses an EPOS checkout location in a store
for providing the indication of the shopper to receive
fhe sThpl eystem Fhecigimein wherkahnthewputpih dawice

@ahgéa§%sagﬁOE§b§rsﬁebﬁaaenﬁsbgelsﬁl@hlagskerah@sgers
which 1dentifies a . honme retail outlet at which the

§ﬁ8ﬁbéﬁn§uFbﬁaéﬁdeBHHEPsogthﬁréP@PEﬁFyF°tﬁ@°FFV§tthe

eeppessor forwards the sanple list to the second

processor |located at that retail outlet. 8 . The

system of claim3 wherein the first processor includes

7he szhd dgbabasef aladmverwheretint ehai dahgbpsedatts

4RLE 0L RebOnDE s BV ELLL RS DVo  BHoBbe Rol {fiEA BEBLities =
nd-the sho pers Por réce ose fre

bamplestaahdounlappatcubngh §b¢véh°PE¢rgEﬁE?bFFﬁgP¥ﬁ@ucts

and preferably, the first processor forwards the sample

list to the second processor located at that retail

outlet.

8. The system of claim 3 wherein the first processor
includes the said database, a server for determining
products which are to be advertised by way of a free
sample, and the targeted shoppers for receiving those free
samples, and an application server for generating the

sample file for transmission to the second processor.

9. The system of claim 3 wherein a said second processor
is located at each retail stores operating the system, the
second processor including a database for receiving the

gsample files transmitted from the first processor, and for
controlling the output device to provide the indication of

free samples applicable to the shopper.

10. A method of providing a sample of a product to
shoppers, comprising:

identifying a shopper;
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sanple file for transm ssion to the second processor.
9 . The systemof claim3 wherein a said second

w@eweee®ar i s | ocated at each retail stores opRCHSGIIYN5/000224

the system the second processor including a database
for receiving the sanple fil®s fransmtted fromthe
first processor, and for controlling the output device
to pr nggc 0 e lLc
R s R e N
ﬁrﬁmoélu@iit?- 28RoppeFind cohpraatet stient o f y$1h‘gPBlerS' and
S hoppsﬁtgﬁt;eiﬂg NiR0i hélitHELSHOPREE €18 t Sn&SSEE VEs Ao
froma gatabase storing characteristics of

anpl e
§ﬁ6$b§?sa AP o%t putting an indication that the
shopper |s to receive a sanple. 11. The nethod of

f!tal ”9:& o£ hgladxgn.{é f Cadé :9 &ge alc?&?@ff%cééléy of
a tard rea rea a ‘Card pel on
shepgﬂper01$d@mtafqarﬁer@m®@peiorJﬁeadﬂm@ me¢mn@ kglonging
&atﬂélgh LE fo tNgedil APasks i Sndtined in a centra

ocatlon a t he met od flurther corprises processing
data fromthe database to create a sanple file of

wmtal -ﬁﬁe:ﬁe@%o@[]@ﬂi &eghinh 0{0 pAd + &1 atflaétf'@@@ﬁﬁés@aﬁ@d
on e ore char ac ISIpSIn a
Pebatred Whi ThCeREr 9%%%?9 baen%d@é trﬂ%@wgyf
éhmppi@ysspfwbéésimgmmaﬁa fom ﬂﬁmad&ﬂ&hnb®ft®lwwmaﬂ@ a

I N 0,
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recei ve a sa . The method of claim 13 wherein
BY 0731 P EhR H”FRJYJC%%‘P%rP%ﬁFH?H]s%% printing a sanple
list in response to

13. The method of claim 10 wherein the method also
comprises receiving the sample file at a retail outlet and
processing the sample file and information identifying
shoppers at the retail outlet to provide an indication of

the shoppers to receive a sample.

14. The method of claim 13 wherein providing the
indication comprises printing a sample list in response to
a shopper inputting information into the input device to
identify the shopper so the shopper can present the list
to collect the free samples applicable to that shopper.

15. The method of claim 13 wherein the indication is
provided at an EPOS checkout location in a store for
providing the indication of the shopper to receive the

sample.

16. The method of claim 10 wherein the method also

comprises identifying a home outlet at which the shopper
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a shopper inputting information into the input device
to identify the shopper so the shopper can present the

wo p@b/00c4col | ect the free sanpl es applicabl e tPCT/BGE2005/000224

shopper. 15. The nethod of claim 13 wherein the
indication is provided at .ampiEPOS checkout |ocation in
a store for providing the indication of the shopper to

receive the e 6 h ogd_of i i
REhn BPaP iRk St oot R 2 ool B e
whtahltdretEdbpper purchase products and forwarding the

§?an fhéi %tﬂgdtgﬁthciﬂxﬁli 12 %é:.eéin lhe Tﬁ?oé'@é% ot the

claimi2 erein the processing at the central )
cerbfRbnleeapie® ot FreReBHirENed 2y prets progeeser which
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roguct s ich are to be advertjse way of a free
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second processor |ocated at a retail store operating

t he qégten1 t he second processor jncluding a database
19r rEeeinerird ref ki 3 |vHeerelmsthe (RPFPIIHIRAL the

{:ét&ll %g@ﬁfﬁ Ois ﬁaéb.dfcffﬁﬁedlqgﬁ ][aO| dddighd lﬁﬁrcﬁ’éﬂrﬁr dnlyéacteed
O provi ae e Indication o ree sa es a | cabl e
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19. A system for providing a sample of a product to
shoppers, comprising:

a database for storing characteristics of shoppers to
provide information upon which a decision can be made as
to whether a shopper is to receive a sample of a product,
and also information identifying a home retail outlet at
which shoppers shop; and

a processor for determining products which are to be
advertised by way of provision of a sample, and shoppers
who are to receive those samples, and for determining
retail outlets to which sample products should be provided
for supply to shoppers based on the shoppers who are to
receive the free samples, and the home retail outlet at

which the shopper shops.

20. The system of claim 19 wherein the system further
comprises an input device for receiving an input to
identify a shopper and an output device for providing an

indication that a shopper is to receive the sample.
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whi ch shoppers shop; and a processor for determ ning
products which are to be advertised by way of

w@ewviogioan of a sanple, and shoppers who are tRCT/RGCHEIY@00224

those sanples, and for determning retail outlets to
whi ch sanpl e products shouldgpe_provided for supply to
shoppers based on the shoppers who are to receive the
free sanples, and the hone retail outlet at which the
shopper shops . 20. The systemof claim 19 wherein the
§9steﬁhhuﬁwﬁ@emc9ﬁppﬂsém aA whpueidetheeihpntr dewiiveng

mb&&%%stg EQ%BFEE&dérSEQEPEEaHEHgaQ QHEHUBeQSMbEﬁg to

for provid g an i ndication that a shoppe
|S@€P9ﬁé' Qnﬁld@FE}fYTﬁBes§§-PEHF6f cl ai m 2o vvherel n
the input device conprises a card reader for reading a

oA A T E R S S

retained in a centrall location and the processor comprises

GO PRsReR BoLESh RECERRSELBLa1 ToLRDLER, LREALLOD,
h rocessor receilving ?{ he “dat abase
QWQCpsgeessenglvnegddaaaf5romréhe|ﬂgtabsaﬁpaedfprecgﬁsing

%ﬁ@ph§%athQGcEEQEEH§d af QkmpoLt EcubasrshoppeLs Passd
on the stored characferisti¢cs in the database, and

preyieed fRrcRaatdcHédrr eBoPBeEE %ﬂ%@#t?@eﬁhﬁysﬁayeéf
bharabeékssemcaf1ﬁaanéeaatasasaheaﬁaspeaaa&tgIﬁhﬂbﬂzare
Bhenelg g essg 3 %udes a cgnd processor

GEATE XFF bt Yf‘S?Yr‘é eFBF BT P RS L8RP E
Balplethe second processor being coupled to the output
device for causing the output device to provide an

i ndication of the shoppers to receive a sanple. 24,
?Re sYbeervsten| afne23imhd? evherginothpupradeesger includes

a second processor located at a retail outlet for
receiving the sample file, the second processor being
coupled to the output device for causing the output device
to provide an indication of the shoppers to receive a

sample.

24. The system of claim 23 wherein the output device
compriges a printer which prints a sample list in response
to a shopper inputting information into the input device
to identify the shopper so the shopper can present the
list to collect the free samples applicable to that
shopper.

25. The system of claim 23 wherein the output device
comprises an EPOS checkout location in a store for
providing the indication of the shopper to receive the

sample.

26. The system of claim 22 wherein the first processor
includes the said database, a server for determining

products which are to be advertised by way of a free
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conprises a printer which prints a sanple list in
response to a shopper inputting information into the

WO p@enoaderi ce to identify the shopper so the sPOPP&1005/000224

can present the list to collect the free sanples
applicable to that shopper..225. The system of claim
23 wherein the output device conprises an EPCS

checkout _| gc tg for QVi

BAPLSt sRooEnenaaghspst ShertalbeY, A dikata cagee free

$hmp§ysbenndfanlappiZQamhenesarvhe forsgepevsbingr the
abydes ;e £53i d-daLAPas onaeSCEHET 5 LOENAChELELELEY.

pro ucts which are to be adverti sed %y way of a

freesanple, and the targeted shoppers for receiving

nhoserhéeeyaaaalss,caaﬂmaﬂzaﬁﬁéréﬂﬁlansagavsécsﬁa
generatlng thi ngle file for transmission to
EO6RESPFoLEssBFAted. 2ThESRYEREM BFTREL ﬁF?éeﬁhSP%Fﬁténg
shedsyetenyd phecessondi prboeased ﬁtckﬂ@ﬁngte database for
tores.ope [ L h d c 0
2R LR Pl lE FYEbE ke PR EERR LR BB e
prensnspredaﬁﬂoﬁprheontrgllpn@cebso@utnnu dgv10e to
peatigk! tnd &HﬁlQHE@Hﬁ gfvffget aﬂ%ﬂgédgp%ffcable to the
I ndication of free sanples applicable to the shopper
sBoPReHKet hod of providing a sanple of a product to
shoppers conpr|3|ng mai nt ai ni ng a dat abase for

or| |stic of sho rovi

2t or RePFBROROBE, RAPERIN Yict SRORIS Pt b8 WEREUSE F3
shephersa ehmppéslhg to receive a sanple of a product,

d t f
rotar PEORERLRLID' LoBat Sgel Mol o SEING UnBrpffBrtarica ox
phoppers ®hi phoutdet tnbermaivion i wren Hyhivk @fde0131on can

BEOMA§E 0B Of o awBEERLE: a ABKLSHOPPEE StdNPe@E £vd Oa sample of

a product, and also information relating to identify a

)

home retail outlet at which shoppers shop; and
determining products which are to be advertised by
way of provision of a sample, and shoppers who are to
receive those samples, and retail outlets to which sample
products should be provided for supply to shoppers based
on the shoppers who are to receive the free samples, and

the home retail outlet at which the shopper shops.

29. The method of claim 28 wherein the method further
comprigesg distributing samples to various retail outlets
in accordance with the identification of shoppers to
receive those samples and the home retail outlet

associated with those shoppers.

30. The method of claim 28 wherein the identification of
a shopper is by a card reader for reading a card belonging

to the shopper to identify the shopper.
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recei ve those sanples, and retail outlets to which
sanpl e products shoul d be provided for supply to

W@ bwpp@vgd based on the shoppers who are to recPCEG2008000224

free sanples, and the hone retail outlet at which the
shopper shops. 29. The nethoglg0of claim28 wherein the
nmet hod further conprises distributing sanples to

rio ret lets.in,ac e t
{3 el SRkl e FL Rk aBcRbIRNE b heLlBang 1o
aadauhedh@nearseatraéuibeataeaoanétbuemmehhoﬂoéerther
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atabase is retained in a,central .|l ocati.o
HetABaSEar RG: PEBRBFFEcEbhbF B eEs: AG5Uard PP oRF: Advertised
Bgt ahgseft gher pabeiaisanpfeshimperest sanples to be

provi ded for particul ar shoppers based on the stored

characteristics in the database, and products which
aRe dEbermdthodbefadietmi 28dwherein thetmethedvhsEen

ngﬁégggﬁsreéaleﬂs Eﬁéhggmﬁieckﬁig1g§ &hﬁéghﬂltgﬁtlet and

so conprisSes receiving the sanple file at a
P§Pspsseag|§heaﬁamaiec§ééﬁn@n@hén§%ﬁ$F51PP|édaﬂalleng

bHBﬁb@EblaE edentbiyingosboepets protvh@er ghaihdouatebn of
vi de an_ indication_of thﬁ?shoppers to receive a

§§ﬁpﬁg°p§§rsTﬁ8 hEPRLYSof BFEPNT32 wherein providing

the indication conprlses printing a sanple list in

5§3PORRE 58tﬂ ah8 ga¥ﬂpgﬁtaﬂ rg££0598£iﬁﬂn§n£ﬁethe

I nput “device opper so t
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F@EEFFSﬂ thejsheppersgp the shopper can present the lis

to collect the free samples applicable to that shopper.

34. The method of claim 32 wherein the indication is
provided at an EPOS checkout location in a store for
providing the indication of the shopper to receive the

sample.

35. The method of claim 31 wherein the processing at the
central location is performed by a first processor which
includes the said database, a server for determining
products which are to be advertised by way of a free
sample, and the targeted shoppers for receiving those free
samples, and an application server for generating the

gsample file for transmission to the second processor.

36. The method of claim 32 wherein the processing at the
retail outlet is performed by a second processor located
at a retail store operating the system, the second

processor including a database for receiving the sample



providing the indication of the shopper to receive the

sanple. 35. The nethod of claim 31 wherein the
woewees®ing at the central |ocation is perfornedI/Bg2005/000224

first processor which includes the said database, a

server for determ ning pradugis which are to be
advertised by way of a free sanple, and the targeted

h ers for.receiying t.hose free sa
ELERR chirnpibfol 180 (R PRI TRIA, B Moy,
¢omtsol Singnthe direpsecderdiger doegmrvids. ththeindigrigion of
f_claj ' s/ the retail
%ﬁ?§e$&£%§%%r ﬁ% %@géaég%%%Jh%%ggggéor | ocated at a
retail store operating the system the second
processor including a database for receiving the
sanplefiles transmtted fromthe first processor

for controlling the output device to provide the
indication o:f free sanples applicable to the shopper.

and



