ADVERTI SEMENT TI ME- FRAME TRANSACTI ON METHOD AND SYSTEM FIELD O THE

“I NVENTI ON 5 The present invention relates to a transaction ment
time-franes in broadcasts through nedia for distributing | m “ uch
as satellite communication. In particular, the present i nv

to a nmethod and system of transacting advertisenent tine- frarre"s‘59‘519'
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media for distributing information §3&25€ a television, a satelllte
comuni cation, particularly in spon ee-broadcasts, have been 15
transacted between a corporation as an advertiser or sponsor and the nedia
of fering advertisenment tine-frames through the internediary of an

advertising agency (or adveFfEED”@PCEPm'iI@VEN%It Nnears, inline with the

devel opment of comruni cation networ such as satellite comuni cati on and
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such as tghffrdnes mal’m(ioéaéﬂtblt}&oblrgqladﬁ@&ltasmadi@tr@l@@m?t i®fodination
conmuni cati on systens Further, as the advance of digital technol ogies
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i ndependent |y, the concept of the advertisenent time-frane has been

changed freiat%s be egnathediandtsyséemnef tramsattiagediertiseten intiow-fanyes ot he
program w t to the number of viewers, to a viewer- specified
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BACKGROUND OF THE INVENTION
Heretofore, advertisement time-frames in broadcasts through
media for distributing information such as a television, a satellite
communication, particularly in sponsored free-broadcasts, have been
15 transacted between a corporation as an advertiser or sponsor and the
media offering advertisement time-frames through the intermediary of an
advertising agency (or advertising company).
Late years, in line with the development of communication
networks, such as satellite communication and Internet, and the advance
20 of computer technologies, on-line media via Internet or the like
dramatically come into wide use, in addition to media such as televisions
and satellite broadcasts using conventional communication systems.
Further, as the advance of digital technologies allows
advertisements to be separated from a program and handled
25 independently, the concept of the advertisement time-frame has been
changed from a program advertisement time-frame attached integrally to
the program with disregard to the number of viewers, to a viewer-
specified advertisement time-frame as a separated unit viewed by an

individual viewer.
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Vi ewer -speci fied advertisenent tinme-frames which are accunul ated for each
~of targets categorized by a sponsor according to a specific index is
referred to as "target advertisenment tinme-frame" herein. 5 1n the rapid
popul ari zation of the on-line nedia, a new technology are also devel oping
to allow a viewing state such as "when, where and by whom a broadcast

through the on-Jjne nedia,.ig vieywd" to be readily, identified/determ ned.
As the view ng Wieler-sperife mré%%qwe%t:quiti@@,'frémeslo M@é‘t i seffent
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conventi opgleiffet hod or system specific target advertisenent time-franes
are disproportionately demanded by the mmjority of sponsors, while other

targets adverti sp{elé rhpiEpbpalmsz&fion ofthei otelidedaedifn el fubhinologyed or
few sponsors. This has caused an undesirable situation where few target

adverti seggnaldo devdlopites thallow2a deming staty seee hisiyvlsemphierdundripst
target advertisenment tinme-frames has supply exceedi ng demand. SUMVARY OF
THE | NVENFhGM |an bricadcast theowglovhepontirersmedia ie viewedhtticohal readily
technologies, it 25 is therefore an object of the present invention to

provi de aidemitifded/determined.

As the viewing state can be more readily acquired, an
10 advertisement market has stronger need of a target advertising
performed with focusing on a specific group of viewers or a target, and
thereby some associated method or system for coping with the demand

has been developed.
However, when sponsors drive forward the target advertising
15 using the above conventional method or system, specific target
advertisement time-frames are disproportionately demanded by the
majority of sponsors, while other target advertisement time-frames can
receive orders only from limited or few sponsors. This has caused an
undesirable situation where few target advertisement time-frames have
20 demand overreaching supply, but most target advertisement time-frames

has supply exceeding demand.

SUMMARY OF THE INVENTION
In view of the above problems of the conventional technologies, it
25 is therefore an object of the present invention to provide a method and
system capable of allowing a plurality of sponsors to changeably assign an
advertisement-viewing reward for each of target advertisement time-
frames under an open and fair price competition to provide an adequate

price and allocation of the target advertisement time-frames.



system capable of allowng a plurality of sponsors to changeably assign an
- advertisenent-view ng reward for each of target advertisenent tinme- franes
under an open and fair price conpetition to provide an adequate price and
al l ocation of the target advertisenent tine-franes. 2 In order to achieve
t he object, the present invention provides an advertisenent tinme-frane
transacti on system conpri sing: signi ng ,means for, sel ecting a,viewer
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desi gnat e views the advertisenent. Further, the present

i nvent i ONpla@éi R2Saldewadty ehi i sebemel viewrr for dedightbe sdcdther Wekshedvill
conprising the steps of. selecting a viewer 15 according to information

about vi evievs; thd | adwergisemenivehaviery tife cassagived t adeetnsemnenbyséymgn
advertisenent-viewing reward to the advertisement for the selected viewer;
al | owi ng réwand| ende(gnang'mgr meansdéoyi gHawangitérenadvertisere toichangeethe he
adverti senment having the . assigned_adyeriisenent-view ng .reward; when the
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Further, the present invention provides an advertisement time-
frame transaction method comprising the steps of: selecting a viewer
15 according to information about viewers; allowing an advertiser of an
advertisement to assign an advertisement-viewing reward to the
advertisement for the selected viewer; allowing the selected viewer to
designate whether he/she will view the advertisement having the
assigned advertisement-viewing reward; when the viewer has designated
20 whether he/she views the advertisement, allowing the advertiser to
change the advertisement-viewing reward of the advertisement in real
time, depending on the information about the designation.
In the advertisement time-frame transaction ,- system, the
assigning means is operable to select a viewer according to information of
25 viewers and allow an advertiser of an advertisement to assign an
advertisement-viewing reward to the advertisement for the selected
viewer. The designating means is operable to allow the selected viewer to

designate whether he/she will view the advertisement having the

assigned advertisement-viewing reward. Further, the changing means is



advertisenment-viewing reward to the advertisenent for the selected viewer.
* The designating neans is operable to allow the selected viewer to

desi gnat e whet her he/she will view the advertisenent having the assigned
advertisenment-viewi ng reward. Further, the changing neans is 3 operable to
al l ow the advertiser to change the advertisenent-viewing reward of the
advertisenent .in real_tine, depending on_the information about.the

desi gnat i epenadledopplomydher adrertheeréai rangan dhreadveTFrameR ¥V &G has
desi gnat ed whef her. he/ she views the advertisenent.. 5 BRI EF CRI PTI ON OF
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transaction systemof Fig. 1; Fig. 4 is an explanatory flowhart of the
operation of the 15 advertisenent tinme-frane transaction systemof Fig. 1;

Fig. 5 is an expl anatBRYVEF DESTRIPTIONNO FOPHEADRAWAINGBe adverti sement
time-frame transaction systemof Fig. 1; Fig. 6 is an explanatory view

showi ng one exafy.el dé anschadvatitildeckndiageher tshowingnan cadeertisemieryied on a
display unit of a termnal 20 of the advertisenent tinme-frame transaction

syst em of tifiegyfraime Fixansactione)gyiséenat aegoxding $howhagembodimendx afpthe of t he
advertisenment select screen to be displayed on the display unit of the

t er mi nal BY¥esend 1MoBIONsement tine-frame transaction systemof Fig. 1; Fig.

Condi® on 1 ¢ igadeis: SenapIEnAg, dhevehall’ of” the SPeradsn "o e "9
advertisement time-frame transaction system of Fig. 1;

Fig. 3 is an explanatory flowchart of the operation of the
advertisement time-frame transaction system of Fig. 1;

Fig. 4 is an explanatory flowchart of the operation of the

15 advertisement time-frame transaction system of Fig. 1;

Fig. 5 is an explanatory flowchart of the operation of the
advertisement time-frame transaction system of Fig. 1;

Fig. 6 is an explanatory view showing one example of an
advertisement select screen to be displayed on a display unit of a terminal

20 of the advertisement time-frame transaction system of Fig. 1;

Fig. 7 an explanatory view showing another example of the
advertisement select screen to be displayed on the display unit of the
terminal of the advertisement time-frame transaction system of Fig. 1;

Fig. 8 an explanatory view showing one example of an

25 advertisement-viewing condition in the advertisement time-frame
transaction system of Fig. 1; and

Fig. 9 is a schematic block diagram showing an advertisement

time-frame transaction system according to another embodiment of the

present invention.



transaction systemof Fig. 1; and Fig. 9 is a schematic bl ock di agram
showi ng an advertisenent tine-frane transaction systemaccording to

anot her enbodi nent of the present invention. 4 DESCRI PTION OF THE
PREFERRED EMBODI MENT Wth reference to the drawi ngs, various adverti senent
time-franme transaction nethods and systens accordi ng to enbodi nents of the
5 present invention will now be described in detail. Fig. 1 is a schematic
bl ock di agram showi ng an advertisenent tine-frame transaction system
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i nformation and the advertisenent-view ng rewards which are

ent er ed/ changedprfyy the ady@idrhaeideblocki 8iMgiant Ghbivingn aneatieertigdmbangi ng
section 10, 20 an ad-nmarket update instructing section 12 for identifying

the advetinesérant atdnddvtidronsyistém nadcopdingndot baeadnsbddissreantofviked ng
rewards entered/ changed by the advertisenent-view ng condition
ent eri ng/ presegitngveattoron 10, and registering/overwitingly registering
themin the ad-nmarket database 11, 25 a contents view pg state acquiring
section 13 for hrdbiisiembadumentnghesadvertisement Sime-tramsmtzppgaction
i nformati on about a contents ID of a specific
system 1 comprises;
an advertisement-viewing condition entering/changing section 10 for
entering/changing advertisement attribution information about the
attribution of each of advertisements and an advertisement-viewing
reward for each of advertisement-viewing conditions imposed by the

15 advertiser,

an ad-market database 11 for storing the advertisement attribution
information and the advertisement-viewing rewards which are
entered/changed by the advertisement-viewing condition
entering/changing section 10,

20 an ad-market update instructing section 12 for identifying the
advertisement attribution information and the advertisement-viewing
rewards entered/changed by the advertisement-viewing condition
entering/changing section 10, and registering/overwritingly registering
them in the ad-market database 11,

25 a contents viewing state acquiring section 13 for acquiring a viewing
state in response to entered information about a contents ID of a specific
contents, a scheduled time for viewing the contents, and date/weather, to

provide viewing state information,

an advertisement pick-up condition producing section 14 for producing



contents, a scheduled tine for viewing the contents, and date/weather, to

- provide viewing state information, an advertisenent pick-up condition
produci ng section 14 for producing 5 a pick-up condition of one or nore
advertisement matching with a viewer a, according to custoner information,
the view ng state information and advertisenent view ng record, and

provi ding the advertisenent pick-up caondition, 5 a t.chi ng. adverti senent
pi cki ng- up Mektulopondities ohPERIHGNApe AFY eTHAERERATBH HBEWIWINR Viewer
adverti senents tchin 1th the,viewer a.and. the infor.mation, .about
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about one or noré recommended advertisenents in response to entered
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advertisenments to recommenae reconfrendat i on text, Special I ncentive

or the |ikfhrmbRich hbealTRRISEvedbedhéneARAthg ith thdetiefwarniantarsdct i on
17 for produci ng recommended-advertisenent priority information about a

priority tHe ihfornestioneatsad:- cadresp on disrgeattributiondianyl rewtalrds fadmethé senment
recomrendation information, the customer information and the o
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t he recommended: advertisenent priorit inforgﬁlt,i on, an adverti senent -
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to entered advertisement recommendation information (designation of
one or more advertisements to be recommended, recommendation text,
special incentive or the like),

15 a recommended-advertisement priority determining section 17 for
producing recommended-advertisement priority information about a
priority of the recommended-advertisements according to the
advertisement recommendation information, the customer information
and the individual-customer-based advertisement viewing record, and

20 providing the recommended-advertisement priority information,

an advertisement-select-screen producing section 18 for producing an
advertisement select screen according to the information about the
advertisements matching with the viewer o, the information about the
corresponding attributions and rewards, and the recommended-

25 advertisement priority information, and providing the advertisement
select screen,

an advertisement-integrated-contents-viewing-style determining

section 19 for allowing the viewer o who has checked the

advertisements and the corresponding rewards displayed on the



an advertisenent-integrated- contents -view ng- style determning section
19 for allowing the viewer a who has checked the advertisenents and the
correspondi ng rewards di splayed on the 6 advertisenent sel ect screen to
determ ne or designate one or nore advertisenents to be inserted in the
contents, and providing the resulting viewng style information, an
advertlsenﬁnt-lnsert position instructing section_2Q for providing to 5 an
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one or nore advertisenments i nserted I'ng tot Vi ew g style

i nfor mati 9n JFeELIVGHdh ebRfen tadEsyéy Qﬁﬁﬁiﬂnﬁiﬁéﬂra%ﬁ@ 2PN BidnSwhere
-viewi ng-style determning section 19, and 15 an advertisenent-vi ew ng-

state seatlgd d@gﬁmfedomaé’rtmrm@eﬁtscm B¢ iR seYieMdtgof EQ tb the tv*i@wm%_
adverti senent. e advertisenent tinme-franme transaction system1l of Fig. 1

further istyledeformiatioadvecdivednfrom shevadv@disemept-nviegirated-benttatta- of "the
designated 20 advertisement for the corresponding advertisenent insert
posi ti on, viexda@-sliylg desexmeningcssofih 28verti senent-insert-instruction

|nformat|on the confents s&rver 24 for producing a, conbination data of the
contents R a adieriisements N%eﬁ%@ﬂsxﬂhisao%céaﬁﬁqﬁu% tsﬁ%tlon 21 for
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inserted, according to the viewing style information received from the
advertisement-integrated-contents -viewing-style determining section 19,
and
15 an advertisement-viewing-state searching section 22 for searching a
viewing record of the advertisement.
The advertisement time-frame transaction system 1 of Fig. 1
further includes;
the advertisement server 23 for providing the data of the designated
20 advertisement for the corresponding advertisement insert position,
according to the received advertisement-insert-instruction information,
the contents server 24 for producing a combination data of the contents
data and the advertisement data according to the advertisement-insert-
position information and the advertisement data to provide the
25 combination data as an advertisement-integrated-contents data,
a customer database 25 for storing customer information such as the
attribute, preference, or the like of the viewer «.
an individual-customer-based advertisement viewing record database

26 for storing an advertisement viewing record (or information about the



attribute, preference, or the like of the viewer a. an

i ndi vi dual - cust oner - based advertisenent view ng record database 26 for
storing an advertisenment viewi ng record (or information about the 7 |ID of

t he adverti sement which has been viewed up to the upper limt nunber of
times) of the viewer a, and a termnal 28 having a display unit 27 for
displaying@awguide screen (screen for nmaking, an application for view ng)
of conten - the advergisementemirich has hwen vigwed v to stheowpRgritikwer to

sel ect one or dess'é(rﬁd adverti senents, and/or the

advertiseﬁgmbqr;lr)\‘gfgtdmﬁ T IBRVARYEr oWaHl ef erence to the flowcharts of

Figs. 2to 5, th ' f th t f. Fig. 1 wll be, | bed i
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condi t1on entering/changi ng section 10, and the advertisement-vi ew ng

condi ti ondesired i di/etiaB dits S8R ARt hOa BV OMiSaset i iltebPh IdBEN RKtEO the 15
ad- mar ket update instructing section 12 (Step SI). Wen the ad-market

updat e i nstruct With sefdrieife 1@ the flidstciantsef Fighd td hethadyeetatiairehthe
attribution information and the correspondi ng

i ndi vi duabystéveof Fsgntmwillvbedeagribeddntdetailnbelowased adverti senment- vi ewi ng
reward P (A n) of the advertisenent A received fromthe 2Q adverti sing
condi tion ent erAngfromseyi Y sedvewdising aagemeventarsr idye oadvextheementar ket

update instructing section 12 registers themto the ad- market database 11.
When the attrikieR HHasmationsof j2nj Agverisqmant A jand dhee FAriesROPAME t he
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condition entering/changing section 10, and the advertisement-viewing
condition entering/changing section 10 provides such information to the
15 ad-market update instructing section 12 (Step S1).

When the ad-market update instructing section 12 is determined
that the advertisement attribution information and the corresponding
individual-advertisement-viewing condition n - based advertisement-
viewing reward P (A, n) of the advertisement A received from the

20 advertising condition entering/changing section 10 are new information,
the ad-market update instructing section 12 registers them to the ad-
market database 11. When the ad-market update instructing section 12 is
determined that the advertisement attribution information and the
corresponding individual-advertisement-viewing condition n - based

25 advertisement-viewing reward P (A, n) of the advertisement A received
from the advertising condition entering/changing section 10 are modified
information, the éd-market update instructing section 12 overwritingly

registers them to the ad-market database 11 to update corresponding

registered information (Step S2).



I nformation, the ad-nmarket update instructing section 12 overwitingly
*registers themto the ad-nmarket database 11 to update correspondi ng

regi stered information (Step S2). 8 The gui de screen (screen for meking an
application for viewing) of the contents X as shown in Fig. 6 or 7 is
called fromthe contents server 24 to the termnal 28. of the viewer a who
has been registered as a custoner, and is, displayed on the disnpl ag/ nit 27
of the term nal The wgde@csemﬁscmﬁaﬁprmr&%nﬂp@imtwm | YI&¥1ng QFGW t he
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from an outside Ccalendar/tinekeeper and an outsi de weat her information

provi di ngjnliacfRRAT biert8N, SHOWewEP &NenaPRERNS calli M BvetisdiRent
acquiring section 13 (Step S7). Subsequently to Step S5, the custoner

dat abase pslevi defeenc(Blepr®4). i nformati on such as the attribution, preference
or the like of the viewer a to the advertisenent pick-up condition

produci ng sect i bn rédp@fsend thiecinstroctiendddthed above satkng, the deirminal
determ ning section 17 (Step S8). Subsequently to Steps S6 and S7, the

content s PIEdERgastegisteredysustoges et Bymbet, of thr vigwar my $pathe

infornation to the, advertisenent pigck-up,condit,on,pgtoducing sectjion 14
(Stef 9)9“%9Wt%agatsﬁebgn L7183 Jcﬁgfloﬂﬁ?‘-"lﬁlﬁeb‘%é’ﬂmtﬂ? eARMEE \A ewi ng

record dagca}{)eafueleglfsti%g Vfio(xj'eéie%nagd\{ﬁ(ratci:osh TR }Xigﬂ\é g cro?lccgﬁgs (& of the
contents X to the contents-viewing-state acquiring section 13 (Step S6).
Further, information about date/weather is provided from an outside
calendar/timekeeper and an outside weather information providing

15 apparatus (not shown) to the contents-viewing-state acquiring section 13
(Step S7).

Subsequently to Step S5, the customer database provides
customer information such as the attribution, preference or the like of the
viewer o to the advertisement pick-up condition producing section 14

20 and the recommended-advertisement priority determining section 17
(Step S8).

Subsequently to Steps S6 and S7, the contents-viewing-state
acquiring section 13 provides viewing state information to the
advertisement pick-up condition producing section 14 (Step S9).

25 Further, the individual-customer-based advertisement viewing
record database 26 provides an advertisement viewing record (or
information about the ID of the advertisement which has been viewed up
to the upper limit number of times) of the viewer o received from after-

mentioned Step S 23 to the advertisement pick-up condition producing



i nformati on about the ID of the advertisenment which has been viewed up to
“the upper limt nunber of tines) of the viewer a received fromafter-
mentioned Step S 23 to the advertisenent pick-up condition producing 9
section 14 and the reconmended- advertisenent priority determining section
17 (Step SIO . The advertisenment pick-up condition producing section 14
produces a pick-up condition of one or nore advertisenments tching 5 with
the vi ewepectiomckbrandgthe n%émngndﬁéradwaﬁﬁmqﬁnprtmtm@&eﬁgugma&e

i nformati on and ttc@ﬁad\ée@i senment view ng record, and provides the

produced PRl 7dotep -to the matching advertisenent picking-up

ti 15 (st S11), In St S2 and S 1 h hi '
Efﬁk:hﬁg- up | 139@% ArerBgRie pRnED | POINAPP orb LB naeRHVEr (| Senent s
Cchi : The vi thewi : | _ .
g? t (r:i IbtrJ]tg [ Bir(\\és&%cr?g geﬁl{\/{@f?{\é\gﬁa@ocﬁ’okrﬂgllo%lgg%&{%é a l(/)ggt [ seéirrléln%e%g?r@%t up go |ntg I on

from the @quﬁges;ie%&alag,sﬁcé&diﬁé 18 t%elgv)lsto%ﬁ&s SRRl d ok OtIR QRewhey the

i nformati on about the 15 advertiSenents matching with the viewer a and the

i nformati g takAPdrmAfiBnGRId G99 a0YEPEsShleht Rié WS réditd; andrshovades thevi ded
fromthe matching advertisenent picking-up section 15 to the

adverti sepedducesk ipgck-vgc conditiswdiecithe medthing elvestispmehd) pickiag-up
advertising agent or other admnistrator enters 20 advertisenent
r ecomrends¢dtoon 16f(&tept31dn. (desi gnation of one or nore advertisenents to

be recommended, recommendation text, special incentive, set of recommended
advertisenents br Stap 33 ray Ster Mldhshe gaetehingcadvartiseapemte RERINSTID

T6. prisl qBae ety 1onpiskeaup A AOr MASHEh BOPHE S RRE ARG FRREBING o ¢ he.
recommendgdyy agVET LSS, PRLQ the IRESITAALAY 336t el bobrdspBndiy
attributions and rewards according to the advertisement pick-up
condition from the ad-market database 11 (Step S 12).
Subsequently to Step S12, the information about the
15 advertisements matching with the viewer o and the information about
the corresponding attributions and rewards are provided from the
matching advertisement picking-up section 15 to the advertisement-
select-screen producing section 18 (Step S13).
The advertising agent or other administrator enters
20 advertisement recommendation information (designation of one or more
advertisements to be recommended, recommendation text, special
incentive, set of recommended advertisements or the like), from the
advertisement recommendation entering section 16, and the
advertisement recommendation entering section 16 provides the entered
25 advertisement recommendation information to the recommended-
advertisement priority determining section 17 (Step S14).
The recommended-advertisement priority determining section 17
produces information about a priority of one or more advertisement to be

recommended, according to advertisement recommendation information

10



The recommended- advertisenment priority determ ning section 17 produces
information about a priority of one or nore advertisenent to be
reconmended, according to advertisenent reconmendation information 10 from
t he advertising agent or other admnistrator, the custoner information as
described in Step S8 and the individual -custoner-based-

advertisepgent-view ng- record informati gn as descried in Step S10, and
provi des ¥RE pF}é%lu@aHeFféEH%ﬁ’reﬁ%t 9 v et ?%eﬁ&ﬁ'ﬂnfﬁtrﬁmrt ya?‘ﬁf GRS 5 to

th d ti t- | t-. ' ti 1 S 1 h

adver t| scCRTTALin: a8 bR FOAEP N aoct 1o aaSARdlEasEotp i Bhsed "
dvert i t_sel ect ding 1o,the i i h

Bdver t | SeREFPREI SRR ERT R Vg e e e stolf g AR 71 908 5 10" Bng

DO A AR g AN AR sin

adver t5 sefifife 88V EFlsSRERERCI &t 6Pt PRbAN citiY éec%ﬂilpﬁSt(Bﬁeﬁ sgnmynal 28 of

the viewer a so as to display the advertisenent select screen on the

di splay unit 27Th&t £vértidemdheBelechscréevgiroduches ksectiva advprbilsesent s
and the 15 corresponding reward in the advertisement sel ect screen as
shown i n fliggadvertisemeditsyelayiedcxeent hecadidipg by the informatice sihpwdt theone or
more of desired advertisenments and_determ ne how to insert each of the
adver t i seadverdisamentnmatching wish\vthewsiewemd ptheinéormadonahauti
information from _the termnal 28 of _the viewer a fo Ehe

adverti sesfzaespondigeat aftribntions: cand -r\ﬁi"@zﬁ%ﬁg-ﬁ e thet sresrmmendedt i on 19

St S17 T d ti t-int ed- - Yi i.hQ-
ot ol i 3vetesthont 1 DB c dBTimarAge i AR doduovidéde: Bl Bitbfeed ne

et er i i | ti ot fab FonPahe ®
ond pr v Ggertiqeing SE1AC TREEY to ORIy (it 17 OF RERARllnal A BR O
cont ent s g5, SSEWEE 24 shNaoUBNALNta P LISERRRLLAS SeedtosiidedN ohnglid UC i NG

section and then the con S” server 24 prepares a processing of
i nsertingdidpeay unit 27 (Step S16).

Then, the viewer o checks the advertisements and the
15  corresponding reward in the advertisement select screen as shown in Fig.
6 or 7 displayed on the display unit 27 to designate one or more of desired
advertisements and determine how to insert each of the advertisements
in contents to be viewed, and provides the determined information from
the terminal 28 of the viewer « to the advertisement-integrated-

20 contents-viewing-style determining section 19 (Step S17).

The advertisement-integrated-contents-viewing-style determining
section 19 produces information about a position where the advertisement
is to be inserted, according to the determined information, and provides
the produced advertisement-insert-position information to the contents

25 server 24 through the advertisement-insert-position instructing section
20, and then the contents server 24 prepares a processing of inserting the
advertisement data according to the received advertisement-insert-
position information (Step S18).

The advertisement-integrated-contents-viewing-style determining
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adverti sement data according to the received advertisenent-insert- position
- information (Step S18). The advertisenent -integrated- contents -vie win g-
style determ ning 11 section 19 al so produces information about an
instruction of inserting the advertisenents according to the determ ned

i nformation, and provides the produced advertisenent-insert-instruction
information to the_ advertisenent server, 23 through the agdvertisengnt- data
transmi sssas§lons 19 adse @é@dﬁ@e%gbfgrmt@r&ab@ebansnf uctiQne o ISEFNg

received a vertisenent-inse,t-ins%hgcéion . nformation, the dvertésenent

S

server 232QYGRHIRERLY FCEOTANENEP espaged P ating, apd prayides
' d ti t i t, . Lti 0o.th {er 24
(st 533233 ¢ paBted cetvar gl Ut R uehn | TfsRAT  YEL Bls =2,
: { | t
ot s acooh S SETARbREbeS06R 2L shif MR b8y ER Qo Rt diRaC AT BRI,

adver tg S?ff?s@%u&%%se@ﬂ@nplp@ﬁ‘iﬁs&% combi nation data to the termnal 28

of the viewer a aS an a dvertiSenent-integrated-contents data (Step S21).

15 Then, the Vigy@rdinyi evp tthe agduedivedenBiveitiéanent-eilsa@ringhivction St ep
S22). In this stage, it goes on the assunption that the advertisenent A

has been wifewmdtinn,t hhevisivertisemdate \seryer t 28aproeidesnfa r dath byf theans of
a devi ce capable of confirm ng whether the viewer a has viewed the

advert i sedesignAtedOadentjsenhent dori the @8rerponiding advertisement aimsert t he

I Ds of the advertisenent A and other advertisenment which have been vi ewed
to the ipesition,ip-thesomtentpaeeerdyrtepsaa®ht vi ewi ng record dat abase 26

| fortiat i on i n PHEPSAIIY ClrSHDE: SHED AILVSA0: dbfeAPr il A6 RedY 25
dat abase 2ouAd 4 DENERECORCARL] R RE BREHS' Batd B Ul ONIGrifl R4 2N
data according to the advertisement-insert-position information and the
advertisement data, and provides the combination data to the terminal 28
of the viewer o as an advertisement-integrated-contents data (Step S21).

15 Then, the viewer « views the advertisement-integrated contents X (Step
822). In this stage, it goes on the assumption that the advertisement A
has been viewed by the viewer o. However, it may be confirmed by
means of a device capable of confirming whether the viewer o has
viewed the advertisement A.

20 Then, the terminal 28 provides information about the IDs of the
advertisement A and other advertisement which have been viewed to the
individual-customer-based advertisement viewing record database 26
together with the viewing state data to update the corresponding
information in individual-customer-based advertisement viewing record

25 database 26, and then the operation proceeds to the following Step S24
and the aforementioned Step S10 (Step S23).

A viewing record data for each of the advertisements is calculated
with reference to the individual-customer-based advertisement viewing

record database 26, and the calculated data are provided to the

12



A viewi ng record data for each of the advertisenents is calculated wth
 reference to the individual-custoner-based adverti senent viewing record
dat abase 26, and the cal cul ated data are provided to the 12
advertisenment-vi ewi ng-state searching section 22 and the ad-nmarket wupdate
I nstructing section 12 (Step S 24). In response to the received view ng
record data for each of the advertisenments, |f an¥ on O{]Fth

advert i sepdyerdisgamentiylewingistaige eATGRINE Septigpellopng; & n@g'lﬁﬁﬂﬁetr espect
to a specific advertisenent-vi ew co %i on, its registration with
respect tBPHAAte WMAIBRETIBEREFION &m?gﬁap 5 ition is deleted fromthe

d- ket dat 11 b h d- mar.k .upd ' ' ' :
Further i1y thAeoRem i 0 dpeF b nae i (i B RERD o ot
urther, i any b ok _ g oAy |
oot on” 19N, SPRRY ot eCo FERleRen (R HRIR & PRSNGSR | g

condi tg 0 e oBd-i B8k 1.t0aRd ficORBV &t ti ¥ mPhSESHmMd O Step
S12 ( tegngggéisagglelgggﬁ?%ygt?%ﬁ%?g[ﬁ)e%t&tot Eeslg%gnlgor ?or adverti sing éagent)

of the aghffitione At ré‘%ﬁ@?éﬁmswﬁﬂﬂ Mispecnator eher ddoértisemenveidwaaent A
by 15 the advertisenent-vi ew ng-state searching section 22, and revi ews
whet her t &g dibidny il daletedd fiom | themadtmairket mgtabask tliloby bdsedd-market
advertisenent-viewing reward P (A_n) should be nodified. If nodified, the
sponsor depdatd netracting sedtient 12 dfertherj fingonenf thie rdyartiagmeatsiis goes
to Step S1 (Step S26). If not, the operation is conpleted (Step S27). 20
One exanptreuired He ehignge iisemdvervisewant-viendnei eandisiozndhe pA-mprket g The
features of .the above system_canége ca’:jragori zed jnto.the, follow ng three

poi nt'9 ~ 1upfptspinsiucting seetiany &¢ (PEWHERT AibyngiaRtion of Lhanguedhe o s
D2 At APt Fa 18, b m R B RO
operation proceeds to Step S12 (Step S25)
Subsequently to Step 24, the sponsor (or advertising agent) of the
advertisement A searches the viewing record of the advertisement A by
15 the advertisement-viewing-state searching section 22, and reviews
whether the individual-advertisement-viewing condition-based
advertisement-viewing reward P (A, n) should be modified. If modified,
the sponsor determines a new advertisement-viewing reward P (A, n), and
goes to Step S1 (Step S26). If not, the operation is completed (Step S27).
20 One example of the advertisement-viewing condition is shown in
Fig. 8.
The features of the above system can be categorized into the
following three points.
1. Free Selection of Advertisements by Viewer (see Steps S17 to S21)
25 Any viewers can select a viewing style, such as "kind/category or
amount of the advertisements to be viewed, or refusal of viewing of any
advertisement, on their own will. The fee of a pay program to be viewed

by the viewers will be varied depending on the selected viewing style.

2 ¥ | Real Time Settine of Advert ]
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advertisenment, on their own will. The fee of a pay programto be viewed by
‘the viewers will be varied depending on the selected viewing style. 2. FrPP
and Real Tinme Setting of Advertisenent-view ng reward by 13 Sponsor (see
Steps S1, S2 and S26) Sponsor can freely assign the advertisenent-view ng
reward to an advertisenent to be viewed by a target (viewers). This all ows
the sponsors to clearly focus on a specific target (viewers). Further, the
5 sponsorSponsoméseeHS teps IioP2 tamel $26Hverti senents are viewed by the

target (vi evvers% to change or nodify the advertisenment-view ng reward in
real time. Thi sSponewscarhéreely @ssigicthnadverasemant-iewmeLeVardite ak

I mpl ted based t principl i nci pl. f t hanj ,
an ¢ her chgVERSATBERLI 1 (e ABPBAY Sl IATER. RAREDanThE ANONA RS, 10
dt hi bal d | ati hi p bet . d d . 3.
Fr oo Sot {PRRADRS AL HEREnEMSoon By SRRV FSree) ABENOEbed carngt B o
S15) If th ' d t li st
of 1he@ actePIIEErAR i R SETRITES, aPef ARt RPN BOIRE ¢

and sel ecealge\?m?(ﬂe&g%sz%%hp%m ogifgaem_ 3 d¥E tYReRed 161e Wikt AP B

contents, 1 conpl rrcat e peration for the viewers. Fromthis

poi nt of Ml AWin} 8ETHYSLATGWRS |tRWS adPeiVdhbhfithe eafiaRie tRinSiditdn to be

adm nistrator) to automatically produce a recommended advertisenent set to
be i nsertafplémbhtedbasedoa mhekeeprinciples lfprivicepleref, marketsmieochpnimzmyje 20
an access-friendly operation for the viewers. For exanple, an_applicable
adver t i seardt thesebiy nidieufies ofi the cadveatisemeant tise-frampréan hg adeqwatelnr e
advertisenents selected to provide a | owest fee, and a "autonppile set"”
conpriGsi ngrmmgest tmcblea'@\@galwednx@a'pﬁpéﬁbnéh?tww deanand a@d sEpRly.

adverti senents associ ated with autompbiles, .25 Fi.g. ' schematj, ¢, bl ock
di agr am sPofeg oeting.e-adrersgment Rl Oy AAVeLiSI LS AR gi?ﬁ%ﬁpécf%%}dl ng

t o anot hegnﬁ@fﬁ' nment of the

If the viewers are forced to check the demand from sponsors or a

list of the advertisement-viewing rewards payable to the target (viewers)

15 and select a desired advertisement at any time when they view desired
contents, it will be a complicated operation for the viewers. From this
point of view, the system allows an advertising agent (or other
administrator) to automatically produce a recommended advertisement
set to be inserted in the contents, for each of the viewers, so as to provide

20 an access-friendly operation for the viewers. For example, an applicable
advertisement set includes a "cost-oriented set" comprising one or more
advertisements selected to provide a lowest fee, and a "automobile set"
comprising one or more advertisements preferentially selected from
advertisements associated with automobiles.

25 Fig. 9 is a schematic block diagram showing an advertisement
time-frame transaction system according to another embodiment of the
present invention.

In this embodiment, the advertisement time-frame transaction

system 100 comprises;
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present invention. In this enbodi nent, the advertisenent timnme-frane
*transaction system 100 conprises; 14 an advertisenent-view ng condition
ent eri ng/ changi ng section 110 for entering/changi ng adverti senent
attribution information and an advertisenent-viewing reward for each of
advertisenment-viewing conditions inposed by the advertiser, 5 an ad- nmarket
dat abase 111 for storing the advertisenent attripution infar maﬂoor% and the
adver t i seneam advertisgmentaviewingcomdition epteripg/coRREYRE S6GtiPRe or
adverti sement-vi ewi ng,condifion, enterin%/c angi ng.sgectign 110 n

2d- mar kot CRASIRE/ChABEINE (|3 STESEPAAt 1 STFOPIGEn IRGETARNE dpd an

advertisenment attribyution,informtion.and t adver ty ] - Vi e\

rewar ds eRTESLIHFEREREYILHING hdeWRArdr ¢ %rengﬁ?ﬁvi(gﬁflvi ﬁg@%@%%ﬁ'&%ﬁ%

ent eri ng/ chapgi ng secti 1 .stering/overwitingly registering
themin t%@&oﬁgrwoﬁeﬁ]g%ﬁg al"’lﬁ%}"é%gbi ewi ng state acquiring section 113
for agquiri L AdMeRt L e\ | ; eafteilRiti sy ed

i nfor %t [ onaﬂgt?% an etld‘lil/er [ ggn%%l'?f&: %t%famsgf:ﬂg%:jaldggr?igﬁlg&?gra%i elf/%\nﬁng t he

adverti seffgima3ith dahed Wadkhehdvbetis®newidgewdi@r iworlsabaitiichn are
advertisenment view ng state, an advertisenent pick-up condition producing

section 1ddtdred/diaatieei ng by pi ckhelp comdivértivensén buewingnor e caddiidn senent
matching with a viewer 20 a, according to custoner information, the

vi ewi ng sérteringfchamgingseetidnadd@erti senment viewi ng record, and providing
the advertisenent pick-up _condition, a matching advertis rrenél,pi ck]i%ng-up
section 1151 ondpheikat) update instreetingi @ﬁcfa%utll?héorédvfemi ehgntie

mat chi ng wi_ith the viewer a and _2% t he jnfor t'yén bout. corrsg}pondi ng
at t r iUt | adverthspment  ddribuion natarmagion, ang thg, a4vetiseent 1R 1S t he

adverti Se ewWar s'Cl%thgrg&)/gﬂh}llgg& by the advertisement-viewing condition

entering/changing section 110, and registering/overwritingly registering
them in the ad-market database 111,
a viewing state acquiring section 113 for acquiring an advertisement
15 viewing state in response to entered information about an advertisement
ID, a scheduled time for viewing the advertisement, and date/weather, to
provide information about an advertisement viewing state,
an advertisement pick-up condition producing section 114 for producing
a pick-up condition of one or more advertisement matching with a viewer
20  «, according to customer information, the viewing state information and
advertisement viewing record, and providing the advertisement pick-up
condition,
a matching advertisement picking-up section 115 for picking up the
information about the advertisements matching with the viewer o and
25 the information about corresponding attributions and rewards from the
ad-market database 111 according to the advertisement pick-up condition
received from the advertisement pick-up condition producing section 114,
an advertisement-recommendation entering section 116 for providing

information about one or more recommended advertisements in response

15



received fromthe advertisenent pick-up condition producing section 114,

+ an advertisenent-reconendation entering section 116 for providing

i nformati on about one or nore recommended advertisenents in response 15 to
entered advertisenent recomendation information (designation of one or
nore advertisenents to be recommended, reconnendation t ext, special

I ncentive or the |ike), a reconmende t

sgct i on 1tp7 epgereds a;d&@au@ewqteémmgiaﬁﬂﬁﬁ ﬁpn {dr%sxg f%ntn o) Imr;? i on
about a priority o he recomended- advert t '
adverti sefRsOTr BOSAnRert] SSme s, E‘?Tg’[e B?F\{)I{IW:?%?S ngéﬁ&%?'g‘%rg@%ﬁg?%gtﬁ%gnd t he

i ndi vi dual - cust oner - based -ad | sement view ng record, and providing the
r econmend®REC! V&eﬂtkveen‘%fﬁ I’ﬁ‘(ﬁ’>’| ty information, 10 an °

adver ; sement - gg{nggt,gnggaeewve%ﬁgﬁc e pﬁmpru&gﬁnmfngors%%mnn for

&n accor ormat 1 on about the

adver g ‘s@fx{nﬁ t;ig{ﬁ}ﬂlﬂ\éﬁ&b& Qﬁvgit‘ﬂ\@ﬁleﬁt phRrity Anfedhaioaboaliothe

correspo Ions and rewards, and the recommended- adverti senent

priority j ﬂB?ft?‘Bt lo®n, tigd ﬁc@mlﬂbﬁﬂeﬂl‘tﬁl@vgbmmmnhccdﬂhngl etd stheen, an
advertisenent transm ssion instructing section 129 for providing

i nf or nat i gdveakdssment adeontmendgtionsinformiadionf the sustomernipfosmation vi ewer
a the advertisenent designated by the viewer a who has .checked .the

advert i seardt thexdnidired fmpmm@rd@sadvedvegféwnﬂnm\@wgg perordyeai

di spl ayed on the display select_screen, and an, advert nt viewi ng-state
sear chi ngpsedding the repommendedradyertisement Mlqré'%} ° Hb“’advert i sement .

ol ddbs: - 290 dvsaePTIRAIEC SBPER RILRINE SPOUP; 1Y quepa%%cﬁé% 1he
dest gnat e A Sdment "Selbcf SReeh " dcb i B8V 'iRFSABBR" ABbUe the
advertisements matching with the viewer o, the information about the
corresponding attributions and rewards, and the recommended-
advertisement priority information, and providing the advertisement
15 select screen,
an advertisement transmission instructing section 129 for providing
information about an advertising instruction of transmitting to the
viewer o« the advertisement designated by the viewer o who has
checked the advertisement and the corresponding advertisement-viewing
20 reward displayed on the display select screen, and
an advertisement-viewing-state searching section 122 for searching a
viewing record of the advertisement.
The advertisement time-frame transaction system 100 of Fig. 9
further includes;
25 an advertisement server 123 for providing the data of the designated
advertisement according to the advertising instruction information
received from the advertisement transmission instructing section 129,

a customer database 125 for storing customer information such as the

attribute, preference, or the like of the viewer «.
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received fromthe advertisenent transmi ssion instructing section 129, a
» custoner database 125 for storing custoner infornmation such as the
attribute, preference, or the like of the viewer a. 16 an

i ndi vi dual - cust oner - based advertisenent view ng record database 126 for
storing an advertisenment viewi ng record (or information about the |ID of

th d ti ich h ' . i

i mel) of t%”S; o cuafimer-Faeed rarissgtent, v rebld dafiRe o
i splayin ui ) f [ j ' i i

of *Bont enf2é 0 Si0FSE o8 A e SRRt e TRELBP0RT AIRE HRbERR aBbutiiN N0

advertiseﬁxjnt Lot egrated. cont eatsy Yoe pe¥at d Gp9to SHeSupbBt ldmif 0 that
eXc&pY i t haf™ho

of Fig. 1, n contents 1s I ncludéd and t hereby no

associ at egugﬁ{%g&gtg{negzgrlf/ﬁméwgf ol gdgides. The operation of the system

of Fig. 9°¢ Vi 0 gnderstoc’)d fromthe description of the
oper atg on gébtéﬂﬁiﬁéasmr!h%fviﬁg@- displapdirit S 20efoar displayingi 4 lgubde sotdered. As

described above, according to the present invention there is 15 provided
an advert {ze8@it fér Makidgeah appddativn sfoet etewingr iofi egntestsi ghi @ means
for selecting a viewer according to information of viewers and allogw an
adver t i seadeértisemdnbtstlentisendent,0 amud/gn athe adedvertisement-iptestiatgdr evar d
to the advertisenment for the selected viewer, designating means for

al | owi ng chrtemdbect ed viewer to designate 20 whether he/she will view the

changi ng moans TBE SHstoR ORI HaUBHAF 48 TS iingd: eRges g that o
on ¢ 19 | nFanteats o BEBIAEY RBd”thetrthy 88 SRbAEEE Shulpbulsif of elfedERend no
desianct | RAATREES M TobERAGF U 4 tefiegionst e i e bpimkeny v
present . nderstood from the description of the operation of the system of Fig.1,
and its description will be omitted.
As described above, according to the present invention there is
15 provided an advertisement time-frame transaction system comprising
assigning means for selecting a viewer according to information of
viewers and allow an advertiser of an advertisement to assign an
advertisement-viewing reward to the advertisement for the selected
viewer, designating means for allowing the selected viewer to designate
20 whether he/she will view the advertisement having the assigned
advertisement-viewing reward, and changing means for allowing the
advertiser to change the advertisement-viewing reward of the
advertisement in real time, depending on the information about the
designation to be provided from the designating means when the viewer
25 has designated whether he/she views the advertisement.
The advertisement time-frame transaction system of the present
invention may further include a terminal having a display unit, and
the assigning means may include an advertisement information database

for storing a plurality of information about advertisements and
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i nvent i on may further include a termnal having a display unit, and the

+assigning neans may include an advertisenent information database for

storing a plurality of information about advertisenents and 17 information
about correspondi ng advertisenent-viewi ng rewards, matching- adverti senent
selecting neans for selecting the informati on about one or nore
advertisenents matching with the viewer and the inforpmation about

cor r espondHAEMEHOTor %hﬂ“é agoEraspes - Vi Wrﬁbs%“?%ﬁéﬂ%ngf r&ﬁl_“iaﬁgs’
Sver t | ScHEHE AP iSTneRh SECHRE EeAnantor sFlecing fbpngtghdtion "

d ti t | ect ' t : : : , ti
et er m A 3Rgs 8 BOFE rATEREH Qlel ARl (LR BRL ! Rwel i i D1 1O

uni ¢ 10 bitoRBE A SIBAACTBH odoRiAE 20Re | SENBRGL! ABVENHIGHAL viERiY coent

I nvention, esi gnati ng nmeans may i nc Vi ewi ng-style-information

produgy NgydwRaRss,f Alond! theWh B9 effiSeief Ve fbAmALRMUGRtYb LYY REcsiding to a
i nformati on about a style of view ng the advertisenment, according to the

i nformat i gfyedi $phaiesh Onnid & didytisbmmtesdlectes@ebnspreduciaf hieand $of ay 15
unit when the viewer designates to view the advertisenment having the

assi gned produdingeneadverasemgnt esded, scader raccortimgt ta givent informuition

i nformati on produci ng neans for producing adverti senent-insert-position

i nf or nat i anddbstruchimsthetaimimalito dispkan theoadversisementeselnet srrepn it ed
advertisenment is to be inserted, according to the viewng style 20

i nf or mat | the Atspdayamity om t he vi ew ng-styl e-i nformati on produci ng neans,

T e Bt DBt LoD e RS NG TRl
et AR PRGN L SRR AR 5L

means. Thg, QfY&hE SREERN forMaifovale thaNTGhEP NS Yrodel! vidWinl astyTd

information about a style of viewing the advertisement, according to the

information displayed on the advertisement select screen of the display

15 unit when the viewer designates to view the advertisement having the

assigned advertisement-viewing reward, advertisement-insert-position-

information producing means for producing advertisement-insert-position

information about an advertisement insert position where the designated

advertisement is to be inserted, according to the viewing style

20 information received from the viewing-style-information producing means,

and advertisement-insert-instruction-information producing means for

producing advertisement-insert-instruction information about an

instruction of inserting the advertisement, according to the viewing style

information received from the viewing-style-information producing

25 means.
The advertisement time-frame transaction system of the present
invention may further include an advertisement server for providing a

data of the designated advertisement for the corresponding

advertisement insert position according to the advertisement-insert-
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I nvention may further include an advertisenent server for providing a data
of the designated advertisenent for the corresponding advertisenent insert
position according to the advertisenent-insert 18 instruction informtion,
and a contents server for producing a conbination data of the
advertisement data received fromthe advertisenent server and a contents
data stored in the contents server  according to the )

advert i seinstructiger tinfexgnation, i minek nat i(‘@iﬂtaﬂgs t Berveragidy t PEHEAE dt a, and
instructing the termpal to, display, the contenté% wi th the agyerti enent on

the di splfé@mhiﬁaﬂ%pd}ﬁfﬁngo oth® e adyeptiaenment _ k. _r‘F‘PPlYﬁ‘% &% t Y¥enent
Iy | nc URRY AT PRE SEEYETS ARG & AORGRR o D86 SHRFSrve, AT e Rt he
dest gnat cREeesaiR et HERE aRuRe fistmEns D DR, PG Ron A afies N

adver g S%&{?&&Y&@%Hg dagael fa iﬁ?%uoc;fﬁ% thedaAdygat to g:gnayztﬁt'eﬁ@aftaﬁfseen

pr oducl ng” eans f or ng I 'on correspondi ng

adverti segiy 1N QWvagtisenidiit GP¢hb '(ﬁ‘é‘%l]a@ Bifitt AoFEt  Xb 0 eBRMSi v fbn
instructing the termnal to display the” information on the advertisenent
sel ect scgggpn of the display unit in real tine. The adverti senent
time-frane transaction system of the present invention may further include
a custoner i nf olnrthé advertisdnasat timeFbamedrangactiborsyatérornfabemresenst oner s
i ncluding the viewer, an individual- custoner-based advertigenent view ng
record datmsagion otheschangigg mnansiruamn@uﬁedn@dlﬂya%mquri e

viewi ng record_infornmation bout a view ng record of adverti senents for
each 16F tthe cadventiyer tiondpea%fﬁg thge a\ﬁi"éi‘i\fég?mgl}\?'e‘flﬁ‘f"’é’égreH?Wﬁ‘éaogﬁehbeat i on
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recom’rendgg‘-f&q\i'gg&ierslg rfFa{]vtinQr{}?J i.alts)éigned advertisement-viewing reward, and
modified-advertisement-select-screen producing means for producing
information corresponding to the advertisement-viewing reward modified
15 by the modifying means and instructing the terminal to display the
information on the advertisement select screen of the display unit in real

time.

The advertisement time-frame transaction system of the present
invention may further include a customer information database for
20 storing information about customers including the viewer, an individual-
customer-based advertisement viewing record database for storing
individual-customer-based advertisement viewing record information
about a viéwing record of advertisements for each of the customers
including the viewer, advertisement-recommendation entering means for
25 entering advertisement recommendation information about one or more
recommended advertisements, and recommended-advertisement priority
determining means for producing information about a priority of the
recommended advertisements, according to the advertisement

recommendation information entered from the advertisement-
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determ ni ng neans for producing information about a priority of the

" recomrended advertisenents, according to the advertisenent recomrendati on
i nformati on entered fromthe adverti sement 19 reconmendati on entering
nmeans, the custoner information of the viewer stored in the custoner

I nformati on database, and the individual - custoner-based adverti senent

viewi ng record information of the viewer stored in the .
i ndi vi duafecensngrdptigasentering me wameg indernation eftha yiewerrhe

advertisenent .tinme-frame fransaction stem of. the present .invention nmay
further i HOFefe 1N EF nGUSIOMEr sBMoEmatPhedntahase. 88dr dhendnfrndnakt i on
about a view ng.recor f the advert.isenent. and ~the ¢ | neans, may be
2dapt ed 1OPPERESER advertReBnE o RREE herafl SnfaMfpdOR MR B VR
adverti se Vi ewt Ng: f ) \, L gﬁ{btﬁ‘" | i tions
| nposed b{?a?%% lgld\\?’}elerllr{s@m %lu *@Z’?%hgé\%i%, e%@% I ng toxﬁétwjg% \]/Clggév%n"ang
record of gii@adverti sement searched by the viewi ng state searching neans
and to change the advertisenent-view ng reward depending on the

i nformation abople AR edtilsB Nt nfN frakhe R¥hh BEEt 0 GRESHNGE t10e Resditesent
i nvention, there is provided an advertisenent tine-frame transaction

met hod coinentioly mhag shuaphenfincladeestiewing siatecsearching ngeans for
i nformati on about viewers; allowing an advertiser of an advertisenent to
assi gn arnseadebing sefremationvibupt a evewing seconsl afivhe tadwertisenient, tame
sel ected viewer, allow ng the selected 20 Yi ewe; to designate whether
he/ she withe ¢hangingmgansmay ampd togpllewa tﬁgﬁd@/ﬁéaser to determine

advery) SeEpl. MLoH ng L ouer o, e Lhe Menet D ALt s

v L SRt BB AR e gt 0

ti m’frarﬁeWiﬁES%&dﬂn d®1hed a8l et tiéoment searched by the viewing state
searching means and to change the advertisement-viewing reward
depending on the information about the determination.

15 Further, according to the present invention, there is provided an
advertisement time-frame transaction method comprising the steps of;
selecting a viewer according to information about viewers; allowing an
advertiser of an advertisement to assign an advertisement-viewing
reward to the advertisement for the selected viewer, allowing the selected

20 viewer to designate whether he/she will view the advertisement having
the assigned advertisement-viewing reward; when the viewer has
designated whether he/she views the advertisement, allowing the
advertiser to change the advertisement-viewing reward of the
advertisement in real time, depending on the information about the

25 designation.

In the advertisement time-frame transaction method of the
present invention, the assigning step may include the steps of: storing a
plurality of information about advertisements and information about

corresponding advertisement-viewing rewards in an advertisement

20



present invention, the assigning step may include the steps of: storing a
*plurality of information about advertisenents and information about
correspondi ng advertisenent-view ng rewards in an advertisenent 20

i nformati on database; selecting the informati on of one or nore
advertisements matching with the viewer and the information about
correspondi ng one or nore advertisenent-view ng rewards, fromthe

advert i seinfarmiation ndatabaskit Ashecting c shai Agfemmatigny edf comeli OF oMo 5
produci ng an adverti senent _sel ect, screen_accordi&g to, %ven i.nf orymtj on
and i nst r a@verisementsrimatchingsdmaph ahe yieway ean s@rﬁaﬁg yapraldpnsabedh on a

display unit of the termnal. In ta{(]i?{ adverti senment tinme-franme,trangaction
net hod™ of CQIXESP R OB eNPEN TN, érﬂégﬁn&ﬁit‘ilﬁglggeﬁe% %ng‘ioﬁ’aea}"he

t f: . 10 ¢t i . desgi i he . i semen i
The’ asa oRtHeHiRneht St ol SAABANE reOriR e 4 PR BN { LUBRTRY atEi, oo
hecor o ngPfd il 4 BRveOHsBaRs ecradielh AbGIBG HEIAM BIERRIRI. .
of the displia¥tiiing R'teEMGhADtAMD1AY SRERAVertiSBifenR @Rl ddt@orédd ghrmAt i ON

about 15 an advertisenent insert poSition where the designated

adverti segiplay uinit of BReitep@ihgld, according to the produced view ng style
i nformation; and producing advertisenent-insert-instruction information

about an instrircttle aflvertiserhent tinee-fichreet itsseneactioncmetbodgof othéne
produced view ng style information. 20 The advertisenent tine-frane

t ransact i preseathowentiaheths designating step anay inghide therstepe|afdavhere st eps
of providing a data_of the designated advertisenent. faor the corresgé)ndi ng
advertd setmtviewss desigpates da wevothengdyertispment having the assign

data of { ROVERAARTFRENESHINR ns VAN 200 e oo BoRaP b Bt STl "

ey Lo TR LR 4 RA e t) LANB PRI Pihe ARE alVErARLRL SRR LG 2N
the information displayed on the advertisement select screen of the
display unit; producing advertisement-insert-position information about

15 an advertisement insert position where the designated advertisement is
to be inserted, according to the produced viewing style information; and
producing advertisement-insert-instruction information about an
instruction of inserting the advertisement, according to the produced
viewing style information.

20 The advertisement time-frame transaction method of the present
invention, may further include the steps of providing a data of the
designated advertisement for the corresponding advertisement insert
position according to the advertisement-insert-instruction information,
and producing a combination data of the advertisement data and a

25 contents data according to the advertisement-insert-position information
and the advertisement data, and instructing the terminal to display the
contents with the advertisement on the display unit according to the
combination data.

In the advertisement time-frame transaction method of the

21



contents with the advertisenent on the display unit according to the
conbi nation data. In the advertisenent tine-frane transaction nmethod of the
21 present invention, the changing step nmay include the steps of: when the
vi ewer has not designated to view the advertisenent having the assigned
advertisenment-viewing reward, allowi ng the advertiser to nodify the
advertisenent-viewi ng reward of the advertisenent; and producing 5
i nf or mat i preseat aypotivinm ghechdangimgdstepen aydinsiade shemteps ofi whenethe d  and
instructing the termnal to display the information gn the _advertisenment
sel ect scyéesverdras net diesignatedrior view thapdyerasemeat havangitheassigne
time-frame_transacti on nefhod of the present . invention further include
the stepsa@yertisednentviewsdieardapatiowing the Qspﬁg&ﬁd?ﬂé)‘fi' h¥'&%i ewer,
in a custoger .infornption. database; sﬁoring g ndi vi dual .- custoner -;.based
i%ﬁ’dﬂ% g

agvert i seRfYertisament VIRt oAt ni ATt MRt ngnde KI 04 USHE
" nat visanaahasn ER6RaRonlk of PR MRIRADEINE AR U o all

adverti segpgt iﬁéglgug%gggggm@t tefimid10" Rt ARBIAPOYhe ORRTRIM MRLE IR OfENded

adverti senents; ucing 1nformation out a priority o

r ecommendggy &dyirhb i € BBINCE scPEPbHthg digplhfautntifned] aawer t i senent
recomendati on i nformati on, the custonmer infornmati on of the viewer stored

i n the custonmerThefadvertisemealat tibdsEramadraheactiohn metladd 80 theyiresent based
advertisenment viewing record information of the viewer stored in the

i ndi vi duainveudiomenapafudhedviectude rthet stepswofigstortng dnfeumatianeabdwe
advertisenment tine-frame transaction nethod of the present igve tion may
furtH& i elestomenshandugings the AHeWekg 1R nR o HEOMAT mafions aﬁangﬁg

R LN SR, S L IS S
information about a viewing record of advertisements for each of the
customers including the viewer, in an individual-customer-based
advertisement viewing record database; entering advertisement

15 recommendation information about one or more recommended
advertisements; and producing information about a priority of the
recommended advertisements, according to the entered advertisement
recommendation information, the customer information of the viewer
stored in the customer information database, and the individual-

20 customer-based advertisement viewing record information of the viewer
stored in the individual-customer-based advertisement viewing record
database.

The advertisement time-frame transaction method of the present
invention may further include the step of searching information about a

25 viewing record of the advertisement, and the changing step may include
the step of allowing the advertiser to determine if the advertisement-
viewing reward for each of advertisement-viewing conditions imposed by
the advertiser should be changed, depending on the viewing record of the

advertisement searched by the viewing state searching means and to
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viewi ng reward for each of advertisenent-view ng conditions inposed by the
* advertiser should be changed, depending on the view ng record of the
adverti senment searched by the view ng state searching neans and to 22
change the advertisenment-view ng reward depending on the informati on about
the determ nation. The advertisenent tine-franme transaction nmethod of the
present invention nmay further include the steps of storing data of

advert i seghange thejadvertisemeyd-weringrreyraddepending pn; theainfgrmatiomd
stopping the replay of contents at each position for the designated
advertise%?ﬂtﬁéﬁaét‘?rﬁg’é’r%té@- so as to call data of the designated

dver {1 soment " dbPa 4 f%{rh‘%‘éh{ o Ggto-fiaind fanaadich BeMod AEARE TS o e
of “pr ovi ciin iy pRBRIEREIN, el UK g SRLTEF phOpHAG LR, | P

term mal iggg@gﬁgﬁv%vs%&ﬁm QP%Q@@frﬁﬂlﬁcﬂleéaim%tmp%p?ﬂgttﬁg repBR) g unit

As descri ased on the concept that a sponsor of 15 adverti ser

pays a reyaitdnt® ad edchVpodtion®raheddedghatdd aaFBMNisdeRe to \Vecidring a
viewer, the present invention allows a plurality of sponsors to changeably

assi gn arnsadgetd caHngata of eahiendesignatel tadvantisdimemt| aavdeistructingf thesre for
each target and to transact under open and fair price conpetition, and

t her eby tteenfinmlofo dieplagyehe idesngmatedi amdverasemean data2Onatlkeudisplay
arranged to achieve a bal anced rel ationshi p between demand and supply
accor di nguBy- mar ket principles (principle of market mechanisnm). The reward
can Bﬁ fl exibly_changed/ nodified in,real tine b3/ a ¢ utﬁr system 25 In
respoNse to chahggs& Vﬁré‘éﬁﬁﬁqttﬁlvhe'gliat%%tti"%ﬂ%a% OIW%%% of the presetes,

the respeglVSidf 8eds Atnd Ve L iRe "Slps! 'FepLbAERg data of the

designated advertisement, and instructing the terminal to display the
designated advertisement data on the display unit

As described above, based on the concept that a sponsor or

15 advertiser pays a reward to a viewing time of an advertisement to be
viewed by a viewer, the present invention allows a plurality of sponsors to
changeably assign an advertisement-viewing reward to an advertisement
time-frame for each target and to transact under open and fair price
competition, and thereby the fee of the advertisement time-frame can be

20 adequately arranged to achieve a balanced relationship between demand
and supply according to market principles (principle of market
mechanism).

The reward can be flexibly changed/modified in real time by a
computer system.

25 In response to changes in competitive situations or viewing
circumstances, the respective rewards for the advertisement time-frames
will be appropriately determined at any time.

Differently from actual markets, a viewer placing a high value on

advertising viewings would view a desired advertisement even by
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wi ||l be appropriately determned at any tine. Differently from act ual

mar kets, a viewer placing a high value on advertising view ngs would view
a desired advertisenent even by 23 receiving a mnus-reward, i.e. by paying
noney. The viewer will determ ne the selection of a desired advertisenment
whi | e predicting whether the advertisenent-view ng reward thereof will be
increased. This situation can_be said that the advertisenent tine 5 frane

t ransact i ¥¢eWing &W?ﬁ‘g@%kl . r@hﬁ&ﬂﬂ%ﬁlﬁf{%’ecurl ties dealing).

Furt her ewers. can sel eg esired adver enen rmne the
alrJrDunt ofVIrevvar Qet"ée‘gﬁrﬁ"@ Q)txsﬁlan’dgfa& éﬁ‘f“ﬁl y ga\f@rsﬁ%e‘ﬁ& %@159“’(%%
f t ed f
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i st d ad [l _ b I t t I
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 be adSauarary: o1t EAT HErroAE S8 BnedteRl (SERRRgs dgiuR e can

advertisenent tiaPtHdra0Rswd@ & 60 AebALdl Adverti¥entdh (ar HYd ‘él'e'ﬂ&rrﬁu@' anced
rel ati onshi p between demand and supply and to be appropriately provided to

consuner stlenamoivet tafsegwatrds pooberidceived hefespatéwireg dalvrdisedeiteof . 24
VWHAT IS CLAIMED I'S: 1. An advertisenent tinme-frame transaction system

conpr i si MBhusaske duinegiome ef préventingead vergisementsefream dwidgngkipped or

information 5 about viewers and allow ng an advertiser of an_adverti senent

to assi greondirmingrviewdngnel widveirtige sdwild beiaccented thys dhenviawer sai d

sel ected viewer; designating magms for allow ng said selected viewer to

desi JRat ewithout any re51stance and advertisements will be evaluated at the
intrinsic value.

According to the above features, the advertisement-viewing
reward can be freely determined by consumers, and thereby
advertisement time-frames can be adequately allocated under market

15 principles. This allows advertisement time-frames to be transacted in a
price providing a balanced relationship between demand and supply and
to be appropriately provided to consumers and advertisers in proportion

to respective demands thereof.

24



whet her he/she will view said advertisenent having said assigned 10

* advertisenent-view ng reward; and changi ng neans for allow ng said
advertiser to change the advertisenent-viewi ng reward of said
advertisenment in real tinme, depending on the information about the
designation to be provided from said designating neans when said viewer
has desi gnat ed whet her he/she 15 views said advertisenent. 2. An

advert i seWERATI ISELABYHEDR d8hsacti on system as defined in claim 1, which
further includes a term nal having a display unit, wherein said assigning
means includes: 20 an advertisenent information database for storing a

luralit of i nf ti baout ad t,i t d inf ti. bout
cor r esponti ngARRATFIHSSTERT DI TAIP SAAR SRS QT FRRIRY ORISR rent

el ecting neans _for._selectin i r ;| . .
Zdvert: sgrrgnt ggﬁW&H?nﬁle\ﬁrllshg%lgigglevc:t{gvéran%%‘_ggﬁzzp“?ﬁ&edﬁ%egﬂrla [ %%ag Sout
correspon e i :
caver & scabdi Ofuels ARACAIOWELY GHCHRDLIAE b fn! AIFDERenERLE Htion, |

adver ti segpnfheetigehieRl GiRtiREAHEA tdTBAIE a 806 tRsaHBAL el 38id s6lvetdd sement
sel ect screen according to given information and 25 instructing said

term nal ViewHrspl ay said advertisement select screen on said display unit.
3. An advertisenent tinme-franme transaction systemas defined in claim 5 1,
wherei n sai d desigyretinggmeanssfornallodbsg saidvéalgetedyviewer do ndesigmate
produci ng neans for allow ng said viewer to produce view ng style

i nf or mat | whethetthe/sheyvilbfviewesiald aduertigement sharing rasstRad t he

i nformati o([i1 di spl ayed on said adyertisenent select screen of said display
uni t ,\10whepdeeitisemenkviawing e YaLed4 o vi ew t he adverti sement having the

assi gned changing means for allowing said advertiser to change the
advertisement-viewing reward of said advertisement in real time,
depending on the information about the designation to be provided from
said designating means when said viewer has designated whether he/she

156 views said advertisement.

2. An advertisement time-frame transaction system as defined in claim
1, which further includes a terminal having a display unit,
wherein said assigning means includes:

20 an advertisement information database for storing a plurality
of information about advertisements and information about
corresponding advertisement-viewing rewards;

matching-advertisement selecting means for selecting the
information about one or more advertisements matching with said viewer

25 and the information about corresponding one or more advertisement-
viewing rewards, from said advertisement information database
according to a given condition; and

advertisement-select-screen producing means for producing an

advertisement select screen according to given information and
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advertisenment-viewi ng reward; advertisenment-insert-position-information
produci ng neans for producing adverti senent-insert-position information
about an advertisenent insert position where said designhated adverti senent
is to 15 be inserted, according to said viewing style information received
from said view ng-style-information produci ng neans; and
advertisenent-insert-instructjon-information producing nmeans for producing
adverti seimsiructingreaidrierminal ¢a displayhaaidadypefisemant seseqt sarpem ¥
inserting said advertisement, according to said viewing 20

styl e-inf sridedisphay 8@dt.ved from said vi ew ng-styl e-i nformati on produci ng
nmeans. 4. An advertisenent tinme-frame transaction systemas defined in
claim 3, which further includes: 25 an advertisenent server for providing

d f ,t he desi d dy. ' f - ' 1
Tnsert podi (1 4% SSPEaImET: Bk Toa sre A dR s eRE R LRE B Kl Semen
| nf O TR 9oy A0 A G0N ENL 2P ook inRIGAEI NO & conbinati on data of said
advert1 seiten a]t a recelv r sal adverti senment server and a 26

contents dat aﬁéﬂiﬁgskﬂeﬁeﬂf&ﬁamnﬁﬁomﬁgrm@é;&s_vfd Alowin g datd viewer
advertisenment-insert-position informati on and said adverti senent data, and

i nstructi g ?ﬁddildeerv%ﬂﬁig t styldlé spifaynmsaich cahents stiyld efaivdewinly ethidé senment
on said display unit according to said conbination data. 5 5. An

advert i segdvertisemehnt amacdardisgcttioontlsy stinfomsatieni ndisplayed aiom 3aidwher ei n
sai d changi ng neans includes: nodifying nmeans for allow ng said advertiser
t o nodi f yadhertiseiment i salretntscreeni oty saadadisndayt Haitidvwdien stadnvigWeh said
viewer has 10 not designated to view the advertisenent hehvi ng the a(fsi ghed
advertQ sedesignatesi ntp r evignd; e advertisement having the ‘“assigne

advertisement-viewing reward;
advertisement-insert-position-information producing means for
producing advertisement-insert-position  information  about an
advertisement insert position where said designated advertisement is to
15 Dbe inserted, according to said viewing style information received from
said viewing-style-information producing means; and
advertisement-insert-instruction-information producing means for
producing advertisement-insert-instruction information about an
instruction of inserting said advertisement, according to said viewing
20 style information received from said viewing-style-information producing

means.

4. An advertisement time-frame transaction system as defined in claim
3, which further includes:

25 an advertisement server for providing a data of the designated
advertisement for the corresponding advertisement insert position
according to said advertisement-insert-instruction information; and

a contents server for producing a combination data of said

advertisement data received from said advertisement server and a
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nodi fi ed-adverti senent-sel ect-screen produci ng neans for producing

i nformation corresponding to said advertisenent-viewing reward nodified by
said nodi fying nmeans, and instructing said termnal 15 to display said
information on said adverti senent select screen of said display unit in
real time. 6. An advertisenment tinme-frane transaction systemas defined in

claim 1, which further inc&udes: 20 a custoner. informatﬁlhon dgt abasde for
storing i¢dendsi datapbsiteredydnofsid CRRERISgSEHEY \AERENNE o  sal

i ndi vi dual < t - d adver.tis. t view b f

Cloring | MR GG SRR aBn TRoBnatenrent vidyp iy RARRF delhr rat i on
bout [ ew [ d of_.gdvertl. . pf st
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determg ni ng nmeans for 27 producing information about a priority of said
reconmended advertisenents, according to said advertisenent recomendati on

i nformatign eaphes@eertimani Anfsl¥Rirhe IeaRSdcti®r oySRM alsi dufirstd &1 thdm neans,
said custoner infornmation of said viewer stored in said custoner 5

i nf or mat i 2pwieredmsaid enah giaigdmieadis\indluedescust oner - based adverti senment
viewing record information of said viewer stored in said individual -
cust oner - basednedifying sweans forwahgwingorsaidandyardsey . tonmedity ¢ thesnent

time-frame _transaction systemas defined . in claim 1Q 1, whjch further
i ncl udes %dﬁ%thbe@@aﬁ-él%\@m&m‘ﬁgﬂg@ﬁﬁ%eﬁéﬁ’eyéﬁ?@ﬁpﬁdvoh?lhﬁmw babut a
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adverti sepgol iy sibRe i SR &r {Rhr 8350 Of

modified-advertisement-select-screen  producing means  for

producing information corresponding to said advertisement-viewing

reward modified by said modifying means, and instructing said terminal

15  to display said information on said advertisement select screen of said

display unit in real time.

6. An advertisement time-frame transaction system as defined in claim
1, which further includes:
20 a customer information database for storing information about
customers including said viewer;
an individual-customer-based advertisement viewing record
database for storing individual-customer-based advertisement viewing
record information about a viewing record of advertisements for each of
25 the customers including said viewer;
advertisement-recommendation entering means for entering
advertisement recommendation information about one or more
recommended advertisements; and

recommended-advertisement priority determining means for
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advertisenment-viewi ng conditions inposed by the advertiser should be 15
changed, depending on said view ng record of said advertisenent searched
by said view ng state searching neans and to change said
advertisenment-viewi ng reward depending on the information about said
determ nation. 20 8. An advertisenent tinme-franme transaction nethod
conprising the steps of: selecting a viewer according to information about
vi evers; BIQAWing anfampationserabsuitanaadpsiorityeneft $aidasspegmarended
advertiserr&nt-yi ewing reward.fto said agl%ert'serr,ent for said selected 25

vi ever; af PHRETHERER P> s AGLTLRE/ | Eersa eghEeE et FRSO UAR 1 Vi ew
Sai d vi eAnoREaTn. PRLLREL T, R ARTeHESIRENL TR maR P fre e d “‘f‘
L1 o . . . . . 8. Vi ew
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desi ggat i gfforRatidh A ddes RN ailll it F1RR-dus %‘ilﬂ%fe(%d”@&\%‘iis%%élﬁf I ned

in 5 claim8, whereln said assigning step includes t steps of: storing a

pluralityielyihpf escorill eRforRPAtioR YL shil @ oPRMcr absked RhOEHRE 1AQIViAAAL-
correspondi ng advertisenent-viewi ng rewards in an advertisenent

i nf or mat i custonieablessed advextisementhieidwing retbirdrdathbase. or nore
advertisements matching 10 with said viewer and the infornmation about

correspondi ng one or nore advertisenent-view ng rewards, fromsaid
advertisement information database according to a given condition; and
pr oduci ng-an ABadvertiseamn tslamec{ragee seansactongsysfemn agidedined x elawmt i on

ord LB L RSl R ARy S SIS SHENLs F Stk o
information about a viewing record of said advertisement,
wherein said changihg means is adapted to allows said advertiser to
determine if the advertisement-viewing reward for each of
advertisement-viewing conditions imposed by the advertiser should be
15 changed, depending on said viewing record of said advertisement
searched by said viewing state searching means and to change said

advertisement-viewing reward depending on the information about said

determination.

20 8. An advertisement time-frame transaction method comprising the
steps of:
selecting a viewer according to information about viewers;
allowing an advertiser of an advertisement to assign an
advertisement-viewing reward to said advertisement for said selected
25 viewer;
allowing said selected viewer to designate whether he/she will view
said advertisement having said assigned advertisement-viewing reward,;
when said viewer has designated whether he/she views said

advertisement, allowing said advertiser to change the advertisement-
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10. An advertisenent tine-frame transaction nethod as defined in claimS§,
wherein said designating step includes the steps of: when said viewer
designates to view the adverti senent having the 20 assigned
advertisement-viewi ng reward, allow ng said viewer to produce vVview ng
style informati on about a style of view ng the advertisenent, according to
the information displayed on sajd advertisenment select screen of said

di spl ay ufietvangy 6%@?‘290%69154 tddvertisemantein -19sdi i dependingi on Hoout an
25 advert. senent. i nsert os'&iqn where said designated advertisenent is to
be insert 9“3@'5?H?ﬁ%ufgagg BS18N3ie¥ed viewing style information; and
produci ng advertisenent-insert-instruction information about an
instruction of inserting said advertisenment, according to said produced

nsti Lot ; | q . o (
et hod as det b TeL et e GRntY (FphsBTRR) maslond Fefeédra ' "
provi gi ng:lﬁirﬂ%,%ﬁﬁréiﬂesﬂﬁ%&@%g%%ﬂéx)eirntc.ﬁgéggﬁe kpipd f¢ S corresponding

advertisenment insert position Ing to

advert | sement sidieg ! o NOkIubiyORS IRARIRALOR: ALPRHGHEnRro MRt i On

data of said advertisenent data and a contents data according to sal
adver t i sanfoitmatioar abpasidoreesporidingaadverti endes tiviewiMe rbivaeAB N dat a. and
instructing said termnal to display 10 said contents wth said
advertis rtisemsen tdinfosmladionudatalesepr di ng to  sai d combi nation data. 12.
An adverti serrgfat time-frame transactjion nmethod as defined in claim?,
wherei n sai d 8¥8RHNEgthe anformation ofi ore osroporefadvestisenrengai matclemer has
not signagted to viewth dvertisenent having the assigned
adveﬁlﬁi sgﬂﬁh‘t §‘i‘x‘jdewq¥§e’% é\ﬂa g}}e ép%ﬁmﬁﬁoga@}w?taevﬂeﬁp eBding opeder maee
adverti smtrﬁ\é'e%ﬂgvire%v%rgd rggvasr Is,d frc?l%v%%asggx?g}tise%]gnt information
database according to a given condition; and
producing an advertisement select screen according to given
information and instructing a terminal to display said advertisement

15  select screen on a display unit of said terminal.

10. An advertisement time-frame transaction method as defined in
claim 8, wherein said designating step includes the steps of:
when said viewer designates to view the advertisement having the
20 assigned advertisement-viewing reward, allowing said viewer to produce
viewing style information about a style of viewing the advertisement,
according to the information displayed on said advertisement select
screen of said display unit;
producing advertisement-insert-position information about an
25 advertisement insert position where said designated advertisement is to
be inserted, according to said produced viewing style information; and
producing advertisement-insert-instruction information about an
instruction of inserting said advertisement, according to said produced

viewing style information.
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produci ng informati on corresponding to said nodified 20
advertisenent-viewng reward, and instructing said termnal to display

said information on said adverti senent select screen of said display unit
inreal time. 13. An advertisenent tine-frame transaction nethod as defi ned
in 25 claim8, which further includes the steps of: storing information
about custoners including said viewer, in a custoner information database;
storing individual -customner-based advertisenent viewing record infornmation
about a viemﬁngﬂ;ecord of advertisenents for each of the 30 custoners

i ncl udi nglkai dAR adsertisament; Haneileame- biansaebiony Retdods gsedeiisedein

view ng record. dat abgse; enteri adverti sengnt recomendation infornmation
about one&BFm @r@ﬁi“gbg‘h@ﬁaéﬂcﬁ’g‘k@r &8RSt Y: and 5 producing information
about a priorit . saidr orm(gnd d dvertisenments, .accordi ng to,said
entered adver Piré‘éﬁéﬂg ?eé@%ﬂ’en atﬁ’beh ?ﬁfm?ﬁonﬁd‘éégitﬁemo the

i nformati §:0 Vi : I E .d ] rJ i d ase,
and o4 d Carorafihe’ Eruspll | il BURLRIF ALRAME 38, "k

| nf or mat | i th S Y. St i Briittd el dual - custoner - based
adverti senent view ng recor at abase. 14. Ad advertisenent time-frame

transacti on npk@dcidy @tomdinhfionChatan ol suddl AlvevticBlentnahtemd he step

of searching iInformation about a 15 viewing record of said advertisenent,
wher ei n santenbsidgtaacsdalingriol saié 2 dvieetisemendtingdbrtopo sigiavinformaviom | ser
to determne if the advertisenent-view ng reward for each of

advert i semmdtsaideadvertisendent clasaj msk dnsbycting adidtermenakhoudidgplay
changed, de,aﬂendi ng on said view ng record of said advertisenent_ 20 searched
by sdfd viafi ¢ritenss svidhasai; %@Vﬁ%hiﬁén%’d oposaifatigplawiunit according to

said combination data.

12. An advertisement time-frame transaction method as defined in
claim 9, wherein said changing step includes the steps of:

15 when said viewer has not designated to view the advertisement
having the assigned advertisement-viewing reward, allowing said
advertiser to modify the advertisement-viewing reward of said
advertisement; and

producing information corresponding to said modified

20 advertisement-viewing reward, and instructing said terminal to display

said information on said advertisement select screen of said display unit

in real time.

13. An advertisement time-frame transaction method as defined in
25 claim 8, which further includes the steps of:
storing information about customers including said viewer, in a
customer information database;
storing individual-customer-based advertisement viewing record

information about a viewing record of advertisements for each of the
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advertisenment - vi ew ng reward depending on the information about said
determ nation. 31

10

15

20

customers including said viewer, in an individual-customer-based
advertisement viewing record database;

entering advertisement recommendation information about one or
more recommended advertisements; and

producing information about a priority of said recommended
advertisements, according to said entered advertisement
recommendation information, said customer information of said viewer
stored in said customer information database, and said individual-
customer-based advertisement viewing record information of said viewer
stored in said individual-customer-based advertisement viewing record

database.

14. An advertisement time-frame transaction method as defined in
claim 8, which further includes the step of searching information about a
viewing record of said advertisement,

wherein said changing step includes the step of allowing said
advertiser to determine if the advertisement-viewing reward for each of
advertisement-viewing conditions imposed by the advertiser should be
changed, depending on said viewing record of said advertisement
searched by said viewing state searching means and to change said
advertisement-viewing reward depending on the information about said

determination.
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