
A method of causing a proportion of a click-through
fee to be credited to a facilitator of a user
interaction with a printed substrate, said substrate
comprising coded data enabling the user interaction,
said method comprising the steps of: (a) a user
performing the user interaction with the substrate
using a sensing device, said sensing device reading at
least some of the coded data, said user interaction
causing a first resource to be displayed on a display
device wherein a content of said first resource
includes at least one advertisement; and (b) the user
selecting an advertisement in said first resource,
thereby causing an advertiser resource corresponding
to said advertisement to be retrieved and displayed on
said display device, wherein step (b) causes said
click-through fee to be charged to an advertiser
associated with the advertisement, and said proportion
of said click-through fee to be credited to said
facilitator. 


