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WD 2004/ 079506. PCT/ US2004/ 004457 SYSTEM AND METHOD

FOR THE REAL- I ME TRANSFER OF LOYALTY PO NTS BETWEEN
woG0iNdSHe Field of Invention 5 The present i ngAyU$004/004457

rel ates generally to incentive and awards redenption

pProgr aEs APPP mmmm%‘m y
real -ti rreT?lygns epﬂg oyalty points etme%s@#er
| oyal ty acddRMQYARAKPOINTS BETWEEN W EQOUNT)
Incentive award prograns have been devel oped in a
variety of industries to pronote custoner |oyalty.
me@%ﬂl’ﬂ%% such prograns reward custoners for repeat
ST Nes th the same nerchant or service provider
by Thequesshizinventioneretated geoemliy torniceitiveand tavardsdredemption programs
redeened.in. a plgialiﬁy of . ways, .including exchangi ng
and,; giore éa%ﬁlféc i 40 dhe spbstantially Feak-timg Jeansfesrefl byvally quints between
. ected froman approved |ist or a
°°n5?’§§ie¥§?ik8%§%°}t%§'og, for 15 exanple. The reward points
are usually cal cul ated using a predeterm ned formnula

r ratdi% that relates a custoner's purchase vol une
Acxgropn money val ue or sone other vol ume

C SRAFLR el o ol B Ehrefted 5180 B pusefy g promote

exa
custéuaai pyalty. hGeasahltgauch prograbs feverd icastoimefon depeat business with the
20 One wel | - known

Samé%gﬁ%‘%ltg{f %‘«’%Sétps%% e %gﬁ‘%ﬁ@a@%gmmﬂ goiats mhichuem then be
rodelrk P30, o PREHER eV iAAE Sxlebplid e PRV Jhy B Bacitional
goodsand saryives thatymay bb seleqied fomdmapmbvdd lis.or Bhedempiaioeatalog, for

L S SRk oS S it o
et A Bt e f PRt S0P (&7 el e By e g some other

volug patasueter) ¢ erogriaiavvambep of neveard ipoitts. | For exdmyle peiwatdpoints may

. based upon.the vyol.une, of reh s made using the .
be isplied n 4 Pak-for g basis ik ke dle Bt s iompey Bendon particular goods
and efv@€Hsans nmay be designed such that custoners of the
financial institution accunulate reward points which .
c dane avelllnssve ¢xample ofet epstotiey dumative psegraincissa dfiequent flyer"
C

®
ol LR Y Bl i e A, Bt giance
that the ph@ehder® flydeith b paaicals Qirlite PeRe hﬁ&aﬁ’é‘%)oﬁ% m{&fh;k%fbe redeemed

the instrunent is a credit or debit instrunment’, for

for fieg airfire or fien serrentals. o O isdentiveawardcprogians arevalesigned to induce
774,870

r re.described in U S .Patent ,.Nos.. 5,
usagé:mogg gg%%ggﬁlgchﬁ u@é’gﬁﬁmﬂ%o ek i Efegite Fatds o oL sd5bin gards, by
accuthflafi®f 58 Yefnts orl diitlar valad Poiftls BB CpoR!the VSIBINOF purchases made

., incorporated by reference to the extent that the :

usingfas partisalas financipl instrament: 07igse sye Rl gsogams00ay b¢ designed such
that customers of the financial institution accumulate reward points which can be redeemed
for selected goods or services or, alternatively, such that customers accumulate points which
have a dollar value which can be applied toward a credit or debit balance, depending on
whether the instrument is a credit or debit instrament, for example.

These and other similar incentive award programs are described in U.S. Patent
Nos. 5,774,870 and 6,009,412, issued to Thomas W, Storey and assigned to Netcentives,

Inc., both of which are hereby incorporated by reference to the extent that they describe an
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automat ed rewards system For nore inf'orrrati.kon on
| oyalty systens, transaction systenms, electrionic

womRe®sesyst ens, and digital wallet systens, ms,‘fo@‘{m“y
exanpl e: the Shop AMBXTM system as di scl osed

auto??&é%rrenc%ﬁﬁoﬁggv#f@‘gﬁgﬁaﬁ @a]?%néﬁ%@s t}a%% lon systems,

clecttoiie! eaatheics @@Edn@ and- %llﬁw@@sidﬁs?fke@nf& éﬂiﬁ le the Shop
14, 2000, Serial No. 60/200,492 filed Aprll
AMEBXI savtem asmbsclwdzuﬁemMmﬁ%%B i) fiked zpwmbeas 2000 the MR as

CurtsoaSendToylty, ROHER, Shech”, BR85St N, s fied on

Aprﬂsmdzm Segal Nb. @HB@@&QMIedQ%rﬂ%, 2680 fdnH%ﬁPNo 60/201,114 filed
February 1, 1999; a systemfor facili tat | ng
May 3,a20Ws t4 digtabswaiypt w@@mjaﬁ yigclosed dnt Udn Sﬂm{bdﬂs 094652,899 filed

AvelcAl. SRG B si6%d Vel iy Gpe R db SN s i on

Febiefy BI19DD; a @Q/celﬁ ?o@f%@ihfdtin%@ra&(?dcﬁﬁnsﬁm %onﬁkbtﬁbsdﬂﬁon numbers
60/ 200, 625 filed ril 28, 2000, and Seri al
as disologeran Siegial Npe09/RB4, 46 filedgwdMarch| 7, 390 utand lalsaria réletediprovisional

soptidFRhe S NS RAT THeq e £ A0, et ARG, 60B00.625 e

ApriP2g, eB@OO’\Qnd5S€r_I'eﬂ 133 060/215_’53@dﬁ!2ﬂ M&S’Qﬁ@ﬂﬂdggﬁ ofaﬁ}ﬂlch are herein
U. S. Pafent 009, 412 i ssued” on Decenbe 9,

incomwoaied iyt memmu @ith@r sxmpleaayaf |o:dmppmcmbgahipyremard Systems are

disolitd T80, Pl ONF> 2P, Sted” o el P, WP TR Us. Patent

No. 6,008y422, rmdeas@n: Decembérciy cissstrb&tﬁsaawhiewré )he%‘b?gﬁl%?poratcd by
of f er ed The Loyal oup, a privately held
refergneg; s T gxampln of EI%U’&R)SM mgardfpr@ymnamay texfound at the AIR

MILESE B S o il o SPAFH FAsEEne ey S Bray gffered by The

LoydltyeGtoupa b privatedye heldbyiviiin 6L ANRDLO JYatd Systeris | (FSBalldsN Texas, and
_Eerl al No 60/ 232, 040, filed on 20 Septenber 12, 2000,
which i hewby m%ﬁfﬁﬂﬁat%’éb’ referpnge. séédﬁ@nebmfrgwmdelatmg to smart card

and er eby I ncor &hsﬂi %@é@%%ﬁ%gﬂggn éﬁ@tﬁ\g 0??32 040, filed on

Sept@nimtlprﬂG@t};l ad G55 mg ml 5,42, mﬁglfgusstsaeaagoaldoﬁ 92% ,908, owned by
nt-o S S | SCI OS I N at ent .
Damgcasszﬂlh@f?wﬁlcﬁﬁﬁ areﬁmqeumﬁ? referenge. ; Enfoympationrprapoint-of-sale

mtc%%ratﬁdﬁés&g# %&bﬁa@buﬁ%%ve descrl%s%g progrc}g"urlr‘?smNo 5832457.

issued enNewentber Bﬁtﬂ%eto €IBriemet al., hidhoig &bte]bytﬁbo[ﬂpdrhﬂed %gaéferencc
provi de

chants_or _se roviders who directly )
%0% of each Qfcthe abgver iscrbr<pEgramS) sy, e decddp ingduce customer

o B nEhed SERE RS YA R RO RML B6ath or services

to thexchsuinbre rin dtlerdvords; tthese priec art fetrerich awerds tppograts ptdvede a means
se| ce to ovide,incentives tao thei custoners to

for refaid b :agsm dipateiab inaftiAions autothess, 4@9@ congigkwath, the customers

they E%Sg% of gﬂgﬁg?ér%fse%esé Jgjt &%r e u her up P&t”ﬁ‘{ HM/Q{ volume

businesss t erwhreo,n tlse i progumshde novesnfficeitiy ad(i'ssst thep sivditiirenceds of

vol u pur ses hy custoners b sed u on, for_exanpl e,
busingssgs, ef Haégetﬁ@ éwm"hytmtl j 45 mauyfaeturesy, to promote
r &
volurhé uldtis %2%3 b F%@@#&Q el IoBREY Rpdfhn of the
mwﬂaaaiwfbMe@mmerAMoﬁﬂ%w ﬁ@tﬁt do n id
distribution 2 WO 20041079506 PCT/ 04/ 0031 7pr0v1 ¢ & means
for monitoring, tracking, and/or analyzing consumer and pro data across distribution
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channel s for a particular manufacturer and/or the
vari ety of goods which that manufacturer places into

wg;iﬁoﬁd'rb%m of commerce for ultimte sale to C%ﬁm’oum

a retailer. Generally, before a product arrives a
a retail establishnent for,sal.e to, a cons r,. . the
cherfielsCiof » REFURIA SRR BAIPE (e TR BIRP PHigh it manufacturer
placéy infd ﬂl@tsﬁ'%aﬁ‘l"o?‘ BodhfRrdEior [Rmkdds Sl tomﬁsmﬁm{;%ﬁ‘r‘g Gildf e
ol esal e o In

typically sells 1ts products to a
t uCGensmally sbéfbrese prodadiuatives at & astaid establishaiehe for. salogt a consumer,

modemretail ers inplement sone f.ormof conputerization

the I%Pgu% (raxels it i @4"61@9 chanvhish Opigipaies withythe manufacturer. The
manBE1AL OB SHARAE s BIGRE YGRSl B1f hose prodcs
variousexckailets. pridostdmodarn setailest iimplewene Ssomep &irfo 0 edompRélization or

electi AEROIORH d e, AeY 43, FReaicss  Fitesh D Bl iphealsfoonsits of
. . t . 0 . H t 1 S )
wing TSI OS] Stnd s SRS, LADKA YRS, woiting s

persdimiel; emd dhe Hked POS Sethany piE)allygimokidalony or aaste rausirigted check-out
magchi %readabl@bafr, code coupled with a )

termifaH) AR OITRBEINE emernsingsanst intetpretiog & symbel or other

- i ] S Cc eac . c | 0

indichl, (EREARS o ' PPt Rl et B Unkvel 3rofiR CCRBE, A" goncrally

compisiip pomdhine-reddablei bar cotié sowpltdwithldkamakbreadable UPC number, that

. nventi.gnal ly, once th r.oduct, reaches the retailer,

is prisfd ol o sl ot Fag FRIEE QAR ncRach e OpstARancias £ bg purchased
Shatfadaep j gfﬁﬂm%& 0 | .

The ot her 1 nf orﬂ'né}, %yﬁfg?grgﬁ&? enti yPn @ﬁgﬁﬁf%su {lgg%mglrl a UPC.

Conventiomallyf onpe tieaprtiduet. rehikesr tht aietadlet, sthéittailemnfigthendgeritifies each

ei. t her irely. djf nt punber used to ident|fy .
Pmd‘é%é‘f-r&p? 3&?&%@@ Vﬂ%&gﬁﬁ P@in%a oF, codsetiwelbes Qe ffdrmation for
. . ! | N
6 A i, APy, 18§ SOl oy b
either gz ngritisely Adiffesnt aunibenlused: thiidemify eearh prbdudr (eg. s biestyle) or a

.person.s hapd- hel erm m ght be . coupled to a...
modiBE8 S8R o e meytaciver s 1B Ruthber,fesiyid e, by adding  SKU
numbif ERtHUIRT nemBée ! [en host, which is able to

process UPC and/or SKU i nformation which

recogni ze and
hak Pgb%tﬁnnmhwkioyk iteyinal; ar orsakee petsdn’a hand-held terminali might be
LC ch a_barcode reader, coupled 25 to
coupth{ 8 a3iafe B tieS. By oS & A s G e e e lattormn
host, e bl febo £=] prob&s 'ORC aRd/of SR infskmdRiohRPhich has been
retailer's product |nventor\n/1iw such as stocked

keyaddinser sepsednd anterpsetedity a davidsesuchas achartodetreadasf coupled

manugily
SE ' ; e f,_ er ndi se . ,
to the TERERA 1R onilfer kPt pibaRF B oL RERARRE which atopes information
relatisg  the r@t0il@rs proddct invhfory, s0bh 6 stoskelstQchAidad, MMUIPT and/or SKU
each UPC and/or SKU nunber. Wen a custoner purchases

numbgr, fox. eagho ftemepl merabiandise,sangt sadonsptypso v anerchangdiesnidentification
infordffont Budlt b e vl B lfbieee B AL 15 5B e iih cach
UPC tafie@/obRKNslinitier. SKWhBR ' 8hist&:8P pintRkel Yan! #6n &I%féﬁﬂﬁn%ise, store

accesses the database to determne the price for eac

personned rﬁe@npthngmiant)naatedjmnﬁ@l to aead thef barbedet piadtings which are
attachiod 3 AR " APLorisiter Interprets Hhe DPC andior SKU Zamaber eomprised by the
barcode, accesses the database to determine the price for each item, and maintains a running
total of the total transaction price.
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One problemthat-results fromthe independent
identification schenes of the nmanufacturer and the

wtihBEgs i S that there is no way for the manuj
to track the quantity of any parti cul ar produc?'f 5&}[‘/004457

o OP RO L o TR i fnion st o

man

manefpciese dridthel lteeaﬂe;spisrm!aame ﬁs" am Wy Frl e hafuf@Bfrer to track the

Retail er 2 by consuners, the manufacturer has no neans

quaplty @dt @mmmrtwglamp@#ugmmt neaeh eretailsr rasddonBer taxapipde, even if a

t C s .and, SKU nu
maf§ERHOAE oBlethe 4iL pE e RO 3Hgiodfs dpressns Bl teonls milhaREH Twh Retailer 1
andvR etwilgf2 wa:ohm:ﬁaﬁl the . maifetereL ki hé nhcdhs &t dA&@RhingSwhich SKU
or loyalty pro ram whi ch overcones the shortcom ng

nunglier cpEresnongds tefhe mannfacturen's PG ssincertbe UHGs and SKIY emmbers of the
. ] r S a universal customer
Vmilgﬁgié |veg|5rnég]r\§ﬁ§ ?ﬁ&ﬁ%ﬂﬁgr ks various |evels of the
pr ddugibw b fSthe 1 {hk:bRB, &Rk exﬁ’éécﬁ')r% iﬁ@éiﬂfv%‘?&r%?ﬂgrs progtam which

whol esal ers, and re allers provi de incent

overcemes tee shortsomingstefdke pmmdm)t %‘hwn thege)isya fizedrfona system and method

S ST P B SHEL AR e el
prodiRe clistHibutity clA! suchhgs Afhbfckitds WAty 8hd %f:taﬂers to provide

roducts to the consumer. There is also a need

mwgstg%saﬁh CORSHEENS ﬁew@namprogmtn aot ey dtom avﬂartamlar merchant or group
of SRS b 288 A FeRico 3 BBt 1P fton 5 B Siebific merchant

whongeili ftlie triah@factic€l?sSpriodiett it theC &8 RRES - Thére ﬁﬁ BRb a2 AQRN Br a system

is a need for a systemand nethod for providing

and maethod forazath QSmgLFPEﬁ whigh assgciates padicslap fconsumey uegiating behaviors

%@%ﬁﬁgﬁ ar t&%{;&?& %%?%%ﬁl%gg%lﬁgﬁ% oLt ﬁmé‘ptyg{on channels.

Furtherpthepaiistd ﬂe.ddaibr BRYStEACAN methodlier w6 ma&mves to suﬁ)plementary
ecessarily related to the speC|f|c rrerc ant who sel

ST L FONSUMED RNt topurchase Bmslppte mehenlyyfrom a particular

me
mer TP S5 00 o4, RlRnalts GaChfe foil DERRMAS el R PR are not

necessapiby eciaﬁ@ﬂatbythﬁepmﬂﬁc prerclivms wio Setl e bmdRturePs Prodifkts to the

roducts or pr ¢t criteria across a manufacturer's

S“P &D@ﬂY,thm for agytempndyethed forygathering
bwgb%ggfg%g\ﬁaﬂﬁa%al a Ptabgﬁge{n@ér %m n&’%%ﬁ%fﬂg specific

producte or pmduct:hmma:mms mnanu't‘hteureﬁ’s dﬁlﬁlﬁoﬁ&h&rﬁﬁm art of
desire

d,the,
¢ oL e Sefkapicoll el pRisHaual Oy lowsich Botoaccounts
whicft fb%&rﬂﬁi@’%ﬁﬁnﬁ) OW]SW?H% éacﬁ#efc?%y | rfl_}rde}%:ldll?le pousumer. The

organi zati on reov
consumadxmy dietpactnaf] a familyl oryorganizdtion and'ths comsuniae inayvdesire to share or
y&lstéP accoqnh? order to have a sufficient nunber

oPOIIS: £y ofes membersr of then sonmmeriefamily or

& oya OI%E ypgag?%%f t ﬁs‘{[ﬁ%ﬁﬂ% %ﬁ#@%a%%d%s er §@§§§ﬂl@m in his

or her owmlugaltyl accowt dn ofdeptichave mafﬁdm &hﬁ:ﬂbeﬂa’f 1634dty points for a certain
ver, because many | oyal nt accounts are
awarllo &6 caneieg 0N 353 kngwf@ofm relaiive who has pEqess layalty points

that {mf“'i Eﬁlddg gﬁgt F%Apm €O%H§Eﬁuitﬁ Gbdd GF Salttibnal loyalty points.

However, because many loyalty pomt accounts are associated with a single consumer,
existing loyalty systems do not allow a consumer to efficiently transfer loyaly points to

4
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WO 2004/ 079506, PCT/ US2004/ 004457 anot her. consuner
| oyalty point account. Moreover, while sone |oyalty

WoCRescnay al low the consuner to use the | Gy&Hg2004/004457
points to purchase glfts for others, the loyalty

s B3 38638hy ol LA NS S ST

the coais®meai folnuse thél pbiatso Pﬁ@laﬁ@glﬂ@ foi bhefsStHe 18 dlty pdints are not
Sunmary of the nvent| on The presen i nvention

suffigently d@ﬁSfﬁrab}%tOeamﬂw cppqums sl thet thel asher copsymeagpurchase the
Wi c Jha system associ ates UPC
sam%ﬁléﬁg}é% =u:"" qﬁﬁ?’#%&‘e to reward consuners.
and/or to analyze the data for a variety of business

purposes, such as market 10 segnentation anal yses
el ati ng to consuner spendi ng

psenClnaRtios bi¥ider ARERDTR Dinletiedie iHBRS grogram on a
netw‘dﬁ@w&d@lev&KL’I‘Hé%ﬁeﬂzYasﬁ&%t%P€%ﬁ%‘K['I Hhﬁto‘ixsa network levcl to reward

i npl ementation 0f an incentive or |oyalty program

by
conspmers adier to mlmr@aldaaeMrﬁmrcﬁrhvmesmpmmmweu@Qas market

s lol et Bilen TV toBRBR e soNpR s BntlEor patierns,
for B2 1¢C | RAfdcordaficd &ethreﬁeta.spéc'i of tth@ hﬁ/@nﬂsﬁ,vmé Fssé%ﬁﬁbﬁ qi;f UPC and

he system The network” may conprise any nunber of

SKUpdata by tbarsystem facilitatesn ijp] ementations ot gu dhceptivenor Joyalty program by

provBE R R e MRE ARy Thy vBRRER Bty aRk ay be “spent” by

artibipants aeokiHeSeariddl retardaodridyadested (ﬂ)?rtﬁc oftitdl paRipantsein the mmiti-

In accordance with one aspect the system enables

tieregh cnetwerkp sratad by theppystement Thy meswok anagheowpeise any number of

pciRRE S ot ARy 3 ey b of

aggTégatd Ednsinief Resoiuftf), sy (ind eV tHeir RRiplyRes)Q idinficturers, third-
behavior, and. reward points redenpti on behavi or In

party, PEQVdRIpC anchi tha likmot Heaceprdance, Withe 0Bg saspestp dhtrisystem enables

pactig BRIy AR i) piikp PN eBhciled Fil 4 Blmprpenter and i

this paamner Ofasilivat@ethe erackling rdf@hﬁﬁlénﬁﬂﬂ?kmmb Purch@fy Sebagr, reward

W t h anot her, aspect, the systemfacgilitates the
points faghipg  bebavier, and, mészqmtﬁ fsaemption belpyien fgyaqeerdance with

anotﬁé? 9%&9?11 % ?n g arlllc%lﬁf?‘%/ﬁst es. ?&? nJt gg%%igg@g;s\@e (i r?%ﬁer point-of-sale

usm@nnﬂ:m?jucas mmg thef réghibr Ih hase pfevdxrus?t Igexlthem&cn% ithe efnsumer. In
PC and SKU ata the systemfacilitates ta
acco appther & R Sysera M@W 8 pyeshgser profile,

o OB S AR SR e

s gppdcemrda?mrwxﬂlrmmiber als%ei!t iof gxle mﬁzﬁloh{eﬂaﬁ laE¥ociakion o IR and SKU
- manuf act.yrer and/ or the e. system
data #ﬁfﬂl 3@%@@%%@ donekwerk 193%1 ‘Pﬂ#s uame any of several

facto%; %/“sles \I\é‘l oﬁlhrﬁrg?p e’ enp oyegtﬁlr”ﬁ1 egl Cpf‘é’f'lfldngﬁwlemcntm'y

mmbcrdnmﬁmmgtaﬁomembanptoﬁle,lmtaﬂaemmtnmm Islye‘,; ﬂmmufacturcr
itates _data analysis _regarding_ each of the

D, an er U%Cd!}@l Thergystem way sogpile piy of the abeve, dafa astass multiple entities

for tﬁyﬁﬁl%ges of Yata analysis, such as analyses which may be employed in strategic

planning and marketing for example. In one aspect, the system facilitates data analysis

regarding each of the individual members of a group, such as a Liousehold, a business, a
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WO 2004/ 079506 PCT/ US2004/ 004457 charitable.
organi zation, or Jany other group designated by a

WB'ioRRysogEber , thereby enhancing the abili tYP@lfrUéﬁ@mom'/
present systemto reach these individual nenbers.

AL G 4L iy e 3 o e, ety

enhancing ihe sbility oﬁtheqxesmt @rs;enenhedchﬁese, intividuae ideatbeaind
sy eminclude 5 receiVing nsfer request to

wvention, ipgludes; fof tiplly gealitinge deamsfer of loyalty

i PR By AR Y E| 7

recedﬁnig,lattnangfeﬁrmeétl totrabéfe Jogaltyopoihtsyfiga larﬁrsD%F@IﬂjE gccdlit to a second

e first |oyal tgqtaccount and creditin
loyaéﬁanaﬁw%l apquEing datpselsteddn @ lpralt pcgmtab ange of arﬁaet loyalty account,

ceaS Gy M5 K S0 P o By SRR R i

loyalte ot babmeo wiitthe détohé Q@ya!tz rigcgunt e The Hankfep ﬁb@est may include, for
consuney ,associ at ed W th e second Iq&//al ty account,

exatpplgcFapPITiga a Teguest Jrom @opansumes Agsogiatad; withetbe | Brshipyalty account,

i T APTIR JAN e R ——

requaﬁ(ﬂmﬁta thitd part?gﬁdfcbﬁ@lgea’ ﬁw{ﬁed‘tﬁjﬁsé £ triggefing é&@ﬁ' & receiving a
oyal t

the first | y account having a |loyalty polnt
fequsﬁiﬂarfe'éuweﬁs iba thee g, loyaktyracspwnt. tArtelgam gV may include, for

DB, ek LNRY e R MOPR) Bt RORALS Rl Bl  conai

threﬁokbaﬂzmm tieet first doyaltycdrovuba rémaininpefdetivectbrid B@tai® time period, a
certain fornujat an eyent, a non-event, or a

%@F@r%m a pratain dafey |ae¥3nE!@§bFLPI|§t Boteayestedhdime, a certain
ruﬂai??ﬁ A g b %ﬁtsent i nventi on
ecorre evi n’t Siéﬂn revi eW| ng © 20 non

l'imting enmbodi ments described in the specification
5. 1 n _conjunction with the acconpanying

HANJEE nuneral s designate I | ke

el éi'es e Cos
bI%c gég F?Eé aetﬁling eé%n%flzlﬂry | ncen %Sﬁ?%gwmg the
non-hmmt@mnbadmncms r&smi:ed\m the spegificationceydehe slaﬁ:bs tﬂ:‘n €onjunction with

agresent |%§%§Loa &?2 i S Eﬁ{ﬂgomhﬁﬁé ”usngnélngrein

p fas
OFIS. qf 35 3@ 4%@% Cﬁo& n exerrpl ah&gcenﬁpﬁpﬁmnm

is a schematic bloc I agr am of
systemmaetmrdmhmttsmms aspecis of treqeresent mvehtéornyr esent

[ i on; s.a scherratl c, bl ock di ggram of an
of R pemghat it Jo BEQeess, o nptges enroliment at a

omﬂoémmhabéaiﬁ&ide%hﬁﬁﬂéﬁmﬂ, is a flowhart

illustratin an _exenpl ary process for capturing and
prﬂﬁse§ss agc dl&ramoﬁanoxdnphey cuntial tdwenrds mechanism in

rese nt i FLG is a flowmhart illustrating
- acco ‘Eﬁb es&pggngggthn@r assom ating SKU data and UPC

of'aR SEBAplerY S Ar8E serVer I accordance

datres td/ih
2004/ 079506 PCT. U82004 4457
with the present invention;

FIG. 7 is a flowchart illustrating an exemplary process for capturing and processing
POS SKU data in accordance with the present invention;

FIG. 8 i3 a flowchart illustrating an exemplary process for agsociating SKU data and
UPC data in accordance with the present invention;
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FIG 9 is a schematic block diagramof an .exenplary
profiling systémin accordance wth the present

wo N jokgs: FIG 10 is a schematic bl ock di agr gp-0fis7b00s4s7
exenp ary profiler in accordance with the presen

e@ﬁl Onb‘ﬁ?‘b@%&‘: '?JIB?ké’é%@Ha har%ﬁtéﬁﬁl %%Bﬁqp%accordance

Wﬂ&ejﬁf&ﬁ@ﬁ@% th the present invention; and FIG 12

l'owchart i llustrating an exenplary process for

st #l@ai Qiig erghematic blosk dlidgramfaflan éxemplary miafitee iniactordance with
t he resent i nvention. 10 Detailed Description The

theP’E?F‘F%\WW& Bscl osure presents and describes various
fi
t hose sﬁxﬁ FW@L@%@%Z‘%‘{%@% pHGed Forl %cn%ﬂﬁ‘fﬂhea purchaser

Ice’the 1 nventio
profiledn atcosdemoé wﬂhetheprwmtsnmtion,mn:l ot her enbodi ment s

e realiz hotde artln mtheS|r|tan )
Cohmd 1k Bhe” Bavehat Ao 5P PrasSBe ol (sGdardizing a
Hggpr es of 15
lranlga??i‘éfsltfg’é aitlllo%ﬁbwéﬁ t&%g% %vl Ir%{btilat ion, and the
scope of the invention is defined solely by the
appended c| ai ns. The present invention may be
D_‘m ein in terns of functional block
co I . :
o BIL R solBinO s B0 RS AR Sius) el dbdiments i
sufficéenlt ideiad tbyenably thoseiskilledfin iy sihdw prastick the invéntimy end it should be
conpqnent s. conf red 20 t er.f orm.t he eci.fied . .
B RSt Bt T e FrAbet e RGP, By the spiri and

scope BT tRY inhticH! SThnls) HRAOAGWihg defai1eH desPIHOR $ hrsértedfor purposes of

menory el ements, processing el ements, '|ogic el enents
illustratién uniy; arid w0t of dinitatins, doiditkg scoph Dfﬂlcnavend:unng/dﬁnedaolely by the

%Eﬁi of functions under the control of one or nore
appety B‘H‘B%essors or other control devices. Sinilarly,
thq*h%gg&mhem%ﬁﬁ@mtn&ayofbe &&Snﬂé@%f&n'lﬁvﬁﬁﬁisoﬁf'ﬁﬂcdbﬁal block

i npl enented with any progranmm ng or scripting |anguage
companm hnéyanpu@pmmmﬂeﬁx]?s@_shoabt botsppreciapeiRihat gpch functional

blod he | | ke t he Var}' ou? orl%ﬁ’?‘“’&?ﬁ%‘?‘é@“ confi d

to p&%rﬁﬁh% sp@cﬁﬁé&ﬁﬁﬁﬁ ns. OFér éx@fple) the (bRt ifvefod By tanploy various
el ement's. Further, it shoul d bé noted that the present

integrated viticuih cmponentp(ag:, m;tmun!bmenw Progessing: slements, logic elements,

ook iE Bl 9 R PRREY Bl ol i s e omotof

one lof i€l whiéroBrbdesbofd diPétaer sl d8Vieds Siffilarl9y i ot wag Elements of
vvrl tten by Bruce Schnel der V\/nl ch is entit ed " Appl i ed

Dreygnt dgvention: mayrbetimpdersental gothi ahBrogreramg pE SCIIRIG

sucheiﬁ &f E#U'T%?BW’C#B%‘)%W ‘??cor por Zﬁﬂg%e various algonthms

being SPlepitated WitH 'any c¥biatidn oF 8518 GtrbtHtdsiSakjOs Qﬁéééiesl toutines, or

shoul d be appreci at ed that the particul ar
other ppvgrammIing © ofurthesit shawldi bscrpted that the present invention may

employ any number of conventional techniques for data transmission, signaling, data
processing, network control, and the like. For a basic introduction to cryptography, please
review a text written by Bruce Schneider which is entitled “Applied Cryptography:
Protocols, Algorithms, And Source Code In C,” published by John Wiley & Sons (second
eciition, 1996), which is hereby incorporated by reference.
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herein are illustrative of the invention andwits best

node and are not ‘i ntended to otherwise limt the
wacpHodkest he present invention in any way. PCT/US2004/004457

Furt hernore, the connectlng lines shown in the

vary [ . _
repl}g;géﬁlgi %5 ary functi WWatl ongﬁ‘lg%s&l%n and described

her@h)ase ilhistrativepbf theSnvettion and tilscbestiriode and assRoE ﬁtenl:léd to otherwise
ul d be ot ed that many alternative qr additjonal

%ﬁmp i BHESIV JRY§38108 in Ay ey  Krsthesmeres the sagnecting lines

ot e e S 1 i e

relaﬁomhml aml/orophyeulesuplipgs betwedennhe virodsheleswaise Nk Ghould be noted
the present invention i s . acconplished through any

that parsofanatienas radditiomahfumstionsl relationships of physigalgsmdections may be

predef 986 el PREESienltipltenti) el Bh PR ipgpation

of Gmﬁmnﬁrc‘aﬂlcﬁﬁ béﬁv/deﬁepdrﬁmﬁants pai the §fstead|of ﬂﬁVpﬁ:@ent invention is
tal assjistant, cellular phone, kiosk

pers naI di gi
accqnap @a(‘ix Bieuiable epmsunicasian WasanR FNFh asetf@r gxample, a telephone

LA R R 4, BT o, Lo, o

mteﬁﬁtinim devibe(d %kpomﬁ&ale%&vhde@ﬁeﬂsﬂnﬂl [iggifal hssidtant, @diRlar phone, kiosk
reciate t for security reasons, _any dat abases,

eppsomged 1 tellen npehine s(ATM)n ctp).o saline | pommmnisations, off-line
o A T PRy T e o

skilled i tisbosra il ealser apgiredistonthat) folr wdQitq Hyasoihs, ldzwaoases, systems, or
sw tabl ecurity features, such as firewal access
£ thgr wy dpventign duast GoRsignof Weﬂm@@n of databases or

eSO 8 e g 4 4 e e

mcludem auyy dfnparious 2Euithble meclﬂ'my hfeatures, kstighoas direwallgeaccess codes,
i,0sk, personal di | tal si stant,, handhel d _conput er

'eﬂcfwm@a de -%WI% ° WPEEssignand/or thelils ¢ he

I g i
conJ unct| on w WtWon& conpqﬁ s{?stcm via any input

devicestunh ik adkeyipard; monses kisskg pexsonal digital asrmbaﬁtﬁlandheld computer (e.g.,

Pain BV SETya, phatieo andft thy %m&‘mwli%o&é Tontian oA be used in
con;t?rﬁzggn Wignd %Yi? $he \%” I\/g F%ﬁ@ ﬁ S Wﬂtﬁz S workstation,

Li nux, UNI X, “or"“t he |

mini¢omuputed, mntfegm@ ®r Mer, bmm@um mPMmgtI@’simgn, such as any version of

windgF, REHELAT, Winfcs éﬁe@%@%%%ﬁéﬁ@?&ﬁ% Qs/2, BeOS,

BNINE of AR FEEN n
mﬁet Bl OS oSl or%ﬁu%‘glgﬁégf exl st ngmdrv%tdﬁsrme]bed herein as

being, implemented with ZGRAP commampicatiens proicelsp ftawilk be readileunderstood

tha (5 ivenion ShAA L b SRl lh Dk APt T 6 SFABIQS) OSI, or

any ﬁirﬁl‘)éradf &8stinBadr Mtreg?bﬁﬁ&issq&bﬂ%%ﬂﬂ ﬂicﬁbeﬁmn'i%sﬁtemlatcs the use,

partici pant Or user system of present
8 e,mvdxstnbulnpnmfchngdlgmgdmusemawera informiatioh eower any network. having

func tﬁ%ﬁ%a“ doioiypt ek Bralbed B g Syt om 1o
I S R R e

retailers, manufacturers, and third-party providers, may be equipped -with a suitable
computing system to facilitate online communications and transactions with any other

8
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partici pant. For exanple, some or all participants nmay
have access to’a conputing unit in the formof a

weRloaedkoccomput er,  al t hough ot her types of co%&gﬂm“mﬂm
unlts may be used, includlng | apt ops, not ebo

S B e BE MR 595 P oo it
the ffm of A Petbbay c%ﬂ@h&ifsaﬂﬁb iRt ggeéof U@bﬁﬁﬁi& Glitd thay be used,

the form of a conputer-server, server,
inclndingdapions, ywtehobks; &apdheéd @omputena myt-tmpﬂmxestkmsibtmnnals and the

ke, o PodRRpely. Ol peBibiiefte BT LR et pekich may be
nnp!‘c‘ﬁiﬁih@&i ROthWIthin 886 oI -s¥ivar, aa F‘@ts@rve{: Oa‘;ﬁ@ﬁv‘gx n’pﬁ% of computers,

network, as described nore ful'l'y above.” Fo
or anyeothet umtablmm;aphmcnmﬁoas wdbth erenkhown kin thbiach oi $nay hereafier be
Wgumed to be insecure and open to eavesdroppers. In
enbodi nent the netvvork is enbodi ed as the

| Ntgenel, HeN &ofifdoRsd ﬁﬁﬁh”@é(chor Qiaywa a data

not be co ed to the ?nternet at a tines

commgications n@tlwerk,caa slasoribed nwoefultyeaboven Foe Emdrq;le,athmdﬁvmk may be
wher eas  t he

« o FRUFL SHEEN S b BB g s
embo¥ i) the RetwolE i@ didd 48N Kt Sl Cﬂﬁﬂi&%@ b ﬁ'ﬁ 'qlég&}l?puters may or
the | nterne

mai ntain a permanent connection to
mayrm‘ttém qomacctedéo thet Intorietrad yalloiimes. nfoe imstanet] the cotdumer’s oomputer

man W«wﬁf& RMRETIR. oBiGH | Sicatonalffy fo dbe o\plerach Mgersassthe rotailer
Secon 3@156@152 hé flafEifab@rd do Wﬂh@% Ew%hds mechanism

network, referred as a payment networ
miglg ayaiptain A peumaticnt eqmedmtto theintemnh glt p¢ opted ¢had the network may be

o B o e T i o

f i The estafler?sed: teﬁ{ n:@? kot fmfdrenecit® td’QXHEdlbarty provider

network is a closed network that is assuned to

via asgeeond npmheraﬁewdrt@mg & payn©nh npiveask.o The Ipeym;mmtwork represents

cxis 5 pABFlc e Gk R B e bRESERF e en 1 it s, debi

cards)and @da@ﬁ:y;% &f Fidhivcisldhitrurhéhts BEb@Iking édrds. PTRS fa¥ment network is a

inventi on nay be enbodi ed as a nethod, a data

closedinstwark; that is \psquasad to W‘@‘é frosm eanesdroppers.c Eg:amglcs of the payment
netwBtinBhio8 e R LR R SIS VAR e YRR Bt

aspect s o
anAemtilirtel @p&&iﬂt&hb}e oﬁmpdﬂmy skill'in @he ift Sh¥ pAdseslRvéntion may

di ment, or_an_enbodi nent conbining aspects of
beersggﬁeéaw vasthod, fadata prarsssing sistenn &y drviies, for idetaproeessing, and/or a

compfRopaE PRtoct AtEoliy, il oftnf Bl el iy the form

ofam?ntpulgr@oﬂwaqweﬁ)%lmeggrm tinel mwwe?medhﬂ%htﬁr arhémbodiment
orage medl um Yy SUI apl e conputer-reaaapbl e
co off brth sedywane audihar IFH&E@@QI@ the peesemtsin¥ention may

e a
ﬁ%fm %@*‘Fﬁ@f’#ﬁ%ﬁ ﬁ%& %g"%%ﬂ%gﬁ%k Horage mediom
utecrdadalslev progrhmr afdermem éebddies lin dheaefaa,%ge Akdum.  Any
fI o art |Ilustrat| ons of nethods, apparatus
bic, setager medivgy maypbe utibized, incly hard disks, CD-
ROM, optlcal storage devices, magnetic storage devices, and/or the like.
The present invention is described below with reference to block diagrams and

flowchart illustrations of methods, apparatus (e.g., systems), and computer program products

9
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WD 2004/ 079506 PET/ US2004/ 004457 accordi ng to various
aspects of the irnvention. It will be understood that

wanmo4/01eset | onal bl ock of the bl ock diagrans apériRenes/004457
flowchart illustrations, and combinations of

3006 st.to?at 1 ons, respe?ﬁt \Qﬁelegé &Ecgn GQ:ijﬁ‘pr{fﬂg%ﬂq yd&\é\{ th functional

I

blocdmﬁmhe dilodkr diggramisiandtthe dowohat illusa etk BB ESMbREASELST functional
nstrucﬁlons may be Ioaded 5 onto a general pur pose

blockg i 8% plock siagrams god Sewehws dnstrations; respettévely, can be lmplemented

by SR TR L dhe B4 ThEL SuBRBRL Blakch SelfbRIPE gy be loaded

ontd Ageneralrpuiie an@ﬁﬁ:@fsﬂ@éﬁg bﬁﬂ%’@@ k6mPafed & %ﬁsﬁfdkgammable data

appar atus create neans for | n’p enent | ng t he fuhctions
pwcgﬁfées ApPRAZatug te produceastaghinepsushithaty the instiustionmekieh execute on the

R T S T T R —

the ﬁmaeimepecﬁﬁe@iﬂm Deivetare BIoRR e biRks Processing
aratus to function in a particular manner, such

t h thegen eomnputer peegramsinsregtions vz Algo dengtotesh ir e adaiputer-readable
[0 an_article manuf act e i ncl udi ny
menfBEY bt SOREE 5 Rorditef of sfer TRkt aiable dutd sl apparatus to

- functipeéa fi @udzﬂlaﬂ B@nddrOyehahat thk dsdtriRtion K643 inHRE comy uter—readable

comput er program i nstructi ons may al so be | oaded
memgpry. Brasiyce an ctﬁcrfenarmf@@mmwmg m:aacmmneam which mzplement the

func@&?%ée%ﬁ%éﬁi i 3hé Apehdty %@r&lg §F biBgs "t creorq?:}n:so bt Rstrictions may

also bp ieadad vatd 9 cOIMPEEE 6r hEOpBpRFaBimAIP 1@% e Stus to cause a

such that the instructions which execute on

sericg eperﬁtlelilalo&tﬁ@r t rhsgperfermseon sher conmputar ovl‘:dherspmgmmable

eopaiis MRRGATEE ot PompleBC ehBREHBE Tr0RE) Ik il e faructons which

execiﬂeank&eaforﬁﬂmerhjrankaq}regﬁﬂmbﬁmbﬁm pevvide steps for implementing

illustrat| suppor t conbl nations of neans for
the fapctiops spes Etdﬂgtﬁep@‘é‘i"?hagcpﬁ kenb @‘ﬂ@; combi nati ons of

Stﬁ@&rﬁ%&ﬁg tef?%@!dﬁhf‘ B10cRE oFRES 'bflé %ﬁ\%s' gﬁ% oW fart iltustrations

program I on means for
suppen econiliieations roft meas. fortpeﬂohhmgl the éiﬁciﬁ&deﬁzﬁbﬁtﬁﬁ thibinations of
ch funcgtignal b) oa of,the bl ock djagrans and )
stepsipt, perlopming {the spepifie 5‘\&%@ dFegtam msixuction means for performing

the Sﬁé&ﬂﬁéd Bﬂﬁhﬂﬁg ortk@ﬂﬂ e | n’pu?errent egh%y el er %é)lletg%‘\aggf {hﬁ block

i Tustrations, can

diagrpms pandd;‘lovﬁ&ahaﬂhmmtmnb,amﬂ combipatiens 6f firetibnallbledks in the block

1is Eerforg]tﬁ:o e.s e f| ed f,ugg‘ltil onszE stepsb&ngl SUItalg:llepm'pose,
sbayidt [ &
hardvt'egartl ci pan wt sh ﬁ|gn?r§{r ghgng&erg:g rsg%er%gﬁ%cr@gg or steps, or
A 3mb1naaqns ?ﬁﬁpemhbpmpcmelhardwayamﬁeumputer mﬁuﬁ&ﬂs&
ay dwar so re ess 0,, esses and uses
Hz(eS mﬁw wﬁ @P%ﬁ’ ﬁgﬂimﬁ@ammlxmﬁarto any

;
persofiS eﬁfr!y"%hﬁn%l ng’a%ga?co P?E e, glﬁll%éfhg%ﬁ SEHWPAE S of TouBlliess who |

aggr egate consu

accessegnatidises ¢hies systeml dfhthedingention, Ancludingr consi@eisi (Suele ks Sprimary

in t stemrra interact with one another either
m qﬁ@ SUPRl¢m 5@%@0@4/9&%@ consumer account), retailers,
MEP%H%?M%% providers. Participants in the system may interact with one
another either online or off-line.

—:
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As used herein, the term"online" refers to
i nteractive conmmuni cations that take place’between

wbabdd/Fefignt s who are renotely |ocated from onq,CT,U 2004/004457
anot her, including comunication through any of sh

net 0 at. »” d_abov

OO Rl GOTIR S TERE R G ¢ chmmiinicalipgs that take
placBebéiiten eﬁérhbn?an@ havtot 2l eembelni [d8dtb® fromR@BI Rfother, including

sof tware, hardware, and/or the like that manuf actures

comguaiqatipn tlrougly eny of theratwark or soputicasions smoans desgtibedhabove or
the rlﬁey ultimately be offered to a consuner directly or
lf directly through a retailer. The term

" meh ftah Ui fadRierd shall iifethdid enyP P¥sBAY &ntith,héaritable organization,
gmger ates and/or provides manufacturer item
machigensaftwaseshardwarehand/er the liketthat manufaetares, distrihutes, angriginates a

me@'g#?mg?l ntlﬁ% char ta Ie org Ffeé3°| on ﬂmlaChldSrpﬁgygréndrecﬂy

throﬁ’élpd%iaﬂ@f SIQitheﬁﬁ ‘&ﬂaxﬁf&ﬁﬁéﬂ% affo ildhRE AR E tﬂa@egenerates
term"retailer" is used |nterchangeably wWththe te

and/ompmmmanufmqam;denuﬁm s context, a retailer or

gnt gwa%}lsé E@lll %ag tBRe ci ne @é offI [ ne{]’ machine,

soﬁtﬁz&@ BBvwhRC bhd/BF thellﬂge%aﬂ&@ﬂoﬂfﬁﬁ @l lﬁfodﬁd@ Rr I%Qﬂ‘vitﬁee@ a consumer. As

"network | evel' ‘networ k-wi de 1 evel " shall refer

used; hergin, sthst term h‘mtmlm | igdesedninterchangeablyewith: the dernn fgnerchant”.

Moriysh, i ShisrtDfeelE (it 'of merCHRut BY oFft Br 3 il . or offine,
prodaftd ane/oe sdiviees mﬁ@e/omppﬁ@ﬂby A6t bananaRktayrt h each
ot her, and each shall nean any person, entity

chAs usedbhaseisy thephrases Tetwork lpvel] m empthﬂwmdev ' shall refer to a
t A
syt R8 HEfuder ot 3 506 AR apd i 1o bHE aB R eCY 0o
cods used hatingthel tdany fpuretaserd ficustohier’s Oobisptieey ‘Eﬂmmy membet”,
al l ow a consurrer to i nteract or,_comyuni cate vv|t the
and cendruser” msynbe yeed migrchsogeshly with eaghspther, candgcachhall anean any
persdfftityg LRRYANE Bhfimi 000, or Vibliees TR e gﬂwh% B picticipate
in theptebentisystéon/ access code, personal 25 identification
mb Pl [ nt t d denti f t
Cofte Contpg] 112 hess, 1. heraq e,y defioce 5Agegh lbep dentifir
QE':FE‘UHI ErEEW /
gtl ca \S;tlscagac"a%a e gﬁé rﬁ%nsm £ ng ors%tb%lfl?&g s%tem, such
as, fataexample) eréwards Caddpclargecavddorediv card, detdit aahd,lmepni)edrﬂ,etelephone

of inter ctln .and. co mcat‘hﬁe th suchf rms of
card pie iEipR Sardy Sardl /ag#p foade, personal

f
1den@1‘)rét18fl socl al tﬁm?u Wﬁu%n%eé agﬂae uﬁgg?cggtscgd%eﬁn gr. the lke.
Additibmallya ree Scombumery TDY unagh obnipruﬁe Bilbe Ifel;m afoslentrdnic; ansgnetlc and/or

optch{ TB5ke Lol A ntany Logs Lhal oy e 2seqel e i dovce

which i Sﬁ %fnﬂgtlégﬁ% %tmg%ﬂ{jé | fbx‘iz?s“&ﬁ:o Ib.
any erre nane nsuner nay register to
pdf@omumat enmﬁniehedﬁa’emyt caymiseranyyof the fpllowing: name; address;

date of birth; social security number; email address; gender; the names of any household
members; a credit card number for charging any fees that may be associated with
participation in the system; survey data; interests; educational level; spending trends; and/or
any preferred brand names. A consumer may register to participate in the present system by
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WD 2004/ 079506 -PCTI US2004/ 004457 any met hods. known and
practiced in the'art. For exanple, a consuner nmy be

woueed/h®ss automatically (e.g., if the consumerpdpii€fioscossss
an existing consumer account with the system
). RbP ' e, ts:ﬁ&ﬁ int of sale
any: e. g&‘?ssﬁ]r oug dgpéé:g{)cgé IjFﬁgpp ?‘Ig'atlfogn, a %,Gg%blgqnsumer may be enrolled

autanmtieally €syg., of thensdrdtiies hokks| dieatistitg ehsamer hgbd gt witl%the system
lLoyalty identifier, as described below, 5 through the
admygistrator), over the phone el thepoiatefsalefes:, thiohgh e paperapplication, a verbal

: gl o] t r | cons r 1D,th

intefS360 Qe A R ke o Rl Tavely” ERHERS s téstibnt below),

througly thee mailp datledugle ihsstitCairdlinerti duliae. DYpoh nFAIRSMBIhe consumer
requesting that the data be updated to reflect

recepien A gensugicr ABkdhati i assogiatedwitls ¢ sousmes geeount. nBotoliaent Heta may be

a1 TR Y S 0kl b FoafBlale 18 BEERY bidted to rtcc
charigdeot additivrs oFale bystérdequabiing @it £8 coBfBifier reVieRl MM update the data

identifier which permts a consuner to interact or
as necdadnfar el th a retailer system including a

, : . i ndi.cate £ heir. £ici nati :
NS BB B B 55 1 BBUE ol or ot
identifigrt whithaperfrits ad lcofisupier XoUinfitict Ur EthhiBhie- w%eéml:tﬁﬂéf system,
. retailer loyalty identifiers may conprise any of the
including & retader f&rmwﬁr lndicate thpismgeticipation ivr 2 déteileSoyalty program
. i wRLERAI d,. .tel eph d, t .
w3y o oy L B35 S8y i
identifies thon tareprss PRUGRRR: al #eakds! Al dafp i
oya]:ﬁgber zgl N, Inter ngz?ﬂggghg’ otaﬁg%l a: dent?sf?ﬁé%ti on © card, crodit
card, bl cardyprepaid <greb felppheticdcanddmaart card, magastic stripe card, bar code
S {a L. L b
o GRS Lo oG, Bt R GRS U3 Bt coce, ot

identifodtion feode uadioyfrequetity carhaddior thet lilea! A@ﬂ&idiﬁll?,af 2&tafler loyalty
O a

. transmtting or downl pading data fromitsel]
m@&sm SRPPAES, S ma?pﬁas%;fﬁmh@nm magnetia, datisgfrequency, audio
a/ camg.‘;]i j ' Iﬁﬁ.{ﬁ{%”ﬁ-lg gi iLdenti.fiers:
an o%s u'sed&ﬁgdﬁre‘%ﬁmgrb consuner %%ﬁdﬁé{%@h CHfy Ty 10 @ second
devicecwhicht iswbapmbles pf inferseting ambestuRinicting With deichOfetdilep loyalty
id a%;count and whi ch posts, records, stores, or tracks a
1 umer's activity that is related to participation
i | ty e e f o . ;
Mg ffed Rfei! ¥ ROBELAR dddotift sﬁﬁ??%éagﬁ%/ﬂyo?ﬁ pu Which specifies a

consuner account nmay post or reco
consufadr|as wiholder ppthe aztountfand neltichopostsp vecohdss stoges, aciracks &)consumer’s

. feq. . .t ur chased.and/ gr purchase anoupts), reward
sctiviy ligt & eSipeATlG BRERFPIGH 1 i Walcn SFoBam ol 9Bt iegibodiment, the
. ¢ . Coo ¢ ke | -
confeh abecult aBTPUR A eRr ARY 0P 81 ing Tltslf otofahfiont urchasing

activityo (&g ritems mmd;asﬁkmhapdlﬁn@im_a? ambiuga)a mewadr peiffseearning activity,
onsunmer, account. whi ch spegcifies the consuner as a

rewarﬁrpp Vdﬁ@%%qa%}m:@eﬂ%%w m&@éﬁﬁﬁ%n of any
o BGordinol Wi GHIFfipRce/of RO RRid, Wl biiBublel I nlay be gosociated

er.. In one e

with safdgetdgatecnsirndr dcheuntvwhich speoifieh e, consaher d3 prit&reirdimber and

menber' s househol d, busi ness,

pormify 2 ASociafisn OF B RPT Of GpGuh e FOGpore MGt BFoary member.
In onfm H@Eé@ﬁﬁ%é Yp BTERGE nidhibert rE SR Y withth® RN member, such

as by being a member of the primary member’s household, business, organization, and the
like. In another embodiment, supplementary members are selected by the primary member

-]
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WD 2004/ 079506- PCT/ US2004/ 004457 for association with

the primary nenber's aggregate consunmer actount on any
wdasismroxdeened suitabl e by the primary nenber. peQrus2004/004457

exanpl e, a primary nmenber nmay associate friends,

= : : ' Lyelp t :

for EEQUERAEATIR U prielf Tbhber € agBityeld Aol Woflet on any basi

deened svitableniyntier priramg membbenBot example,nd primanpynepabien maydassociate
redeemg@reward poi nts which are posted, to the

friends, fioawarkers, Gmilyamemhers, oaany othes gxpyp of indiidyaly or entities. In one

o FEERHE o Wimal P o5 3R BB rbhloty ElnigH o2 bin and redeem

rewasdl pointsrevhiicht yrenpostal tovthe agprygate demsimee\wBcsing Wrnbsany of several
whi ch that particul ar supﬁql@:rrent ary menber has
accounip gt may der asppigtede WubdHhve AESTegAE ppFREn tagpgunt.  In another

e SHEREL e Akl SEEBE B0 bl LY B0 Gttt parice
suppleRiteary ninbey hhdedrnghr In LHirther ubgiigens atsapplenemasf member may

As used herein, the phrase "aggregate consunger
&

only yedesma quamtly ofEeward Boints cBhigh themriamary yaemberchasauthorized for

j: % ﬂﬁﬁ _[ig' ﬁﬁ soci ati on of any
redcr#éﬂ%@ééygﬁ?ﬂgﬁé Ep'lii“e ary g’%@w th the primry
meAbeaked heretn)ehe phde fagiregatd) caguieg Akoundit silininesii any account

. be the, sol e account that associates the primary_ menber _ -
which; specitic §u%m%m@9ﬁlsni&mt§ e ciasserietion <Of gay mumber of

VA %bér i : d u&ﬁfg&iﬁ]@ r
supp%eﬁr?'ggrri%n n gnot E]étg@ yn%(%ﬁ%??&anwaé&éega e co%@ua\'r{rle?ggmgate
accomﬂamyﬂehﬁlg)sohacm dtﬂhsmbctgtes lthmplﬁtlhhl}yl membercwitin n‘gﬁ subplerentary

y each_ be assogiated with a suppl enentary er.
menpgy aad 2ribaces the, aotiwby P EheRITRAY JuARler 86 GOV Supplgmentary members
Qg!ﬂ! . r . . .
In rel evant ﬁxxg@:tﬂ,l %?ggrgﬁggg{é’g In 8@@%@ n}C}%&I ?})@Ht‘a)s/?dncgaé%de*rmth multiple
accownsl tieat ymsy ppdhe be rassocyated Witdr 8 suppleneniar? heasiseo.c i Bdreexample, an

with the aggregate consuner account. This aggregat
agEregats CRISYIRE JoRUS] GRS, SREICERL AL POfte TEAREL PRy ack all relevant
; F Iﬁﬁﬁge),s BiberBH W,ﬁ?
mvg%s%gfi%ﬁdegfwsﬂﬁe a su -gigcount gha%h?h st se on yﬁeﬂ:ﬂwrs that are
associted wiithythe ngarggateiconfpynerhaecpuntt i This aggregrse lactineityt may be reported
er.. The activity in this sub-gccount. may b . .
solely By BF pEmegn Fypainst- Fertachy ot mipreomt e oot i B sasgpiated with
am&%ﬁ:ﬁ%&t% ‘!overse:e the:ZSEE%E?i vity gP each %dflithe tary member.
The getfyitye ire tiarspbrasotunt spaphe exported forthdo stpptupplemeatary member

: er. cannot oversge,.the activity .of either the
sssocir St (HErAyE-acg Py i (A o PEY st gy overseo the

activiey) bfeach 5F HiY _ ors,Shiit! dacHRAthe RpplemeMtary members
entity, charitable organization, or business ‘which
cannatgwersge themstivibeef either &ﬁmm membep gt other prypplenrentary snembers.

preseni sysiem, It will be ap iated that, in__. .
c e Phrel neusleménthly menthel " Shelf el Pptsog entity, charitable
orgar[ﬁﬁ@_ I 'or 'FR¥nER WARH hdek &f Qﬁﬁwﬁéﬁh& WieinBet T {o°paf¥icipate in the
"purchaser”, "custoner”, "consumer®, and "end-user",
presegt systena  Tswilbbe appreciatedthath &y tertain qopeaxts,i the phraseyseppdémentary
‘consuner”. A "suppl.enen nenmper J D', as used,, . "
menhgE? By Do tpoelanRBa g i dhe e DR e R,  ogpoumer”,
“FHILBG Y si I &n&ﬁa@' HWiberS gﬁﬁ%ﬁﬂ%ﬁ%&%ﬁ:ﬁeﬂ’
aud ?ﬁ!tierac’%/mg?g]%oml cat e V\ni'n?h theﬁpa.i ' - A
“supplementary member ID”, as used herein, includes any device, code, or other identifier

guitably configured to allow a supplementary member to interact or communicate with the
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WO 2004/ 079506 PCT/ US2004/ 004457 system such as, for
exanple, a rewards card, charge card, credit/card,

wdehiinopasgd, prepaid card, telephone card, SNep¢T/B85M4/004457
magnetic stripe card, bar code card,

syst%ﬁ%‘gﬂéﬂ %%}fRf gtczﬁﬁ’lg,f%r e dgalabgzﬁﬂ'gé‘lcaﬂggtgﬁdp cgfﬁt(;]c%ﬁ card, prepaid

card; Ctelephcﬁiédé@d, sthdi€ cbﬁd!(ﬁ)agﬂéﬁb §tripe ahidy baticode Bl caRRbRiaYion/access

mber |D' may conprise an formof electronic, 5

dm%qnab eatifitasionopimhes | (P gods, ethsr identification code, and/or

the 68 A hiopy AishBie tﬂgﬁga’"%sﬁ@%‘atﬁ AP PR Brie o form of eletronic,

maghRHELEdlR dpfidalvi dvite Tupdblé Of franshittinpUaidosBerd gy d4¥E I itself to a
D. A suppl enentary nenber may be registered to
secqrer dmuctpazdech ns toapabls of dnteranjing eandpyomempicating, oeith such forms of

s lIélnownt and ced in the art. In one enbodi nent, a
UPRIET ke mber 10 i s regi stered by a primary

e eihp 1Eﬁéntafsaﬂeheer ha LR SRR R0/ pAHeIPAE lﬁrwe ent system b
enrol | ed by a primary rrgrrber over the ohone, ?@g yalem by

any pasitkadsdenozan @d(p,raguced i theagh o pate atsuppipmentaxy member

isr ésfeeff‘h B&%@%ﬂ&%@g@ﬁt ?’]% “ Gim oL nﬁ# g%&m Joay be enrolled
by d ﬁlﬁ:ﬁh&@%&ﬂﬁéﬂ% L 1 }ﬁﬂdnﬁeﬂtth@ ﬁbinﬂ ef sdl@ (28 0HhSigh a papet application,

nbodi ment, a supplenentary nenber is authorized

verhab iitenview, sy instant; enolimentusing, & emtailer M@Mpémsm ahlpugh the mail,

or AR o Gt Raldp- - Bn b Stk R Bl rarsber i

autheﬁmmtcsfdg@wrbm pHmSSehibdi, Gind thé s@ppldinédtiry thémber self-enrolls in

process the registration of a supplenentary nenber,
view fof hg auikorizatian.a Fer exataples @ ppimatn membenanse provide the system

adunfRRAG whE Bttt sl 6 Thyestd e oPEphelnons, gypplementary

mcnﬂﬁr if aid whefitecautibdrized upple@eritaty mamb@ dhobses Te el in the system.

ardl ng t he suppl enentary |, fl‘b nanme, address,
The § pig|of agthosity, may ynchuda e, edpfoxmption, spch awder grample, any of

oo Bicing JRftcidion £ Grainl R BIRPLRRAR BReber i ke, social

secutiity @unibel)i snifloyezomiraber, dateusti biythy and ¢ig likeraiSupplithientzay member
ender.; a credit card n er for chargin ny fees

enwﬁﬁﬂsp meéca@geaq aeat % f?“ﬁafma cealglt' #iees; dafe of birth; social

s fber kANt ged o 858 i Ml iy fsg ot

be asﬂqm:mmhmltiﬁpamnmhm in dheisystema sitcvey Wafd; emmmstﬂ; ysduca,tlonal level;

and/%enggrgm I%‘Sial S asi ci at ed !WI th the l roceives 2

pp?é’Mé.rgE Hﬂ{?& s aggregate
assocl at e at ed to entl cz'i]} cont aln a £a

conspmetlemnomit dm anepemhbdlmnt tthe qtmphme;ltarymnmnbérsm may also be

‘dg B cﬁ consu profjle" ed her th
ass"%‘ﬁ | Wity refatecoto, 4 at u%@&@ﬂ%&& ePf £EpaR ‘H’t?n e primary
or the behavior of a consuner. In the
con?exg ? gbcom“rerm al transaction, "a consuner

pr &f fdomsurabraprofile?, nosadheneid, stalli refer dol any idaia wsednplcharacterize a

il i ol ot i
confHREURSHRY T I G 1% O BP0 o 4 e of o

partitdiler phfchase, the ﬁ‘equency of purchases, the volume/quantity of purchases, the
transaction size (price), and/or the like. Additionally, in other transactional contexts, the
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j WO 2004/ 079506 PCTI US2004/ 004457 term "consumer
profile" shall /al so be understood to include

wOQbe4AHb @gase behavi ors of a consumer, such A CT/US2004/004457
consuner enrol |l ment data, visiting a Web site,

cen] S50 S S50 Y, BB B e b5t o o

consguleek | $L{ERMNs, co;ﬁﬁﬂétoémbﬂﬁ)eht Ufa, Vifting S WebCSte, ?efmals of pgosPecttve

partu ci pating online consuner nmay €arn rewafd poin
pmt@manwﬂn |thra$ystcm, tnouqzj;mcm afiai syeayi mgatbrenformsumhgahermg instrument,

end/ft e RY CRO Risline: » 2RI DE e, GRoURS P cah reward points
autoffafibdliethréuddps %‘geﬁﬁk'eﬁ}gﬂt S nﬁﬁtlﬂ%)é Web Bité %spﬁetmﬁ an online

points b conpl eting a tas g their con
survey) oo clinkingceashi danserdadvertiggarent ot tmamplrsm dDfflime, a participating

ol i B G Sy e iy o
cashiehlaAd S d? % ﬂﬁ@ & o e‘F THvHdB e "be "]Iﬁ @hith dg% éﬁﬂtﬁ (e.g., by

consuner pr e nay Used i n the cont ext o
scanpimg| a/barscodk dis lmapmmnvm forneminple) [intof the POS tamtisatd Further, any

ot i it S
tstjgﬁtsgl %ﬂmnt ary rrerrbhgir%%%f% eﬁgqﬁraﬁyﬁgta used to

charmmesa mqmmnentarglmemberfam/mxhabblmwdrmf a stmpleammaiyttmmber In

of a pgj;etl cul ar gﬁrﬁhase h‘e freo[uen 25 oI profile” shall be

undefdt@dtﬁﬁqhblﬁﬂ Sfo?@x 2
Addi tional | v, in %@%eﬁ?ﬁ%&%@%ﬁ%%ﬁa{t S, Chaﬁe’ the frequency

of purehages; sheppd sitynofiimechapeso tliel feansadtininl smaa(psne}; and/or the like.

Add'ﬁgﬁag{ St ooﬁlgfg | ncl‘gq%fc??}@ﬁg%c ase‘ be avi crs ﬁfgwggtrproﬁle”shall

also B& afididrifend t6l dctude\idhlfiirithse bt»f&tan&t tocfa sufp ﬁtember such as

rospective part|C| pants in the s stem co Ietlon of
SUPPQ’I@B&VE lpevolimemb rdatd. i viaitigat heWcthIten of @ospective

paméﬁ Pin n%.h §t%e¢o@|gu%§t £ ey & Ak ! g)aﬁﬁ{llg RN Cy—
and/cﬁuhalihé | B6Yl indtaide| @ participating ofkid sﬁ@pl%m tary fiegdbefnay earn reward

visiting a \W\eb site, conpleting an online survey, or

pointg apioatigali thopgiha éﬂgmsm@temhtasrmm anyeb site, completing an

onting shiyef or ity b sAphahasPHBBLERER} Tl SIFTp pertiipating

suppleheitary Sn&iﬂb@lmﬂj Faih Mevdre rpdinds thy aonﬁgl'éﬂh@ a ﬁtﬁﬂlos .glowmg their

triggering the cashier to prOV|de a ehaV|or
supplﬁmeetganhﬁxf 17 @ cashiey an Bl;tgm hepshi sofbehavior" ID
whiclp Bty b it K é@%t??%ﬁﬂtf% ek o ng%@r%&"ﬁ%mw into the

POS tmninal eFortyerpanyuaspelcts of the supplembsinty énbartprofiltahySbéused in the
i rd-party provider" nmay conprise any additional
conteg;; lﬁgoods and/ or services to a consuner.

party ocfﬁ délho&]& %@*ﬁ?@ﬁ sy i ﬁ%‘t‘g‘f‘% é%ods and/or

servicesta laloahsum@' ISiJebmcell})v, ed“thipd-paity @ftﬁa&éﬂ’ thwdes Bn? party other than

cognsunmer. A third-party provider i ncl ude,

the particiHpt manyfactures 9ad setailes geho g tmmvedsm @ttraalgacﬁlma'fﬂh @ﬁoranmer A

it Bl Rl k) RRRE o ST Mo il ek or

issuer of a financial instrument (such as a credit card or a debit card). A third-party provider
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WO 2004/ 079506 “PCT/ US2004/ 004457 may al so-i-ncl ude a
provi der of goOdé and services which are offered as
wowes#Fes06 consunmers in exchange for a requi Sigqyus2004/004457
nunber of reward points. Though the invention may
mayQReibRAt borBedBESIE s dndber ok Rich ARE L8 191
transacti oﬁjg whi cﬁ%rang?er a googfcor S%iﬁf%egg.??‘%l%ﬁéﬁcomumers

in exphpggenior anoqyisite yurhber f réwardpoinil. ary 5 party and a
subsequent transaction which transfers the good or )
se&?ﬁogéh ?‘?eo fﬂ‘f"ﬂé"? R BERFFS bﬁ tiked itk Tefenence tefa series of

trandabBénsORBIh OFard & \d | ; SnS '
ooy o e i B oo e g ML B s RAtng Yol 36 S Stvermediary

partyyaicba sibispquent erassaction thichrtrapsfors the gopd ot Yerefe &om the intermediary
"Franufaéturer" the {nternediary party as a . .
party j. 14 epckjser of thap gpod, gk pergice,ofor cemeamidiice andipvepases of brevity and

REOR thée s " Sigindisk 3
conBlis! o e il SRLERP ALY IR, Sl by o
‘magufackitel”, bther Bterywidiney paytyt ko ae “efailer’yi thar gndskder | asi B “consumer”
. 1t e art that teghe retailer need not provide a product

(inclydiig primary merbg angior isuPRIsBRBATmeBtoeFRnncae ygood or service as a

“pro@ibt! ¥y VY | edbBiiz i il i

Pmprgsent%?ﬁ%@mﬁ%’?ﬂg}??so I%ﬁ&%gﬁ%?%;@ﬁg@mmemm

the retailersnesdi notspuvideha peodube og iteinUot £ ¢ensufnendh Wxehange for monetary
product or itemto a

V\hersﬁﬁqt&%r tailer transfers a J I .a.

CuIrepth s uere Ry be $he Giser ther Bropest sipclasyrecisr Ratraoylimited and

. -yl . i . i f 0

s QUBGE4 WAl 16 AR b, SN okl e o

produdbior ﬁtemycoqmmc'r déﬁhﬁut ﬁﬁycoﬂmnien pobuiditgi aty Suffen@hesether value

.. of the tran i on, ug ese participants are not.

- “s“ﬁ%%?: | Eéﬁrﬁéﬁ? fe‘m& &b aﬂﬁﬂwﬁm%wfmﬂu@eas third-party

provideaRay 8k ihAsibed M éo%bs?hﬁbkcaf 88 tralKiSn, t‘ﬁﬁﬁél {he&a%%ﬁcipams are
conpani es, card sponsoring conpani €s, Of | SSUers

not shpwai t Bxdnaplawy ﬂ:mi—pamd provedend naayt inolude finanaiat iisstitutions, such as
' Ltuthbons. 1t will be appreciated that any nunper

banid 3R’ A vt ard, st SR, SRR b s o Ry may be

deiD E6ntrate Vith HMFhnERAE ihdtikti biteltD t
undelsbOMIES Sl auhatBP IMURMGH) SN Yo Bpfictiltc Mhat W' filftber of

consungpg; retaiers; menpibetiass, thindpart providers, andithediketridy participate in the
fet .any synbol or indicia which provides
Wﬂeﬁﬁ?ﬁen%ﬁcgﬁ%‘;ﬁguo?'n an exenplary enbodi nent, shall

r efseuised Qefdiy, the Mg “UPCUend fHe PSR! ridrffachires AGRdENfiffer” shall
manuf acturer and 25 associated with an item including
refer 4ay any, geyngiol gep dadigisd wdicks grovidess information eing, dnf en eeemplary
Ll

embolicht, BRI b By BBt S, 4 ot P o pmsfaghrer and

associafedoviti 84 @k, idoMlinEany typK'e gaodh dndforRERARS, ulfiflafily Sffered to a

itemidentifier" shall refer to any synbol or indicra
consuger ehotheendivesraddi ti onal i nformation and, in an

e e iqent. ..shall. refer 30.i,0,any, nunper,

o SHIBpy, TP BEPhucted pofres, o g S Bty However, as used
hereim diRogiA“SHUM idd the thaﬁm‘retdi!éﬁ hesdliidént iRy’ dnaRG et tPRRFSymbol or
. ...and/or services, offered to a consunmer or other
indicig wlichqurevides edditianal informpticnrand; o an exenipdaryfemabodiment, shall refer
to any hAHeE) codk® ofQueIk Oaglgggd B}C,:T 4 TRl 4 Seoeiated with an item,
including any type of goods and/or services, offered to a consumer or other end-user (such

a8 a supplementary member for example).
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"Purchase data!, as used herein, conprises data
relating to the offer of any itemto a consuner,

wo YRRlSsEpt ary member, or other user of goods g gh)%&mﬂ%“ﬂ
Servi ces Pur chase data may i ncl ude data regar

any or gﬂ?aa t he fgilﬁl‘%?oqﬁ an %ﬁlg %@urc ﬁ@gﬁg}'ofanyltemtoa

consﬁfrﬂf‘ ﬁ%l'eﬂﬁn ml?erpely et Hé’e? mfcéo%dé ﬁnc%r s&IRs. Purchase data

credit car |t ‘card, etc.); a tine
may amodider da:ﬂayegafdmg anyvoe kil @f ﬁmcﬁoﬂbwmgv\n amltean pmMmb an Itam price; a

tore identifie oyee identifier;
T B PUChRsed; & Ipia) BREOGTBHG A pvmacat Jekigls tagr cash, credit
cardI Sé’tfi{ ‘cr{&d' Q:Tﬂ% fét‘ézcaaﬂﬁ)gnﬁé’t'éeﬁn of‘%ﬁ Qif 1?1%%& assomated with a

ere a mar etlng of
purchzsa,pﬁmtom hbnuﬁemfaﬁ:eemp@yee edmxﬂiepﬁa métailereftem) }dentlﬁel a loyalty
et her ase .transaction take n
a1 3 falles layaley iCraifrica coRHTSH S U6 g @%@ﬁ ﬂnﬁ\m sence to) a
al t
mk@ﬁ%%“’*“@f 3D pal L bl Ve, fonafd Boinfl ol Shether a purchase
transpmnonrtakescpladeemnhn&m loffliney areiidrythel hka Imene eémbbditent pyrchase data

of the follo . the duration of the 4
may ﬁ»&ﬁumalefla raeyvgetwlme t0 2 ‘%"EBbémB’?"et‘H@TWéY thgt gpay apply to a

purcﬂa@ccgﬁas o Wk aﬁbﬁgﬁ#ﬁt}t’ YinAREL Yy oBBY fo lﬁ%lﬁg”ﬁ{e d)1/1rat10n ofthe

purc ext ensi o e manuf dcturer’ s wa
manufactutel’s Warkenty,"tRe seopecof wwMt)u(ssegi, limitations thatmeaysapply), any

cons{iig RFRPRTd EBSITAR P HeauBe e Wﬂ?{aﬂg’tahe el of

ar £ A&l
co%{s%éni%r? IBS u% ene%%ﬁ%ﬁ’g ﬁﬁ%rﬂﬁat Rer end usenum‘%er, or other
identxmr ¢hat enayl is asageisted wﬂlm;tanajbr of anybtype of goodst all/ani setviges offered

toa store | D" leg{l\m' ch dwnatq&rﬁg uIs‘%eDa E%SB%T@@&WO include or
be asméﬂ Wlth 'ﬁd“sﬁir@ID’e Qéifich &ééi%ﬁies R JoBAtRAN of al A4 sBdre.

that may be associ'ated W t manuf acturer of any type
ofA géuewfzotares rI¥e coinpriges 20y wymboht mld;cmfmdeedmmdm, or other

id P Phad T %ug%&gg%ﬁtmanenb?%‘gor ﬁ&mgrﬁéme n? &s and?‘or services

ultimBleBAEed £ EotisifiSr, sGppIRMBStary Mbrhber 6F bthéd ﬁﬂtﬁ‘ér
rebates, reward points, bonus poi nts, credits or

deint faward” gr frawand’] may cpmmmnquan&ﬁyo Epnodpetss seovicess coupons,

. an th rch i|le" S, use

it e’ dR0dhs, Airard (iond bW RARE! U’ 4% asbifld 1) % financial

mﬁu&n@'ﬁ?%@ﬁﬁiﬂaﬁ@n@fﬁﬁ@@%ﬂ%ﬂﬁq{l&r the behavior of a
consuner and may be derlved from ot her data such as,

f o “pyag IﬂléPerﬂﬁ haroiny shalk refratia andler inpludeaany data used to

charaflide g @ﬂ%ﬂ%&?ﬁ%ﬁ tbe"é%iaﬁoﬁaf%é%ﬁ%? o B flrived fom other

data, lsotH ey ff ‘exasf rba@mr@%mmﬁ dhtd and plfchhdordatad aAe“purchaser
and/ or day of the week of a particul ar purchase;

profile’t awaysincidec pad/er conm' inforenation regrsdingcanys pr wll- ef) a@e@ﬂowmg

consulplF RIS Bot, B B S candPon B8 % ot bER Dot gochase;
the ilemi(d)apacharea! t prité P b aidnh(s) PhichasaNdhd Purdhased iRuency for
the course of a given tine perlod spend | evels for "a

ParﬁcglavmmsCaEe qﬂmdﬁm spﬂme@tmmfrtmi dolars spent or

o 0 o 3 R VR, B v
categ ! 8%0&2457 tmiafiefihg 8ffeds! RHbthér piféhaAEOGeR Hafdnline or

offline; the transaction size (price); a purchaser’s brand preferences, a retailer item
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identifier; a manufacturer itemidentifier;-the
exi stence and terns of a product warranty associ ated

wol2o8l/@9s06t em pur chased; the status (e.g., currgatu&oos/o0ddsT
al nost expired) of a product warranty associ ated WI?1‘I

oo - . el DOy ] | Lt wi L Db
e § R g o) Spd bt biar  pragact ety
assdoiatetb withi mm?g?gmsaﬁ the §tari (.Y eReMCoAhRst g%peilgd% of a product

“enrol | nent 5 ", these categories of data

warppatpssspeistedovitls a purchasediitean andior theylikev dit iveild berappreciated that while
' t Hodi t fot [ tion,

PR A oSS RO NSO Sk D D s ot

datalipthede caaypdites iofdaticReddamt be RkElubivE B oﬁé‘taﬁc';bhela??rde ﬁtﬁSf%veﬂap. For

types that may be described herein as "enrol .
eXﬂIB.B]gam aligpnate emhedimsats efshe myentier datidypes. thibmeapbe desdribed herein

o “RUSRR! BT I TBR e B CKBRDrnet] eB"and ke ves that may be

- desceibbé Bereie s Manrollidehit 86”7 nhe B RRNded s t“?ﬁr %fl?tg’gte Moreover, in

"Dat a anal ysi s", "as used here

cat egory.
' ﬁmh?ﬁ@@%@@mt&; datadygrsithas ageidesciibed hereinan deinguep:rt of dneeof these data

cate RT3, ingefh ' BT o R et BeaofRORET 1 Cs- antl or
t heDhfakehalySise] af éd/ BG®inBHalP Be q&ﬁ@rstdb&!&a%xg{é GEarffitative and

consuner, ~predict a consumer's behavi or,

qualgafiveapsppechy iptistical medeling, oegresgionznalyses, mawkes segmbmtation analyses,

t 0 rofile _a suppl epentary nenber
conbibelits, aflfof o BEE "ok Febils, o b SeElTER Bgheierpe a consumer,
prediconsunsumee v inhkvier tandr RorrBlfeCRSST tHA Followifk 2 la! @nsumer profile, a

ta, manufacturer data, product or service data, ’

- d
part aga/ enosumer profde, aiuppigEmetanomenther profilenn pary efitai supplementary

i e LN R —

produdi s sereice datulamd/of the dikal yze the data for a 20 variety
of,. busi nesséﬁg&oses» such as mar ket segnentation

antis Fatem R T§¥6AF JIVEBLION AP EiAteS 00 MDA suanwfactwen BIPEYdata and

. i . ther th Iy
raTBESR) 84t B REAERE Bed BB i 0BT s o

_capturing tl _ _ .
varietyeofdiusinebapurpeses) fuch rad iniegket GagmeBtat i SRS and/or dnalyses relating

6 eneral fashi Oeﬁ;ab' des[pggati ng purchase categories
o coPSiaf Spendped? Hé!‘s or ppierns &of example, Rather thamrsimplyocapturing
j i fi 4 cyl item .

s ASIPAE Reb 8 PO IR50] L Tk I rBA G ey Sfcas i o

generab fasfhm?w d)BSIgBBatngl piiralﬁsbtcatcgoﬁwm ?b rf@lc;t]r:]jng”, ‘t‘clgcftronics”, or
manufacturer. By, matching QL associafing the retailer
dwiers a?ﬁf EFEmledn fhe, Systemy '»C%ﬂ@ﬁ@, the, pagtigulae rifese pwehased (such as

“aanihe A i %)) / Qr: | .

Joank w6 iRy b 5 4 1SSt fgurtbre. By

t_ﬁe netvork |evel.
matching of essogiatiog dhairetdilen SKU tahé thwp panbfactuidr8MUPQ] easetbm permits

the st |.ts. manufacturer, regardless of the particular Lo

: fom GhBaP R oF sermeced carlersat dbeohetwrk lovel. Tiastanlardization
Oh[ye BRhe [ u | ods

ot and/p or ser&\%féc:aérsc,?’%rt;ur‘#’tl ptpé%rpg‘fq'glél g%é?pug%gcg p‘h@l ﬁ?ﬁ%nufacturer,

regardless\of dlos particlar retaiidy nvohed du theytresaibnTbiE periindlic Adfping of

.services to consuners. |n accordance wth one aspect
multigle' NPT FEIRLE 809K AYsE HerYises, TGPl sefalleskUnulion multiple
ufdul Ydahi i d ' Lon. ef an
toanal nce%?ﬁe or Foy albt @%—%ﬁgﬁ?@%@@ﬁcﬁ@%ﬁw
2 DDddcorianbé witt bhe/agi¥ot o fé Abvéntion, the association of UPC and SKU data

by the system facilitates implementation of an incentive or loyalty program by providing a
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uni versal rewards currency which may be "spent” by
part|C|pants who have earned rewards and accepted by

?g{) participants in the nulti-tiered ”eti‘@ffhszoumouﬂ
create y the system The network may conprise any

i R0 i Ol P o B o “”Ersr&p}qupﬁmed rewards

and (£206ptad Yoy Othe (iR paRiiBip AL 85 the BulR{ikred Gleth6ikS
t hi fb pal‘tyepl‘O\fl ders, and the I|i k{ewlfeEach %:‘k %rﬁaetgd by the system.

Thecnetwgok ity opmprise Aty aumbst Qfagmepwmimh:m gonsueners (and any
L -
marfufYeiuees, YHREPRty\hioviderd, thﬁd Qﬁ’é"li@é‘t Bath bPthedd bé(t‘éé&?és of participants

envi r onnent provi ded by the system For exanpl
Ina)d\/hm Qomeurcdaa tier im hepnetwods and d;ads paginipant Wit the Ivasious tiers may

s N BT B SAShE S (LB P v
envifoRi¥nt (H6Vid&R btefh, Abr 'eﬁﬁﬁﬁ@ﬂ?@hﬁ%@fcpwﬂaﬁ Bjrecﬁlce and assign

tethofac itate their own tfacki I nven
a UHG}dtOpItcml Xg E@néﬁwy wbseqmnﬂe rbemﬁered forhsate byrhdﬂamtaﬂel 1 and

Reteﬁ.(;f?eryﬁ{ téﬁ) %de g%ﬁerp# Ry ?qqga %‘g{g%&ﬁ%ﬂ@%ﬁr}m S&&? number to

Itcnﬂm fakilit 416 t@enVa'thQfa\ékﬁf iRhidry,! 4l schefRl " consumer may
data, enpl oyee dat a, rei ai | er data, manufacturer dat a,

thenswchaaq{iem f@nmlh@fhﬁmlﬂeeémd&emglera ltem X, and UPC

s B B §t¢‘°h§sr% PRI By S pitying 2 varity of

datal ﬁkﬁidnfg” RSBt Fethir daft HaRffaBturer data, SKU mumber
third-party provider to(grow de rewards to consuners,

todten Xeaad LR data@ssigaedabip Manufacturer 1, for example, this

o TR 0 B Sl T5E s SAbe, s

thirdoparty peewdéreeh % 0A8Y0rbRErds XRMBbssunieis] eRAHIY ?éHs @¢tailers, etc. For

and/or 20 in addition to any i ncentives offered by the
exarsple iaf manufatmrdremay rprovide drequenéyebased nineertives). such as every 10th

i tjonal.l uf act ur e ovi de sal es
PWCﬁ?F& ﬂﬁeﬂ %6@9@ 64 by S0 fos Fzamp dWgERradat of and/or
in sl S"ns%%’hat fired offBrcaPtyn e SSBUERY Sl R HERINUP n the transaction

Addisionaly,rtheanaimfachirer tnagrq;rohde isales Hiscehtiven tmfﬂmmidyees of retailers
25, various

. points, he rned across, the r
indsPerdehEat ailor s adGHER b 25y SBISY R ngeRiRe OB b thesiedilers may
chods&fo #AlmbR. tiers in the network. Thus, any reward

poi nts that an enpl oyee, for exanple, nay earn by

pr Singt irexgards, wliickh may|berin ﬂmfmi‘mo:tfuwm‘@dmtm,emw be earned across the

varidl R d rode =S ea ey aeL e 35?89%? sr@"‘o’o%éqa%ruersmthe

tw%ﬂ& TRES eﬁﬁgﬁ SéTFfbﬁ
e kew Se%ﬂaﬁiwdrrg rd %%{lﬁ{s ?ned y a cons %??omotmga
partludas p@nufaomrg'tsoﬁme oﬁproﬂucmemaydm“spéﬂté rt@dthbyempbyec on goods or

o Ty SRS SRR A o i
that«%ia{mggft g%lgegggedﬁ g%évgérrgﬁdﬁgctors cf sl%lt%ngoods

or seevigesaifferédby aryt pnnhmgantamﬂmlmOﬂdD consumer profile,

PR ssa ot Basith gnother aspct of the savention, dhe a3sbciation of UPC and SKU
data by the system facilitates data analysis on a network level based upon several factors,
incloding any of the following: consumer ID, consumer profile, supplementary member ID,
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suppl ementary nenber profile, retailer ID SKU nunber,
UPC, manufacturer ID, and/or the |ike. The system may

woi/@s@ny of the above data across nultipl e peryusa004/004457
partici pants for the purpose of data anal ysi s, uc7h

supgﬁanné%ﬁ%%b‘@@#goﬁ! Wg 10, S aan :ﬁ#@ ﬁ%{“&?ﬁ@?’ {Rand/or the

likei riViEntystem TaYy BEmpiietny of g above, da%@ﬁ!:ﬂég@
reportydata in a nanner whi ch woul d i nfor% gﬂﬁ ?amcf]fmw for the

purpRse b drtasmalyeis; siehiag ansisises whieh H?éymr@bmemafﬂgm planning and

mar KO IR el T iRl Ut et 382w yB i, Bfiyae, and

repait dletal i 8 dafiler PRTICR twolld) infirnsS BRE I dri &Il TReétvhol!
pret ] o e o e purcﬁgjsaesf madeH’Fgﬁ ﬁartlclpants that, for

exampls: a sponifie sonsvenep (Hchas gm@rmﬁtmlﬂmurchaseﬁoﬂ pastignkar manufacturers’

prodfER (D3R b o il GHE 2belpin o L3R seriBE Pl retaters;
and (4)eo 516 (pArohaTes el RESbIIaf ﬁ&ffﬁbﬁrﬁtds%ﬁé‘kgt Zcﬁasead’fq’rb?@&rlt S dollars

ata that enable a retail a manuf acturer, and

went fipwards he pusehsse @frProductrdaang 4 dallire twensf towardsethedpurchase of

Sl BB L b, i B Wy A b ottt

enablen $®t%ér§amutﬁéﬁ§&a§ﬁd/5’f Qﬂﬂ@t a%tﬁﬁ&@fd%ﬁtobéieate a vancty of targeted
Manuf acturer 2,- ( ) mar ket i ng Product of fered by

markghingf REQIPtGns] ok &0l @rbm i I(bY markgtmgarmms 1wotfered by

ManfBeBHEC Y5 SRS S8 FeBioe bt 2 o ened o Magypurer 2

(2) ieketirpcProdaet 110met1 5@ MhnBfaciieéral ki1 sold b RefieH KBH TodiPners who

rchase Product of fered by Manufacturer 2 at
-purcgass

dirpdyct 2 gffeyed b}' Mesufactpser 2 at Retoiler Yiandéigy (3 poiarketivg Product 1

apgﬂryl 1E:'iagﬁl %ﬁts'ﬁ%ror 9%3 2 gldf %ﬂygﬁag‘y&ﬁg’%% L‘B}’uf‘]]ilése Product 2

offered by tlamdhctinee wmf:r whﬂwtmﬁﬁl a yéar.| It valiClsY &lipécated that these

with a f her aspect of the invention, the system
are e fﬁv%p?ain% ey possRticommlieationicion ds6h Betbored and generated by the

--syste%f‘ottt'hﬁ tsmtréh Fe system |In one enbodi nent,

partic pat| ng ai |l ers and/ or manufacturers may

pubcémendanod m& 4 finther hepesty o1 the indgritivng tHeadyetend Adinidiftrator may
0| nts are.then allocated to an account associ at ed

allocgfe, WH%‘%‘?&&I%W& it EheuREtey o o, embediment, participating
retailelst SIAGH SafiMQiae 6&{9 ﬁgﬂt ;g&a&elf {drifBtrator and the

give or donate pol nt to par [ clpat|

pomtamﬁ then ralipodted tmuea&ouﬂttmsme@ neithokre metaﬂﬁradndfor manufacturer. In
ticipating

mai nt ai ps..an a count h each of the p
an alicd P‘@E‘% BRI £AXEOF teatﬂmstopalmpatmg
retaild! AR Qﬁéﬁ%ﬁ& n@k"h% &&@ﬁ %n&{tn? Q&Jé,),ﬂ
g he pol ntelg purc ase Dy € retarlers an Pwith each of

‘basi s.
the paampaangwemlemmd ninanfabimrerarand diriks cavelilatie odhts dalances and/or

CONSUNErs in ner tha predet rmned by the
balanges Avide W JPLmgn f?ﬂ%t%t 1T “poibls ffw the retailers and/or

m‘%éec?‘g hh?nir:rﬁl??tg%%gﬁ‘ ase 1%588%5][[@ E(? rom he sys i that is

prededermimads by athe rretailer nindior midnafachpers mit&dlmpﬂtenﬁaﬁs@mon with the
every $10 dol | ar nt_ in Retailer |’ store or

consymery, o Jor - sxampls,, °5f1 ptammlrflaseemgﬂ fpofnty from the system

%o p?o uéﬂebsl}l e%‘é?% %red%w&q@féﬁ{ﬁ%RMern

store at, ertps cdoasenyrben tof poikhs for every fifth transaction in the store. Moreover,
Manufacturer 1, who produces the product offered by Retailer 1, may also purchase points
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WO 2004/ 079506~ PCT/ US2004/ 004457 from the system
adm ni strator. ‘Thus, when a consuner purchases

whibiood/@otaer er | ' s product at Retailer 1, I\/Bnufﬂ@lt,ygﬁmmo“q-,
1 may issue sone nunber of p0|nts to the consuner.

ﬁo%ﬁ%ﬁﬁd@@sﬁ% g@' : h 6‘ %)rgﬁ&ﬁ:l S glp@gq Manufacturer 1°s product

at K‘e’édﬂcﬁ 1}, MaiuFsdtisdl NI nfy AShR!t fondeOfnkiBey 8f %o{rﬁé E& thé consumer. The

def i ned quantity of p0| nts per itemor
1ssumcartsfammten citlsapriey rrmﬂ:erm at manufaﬁ:twtm,smaya}mdbmedtﬂpen any selected

yst.em |strator ta| ns. an . account
criteigy T, 3 0 EP IRt APETS SHGU RS AR SEPORRE o tom or per
tran oG @B QomibiifhrBR of ks, bllch iRNfkeaccoUNt activity.
he consumer may review’ the total number of points in
t h&ha syssemt adadinistratoo niaintaing an et éount e, each plartaspating @ogéumer and

a riodic enent. sent by the st e m ni strator
appiied i Ginghmp el e pouts THs AR AFIORRT BRI T, Wl ROTSuRer Hiay roview
the tSH4¢ HmﬁEel‘f il B {h%tacc&ﬁﬁ eﬁﬁ&'ﬁﬁhﬁe oF B, ‘s&# f3%hrough a periodic

consumer' s ‘account are accumul ated across
statemeint squk by thet syistem sdmmmbtmtorrm tlrbught theatse of arcoimmmidatiogs network,

e AR S BB RS el oSBT Bt s
the AMGPR' retBBH AldH BArt fAttGrer giﬁgln% ﬁlgrﬁﬁ Y5489 1Thud points earned

rapl d accrual of points. The s ni strat or

by aot¢dngumen basedabpon trmisagncmﬂ weith (htﬁﬁcremer&allms andfor cilannﬁ—ycturers are
nsumne
0

comigfed apiting B a0 PerPial At R | GPE BV GIRRREr OFFE a cataog

of prolihdis BRNESVices; WHHBAP be eiri? AR HS bif-1inRAfrHmAPhiBk §0nsumers may
based upon their everyday purchases of products and

select éwardegl ex¢hange fui awsledr;@mtac &u thisl naasneoxs sonswmadry edwantageously .
n_ takes

com 3o AR ASH E1chyrs PDl BP0 7 bttt
accried a@f&s@rréiaﬂae antioh n%qrdea&a@smélsoﬂfs red@uptidefakeOptace through a

the system adm nistrator nay mai ntain an aggregat e
smgl@,dmm%aél catelogupfirewands.a parti ci pating consumer (prinmary

, The .ag at e cQ r ac Qun
cPofiebidmme? SO aaiR Base I i RBARM el pigm adpipiprator may
mainfaid ahlaggwgaﬁeédmﬁﬁelemummta prticipyting eb@unet (primary member).
suppl enmentary nenbers who_ are identified by the
The agoregats CORSHIIET acqonnbﬁ@e@hbahﬁdr@tm@pk@ hmh%prmew member, who

el 23R A SRS BT BB BB i

by tlitbprdimary tediler.or aohe @ivibodimenda tcafsdrhdsemal Nestblifin@h aggregate

enbodi ment, supplenentary nmepbers,are selected by the
CONSYReT 3RCOUREIOLRICOTPRSS B BbER; Plothe Arimary member’s hgusehold, business,

B R0 A U2 Ry GBI, SRy mephr e

selectedi bithe peipiRey mentbers fwcasddeiation e:mﬂsthec:pnw atesuber’s aggregate

famly nmenbers,_ or any other Igrou&@ I ndi vi dual S or
COnSWIRET aoFQut qm%@mw le, a

mﬁ%@&\ﬁfﬂq uni quefﬁgr d&eﬁﬁ%%@ﬂi supp éner[lapgothergroup of

individaab ot enfiifx®. In afic Sbpdiaivat) teﬁéh/suyblébﬁhfaly nivughel Gaesdoiityd with a
Menber 2, etc.) and which affiliates the
supplemspiashaembey wihich: wquely idendifies theosuppleseentary member

e B TR 55 S0 sy Nl e 3 e P AT Whltn, s i

supplementary member with the primary member, the primary member’s consumer ID,
and/or the primary member’s aggregate consumer account.
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} WD 2004/ 07950§> PCT/ US2004/ 004457 1 n accordance with
an exenpl ary enbodi nent, supplenentary nenbers may
Winico4/0@aeen reward poi nts and redeem reward poipépus
based upon their participation in the systemof th

B0 R S SRS o B A oy o

carit resasdipointsrand aedbenemmvatd pointitihseddpaibeR Haiticiifdatih WiSsystem of
as

engaged jn by a 5 particul ar suppl enmentary nenber,
the grvey %L#squ&mhogmwathg aml@ngntawga@@hen% isyusedhto identify reward
L | : . Of upn . of the .
poirt SR FRAEHof ofY 6katl POE VRRAONL RRELIOR, chified in by

partioglpr esgppleneniasy iismbseC a¢ distifByishidd Sna deneetb® BREARES in by the
. totals and account activity for all menbers (prinary

primgsy nembst Skoftiea sypplementay aigmberselche aaeieate conswmert account. In
this g@tn}:%f k.!%/e %&%ﬁ%ﬁ#@eﬁﬁ%ﬂe%%%%ﬁtlﬁﬁ gggigég?%gsatg Bgin%ct%? ngnd account

activitypfol elfexsnbieyd (peimdrh and gaplantiagy) o8 tikig gge(;g@mnsmh& account as

one enbodiment, a primary nmenber may re mall or
well g5y tragk pardiculanppmt Setalst aid aeoonol aetit fortdaeh dneymberalpeimary and
I ' t '
oIS oP 883Ul Sy AR 6L B SE A e, Pitary mener
mayredsesr {1bor @ty oflth@idwed pointesleanumfed @ th@hggrebatt BEnsumer account.
a

ipts in the aggregate consuner account. In

In airﬂg %gm%gm,némqm@acm Ina3e esignateetipartiontay supplementary
e EASELD UMSE 15 RUBEE, 5 AU EO MRS 1R85 0, FRSEde conouer
PO%M hﬁﬁg%ﬁﬂl Pﬂ%ﬁcgba %pa#i@g@ﬁﬁupﬁ@mmapmbgr- Tn still another
L i e

the primaryo mbmben ik caethorzed frniedemptios! b)g It?te%)ihﬂmﬁﬁﬂ e@pplementary
y. the

mept IR Yef e SR o o, SYRRICABEAATY SFRORDAFiRAY diignate 2 second
suppRERAEy BlenitRe ad ugeie @ redBent 205 BFRI e {ﬁ@—f&gﬁpﬁ% garned by the

total “ nunber of points in an -account el .
first sipplementary swwoibens t hr ough a periodic statement sent

by, the system.adm nistra or through the use of a
comAtRp RS HAR R deneet OF dho, Diyentidr ot ponsBreE Y Brview the total
numbr 3Fpbifits ifah BbcoubletlR? cRRRASHY %—Fﬁe,%@ﬁ’ H@Pﬂ&fsﬁl a periodic statement
accumul ated across the 25 multiple retailers a or
sent by thefsysteny adminjstoatar oir throiigly themsehuf asgormanmictionms, network, such as
e R o 25l e BB RO, WASARMAEE aros e
multipR¥eiaflad andep ' ' 'aﬁng A%l 5oi
1gyst em ao?‘rl}i ni E{a&%}rﬁ%&g?gﬁt@ﬂj{i C ?g?lggymgél pr od’t@%gg%awd bya
consuiagry based, upen dransactions withhdiffeoeniti reéaiters cintl/dri nmpufacturers are

comb@@eiglfh nsh"?é‘_%piﬂ%ﬁ;ﬁags Lﬁmﬁ rf %g}wﬁnﬂmgl h & C‘ha. gi?orfo?fers a catalog
of prath¢Raha 989ites, Ywiibh ﬁﬁ?rbel%ﬁg&t Shlfne OF SRR ﬁroﬂﬁvfu'cg copsumers may
h pr and these

everyday purchases o oducts and servrces,
selectxsmards insaxchange rforaccaedopaints o thaithis nearmer)/ consumers advantageously

manuf act.ur er In one enbodi nent,, consyner ,ma )
earn NS AT b PHREOR P URGHOROL DRSS Fad iryisesognd these points
are aceAledlaLibsPlotdi r iftuBikrifR. | ncl ude products and

servi ces of ere y any :
In one embodiment, a consumer may redeem earned points through a single,

universal catalog of rewards, which may include products and services offered by any

26004/004457
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22 WO 2004/ 079506 PCT/ US2004/ 004457 nunber. of
mer chants, which nerchants nmay or may not. be

wcdobd/glsigNts in the system The universal catgd 205004457
be offered to the consuner in both online and offline

sl BB, S OSSRy SRS R (e, T

univansal hawal@smy Det @ffdrb@ 1@ thres comsumer S boticéniite sMefESe formats. In

fro uni versal catalog that 5 are particularly
m&aﬁm cBt,t & EONSHRST) Fea. eqiﬁ@nreemdm@s $hropgh i egtammized online

ke et yherrio e

are Qhricaller rei@fanﬂmo (tBel Q‘bnﬂﬁndi’ry mhelu@&tvam ah %aitﬁ:m&tﬂeﬂr@rds to the
particul ar de (%raphl cs information throu
Con%léﬁlql a8k be Sefinedh bagedaenon any puitahly priteriavsn n@ “the consumer’ 5 self-

chm?&t@ﬁrdiﬁ)ﬁd(rsﬁ%hxgyn,gy 2’5&%"8{3(3%’%{9 &%ﬁ%%ugﬁ@ﬁ@ g%ﬁélgra gLt Sformatlon

throagis @ sdi€abile alserd éntprtasdy Giss isaaalidaiownc aad Girhaticed ﬁyﬂ@n&n) or the
nunber of rchants. I n accordance w th another aspect

consymer l§ereWaLk ROmgh total, fer eEmpleenBhe cretymizednonling catalog may also
. lﬁégﬂ @ﬂﬁmﬁ t hrough t he
el b SU|§té5‘EFée§%§%eﬁé‘riujbrf &@ﬁtﬁg%@%gg%m@%( such as the
| nfie aeveirddnoé wathoanptie} aspdoeof hiedhventished pﬁlfnaﬁpmeﬁlﬁeﬂ ay permit a
n aggregate consunmer account. Alternatiyvely,
SUPPE? ?Pgiﬂy TRGIHRI 0 1REGESH aRGrqview,Jhrameh s user of m@m@ble coumpnications

netw%ﬁf tRRnRdHe eiﬁ't&i%tofb:l 4 nxéﬁz?léy {ﬂ%e{o%fmﬂl% t?x f(ﬁn% ’ﬁrﬁ# gegregate

at particular supp
COnSIRED acconnip oAhbma&%iﬁ,@lphmaqumhrtﬁfﬂia P ?ﬁleﬁfeﬁtary member

accunu] ated across the nmultiple retallers and
to a?P&FﬁJF'&Lf?YF“é’F onfa the; BYTPbeL; OfgPeints: sEneel by dhat partigwlar supplementary

e e P P RS reﬁfﬂF‘gﬁ? SHAPEPeR members ar

accumlailéchmmsseﬂ:s mdﬁphanhﬂmcbndfcesnhﬁufmm‘eﬁ participatihg in the system.
20 I n one enbqdi suppl enent ary

Th“"?r%’cﬁf}ggl q%yegtééllﬁlala“e’am megiper upqyo lmﬁow&h
mtmﬁww cat a (ﬁq.%l%t I a\ﬁﬁluhl @ﬂ)om

cust om zed onI I ne

sulmp b&wmhn@mcmmsepﬂemgtarse dmrberaa\mayd r@em acatmulsted reward
pomg;tag.p‘{gg S%&%ﬁ%‘g&%‘it hat Oé])ﬂﬁeafi}?ar tﬁ]cué ar . ed online
catalggpﬂllﬁﬂﬁﬁ%l l@?ﬁéntér?rzﬂ&hﬁéiﬂs ¥ayre gﬁ@ %ﬁﬂ?%t Bfe or more

fined by any Suitablé criteria, 25 su
sub-catalegsi that ey taegder partlcgiaeatmnr oﬁaumleumtammmn The type of

ket f t
suppfeRRREY el Eira S8 Tre sy fHaIPE oBn PE OrR b Bt Shlsbleycrieria,
suchl%&ﬁel @&ﬁamty HoPldskd drngRateR bt acaittlbtich, 'dohﬁun&"ﬁﬁ%? Segment,

of the types of suppléenmentary nenbers may i ncl ud

%@m@%lmowd truolhsmnlax:m pI@msIgrpurchased products,

for rt cu],ar es. or
Proﬁfe Eogﬁre{ iy 9 B8, dePtlin o 4 upch & RbRisBiectasy members may
includé PoiigeL 6 EshbM ShembRE] ORHoR a8 TchAred of ?ei[nh%&? iy xample; particular

organi zation, such as volunteers or o ers o
classqsonrrcategbriey @%Qmpio}sqes,amthtah staff ikmbers ror lemoemodﬁlm nmembers of

byl s B bbb S B e TR o
like. Hﬂ%n@@fn%&ﬂ:dn & ub- rﬁ’e?ﬁt@ﬁﬁﬁg lgﬁelhmonetary value (as

uni ver sal cat aI og. In a ot er enbodi nmen
reflecsedoi theeredemptiore pbints valne cfnthe aiffeded ltems) than items offered in the

universal catalog. In another embodiment, each supplementary member’s accumulated
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23 WO 2004/ 079506 PCT/ US2004/ 004457 .reward- points

total is matched; according to a volune of t'otal
wWi004/679s0¢ t h a correspondi ng sub-cat al og, andP?T,US 4/004457
suppl emant ary menber who seeks to redeem accunu

rcwglgdr’?(? it ar S tch &U&ﬁf@tﬂo‘:@%ﬁﬁnﬁ‘;' ertétlafgal&gsst ! tq, corresponding

I'0g 1 n“response to
sub{caﬂthg; tandm. subpleﬁi%ﬁt&ﬁh@lb&ﬁiho s28ls 103068édin R&dudindlated reward points .
redenption fransacti ons a 5 suppl enentary nenber

gall;yn digected rtes theh darfaeular seb-retalonin wespegsy dgas erequest for
t f .t.h te
C nsurrer accoun%%Bgm%g’l E%é ﬁmt%o@m%%cgg’%?ﬁgg transactions by a

supplemtiiary Sdembey et hadoyr g feduéd th Rei e[g??e ate_accumulated
total. In accordance with the present I nvent i %:

reward;poings tntalnfihe ageremste eauswaensccountasprell as Eewtlmimmcrﬁthc particular

t ystem 100. System 100
Sup@%ﬁ'prl es a‘ahl%regxﬂ;qu{l%ﬁ{sté rds mechani sm 102; a
pl Unaddcbidadbe iR ithe présehiC hdrentisy,S WRGE 11844 éﬁgraﬁ{ illustrating an

| east one_manufacturer 106. One skilled in the ar

exerpplayy spbpdisncat of tanaincenyive «on logaityaystern nido; sSystanyIOO comprises a

centfo'fQ? ureréﬁfi}f%{oz? e‘glg}ea’{ ?f%aﬂﬁffagf ﬁ@g‘berpﬁﬁww@aﬂdaﬂem

one mmamﬁ.lrélhmﬁ nOgs §lkilled B the Qﬁ&‘vﬂb’aéfﬁ&%téﬂia@fs dt&¥8 100 may comprise
system 100, In an exenplary enbodi nent cen al

any P@%h?rdsf igiallermysiems 1104 and aay vumber q@nmmw 06and

fteg?al??ﬁ ng pro%ﬁ%%l? h%ﬁﬂogﬁ%@%smgﬁg&ﬁt it%glpgaltypmgramofthe

systdm a0 tlhesh Ryemiplaty 2adbodinent 1 0t reRarBd RBERMNIRAE 102 receives,
t he s¥ stem 100. I\/anufacturers 106 may transmit data

procpsges, ﬁpmewa%fﬁﬂtﬂﬁ swch o mfprmyon a\egardmgdmﬂucts and/or
B o NE WAyl bffind 08 MR S it sy

conmuni cati o
100. nMani fxctusers 1106 ahgy iransatipdsid 16 verithel réwsirds atech@Shd02 in any form

chani sm 102 |n tabas 0 103. Dat abase 103 may be
and fgxﬁ W@D%ﬁn apy pf thegsoaprmunications n)lleans described
bov@ r
sbov, e el ﬁ*ﬁpr S%atg?éd BPLR Cenflonds ipclafifin 107 iy dotabase
103. dﬁlawha&'ﬂel@ﬁlayrhﬂ amjetj@B&fbdatd&h& (édbhtae rélagions, hidthérchical, object-

of th roduct s | able from Oracl e
d@fﬁ @Sﬁﬁ%g‘ﬂ@@“ i dhals gy b wsed; toyyimplement

datal:%& r1os %Elud@%ﬂ?r @‘?‘gﬁg@’é‘ﬁ ﬁaylyggé thedbat@ie products

ot her dat abase pr oduct
availghle frain Eitacle Conporstion éRedeavdrSheres, CA)] Mitrogof A ddedseby Microsoft

I t. abl Th [ d
Corp 85y ot 8 . 0 oAt 1SR BBy e
orgarfixtdin ﬁﬂp&r r "EBI%E e data

from gﬁg%@%e ret a1|nl @Phgétdéiﬁ QPE’?’E%E central

r elher @entrad clewardsnmecinisny lansmaysswmtaadapmml cutisamer ID or
nmer_ | | ene nb IIDwith

S“PP‘%WE H@l%haﬁa%%%e% @%ﬁﬁﬁﬁ@ﬂ?ﬁg ‘fF&%&PBbWr‘éémetréWﬂmtm
104. 'ﬂ%"ééﬁn‘al?few&& RieghaiRhe 0 alb 3s6o8Ald @ pardtRU6E Sneumer ID or

mechani sm 102 pertorns an anal ysis 1 nvolving any
supplementiacy nmmhegIDamb theupterchds date. andbp Iceﬁes]mdmgrmmufacMer item

dantx&%{’ urchas oi ﬁnLS rati o gonsuner

identiies | Site He-bepn dem 07 cregforigp an enslysis

)\ m{n? %ﬁ@ﬁﬁéﬁﬁ%ﬁﬁ%ﬂ;@ﬁg
mvo hR%endent upon a assoc i'on"o e consu (W:rchasedata,
a points ratio, a consumer profile, a supplementary member profile, a retailer ID, and a
manufacturer ID. The analysis may be dependent upon an association of the consumer ID or
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24 WO 2004/ 079506 PCT/ US2004/ 004457 suppl enentary
menber 1D, the purchase data, and the manuf'acturer

wohesdseeetifier. The analysis may further cofyS®o04/004457
or exanple, a calculation of reward points and/or

f
LhEtary? f of ntation, ..o
sup}get ertm ni %@%%U%rﬁ%é%gg ﬁtga’ t?%ﬁg]\"/‘? gﬁ}@a&%gﬁpeﬁé?‘i 1ﬁant1f1er. The
analggie mikyn furlleh RohPrisé Nfor CRMPIE o CEETIaAPOT ¢éwardngifs and/or other

the |ike, as described in 5 greater detail above. In .
analpyes fok ermoses) of mpcket Aegmentation, cdatermining copmputner spending behavior,

corr{TERF BheR ok Konih R S GASwaleh BiPhius BT P i o deserbed in

greatei dBmiabb@) as well as accunul ated over time. The
nunber of reward points cal cul ated and awarded by the
celn roae exomplaly embodiniesin thecentral sewpards i roegbanism 102 stores and

: C epend .upQ edet er m ned,10. r ewar.ds ,

infoff ¢ 058 GonF YRR 00 Phal BE Sreh Bhe 13 A RS rasaction as

well a8 bédunQilated B9eSHiRE  The AtMbeY SHreWar poihth @albBRdEGHd Wk ded by the
of the purchased item and/or any other suitable

centrahieveardpoeghanism 102 fanapestieulan purchase may«lepand npon a predetermined
i nsumer a product froma tai.l er for, $100..and

lewﬂ%%tsr 21 et Isé‘?wa}g‘ﬁl\dgﬁg F’ﬁ}’ini&eiie%mn o @%Jfﬁf]erf’ ofte system
admiRfeiatcd Olhe Mharifadiier BEHhePAfhasdd £, (dndfor an9 Meher Qhitable third-party.

one), once the consuner"s consuner | D or supplenmentary

For ¢xample, if ®pagicipatingiconsumnds\buys e product fone ayretatier for $100 and if the

\ S . ' i th ' | f .d
oA s 5ol 5 B BB oFHEBcaBle BTG, one o
one) pénckQfie eOhdiinser’sHetewmes I or shgplementhBCindfber AD S99 identified by the

chooses to issue_reward points for the item )
systegy th eausymer frecredited with arsuftablg yudies gf 1o 354 ipeinds frar Ge retailer,
which s Sy Yeh Lo ! B B PR i oo o
rewasd peittse fbrphi ritedn paidhesads thie\mahefactufer, mhy@Blethe points ratio that is

e consumer will be avvaréied_ an _atgdl.tl onal. 200 20 points ,
diffeyen, fromythe retadene selecied Fagio. t1nithe dHusypied xawpley ifdhe seanufacturer’s

sclecI{O@ o;\ﬁ;{l%tg THBS B Fwo-F o Tefi The Icﬁ?%tﬁlgeﬁiﬁ%lﬁﬁvg%#%%ragdﬂionm 200

-]

earn accel erators
pointsdiona deummhwheturerdontids pieglet$ O8tpuachneap i s wahyer; d@ fstem of

rate. 1n other words, a single purchase may generate
the iEREPR T, RO e caD BeARlaRER” THEHER igh CaRgutees gy socumulate
rewafdEpcihis 3 a ogﬁnggl:%ﬁgglgtrﬂﬁiﬁrratg.ambﬁfcr okl Egingmgase may generate

proovi der, rreward points may
rewardepains for arcopmmyerfyomtmyarralioks retdfter; b mmanghatiret, mad/or a third-

M e At -
o G FR i o SRRl SRS 1, G o 1
com;ﬁfgg %ﬁ)rr in UtDaERYe Caabid 8F .i&exﬁﬁﬁ}igrﬁ lcBimer TS g}e@gﬁﬁplementary

gni zes a nagnetic st e or bar cod
membeyJbri Bxemplary Hevicesofos ddentifyiiiy arconsympéreile ot supplemertsy member
| D, lometric,deyice; smar carg reader which
ID mﬁ%&ﬂ&@#h GCQTFIGHE PG Teler WULGDTCEORRACE dpagnetic stripe or bar code
assocI % g@ agg(\)ll cée c%;‘@l eiEE recB| VI ng o;mhpl oa’%’?&nlg%%’ as
card waderowitich téeognizes information stored on a microchip integrated with a consumer

ID or supplementary member ID; any device capable of receiving or uploading consumer ID
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25 WD 2004/ 079506 PCT/ US2004/ 004457 or supptenentary
menber | D data tdansmitted electronically, .

wognetresed |y, optically; and/or the like. |In pafus2004/004457
enbodi nent, retailer termnal 108 and retailer

or sappleesatary irikgitRl €D atd @amhfided ﬁ&th?mfa% ,gfngﬁlgét%reap i 4p3+ca11y; and/or

not her' enbodinent, retail tern nal
the ke c & 99 embodimest, retaiter terrhinahl 0%t retdiler przedsor Q1€ o co-located
t he

G f 4 he i.nventiqgn, as jLlustrated in FIG 2,

aa et ai eI"r%‘ s@s@ﬁhﬁ@ﬁ?ﬁ?""ﬁa’@ﬁﬂi@%@g{ Has andl reseiles|proesssor 110 are
rembte e esplsbher of the invention by a consuner at the

point of sale. In an exenplary enbodi nent, retailer

t erlRiOAGI2sne8 of shpimiventiomras iliyptiatedein i RIS, 25 s retdiled Bystem 104 may

. evi ces nat above r.exanple, that is
fam@tégcta]gﬁggto?m%ﬁ? i 1P P96 gystem %‘{@P F’E’Pnﬂg‘y]é}’ fgongugesitat theepoint of sale.
In atMei eeb6ainRa rethildficintn IS5 ;

enb???lﬁgt . when a congﬁmr Sgggy%n*ﬁ%%swnrlgf% flegice, such as any

of theyglayiees netedtabbive fomexamples thiat ér cqable obfid g a retailer loyalty
byick and nortar

ide?{(;i{;lgxg Eﬂ:lﬂélh ﬁfemﬁ%sggpé@ﬁ) @%pf | g\?eret ]gl't qhgs( e ik )Whest & gonsumer uses
theird@8ller 1dyalte QMRS af 8 r?ﬁ#ﬁ@}ﬁ#&i—%?@éc}#?@ﬁé E%%R;ﬁa)r he either at a

enroll in the systemo

bricle gnd sowar gstablisbumiend iomantonling ectaitdr SWeb sitele(s0epn202)1 8% consumer is

) .nput deyi. whi ch i t th th

ke e W5 00YS 5 1 P o B oAt a xemplry
t, ’tﬁ .ll)ﬂelll g E! | ! !iﬁ t i a . .

) . eiv\gr (ke‘?jglefgﬂal ty pr ogltr@asrr?") aﬂlg p# g'!ngte%le? %gﬂlg%ﬁgtﬁf?&s with the

reta:fq') oyalty éd-@]ﬂ%f praspits o envdlbmenh queltyd(elga itWould stoelike to enroll in a

sponse, by, for

rec e uPUBRT, 1 s Sl el ol who
hankiting theahclaitit t@tiRichion) 18 iRE1E HP&?P@?H% fc}x{]% 30keLting either

the retailer loyalty identi

[ US ”»
"Yes QNG 5\ espruse de thhearellmient quens e ons embodimststhe . consumer uses
ul I -t hrough

_ : 3 e e.retatler .saq th
e e AU Bk SHE S 0380 0 i e

are being shevked-way b Wenetadler §6 At HllRtHrSigH ﬂ,ﬁ% ily impacted
tifier vvhiﬁle t he retailfg:l?gis éiellra%ﬂ(’gr.&l!rrn@ng the’ P - For

examl?%g JOESHPECRIY Swinedon tean Sregetailen byelty idemtifierwhile the retailer is
petof RNl o B Lot Al b T e botmens

the~a
queryehbstitisily withdub ehecait) 0 R refd i enifloyehivlh fsq:d%hhing th&bfeckout.

program of the invention, “the consuner

[ he | oyal t
s Zf @Etcgﬂ q¢s naEwishide pegicipmte iarthe loyaliytpragsamyof thidnvention,

iler

i i ' t to t t
e oGBUREI NS NP Je5pqrs? f STHRLIRGHE bRy, 1 Sl Shoonse i
commynitated tohtheaetdilen bystemeltds the et SegibAR Hoc8B0L %), and/or the

nd the checkout process proceeds as usual (step
centrel s i JOF (sten 206) b Sharbpubgraness prasesds as usual (tep
208). participate in the loyalty programof the invention,
the consuner selects "Yes" in response to the

eAltotnatively, ifoiherconsane withes &0 partibipatetd e 15?@@5 gfcﬁgpﬁ of the

. com%ni cated to the retailer system 104, the
nventiqrl, ; 1% AFONsRPER Sslepts 1 T¥ies” aing responsee tac dbe reatollmentr guery, and the
affirmASe fd 1 . l.n thi.s enbpdi t,, the, .
checﬁ%gtaﬁgl %gcél?%%gue%ﬂsb%)ago e, %t%&ﬂﬁg’ thsaotailer regional
processext bi4, end/ontied taaral redirds RREHaaisH D2 , ’
th hécipco nicated fromthe retailer sygt?mgllxg4o%g?ﬁt e diment,
ec B6 3139 priogepds s msual (step 212). However, retailer enrollment data pertaining
‘to the consumer is communicated from the retailer system 104 (or the retailer regional
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26 WD 2004/ 079506 PCT/ US2004/ 004457 proeessor 114, as
descri bed below with reference to FIG 4) ito the

woaneyesasewar ds  mechani sm 102 (step 214). FOrpPCT/US2004/004457
exanple, retailer enrollnment data, such as, for

pro@2ssurPI B4, &) QegctDRd UbBIEW Swith "Referefldl 65 FIGELD- to Whé Wentral rewards

the retail er has Erew ously gathered from the

mermkaﬂ (ateg 2?1&)5 piocxamypde) refatlersanoolbmertt alata, bec]pw fmsexample, the

condl R B e B Fi) o6 oo i PEREl, grbered fom the

consuleer rﬁdallhﬁﬂ n&ﬁé)ﬂtméd)rfmt ﬂﬁ Elgﬁbé RF faBlif) né‘&lhez consumer to

processor 1 to the central mechani s
participste intthe c@aﬂm 5l ndeponders lonmdﬂyzmogm isa@nt fromi the sethiler system 104

(or e ﬁwqe&%ﬂi&é&@g%ﬁre“ds PRI s

an
partre ?%%?E‘“fa% B dnichationOfod ?ﬁ&“p?*ég'?*%%ﬁ‘%“t fata, the central
rewsrdy achanisnd 002 ﬁlmp:umdlﬁaucalm eprcemsm Itheet ehrodimhemnt nigta d3€an enrollment
tedfro theretall 04 (or the
appERHEY Bt Eobidt I pracibest n the AN esked RV elohploghamn of the inveation

(step ?é?r Fhe RIS WathOdaP e a&iﬁlﬂﬁﬂﬁ‘é&drﬂ:ﬂfﬁ tHEretdiler F?&’témtm (or the

for exanple batch processing or in rea

retailen eea;@lml pedcessend i 4)sto the céntiral mwardmcdxaamm 202 by aﬂyrienovm routine
this

| D d
or e Rich oo it it el Brposisi O Fb b ity T gemirel rowards
mecHzisth thefl&pRfisth cbﬁmlﬁiembé&ﬁt,mus 2 cBfiulr¥ 3D! ¥nd Sends this and other

program and the manner in which 1t operat ek,

relevanff formation abewathdilownltytproguass(ey.) genprad fmfonpemm gbcam the loyalty

propR SEIIE BERE o R 0 oBoH S PR, TRgAraing dhe possibil of

opemixxgyaht Npgobgs HFoRit Cand loBtdikifg Iéﬁﬁhtaﬁftﬁﬁmgéfg)msﬁttm and

poi nt - of - sal e, however, a terr;)orary consuner
@

wnd&@é@ Qﬁpatt@lmﬁemwﬂm@mlty Brogeam ot fo theensumer (ISEp|2;18) At the

mt—ogisg.ﬁdyﬁ pr%&#’gm %’?P&?{J hcg’% ﬁgﬁ?ﬁﬁ{‘ %; go%tﬂg?cl |a|’? °Foa temporary

consuraerdiDy i3 ifsued ¢® Aidwithie édasuMBLRUPHrtitiPite il l@?alty program while the
(including (step 220). This tenporary consumner
consuyper Jg RYaititg o\isenive theycongunerdD), ascaynt ifenmeationr(inshting (step 220).

[ t he
This SR04 Al e s 85 1o o e s o
it haqobe&n opqmﬂl toncredxt tthe consuader Wwitht gy aewirdatpoidy dradtBer benefits of
ccrued the consunmer was awaiting activation of

participy OB Y GFAm Higtimiay bayg accpred;waile ta sopsimer was awaiting
activaion Bt cdeitha coouifia 3t SRR doifther Ty C! [ Onal 1ty

sinpli |es enro e system .
| Fheimtinstantfpobesstep snodineutimstionatiey hmp@iﬁeb leﬁtdl'ﬁmﬂﬁhﬁthc system .

that the retailer already has _jn its _possession,

of the, igendion qud deees rqnivmects Bae Gygrtilizing sieta et the retetlenadready has in its

pssBi B8} LR BeSGR  cBLRR B EPITH  sprne

enrol]mmb uﬂm Suchlsirhplifie dhatofiaehi p!wedstmﬂjﬁ GRaidstot higher enrollment
S vvel | as | ogwer participant acquisition costs.

0%’?1 FRBicipaub AgquEHen feigs an il aslewse patticingnb pequisition costs,

oS5 5 e s, S A 0 e oo

W thout el

mvenﬁasmwﬂ.thethheﬁf@kuir g the dedicatin ofbsthhtim aincﬁﬂt’s RIEF¥&Eil6 space for

decr easi ng checkout pul]| thromiﬁ]rh r at es.
enrollment purposes or decreasing checkout pull-through rates. ‘
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} WD 2004/079506,_ PCT/ US2004/ 004457 In an exenpl ary

enbodi nent, as illustrated in FIG 3, retailer
WO0m/0Te506108 conprises a retailer PGS terni nacig$ho04/004457

such as a cash register for exanpl e. When a consuner

1D
1850 SUSPLATERL it et IS, il compric
a retailebBOS teeminabiil2, sseinasd cashr regisberrfor smmpieogWhéled copsumer ID or

supREuE ey B st By e Bime fhokem iomwre esemgehase data, including
a SIOt idh6dr, B g% Ss;&hsell,lgr o@ﬁbgﬁfsbgl%goaggﬁzse H)‘ ?erg}mac} 08, and then the

conmuni cat | a suit
purchaser daje isl pvocessedoamd steredt by nitaiteraprdcestar 1 1@y Mﬂl@ﬁ%ocessor 110
data and any ot her swtalble I aller i nformati on.

comPﬂ’ieﬁH%is'e in pommpmcatian Fith 3 gyitable defabassddd orsether steragpevice for

mai Ernk%ﬂ%&%@%egg%{&}ﬁg% ro:ﬂ?e‘?ghlﬁmg ?t{t%lgs{r g@éﬁ%@#ﬁ " Database

111 maglhechnygyps ofldatabdsedueh agmnyt O tmmabakﬁpfc&ﬁlcts%ﬁﬁﬁﬂeabove for
t a_t hat stored in database 111 is available to

mFﬁ “g’Pﬁeef Mgmpy, gprgagxg wse'éta@mwx’m u@lnamu)iata tables or

lookgﬁ Eaﬂlé%v g’%%%aé% gﬁtﬁ%%%ﬁﬁd Wha laiggjv%ﬂbis tcAR€ retailer’s local

backi efficadeystehe (ndteshop) dbﬁmténtoﬂ'ﬁeaocbﬁﬁﬂrg Uk, t dﬁhlmlysw, and other

t he rrber of i tens EatpChased e date, the store
P“IPP’EPéat thase oﬂaydﬁﬁlu% edtesp purchased, thg tesys unit price,

the duitt B itk E’Egcss b %&{%'tﬂe Qtﬂr:[ei&%tfé‘raﬁ e%ﬂi%‘fé&'%' tsand any other

retailer pr may al so reéelve
inforamtios trekatedntanthe gurchase. fintm exemplaryasmbodiaremyt setuiler processor 110

ardin roducts, and/ or serviceg and UPC data, from
FSReR, SRACHT ol BoF PBnR P iG Bethy o as dorBAtion Tegarding

od&%) and/B€ s and YRR agkal g Hxaﬂﬁaﬂﬁ'gcrsth&& Of ve enrolled in the
suitable form including data tables or up
systenn0@s . Thenmasefacuissrodatavinay bé stosede inphssy yuml:bocfom;rnnsludmg data

N in FIG 4, purchase data 20 may al so be
tablef ﬁ’é’h“?@ges and then stored and processed by, a
r eﬁladdcﬁfdaﬁ&g*bvﬁﬂ%c BXGREAES Embokilh au ee“ﬁmo/ 9, Yurdhase data

retailer national procesSor (not s

may glserhgriranamitiad o, apd thtaistired end psodesaedtbye ap'ataﬂoismga:fnal processor

114@% ha koffl e and nulatlyg%qaegg ai%sm ion with

t %@%“ r’rﬁ'ﬁﬁ e“"g’r??% PASECSSPT Y CRmIpUniGat

databaje lf&f&&h@b@@as@wﬂb'&bﬁbé&%bbsﬁh AmBlEAR 84ta a68k! Database
above f or exanpl e. Dat abase 115 may be organi zed in
laﬁy any fpect; the datsbassreodudts descgbed in greater

el 5508 By, R AT €,

as dat@ttéblhﬁfor regke) #dblddl 04L ymOExehiplary mbsdiiRhe dreEBilci' |'1broessor 110

phantom |ines enconpassing Retailer Processor

ptmmﬂmmaﬁ be integrated witly mksmgIMhpmccﬂsbh 1 141@111%@191 thﬁ phantom

tines 35ob iR KT Pt b otele rbfoul Brofate 14, i the

systes ¢t Rethilér/Mérchagtiip zatheiﬁb? ERBH0E ali leaﬂ@n&,e PR aicfher embodiment,
devices which nmay be 30 either co-located wth eac

retailen proecsser Hdrandartnilersegional roeassamid 4:ane separate Elcmces wh1ch may be

cither (oG pth XK oL el hcé%ﬁfrc'rr%a? sﬁ&ﬁ ? or example, i one

emboBfhidrt Cl‘éi:ﬁ"er gfd%s%bf 110 &iPregh &Ttatcd at a particular

retailer processor 110 is-loc d at a partlc
retail storai |In agother embadimenty i retailer procemad 110 sclesated afl 4aiticular retail

store ancimettad&rtleg?g Séjoc%ésoﬁ{fﬂ' ona{e obs ggatareglonaloﬂice

28



10

15

20

25

30

28 FF ~\ ! 1. WD 2004/079506 PCT/ US2004/.004457
Regardl ess of jthe | ocation of retailer regional

woheRseE 114, retailer regional processor 1ldrus2004/004457
recerves and processes simlar information from eac

of | S 210 [ Wi each .

of RBEA% U B JBLB65 ST AcBRRAE A 11 Riller rogiona

procédset hEY4 rebeivesy aad nprofidseo piptilas e mfernistionl i feath QR the retailer
processor 114 or a retailer national processor 5 may

Procgwsors Flihessecisted withrach ahtheretor! stores evenadeyithgiseroe resgiles. Whether

the {{3fchn 100 BompRhdl 3 Sl 54iohd rSvomedt B ol § ropaF malioRal procesor
may ebcaanblretion®af the a0atbet of stdtesemainblingdaby byp@ficlla%eliRE. That is, a
processors, while a smaller retailer with a few stores

larges geteilenshio hasnureroun storss thronghord fhereoustnys for exempleyiniay choose to

- _ national | Lary .

T
. | ‘L . i ;

weosiciol g nate A3 T il i1 e

embedimentgy thearetailes; rapienah procesaaian bt andjor nationel processarsdcommunicate

. ' i | i_nf ' l h
i3 AR ) Sl ST Wi | BB v s
mainkey f1])\111:’&'?:1@3e‘/ Gata Rind Gy Sothé Whitable retalle iféehatio Indaicther exemplary

. . such as infornation regarding products and/or services
embogimenipestgieraegionahprogesson b4 magtecalvs mbecshaand store manufacturer

data, Bt o et KR hg  ioalcl} RN, G il "dats, from
mamifadthess 006 wiokhive! dipdiRgl. in\ihé BysTOREICA The shBhfRERef Bata may be
FILG 3, retailer termnal 108 naégconljrl se a rewards

stored & gy sitabledorm, ipplydingriatatables onbgken tabley. be updat ed
i i . t .
o WAL BSALRAPIMALRALS MR LANRE 8, s g revars

exanple, r
terminhle] Yéuthivewghowhich eaeomsumer niag behaidatedeyith eetard to various aspects of
ated fromall rticjpants and the typ

accu system es

the SYYIE0 LR amDlon 35wy TSI 46 FaY TS9P 2 CRESERYt Qfethe number of
j . vV I Pl . t

a0 AP Bl BB S04 Wit pERLERTIER g s of

awardd thgt nlay Uzashtdineh asing ttheser rewardpgiatsnt Mogever, atwerds terminal 116

M T TR i ——

the r&artl [Rfikts GRAEERA B R LonBurh&d S hbthfotk- 3R ﬁ]{lrf%seszgnlt%w context,

manufacturers participating in the syste
netwark-veide (ppirchagescmoude aap tpurclasesr of items womespohdingapaetdiles and/or

i.n.real-tine..In this context, "real-tinme" neans that
%REF‘&PEHF%“&%&‘?W@&% y, or nearly imediately,

U el aSskeRipldr) Snttid®me! &Sﬁh&,gn;ﬁgﬁ e@%&t&fﬁ real-titme. In this

therefore i niedi ately redeenmabl e consuner a

contept ‘Wealdime’aimeansTbns, refrard paintsphre, immediatelyyeor nearlyb émmediately,
updatp f U e R, e e o ereies el fpemiebl by the
i BB T B g W v

poi nt s,

terminal\id6, atrthe point sof aaleuthat the ibem deimgt purckasked byl the cahtvaner may be
| at e

pwchgs%ﬁsﬁjstlrﬁegr et consumer’s accunmlated reward points, including points accumulated
on a network level. Points accurmulated on a network level enable consemers to accumulate
points more rapidly than would be possible if only a single retailer or group of retailers were

issuing the points. In one embodiment, rewards terminal 116 may update a consumer’s

-

29



10

15

20

25

30

points nore rapidly than would be possible if only a
single retailer or group of retailers were i5ssuing

womopoissss. | n one enbodi nent, rewards term nai.c-ﬂ,ﬂ,@(mmo“s.,
may update a consuner's 29 WD 2004/ 079506

C I ' ' uhRPk 3 Lhe,and. i .
rew?g%%iﬁégﬁé éﬁﬁ ﬁfelé éhbdﬁs]ﬁwn%ﬁjggsggg?{lﬁg gél)ffgar p%ipm&gi"}ts fotal, issue a
coupens aegift certificat) andlogadditional borfus pairts toathe esisuasigli t i onal

bonus pqints to the consuner. |n another exenpl ar
© ontiBdRERe exemplasy, embedimgyt, Sircivatesn maynncese mbbatch mode, wherein

; o el Qi ot.al. J e tored, and .
poi S5 e AR 1, e GRLEHRY g1 by e rta
terrbigalri 0831 indRding POSUEtnhaPOB2 teidrtrnadwaids2tefa® 116, Thus, in this
rawards termnal 116. Thus, in this enbodiment, the
embogagethe cansuseer fagy e nsdifisd of owailabls rotys samstime mier apurchase, or

e e SRR il B AASRI o T o e
maystike infraycdoake poitied gameeated tand GicbhBuBRACAAYRIr@0R of network-wide

ccunul ated as the result of network-w de purchases.
PUrcfigseSn vari ous al ternate enbodi ments of the invention,

r etrai t ] i de ..a r rds termnpal .
1267 e PR o B Bt ARG B S ey inctuce
a rewards dernsinglr (S bt @b FOS febinabl 12 PLOStAHIARY 121 b% Ad? a rewards
co ication wth a rewards termnal 116. In )
termifal 1 OF &S derepals] 12 mctosmmmasingtion Wb rewardetrgminal 116. In

et POty Kot ol 168 Wolpd CPPY tehbint {12 Al rowards

termimpdil 6f thelfwd esrmiiad $12 iand d96ahayl beevatonslySimpMémented as separate
within a device. In_another enbodi nent, where

software . .
tﬂmtnéismﬂﬁssratféémﬁ% ysoftwarewithins: deist Nl anpilgr smbodiseent, where
rmfhal I : Nal a _Kki.o .
te ter%gﬁ Focﬁ%ﬁéﬁrﬁwgéﬁ%ﬁgﬁ 5 maﬁgltlﬁe}ermmal 108
mayrbemdtieshtenmnahll D ocavad @dﬁhmsl ithisa re:aibﬁbfnagoxos‘onieecﬁthl o gﬁleﬁioﬁg tefminal which is
nsuner |, or su e tar er an
Wa_@% FREMFIRE 2 GF ﬁmﬁ@ggﬁwﬁ'ﬁmm@ angh pogewnicating
s I r - -
with (i SPRaRCI. ' ArERmbO by 130 iddcbohdbat Gewardls thibinal 116 19 do, for
examplg, rany obthd followingy pritwnddcatnulatedh reveardhpaitits ttbtals; view potential

awarﬁsg%%ﬁggﬁ% obt ﬁ:lwg :’ E .eiglc%ggge f&ﬁ({#ous nun?ff;{o?:gs%fsclm an
awar8lcdeéaGeRUaT ShinfsTOH 8 Skiecaid /aWar&;et‘égli'léé?.aﬁd/BF l“%%ﬂre@fe@a‘?d points

,advi sory statement; and/or view'a directory
advisors statdnpat; angl/oeview @ directognof petticipating rataflers) mandfacturers, and

. rroviders. 25 In another exenplary enbodi nent,-
’thn‘d%é%isﬁ&i further conprises a consunmer termnal 118.

Cams pidthert @kéthpidty dimenRY gfs%ﬁiﬂt Hheth ’E’F‘ﬁ&gg
whi ch a _consuner .#a%oaccess ot erﬁgadspectés}ag? e & consumer
termingls n Coosungy 115 isi anyl rebie terpninad rthraugh weltigh afconsumer
the jnput devic comput i ng.units, or ,c tin )
may 45iEes, F1Be bt S e BIFB 10d, Chiamer 4t Sy mi porgprise any of
th Iﬂ%ﬁ 8&AE84N| BRpRENV t hﬁﬁ% r
© t'he 30 comuni catl c#r@s’ngtﬁv\cg@s %cggdag%@@%fmema’
consumgsodémenal, 1d8nsomemnioatesi mdth theé systenwi 160 athcoughurmy of the
combiGRRP fefiskt Brhbas Shove”" 1 S50 U0t consumar terminal 115
permits a consumer to epgage mmltiple facets of the system 100 in an interactive online
communications environment. The interactive online environment made available through

consumer terminal 118 is an extension of the network-level incentive award program and is
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communi cati ons environnent. The interacti.ve online
envi ronnment nede avail abl e through consuner term nal

wb]ﬁodnﬁg% extension of the network | evel PCT/US2004/004457
incentive award programand is 30 WO 2004/ 079506

imp BP0 RIS P RE i B SR0 HIEE, P s comt,
CONQUNEUNEY uSEyonsathet Gdifiiig 1118 bih Natiety st fu@posds v ah 'o% Sembodiment,

of purpaoses. I n one enbodi nent, consumsr term na
consirmer thAYNAe] 15way be useshinaemununicate Mith-and reesivs mfozmatlon from the

centl B WAL R R “RpBlo. b CUBER ERSNGR PRt pyminal 116

to db 4y o tienfollofvifigie dnedll @ViHRgysRAs; Oddroll Ru ﬁl@m&ﬂﬁ})ﬁ‘iﬁe bers in the
enral | suppl errent(mg menbers in the sys I dent |%n
Systessy tld@lﬁlf.‘érpﬁh@ i dndavidualh ovike areuanthorized dOt cnrel]lrasl ls'up;ﬁemcntaly

men?dépnﬁ nF '5?&) gggﬁgo < i n & 3@386,3;%8%? V\%ee ugaer accgunt receive

er's

stat@ﬁeiiﬁﬁ?@é;inﬁr rogaRind %célﬁﬁﬁﬁt@ﬂ Hﬂwﬁ@cﬁéﬁhisaio%ﬂs T RBINE statements or
points totals; recelve statements of reports

TePOFtégl&EﬁF‘Wg spplomentaty angmb@rﬁowmmﬂatedj revande gointwentals; receive

o 8 o S, AT ) i o e
vancﬁ))sCmﬁﬂWs bOhoint§rdelies afl WAL, Srebdive @éd%hﬁ)tloﬁeihﬁﬁﬁmﬁéh view points

award; receive redenption |nforrrat|on Vi ew points

adJ“ﬁE}%@t redeemn rm@@mnt%ﬂmajs?imtﬁd ewnrsh request ead/edteceive a reward

oin ot S ARk 30 ok GG rdaf HE e BBl Bk e were carod

and/mhkme paints Wery rBdécnicd]; Yeeive onalregﬁmngwnﬁﬁw Hstes for points

gre rredeened; , receive information regardin
(FEFeiYq BHorpaation wefting dpany appliesble fags; reseive u@fonnatlon regarding

I
markcli 8 B st Sl ek s BB of SBRICTRaHE rordifE iuacturers
aud/mthmd—paﬂypmdnry of participating retailers,

uf actu é and/or third-party prow ders. In one
e %‘HLO igieat, r?s‘&ﬁPéPmﬁ*aylaﬁé@e CORSRAS termaingl HA to] qwtomize the

ol A 940 r R 1) s TRy gy rovor

pre
rather ¢haarthes cntnﬁ&ewatds @atald‘ga ri?drhmmpte; B ConANRT dﬁawﬁﬂﬁaﬁﬁhn indicia of

e A R e St
or s’glﬁlrihpf}‘gr b pre He{sb&%r@%}dgg ?Pg%_h@%r?d c%tﬁl aldimulated reward

pomtr:,mg@ihe sz) uﬁd ﬂie ﬂstcmnhlﬁmp@emmthdz copmr?lﬁsonlpﬂﬁ)sé batalog items
i the s t hen presents.to the. con

that 5 evanb RS e domisy R TS elost P dRgiciptelevance by any
meanS RASWHRLG pldtSicEd ﬂlsﬂig‘%ft Sith ﬁm%g‘]ﬁl dd.%lfal‘%? Iil%ée@n?%uotnhvgﬁh a drop-

' rel evance by any 25 means kn
downanenu, supdtrality of/icoss, g agplwrelityt af“birttomsy rfnemtampie WiThiz embodiment

s S 1 e A i
ShpRlidrt ﬁ%hﬂﬁ ddgﬁlg t he revvards cat aI og by :
c:onsurrtergﬁimjfa ere o&énabl ing nore expedient
r dwaudardmcn tveithr aeﬂn’dpt agpect dftheinventiban cstorized bodus offeeings may
aspect .of th nvent| 0 tom zed bonus of f eri ngs
be. cqigplniRey cfog e dhioed @ Rgeh catalog (ss

d crmeh' u a%mw@egaiﬂvg
% B?vegaécust Omer Service represen tolrve, é’mau ) otr:atmns. In
one emﬁliddlmmtp dhenconsmumer omay use the consumer terminal 118 to receive bomus

offerings that are customized according to any of the following consumer information:
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one enbodi nent, .the consuner nmay use the consumer
termnal 118 to receive bonus offerings that: are

woumbpHeiesed according to any of the foll oW ng CamSHERb4/004457
i nfor matl on: 31 WD 2004/079506 PCT/US2004/004457

derrﬂ%?ﬁ%g earnia &Eg’%‘ﬁg be 3& @2@"’8@?@@&%% ?%Bé%ﬁférgﬂld reward

poubei‘ahzmptmnba}mt her errbodl ment, consuner terminal 118
magI be used to _interact with and/or make purchases
n

g@ﬁ@eamba@ma coByumer terminalobh® ingy pawsed tomtérae with and/or

ma]{l nes Ph d?en%a'tééﬁe&rag&n ?g’ngs @Q%g)%qm%ggoqnﬁgﬁ ARG as illustrated

by thownicuisqhiagion LifestinFIGED! Tak oniHerdsildiReyanes bbhBtinid@te with the
transmt and process a consumer |D or suppl ementary
centrad FBwAr [;neqbamémaw tmtransmait end paecese s cohPuneralld ve supplementary

e o S B L s LGBt 1 1
Infofrﬂitﬁjd & mmanidated eiteh TBe ofIRTH dobuhieVaelSn1FRGEAMNES Fhd the online

may include, for exanple, product or service
centra frswaedsi Bechaninp mhase incledeni foateixpmple, qrodusé gir satvice ioformation,

pric S i, SAP o CRE el ¥BbRR o P st poins
infogpitivn avallablesawitds,piafirativ degHRding oint3 R add BothisRdemption,

In one enbodi nent, consuner term nal 118 operates in
and/pre ghe. fikere Inagne gmbodimend, sosumenitemmings bb&:mpmmsemmbumc as

desofiSéd"aB3e bl redpeBlo & APlrait BEbIRT 6o Tn SR, Fihpgiment, the
consadper eerminhl 1 B lthayopétbfeliarbaléh £15H60A"BI3ErbEICASHEE n still a further

term nal 118 operates in a manner which includes
mb%sgﬁ’éeft @Bﬁun%ttﬁ'mm@al L pmatmm:ﬂur@mer whichninchides pspects of both

. (AR |1!ﬂis e wth a further
r“lglglgg‘é’é oﬁtﬁgﬁ{inven |on%{i e tem 100 may conprise a
r elspacterdaace/ with AfGrther aspeotof tlmaitwamom thie systeat Hmaﬁaﬁy comprise a

as [ustrated |n FIG 3. Database 121 -
rewaigfo e 120 in ChaRBAERIon i datobivy 1. s ludsaiebieG. 5. Database

o B A B 0 N ROt
exanydd. aDstabdse 42 b mayl tm:lrgmtahhaay shitabdémaweestpindliding as data tables or

e i mept, rewar server 120 may, be any hardware
loolaff bl By i sEpiRgy ¢ P mnmnmﬂae a0t hardware

d/drIBAFAR ! ' Oith
o etarl ermg!r%gg*&%ﬁﬁ)%“ﬁghret al Fﬁr regl onaaf.&qnecmm 102 |

and gtlucébssmtamtzprotessm 1 ontle raeaabrmbgbyalqifooﬁmremﬁ In alternate

cxcrnffEF EibRRonR TPRS ereet A7 oo be ﬁ%sér“s&ﬂ. b gtalesystem 104,

tdaref Ao, r
aiﬂs myrltggq?g%ar at %Eﬁfgcr?n ot E ret ae‘f’er s@é;%%ﬁ%%n% Tewards
server éaﬂ mady besepackde froahbothsetail&Pysteinm 184 fand ichmiral rewards mechanism

102, jﬁb di msnt h,é&%rtdetgards erver léﬁ é comtunl cate aretaﬂer

‘ natloﬂl 6&&0&2 B rﬁéCW%recel VES, th 102, exenpl Y

odi rrent rewar serv processes,
arId ant cxmpla@Oemhnd:mam wéwards rserverl d26 racniveseq:mdesses and stores

e e 1550 e s o

proddE&” Hﬁcﬁ&t Wa¥ices hA8 UPe 82Y Srensmitted from manufacturers 106 who have
enrolled in the system 100. The manufacturer data may be stored in any suitable form,
including data tables or lookup tables. Retailer data may include descriptions of products
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enrolled in the system 100. The manufacturer data may
be stored in any suitable form including data tables

2009@H5g tabl es. Retailer data may include  per/us2004/004457
W?Vscrl ptions of product s 32 WD 2004/ 079506

s ROR B0 P BB e o i

systeftel 005 Y The 5etdilQ. dafd@iay &k atdred il iy suftabledforsi ﬁ{cﬁﬂimg‘ data tables or
any suitable form including data tables or | ookup

1001’%@6&%5 In an exenplary enbodi nent, the rewards server

f L i t 1at _m ght ,
PSR el S, bl ol ety of
fundtﬁﬁh amdtsiigh 3thehwise beXRAbBlAed bl tRE cétiATe®ards mechanism 102, For
cal cul ations require significant processing and nmenory

exarpplep ginge sewards rcalguhamaemqmr@ gignificent procegaing em-k nwgpdmy resources,

el B8 8BS A S0 FEPRE b T kSR SAont el

lesséfd2he tph6eeBiig 16T G EeN@ntraPrevikdd fle6MAYnON 02 NBefebPtih@basing the
rewar ds mschanl sm 102. In an exenpl ary embodi ment

’efﬁcem ab) thee pentrad rrewandegnmhanmm &02.c dmpan ssemplap errdodingent, each

,t1hat retai,l er's.stor accesses a
roaflr i, o, St} Sy ¥ gl 8 e R R e it accesses «
rewdid Waesr 10@ witlnhite s 8 dh BRGEA! thelrbtaiRP Yegdibial processor

central rewards mechanism 102. This configuration

114 agdjthe ssntral eyl anedhagism H&Aeﬂ“hlwn&gytanandeb@m rthe processing,

powkE b a0 A ofer dfinfifld BE s R RE AR APBE fog, Moreover,

eacht fefdilef iy byt adniei of iaatyeretdiletddanei; ?@hhdl;&‘t@in ih@%fﬁ&klﬁvel rewards
structure. Accordi ngqy a plurality of rewards servers
strucilm néyc%@mg emlm ceftnewmrdsi servers KD gwptbeain qoswmyeisation with

I a 0 n
é%ﬁé? er reg| ona progc%sg%iri%s 1%’5“&&????%#&5&]%@5 '%Hﬂﬁb regional
pri ocbdserqomc @i tlicn gllewatiignthe peocessiny berdew and fredifs ap thefesirces of the
%2 ntr rewar ds mechani sm 102. | npl enent ati ons
Cer F%’Y?r 3&@% 19%ast one i ndependent rewards server
o omlecitafins Gl WA DB oRE SRARAANenaekvet 120 are also

advantagawsu batduse scosi-effective mnicamﬁwahﬂb mhflﬂl adl 62 . facilitate

Per f or.mance by the reward rver 120 ny of the
commupicalions Wi dh Grrgl Jgwar g & By the rewards

r “ aly
s ST 8 e gﬂfémn.d@rgei@é Fpgomision o
oﬂyaaﬁmlae@ﬂmqum@sbrrmfumaﬁmm%enenﬁalm;ﬁrﬂsmeehmmwz In an
Server to t cent ewar ds, 25 nmec ism 102
exe Cﬁ@ee*m@%—,@w P, b, reaise AP L3015 b® | GouaL rewards
mecﬁa!ﬂ%ni %9' 0B TB YU Yy P}él%ﬁ‘k{iﬁpy tientber ID and the total

consuner ||¥na part| cul ar transact
numErem@)i'mayd qpointslieawsed | byd atconsumersin atpamm;artttmsaamr din another

ssfrver 1%IO t({atﬂgfga%ggtg%alg&% &g%wng%r%l 1Q2 alrewards
mﬁcl:ﬁhﬁiﬂ '1®2°£ua SHRP LY 2 eof ﬁi%é onsuer. profile or

-sel ecte aspect of t?jl purc se or an

© supp entdnyz mmnhnrslﬁbﬁlet aﬂy qm-selazed)@smedf \ﬂiaﬁ pmahmndameand/or any

ot e e S b b e, B, andiora i
party' :09RieE. | PRsdibtibi S HRBDES of §itY HanskAftell By the rewards server 120 to
the central rewards mechanism 102 may be conducted by the system administrator, a
retailer, a manufach;rei', and/or a third-party provider. Thus, data which may be useful for
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the central rewards nmechani sm 102 nmay be conducted by
the systemadm nistrator, a retailer, a manufacturer,

W0 H979806t hi rd-party provider. Thus, data whic
oo M 58 W 20041079506 PCT] Us2004] 00445 ToR0bovs

P mﬁﬁat ure, g%%lﬁ% ?ﬁ%le é;a‘\i?t g?ﬁérﬁg{ﬁ%?ea : to ﬁhe éﬁaﬂeﬂ“ms of

the pativiletilite pinehhded' fof @8tple0 nagX@Tletd 184 t!i‘ﬁlsnﬁl%é%ﬁ%& the central

be transnmitted to the central rewar ds nechani sm 10
rew@éf?ﬁFWfﬂdﬁ%M ons perforrred by the rewards server

aat X BRI o, BorSpRET A5 e, urcs crerain iap) mm inchude the

assobﬁtlolmaffﬂ UNU ahd CBiﬁgsdat&hhﬁﬂlpﬁfhhoEUBf AR rdeRgy c3:1‘1%12@1%”apphcable in
the retailer, manufacturer, "and/or third- part

partisplgy icares, wilichl mey flurther @@@nd fupon tthe metaierj mmyﬁichlra and/or third-
B 48 A0 S Sl of v
benefiy @hrmddt byi the bEBORIRT;! FoehtfonOMdchBad TYR (ﬁeﬁ%ﬂg "witiel data is

to the central rewards mechani sm 102;
transpaitted Jepo \the sewardg etveni@lytocthe @mtmbmwarﬂsadnmhmﬂn 102; and/or

vl 56T 3k SPIBA TR k50 A I LRSS Sppocimen, 0

retaikpisymeme1 04 hblises, hRAMRAEHS ST izigdatészﬂle lﬁdﬁdﬁ&%t Bfor software of the
enbodi nent remards server 1 oused

rewapdsi SeFhel@0. ankn @p wmbpdm@tsyswms agtrveri 420 atay . be housed,

mainkdin 60X A6 B R IBREESRRREE L O bpen paymont
sy sorofilance witle andth@nérhbsliseRes £ty preseay Ixﬂfe%ubﬂ,aﬁ:e e system 100

consuner participation in the system is based up

Pem%témimﬁ_m pyngnt SiFpmendincathe inviebtion generally pmm&msthax consumer
| h

4i04°5, @06yl 158 BpBPUTERE IS b SylTpBES momber 10, &

purcmm angalsed (an)y ofVimui{ple pa %nelnitowﬁéla {ieh 26 Adask X EHeBR Séalge card,

to urchases at the vari ous

Card, f |
@P%p C@L@ aggengé@e ﬁ@ﬁi@i and/ar dthe Agyericam Bapress® Card for

*"“‘“‘ﬁ%&%@mﬁ?ﬁp.ﬁ@%epeng’éfﬁ SRR g S B p AR R A Thos,

in one embodiment) ithe cgmslanarmi fbf sﬁqﬂ éﬂm'yemaﬁbb:eﬂ% ipI¢mendent of any
ernate e | nts of I e invention may e
parthu#ﬁ g{?ﬁi? nﬁ]%?s%@&ﬁ”&?@ dforesamier | D or
S%%naﬁéﬁﬁﬁggmgé%%r@@#n@ “2“’ @r eéghwcar X 88tismented which

vehi cl e
associie a gonmemet B op Inpplerﬂemalty member D euithi 2 r113355£:1z’:11t vehicle,

bank accoupt foqQr e | e. thi s enmbodi nent,,
Ly R g R T R R A R L L ———
bazk rﬂéel{o?fig? pr o r|éde1{sE %Ilnt§s F’ ? &Fl?] %Séﬁs{]ﬁéﬁ]ﬁ%gansacnon need

only partitipate incthe mgstemﬂhs extemt ¢hiat ¥R6 rethitergirbeidesvits $KU data to the
ons ID 0 supple tary menper IDis
We’ﬁ%@c F‘é‘iche ":? E‘ gther Wordse Hihen @a?ﬂ!?umer ID or

suppléW ﬂlélmfr)ée}war ?B%g%héa/nwfi&or ot her ﬁt Qéléﬁe mﬁgﬁrgmathnd-

party pfovﬂicr,pﬁhe cetailérnped mot mmmmmwm@mattmﬁnal capable of
@(r? ID, sin the%‘gl rd-party praovider pmay process
processg mepher Hhe sinee the; thivd-partyr provider
may pro€est®MEEBnsumer ID or supplementary member ID as part of the payment
transaction. Thus, in this embodiment, rewards benefits may be earned by the consumer on

a network-wide level without the retailer’s direct participation in the rewards feature
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transaction. .Thus, in this enbodinment, rewards
benefits may be earned by tl}e consumer :onj a network

Wt R640R%KR] W thout the retailer's direct partigi '
inthe rewards feature 34 ) } WO 2004/ 079506&%%081}00“57

@ w%ﬁeﬁusﬁla%ffbgo%fwgﬁéﬁci i 18 @%ma:%‘sm W todpe system)

0
Modora: Wﬂlb& sup enent ar);?éms er ID naélg:]gfememarymemberm

consumer | D o
mayabsssociated with huitiple thitdepdrty paynyent vehiclay, rthénteby alidbwlngs consumer

t her eb aIIOV\/l.n" a copsune to rate reward, points
to. GG A FERErdo POifke MR, b, ROTHOH AT RAFIRE. YsBiak: salgcted for
partfcﬁ[ar?mc'ﬁaé@”i cul ar -purchase. Wth reference to FIG
, exenpl ary central rewards nmechani sm 502 i ncl udes
a Withtrefatenpe oc #3606, &iD dxdniplaynrentraCatwiaeds lethun@dinh 602 includes a

ement s t.he rewards, nmeghanjsm 502 through a
Cen%&%q#?%ggﬂﬂaeemmmmﬁoswh T flemente o&t@mewrcbemc@@msm 502

throg%li 8 %eﬁ%b%oé&abm%htﬁﬁ&ﬁa%é‘nﬁyﬁgﬁﬂgm% {)ﬂ&ﬁ?%ﬁ% 508, such as

Ice In conblnation w

a keflooard 91: pouting dévicel it corfitiinationwiitlo o tngatitor, Jdbé prﬁivtdﬁd for receiving
wth the

o 5558 A S5 B2 55 oy e wit
I

512 pncéfaermﬁﬂoptrbatldmmdu]erﬁlwﬁbemhp eThe mmysﬁl@nprﬁﬂeﬁably further

inch i ch enahl es xec io&egy_ ocessor, 504 of the

meess fogper Enshics FRegPHoH BY BIOGER08|50fhol the various

softwae %ﬁqgm Qﬁﬁéng TnS&HY 592 Thd atﬁﬁ?ngﬂﬁtﬁcﬁf do%ule 514,
any suita

syst 516 may I'e operating system

(

“Opexdtisg r $ytstan 3b¥ﬁ/enay Rrec fany afpiitablea opetating ksyﬁt’dm[] hacdes&itizd above.
| ovi ded, f.or i n aci wi.t h ot her
Profigf R Aol S O R P Sy dbier8EiER it thes elements

of tli%' ﬁﬂaﬁh& £RaEE IsPRemaRAME advtieNele Rl CRE &l ﬂ%v@ﬁwﬁ% ’r?fgrence to

and 4. Lastly, a storage device 520, such as a

'FIGSjllsﬁ,%ld‘\/e for exarrpl e, preferabl y 20 contains fil es

g A RIS DAt S AR A oty
contanﬁ ﬁ@é&t b€ fédopds Whiﬁlh' Sreddckesskd HATHe PaHicHk . sofRRRY 'ﬁddules, such as

data 522 conprises information received froma

enrolipent medule SR audgiuthensication modaletHd. r vpearticulanywohaumies data 522

comptfés hRERHEL] teiied BB R B s, ith tho rewarcs

mecl:camsmasorz niaclagding SanyCiafR fmtien ¢OREIPIBAInE 16 QuPh lenﬁﬂﬁﬁHHﬁfrxbers that
mayg@)wards 25 524 conprises data corresponding to edc

aliligtad with a peimasy meader's aggragate epraymen ascount. Consumer rewards

24 SO0 TR Hbp ot 00 e b SN oalte S Hiydine date

correSpaRidinphicy aife ARgregfte WoRkuraer SLBUMORIE alp B@pﬂl&heﬁawsfnbers that

Consumsr rewards 524 may include cunul ative reward
may bepiktligtedsvith 8 prisnape member and/eran aggregatst cunsumeriaccount. Consurner

L T
rewaxangltalaf‘;ﬁiilt (B{ch%ﬁy overstigel dal odeérbsdiment chRNBiH TeRE&EPURY includes
cumulative reward points totals, historical totals, and rewards account activity for
supplementary members affiliated with an aggregate consumer account. Retailer records
526 comprises information received from the various participating retailers. Manufacturer

records 528 comprises information received from the various participating manufacturers.
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suppl ementary nenbers affiliated with an aggregate
consuner account.’ Retailer records 526 corrprl ses
wighfood/0®eoeon recei ved fromthe vari ous partl Ci PRE1/082004/004457
retailers. Manufacturer records 528 conprises

One, MG e ST i ot Bl 83y BEH BB iphtiore, consumer

datd B2, Skhsulxe réwartih 924 retaite? fectiid 526, AidSmidvFicthfi reomds 528 may be

storage devi ce 520 and, therefore, consuner data b5

co-logated, with the veyvards BEﬁshaIﬂ%ltl SPP er maydsrremotlp locabail Wlth respect to the
P T T N,

evvar

rew el pa@ethan®rh NSO2, I evmiESidFE6N ABétHEP Moraké aéwcest:%agﬁd rewards
device 520 is rermtelg | ocated with respect to th
e

mechasigin£O2 raah be pesergdzhed byraun switabl cospriveunicatiors tk hgm preferably

accgﬁcacﬂo%ﬁlﬁ&%%%{] ’i}u mg{ﬁn?tg%l(:h g%‘%mﬁ?ia{r%nbﬁ nk but is

pr Enesiahent m%aﬁl@n'ﬂil sBedvdsh ﬁ%ﬂﬁhtﬁnpﬁ‘oﬁﬁtcﬁnélﬁ‘ﬁé?n?étalfé}s and/or

extranet Enrol I ment nodul e 512 receives infor et o
manp fastarers yehenwish, to partigipase & thewystem Emnu:fnamt moduls :Mcaccesses and

o SRR 0 0. N B e 52

recefi@y, #t6reb2hd hdtesies datﬁog&réépéﬁ ng Sod il?elr affiliated
recei ves, stores, and accesses data correspondi ng
supp;hmm smbers ol extbodiment o ¢nrodimsmt emedular 9712 processes

grﬁigggéa;tesé&enr giﬁsprﬁea}]?e%gc? gynﬁg%eg Foc %#at’]g’fe;?)tgt% Ec?anfer regional

procegset &1, (02 athatiofial tréfaller proYésbed Betilithte iditard renfcﬁﬂhﬁﬁ‘ é!f a consumer
rocessor 114, or a national retailer processor)

P
at aPﬂ@F of salecas descrihed abovs with mefersmes te FiGuRe rPrm@essmg Qf enrollment

..LI)

8 roceg%]?ﬁsgﬁg nr‘belﬁ?%eb@il cx%%ﬁé 8§° ur e%lcﬁ?%t&?ﬂmr account,

Issumpdud:cmsﬁilar By andiot vetonciling deteahia @emPRaF) éhsamer account with a
consunger account, 1issuing a consuner |ID, and/or

newly OPERRS JONSMETACROVE- 4 t enporary consumer account With

" APBERAER 160 RAAER 980 e 083 g, g
any ithe iothepapstem oom%pamdnmgn:afiﬂbg@gyfonﬁﬁd bﬁﬂf}d zhﬂhexﬁiéﬁﬁwhmdule 514,
whichiORertly shas” aest, thy e oleapily Heiding GLgtrass dhulcs 520. In one
embécﬁﬁ@ﬁld auﬂhsﬁﬁ&heﬂ théduld 35 £ GGen %\1@&5@9’0& u\{aﬁg%{%iﬁcaﬁ identity, status,

di nent autnhentication no

and/turﬁﬁhauouaif suplementary membérs particitatihg $n the apstemr
@lé}ygﬂ&lon of plerrenta nmenbers_participatjing.in
HIGT & i exertplpy gewgrdoh serusic P aghides ‘@ central
procés@d%ﬁdﬁmsﬁfﬂﬁﬁﬁmﬁ%d %hltﬁﬁot eraﬂ% bfthe %@a?&soﬁé%z through a

I n conmmuni catl on enent s

systemsmmesmr bur 6662 Ahmntablc élsplaysiesmelmm aleeicer60syisuch as a

sujtaple dis devi ¢ ut devi ce 608, ..
kwbgfﬁ T a’gmimg»@@ws &gm% PRR may beopusivided foxreceiving
or
Y R —
with thermewyrds Serveri0Z; Hincladesss emiaty eflsoftwars nidtulespmihds an association

EHH 550 i oS0k b S B ot 3 g
mdlgﬁgfgk@f%ﬁ gf’ﬂeem%ry 1P fordHi Rirles HHEREHs GnSberating system
620 which enables execution by central processor 604 of the various software applications
residing at the various modules 612, 614, 616, and 618. Operating system 620 may be any
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modul e 618 for._exanple. The menory 610 preferably
further includés an operating system 620 which

wORbL/eBsexecution by central processor 604 of tREucsn0s/004457
various software applications residing at the various

Bl o o e e PRSP SRR, e 22 &

prowided ﬁjmlsmtaiﬂ}e lirftbi fiGng with @fher @fonbRGCHf tH@ﬁcéﬁWéeawards
Pref er a net vvong interface 622 is provided f SYStem’SUChaS

the glgments) mﬂleé.abatq Wih pgterenes todFIGS! drbrand dof t he

aoaerityeh BRI P bl o o faatebeel R DR ghovg for cxample,

prefeably oontainsfiles ag eaodﬁislvﬂﬁclﬁafé apéééﬁéﬂ Bthe vaﬁ@;@doaﬁﬁv@é modules 612,
descri bed above for exanple, S prefeerably contai

6145 0] @ sangr 6 18 c b @ertighlas hmanefactores slatal625) cmhpnsmrmﬁurmatmn received
6 d 618. In.,
fronf @ BB EATEE e bSOt oy S8R R comsbding the manufacturers

produnfsodriipiri seivit@C well asf UPQ dutd eiiudasiples. e‘Retﬁlé? hia%s 628 comprises
descriptioons or other information regarding t

informationgeeeived fram axetadlen sych avidescriptionsi oc@shmnmwmrega: ding the

remié?’g' olsﬁhl?cfg g/g%(g%cgs fag t?l' L %}gﬂa (l'tlag? 28 o Si’?cn;u;ux:rner data 630

compkeses rmmtmm pertaiiheto b @Bﬂiﬁiﬁf liféluding %r&)hﬁ&ngﬁﬁ) 3psupp1ementary

retailer' products and/ or servi ces as wel |

menrper I/ piiechasn dplaea conmanerofife pasgplementary :m%aber proﬁle and/or the
lce O IIbR o R ot Rl Sohfefies R YR brordgh°peifed 8 and, therefore,

. manwfattareralatosPwy rethilep dafa 628, aiid congimenauth a8y n{ﬁ?f&%’o—located with the

ofil e, and/or _the Iike. One skilled in e art w |

Tew m§?%°fwwﬁ@n@w&hg@e@@vhe@mmmépz If the

r [ 628, sand _consuner
stor at a Obgrr%y Lge coq)'%lg c{cﬁ%ﬁv\hﬁﬁl qﬁé@%‘f%%gea?fr % Vg?rver
conuf@Ricationbstwben Btemgb&ieyldemte&ﬂ retvilds rsesee 602 tifayt be accompllshed
r ewat server 602 the _storage device 624 is

by apy syftably ermmpaigatin fink Jal oist prefrably aceomplishedethyeugh a private

intraf ér exibgEUNi cati on between storage device 624 and
~ rewards server 602 may be acconplished by any

s Refeting nextmtorFIGS: iToand Bnkhebprocéss floves’ depibledl in these figures are
intranet or. extranet.

T A el e s e e
the llﬂ?eﬂ'.'léﬂ %&M%Vé I E%%gﬁ emgfégr e not I nt er%dﬁc{lgmn makes

enbodi nents of the inventi

apprapriatet rlelfdnm @openlyfto thgﬂe];]mdqm;ecb? ;Hﬁ&d G’Simﬂld&mt alsroreethe various
Lt W e a ted that the fo ng_.description
systefioblponepls pf BRieEbef e ustemiee Sn .0 Brencd.cps
d dnb&Si (QW
qg?g%e%oﬂnd&nent su%é@ﬁgscrl g}{/e W Fcﬁ eégfdnhgzce prgeessing

POS S data in ccerdance. with thel Besent iimvehtiomc The tassdciativhr @t maghing of
UpC B SHETBAR e S50 AP B, s S ssnts o

o1, e e, e
item fomdbaratailer 104, the vonsurmer &0 wwpmlmnwmmcmetbm isl fRotesed by a

|temfrom

c et ai l.ef. at the rre of hasi ng_an

rewan(ly berp] aéelﬂéjfg‘i Pr SURplANAREHY Angmber

t,ﬂggtﬁl@r %ﬁﬁggjt s%h'h Fﬁﬁ l. %319
iden hat rcgcogm zes onsumner or supple msndgﬁry uredbythc

retaﬂ&:rd}ﬂ& tertingdrid2. Purchase data may include any of the data types noted above.
For example, purchase data may include any of the following: a SKU number; a unit price;
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identifies the consuner as a participant in the system
100. Purchase data is captured by the retailer PCS
weeonnalsocl12. Purchase data may include any Ong’f‘ﬁJszowoms"/
data types noted above. For exanple, purchase data

o B WBBESE A0 s bR, DO 4B OB et s e
partioflar| storealosstivhi i3 retdilee opéraes RBNERAN ¥ENkoEE (asdelﬁéﬁﬁ%t ID, if the

a.store ID which identifies the particular store
store diag ingtiplerdepartimenis; the dsprephithedransactionhthe time of tthe trpnsaction; the

eongflRRTDG Vo bidve bepk g 43 Yafes MRSt Rt 8RB0 Bermalia 1Dt sty
the peticsac tediinalt dvadueting deearshitih; bhe r%ﬂé@sl]féll;%fcrl‘g\eml‘ve program

;g&i litates the transaction; a POS term na
ID; pedipt theyliks. +THhe ystailer BOSaterminahi 1atreaton d deansantion Hide comprising the

confun @ T} (if1p 8RN doaitpeIn) 3P Sbe e Be b o) S Purchase data
(inchudigt £SKU himberogssbsiftel ivith 6RABdnS Bg%&#g%,tﬁﬁ%él [E%%saction file is

dat a Ei ncl uding a consuner ID or s ary nenber

then; styred Ay tha retarlgs Brogesser 110 inclatrbasey] H (Si<p T0dpber
S0y el i 1) YR58 e i rocesor 110

transaction

thenffoneadedto HibGeialleiptPabprobishof 314 &tJM_)sJ P gﬁ@fer back-office and
various transaction files may be consolidate y tﬁe

cumplativg pedermedbyethiler Hh f or warded to the

[ ' 114 (. st 70 f furth
ol ol el WARRRED DY chdeheh i B &5 Bhnariiigd iy e of the
retailee peddesior 106 or ithe AaiRx eEEIbmAl YreUERRA TR 16 thd R¥vards server 120 (step

t(rﬁgsacti‘on file is transmtted by either of the
708), dingiSKy infpreationdor eadh inm inshuded it tedtransagfionrfile is then matched to

M G R L AT N S—

106. t Ave exerapagcassaviatidnl process isiinstraed atle Flowehar? &5 PIG- &, €Mssociation
ot b S S ot et s
and FERGREY B YR hek! Rl eSam, g S8 Bpadtg AEomptHBORbinc? manualty
or awdemativally s Medtotriatio agdocintipn dedhhiques deiyaincide,! fof HRhAPR:, a database
searcli L3ALeF Sean PRI ABBB: SQfetsdianthe komnual 1y 20 or

n 1Ay, crfidibiy, QafahaR 123 el Rl S nlcurer date

incluging J&C GaBR, froxcrRERuf@Girer 106/ (step 802). | Diaeabase 121 also receives and

e 121_recei ves and stores

| i dat ab
storeq TR Bty EERRRESRY s, prupciatir 104 (iep A0, 1n an exemplary
impleintdtoa! Sittbasd 181 bE& mARa tu dé@%ﬁﬁéﬁ#&%“%&ﬁm data table

receives and stores retai

for esphnpreticipating manefastirer 1064 Hash aparfi@iabiuret datantablecmiy Fowmprise a
phuralfy o B S S Shd ioted descaipfian 5 comple, andeiphuraliy of
e R TR o ok B ANLRE e o

In one e dimedt, ‘dptabakedi 1 déares ratdilep ditafim b separarp rétailé it table for each
f which corresponds to an

. plurality qf ords, each ]
paticffaling potpiler 404y, Faclheetaller data twble may commiee o phirality efdields, such as
“ ’ n dj . aha 1 r ! ata

SKUP Sl SR 250 S5 Lo B i B Sl e resnd
comresponding to an item offered by a participating retailer 104.
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30 participating retailer 104. Each retailer data
table may conpfise a plurality of fields, such as

WdsHod/0m8e6 " product description”, for exarrpl e, POFUR2004/004457
plurality of records, each record correspondlng to an

it f i [ A

\Aoe]%tgzgcgﬁ? %%%‘%”E@P?%%‘%“o‘%‘it?‘o%ﬁ@%ﬁ Crefailer data é?l:eﬁ %S%tl’teﬁeass"cm"d

(Stem&%) adtherassocaatibnt dep mayabel moﬂphﬂmﬁ@ &<dafibisd Bﬁfge function, for
OCI at ed SI el(g” 806) . associ ation step be

cxalgg Litein Shekf b@e ﬁ@a agufactiaet alyhretmlﬁ ta tables. A “key

field® 1@115 48 143Gp er%?érdFﬂgreﬂogh? h{é[helgfgl c?a(sg\t QB{mec}egPﬂd by the key

manuf act urer an

fieldhaFor exam;ﬂe t s Eprodhet kizseriptiond cﬁsmmayq;etdtezghaﬁh a!s%\a@éy field in both
thcla gfje‘ag defined by the key 5 field. Fo
& oy alg, tgg é@gl,lqgtdatﬂ]tabhek gg@,thmmcbéata tables may then be

LS8 il AT L ot

the dma gotredpoadingey thé kay lﬁeld iegagk bf Ake hibﬁ%&a&ﬁ t&ﬂ&e{f@%referably the .

ield. In

uct descrl pt data in the ke
same, n@gﬁ‘i Hethe progyqt BY incibp muf?gtltrgr data tﬂxle; nfatehies) the product
desch +HERGH 8 rétﬁ?ifél fa d?fo@v &re qut %Jtaé%lgérealnﬁ atﬁggr ciatae tables having

me. That 1s, roduct
snmlm,nbhf)agh noteﬁeniaiaa da%)ixﬁthﬁﬂﬁeylmﬁst gy Rls8 HeCinerked by using AGREP,
for desc#’e ptions in the retailer data table. Howeve
acturer and retailer data tables having SI m ar,

A b L B e,

be nerged by usin
a W@Sﬂhﬂmlmpstabl&afaro&xanﬂqo( B08). Cmhas, Iﬁﬁe:pﬂ:hearewagtl:‘ls server 120

ata t abl e, such a UPC/ SKU | ook
receiet Cig tafa,fece ctrgpmabE) G Toeraberciih sk SEXF dais) captured

o et M M gD

theeemwmjgg Sté:%niembe; atﬂh'he:;)ﬁ%iﬂﬁeﬁﬁ\!&b tHa'Z@ormt)bondmg UPC
r [
dami%%ﬁ%er I 78 W@?Plfﬁ%t stﬁbeh@c cont o SKIE 3607 At s in the

UPCHERL dded & WW n
" SKU' andb f| eI ds I n t UP dat a abl"%leﬁlgﬁe rewards
servep el 20; ﬁ@é@%ﬁ&ﬂ%@’ﬁlﬂbﬂah&@ ang dooates theT patticular smeﬁhamas been

copro GBI a1 e 1K Gl e g x?ﬁ%@%‘?b‘f@ﬂ%ﬁem uses

a poititepftsditdct gt feWatdiQeREP1 @B VUPC HREASR A Tch that SKU
identified SKU datafield uses a pointer to ect tch
waR @8 exemplaty embodisnent dhe)BP Q) dataficld may Fmatlmkcd by one or more

aﬂdm%%@&@%%ﬁ% ot BB el el 50 R it 1, & Bl petipey memnber ID,
a retaifer ID, @ deitfaomedr IDQiand/6F & tHifd-BAREID K Thedd &ic%,&mﬁﬂ&'ﬂte?émay be

a consuper | D_or suppl enent ary nenber | D,
used asmganscfor compiling:data whidhriozy bopsefaliinanysof the veripus data analyses

perfoird 0 et VB | o U et 4 apeOiationnr BP8 KU mumbers
and UPQ dny ﬁna?ajealséd]ﬁi O848 a cBRtekOhRActakh %h?&h%ﬁ%rﬁ SHYE hnalyses

120 hi s manner, the associ ation

may w@@dgcte@n dinupgae mlwdnagntbehmsmemomcﬂmbg enabledt & tirack the

sl G Ay R B

e 2 kine @xéfiplafip @nboBBnent, the rewards gerver 120 utﬂmes the association
information to calculate the reward points generated by a consumer’s purchase. For
example, an appropriate series of pointers leading from a SKU to a UPCto a manufacturer
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30 purchasing behaviors of supplenmentary menrbers as
well as prinmary nenbers. In an exenpl ary enbodi nent,
Wihzoos/ewaeqds server 120 utilizes the associati OFE'TIUS 04/004457
|nformat|on to calculate the reward. points generate

Pr%lﬁxﬁﬂt%}}‘@ieci tﬂéjfﬁﬁ?gsesergf :lgpn 38 %E%hﬁ a3 o%ﬁéngxglfg&urer rewards

i es of "pointers
rat:lm Wadtanmumaﬂt\wlb Wﬁﬁ&ﬁ@&s iEkeT ddIaz QEbRD dfihé chsumer s total
ultjma el tgarect the rewards server 120 to enploy

°P<ﬂn°§ epreaRplary eaphediment: SthapnIopsiate delaes of pomters may

o IFUPEINES. 1500 R S B S i e

e consuner
rcwwde ropitaridy agsobiatidnwiih ,th@ MaaRfcmPé of theSwdhar Wbl as rewa:ds criteria

fﬁ{e s may, result in the calculation of reward
asso‘g@t ‘é’lﬂééé]é'ﬁd'ﬁ%}ﬁpm)ﬂldﬁlyﬁl@ ds criteria, such as 5
fact
t oSl ol B B BB Kb {205 RE e BF aiadiatip ot UPC and

SKUanhinberddapa td &nabyz%\/a vefety 6f ?sgcra!ﬁgzeandﬂlbs%éb% hfifiple manufacturers

enbodi nt, ? revvards se use th
and -a %‘WH%P LW ands scrwmnmusmscmsmfmmtm deading from an

SKU# & pgb £ RS {%Z% g&&g @?ﬁf » ?c{ QO){S A Ll eﬁgwd@ember profile”

manufact urers
field eon er taldd tomyorvelaten féﬁﬁhﬁﬁﬁuc@f cofkHhe énaﬁfg 'Fﬁhiwh&@
manpﬂélo SKUto a UPC and then to a consﬁprrer profil particular

fugers. Audipr speqitie prashiets poropemliplgyesailersefor exanepld) or
bl bt tidbit, dsflctdih AIREUPCRRH A SRRERIRDY may take

ehavi or's
placepatcaigreif shecnemwasds texthinalpl 16, thetretaller BOS mﬁmm%%e Fétailer processor

associ ati on of the UPC data

ernati ve enbodi nents,
110, %f%%%f ﬁ&}‘a‘ﬁ]b Iragessondd4 (BT ageailer natignaliproerssorhviad(ns the central
rewat @ fibd@hishlfop. t he retailer POS termnal 112, the

retall er processor 15 110, the retailer regional
pr bx:wszmboﬂjmeﬁtp theaefatleral (danaynafferamaihcetios o2 {3falty program that is
inde? r hethcentral 9# gﬁ\ ds mechani sm 102. I n one
i Fermithe Programy offered by dhe gugferari00, AHematiely, the rotailer 104
{,% ATAO datddh, aﬁl”[ﬂ&ﬁﬁ romthe program
ey e%gdet%H)}%t he syst e%hi%v&ﬁ% erna |s\?‘§el y, the Pet gl | er
10W1thrmgmgstaryt teferepest @nFIS. L’JPﬁ omd exefnaplaryt embodtiment, the consumer

IDO#Q&PE’%R&EE%Q@?@E rIPZ tﬁh rg\%rqa;r grgef er ence to FI Gedtothe
centﬁmﬁﬂaﬁﬂﬁﬁééﬁﬁjsﬁ?[@ﬁﬁﬁér%@fﬁva}&eseﬁ@iqgé Ha§ Wifetkd out it consumer data

information are transmtted to t central rewar

associatedh aviths the1 consufuee AD tie supplemeisaryememberl ID f3tep 710). In another
f 4 red ou onsuger data ociated, with the

embogdipbh’ 8 it SR e R, T2 R Bhy tnbprod st matghed URC

mforﬁﬁﬁ&d\@fdet&ﬁ%%eﬁﬁmsaﬂb?f&%ldﬁia]fs gwar ds mechani sm 102

(g] use the captured and matched "UPC 25 information
@é@@dmwamﬁmoﬂw aspovtonf the inveation, G| Psis @ dikgram illustrating

danc%qvm ?#11855({6 F?qi ect of tﬁﬁ?' nve ég‘??nd qulgg‘neratc and
f
analyﬁd%hﬁﬁh&?cbroﬁfe@ '1d b Sﬁﬁﬁ?g—gp p?%?r@?g#sﬁ%ﬁgeﬁemay be used to

gener ate and
effectively iarket tp;odltm geireicesr topropfuthers, Hoy eamplegl theoprofiling system

900 pEf f?sct;l' %l -56 E%:glggp&dqlﬁﬁg and; Sern\alén?l(gfﬂfaf W%g?)felxjnrgeugﬁr thought
to be lmpractmal if not impossible. That is, the comprehensive nature of the data made
available through profiling system 900 permits network-wide, product-level knowledge of a
consumer’s specific purchasing patterns across retailers. This knowledge may be used to
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30 900 permts.the cross-selling of goods.and services
in a manner that was previously thought to be

woRpeiokggal , i f not inpossible. That is, the CT/US2004/004457
conprehensive nature of the data nmade avail able

dovilop SrteR koS ohioh AL ghte A Gghis fepveen and among
manBichlies Rehilka hAd BensfeRSS retailers. This know edge :

may be used to 40 WO 2004/ 079506 PCT/ US2004/ 004457
deFer dgstange.gif ecdnmembrepirchpsest bath Pyodist Wi{e.gh acdigital video disc) and

| ati onshi.ps bet d :
rofi it n Aopambai (R Rcn EifeR ERRUhrBHCI th, cqmfumn auskes these

chhsed USRIPSHEBHsuRIEF B Psér%ﬁa@ool
pit di gi ta?%vi deo di sc)’a%%gpﬁgﬂggu t 2 (e m.él,%t%nsc%(?n%cggti of both these
purcliases,) regardlesyi o whether rthe grddids tweee punchaseet frork ekifferent retailers.

SRl S e PO oA o 0 B0 o B s 1o
detefififia ekt anE BhsuiieUhSY bt Heandiady %ﬁ%na Rl Uinas Sﬂreeﬁz[tQ&“pmducts

fferent retailers.” Appropriate ytrcs on t
or sefsices &g adutrpupd edud awglics yystemin @ caey of llenexmnpleedbove). The

. 10 eterm ne that,this _consuner y Jbe a candi date L.
heighiGped, v RS RO Gt PAPGE SYHPE OB A ARoRgmg s partcular situation
SR SHeeki ) L 1.
P casﬂ(elbgfﬁété}fga%ﬁeﬁgl es eg[E%veOﬁQ#Eée{ @O Egitﬁé%t%eneg vpﬁlfspcclahzed
offera varatherspromotionsi it tave likely itb ieligit widitionaloffckeses by that consumer.
consyner,:s partjcular situation .permts the use of
Not BRPSHTS dhikoFepeti mipmBracBires e detalbias bt Mt ongumer Rebenefited by
beingVindalle SRQES of propitbtioRhl Sets Qhd/BF BBECURELHP d?ﬂéttstdﬁﬁtscﬂr‘i&s that are

ikely to elicit additional purchases by tha

in fagtaplewamsito theNwnswnéry does this benefit nanufacturers

an tailers t,..the cons [ enefited b 2ing .
redhen8 RSy plitnes ARG E g S, 3 B alE Eatinsd othprises a

centrll RIS mREELNIEA V02 L8 réthir/BérBhant 3y$tBm! TR al RbLALRYO6! & profiler
the consuner. In the ex;ﬂnj]rgl ary enbodi nent "illustrated

interfage P22 and angnduser 3%4. Jy wilbhe apmevated that dhe wysteoed@G mby comprise

ny S AR I of B LB o) PR wi o

apprevivied slest cBaval deivards! nedlRnBROPOT i(@idisk Adyobf &B%u&b%ﬁ%ghmis) and

900 may conprise any nunber of retailer s%/stems 9

profile 406 mayrhenssparals camppngsisos ngovbe intageatedto form awwinglp somponent.
20 ' . ' 02
It w‘?aﬂ%)??e@ﬁ’i;&%ﬂe‘? @@ééﬁgﬁ%%%mggeﬁ‘%ﬁ%%ﬁ prlo ?Pgrm%é’e Separate

compohyntb er fap bk ditegratsdionftinh wiglobympendntt egrated to
forma single conponent. It w ]l also be_appreciated

t hehe Fesvards) gneghanisn H02) is substantiafly d tyeay comprise
a onen e_l t f.ory 0
ey SENAE EmiRtBe B ol SRAR® nlhEA B 0o B gowards
mechaniomi 502, i 8| degcibed hlryvel with aefdreioy 6 FIGSI 323, 3D adds. OMoreover,
t.he conpponents of, central rewards nechani sm 102

centra]fmsids; Bieehamism S 9y breeonbigused Soaclude aws of the dunctionality
desa‘f%p\’a%o% M%ﬁ “fo. Ee%tlgi %rarﬁs; metha "igg ﬁg/é:r central rewards

eover, rewards mnec

mechanisdi §09. e in partionbiricentabyewdrds bechatiehiSonaddmprises an enrollment

d“géscri bg%habove with reference to central rewards
modulg. Shdn Faiph1 1sosubstantially similes to renypliraent medule §12n96BIG. 5, and a

storagd deBEH 43" Wil i< iibbiaRtiatly WRAIER 1 REAZE d8¥ed 20 of FIG. 5. In ome

onpri ses’an
embodiment, enrollment module 912 receives consumer enrollment data from consumers
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30 nodul e 912, which is substantially simlar to
enrol Il mrent nodul e/ 512 of FIG 5, and a storage device

WaPf4iseh i s substantially sinmilar to storagepgpyi
520 of FIG 5. In one enbodinent, enroll nent rn)c{EIFfe‘ﬁm04457

end hen BB F ool R BB ORERR by ol o ROB Gebice 520 for
storpgoanbfiiage agttiedlansmi ts the consunmer enrol | ment data
to storage device 920 for storage and future

r etlpj anvexerplary smbedimentathe sstatletsystem 90d aomprises beetailer terminal
4 ' ajler term.nal 08 and a ., .
508 ST SRR pERRREL IS T A1 BroshRbT 17 by S85p Gipition wit
a dababasen9 oMk ietallet Syiterh D04 ibsudstalialasiilldt, add thay comprise any of
retailer system904 is substantially simlar to, angj

the eprpponsaisrafsestailey systern A4, asrdssmiied above withwefietence &y EIGSN 1, 3, and

o o (B9 LB R0 Rl LR 5 B of e tucronstity
desceibadl iaboweewtith eefbiRGla Heretditér Sfstdni €04 URGEAiIONRtnal 908 is sybstantially

. described above with reference to retail er system
simifas ey andmasesammise agpef the commonents aod/py fungtiondlity of, ogtailer terminal

.apg. . ' f..t t d/ : )
oA ERR) 3500 b SR T ST, s s o
compomenessayorSufictichalityst] Adiled pkotessoliit 16 anVat Ak OBY lts ysubstantially

._.conprise any of the conponents and/or functionalli
simifgy to, apd maygonprise aay of the ompapentsiandiprfvactionalitysof, database 111.

conSoRaRTd o, a3l e i PERPERY «8 RS iy Tog, e retiter

termitab 008 besdrdscodsimer prarblRises, Withér éiner(Sidcast & 4 RbRhh@ web site for
term nal 908 records

termnal 108, the retailer _
mnaﬁ?)sq; pegiaseat a retatlerostors for exampie)s anditheattransmits the purchase

reha f ; r.offline.(such as
datag? a rgI: i ersgié?g(r)‘e%ra& %x@ﬁ%%él%&ﬁﬁ%srﬁt%%ap stores the
purchdse datar cRetaflerqbcesiar I10tigiih eomBTMRAHES withldsuiddleddtBase 911 or
elprocess r.910. prqcesses and suitably stores the ]
other;8prage Jevies ior maintaming and §tosiog Jurchase idsts apd/or any other suitable
retaileP IR AR ON W th a suitable database 911 or ot her
storage device for maintaining and storing purchase

d alneonenethioodiment, prdfiler 306 tahyprises naiatd bardifiotie 9MR! & @ta analytics

modile Q0 il decasaon 9af, deltgtraias im0, Brexeominey profiler 906
furth@leiu%!ddeg%tg o2 586 iﬁscd#nhﬂrﬁEJtﬁahe@Fﬂ:notﬁérGelefngms profiler 906

exenpl ar rofiler 906 urther 1 ncludes a processo
thro@h@nimtetfgmmnbus' A2BorA waitdblodisglay/ipatrdetice 930,3acH & £ keyboard or

. .906, thr.ough,an.interface., or bus 928. ui tabl e
- pointfpg devics/if GHHPIRALIY BT, Fa% Bo RewdadRF seceiving data from and

f)utp provi ded fg;fisgx‘;gfé_ Vci@]gbgg?a l?r om a d§§g out pu% % Pa;%l ﬁ%ﬁler 906
includest @ date condstionen91graid hwanslPics modeleod)s. 9Memory 932 preferably

assaqoci,ated with profil 9Q6 ., includes a, data
furth SRR PSRt S5 Fhieh P OIS SAPEBY MGegT 926 of the
softwi erpliPaiics 2ioiding d WA con it S14 300 WAl BT BB Operating
systemdi3dvmay bapny suitdbleooperatig system, ab déadribed abovd. | Ohedetdil database

ot 5 G o s e s o
L e e

by IBih(White Pleins, NY), any of the database products available from Oracle Corporation
(Redwood Shores, CA), any of the database products available from Sybase, Inc.
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i ke. Common dat abase products that may be. used to
i mpl enent database 918 include DB2 by IBM;i(Wite

W 2008@79508") , any of the database products avai pap
from Oracle Corporation (Redwood Shores, CA), an@)@%ofomo“m

Bl OB RO R AR50 U8 MBS OGS Roqmoregy Washington), or
any Mtherodaibbaséd\eeediet. DIn Whé eRHimd! » ALK IR ’int@ﬁﬁ%fw is provided for
shington), or any other database product. In one

inteEiaeiag| files: 996 twikly ather-elements of theerofiling systeded0d, described herein

| CJ e profiler 906 with other el enents of
Wm#%gﬁgé%fqolriiq%g'syst em 900, described herein wth _
r efWitreéRrénee bhée aghin & MGV ﬁaﬁﬁ{n%%%t_eﬁi% AL intRides a profiler

. FIG 9, profiling system 900 furthef includes a
inteyfpess PRbrand; an end-uese B2 Bredilemingerfaca 90 @By coRypoise laey device or

e 853484 TS AR 68 b i s, 1
one ¢aibedrhan, Poofiks GhiclfBde 9H0perkiits %@ﬁ?gﬁm%ﬁce?sopmﬁler 906 and

profiler interface 922 permts an end-user 9
retrigye dat marained op@Bnemted beprofiler 906t aBadvitser 2924e ehagr include any

persgﬁg’%i@;’ %g?-‘g , rogééﬂﬁpwgég v%%chéqﬁphgag}é, i@q?i’%rutﬂg like that may
seckMREEHs 16 dahGhiiie hintAiAed WY/ Sy gHRFH & by ﬁ%ﬁﬁéé;@grﬁ ! BRbnd"Bibodiment,

seek access to data that is mai ntal ned an

end-yeg 824 waay bRjanyrefia tetailen @ananufaatvrer, erdvostimenor a thimddparty provider.
f t ai | f act ,
In acd¥f abalibor, Vi A nfts B pi e B et ligaler

enodinmmiitationhbetedn Uae lend ke ®24 bend hRoMS tifidtface 922 may be
adm ni strator. Communj cation between an end-user 924

accogiplshdo thiough iy evnigble opmminipation me:nscsusphs stagdof the means
ook AN, TN 4 e B B rces22
is alwelnintecfop| whivh ecdmstiste ™ ,wely @hivee thatnbRIbIAC 8n Sd-usef 924 to

a web interface which conprises a web server that
compmpmighte wih Pé%@% %ﬁ%@w%‘fi&& Aitablec serempnicationsolind, etich as the

o A . CeRTEl . ch :
Tnterhd?; & B5fnple 1o poc Tts A" A PRHIGR008 | Tp, deficr ifciment,
profiler ipterfaid 622 Sifudes mnammnhdnticaitord exbiduiefnot BRov)OkiicE lauthenticates

es an aut henti cation nodul e (not

i nt erf 922 i.ncl
and’if E‘@Sﬂﬁf‘a‘:&ﬁ% Hi%a r;’ﬁ i status of endpiaens 929 whe seeksaccess to profiler 906.
The alﬂﬁéiﬁicﬁﬁo@ﬂﬂdﬁlﬁ.q{ﬂﬁ]ﬁg% 4ebls Y5 &'shitaldé s%f@%@%ﬁgﬁa database

to profiler 906 aut hentrcation

for example.swhich maintains rcordstidemifping avihorizedsndrusess 524.

dat ab or .exanpl e, i C i ntains records .

i t“fa‘ﬁ%né“s‘a#@% 9@&%’9@@55@ >opratilmg syjtem 908 may optionally
il REMa8s 028 U8 11 ol Y Wy 1

9
optiopal).| The rewards served 238 18 shpstmitintiycsionilimies andira comprise any of the

compgES §5 i biskhenaliy Gt sefrarervey 120 madie pogomsksatbogspove with
referédlce t& FIGSONNP 3?&‘6? Hggétg rew A5 Elflg'glgﬁa %é\t/:gi%ms % ﬁ%ﬁragﬁon file (i.e.,

server ;20 and/ or 60 s descr
purchags dater(ineluding-nGetaildr itdm identiffer, Michuses SKUE o éfample) resulting
server 938 receives a_.transaction file (i.e

from , coRsiiad tramsartion) Bomihe getailproyaion 904 iaidlies the transaction
Hwu : e £ esult rQm a ,
e 1926y U A CALEIAE W LSl al B ram o
1dent1ﬁbla(1dg; di UBE).t By tramhating tdrasdnverting SKU data into corresponding UPC
data, the goods and/or services that are part of each consumer transaction are characterized
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file by associating the retailer itemidentifier wth
a correspondi ng manufacturer item identifier (e.g., a

wd b0 Byost r ansl ating or converting SKU data i
correspondi ng UPC data, the goods and/or ser\r/]llt(glggsmm’o"“”

in o oA ol oty s 8 TRt BB D08 hanen o partcipating

retailrsa Itndvﬂbbmaii?fbﬁﬁted 1hiat, if A6éd, |thareward servdP 38% Shiy be a separate
regard] ess of the nunber of participating retailers.

componghit) fromp profler 204 enraay bhimtegraied withgrofilee 90®war ds
senyve . e a,separat,e conpon fr rofiler .
90 ﬁo?“"&rﬁ% gﬁ“’f’ﬁ%ﬁ’? al Fr g B}'%%)'PI g, 9_9’@%%1'E9§$1d¥%r0pﬁonally
coniibe d wrahtyOfnodhie b (MAstEaed fIFILH @n%%tdﬁ gm%o\@hf‘ﬂﬁ)‘epres ent that

.. opt i_onalli/ S conprise a warranty
it is pptiansd)r afe this renfodimentp $hepivarranty bduds miy bl used to search detail

e T e e
considie? Beifchal plrdHAEed 4 prodashAtHaR aﬁﬁﬁxfi‘a‘ﬂc‘ﬁ&cf’? warranty may be informed
manuf act urérs' warranties. |n one embodi nent, a

by rrefilen A6, wiso profilen interfacec?P2a apd adsuitablehedminasications link (such as
rofiler

oro U S L 05 3 S, Pt e o
exteRdUAWRLERY ip2IS 1 MothéUsibodindd, 5!3{)%1?21 glﬁ.oﬁe ﬁ:%'ﬁtlle'gg?y profiler

Internet Tor exanple), of any avai rtu

906 of appiravaiialle aappoguniting deol purchesnay eteaded wamaniyt plan for a product
' 5,8 consume be. i nformed by profiler
tﬂ%ﬁ&’&\%ﬁ?ﬁ’é %Bﬁ%%tem?‘i es to purchase an

eXRefeighl Wett RIFIG | 1aNandor2, 3hd pRIGdss! flowd @eficted in these gﬂgures are

manufacturer's warranty is about to expire. Referrin
merehy gxerplam embodimentscfihe inviention sudare tidt dntendbeptiodimit thescope of

the i y¥E6n b Secibed fove; 1 I] 66 dpofekiitRo B! e 1B O Hg Sedcofption makes
approfiriaté hefeichve mot @Al tRsaepdashiabd e FIGE. Wi | dndbPE but also to the

.appreciated that the follow ng description nakes
mﬂ&g &*%ﬁpicawoam pdeseribest abewe yithgeferance te BEGS Sndt16d

[ . . ' {
corlSh 53, i ofert Aihudl B8 chOblify plRpCIE B eBRe purchaser
profil fand cofisunkdr@r algroagsof bcmsﬁma{s_t Génettiting &Lﬁlﬂ&aﬁﬁ %oﬁle begins with
i ng_a purchaser

xenpl ary praocess for genera
mﬂg%f F 4n 48 surtem of the mvetipn{stery A40)er As described above,
e . . hegi i 1 | Li
carcRAR1E ¥ Hﬁgysys em oﬁ&l{%e |nven?§%n¥‘k’3§tel§|roeo 3 . module

a consumer ‘i n
912 réscivessmdifreckssdadhie consamen birolitient dat 8 dasiliptdsS8@8nde)of a consumer

Il)toﬁtglg”al rewar ds mechani sm 902. That is, enrollment

GPRsumaerpand ranspts the gopgugcs saeolimend dataite stasege device 920. In
: [} b Lat.Ab ' . p

this e, WEF Bt BrburieR ) ol Ve BOHANIE it Bl bary meniber

ID”. ehfted & vemuntatin etrolled i dgesyetoum, dhe B@Mbumen nB \isbithe consumer ID

. context,, the termconsuner |ID' shall be understood to
dmﬁ&‘%m§ﬂﬁﬁ4%mm%ﬂ%r ID'. After a consuner

[ I | f e_t

S bt 1 5 15 e ST PR gl prcta
data aspetieted Oih thih eetaifer ctommantion, iss eaptared o) SHOPoOink BEsAIBstep 1104).

consuner | D, together with the purchase data
That i5When & coBSURr PTessRis acoarmar I erastalienA04 ithe limenfqrchasing
an itefd frbREHRPotdher*S045 Ml A & Brocessed by a rewards terminal 908 that

recognizes the consumer ID and identifies the consumer as a participant in the system 900.
Purchase data is then captured by the retailer terminal 908. Purchase data may inchude any

who
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servef 338 raedi

30 That is, when a consuner presents a consuner IDto
aretailer 904jat the time of purchasing:an itemfrom

wd 'Rod/Glosdd €r 904, the consumer ID s processed{l%%%’mdﬂ

rewards term nal 908 that recognizes the cons
nd,i i fies.,the consuner as,a parnticipant in the
of g&‘?sfﬁé%etg% ho%ﬂr &%e 3’5{' anP@p{ehéﬁ“Qhﬁlﬁ? :ﬂ%@dnﬁlf {nglude any of the
Ol . _ L] .
follg ik %%64/.07% DR DR 386 ARG pHEL MY Da0at vehicle(s)
used,yapuererdbt whichlidensifieF dhe partioglhmstoreUocativndf d aétailérayperates more than
oneai;qr}%leafjgeg)aﬁgién gf’fq,ﬁigﬁga{g{)’xgeg%swﬁﬂ»?@g? WKU AT daate %? }:ﬁe transaction,
the ¥@RIF kIR PansadifRd tilleaeélgélﬁ?j?& 1o E Gdrd ﬁ@l‘ikt\bﬁé fa%%ﬁtjajt%s the transaction;

particulvar store lo 1on 1f aretaller operates nor
a retdien temmisalskidte; identife pthe trnetiduldr Derrhinal bendiictitg the $ransaction; any

I tipl.e .departnents; the date, of the transaction; 5
retailgTeSRerifiG iBGOREING PFOBRALY AH PIedict BiRTRRydhal ey Applfieas well as the

ternB{ S¥ @e %eﬁ‘fdﬁt%"ﬁdfcﬁfﬂgleilﬂ@ ©Pnd Ih%;/ﬂe% ARARAI U 13?&3 and processes a

retail er term na to 1 dent he particu
transagtion fid¢ compritiog iconsunier-identifgiag tdatan(i.eqnie consumer ID) and purchase

o TG D SupoAT SR RN s RIS b, e
trand@fi6 R Aiema?fieh ¥e stdi€d b KR retller aﬁﬁ&%&ﬁ 1 iﬁgigka%@ée 138

creat‘es and pr ocesges a transaction nmpri sing
Giptionally, demtransaction ikt may ibe dransmitted bynthe retailéRystentiond to the

(0]
e I A T S
FIG. 15005 86rehedp tHak HiRs&Bépd R ophBnalY %ﬁﬁlg %9&%:&2 b tr3hsaction file is

rocessor 910 in database 911. :
standardized by nwtching er asspcisting thenSKV tinformbtjort for each #émdncluded in the
tem 904, to the .re . server 938 (sfep.1108).
transidSt BTt Orreiinmnding BRC mdStimifin svhiett len i they pamutacturer of
the iten@6d/bNa gehépal ddsckibtib € BF db bRl ar iati
opt i onal égel n-this 1ganb_odi ment, the tclﬁvgﬁig%ttélls ggﬁpi lzgsslogxatwn of

SKUndJ{Bn da grponplishadrthrongh auy data assoeitivh ¢ecBiiue known and
s 205 T 2L SF xR BAHRReY o pphT SE aty o
autoinaigelly§ | AstorhfioTakutBbb tedhnRfues thfy ilchifedT9¢ @karfiple, a database

eneral description of the goods or services (ste
search, g dptabase qaeree GBEPo AGRIR) ﬁl{d apffor the likeradn lsgemplary method for

soBRRTBISTUAS PNl el YA RS B & o i
embaatiment] aftérotheTewahils seewep 938 Mfitiht€ B SKUBRHAPE dafa, 26k rewards

mat | %al l'y. Automatic association techni ques ma
et Pr stapdpndizes that drapsaction fﬂed:rycmplndmthaﬁié@ data (step

1128 R Mmoo M | B8 e COURTRAS 19, 1o

one enbisodiment] ther wiardnseevér@®38| wanshitsthe sfabdard2ed ShinsiREba file to the

after the rewards server 938 associ ates the SKU and
data egpditipner®14.he rewards server 938 nodifies or

st ' . i on. i Dy i ncludi.ng, t he .

P MR obBGneh? I58 hPica B 8 rapietdl e Pfater system
904 to tierytefilér 206! (sieANEIY ! Pond éciodifiert)theRFaabdctioh fiROB transmitted by
(St e&ﬁél&qﬂ . I'n_one enbodi nent, t.ﬁe rewards server N
retailersgystepnAdia therdata eonditinner P4 dIn thin embedient, iafter dagatchaditioner

LL . I | ' t, the .
o14 133 18ef A o Hle. dhuf bl 1 iR Pstpinsbion e
(step 1118). Since a given retailer will identify a product/service by an SKU that is relevant
only to that retailer, it is useful to identify and characterize products and services in a
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904 to the profiler 906 (step 1116). In one
enbodi nent, the transaction file is transn1tted by 30

Weiei/yREssyst em 904 to the data conditioner 91
this enbodi ment, after data conditioner 914 ha ﬂCT/bgzoo«umw/

wniPEC LB Dbt F03B6L1 OBl | FnadRiaiee e%cli%rdaélg@yms across

1etale@L permitseinaidasd uphisticatgott inf the &yltsﬁsq;wﬁai Yaed ma@‘%m{;é/b@i}erformed

KUthat is relevant only to th retailer,

and(py enbpacenthedichness of dheiinfirmation detived fro
ser 8&? Ilﬂ) m;f:%y) %PO?J Ogﬂég@%? %32&]&41004457
oF M r?anr?gf ’rcfle,aga CERYHPRST d rapsagiion file by

um

assdciting i SKU @fd VPRI A ¥ atnd Gl s tortﬁithebﬁ{b%d aBS{r@Mt refex ence to
o) ncreased sophistication in the types of analyses t
sg&ei ¥ or ned, and/ or enhances the richness of the

'eﬁfb‘%égﬁih%” A P AL 55 42 8 St condiioner 14

- stauﬂﬁxﬂik‘éﬁ@]id faushitich Bl bPdASARS b akdnAskdSEbheig 2 ety 298 1oBkup table

manner simlar to that descri bed above
thhaﬁestefﬂ,demt ® surt@marcmabsae \such @8 8letaihdatabrske?18 for example. In an

exerﬁ &{é?] gﬁ é@r}aamdtlabge 5| Ga;efagm &qt@,li dptabgsei}18 receives

and de)"res\/ r@ﬁle@ dek 8 nwek Chsi SIED iufd Fdlatbd PrdducBiEh slcﬁﬁ’ Hﬁtﬁ %n‘eexamp]e

which is stored in a suitable database

trangppitted 4o theodetail databasg HIBdy tetnilan ssmneﬁ@mtap yzoz) In an exemplary

lmp%H%gal Wag%%?g d}@g&q@g%&m&wﬂa@[ %:igtﬂeagﬁlt%? ?tgjlcr data table for

eachjaﬁﬂmp&iﬂghe%leﬂ@kdte’iﬂ 904 e R R etRild U4 table BRY ¥b Plurality of
f or exan%fw t ransm tted to the detail dat’abase 918
ﬁeldsysqcbtaa émodogt desexption?0for. examplen aaderrplueerhjzy of records,

eachJ af arl& ?ﬁﬁ&?}%ﬁ% t‘? er e’lPa :ﬁ}%p%a? Bagrﬁ éné %ﬁmfeg %@ For each record

storgdan theaefadier deaga tablegideril dapbhe 0130 en bigr! anlPdtdres as part

rlseaplurallt of 1 flelds Such as

t abl e
of the agg0rd 8 signalsyl daneaer|sbem 1304 e stpadard idembifir wainuelp dentifics an

B0 0 e RS RS S5 FBRSRIR A 958 o

Item
(stepr}ams) d Thetstarekird ldehhﬁelr aﬁguuﬂnwmbbaﬂbﬁaﬁ&eb@H as a number, a

and stores as

dat se 918 the ener assi gns,
codeyan efic identiien, ¢ic &&haw@emaec}m wwelydmgnqeon)denufyan

e S L e S S, S0 vt

identiffes?t fields il the Sﬁﬁdm?alﬂei maly the kl)hkedby mapﬁs{mae 9@1111&06)
5 tifier m e any sujtab
i Q@rﬁ #ﬁf’d l% fl%a sble,és shqﬁlumérby wa&a@tlom 49 kra dewive b standard

e A S Tt —

desi gnat e

retailecip$ numbmr im fhentpdraagtionnfiled Thias)twhenthe 884\donditiener 914 receives
fields in the SKU data table

the #ﬁ'%ﬁ%ggar&ﬁkégee%ﬁahg%ﬂ?%rﬁ% geasehest e SKNe logkup fable for the
ePprOp e Y b, THAS VRGP oA 80, 91 OREIchd the KU tookup

erive a standa

table mhéésqatm ithe paqu:wldn KD ;}aﬁk gﬁs/bﬁn%l crapnrraf gﬁd tﬁﬂnéiﬂrttb? ®y the retailer
systeff ¥4, o dpecifially ideatiind SKI0, et Spesos paisien o clrect the data
cond i 00 i, e, AR B 1 e KU e

(step 1208). After data conditioner 914 derives a standard identifier for each item included
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appropriate SKU nunber. That is, when the data

condi tioner 914 searches the SKU | ookup table and
woumiemsbhie particular SKU that has been capt Up@fluddhdanosass
transmitted by the retailer 30 system 904, the

in 63l ! Q8 BRI LU GE o ARG o of 0

to direct t
tl‘ansdd:mnlﬁlcéstepimw)l el d that corresponds to that SKU
er step 1208). After tggta condi tioner 914
der § deentioned pgvigusipe whilei the SBY saam idensifier fhatudedefined by a

Par?&FMol 3%8:4 /s %ggg&(s élﬁlf% lg#}é?ﬁ.&x%‘%&? iad tslgl% c‘la%lgrﬁ gésrt%gtselgtf, | the standard

1dcmifmr érhused ta chma¢tenie, a prticuler prodad tor @8rvidelserdss hﬁﬂnple retailers. For
g}) @ ntlo(fg revi ous while the SKU i s
exapgle,if KL 1iip ased by d tsyldantlfp;aﬂmdmma,randexfﬁmrz is used by
s ailer.s
Resf Pk oA gl oh R Ah e L8 reniner by

proﬁlba@% tregardlesscofithe rétaildr st o whSd the Qﬁnﬁﬁ:ﬁ@ﬁ ?ﬂe containing
: by

retai)]ers. For exanple, if SKU 1 is used
i’r&%}“ A pusmaied: | The BKBH inokupp table tnayf besmgintained byetite system

ot B i P S Byt e o

904profiler 906, regardl ess of the retailer system 904

fr mV\/nthch the. transactiogon file containing data on
tethe refqlerssentyié standatsicesithe trpmsaction file prior

ﬂ%@'ﬁg P 48 18 e oI 901 18 B e bt Yeftr systom

periodically wt
904 standdrtlizes ﬂyﬂrmmuoﬁe biyrasguontiting rSKANaad UMD Hata €described above
retf%FI er system 904 standardizes the transacti on file

with, refefence g0 fem F?W?Fg9t3 e R Another | gpbadiment; getafler system 904
standiilisko Gc Baftactich BELETHAR INKY 106hE taBle, ¥ U ied sbove with

st andardi zes t

refergnee PEIGatld, Adted standadiéxing time/ mﬂ.@m:i Hils eﬁﬁrmts?stem 904
nmbodi nent, retailer

d 938. h
transg @B Sts8arEied fipsastPuipivg Trofiegus | SHBdthercrapmitiachip reward
servet S\SKlér lRsEPod6R Bl tBinsf2i H & Wi %pﬁ¥r aﬂﬁstlgbenrsgn aydized prior to

to FIG 12. Affer stan ardi’zing t nsacti on
transmtmremm by transonider from retailansysiens 964 eitldr an partcifzgskriodic batch

on flle to profiler 906. Whether transmtted
proc%srs%P t@ggac%lo DGEBIF1 er 906, a transaction

t hRefeMrhgt bﬁde sgmm% F'IG heSafigoie HARLAOA ﬁ?l@%a?fﬁeeﬁ stadardized,

.. 20 transmission, may be transnmitted fromretall
eithes, g mswmhm at date conditienep 1o detil bddtatiase m&cm&ves the

s R S0l S5 S e

once a

transiition fil abeadyhasas estwlfsmﬂ rebardﬁﬁ\eﬁé H&aﬁ 18 £se99°1% @Step 1120). 1f

data conditioner 914, detail database receive

the consymer pesogiated; wish thectrinsaction) e airdadwhsmsesbwiﬂhdrrewld in detail

datatGRTHSE (BRRAREE G Metcho ettlh el DR b Bl ecacitioner 914 for

the colBtMRAHD cOH8inks e %aaagamoﬁ ffile, A Hﬁfmﬁﬁ@ﬂ&g She newly

with the transaction fil aready as an es

obtained tgngagtiondile £ the egtsblishedcoard in dataill datebase @éa (zh;yp alzz), thereby

e Bofbunichs Shoord PR e Aiinal Pgntiotn Shis papred rcord may

then B hsed by ARlyHed MoaRIE D16 tOPaierstd 4 pifchhses pI'Jiﬁc,rhﬁ‘ﬁcE’cnbed in greater
detail below (step 1130).
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obtained transaction file to the established record in
detai |l database 918 (step 1122), thereby 30 updating

wiomoH@Rseser's record to reflect the additi onaperrs2004/004457
pur chases. This updated record nay then be used g?/ /

L L L UL

recor@i® derall IALHASe FIBT a3 /0R0MAAMSD B¢ Yta dondiRneOoRY %3 upon a search of

ssociated wwth the transaction file does not
det%s‘fﬁﬁ?ﬁ%ﬁﬁ%ﬁ% thenedata eonditionst 314 cugateabasw roa@d indetail database 918 for

i nad i i 9 b d h
e AR e GO 805, M R ML B o e
consuneateasolimaswlatestored bynceltiabidwadd akebmish Dobokith ?:ﬁ;eestandardized

standar di zed transaction file (step 1124). The da
trangasHen tiilenelhag i, foreenchestgrdardizedh isnsastion rfile| thateist witten to detail

b han 02 with t .
caBldl 858 1, 3N Mo B0 oFRAGANL AR ot et consumes
enrcdliventl datd ifromd cérit Al fsvedrimetidn®nt Dol (Sidp YeIeh t ggﬁ gﬁlﬁe%t nice}?ntiﬁes the

detai | database 918 as a new record, data
consymer IPyaesacisted iwith safrowsactiom Slmand asksr bt pemsunttatearollment data

r ni,sm:902 .(step 1126), The .
o T A Pl B R A0 e BB R bt o 02
datat benditicaes 14l OrTHe lcentpdl drenglds bhRhaGRASITE TRV ie ritgpropriate
data 10 assocjated with the consuner ID be transnmtte
‘ tdata fileefiamysiorage lemiceri290and thend@ansmits the consumer

L T e Ty T KT p—

enroflinket datowwithi the agaddised erad2Htion ¢ilé beainbd iStheliewl] ereated record
indCQ (iaumsr enrol |l nent data to data conditioner 914,

tabage P18 Ger 128X t hen merges the consumer
. . ti fi

- conn pErabRl hatectioh He SRR UcahRlr LrBRPRR Al ppa % merged
by awjpdwitableadatil@sd sere fd@ihn, subhews Hyarig i1zgdidld’ ags dsédrided above)
Lfile ar}d the cqnsuneyr, enrol | nenf data may be nerged
withigyeaghP e et Hateshinsgorgr devicar2li aid dasail Klatabass,18. In one

of te eﬂ%eecorgs storﬁ%ﬁ?ﬁg%ggﬁd%#%&déﬁégﬁemﬂgw
usingimkephfield vetiich comespomds te atvonsumer(ID dabefietd. andar di zed

A BRaicss500p RS EHeugiof PUFHSA PRI JB S REEIIgsE the data i

i ) €lAG-wifiR! b .
detall R TEEB18 BIaaP) PO 5 w12 B Gy R p s T erforming

purchaser profileS by accessin
data anedysis, adalytitss scorotries; epdali) dataAnining, imarketing analyses, etc., may

ot GEE S50 eSO e G 58t o .
da 0912, AT 1S 86 59 a3 oo, 3R 8y o s,
sumeary data sheetssprdat sﬁw aragthicab lm@q:a_t, cémﬁina%ibmoi‘?dsd, anddthe like.
The %%5{0 %nlﬁag{r&ea erlfgid E}E{M st C?%ghg(gg?l on a display screen
_ ' . ) . ‘

(e.g.,lﬂiisggi" %"3@38?3’?2&? pr oé ftf;(gs rraé/n%%%:?%“r’ ggg/k?gih e]ikgi I

: da%m:oaéﬁgm v:image@bsm lp_tﬁi?ldr;j 99? dhrough q?ﬂ.{(ijlef datgrface 922. In one
. di splay deyice rin ransmt e an
exmbogieidhod Sbuser S by B enitied 1o e reflrcitertyes 52 o sccomplish
one 02%3% S thefolloWing? Of1)\dbe Aeid Rblihte"o16"h $ih 3iftylalon by of (or

selected parts of) the data stored in detail database 918; (2) use analytics module 916 to run

- analytics on summary data that is stored in detail database 918; (3) access detail database

48



10

15

20

30

30 enbodi nent," -an end user 924 may be enabled to use
profiler interface 922 to acconplish one dr nore of ,
wheodsohdsos ng: (1) .use anal ytics nodul e 916 t OpEuiIg2004/004457
anal ytics on any of (or selected parts of) the data

918 tdywatod b ) s | YL .
%de e 91 &tﬁgﬁ?‘uﬁﬁégﬂglﬁ;ﬁd&&o? Eﬁ%ﬁ/@ﬁ% %Jepﬁ%tenld-suser analytics

(i.est anabsdics rwhich a¢sidedatt eridasser 924), tof Sonepate eastofiehwichaser profiles based
dat abad;e 48 4@@ 2004/ 079506 / US2004/ 004457 915,

UPRLHh TR EEh AR ap requeInents; ARk (fH-agsess Tepartss semmarndata sheets,
4 s HRBRC bifabhi ftHSe ' L. Lyt i ]

SpréT RS biahRicar Sl ordbin s o thesk: E10/or B 1K U are gomcrated by

anaykice maxtle Preodnd staret by detail dptabaserp I8nd- user ' s

D et G pbprchtaled el o, piierm 0 ks Deyelanied & oplement a suitable
priieFBOLEY YAl SpicbBTRe porsdid Miotefich el by fieopgumers. That s
the apste| S00amap dissit &8ss totthevidhla, be pejtione of deedhts ata fitShaser profile
thatSy R SRAHIG (P S 120k 0Bl SOBCAORSPARE b Khrodemity of end-
use0D 2P Y/of kiRAtvishes 6P QW‘ cBﬁé‘ﬁmér?'; Fclnf)%gaﬂitﬁi fﬁr&n sgigtg?, 500 may,

.y linit access to a, or po
prio o entollingha s@sumen givesthe chadunies appatpriaseaictifehitor Rgarding any and
all end-uqﬁe S 924 bx profiler 906, dependi ng upon the

Pl GSedp ke o8 opsvimer conaollentogats pad (i pchase data and/or data
residiaf fin ﬁ?bhﬁdhaEéi’ ;

prlgor_ 0 enro Iing&%at('gggngé?ﬁng@&glw\?te t 2352%%%2\%%68@%, the system

¢ gonsumer itd ndeatifsothe typparafidaty thaythe Rdnsuahdr does not authorize

may
the SRS iteiEne G chabiog i S b S0entids s rBS of anc-users 924 whom
the qubERaSEIes ROOWishRo bRt adtas DM 2 Lfig

system Moreover, The system may perft t e ConsuNer
t o In @enernlk ythe peesentpinvention ducladeshiatiliédtingcihe srafer dfdsyalty points

bet33h SR I socieliigY idBet e Bimlicn il hptariog the

substanéiallp realitihe GatsTen 6f wy'anifa pointd R eeACHREEnts O R &ample, a free

...regarding that consuner. 1n general, the present
airling, fhght Py reaeira 20806 peintsi (1§aicogsure has srrsiative dliat is in an accident

v Qi 4 ts. | . | . .
and hiRelided il dofher SERRAIHH CARRIT iy ieBa 37 iy Do an aiine
tickes i tramelttb ahé Jocatien of tH¥ehdspidlizbe relafivd, OMdWeVerD W tAb Sonsumer only

et ween accounts., For exanple, a. free 20 airline
has fq, %Pmmayn yalty %GQWDthp@mWImamrequo&tMraﬂimd&at has an

e S8 B e ) L 0 e

consuinees toyalty aicediinetheieby kiftbredsing HRY Bitall ByAIRE pbfa i 83 &nsumer's

However, if the consuner

he hospitalized relative.
loyalfy)igettRbo 26, WBckopRitsnbeitien thareby alkwing the cwonmimmer tocimmediatly

uliof AERTP00 BN AR obh af ekhEfe ") S 27, e
t réhsle dhie inventioh Wbendisduissed!in térb® of% geRBmY FBAsTer GMBYAY points,

ount, theregby increasing the total |oyalty points
one -‘iﬁfqdh'@ the a5t Wilk appreciaje that hextrawsfim may, immbde0D tibn from a first

I 23S . I | he. cqnsuner to i i atel)
accoRI ¥ GASHEEYE L b oLl WIGHTR, i WAL 55 hvotve ay
portian of theepdiing einsfeMbd e rdallfimie]) vatith PBintd trndterréll £CAD8RH transfer,
Jn terms of a_general tr.ansfer of "l oyalty points,:
certain points transferred upon a triggering event, certain points transferred over time and/or

certain poinis transferred upon satisfaction of a condition or rule.

49



10

15

20

25

30

one skilled in the art will appreciate that -the
transfer may incliude a deduction froma first 30

WRFfeybHes@d a crediting of a second account. I\/péf,gg%mo“ﬂ
the transfer may involve any portion of the points

trans ks ot | | r f .

| SGR RBoathenf dpe il SRR, Bnp Bafiurt DRk R discussed
heretin tori Boewh nig theenlt, suitablyabdnfipated Sort FEURBing e &raBfer request (e.g.,

time and/or  certain points transferred upon

consgigperHeguest.otiiggering sweili etch foros tiagsfer ofig any partion @fdgpalty points,

e S A48 e PP Y PRI a0 ot s

deteh@iiRl iff 20fuffBiemirAbdrhef pidts Shist, abblyziRnthe Gs@RvEIOSf consumer and
receiving a-transfer request (e.g., _consuner request,

typeleve)gef ipeinteterke instodveds ir the tl‘ﬂ-&%@f, edeteyminingnif 407 tulem exist for

) .| oyad-t v. poi nt.s cgessjng..an nal yvzing the total ,

restlofnged Yyt P onefef R 557l iR 3, ekl hglrdcy gyt the point

valu® t6l@h @ppiopfiatelpoiut Sfulel it R arRfieaccBint) BedHclin® MeStequested loyalty
.analyzing the type/level of consuner and tégg/l evel

poing§ fipmn rthe transfesor aeasuue caridnincreasing afhef point balapeariimithe transferee

accif any rules exist for restricting or limting the

c}“f“é\nsfer of points, using a conversion engine to

co l]L‘bZﬁl'ty poRtPARN be lotateddn b oBfurAdH oMt HiRrdlf thE cofdlmer account
in the transferee account, deducting the requested

may| bgyagseciated ovith 8 consymer IP. tAnpreviqusly dasebat aboxedn more detail, the

con AR o OBl e b PR b o

accoast; 0D cotlgemer sccbiidt 185 iRbcifted et an or@kniBation, a primary member,
associ ated wi:th a_consuner ID. As previously described

a supplgipentary msmberandpr more than g suerberacEeittia capgumer accounts may

: n D |.pC n r c . .

inchiR7 PRt ool 304 iR Bl IR of ppfprary andior

suppieyert@yasanbérat g swel, theatransfeg afipaiats BrdisoasedileBdiy may include the

nber, 15 a suppl enentary nber and/or nore than one
frans:f%rﬂfmnt&g?ffmm SUPp afy magpabers, betyeren primary members,

e A R R

t r The tensunierpmiaytis classifiedcintrs eatidusrievels, diyssésnar types suvh that the

t.ransfer of I nts, Qetween, pri mar, nd suppl epent ar .
transieg et e Ao 7o Kpbiefing Bots e R bertain consuthers oaly or

betwobiP B R URRF A i ERGE velf RElsis o?%.e g’gﬁeﬁ?i&ra @l consumer

organi zation. 20 The consuners classified into
may venly obes allowedl sto tramsfere points toy pdhers Gold tClab donsumers. In another

tr.ansfer of points Jbe limted to transferrin
embogliigRt CoRiiReen SSaFiRieR Wi ST STEBREFHRH OF GoBARABE fan ool transfer
. . Ry .
pom%)%g?f)p%?éa %gl dg%sﬁlg%gg*@uﬁgrﬁmenlg? onl y%g} a| i %:\:Angﬁc}:og ple,
an IRMaamgileyeepernrtransfeo poirieto daothér IBNbemployeereisandther embodiment, a
anot her odi ment, consumers assocjated with a
cons{iBER e, onipae UaTrat i (E1RA{eE Aefiaty PO 19PS oty s prplpyer or o a
chari%lé‘éx%aﬁﬁa@dﬂ.‘er consuners associ ated with the sane

organi-zation or conpany. For exanple, an |IBM enployee
c afih¢ loyalty poinp balatee may bestotedraslaiddinnbotad,yeexmimber, a letter, a level, a

code, & ville Aud 6 e dikea MOTSRISR 46 feyalth goictr Surarshudecigion Bpe, levels
or clfised Ofpoiftd0th ¥k 4nO 't 8F HOfits may be limited to transferring only
certain points between consumers. As such, while the point transfer is discussed herein with
respect to deducting and increasing certain accounts, the invention coﬁtemplates that the
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The |l oyalty peint balance may be stored as.a point
total, a nunber, a letter, a level, a 30 tode, a

wodobpo@ssd/ or the |ike. Moreover, the | oyal ty %%@004,004457
may i ncl ude various types, Ievels or classes of

trand¥8 fla§ BLIGRe Bhén ﬁ%ﬁtag@g@n K msftgget,ml%% dsThiRtbut (or in

to transferrl ng on
additiom m)rMCu@omcdcasm@ poiatst Heorpemample; thenybiem indy allow a consumer

to “P‘Fﬁi?lglgg‘ﬁd Do e oBRES 100t AR i fpbowmer to transfer level 2

PO s @%ﬁ@@ﬁgﬁg%wd%%sﬁﬁ%gg 3 ey ag allogy only certain
typeofof [poini$ o the tammfdmed toyendy certwial types of mum&d‘no@‘br eRéimple, only

vl g 1 &bt 5ol kb SSebRa i ooy e s b
vandf48) ] R Chul QoI SAIUTBES bl B/ phAS amocine
w1th\d11tfd51 ept levélsdaseesomdipesrhay, all h@fregdy tanferblaowdyabhsier.
ceréq;n 5, t}é&es of points t? gﬁ transferred to
L@/ of Wil BTCS%IBri&WPé@’ P ydaeawaéso%ﬂywﬂh a certain
f

byaié’ﬁﬁ@&?r’ér@%% onl y 1 eveI a@ Igfaflt?gp difk &%bﬂm?r ans él}er ege loyalty
syste}m) oGltceaa toyalty lpomn rascount aﬂynothmdbdai?; pdﬂhbsiysramt IFcn example, Hilton

oyal t oints assom ifferent |evels
Rewaid paig %ﬂﬁ b@l%?@élslmﬁ dregpentaflyer gcgounty In one

t
cohferéi Bﬁoé vﬁﬁc?a gﬁt%\d@% halﬁg g&ﬁf’%e %%%I f t1:ha’£ may be

oyal f'y p0| nts assocl ate ertain
apprejyste mEmwprie; aihs foensumakr t deswesh ey thngfai fiye bnmﬂmd Hﬂton Reward

poinq% 3§ 3 zyteg ‘%aﬁ gqf%/aal t St 3 fgpgprngtg}%r@ay determine that
the fR6Shiffred ®ilt6 3R aBds ELJL‘{E?‘?‘T‘ ik 9e Bitb 8 @&é&eumd Airlines

transferred to a Unit requent f
frequ&nt:ﬂ}mtpomts, dtsesuchrtbc)slystmmWDu&d ouly \mireise mheUgltackAlrlmes frequent

ﬂyer%gm | at es Mg?%rﬁgﬁlggg’\égrm ﬁns t hat ow{lgﬁc conversion

engﬁéxﬁﬁ?ﬁ@ﬁrefés%ﬁbmme% BofR Wedtén WBstBOI Nt to a

ted Airlines fréquent” flyer account, the conversion
en‘ljlilmcmsi@r of g portion oflayaltyt peinfsine deommerhcebintanay be initiated

uponﬁ\ﬁ?gds o] nt ﬂ’@ﬁt‘% ﬁ.ransla‘?e“agnetqg{gﬂg:%ﬁ1 dre Un| éﬁcj[uestbya
transReped, G hbStlbirCi Q@&Ryt?ﬁeﬂﬂhé daféc{de&tnp}',ﬁ afthﬁ‘ﬂltﬁﬂsr a transfer on a

e rul és or

flyer account by one ndr ed p0|
wr'zmdi/aﬁwaﬂmas% pmcmtegﬁ O points fiansferrod ocrmgtm:c peripdgpand/or an

auto:ﬁ%gc fﬁn&ﬁ% rgﬁ{agﬁﬁh[oﬁ%,ﬁn o$ W | m nog :\mgle, 91e system

may Ghsden® %ﬁ@bﬂiﬂhe&ﬂ%n&ﬁoh Rhat ﬂiyeﬂomtspﬁne:ﬁseéef 0£190,000 points are

event such as, for exarrple a request byt e

autorpgtisally dvapsferrad te gumpplemgntary aeconst e fioanc @qbosbmcﬁy ugpon each

bichd ) orl R, 16 b L B3oot 8 o il aBRh gt of points

from [0R¥ Pirent loyiley abdotl. dSnhibelys of tevery éd:;?lB Bl ety dlfvefsary date,

an automatic transfer upon a pre es hed
an ersplapies mAy receivet5H,006i loyalty-poings fiop ber ﬁmplosryls {oyalty saccount, In

ned ude a I shed condjt a
snotfE EpbGithE, R SPEIRS (eion AL b bk ooy s based
I t
s At PSRl s UER IR otcRBg M) ey pois
whentihe stockl madcetagsas aboweex $0,000, ¢csnpm1ycmeve:n1eaem¢dsa$21 million or the
companys ockﬁlts @ﬁ’ nts

51



10

15

20

30

fromthe parent-1oyalty account. Simlarly, -on every
enpl oynent yearly anniversary date, an enpl oyee may
WIERBYB5650, 000 | oyalty points from her enpl oyeperius2004/004457
| oyalty account. I'n 30 another enbodi ment, a
r g 4 L3I .
Por o Rl FAAF b0 THLMNP Colfl cSfidohd B whlet 3o 1R Aido, during
and/ppiafies theRwanséoranifl certainr conditions iang n80mBH) Qht ayasfey may be voided or

points when the _stock market rises above 10,000,
Xt ﬁ!&&ﬂ’ymwewﬁee of faccloyaltyspoints may, e sriumned to tamenginal transferor, to
i | 4
e 80 3D, oy i 03 e ST 00 N g . o

exampls; afbe veedivingi teansfepreddoydltyopointd/ ifrthafraayfereB &loes not earn a certain
tra‘?@fer | f, certain co ditio%s are not net,

. th
amopptoflp¥alty painison sy gua, te trapgisred l%faétmoiramrw%pfw to another

Embis y points may be returned to the original
suPF?ranstrdg%(l,% 5 the | oyalty system to another

c o The wensunweraldyylteeyseem and'or iy athyr hiddeyartiythaWald@ eéiyblish certain
For 5,exarrPI e, after receiving transferred loyalty
rules, gyt exiteria { 10f hdeterpipEIEe MAACh) SRBSURRALS &ofr dPyalty epoiat riccounts should

part PR e (et of Al B PniGE of Wi} Wty o€ RRbSHEAES, and which

loyaky mpt@mensisoutd ibe rdostited Tiich denisasdrred poifdst YTy adlesTnay include a
nd/gr art%/ other, third party may al so establish .
trangfis, phpRinty ypes, G examnle, | COnPYPeT agcaups havEngoxaly point balances
whichOAe UbHEEw @Ecﬁﬁﬁweﬁhﬁﬂ'ﬁﬁo&@,c Oéb%rfmélhgt’:@ﬁqnts ]19¥|ich have remained
_ participate In the transfer of pornts, the portion o
mactied fot 8 cetiain tanepericarmfameqwat byathet colsurher! o@)a?thir& pgrty. For example,
ransferre

accounts should be credited with the t
the SYSTeR TN @ B Mg} g8 ARICRGEOuRt thak iashidse s Fhag 500 points.
] i | - :
Mor&thR@R thé Sfsté 3R %vgg%gygeﬁger%&%ﬁﬁé%%%@%é‘g%w ﬁo omer service

poi nt bal ances el ow a cer res
represengative, tocrequentdhat dhe comsnmerhowin draventrtenflagped such that the system

o A e TR AR e e el wron
certaffP ¥oRdifl6F rélafed B b&ahg th@ IRz aNThe QML &fg%inﬂs nﬁh*' ﬁ%évur at any

| ess than 500 points.” Mreover, the syst may a
predefemmined, bimre periala; eertain Weteparpadom dedeésl amd/oruenlyratra requested time.

The 5055 a0 SRR s S b R i,y
subsétr GE s, ANihcFRSMESnehnP YRSt dRveakiny RRIvAE O pBinks and/or an

second |l oyalty accCount upon a "certain condition
amovn jof peits kased tipomhg certain forngla, Piventt ormevfeyentofe. guctransfer 500 points

0 n 20 predeterm ned .ti.ne period
sy B Rnhes 6t Bl Bt S et HE ool Bopnengtrgot  car
fromtal paticulat hental@siangy. Poi nts to transfer may include a
set anount of points, all of the points, any subset

of Tigosyistesn may alseceredit any pertion of the loyelty peintsito one or more loyalty

o | i ng, anmpunt ,of .points and/or an a ng o .
pomtpgéf:fﬁ?g&'ba S Wu I, r{;%ﬂssﬁm%rrp&)f LRl ﬁalfo{he onalty points be
transfepiedeuetn @Cocint dsScuited with O PRITlyS med¥RY, B &R, a charitable

consuner -l oyalty account for each nmonth t'he consumer

organizabion god/or the like. du this penperowhile fher individual consnmet accounts include
wins TR P YL s B PR e o vt
foratf}ﬁ fvard #émOthe Eharflablt DfeaRARUA ey BOGDICR R hiré A Brge amount

the Toyalty points be ‘
of points from numerous consumer accounts in order to obtain larger reward items.
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transferred teo.an account associated with.a famly
menber, a friend, a charitable organizatign and/or

wbBodd7s&s | N this manner, while the indivi dualeCT/Uszo 4/004457
consumner accounts include 30 mninmal anmounts of poirnts

whi a j fanGl t I AL Vd . .
ConaRrotR, Syl TS (any! QDL rfes, 166 B defegmines which
consukreer iatethings megtathie zales o Themystom mby ahéroflag dhe partisulafbg®unts and

T i A T U 0 T 1 st
7 0 e .
cnb S48 85 A0 AP R i o

peop® 08 Worganizetions tha mBetedetve thel temsferid soists e BudiYs, tBL Rxample, a
f%ﬁg the particular accgunts and send a list of
Uniteq) W¥amapcoymt o i ene,pmbedimest, the systememay fotie the sonsumer of the

L T M T
accopmopp?l of tg rdeve tfmt ddmmﬁhhmco?ﬁy ift it qioiiiﬁs tdhe trém,_ﬂ;en*gd to another
accoylly L B A Bae CLBISUS, rlave, o fas 9y SveHverte srssiumgr account
By BB Bl o e s o

consumersthar desire tiguaitraqpsiits,ahe loyalty Gysteindinginfes @@ reduces the number
account, if all paints are transferred to anot her

of Loyelty ppint PREOUDIAS fom Hlyssieah derebynERdecing| tee spassoning: gompany
. 1k S 0 f rin .

weoETBRANNG SO TRl GRER T RS YA A e pos o
aggregatedypuings imarndtker doyadtypragradh.  consuners that desire the

extra points, the, ] oyalty systemelimnates or reduces

e @srﬁeﬁgom@f Snesgﬂ&ﬁ%% b m‘feaE%Elﬁs esnr gpicribed Fuith epfprence to

o . Cl | 0 n .
SPGCIFPZ% Itres and provfl yﬁ?%w p%l ongqpaotr aﬁ@é olifications and
changmrmurtehnnadelomthlnmebpamgg ﬁohnﬂmlmpehafgafbe poeseatingentivnsas set forth
. .1 N, another al t ogr am n the fqregoing, . i )
in thg SIS beiy. o it smecfticaion v Beutesi e 1o deoteertied i amyllustrative

tief frBheP Afin a%estBiBOFd diles afRP dﬁg&? HOMBVEE intbideatich be i
man-be appr eci at gd ?ﬁ?t&vari ousgﬁno ] I&Iggtl on\éﬁgn’n&bﬂ%&#g%geesmduded

withig dbe beopeeafeprasent inventiap aAceordinglthe beopeoafithe dfivention should be
. oL A N TG T —
given dbove! Fai xnplEBie Steps feditétPin dRadT the ERMI il pr¥Gesd Eﬁim%l may be

and all such nodifications are’intended to be i nclude

execupes] inj amiyrionderaad sreond linfited te therardénpresentedrin theceigindi ngl v,

t pe,of the inventjon shoul d be, deternned, by,

¢ R0 Sl v et o aroblen Biteohees, desteibed above
with Fépial o tepaeifibyerhtimuas | Bowetkry SR BbAfRs, SRfanflaNotutions to

the steps recited in any of the nmethod or proceSs
problems,iand ams elameent(e)ibetmay cause any benefisr advautage corsotution to occur or

bcor e ubabls S 51 PS50 S i SIS o sl et
or el REH dielthe RREmAbAY %s%dé% gaéteﬁﬁé A dririR®S “bbiprising”,

enbodi nrents. However, the advant ages,

or any gther ivarigtianothereof tire fndendad do gnyera noresxclusive inelusiomy such that a
S benef i t dvant age, . or soJ uti.on to .occur ,or
procefi HEo% Ydfe B npton ey tmiset b TRkoklffBen s dREC idciude only
those Glérhériifibut meflincRde dtherCiaReth Hot 'Rl Jisted or inherent to such
process, method, article, or apparatus. Further, no element described herein is required for

the practice of the invention unless expressly described as “essential” or “ critical”.
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or elenents of any or all the clains. As used herein,
the terns "conprises", "conprising”, or any other
variation thereof; are intended to cover a

non- excl usi ve inclusion, such that a 30 process,

met hod, article, or apparatus that conprises a |list of
el ements does not include only those elenents but may
i nclude other elenments not expressly listed or

i nherent to such process, nethod, article, or
apparatus, Further, no el enment described herein is
required for the practice of the invention unless
expressly described as "essentjafhs Or " critical". 53
Clains . W daim 1. Anethod for facilitating a

t r Wisflaim:of | oyalty points between |oyalty accounts,
said nethod including: receiving a transfer request to
transfer loyalty points froma first |loyalty account

t ol.a se#omthdddpafacilitangautrnsfeactjoyaliyminiabetweet layalty d4coounts,

.. a _loyal ty..poi nt bal ance of said first [oyalty account;
SMdgﬁgﬁngﬁg@éémxntion of said loyalty point bal ance of

said fi re&tivihgx &Iahéfeﬁ‘é@@dﬂtb;tranﬁ@f%?ﬂhj PEnts Hokh PRt io?ﬁ![ty account
of said loyalty account bal ance of said first |oyalty
to a sgeondpyalrageutt i r st poi nt value to a second poi nt

val ue waeRgaista tihed 9?62!11?%(2%@%%% g{]ﬂicfﬁlisglogﬁ%%gunt;

| oyalty accotnt do not us Ion; an
cr edi t idedustimiga poetgonl spidiloyalty point balenw df eyidlfirst Ipmitytaccount;
bal ance of said.secand |oyalt account 2. Thy t.ho
o ol achriert idpdaas of SClovnuRErit Bafancaqt el R 1ovalt
accour® €@hva fifht oihf Ve B2 sedodd POk valas dMeN s41@ fifkd IR alty account and said
deducting and crediting occur in substantially Tea
second, Iggaltypecomps doypetisg 2 spme valpsHon; andher ei n sai d step of
recei Viahidhd Bk ' .
receiving a gtrs{eq ues(tﬁ{dfﬁroglgn%gﬁ%éénggd&é? )?g%lgg%}l a%ggIC 3\%?@ Eec%d loyalty
saccount.r st | oyalty account, receiving a request from
a consunmer associated with said second |oyalty
account, receiving a request froma third party,

r@cei Vilhg neethiciifetdimtg 6aereitintd feadt drielofORid s Y edtkivipth transfer
receiving.,a request to return points to said first

requesty geguinnefat deducting andraediting ereunin subgipntially real fimeer
i ncl udi ng anal yzing at |east one of. type, |level or
cl ass of consuner associated with at |east one of.

s& d f iThsmethed of elaimd, Wheraintspidestepofiveceiting a tensfermrequest includes

i,f any restrictions.or limtations.on said.transfe
atleait @3 rbERuhe £1e0RHR Al (Powe fopiatdihifi et BER Ipvaleg gooount,
receivihg 4 BQ@bst ffdgh AcdrBEMESdssdoted WHES sdi® SRbHd D altPadcBaERkeiving a

based upon a triggering event, wherein said triggering
: fcquf@\afsiﬁ? a e RAYsToSFIVINg AT EqUSHasRd Upog 4 triggaringevensyad regeiving a

i ' al ance which is bhelow a
roqueiS6 Rudin pOitd @kl dPHEt 1oyl Uobbun?

said first loyalty account
remaining inactive for a certain tine period, a
P ﬁ?d el gh0] mréﬁ%dtolf Claim 1, further including analyzing at least one of: type, level or
class of consumer associated with at least one of: said first and second loyalty accounts to

determine if any restrictions or limitations on said transfer exist.
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period, a certain date, a random date, a requested
time, a certain fornmula, an event, a non-event, and a
predeterm ned data point. 6. The nethod of claim1l,
further including analyzing at I'‘east one of, type,

| evel or class of loyalty points associated with at

| east one of said first and second | oyalty accounts to
determine if any restrictions or limtations on said
transfer exist. 7. The method of claim1, further

i ncluding converting a point value of loyalty points
associated with said first loyalty account to a point

vaj.ue aEfRGREBSESE Mitdl, Sdictbit SEQREp of RYEVInY adsqiRbNheludbs receiving
The met hod of ,claim11, further including crediting a

a reqpest pasefl Bpei) 4 (Figgeiing cvebl Sihstein said tripgeringqveaiduelides|agaast one of.
sid st 4 oL R0 60k bol, Bpeshold o
said fist doyalticaoontt remalniag sSmctiveglfor e petaie timeyeniod, atpeedetdrtnimed time

. said second | oyalt oint accaunt, of.said transfer.
periof o CorRERIS st e Rrrrane B Rt csain Ry & Sy non-event,
and airbdbtdriniisdd daB)Rlidty poi nt  account upon conpl etion of

said transfer. 55

6. The method of claim 1, further including analyzing at least one of: type, level or
class of loyalty points associated with at least one of said first and second loyalty accounts to

determine if any restrictions or limitations on said transfer exist.

7. The method of claim 1, further including converting a point value of loyalty
points associated with said first loyalty account to a point value associated with said second

loyalty account.
8. The method of claim 1, further including crediting a third loyalty point account.
9. The method of claim 1, further including notifying at least one of, a first
consumer associated with said first loyalty point account and a second consumer associated with

said second loyalty point account, of said transfer.

10.  The method of claim 1, further including closing said first loyalty point

account upon completion of said transfer.
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