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BACKGROUND OF THE INVENTION

Heretofore, advertisement time-frames in broadcasts through
media for distributing information such as a television, a satellite
communication, particularly in sponsored free-broadcasts, have been

16 fransacted between a corporation as an advertiser or sponsor and the
media offering advertisement time-frames through the intermediary of an
advertising agency (or advertising company).

Late years, in line with the development of communication

- networks, such as satellite communication and Internet, and the advance
20 of computer -technologies, on-line media via Internet or the like
dramatically come into wide use, in addition to media such as televisions

and satellite broadcasts using conventional communication systems.

Further, as the advance of digital technologies allows
advertisements to be separated from a program and handled

25 independently, the concept of the advertisement time-frame has been
changed from a program advertisement time-frame attached integrally to
the program with disregard to the number of viewers, to a viewér-
specified advertisement time-frame as a separated unit viewed by an

- individual viewer.
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Vi ewer - speci fi ed advertisenent tine-franes which are abtdtRNb2@ASf or each
“ of targets categorized by a sponsor according to a specific index is
referred to as "target advertisenent tinme-frame" herein. 5 1n the rapid
popul ari zation of the on-line nedia, a new technology are also devel oping
to allow a viewing state such as "when, where and by whom a broadcast

t hrough the onwé@gr_ggg‘ia 'e"éls Viaﬂ%f'ﬁsétﬁeﬂ? rQﬁ%l_ agﬁent%-&g/ deirgrm' ned.

nore readi [y acquired, 10 adverti senent

mar ket hage@hhQRERT foveedciof aalps@etaREVAZEN VG sPitdoPr 4R drdinightd @CUSI Ng
on a specific group of viewers or a target, and thereby sone associ ated

met hod ogpssificeinflex fopicligrredt hot he dermadt AdseibRméey dippefiamddivever ,
when sponsors drive forward the target advertising 15 using the above
convent i hea¢inret hod or system ‘specific target advertisenent tine-franes
are disproportionately demanded by the majority of sponsors, while other
targéd adverti betbarapidpopularsaton of the onvkine miedia, argwiteehnologyt ed or
- few sponsors, This has caused an _undesirable situation ere few target
advert i sarealse dgreloping o EMGE’%&GtWWCia@WW egypptere anft bhost

target adyertisenent, tinme-frames, has. supply,.exceedi ng,d nd. S RY OF
THE | NVERHOER 3 PRoPaarsH CRFRTEIndhe PRoBametR Thaeepdedt thapadily

t echnol Oﬂieﬁ;}%&@{de@ ﬂlfnet _erefore an object of the present invention to
provi de a fretho and SyStem capabl e of allowing a plurality of sponsors to

changeabl y asshgn @ AUWERE STEBY! cith O Wd Infofdalab eﬂ%@éd} agget

advertisenent tine- franes r an open an air pricCe cohpetition to

F.r %lchreaﬁngg&%gﬁﬁé%tp r iﬁllraxg%g gmgiasal $t9685d10M&dd 1 68 hanaesetRyBFdrtRenEnt
: - performed with focusing on a specific group of viewers or a target, and
thereby some associated method or system for coping mth the demand

has been developed.

However, when sponsors drive forward the target advertising
15 uéing the above conventional method or system, specific target
advertisement time-frames are disproportionately demanded by the
majority of sponsors, while other target advertisement time-frames can
receive orders only from limited or few sponsors. This has caused an
undesirable situation where few target advertisement time-frames have

20 demand overreaching supply, but most target advertisement time-frames

has supply exceeding demand.

SUMMARY OF THE INVENTION
In view of the above proBlems of the conventional technologies, it
25 is therefore an object of the present invention to provide a method and
system capable of allowing a plurality of sponsors to changeably assign an
advertisement-viewing reward for each of target advertisement time-
frames under an open and fair price competition to provide an adequate

price and allocation of the target advertisement time-frames.




According to one aspect of the present invention, therelﬁgﬁfb"rﬂo%@@éd an
“advertisenent tine-frame transaction system conprising: assigning neans
for selecting a viewer according to information of viewers and allow ng an
advertiser of an advertisenent to assign an advertisenment- view ng reward

- to the advertisenent for the selected viewer; designating neans for

allowi ng the selected viewer to designate whether he/she wll viewthe
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According to another aspect of the present invention, there is

provided an advertisement time-frame transaction method comprising
the steps of: selecting a viewer according to information about viewers;
-allowing an advertiser of an advertisement to assign an advertisement-
viewing reward to the advertisement for the selected viewer; allowing the
selected viewer to designate whether he/she will view the advertisement
having the assigned advertisement-viewing reward; when the viewer has
designated whether he/she views the advertisement, allowing the
advertiser to change the advertisement-viewing reward of the
advertisement in real time, depending on the information about the
designation.

In the advertisement time-frame transaction system, the
assigning means is operable to select a viewer according to information
of viewers and allow an advertiser of an advertisement to assign an
advertisement-viewing reward to the advertisement for the selected
viewer. The designating means is operable to allow the selected viewer to
designate whether he/she will view the advertisement having the

assigned advertisement-viewing reward. Further, the changing means is




.3 14 April 2005 operable to allow the advertiser to chahgerPHb2005
advertisenent-viewing reward of the advertisenent in real time, depending
on the information about the designation to be provided fromthe
designati ng neans when the viewer has designated whet her he/she views the
advertisement. 5 BRI EF DESCRI PTION OF THE DRAWNGS Fig. 1 is a schematic
bl ock di ] n \ = L e f C | %,yﬁ{ m
accordi ng‘g{egméﬁé;%g o%?ng?l\gfj %‘Ie'ltr ﬂgngE) e(s:%%?g? nﬂ\%ﬁﬁgﬁmﬁﬁﬁg% | sge an

- expl anat GleYyfrdoye t1aé tadQbrtifemeneinticdld toh el MRpeRdURY bhS@EM ol mIRidn ane
transaction systemof Fig. 1; Fig. 3 is an explanatory flowhart of the
oper at i omalutt i dasiganticei@ible providéd #hem! fled Jesignaninty sieMOwheng. 1
Fig. 4 is an explanatory flowhart of the operation of the 15

advert i sdimentietviergrdsr desighatotswhetler hyshenwiefvsHilg. adverfisgment. s an

expl anatory flowhart of the operation of the advertisenent tinme-frane
trans@ction systemof Fig. 1; Fig. 6 is an explanatory vi ew show ng one

exanpl e of an advertjisenent select screen to be distpI ayed on a display unit
of a termnal 20 of BEAEERNERCRERFON O EHE: I1HeA ﬂNé%ction syst em of ‘
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conditi on, keGR4 sement tine-frame transaction systemof Fig. 1;
and Fig. 5 is a schemat'i ¢ bl ock di agram showi ng an adverti senent

tinmetdrane trappacty gy St SPIARERIY ThwéhAolfethenbndiatiin & thie

-advertisement time-frame transaction system of Fig. 1;

Fig. 3 is an explanatory flowchart of rthe operation of the
advertisement time-frame transaction system of Fig. 1;

Fig. 4 is an explanatory flowchart of the operation of the

15 advertisement time-frame transaction system of Fig. 1;

Fig. 5 is an explanatory flowchart of the operation of the
advertisement time-frame transaction system of Fig. 1;

Fig. 6 is an explanatory view shovﬁng one example of an
advertisement select screen to be displayed on a display unit of a terminal

20 of the advertisement time-frame transaction system of Fig. 1;

Fig. 7 an explanatory view showing another example of the
advertisement select screen to be displayed on the display unit of the
terminal of the advertisement time-frame transaction system of Fig. 1;

Fig. 8 an explanatory view showing one example of an

25 advertisement-viewing condition in the advertisement time-frame
transaction system of Fig. 1; and

Fig. 9 is a schematic block diagram showing an advertisement
time-frame transaction system according to anbther embodiment of the

present invention.
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present invention. 4 14 April 2005 DESCRI PTI ON OF THE PREFERREROGRBODI MENT
" Wth reference to the draw ngs, various advertisenent time-frame

transacti on net hods and systens according to enbodi nents of the 5 present

i nvention will now be described in detail. Fig. 1 is a schematic bl ock

di agram showi ng an advertisenent tine-frame transaction system according

to one enbodi nent of the present invention. In this enbodinent, the

advertisement tinme-frame transaction 10 system 1 conprises; an

- adverti serent - vi ¢yRQOREPIION OF PAEFPRIFERARY BMBOTIVEANGO for

- entering/changi ng advertisenent attribution 1 nformtion about the
attribution of yggk ,*ieﬁireﬁ@!é!Qbtthé%ﬂﬁﬁgﬁ!‘?aﬁﬁué%&%@&tﬁ@ﬂi%ﬁtt'tiéh@\/ﬂré?ﬁle revard
for each of advertisenent-view ng conditions inposed by the 15 advertiser,
an ad- mtkfisadticabasetHddd andt gf/dtehs hr:carliapt its e eribodainenitd udbf dthe
informati on and the advertisenent-view ng rewards which are
ent er2d/ phesegetdnyentive will evow berdestcribiedvinndetanlndi ti on  ent eri ng/ changi ng
section 10, 20_an ad-market update instructing section 12 for_identifying
the advertiseliht 1ast ai gnhenpatic blockadiagraan showangoaeradeatsementew ng
rewar ds. ent ered/ changed by the advertisepent-view ng c¢ondition
ent er i ngHERARIRG A Sashion0 SYSHRIM, ASLAREPENGP 00RE P oagwnitegf dbering

~themin the ad-.narket database 11, 25 a contents view ng state acquiring
section BE*FH 1R g a viewing state in response to entered
I nf or mati on abput o dfic .C dtine
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for view ng the conte da ovVi Vi ewm ng s

i nf ofgrat iftem 1 comprises;

an advertisement-viewing condition entering/changing section 10 for

entering/changing advertisement attribution information about the
attribution of each of advertisements and an advertisement-viewing
reward for each of advertisement-viewing conditions imposed by the

15 advertiser,

an ad-market database 11 for storing the advertisement attribution
information and the advertisement-viewing rewards which are
entered]changed by the advertisement-viewing condition
entering/changing section 10, _

20 an ad-market update instructing section 12 for identifying the
advertisement attribution information and the advertisement-viewing
rewards entered/changed by the advertisement-viewing condition
.entering/changing section 10, and registering/overwritingly registering

"~ them in the ad-market détabase 11, |

25 a contents viewing state acquiring section 13 for acquiring a viewing
state in response to entered information about a contents ID of a specific
contents, a scheduled time for viewing the contents, and date/weather, to
provide vieWing state information,

an advertisement pick-up condition producing section 14 for producing




. an advertisenment pick-up condition producing section 141ﬁdﬁp%¥899§ing 14
April .2005 a pick-up condition of one or nore advertisenent matching with a
viewer a, according to customer information, the viewing state information
and advertisenent view ng record, and providing the advertisenent pick-up
condition, 5 a matching advertisenent picking-up section 15 for picking up

the infofpRidep caRditioh VT RQVEY ot HIVes LB 1 a Wi g HRhVA &He@ and
the informati on about corresponding attributions and rewards fromthe

ad- mar keta datehsieg o caactomer igfdranition atlve vidwaipesiatpiififorupationdindd on
received fromthe advertisenent pick-up condition producing section 14, 10
‘an adver tadventinenread onewingticcordnaed ipi@vidial the hdveotis@neut giickrup

i nformati on _about one or nore recommended advertisenents in response to
ent ered &ndHi¢menent recomendation information (designation of one or
nor e dvertiserreéﬂ,ts to be recommended, recommendation text, speci.al

i ncen®i ve 8rmatehmgadvertisgmeado gdundeerens baelor piokangtyp ddveer i ni ng
section 17.for . .produci reco nded- adverti senen lority information
about a lﬁﬁqrmte& é&’%‘ﬁ&qﬁee%@}‘ﬁr}gfﬁfé’&@%ﬁ/@ﬂw Bt zéeaﬂa?vﬁg fo

advertis ngat i.on information, the.custoner inforpatio and the
T vi dudie hEPRRMBE R S o Por el Roelhiru g B3 b BB s, ai ng
the recogueRders q\.fl%l’iés%eﬁrﬁtccﬁ’fcﬁiﬁg' Wtﬁé‘%ﬂ{rgﬁi%é]ﬁenﬁ ick-up. condition

adverti senent-sel ect-screen producng section or roduglng an

adver ti spa@ived Bhdih itheCA BRI tRGHRI piakiwh E%ﬁtﬁ@?f@dﬁaﬁg%@ﬁbﬂ he
advertisenents matching with the viewer ‘a, the infornmation about the

cor riés pondam gadidritiseuidibiifecdnimeadatids, eabsrihpesé@iMBNded pdoviding
advertisenment priority information, and providing the advertisement select

screen, infanmadicr abeetrone-drmmneye aternomrdatk advertidengestsyirerekgiomssi ni ng

section 19 for allow ng the viewer a who has checked the

' to entered adver?isement recommendation information (designation of
one or more advertisements to be recommended, recommendation text,
special incentive or the like),

15 a recommended-advertisement priority determining section 17 for
producing recommended-advertisement priority information about a
priority of the recommended-advertisements according to the
advertisement recommendation information, the customer information
and the individual-customer-based advertisement viewing record, and

20 - providing the recommended-advertisement priority information,

an advertisement-select-screen producing section 18 for producing an
advertisement select screem according to the information about the
advertisements matching with the viewer «, the information about the
corresponding attributions and rewards, and the recommended-

25 advertisement priority information, and providing the advertisement
select screen,
~an adverf:isement-integrated-contents-viewing-style determining

section 19 for allowing the viewer o who has checked the

advertisements and the corresponding rewards displayed on the




" advertisements and the corresponding rewards displayed &fi Aprdl 8092 Apri
2005 advertisenent select screen to determ ne or designate one or nore
advertisenments to be inserted in the contents, and providing the resulting
viewing style information, an advertisenent-insert-position instructing
section 20 for providing to 5 an after-nentioned contents server 24
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i nserted, ‘according to e Vi eéw ng n-recelrve om t he

advert i sgueRltik 820t a46 HeGRbARESH (HeSWntentd Yarfd gﬁ&ggﬂ}%?ﬂ&%ﬁgﬁh 19, an

advertisenent-data transm ssion instructing sectil 1 roviding to

an aft er vi®pidPsfdeddi¥vhhG6AENt server 23 information about an
instruction of transmtting one or nore advertisenents to be inserted,

accor di ng- 48 ddiervisew 6ig-sisgrepositivnaistpicting devion fa0fort @ viding to

~advertisenent-integrated-contents -view ng-style determ ning section 19,
and 1% aanoafter-meaetientd contunty-setwte24 saform atgos abvildbn RRifion vdearechi ng a

view ng record of the advertisenent. The advertisenment tinme-frame

t ransact the degtgnated adventigement iy tthbe ingettede siccotdingdivethtd vieveng ser ver

23 for pI‘O\ii djngg t he, data of iii\édes'gna ed .20 advertisement for the

cor r espofitii'Agrdavmatione FeeRIved Sapm hae; advartisemendrmtagratedrepntentsi ved

adverti senment - i n‘%ﬁéidi-i nstruction, information, the contents server 24 for

pr oduci n§ A UEH e&ﬁ”ﬂ%ﬂ’é‘_gﬁecpﬁg contents data and the advertisenent
data accor i ng, §0. HASAGME LS S PRI ASRH - iRSFLELRR | MUt bqn fgd the
ata t he 2o 'O ta as an

adverti senent 0 provide i na a a

0L AR 2SSOl AT Lnted e anifi et o1 19,
vi ewer aabout an instruction of transmitting one or more advertisements to be
‘inserted, according to the viewing style information received from the
advertisement-integrated-contents -viewing-style determining section 19,
and
15 an .advertisement-viewing-state searching section 22 for searching a
viewing record of the advertisement.
The advertisement time-frame transaction system 1 of Fig. 1
further includes;
the advertisement server 23 for providing- the data of the designated
20 advertisement for the corresponding advertisement insert position,
according to the received advertisement-insert-instruction information,
the contents server 24 for producing a combination data of the contents
data and the advertisement data according to the advertisement-insert-
position  information and the advertisement data to provide the
| 25 combination data as an advertisement-integrated-contents data,
a customer database 25 for storing customer information such és the
attribute, preference, or the like_ of the viewer «.
an individual-customer-based advertisement viewing record database

26 for storing an advertisement viewing record (or information about the




_an individual -custoner-based adverti senment view ng recold /RFLEROS 26 for

storing an advertisenent viewing record (or information about the 14 Apri
2005 I D of the advertisenment which has been viewed up to the upper limt
nunber of tines) of the viewer a, and a termnal 28 having a display unit
27 for displaying a guide screen (screen for naking an application for

view ng) Y OfHeRTertisdlont HILH HaSCHER 3EVEE tur $he: hBped' AN N9 2

viewer to select one or nore desired adverti senment

adver ti semenbek of eihas)est lWieRtes o Whi reference to the flowcharts of
Figs. 2 to 5, the operation of the systemof Fig. 1 will be described in

detai | bel wvtenmhmmma@ﬁngcn/dismayngﬂﬂgzmtfo@r&i?m ihe aduedd isspamnt 10
attribution information of an advertisenment A an t%’e correspondi ng

adver t i sdmereenyifoni mpkiegarmt Pagplication oforeadbwiigladifecohsareenty, viaaw ng
condi %i ons n inposed by the advertiser, fromthe advertisenent-view ng

condi Pi orrderEspmgnd tragreer tiosralloyingad vieweadtoeseliest waet owineoveng
conditi OQi ent rfié&ng/ changi ng Se&qi 0’311310 provi des such information to the 15
ad- mar ket eﬁb“c?gt Verdisegiantngandiar e agvertisemeniyintpgratedneontgntar ket
updat e instructdng section 12 is deternined. that the advertjse t
attribution i nmﬁﬁﬁf‘sﬂfﬁnﬁﬁ&o ?h%%&&&@g%ﬂg%@- to g’ the operation of the

i ndi vi dual.z tek: e}'i]"%ml' | ew N n,-_based advertisenment- view ng
reward ng'iﬂ)%gflgt e a%%?%éig%‘g?géertggé?‘%‘éﬁ‘ fromthe 20 advertising

condi tion entepi Ng{HFRARIIRI mﬂtﬁiﬂé?é%eﬁxt”eé%ﬂeil of “a%eggiisgﬁlae q- mar ket

update instructing section 12 regi st emto the ad- mar abase 11.

Whent @ he agthibugikat infofiabeionn of 1At AdeerIREMaRt W2 ahd tHEtQhTbgfshdifpt the
advertisenment attribution infornmation and the corresponding

i ndi vi duatlvexhiserhestrinting swwamgl Po@din) for sach dfashbér@sement-viewing
advertisenent-viewing reward P (A, n) of the advertisenment A received from
the advetenditinpsconsindsed bntheiadyertimeyi frgns ¢heixmlvettisamentodieting

i nformation,. [ he ad-nmar k%t update instructing section 12 overwitingly
condition entering/changing section 10, and the advertisement-viewing

condition entering/changing section 10 provides such information to the
15 ad-market update instructing section 12 (Step S1).

When the ad-market update instructing section 12 is determined
that the advertisement attribution information and the correspon&ing
individual-advertisement-viewing condition n - based advertisement-
viewing reward P (A, n) of the advertisement A received from the

20 advertising condition entering/changing section 10 are new information,
. the ad-market update instructing section 12 registers them to the ad-
market database 11. When the ad-market update instructing section 12 is
determined that the advertisement attribution information and the
corresponding individual-advertisement-viewing condition n - based

25 advertisement-viewing reward P (A, n) of the advertisement A received
from the advertising condition entering/changing section 10 are modified
information, the éd-market update instructing section 12 overwritingly
registers them to the ad-market database 11 to update corresponding

registered information (Step S2).
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registers themto the ad-rmarket database 11 to update cbfrsapbRaPag
“registered information (Step S2). 8 14 April 2005 The gui de screen (screen
for making an application for viewing) of the contents X as shown in Fig.
6 or 7is called fromthe contents server 24 to the term nal 28 of the
viewer a who has been registered as a custoner, and is displayed on the

di spl it 2 f th inal 28 (S 5 S3). T . Wh .he .vi
desired 10 vi e HnBURueER dagiRen foRoBgki Ak calEAt b g el o
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25 (Step a ntornmati on about a sc time for view ng

the cont eilgonfefthdis aldpIAyd bR Qe &RRBlayF ARIED of hé Ceditnal 28 (Step

contents-view ng-state acquiring section 13 (Step S6). Further,

i nf orgat i38). abheh, dehen Wial hdewies i 0\defRdsf tomiaw Ghesiadeertisement-

cal endar/ti nekeeper and an outsi de weat her information providing 15

appar at uint{egrtatsh @onfents Xhehe onewnr seviwstrngtsstatall dbguadvenyisesrditon 13
(Step S7). Subsequently to Step S5, the custoner database provides

cust oner seldcérsene¢Stepchdlas the attribution, preference or the like of the
viewer a to the advertisenment pick-up conditiopn produci ng,.section 14 20
and the recomERd@sPaBsRAD;| trpetign;alythecpboys salingethe dproumali g op

), SUbgeaent Y oeenn S0 AT ! RRnROA BE i AR B S 9
conch R ARYE, Aok 98, 04,6716R, o, BReies "Slorhign shert,
provi des ;3 AA" HimE "RR! vidviAte"¥hE EGRItEntO™X and a contents ID of the
contents X to the contents-viewing-state acquiring section 13 (Step S56).
Further, information about date/weather is provided from an outside
calendar/timekeeper and an outside Weathef information providing

15 apparatus (not shown) to the contents-viewing-state acquiring section 13
(Step S7).

Subsequently to Step S5, the customer détabase provides
customer information such as the attribution, preference or the like of the
viewer o to the advertisement pick-up condition producing section 14

20 and the recommended-advertisement priority determining section 17
(Step S8).

Subsequently to Steps S6 and S7, the contents-viewing-state
acquiring section 13 provides vieWing state information to the
advertisement pick-up condition producing section 14 (Step S9).

25 Further, the individual-customer-based adverfisement viewing
record database 26 provides an advertisement viewing record (or
information about the ID of the advertisement which has been viewed up
to the upper limit number of times) of the viewer o received from aftex-

mentioned Step S 23 to the advertisement pick-up condition producing




_information about the ID of the advertisement which has!Be®ril28R8d up to
the upper limt nunber of tinmes) of the viewer a received fromafter-
mentioned Step S 23 to the advertisenent pick-up condition producing 9 14
April 2005 section 14 and the recommended-adverti senment priority
determning section 17 (Step S10). The advertisenment pick-up condition

roducin i u ' it . QF .
ver i sosears i, ARAnIAE FEDRAmERAET ARSI Bridtif: dleeRBhStingomer
i nf or mat isgsioh ey Weapigppystate information and the advertisement view ng

record, and provides the  produced pick-up condition to the matching

advertisement [heki Adveibisesesit opickSup SlcRdfiidd- Prodchiy Sedish Stugp S11,
t he matchi ng adverti senment picking-up 10 section 15 picks up the

i nf or mat ipradateuta phvk-agvenddisione of Sn@abe hoge adviehtisbmenitewaatchiapd t he

i nformation about the corresponding attributions and rewards according to
t he  a@lvemitk dhenvieptark -aupaceoadiig itorthier omstoherathfoemiadiond dhabeieering (Step S
12). Subsequently to Step S12, the information about the 15 advertisenents
mat chi ng$ qfieﬁntfq’ién%tl@ﬂeﬂrﬂththﬁddm@:wem@nmﬁmgammd, amé provides gbadi ng

attributions a rewards are.provided fromthe _matching advertisenent
pi cki ng- Hﬁo@é‘arad%&ﬁ'@pt GOPfjrbu&H\FQrf ¢ apatrhingepdyertazqragnt g BB section

18 (Step. : rLtising agent or other adm nistrator enters 20
adverti s%‘?rcrjstirgfin rlé(r;@ﬁ%ég}&b. on information (designation of one or nore
adverti senents nefde r aco ' Lal. incentive,
set of recomm%%gg&g(?\v/zggdtal seng)ng%l’o&ﬁet ?eﬁpﬂﬁie% f&ﬂ?/ %ge%g?lﬁgg?g’é%rnlgf nment

r ecagrEng@itioi 18N Rks\gp IRELingHrrhGtioRshdieth & REHEiSEMRALs MesRAERadati on
entering section 16 provides the entered 25 advertisenent reconmendati on
i nf or mat with tthd heiewegon@enged- the information about the corresponding
attributions and rewards according to the advertisement - pick-up
condition from the ad-market database 11 (Step S 12).
Subsequently to Step S12, the information about the
15 advertisements matching with the viewer o and the information about
the corresponding attributions and rewards are provided from the
matching advertisement picking-up section 15 to the advertisement-
select-screen producing section 18 (Step S13).
| The advertising agent or other administrator enters
20  advertisement recommendation information (designation of one or more
advertisements fo be recommended, recommendation text, special
incentive, set of recommended advertisements or the like), from the
advertisement recommendation entering section 16, and the
advertisement recommendation entering section 16 provides the entered
25 advertisement recommendation information to the recommended-
) advertisement priority determining section 17 (Step S14).
The recommended-advertisement priority determining section 17
- produces information about a prioxity of one or more advertisement to be

recommended, according to advertisement recommendation information

10




advertisenment priority deternmining section 17 (Step S14}4 Apwl 2005

> recommended- advertisenment priority determ ning section 17 produces

i nformati on about a priority of one or nore advertisenent to be
recommended, according to advertisenent recommendation information 10 14
April 2005 fromthe advertising agent or other adm nistrator, the custoner

informati.on as.descyibed.in Step, S8 and the i ndi vidual - cyst oner,- based-
advert i sd&FRt -tbreevﬂ‘{*’&-r%’e“&%gdagﬁgibr fht Pgthe%sa@’é’éﬁﬁtﬁﬂta 'n é%eepc‘ﬁﬁr,neﬁnd

2 S A SR Ol i
cdvert | SIEAtaSEheR) AEISER AL ABSREL 98, BRI Srep 860, pud

dert! . . ! ! ! _
adver Isg,glsﬁtéﬁgtqﬂfrefgkmaé& ?e%ﬂ?xg\éhﬁ%fa(ﬁmﬂtﬂ%lﬂéﬁpﬁmﬁt?rln b htibRe

correspo utions an war ds, and the recomended

adversi segeht Advieftisbdeindi i@t dcoten pRIJREIRY siRdidnhes EEaguSes).
advertisenment select screen to the display unit 27 of the term nal 28 of
the viewer a s@hasatvestisahayt-shlectdvardn odatise|sectioncid8epraiudeke
display unit 27 (Step S 16). Then, the viewer a checks the advertjsenents
and the thé avertispovaitneeleetracreennacdoadiny éottheemformagicac abet dbhe as
“shown in Fig. . 6 or 7 displayed on_the display _unit_27 to designhaje one or
Tore of BE¥PHAPMARiLMA LTS tAHeABEBION Ho AR a@a&hﬁw t he

advertisenents in contenis to be viewed, and pragvi des the deterym,ned
i nf or mat FOFEFP %eaﬂ:@%ﬂlﬂﬁ}lszé“ Fﬁgaé‘a@we%n t 1€ hgecommend@d-

P03 LSRR LA e, SARDSRIGoY AP Rt AL RRREL o 10,
5ecL 2 A AR, LRG0 AW g B O TRy \nicnd breTent
the prodycedief¥erbi S6MESttol ASPldy RRSI AdRStishosRPkERRE tRrékie OThENt S
display unit 27 (Step S16). |
Then, the viewer o checks the advertisements and the
15 corresponding reward in the advertisement select screen as shown in Fig.
| 6 or 7 displayed on the display unit 27 to designate one or more of desired
Advertisements and determine how to insert each of the advertisements
in contents to be viewed, and provides the determined information from
the terminal 28 of the viewer « to the advertisement-integrated-
20 contents-viewing-style determining section 19 (Step S17).
The advertisement-integrated-contents-viewing—style determining
section 19 produces information about a position where the advertisement
is to be inserted, according to the determined information, and provides
the produced advertisement-insert-position information to the contents
25  server 24 through the advertisement-insert-position instructing section
20, and then the contents server 24 prepares a processing of inserting the
advertisement data according to the received advertisement-insert-
position information (Step S18).

The advertisement-integrated-contents-viewing-style determining

11




25 server 24 through the advertisenent-insert-position ﬁﬁé@?ﬂ%?pﬁé section
20, and then the contents server 24 prepares a processing of inserting the
advertisenment data according to the received advertisenent-insert- position
information (Step S18). The advertisenent-integrated-contents-view ng-style
determning 11 14 April 2005 section 19 al so produces information about an

i nstruct iseatioh INsBotireduhe infaduritisns abBat andactiulitie sPilRStigel e ned
i nformati on, and provides the produced advertisenent-insert-instruction

i nf or mat iadiverisementadceordingnbnttheed et niid et hinfogih ative, aghvé rgriosidasnt - dat a
transm ssion 5 instructing section 21 (Step S19). According to the

r ecei ved thev e rodssadnt adyesdisenent-ingsyt-onstrimtionnaitifornnatiom adwerthiesenent
server 23 provides a data of the designated advertisenent for the

cor r espoAdVAEtiseRent i seanentZ3 Ahspugh dde adwertisement-dedat bansmissionr 24

(St ep. S20) ., 10,.Subseque {0 s S18 and S20, the contents server 24
prodﬁ%esl’%\St&'Bﬁf}Pﬁasﬁcgiﬁnga és"cﬁp 5%1 -contents data and the adverti senent

dat a according the adyertisenent-.insertsposition inforpation and the
adverti senent é‘g&iﬂn&ﬁd B’ro#‘&esr‘?ﬂ%"% nbgq]\gqri%@ﬁnbeﬁtén{sgr HSEUEHPRal 28

of the Vi,eHehaAids M2 WMREHiSERRNL 3ol 38 dgf&ﬂ%iggt %Og(fatet%t go%x%ggszn - 15

Then, the viewer & views the adverti senent-Tntegra t ep

S22). Indéﬁig@a%%g@dvé&is@mtowof %ea%ﬂ‘gébbﬁﬂiﬁ aéd‘;ei}ﬁfs.@ﬂi’eﬁf LiR&pgnt A

has been viewed by the viewer a. wever, it may be contfirnmed by neans of

a devi ceposipial, ¢o the @ontents sigvehauh@tep 8231 ewer a has viewed the
- advertisenent A 20 Then, the termnal 28. provides infornmation about the

| Ds 18¥ the adYebsdgemilyt th Stdpst 5a8 addeiS30settontconitents hargebeh vi ewed
to the indjvidual-custoner-based adverti senent view ng record dat abase 26
t oget herPygduses fecombinagon date afathe cantepindata madcthe adyeridsenent

data according to the advertisement-insert-position information and the
advertisement data, and provides the combination data to the terminal 28
of the viewer « as an advertisement-integrated-contents data (Step S21).
15 Thgn, the viewer o views the advertisement-integrated contents X (Step
S522). In this stage, it goes on the assumption that the advertisement A
has been viewed by the viewer «. However, it may be confirmed by
means of a device capable of confirming whether the viewer « has
viewed the advertisement A. |
20 Then, the terminal 28 provides information about the IDs of the
advertisement A and other advertisement which have been viewed to the
individual-customer-based advertisement viewing record database 26
together with the viewing state data to update the corresponding
information in individual-customer-based advertisement viewing record
25 database 26, and then the operation proceeds to the following Step S24
and the aforementioned Step S10 (Step S523).
A viewing record data for each of the advertisements is calculated
with reference to the individual-customer-based advertisement viewing

record database 26, and the calculated data are provided to the

12




i nformation in individual -custoner-based advertisement #A&RmHE20@20rd 25
dat abase 26, and then the operation proceeds to the followi ng Step S24 and
the aforenentioned Step S10 (Step S23). A viewing record data for each of
the advertisenments is calculated wth reference to the

- i ndi vi dual - cust oner - based adverti senment viewing record database 26, and

the cal cul.ated data are provided to the 12 14 il 2Q0

adverti séﬂﬂﬁ¥UW@ﬁPF@1%W§!%S§5€%9r éﬁ'f‘ﬁ‘@}"@gc@P%Oégégnﬁnahgh%daﬂﬁ?ﬂ@tet updat e
instructin ection 12 (Step S I sponse to the received view n
record d?ﬁ’ga?%Fn%qgﬁ&%(ﬁelqg‘%naﬁ%@ﬁps%%ﬁtg, if any one of the )
adverti senent sygets t upper | m.t_ . Vi W, | respect
to a specific fé’??#@%‘?r@ﬂ& | g%eﬁ&&?;?&é}"?‘.?%%%wﬁs d(r&gaifs‘)?\rl\% | or?wv&}l{ah P

e DL

Further, nluimisdy o Neie@finks ewadhy %E?é@mat & bpecifi€ UV adidetn SNARRYiInES
advertisenment-view ng condition, the ad-market 10 update instructing
section ¢enditivn,dits aBgistedtiowet woth ofespbeingbnghéd halvaadisei disevizntingi ew ng
condition to the ad-market database 11, and the operation proceeds to Step
'S12 (St epor@iforSith skedietedt front dhst ed-Adrkethdatgioseoll (gr thdvad-maiked agent)
of the advertisenent A searches _the view ng record of the_advertisement A
by 15 thpdatyinstreetingiseotioni iy foudher it anymneglsihe adverisementsisvi ens
whet her the .individual -advertisenent-view ng condi.t.ion-based

advert | sEMBHEeditonrhanER ks ddwer AsemendiBeVIRG CORAHIP e fhe | 3d-Marketed,  the
SPOIRRT SESLAR RS SN RS S P RLRRH vl B9) O
One, Cr AR oo SRR P AR AR, ha - & The
operation proceeds to Step S12 (Step S25)
Subsequently to Step 24, the sponsor (or advertising agent) of the
advertisement A searches the viéwing record of the advertisement A by
15 the advertisement-viewing-state searching section 22, and reviews
whether the individual-advertisement-viewing condition-based
advertisement-viewing rewaid P (A, n) should be modified. If modified,
the sponsor determines a new advertisement-viewing reward P (A, n), and
| goes to Step S1 (Step S26). If not, the operation is completed (Step S27).
20 One example of the advertisement-viewing condition is shown in
 Fig. 8.
The features of the above system can be categorized intd the
following three points.
1. Free Selection of Advertisements by Viewer (see Steps S17 to 521)
25 Any viewers can select a viewing style, such as "kind/category or
zimount of the advertisements to be viewéd, or refusal of viewing of any
advertisement, on their own will. The fee of a pay program to be viewed

by the viewers will be varied depending on the selected viewing style.
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. following three points. 1. Free Selection of Advertisenéﬁt%prﬂkﬂgpéwer (see
Steps .S17 to S21) 25 Any viewers can select a viewng style, such as '
"ki nd/ category or ampunt of the advertisenments to be viewed, or refusal of
view ng of any advertisenment, on their own will. The fee of a pay program
to be viewed by the viewers wll be varied depending on the sel ected

Vi ewi ng le. 2. Fnee al_ Tj Setting of Advertisenent-view ng
rewar d b%%%%per$?ep£%g’ gg&?éio$gﬁ)see Steps S1, S2 and S26) Sponsor can
freely assign ' -Vl ew ar | to be
viewed by a tarsggfl g?yylgéel\%\g?%y%Fﬁ%%?g‘?g\%ggﬁgé&égg%g%rs gé‘}g%%g???}hf ocus on
a speci f b@vbafigeieht! EIBS) vieFHId Y a tﬂ?ﬁgét SRRRELS. PR VI TRy 41 AW eTUC P
their advertisenents are viewed by'the target (viewers) to change or
nodi fy t BeoReye &b SABRMY Yo Ra kewpbdfich tafd! (¥ieiRrs) hirargidrovihet he
advertisenment tinme-franme transaction to be inplenmented based on narket
pri nd pl spolgosrsncamleatrh hewkaiudkedthaiy adyertissdentenebwitwedf e thie t he
advertisenent time-frame can be adequately 10 arranged to achieve a

bal ancedtaxgedt(viewers) thehangr atanadidy the slveptigeni®ntiviewisgrewagdaoh

Advertisenment. Set by Advertising Agent (see Steps S14 and S15) If the
vi ever s @@ figneedhiy allpwxk threadusriisementntimerdteame Hransactipnt teypet he

el cct | SRBLRERIDRI] SaRATLGT ARG RLEH PRERIE Ab Bk ot ont s
' AR | i d ' . h ' . F hi ' f
L BRSPS R T A A T,
Ut ogR | Sl QFHORC9 T RN S ARG I on Ak obd g LESEHY: 0 1

t Al G

the contents,” for each o e Vi ewers, _

: access_'f?).' EREE B ePRAE AV drtisenh VS &Y Adve?lisfiid Aldefit (6t S%é Sapl e
advertisenent set includes a "cost-oriented set” conprising one or nore
and 515)

S 10
Ar:

n

If the viewers are forced to check the demand from sponsors or a
list of the advertisement-viewing rewards payable to the target (viewers)
15 and select a desired advertisement at any time when they view desired
contents, it will be a complicated operation for the viewers. From this
point of view, the system allows an advertising agent {or other
administrator) to automatically produce a recommended advertisement
set to be inserted in the contents, for each of the viewers, so as to provide
20 an access-friendly operation for the viewers. For example, an applicable
advertisement set includes a "cost-oriented set" comprising one or more
advertisements selected to provide a lowest fee, and a "automobile set"
comprising one or more advertisements preferentially selected from

advertisements associated with automobiles.
25 _ "Fig. 9 is a schematic block diagram showing an advertisement
time-frame transaction system according to another embodiment of the

- present invention.

In this embodiment, the advertisement time-frame transaction

system 100 comprises;
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advertisenments selected to provide a |owest fee, and a '4ftEobdP02 set”
*conprising one or nore advertisenents preferentially selected from
advertisenents associated with autonobiles. 25 Fig. 9 is a schematic bl ock
di agram showi ng an advertisenment tine-frame transaction system according
to anot her enbodi nent of the present invention. In this enbodi nent, the
~advertisenent tinme-frame transaction, . system 100 _conprises

- 1414 Apri |
2005 an ada8r afeertisrmonkyiengneorenditinn enteringlhemeng wectign: 1 ff?ﬁo for

ent eri ng/ changi advertisenment attrjbution infornation and an
adverti SERUATE NG TEcyARTCTECRRERY TR < SREATRAR S P c Al ti ons
adver t1 s BSEEIOYRaHne} RSV | BF aitdcinoohavdrerieteit et "
rewar ds ' . . ange t he adverti senent-view ng condition
‘enteri ng%hgﬁéﬁgl%g]c%ggﬁ%@% an&g%{éﬁ’ar ket update instructi nggsect lon 112
for igentibyi A9 thAfketl AapalyLlel 1 BF ffﬁf“sé?j‘eﬁ{gi b 108 e 5 QRERE | AridAdidde

advertisenment-view ng rewards entered/ changed by the advertisenent-vi ew ng

condi ti oRnf@M £fibAY/ GRANJINY SEebitiBehbdt-vABGiAE0l Sdvirdddg/ exdehy i atengl y
registering themin the ad-narket database 111, a view ng state acquiring
secti on kh3efeat/changédi ng tan advket i semdvértiséineneviewgngt at ecomditimsponse to
entered information about an advertisenent |D, a scheduled tine for

vi ewi ng ehtexdgohdangmgrsectiandllfat e/ weat her, to provide infornmati on about
an advertisenent view ng state, an advertisenent pick-u co&djtio

produci ng 3Bc@Edomarket; gpdate pnstreting pisestion éégdg?li eBHLFE othenpr e

el SRRl MRS ML 20 % P58 S0t e
rewards entered/changed by the advertisement-viewing condition
entering/changing section 110, and registering/overwritingly registering
them in the ad-market database 111,

a viewing state acquiring section 113 for acquiring an advertisement

156 viewing state in response to entered information about an advertisement

ID, a scheduled time for viewing the advertisement, and date/weather, to
provide information about an advertisement viewing state,

an advertisement pick-up condition producing section 114 for producing

a pick-up condition of one or more advertisement matching with a viewer

20 @, according to customer information, the viewing state information and

| advertisement viewing record, and providing the advertisement pick-up

condition,

a matching advertisementr picking-up section 115 for picking up the

information about the advertisements matching with the viewer o and

25  the information about corresponding attributions and rewards from the

ad-market database 111 according to the advertisement pick-up condition

receiv-ed from the advertisement pick-up condition producing section 114,

an advertisement-recommendation entering section 116 for providing

information about one or more recommended advertisements in response

15




_advertisement view ng record, and providing the adverti 28Rl gOOR. up
condi tion, a matching advertisenent picking-up section 115 for picking up
the ‘information about the advertisenments matching with the viewer a and
25 the information about corresponding attributions and rewards fromthe
ad- mar ket dat abase 111 according to the advertisenment pick-up condition

recei ved thr oftdrg ﬂ&V@ft‘iééﬁHﬁﬂtreBbﬁﬂfnéthé‘t‘i’Miihlfé’ﬁnﬁﬁ@ﬂu@élﬁgﬁﬁﬁbh%‘f 114, an
adverti senent -recommendation entering section 116 for providing

i nf or mat iogie abanbre Bdvertis®ments¢o ke rdesnatrldd, seepmnsen datiesperse 15 14
April 2005 to entered advertisenent recommendation information (designation

of one epeoinldneevidveiosaherdilse)t o be recomended, reconmendation text,
speci al incentive or the like), a recomended-advertisement priority

det er ni ni ng zeemorented-advertseprentu givherite alateemdeh g deetivhs ddénforpri ori ty
I nformation _about a priority of the recommended-adverti senents according
to the moémngempme%%@daﬁmﬁemp@rmqrbw, IpfEreateBn@b aukf @ nat i on

o1 ovi di R octfmERBodrERRPERERAEHEHY GFBRIAASI rPEREREn, (L0 At

Adver | SERUAFGSERER) BEPEReBIRRUE NRREHIeRL, HH vBloBh WEHEHARRn

dvert i 't LEPl i Fortiat 74 ;

cor T esponaEne ST bn gt o BeoBHCRd e e i, YOI R RO, P e ron

prioritypkobidiARthe Tecsindh i dd-4ue8rtisiananl pior rmafiong! ect screen, an
advertisenment transm ssion instructing section 129 for providing

i nf arOat i ofin bl tidBmaaitedel e ifebn Yrodatimpnsadtidd An8 ok tproduting Ae Vi ewer

a the advertisenent designated by the viewer a who has checked the

advert i sadeettiserdenhesdect expeenli agoadireg tios ¢heninformaition about the
- advertisements matching with the viewer «, the information about the
corresponding attributions and rewards, and the recommended-
advertisement priority information, and providing the advertisement

15 select screen,

an advertisement transmission instructing section 129 for providing
information about an adverfising instruction of transmitfting to the
viewer o the advertisement designated by the viewer o who has
checked the advertisement and the corresponding advertisement-viewing

20 reward displayed on the display select screen, and

an advertisement-viewing-state searching section 122 for searching a
viewing record of the advertisement.
The advertisement time-frame transaction system 100 of Fig. 9
| further includes;

25 an advertisement sexrver 123 for providing the data of the designated
advertisement according to the advertising instruction information
received from the advertisement transmissien instructing section 129,

a customer database 125 for storing customer information such as the‘

attribute, preference, or the like of the viewer «.
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20 reward displayed on the display select screen, and ah% April 2005
advertisenent-vi ewi ng-state searching section 122 for searching a view ng
record of the advertisenent. The advertisenent tinme-frane transaction
system 100 of Fig. 9 further includes; 25 an advertisenent server 123 for
provi ding the data of the designated advertisenent according to the

adverti si i.nstructi ~inf ti i ved f : '
(ransm ss{‘%?'#‘ﬁ!_ N S e G R T A g I L .
cust omer. [ Rt u . 0. ati8h Yl
v!'evv_er a.leé&ig?%ﬁﬁgla%Z% aée?g%ﬁlgﬁpgggg?@n@fﬁgasedaggeertisté}rlrgﬁt of the
view ng Tpcof dhddAhatemta WiickUIRid BeeAMVRINAN bpSeiTRRb WpEH Hgnitecor d

ee

(or information about th the adverti sement which has n viewed up

to the UpR@ibAr &F timdd)HPehe Viewbies) a@fd t he viewer a, and 5 a term nal 128
having a display unit 127 for displaying a guide screen (screen for making

an appl i cahitePminsl Y28 Mavihgof dixphaentmt X2 7dor displayingenegnidessdreen- scr een,

and/ or the advertisenment-integrated- contents. The systemof Fig. 9 is

;5|hm I gr (wrebat fof xﬁ'gging, apx egplicagionhfor nUieVﬁi@g&on{emlst%Si Xel @ded and
ereby no associ ated conponent or e]enent is includes. The operation of

the syst edveftisement selastiseresui owndjor yntha st%@ﬁeﬁtﬁﬁﬂl?%@%}g?{ "i on of

the operation of the systemof Fig.1l, and its description will be omtted.

As descr FoREMBove, according to the present invention there is

15
provi ded an a rtisenment..tinme-franme,tran | Pih: SY$t S
asz i gn: ng meag’!ﬁ?c?y lsgeéjfle‘gt%gn%als\ﬁ% t g%i@%?ﬁg‘ ‘ofi %’?%e&)%%% ('gﬁéiggo Vi ewer s
an 0 I j j ot
2avell | <ErfRedg S hkRod A ASYRL W RNkl dipGReRP or eloment is
_includes. The operation of the system of Fig. 9 can be obviously
understood from the description of the operation of the system of Fig.1,

and its description will be omitted.

As described above, according to the present invention there is
15 provided an advertisement time-frame transaction system comprising
assigning means for selecting a viewer according to information of
viewers and allow an advertiser of an advertisement to assign an
advertisement-viewing reward to the advertisement for the selected
viewer, designating means for allowing the selected viewer to designate
20 whether he/she will view the advertisement having the assigned
advertisement-viewing reward, and changing means for allowing the
advertiser to change the advertisement-viewing reward of the
advertisement in real time, depending on the information about the
designation to be.provide_d from the designating means when the viewer

25 has designated whether he/she views the advertisement.
The advertisement time-frame transaction system of the present
invention may further include a terminal having a display unit, and
the assigning means may include an advertisement information database

for storing a plurality of information about advertisements and

- 17




vi ewer, designating neans for allow ng the sel ected vi endrArgl aggrr’gnate 20
whet her he/she will view the advertisenent having the assigned
advertisenment-viewi ng reward, and changi ng neans for allow ng the
advertiser to change the advertisenent-viewing reward of the advertisenent
in real time, depending on the information about the designation to be
provi ded ifemmafien deab@it icografpnsling eNadvertidieanbhnt-vEowinas dewasdat ed

whet her he/she views the advertisement. The advertisenent tine-frane

t r ansact imatchisg andvet tisbm eprt eselet tingnnemanisoformayldetirighehe i indbridetiant er-mi nal
having a display unit, and the assigning neans nay include an

adverti sathent ond ornmorenadvertireseentsomaiching gvidhpthe atiewer oind rther nat i on
about advertisenents and 17 14 April 2005 information about correspondi ng
advert i saRETMaeR a0t parpesponding hpRe- oX\VEETS sadeertispament Vieyingans for

selecting the.intor i on , abqut one .or, nore advertisenents matching with
Uhe v ewdPWaREST RO | theo AANEFBRCmEBE (DERRPLgBnAteP ae AGFOTAIAG to A

adverti ser -viaw.-ng 5 r ds,. fromth dvertise t .informatipon

dat abase%géc}%rc&h%ﬂ?’g’ gndg}%ﬁrgﬁﬁeﬁt@ﬁ?e@ﬁ;&rﬁ%&f‘?@%tmgﬁpé Tscreen
producin f ' V., ' -sel.ect. ser. ding to
G ven i nPeveaing & adReRilehRl: ANATKELLT SOERAIRE GlinPL RAREGh
adverti sgqifthstflcelily 86 RMiAA1 tb Aesilh§Rhddadtisetinibel &g sRAVR! & Sement
time-franme transaction systemof the present 1nvention, the designating
means nmayheé didplde uniew ng-styl e-information produci ng means for all ow ng
the viewer to produce viewng style information about a style of view ng
t he 1@dver t i sennthe adeartiiengen btinheframé oramtsdctivndsygibay efthempitdsent
advertisenent select screen of the display 15 unit when _the viewer

desi gnat Bxvendian, diver fesigag ting Besastmpaxinaldevievaag-styderinformation
adverti senepnt-vi ewi ng rewar advertisenent-insert-position- informtion
pr oduci n@rqﬁg%ggfg}eaﬁa,so R g@"mrm%e‘ﬁféﬁ@r i B eP¥o tyigwing style

information about a style of viewing the advertisement, according to the

information displayed on the advertisement select screen of the display
15  unit when the viewer designates to view the advertisement having the
assigned advertisement-viewing reward, advertisement-insert-position-
information producing means for producing advertisement-insert-position
information about an advertisement insert position where the designated
advertisement is to be inserted, according to the viewing style
20 information received from the viewing-style-information producing means,
and advertisement-insert-instruction-information producing means for
producing advertisement-insert-instruction information about an
instruction of inserting the advertisement, according to the viewing style
information received from the viewing-style-information producing

25 means.
The advertisement time-frame transaction system of the present
invention may further include an advertisement server for providing a
data of the designated advertisement for the corresponding

advertisement insert position according to the advertisement-insert-
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i nformation about an advertisenent insert position wherb4tArrid@dPgnat ed
advertisenent is to be inserted, according to the view ng style 20

i nformati on received fromthe view ng-style-information produci ng neans,
and advertisenent-insert-instruction-information producing neans for -
producing advertisement-insert-instruction information about an

it or mat ﬁﬁtr?%ef@%iiﬁfp?%ﬁ%{‘oﬁle% R TS e e
means.  ThenAHAHASCHRDE bETERL! e%:?s@ﬁiae%tt' Oy ShEmipla ! %ﬂr et
I nvention may Turther ude an adveéertisenent server rOV|d|ng a data

of the deghQpg géﬁeﬁ‘évs%%éf% b é(ﬁ‘[tehi%e d%%rs%{-’éﬂgﬁlﬁAf 2,5 hid SepRat 1 nsert

p05|t|on according to the advertisenment-insert 2005 I nstruction

i nf or mat 'a‘é@ortﬁﬁé %oCQHbe'&HSreﬁﬂEHﬁ%nftﬁhs@ftoﬂéﬁh'&ﬁ dnf&andtipat i@ ddlea of the:
advertisenent data received fromthe advertisenent server and a contents

dat a St o@dertistinent etenhadsastaictige ¢he dengihal tddisplay the contents
advertisenment-insert-position information and the 5 adverti senent data, and

i nst ruct iwmightthe advertisaemdnd o shealisplay wnilt acmtosding th thbheoathinatiosenent on
the display unit according to the conbination data. In the advertisenent
time-fra@tay ansaction systemof the present invention, the changing nmeans

may i nclude no féﬂﬁ»‘ nmeans for all%vm ng 10 the advertlsgr to nodify the
adverti senent - AgVeENREent tine-Trame transagion arete RELRS BYRYeYas not

d ted t dvert t

advert | s BRESHUYR S A naRE et i Tmby RS R fop Allarring, oon
velTi s AR by W RATOR AR SRR R 7 g

| NStruct hAgettiSerh8AL flen! Ol SPledVerl 'l?as | AbPT dRkigtated kbe vagerthksenent

sel ect screen of the display unit I n real
advertisement having the assigned advertisement-viewing reward, and

modified-advertisement-select-screen producing means for producing

information corresponding to the advertisement-viewing reward modified

| 15 by the modifying means and instructing the terminal to display the

information on the advertisement select screen of the display unit in real
time. |

The advertisement time-frame transaction system of the present

invention may further include a customer information database for

20 storing information about customers including the viewer, an individual-

customer-based advertisement viewing record database for storing

individual-customer-based advertisement viewing record information

about a viewing record of advertisements for each of the customers

including the viewer, advertisement-recommendation entering means for

25 entering advertisement recommendation information about one or more

recommended advertisements, and recommended-advertisement priority

determining means for producing information about a priority of the

recommended advertisements, according to the advertisement

recommendation information entered from the advertisement-
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. tinme.. The advertisenent tinme-frane transaction systen1oﬂqrﬁﬁp%?ggént

I nvention may further include a custoner information database for 20
storing information about customers including the viewer, an individual-
cust oner - based adverti senent view ng record database for storing

I ndi vi dual - cust oner - based adverti senent view ng record information about a

Vi ewi ng reeetnth & dANE ehtSAAB W aho! tIRAERs D MIGHALONRI 6f tHd¢lcwliing the

vi ewer, advertisenent-recomendation entering neans for 25 entering

adver ti seberd rieccieengatomeri hfvrieition daesbasencand rhee infdpgdaaknded
advertisenents, and recommended-advertisenent priority determ ning nmeans
f or prodeustygnenbaseditadvertisentend viewangtiecofd tinformaiemrefndedviewer
advertisenents, according to the advertisenent reconmmendation information
entered Staned e theyindividnehcus®mer-bpséd AHEFtisemememtaringn resrdr i ng
means tgg custoner information of the viewer stored in the custoner

i nf orvrat A8akAI%abase, and the individual - custoner-based advertisenent’

Vi ewi ng record;["bnf o({ i on of the yiewer stored in the

i ndi vi dual - cust Ofret @@%&Wﬁlﬁ%— ¢ tFARGRGIPD system of the pEesedt The
d ti 1 - f ti 1 f th 1 i i
Further  FRvHtn TR SHEhEORRIRAR W Fare  SeRIEIAR: medHT dohati on
et net ude v t “hi _ { o
oo e SoEAAEIRRRR b AN LGS o Uy ElAOSkRA RS T b

adver ti sehethangiil Meah8Rh( bleoidAneH BfalRVSTRd a8VBAIsH RIMAGrmERHdi tions
| nposed by the advertiser should be changed, depending on the view ng

recd@ off thee adseetisémeneviewtns chadrdyfdrnéacH ofiailyestidbmentodednfg means

and to change the advertisenent-view ng reward depending on the

i nf or mat ¢@rlitivnstimpvseddyeths advédiserishomlid bleahangedoddpenydim: oméher esent

I nvention, there is prqvided an
viewing record of the advertisement searched by the viewing state
searching means and to change the advertisement-viewing reward
d.épending on the information about the determination.

15 Further, according to the present invention, there is provided an
advertisement time-frame transaction method comprising the steps of:
selecting a viewer accbrding to information about viewers; allowing an
advertiser of an advertisement to assign an advertisement-viewing
reward to the advertisement for the selected viewer, allowing the selected

20 viewer to designate whether he/she will view the advertisement having
the assigned advertisement-viewing reward; when the viewer has
designated whether he/she views the advertisement, allowing the
advertiser to change the advertisement-viewing reward of the
advertisement in real time, depending on the information about the

25 designation.

In the advertisement time-frame transaction method of the
present invention, the assigning step may include the steps of: storing a

plurality of information about advertisements and information about

- corresponding advertisement-viewing rewards in an advertisement

20




advertisement time-frame transaction method conprising LAARIEBEOSS ;

> selecting a viewer according to information about viewers; allow ng an
advertiser of an advertisenent to assign an advertisenment-viewi ng reward
to the advertisenment for the selected viewer, allowing the selected 20
viewer to designate whether he/she wll view the advertisenent having the
assigned advertisenent-vi ewi ng reward; whep the viewer _has designated
whet her hé¥ Q%a@io&\sg?Ffé?aa?&Veﬁ? egbimgnt the,| ’rrgfﬂﬁﬁ'@t’fq{’e of 49BE¢ i"§er1%f"6e change

Uepend] nh DI ERET S &) RETCOEEBUD. Che vis3feengnifs gnioppapie bt

adverti se L= fr t] t of.. ' ' ngi on, the
2ssi oni ng S nen G 0t DHERE ASL-ERR i Re BPRRED, pRUE IS
I nformat i AP ‘ ' N | 2 |

:atdvert i sia?r&e)vr\t - Vi gnvm&%ﬁ{rftg\%\glr gs | ﬁagé\%aégvéﬁoﬁrgieﬂrgﬁ? %tz)gwférll g\%lri(?"] 2(30%5:1{(119

i nf or wat i P dRiBPasCsdseHesdm st sélect Qéﬁeﬂﬁééd&@dﬂ{% 06 @ivdn Ifo®mation
advertisenments matching with the viewer and the information about

cor r esponghdinstractihgdterniidied th idispiaptthel aivdrgiseavartdsel edtr @ieéen a
advertisenent information database according to a given condition; and 5

pr oduci ngliaplagoueitt ofsdreetarnsilagct screen according to given information
and instructi na a termnal to display the advertisement select screen on a
di splay unit oflnt bet @dvientisementt Honediamei deapsactiamentethod of atheact i on
A M C R T TR RN
e 1S SR AN AR oS RS8R e B 0o
sl e R S A T
about style information about a style of viewing the advertisement, according to

the information displayed on the advertisement select screen of the

display unit; producing advertisement-insert-position information about

15 an advertisement insert position where the designated advertisement is
to be inserted, according to the produced viewing style information; and
producing advertisement-insert-instruction information about an
instruction of inserting the advertisement, according to the produced
viewing style information.

20 The advertisement fime—frame transaction method of the present
invention, may further include the steps of providing a data of the
designated advertisement for the corresponding advertisement insert
position according to the advertisement-insert-instruction information,
and producing a combination data of the advertisement data and a

25 ' contents data accoxrding to the advertisement-insert-position information
and the advertisement data, and instructing the terminal to display the
contents with the advertisement on the display unit according to the

combination data.

In the advertisement time-frame {ransaction method of the

21




15 an advertisement insert position where the designat ed?ARe}l 2086nment is
to be .inserted, according to the produced viewi ng style information; and
pr.oduci ng advertisenent-insert-instruction information about an
instruction of inserting the advertisement, according to the produced
viewing style information. 20 The advertisenent tine-frame transaction

c S i i | ud h f
Ty i sl Weition, BYEEhARBind Blen Biay Chslue 6, steRs ctorbes s ng
Siverti soTeRbr W3St dRARMALANAGRAY A% ABrtiEment havine the assignad nat i on

data of ReHNSHIUASTROA oL N BIBRIGE" VAL Bt ReR RSNy d

advertisenent-insert-positfon | nfdrmation At a, and

(i nstruct igigektiSeRitividwii® dewRt@Y of Nfhe COMNSGUsebA bR FUGLLIgSTENL ON

the display unit according to the conbination data. I'n the advertisenent

ti me-br anmefdrnpatien coorespendoty 06 thoenddifiedl ARVéitistIRdn PTRWAAE demkad i on,

t he changing step may include the steps of. when the viewer has not

desi gnat @adt oinsteneting dahvereimensnt tchadispyay hehassnfprathtion on the
advertisenent-view ng reward, allow ng the advertiser to nodify the

adver t i s@duprtigeragnt seleshsereat of the dikpdayiwufenteahtioner oduci ng 5 | |
i nformation correspopnding to the di fied advertisenment-view ng rewar an
instructing th Lﬁeéj‘g?f‘ﬂf&’rswlﬁi gpedrame transachion srethed: ofctheapyesenitsenent

o f r 2Tt BT oftiBeR bt d 1BerREaret 1i0bu FBIPHBATLAIE i nol ude
R R O L R
v e LSS g AP | el SHSBIECHL
i ndi vi duirdfoemsitivieraboages viewing record of advertisements for each of the
| customers including the viewer, in an individual-customer-based
advertisement viewing record database; entering advertisement
15 recommendation information about one or more recommended
advertisements; and producing information about a priority of the
recommended advertisements, a_ccording to the entered advertisement
recommendation information, the customer information of the viewer
stored in the customer information database, and the individual-
20 customer-based advertisement viewing record information of the viewer
stored in the individual-customer-based advertisement viewing record
~ database.
The advertisement time-frame transaction method of the present
invention may further include the step of searching information about a
25 viewing record of the advertisemeﬁt, and the changing step may include
the step of allowing the advértiser to determine if the advertisement-
viewing reward for each of advertisement-viewing conditions imposed by
the advertiser should be changed, depending on the viewing record of the

advertisement searched by the viewing state searching means and to

22




. advertisenent view ng record database; entering adver t i $8nipgil 2605
recomrendati on i nformati on about one or nore recomended advertisenents;

and producing information about a priority of the recomended

advertisenments, according to the entered adverti senment reconmendation

I nformation, the custorrer inforrration of the viewer stored I n the custoner

| nf or mat i g, %%tﬁﬁaﬁﬁve 1\ﬁgdfjr§*ra§(§) &ﬁ%}d&l r- 0AdrELHSement

Vi ew ng reco I nf or ma I on (0] vifewer Sto

i ndi vi duegb-oglrﬂsth@r@rtemguagvert | serrent vi ew ng record dat abase. The
advertisenment time-frane transaction nmethod of the present invention may

further includ@hehgded:@RseRhe fintdliftnk trahSREHON ROMHI 6f tKS prbsM g
record of the advertisenent, and the changing step may I ncl ude the step of

al | owi ngihhentiduenty fartier meh&ie"ftlﬂ@stdpsttﬁesb%ﬁtfgf dh e aldveMifih Sigts’ evar d
for each of advertisenent-view ng conditions inposed by the advertiser
shoul@ bénchstogege seepemdif the dermirealvinead vian ces aarddstop piie the deekay cfemrent
searched by the view_ng state searchi ng means and to 22 14 April 2005
change t ReRERn/sat erchenesifioaforghecdesignatqsbadiensisoment to bednsextedn  about

t he determ nati on he vertisement fi frame transaction nethod of the
present ¢ icafl gﬁ g cflegigpp %ﬁ@rgﬁwn&f a§ﬂo’rﬂﬁ‘i§“%@& the

- advertis sectign qQf the ter vanc and
Stoppi ngafﬁ%t‘raép? ol A€ Hesttited ndbeiattonant bt ofl e’ Fhsiiay

advertis t to be inserted so as to call data of the designated

advertisenent, and instructing the terninal to display the designated

adveyrg i sement HRE & d¥ertiBEnd¥nt Aid%-frafid trabfsalbifon aﬂx‘é‘%ﬁh&%ﬁ‘%@ %%éé@ﬁ frame

transaction nethod of the present 1nvention nmay fturt i ncl e st eps
of proviilivegtital amely tfaetheleShghaledhrd\seps Sefetoviding: | dsta’ Wt itRe t he

termnal to display the
designated advertisement, and instructing the terminal to display the
designated advertisement data on the display unit
As described above, based on the concept that a sponsor or
15 advertiser pays a reward to a viewing time of an advertisement to be
viewed by a viewer, the present invention allows a plurality of sponsors to
changeably assign an advertisement-viewing reward to an advertisement
time-frame for each target and to transact under open and fair price
competition, and thereby the fee of the advertisement time-frame can be
20 adequately arranged to achieve a balanced relationship between demand
and supply according to market principles (principle of market
mechanism). |
The reward can be flexibly changed/modified in real time by a
computer system.
25 In response to changes in competitive situations or viewing
| circumstances, the respective rewards for the advertisement time-frames
will be appropriately determined at any time.
Differently from actual markets, a viewer placing a high value on

advertising viewings would view a desired advertisement even by
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desi'gnat ed advertisenment data on the display unit As de%é#ﬁﬂ%ﬁzgggve, based
on the concept that a sponsor or 15 advertiser pays a reward to a view ng
time of an advertisenent to be viewed by a viewer, the present invention
allows a plurality of sponsors to changeably assign an
advertisenment-viewing reward to an advertisenent tine-frame for each

target apgedifidg gqﬁﬁﬁis,y&ggfd,qp&rb)?pgﬁgr@%gw%% ce conpetition, and thereby

the fee of the advertisenent ti me- 20 adequately arranged to

achi eve a bal aThediéwbawillnGéiePnligb WRE ReHHRRN0f 21dd s e EiGemEnRg t o

mar ket principles (principle of market nechanisn). The reward can be
f1exi bl y wiibngeedivtidicl whdther thaladvieftisbi e t-vaewihii Sewsitdt reddwild
response to changes in conpetitive situations or view ng circunstances,
t he respbetinceeasadarDBist situtlionadunr bé sandnthaiti thee fadweetisemienlt time-
appropriately determ ned _at any tine. Differently fromactual markets, a
vi e p f§ransacgion, will @appwoagl wvéeak tiamgactiens {gecwntipe deabngh desired
adverti sement ﬁ_‘\ge by 23 14 April 2&85 receivi ng a mnus-reward, i.e. by
gt A 8

payi ng noney. etewegs| aryselertilatired @dyertisemen taand determine

adverti sgnent.  whj | redi £ting whet her ,t he,adverti.senent-vi.ewi ng reward
Cher cof (4 Pmewnt of teveards ke ﬁef:@aaefioﬂeif%ﬁ B vangq adartisappents.

dverti t o] : [ ol h stock ti
(secur! ¢ 7RG gt TRapuopa phAGRIG Rl fhiveu@Bla t85e, Frlle skl Shvon:
d det ] i - t ' f | &)
:gver '? [ g%dr?eﬂr}?gl.ﬁgh%ﬁ@&?hogo gﬁ%ﬁﬁ%&p?@\%%@ ?%}é&g) vgr ??ggﬁr@eﬁiﬂ%@% om bei ng

ski gped withot@nhhy Nidiistan@Bi Nth @faBy-Gisbine®E Wl Vhe | eRAudtsERitethdy the
viewer 10 wi thout any resistance, and advertisenents wll be evaluated at

t he i ntimitrisisec valuee.

According to the above features, the advertisement-viewing
reward can be freely determined by consumers, and thereby
advertisement time-frames can be adequately allocated under market

15 principles. This allows advertisement time-frames to be transacted in a
price providing a balanced relationship between defnand and supply and
to be appropriately provided to consumers and advertisers in proportion

to respective demands thereof.
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According to the above features, the advertisenent-vi ewllAgAPFERAP& can be
" freely deternined by consuners, and thereby advertisenent tinme-franmes can
be adequately allocated under market 15 principles. This allows
advertisement tine-frames to be transacted in a price providing a bal anced
rel ati onshi p between demand and supply and to be appropriately provided to
consuner @gfﬁsﬁiitiiﬁﬁﬁ il proportion to respective demands thereof. 24
14 April ' 4 IMED IS: 1. An advertisenent tine-frane
transaction system conprising: assigning neans for selecting a viewer
according to information 5 about viewers and allow ng an advertiser of an

adverti sefrent %d%ftlg efi'ﬂ tﬁﬂé%&fn%eﬂfﬁ% (Yﬂi@ﬂ‘”sg?terﬁ%h%

adverti senent sal ecte VI ewer eS| aI | owi ng

sai d sel ect edy i SNBIg trﬂe%'fgﬂaé&ecﬂ%tﬁ%e%fsﬁk%oWﬂ ‘tbeﬁ‘lﬁﬁn‘atmn

adverti senment having said assigned advertisenment-view ng reward; and

changéng ahb&mS\rlfawfer@dmil\faﬂgwiﬁgchrﬁdﬂeéfﬂﬁ@f of ancidv@iRiddient to assign
advertisement-viewing reward of said advertisenent in real tinme, depending

on the i moadesitisermeotvidwimgdesi grnhto snid adbertpseanene dof said selattéd
desi gnating nmeans when said viewer has designated whet her he/she 15 views
sai d advareéwesnment. 2. An advertisenent time-frane transaction system as

defined in claim 1, which fujt i ncl ude termi nal having a display
unit, wherei df%%ﬁtaggu Beang f%aﬁﬁowmm Sei@fit&? BOvET e pgnate

inf f I f oY
adver t1 sSHRE aASS GFfR TG A500t 25FFELTBARY b HEor t9ide AERERG eni ng
revva,[éls, aﬁ@%féféé]ﬂéﬁg-\{r%wgep@@&r&eéf&t' ng nmeans for selecting the

changing means for allowing said advertiser to change the

advertisement-viewing reward of said advertisement in real time,
depending on the information about the designation to be provided from
said désignating means when said viewer has designated whether he/she

15  views said advertisement.

2. An advertisement time-frame transaction system as defined in claim
1, which further includes a terminal having a display unit,
wherein said assigning means includes:

20 | an advertisement information database for storing a plurality
of information about advertisements and information = about
corresponding adveftisement-viewing rewards; |

matching-advertisement selecting means for selecting the
information about one or more advertisements matching with said viewer

25 and the information about corresponding one or more advertisement-
viewing rewards, from said advertisement information database
according to a given condition; and

advertisement-select-screen producing means for producing an

advertisement select screen according to given information and

25




i nformati on about one or nore advertisenents matching wifHARH! d00Pener 25
and the information about correspondi ng one or nore advertisenent view ng
~rewards, fromsaid advertisenent infornmation database according to a given
condition; and advertisenent-sel ect-screen produci ng neans for producing an
~advertisenent select screen according to given information and 25 14 April

2005 i nStipdgiidting dhfl t&HIAA td QigH18P! BN d SRV r8d¥RIchit SHIBQL sG8bfGn SCT €en

on said display unit. 3. An advertisenent tine-franme transaction system as

defined ighidldikplaybudit. wherei n sai d desi gnating neans incl udes:

vi ewi ng-styl e-information producing neans for allowing said viewer to
produce viewi ng style information about a style of view ng the
advertisenment, according to the information displayed on said

adver t i sehentABeldyertisement tufiefaathedirapsagtiomisysteshes dafimed ireekidiml 0
desigpates to view the adverti senent having the assigned

adver Pi sén@ﬁhemlﬁvﬁaﬁ‘é deggmadingmeans okedes: nsert - posi ti on-i nformation

produci ng neans f.or p{ oduci ng advertisenent-i nsE:rt- ositi og%fi nf ormati on
about an advBerEgHINte-THEERA ML PTOGHCIREReany foy yuemvimasatl XIRMAL i senent

R R e g
advert SSIRING: | SELIEHE O T TR AGRARRRALS o sficeei 1

i nsertingdskdsamear! s8N Heredt COf HAl Hpid) duMitCWMeh@n 42id! HeSver

information received fromsaid view ng-style-informtion producing neans.
4. A0 addesigreaeBnt td | Meiehr anthd I aadwsitisemamst dipvafigdefthBed akBiggledi m 3,
whi ch further includes:
advertisement-viewing reward;
advertisement-insert-position-information producing means for
producing advertisement-insert-position information about an
advertisement insert position where said designated advertisement is to
- 15 be inserted, according to said viewing style information received from
said viewing-style-information producing means; and
advertisement-insert-instruction-information producing means for
producing advertisement-insert-instruction information about an
instruction of inserting said advertisement, according to said viewing

20 style information received from said viewing-style-information producing

~ means.

| 4. An advertisement time-frame transaction system as defined in claim
3, which further includes: |
25 an advertisement server for providing a data of the designated
-advertisement for the corresponding advertisement insert position
according to said advertisement-insert-instruction information; and
a contents server for producing a combination data of said

advertisement data received from said advertisement server and a
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.. 25 an advertisenment server for providing a data of the &§§$Bﬁ59995
advertisenent for the correspondi ng adverti senent insert position
according to said advertisenent-insert-instruction infornmation; and a
contents server for producing a conbination data of said advertisenent
data received fromsaid adverti senment server and a 26 14 April 2005

contents Qatanpd Olgeh | Brsdld ﬁpn§m S cGRlehEs %@f@éﬂg&o& il o said

advertisenment-insert-position Information and sal vertisenent data, and

i nstruct i fibvexdisdnt @ittinRalkt-hOsi@iond idforaed to AHEBLRI WAVBriéHlent AL | Sement
on said display unit according to said conbination data. 5. An

adverti seareht indtreetingmeaid afesacinadn tey displags sdéd | b@tkents Catln sdid wherein
sai d changi ng neans includes: nodifying nmeans for allow ng said adverti ser
t o nodi f yadveetisathesrttars samndispl apvungt recwrding to shil eshubin 2tiemelatawhen sai d
viewer has 10 not designated to view the adverti senent having the assigned
adver i sement - vi ewi ng reward; and nodifi ed- adverti-senent-sel ect-screen

produci ng means for _producing information corresponding to said .
adver ti sehent™ paYPHgSemenk i adbrmedgapyaciaon sslem %Sr?geﬁﬁ%ﬁ@ gawa
instructi said ter to dis%L§¥@said information on said

ipal 15
advertis erféﬁ‘é@fygﬁglég’r?%meééﬁsd Pray unit inreal time. 6. An
adverti sement 5&[@%{8& aﬁf‘eaga{sa%?(:taﬂﬁ%ﬁ StEMas0etissd ézlto%!iﬂ? the Wi Ch

further includes: a custormer. inforfatlon datdbase for orrng

i nf or mat i,AR e 2RO enEHIERHTES Sewrd UHRE 230k HiYd RURE W@g) sajd viewer has

i ndi vi dual - cust oner - based adverti sement view ng recor at abase for .
stori@g midi \dediddatedst WTEvicAS ¢Headydydritmeiiit VhaWnd tKecCakdignafor mati on

about a view ng record of advertisenents for each of 25 the custoners
i ncl udi ngdsartdsementwviewing reward; and
modified-advertisement-select-screen  producing means - for
producing information corresponding to said advertisement-viewing
reward modified by said modifying means, and instructing said terminal

15  {o display said information on said advertisement select screen of said

display unit in real time.

6. An advertisement time-frame transaction system as defined in claim
1, which further includes:

20 a customer. information database for storing information about
customers including said viewer;

‘an individual-customer-based - advertisement viewing record
database for storing individual-customer-based advertisement viewing
record information about a viewing record of advertisements for each of

25 the customers including said viewer;

advertisement-recommendation entering means for entering
advertisement recommendation information about one or more
recommended advertisements; and

recommended-advertisement priority determining means for
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‘adverti senent -recomendati on entering neans for enteri né4 AL 2PPSenent
recomendati on i nformati on about one or nore recommended adverti senents;
and recomrended- adverti senent priority determ ning neans for 27 14 April
2005 producing information about a priority of said recommended
advertisenments, according to said advertisenent recomrendation information
ent ered ' | N} e o] Lon enterj. neans, . Sal
custonerfp{rﬁ?g?%édi ﬁﬁ%@ ésglgfgev%%(\;/\‘c&(r: gr(e;ﬂggjtr:lg se?lr%d et Oﬁg?orgm[erﬁ%dﬁﬁt i on
dat abase, i SeindnkHdi yi 1 £ USE ONBE b?ﬁg [;5e Lawi:ng record
i nf or mat ﬁéiﬁ@%ﬁ?g?g%%}i eﬁ%@g%%gfe Bi nrg%g%i | nﬁ%}ég‘t[%}ts %&%P%ﬁgd
adverti sgaftin aien eiter6¢ Fr6md 3470 ad9ertiseriBn AFEES hin&IBR orf I e ity
transaction systemas defined in claim 10 1, which further includes
vi ew ng stedies, sadd chistgmee anforhitice af chid giewst etemid ANsAldoedistemdreW ng
record of said advertisenent, wherein said changing nmeans is adapted to
al | ovis simfprachteon dedabase, aut eaidi imelividual evadvmer Heasedrd dwiréisengntewar d
for each of  advertisenent-view ng conditions inposed by the advertiser
shoul d b¥lemginghaaeed intyanating @gsgaddvmm stonedcandsaid dadividual-
advertisenent s arc‘{;egxg .said view ng statg sear ching neans and to change
sai d - adGRFOLYRATEY A SagRt VieyasEkacayd slatahase-nf or mati on about said
determ nation. 20 8. An advertisenent tinme-frame transaction nethod
conprising the steps of: selecting a viewer according to information about
vi ewers; ~al | gwi . B 3 tis n 0 sign_ap_.

Lot A ARG GREL A SR A0NEHOLER P 4 o8 s MnRimy o

adverti senent-vi ewi ng rewar vertise

views : 2l WOMER Fudthér $RLIRESNikWENE sthee 1R8FONALE G Bl BEARRGnYI || View

information about a viewing record of said advertisement,

wherein said changing means is adapted to allows said advertiser to

determine if the advertisement-viewing reward for each -of
advertisement-viewing conditions imposed by the advertiser should be

15 changed, depending on said viewing record of said advertisement
searched by said viewing state searching means and to change said
advertisement-viewing reward depending on the information about said

determination.

20 8. An advertisement time-frame transaction method comprising the
steps of:
selecting a viewer according to information about viewers:;
allowing an advertiser of ~an advertisement to assign an
advertisement-viewing reward to said advertisement for said selected
25  viewer;
allowing said selected viewer to designate whether he/she will view
said advertisement having said assigned advertisement-viewing reward;
when said viewer has designated whether hefshe views said

advertisement, allowing said advertiéer to change the advertisement-
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sai d advertisenent having said assigned advertisem&*nt-vilﬂ\/’(il\l'ﬂ’@}1 28Rard; when
said viewer has designated whether he/she views said advertisenent,

all owi ng said advertiser to change the advertisenent 28 14 April 2005

viewi ng reward of said advertisenent in real time, depending on the

I nformati on about said designation. 9. An advertisenent tinme-frane

transacti fingd,. i 5 claim.8, er.ein gaid assigning step

i ncl udes v?ﬁvevf%% gk%gv%@_ %gt%églﬁn%ﬂwger fsfpé??{nﬁnofggln¥lm%a?w H&upn the

adver ti seARIH$a 1868 aHd?ﬂ‘t%faﬁf&tdeQ%ﬁl}?&ﬁ__ correspondi ng adverti sement-vi ew ng
t 1 nfor

rewards in an advertisenen mat’i on dat abase; selecting the
I nformati on of one or nore advertisenents matching 10 with said viewer and
the informati on about correspondi ng one or nore advertisenent-view ng

rewar ds, 9t r orAnaiadvedtiseinenentite-fifiRe MBan@Actidat aARAREI 25 od&tifd tig @ gi ven
condi tion; and producing an advertisenent select screen according to given
i nf or¥rat p@m&dwmeimsaidmgsa'gnmgrstm inddudesphaytgal 6f: adverti sement 15
sel ect screen on a display unit of said termnal. 10. An, advertisenent
time-frame tSAPBAE i dnphexalty af dofimedtion abaitmaBlventisemientsaindd

desi gnati nﬁ steﬁ)ﬂi ncl udes the stegps of: when said viewer designates to view
the advePHOLRAtHn Uigcemresponylings pdrertisementviewing rewanidsgor enar d,

o 00 0, 0L SUEE B RLAGUCR, M eut 0 <Lyl e 4 or i on aboit 3 styie of
saver 1 serenbiekast naShasmilios Yl S BshrkdyorBL S e i | poers
225110 SIS USRI A i 356 a0 0 1
advert i sadwntidensert-vidwineUebwaRds NS BILM 280 i Rhent information
database according to a given condition; and
producing an advertisement select screen according to given

information and instructing a terminal to display said advertiselﬁent

15  select screen on a display unit of said terminal.

10. An advertisement time-frame transaction method as defined in
- claim 8, wherein said designating step includes the steps of:
when said viewer designates to view the advertisement having the
20  assigned advertisement-viewing reward, allowing said viewer to produce
viewing style information about a style of viewing the advertisement,
according to the information displayed on said advertisement select
screen of said display unit;
producing advertisement-insert-position information about an
25 advertisement insert position where said designated advertisement is to
be inserted, according to said produced viewing style information; and
producing advertisement-insert-instruction information about an
instruction of inserting said advertisement, according to said produced

viewing style information.
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instruction of inserting said advertisement, according 8 A81iH2808duced
~viewing style information. 29 14 April 2005 11. An advertisenent tine-frane
transaction nmethod as defined in claim210, which further includes the
steps of. providing a data of the designated advertisenent for the 5
correspondi ng advertisenent insert position according to said
advertisenment-insert-instruction information; and produci ng a conbi nation
data of said advertisenment data and a contents data according to said

dverti t-4 N Lt | nf ti i d adverti dat a, d
st ruct g sah e arnar ol shBptigR Pl aitboRl aindof ah dGRR 8 "
adverti seranl 10Nwigke fﬁiﬁf@rﬁ%eﬂﬂiés ?Pecgtre% .to said conbination data. 12.

Ion

An advertisenent tinme-frane transac thod as defined in claim9, .

wherein sai d pdinBd §t ethNCoIdase t lfl@s&ﬁ'ﬁagéd Ofadvje§ti‘§’@ﬁﬂerﬁaijﬂr\/itﬁ\éer has

not designated to view the adverti senent vi ng the assigne

adver$i seommretpunéivigng adwatidentlotoViigei$al Hositibve! ticefFdih® Mpdli f ¥aifihe
advertisenment-viewing reward of said advertisenent; and producing
_i nf or mat adwertisereepbmlseng-inetsaitibrmirdofnedion? Graldver t i sement - vi ewi ng
reward, and instructing said termnal to display said information on said
advert i sementPredueintg ascembinationadataliofpsaid advertisemertlddtanandl’. An
advertisenent tine-frane transacti on nethod as defined in_ 25 claimS8,

whi ch f uFEEHERts daty asconding 4o spid aelvertisemagt-ingantraositon Anformatien orer s

i ncl udi n aid,viewer, in cust oner . i nformati on _dat abase; storing -
i ndi vi du%?acs(f’éflo?fiwrﬁhsseéﬁergtd@@??ﬁ anfelsieng sad ckarainahiter figplan about a
Vi ewigng LHQ08dh 120t A With tdaid HlV e QM e3A%H 2hid r;'i(laspiay unit according to

said combination data.

12. An advertisement time-frame transaction method as defined in
claim 9, wherein said changing step includes the steps of:

15 when said viewer has not designated to view the advertisement
having the assigned advertisement-viewing reward, allowing said
-advertiser to modify the advertisement-viewing reward of said
advertisement; and

producing  information corresponding to said modified

20  advertisement-viewing reward, and instructing said terminal to display

said information on said advertisement select screen of said display unit

in real time.

| 13.  An advertisement time-frame transaction method as defined in
25 claim 8, which further includes the steps of:
storing information about customers including said viewer, in a
customer information database;
storing individual-customer-based advertisement viewing record

information about a viewing record of advertisements for each of the

30




*

30 14 April 2005 custoners including said viewer, in anl4 April 2005
~indivi.dual -custoner-based advertisenent view ng record database; entering
adverti sement reconmendation information about one or nore recomended
advertisenments; and 5 producing information about a priority of said
recommended adverti serrents according to said entered adverti senent

recomrend fo sai,d custoner i nfor. f said viewe
stored i nag%ﬁagl écrlr’%stltg)lnF Pﬁf ot B8 VEEt afhsén dﬁgﬂé&"@?l%fﬂ%&& base

cust oner Qrd infornation of said viewer 10
stored i nQ?&g 5%%3?]\5/%{/ rs?;éérﬁr%mr Q’b%é%%e ’adverti senent view ng record

dat abase. 14. eAferafl ea[dﬁe%%% lert FEedrh AT dat RS Aok ngm%%u%%ndeeg%gﬁf '

cl aim 8, vvhlchfurt inclu stepo sear ormat’i on

15 vi ewl r@oté@@é&nﬁferﬁﬂﬂddamm%ﬁ&wwmher ein said changi ng step
includes the step of allowing said advertiser to deternine if the

adver 6i senent prvodwiing finfurntation edohtoh mdvAtyi 6LNBANd VieRWidife @i L1 Ons
i nposed by the advertiser should be changed, depending on said view ng
record ofadvgirtisethentsj sermcordihgseartohed shyd sai ehteres ngadvattis@ranehi ng
means and to change said_ advertisenent-view ng reward dependi ng on the

i nf or mat iTGROEFBEAAZEPY Infesrantionatsiadd . Cl@IomABSﬁﬁAﬁatlﬁneoigsaBbnnewewent i on

pr ovi des %n aﬁvertl senment time-frame rag@actl on syst em COI’TpI’I sin
c

assi gni nd e‘i"éﬁf‘PP}f‘& dnforapgtionc datahang, t andnsardmimidiy

viewers audidhb R\Nasgd A3 ﬁg{altn'e% VJ.egvmg record information of said viewer
10  stored in said individual-customer-based advertisement viewing record

database.

14.  An advertisement time-frame transaction method as defined in
claim 8, which further includes the step of searching information about a

_1 5 viewing record of said advertisement,
wherein said _changing‘" step includes the step of allowing said
- advertiser to determine if the advertisement-viewing reward for each of
advertisement-viewing conditions imposed by the advertiser should be
changed, depending on said viewing record of said advertisement
20 searched by said viewing state searching means and to change said
advertisement-viewing reward depending on the information about said

determination.
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-advertisement to assign an advertisenent-view ng rewardltﬂfoAPﬂEQOOS_
advertisement for the selected viewer, designating neans for allow ng the
sel ected viewer to designate whether he/she will view the adverti senment
having the assigned advertisenment-view ng reward, and hangi ng means for.
allowi ng the advertiser to change the advertisenent-viewing reward of the

ti me, depending on the information about the

adverti segpRiTH al . .
desi gnati on toR%grrISrovi ded fromthe designating neans when the viewer has

desi gnat ed whet her he/she views the advertisenent.

The present invention provides an advértisement time-frame
transaction system comprising assigning means for selecting a viewer

5 according to information about viewers and allowing an advertiser of an
advertisement to assign an advertisement-viewing reward to the
advertisement for the selected viewer, designating means for allowing the
selected viewer to designate whether he/she will view the advertisement
having the assigned advertisement-viewing reward, and hanging means

10 for allowing the advertiéer to change the advertisement-viewing reward

of the advertisement in real time, depending on the information about the

designation to be provided from the designating means when the viewer

has designated whether he/she views the advertisement.
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