
Title: SYSTEM AND METHOD FOR TAILORING TELEVISION AND/OR ELECTRONIC PROGRAM
GUIDE FEATURES, SUCH AS ADVERTISING Abstract      A smart agent (SA) is
provided which resides locally in a local client device and by iterative
means integrates the habit, statistics and psycho-demographic information
of a user to infer the user's preferences. The SA may also utilize the
preferences to fitter Information delivered to the local device. The
invention further discloses a means of collecting, combining, integrating
and inferring information from the user to arrive at a psycho-demographic
profile of the user) and a means of utilizing such psycho-demographic
profile to select or filter information delivered to the user, thereby
achieving targeting. The invention also discloses a means of classifying
and identifying the information delivered so that it can be matched,
filtered or selected. The invention uses the information from the
psycho-demographic database to provide supplemental information for each
program for which such psycho-demographic information is available. 


